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Teamwork  _ 
leads  to 
Pulitzer 

Teamwork  did  it  for 
The  Courier-Journal 
at  Louisville.  Ky.  .  _ 

Teamwork  on  first-day 
coverage  of  a  bus  crash  ' 
that  took  27  lives  and  * 
teamwork  on  dozens  of—'  "* 
stories  on  bus  safety 
and  drunken  driving 
that  followed.  The  /  ; 
effort  involved  more 
than  70  members  of  - 
The  Courier-Journal’s 
newsroom  and  resulted  y 
in  a  Pulitzer  Prize  for 
general  news  reporting. 

A  first-class  effort  at 
a  first-class  newspaper. 

C1)GANMETT 


The  Coiiricr-.ltumuih  Irene  .\olan.  mana^in^  editor,  and  David  llawpe.  editor. 
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What  is  one  of  America's  best 
film  critics  doing  in  Seattle? 

'  1  here  is  a  good  reason  one  of  the  nation's  most  influential  film  critics  is  here. 
Seattleites  love  the  movies.  This  area  ranks  first  in  cinema  ticket  purchases  per 
capita.  New  titles  are  routinely  tested  here  for  audience  reaction  before  national 
distribution  begins.  To  find  out  if  films  are  worth  seeing,  Seattle  looks  to  the 
Seattle  Post-Intelligencer  for  the  reviews  of  P-I  Film  Critic  William  Arnold.  And 
for  good  reason.  He  understands  the  movie  business.  His  reviews  make  great 
reading.  They  are  carefully  crafted,  well-written  and  interesting.  For  news 
of  film,  dance,  music,  the  arts  and  more,  Seattle  turns  to  the  morning  P-I. 

Seattle  Post-JnieUt$encer 

A  HEARS!  NEWSPAPER 

Voice  of  the  Northwest  since  1863. 
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Don’t  let  the  picket  line  affect 
your  bottom  line. 


Mutual  Insurance 
protects  you  against 
the  ravages  of  a  strike. 

Newspaper  strikes  mean  lost 
revenue  and  extraordinary  operat¬ 
ing  expenses.  The  financi^  burden 
can  be  tremendous.  And  that  bur¬ 
den  is  the  strongest  weapon  that 
strikers  have  against  you. 

That’s  why  more  and  more 
ANPA-member  newspapers  are 
turning  to  the  Mutual  Insurance 
Company  of  Hamilton,  Bermuda, 
for  the  protection  that  strike  insur¬ 
ance  provides.  Strike  insurance 
from  Mutual  minimizes  the  finan¬ 
cial  damage  caused  by  strikes,  and 
provides  newspapers  with  the  eco¬ 
nomic  backing  needed  to  endure  a 
strike  while  a  settlement  is  being 
negotiated. 

A  Mutual  strike  insurance  policy 
covers  net  profits,  fixed  charges, 
and  ordinary  business  expenses  in 
the  event  of  a  full  or  partial  strike. 
Mutual  also  provides  for  extra  secu¬ 
rity  to  protect  both  personnel  and 
physical  plant  And  as  unionization 
and  resistance  to  automation 
increase,  the  protection  that  Mutual 
strike  insurance  provides  is  now 
more  valuable  than  ever. 

Mutual  offers  strike  insurance 
only  once  a  year,  with  coverage 
effective  from  July  1st  through 
June  30th,  so  contact  Mutual 
immediately  to  qualify. 


The  Mutual 
Iftsumnce  Company  Of 
Hamilton,  Bermum 


P.O.  Box  1179,  Hamilton  5,  Bermuda  •  (809)  292-7633  •  Send  all  mail  via  OVERSEAS  AIRMAIL 
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By  Doug  Borgstedt 


MAY 

14-17— International  Newspaper  Financial  Executives,  Marriott's  Harbor 
Beach  Hotel,  Ft.  Lauderdale. 

17- 20 — Association  of  Alternative  Newsweeklies,  Hollywood  Roosevelt 

Hotel,  Los  Angeles. 

18- 21— National  Cartoonists  Society  Reuben  Awards  Weekend,  Royal  York 

Hotel,  Toronto. 

19- 21 — National  Society  of  Newspaper  Columnists,  Ramada  Inn,  Mystic, 

Conn. 

21-24— New  England  Association  of  Circulation  Executives,  Spring  Confer¬ 
ence,  Portsmouth  Sheraton  Hotel,  Portsmouth,  N.H. 

21-24 — Locally  Edited  Sunday  Magazine  Advertising  Conference,  Inn  on  the 
Park,  Houston,  Texas. 

21-24 — New  York  State  Circulation  Managers  Association.  Conference, 
Castle  Inn.  Orlean,  N.Y. 

24- 27 — Catholic  Press  Association,  Hyatt  Regency,  Baltimore. 

30-8/2 — International  Newspaper  Marketing  Association,  J.W  Marriott  Hotel, 
Washington  D.C. 

30- 6/2— Canadian  Managing  Editors  Conference,  Saint  John,  New  Bruns¬ 

wick. 

31- 6/4 — Association  of  American  Editorial  Cartoonists,  Convention,  Sheraton 

Islander,  Newport  Eteach,  R.l. 

JUNE 

10-14 — ANPATechnical  Exposition  &  Conference  Center  and  Rivergate 
Exhibition  Center,  New  Orleans. 

10-18 — World  Congress  of  Newspaper  Publishers  &  International  Federation 
of  Newspaper  Publishers  (FIEJ),  Annual  Meeting,  New  Orleans. 
14-16— Investigative  Reporters  &  Editors.  National  Conference,  Philadel¬ 
phia. 

25- 28— Newspaper  Personnel  Relations  Associations,  Annual  Conference, 

Westin  Hotel,  Ottawa,  Canada. 

25-29— ICMA,  Sales  Conference,  Opryland  Hotel,  Nashville. 

25-29 — Association  of  Newspaper  Classified  Advertising  Managers.  Worth¬ 
ington  Hotel,  Ft.  Worth. 

27-30— Suburban  Newspapers  of  America,  Management  Conference,  Wes¬ 
tin  Hotel,  Seattle. 


Seminars!  Workshops!  Clinics 

MAY 

14-17 — SNPA  Foundation  Seminar,  Budgeting/New  Revenue  Sources, 
Greenville,  S.C. 

14-24 — The  Poynter  Institute  for  Media  Studies.  Management  Center:  Media 
Leadership.  St.  Petersburg. 

18-19 — ANPA  Multicultural  Management  Workshop,  Omni  Georgetown 
Hotel,  Washington,  D.C. 

18- 19 — Inland  Press  Association,  Seminar,  Dealing  with  a  Changing  Work 

Force,  Hyatt  Regency  O'Hare,  Chicago. 

19- 20— PrePress  Color  Workshop,  California  Polytechnic  State  University, 

San  Luis  Obispo. 

19-20— North  Carolina  Press  Association.  Advertising  Seminar  &  Contest, 
Guest  Quarters,  Charlotte. 

21-23— SNPA  Editorial  Clinic,  Atlanta. 

21-24 — SNPA  Foundation  Seminar,  Basic  Computer  Graphics,  Memphis, 
Tenn. 

21-26— American  Press  Institute.  Executive  Development  Program,  Reston, 
Va. 

21- 26 — The  Poynter  Institute  for  Media  Studies,  Writing  Center:  Poynter 

Teaching  Fellowship,  St.  Petersburg. 

22- 24 — ANPAICMANPRA  Workshop,  Managing  People  in  the  Circulation 

Department,  Omni  Georgetown  Hotel,  Washington,  D.C. 

22-26 — ANPA  Web  Offset  Newspaper  Press  Operation  Seminar,  The  News¬ 
paper  Center,  Reston,  Va. 

24-25 — NENA,  Workshops,  Effective  Newswriting.  Locations:  May  24,  Low¬ 
ell  (Mass.)  Hilton  and  May  25,  New  London  (Conn.)  Radisson  Hotel. 

26— NENA  Workshop  for  Newspaper  Librarians,  Marriott  Hotel,  Andover, 
Mass. 
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About  Awards 


Scripps  j-school  awards.  Wairen  Phillips,  chairman  of 
the  board  and  chief  executive  officer  of  Dow  Jones  &  Co. 
Inc.,  and  Lee  Huebner,  publisher  of  the  International 
Herald  Tribune  in  Paris,  have  been  named  the  recipients  of 
the  Carr  Van  Anda  Award,  the  E.W.  Scripps  School  of 
Journalism’s  highest  honor.  The  award  is  presented  annu¬ 
ally  by  the  Scripps  j-school  at  Ohio  University,  alma  mater 
of  the  former  New  York  Times  managing  editor  for  whom 
the  award  is  named. 

New  York  Press  Club  Awards.  John  Miller  of  WNBC-TV 
received  the  Gold  Typewriter  award  for  outstanding  pub¬ 
lic  service  in  the  36th  annual  New  York  Press  Club 
Awards  competition.  First-place  winners  in  the  print  cate¬ 
gory  were: 

Byline,  Robert  D.  McFadden  and  Michael  Wines,  the 
New  York  Times',  Feature,  Hollie  West,  the  Daily  News', 
Heart  of  New  York,  Ann  V.  Bollinger,  the  New  York  Post; 
Nellie  Bly  Cub  Reporter  of  the  Year,  John  Marzulli,  the 
Daily  News;  Art  Award,  Bill  Gallo,  the  Daily  News;  Spot 
News  Photo,  Daniel  Cronin,  the  Daily  News;  and  Feature 
Photo,  Mitsu  Yasukawa,  the  New  York  City  Tribune. 


Connie  award  to  Becker.  The  Containerization  &  Inter- 
modal  Institute  has  named  Don  C.  Becker,  president  and 
publish'^r  of  the  Journal  of  Commerce,  as  the  recipient  of 
its  1989  “Connie”  Award,  which  honors  the  person  who 
has  done  the  most  to  foster  world  trade  and  international 
intermodal  transportation. 

Bicentennial  Medallion.  Virgil  Fassio,  publisher  of  the 
Seattle  Post-Intelligencer,  has  received  the  Bicentennial 
Medallion  of  Distinction  from  the  University  of  Pitts¬ 
burgh.  A  1949  Pitt  graduate,  Fassio  received  the  honor 
while  appearing  as  part  of  the  university's  1989  Third 
Century  Alumni  Lecture  Series. 
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Lee  Enterprises  can  start 
you  out  at  a  state  capitaL 

Many  newspaper  people  dream  of 
working  in  Washington,  D.C.  Few 
expect  to  go  there  without  experience 
somewhere  else. 

With  Lee  Enterprises,  you  can 
advance  your  career  in  one  of  six  state 
capitals  covering  politics,  business, 
education,  the  environment  and  other 
issues. 

Lee  papers  encourage  professional 
growth.  We  prize  editorial  excellence. 

We  are  leaders  in  newspaper  technology 
and  design  innovation.  And  Lee 
provides  supervisory  and  professional 
management  training  as  people 
demonstrate  the  ability  to  tackle  new 
challenges. 

To  learn  more,  send  a  resume  and 
letter  about  your  career  interests  to 
Manager  of  Human  Resources  De 
Hasselbacher  at  Lee  Enterprises,  130  E. 
Second,  Davenport,  I A  52801. 


I  LEE  ENTERPRISES 


AN  EQUAL  OPPORTUNITY  EMPLOYER 


BSngsGazatte 

The  SjanerckTribune 

The  Montana  Standard 

Southern  linoisan 

Corvais  Gazette  Times 

QuadCity  Times 

HsraHftRsviaw 

Independent  Record 

StarCsuriar 

Bibings.  Montana 

Bismarck,  North  Dakota 

Butte,  Montana 

Carbondale,  Illinois 

Cotvais,  Oregon 

Davenport,  Iowa 

Oecatw,  llnois 

Helena,  Montana 

Kewanee,  linois 

la  erase  Tribune 

The  Uncobi  Star 

Wisconsin  State  Journat 

Gtobe-Gantte 

Mnsouhan 

Muscatine  Journal 

The  Ottumwa  Courier 

The  Jeumal  Times 

WmoneOaiirlllsws 

La  Crosse,  Wisconsin 

Lincoln,  Nebraska 

Madison,  Wisconsin 

Mason  City,  Iowa 

Missoula,  Montana 

Muscatine,  Iowa 

Ottumwa,  Iowa 

Racine,  Wisconsin 

Winona,  Minnesota 
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What’s  the  difference? 

The  House  Subcommittee  on  Government  Information,  Justice 
and  Agriculture  has  started  hearings  as  a  review  of  current  and 
future  federal  information  policies.  It  seems  that  some  congressmen 
and  others  in  Washington  have  the  idea  that  government  information 
and  documents  stored  on  paper  and  once  publicly  available  under  the 
Freedom  of  Information  Act  should  no  longer  be  available  to  the 
public  because  they  are  stored  in  computers. 

We  can’t  see  why  a  difference  in  the  method  of  information  storage 
and  retrieval  should  make  any  difference  in  the  availability  of  the 
information  to  the  public.  Once  a  public  record  should  always  be  a 
public  record.  To  believe  otherwise  is  to  open  the  door  to  widespread 
bureaucratic  secrecy  by  any  and  all  government  offices  that  have  a 
computer. 

“In  view  of  the  widespread  use  of  computers  by  government  agen¬ 
cies,  any  interpretation  of  FoIA  which  Umits  its  application  to  con¬ 
ventional  written  documents  contradicts  the  basic  FoIA  principle  of 
full  disclosure,”  said  Pat  Murphy,  publisher  of  IheArizona  Republic 
and  Phoenix  Gazette,  representing  ASNE  and  ANPA  before  the 
committee.  If  an  electronic  FoIA  is  necessary  to  deal  with  these 
regulations,  then  so  be  it.  But  doesn’t  it  appear  ridiculous  and  super¬ 
fluous  since  the  right  of  access  and  full  disclosime  has  already  been 
spelled  out? 


Fairness  Doctrine 

As  anticipated,  both  the  Senate  and  the  House  are  now  contem¬ 
plating  rewriting  the  Fairness  Doctrine  for  broadcasting  into  law. 
The  Federal  Communications  Commission  repealed  its  Fairness 
Doctrine  in  1987  after  40  years  of  experience.  It  was  a  bureaucratic 
rule.  Now  Congress  wants  to  make  it  a  law  requiring  broadcasters  to 
air  opposing  sides  of  controversial  issues. 

Laws  usually  have  teeth,  or  some  penalty  for  non-compliance. 
However,  the  House  Energy  and  Commerce  Committee  amended 
the  measure  to  assime  broadcasters  that  violation  of  the  Fairness 
Doctrine  would  not  be  a  criminal  act.  Then  what  kind  of  an  “act” 
would  a  violation  be,  and  what  sort  of  punishment  would  follow? 

Isn’t  Congress  treading  on  dangerous  constitutional  ground  when 
it  requires  by  law  the  press,  including  broadcasting,  to  do  certain 
things,  and  then  providing  penalties  for  failure  to  comply?  We  think 
so. 

Then  what  comes  next,  once  Congress  has  bloodied  that  sword?  “A 
Right  of  Reply”  law?  Why  not?  Our  contemporaries  in  the  United 
Kingdom  are  sweating  that  one  out  with  Parliament.  Sure,  we  have  a 
First  Amendment  constitutional  guarantee  of  a  free  press,  which  the 
U.K.  does  not  have,  but  that  probably  won’t  stop  attempts  to  tinker 
with  it  here  no  matter  how  unconstitutional  it  might  be. 

President  Bush  has  said  that  he  will  veto  any  Fairness  Doctrine 
bill,  as  President  Reagan  did  in  1987.  If  Congress  approves  it,  we 
hope  he  lives  up  to  that  promise. 
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With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
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29,  1901:  Advertising,  January  22  1925. 
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Letters  to  the  Editor 


Says  private  weather  companies  will  profit  from  NWS  cutbacks 


Your  article,  “National  Weather 
Service  cutback  will  not  affect  private 
weather  information  providers” 
(April  1,  Page  20),  would  have  been 
more  aptly  titled  “Private  weather 
companies  to  profit  from  NWS  cut¬ 
backs.” 

The  article  basically  suggested  pri¬ 
vate  weather  firms  such  as  Weather- 
Data  and  Accu-Weather  could  pro¬ 
vide  the  same  high-quality  products 
and  services  of  the  National  Public 
Service  Unit  (NPSU)  with  little 
impact  to  current  users.  This  would 
be  true  if  private  firms  could  provide 
the  products  and  services  free  of 
charge  to  the  user.  That,  we  all  know, 
will  not  happen. 

Private  weather  companies  are 
businesses,  and  are  thus  motivated 
toward  profitability.  Thus,  any 
NPSU-type  products  and  services 
they  produce  will  come  with  a  price 
tag  attached. 

The  National  Public  Service  Unit 
(NPSU)  of  the  National  Weather  Ser¬ 
vice  (NWS)  has  been  the  exclusive 
source  of  consistently  accurate  and 
timely  national  weather  information 
to  a  wide  range  of  print  and  electronic 
media  users  for  more  than  15  years. 
The  NPSU-produced  National 
Weather  Summary  is  the  only  com¬ 
pendium  of  nationwide  weather  hap¬ 
penings;  record  high  and  low  temper¬ 
atures;  rainfall  and  snowfall  amounts; 
and  weather  advisories,  watches  and 
warnings  available  to  the  media.  The 
Summary,  issued  four  times  daily,  is 
accessible  to  any  user  having  a 
NOAA  Weather  Wire  or  any  other 
weather-related  teletype  circuit.  Vir¬ 
tually  every  newspaper,  radio  and  tv 
station  has  a  NOAA  Weather  Wire, 
and  thus  receives  the  Summary. 

The  NPSU  has  also  served  as  the 
primary  liaison  between  the  NWS  and 
the  media.  NPSU  meteorologists  are 
frequently  interviewed  by  national 
tv/radio  networks,  the  wire  services 
and  occasionally  local  newspapers. 
All  of  these  services  have  been  pro¬ 
vided  at  an  aggregate  per  capita  tax¬ 
payer  cost  for  the  last  10  years  of  just 
$0.05. 

In  deference  to  Mr.  Smith’s 
remarks,  public  dissemination  of 
weather  information  plays  a  vital  role 
in  the  NWS  mission.  In  this  age  of 
mass  airline  and  automobile  travel, 
the  public’s  need  to  know  present  en 
route  and  destination  weather  condi- 
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tions  is  at  an  all-time  high.  The  NPSU 
has  served  this  critical  need  by  acting 
as  a  clearinghouse  for  national 
weather  data,  and  consolidating  it 
into  a  concise,  timely  product  —  the 
National  Weather  Summary.  This 
service  has  been  provided  at  a  negligi¬ 
ble  cost  to  both  users  and  taxpayers. 

One  important  fact  Mr.  Smith  fails 
to  acknowledge  is  that  the  taxpayer 
continues  to  subsidize  his  operation 
and  that  of  all  private  weather  firms. 
WeatherData,  Accu-Weather,  etc. 
use  taxpayer-financed  NWS  prod¬ 
ucts,  including  forecasts  and  com¬ 
puter  model  output,  to  produce  their 
forecasts.  The  need  to  provide  uni¬ 
versities  with  a  source  of  real-time 
weather  data  for  educational  pur¬ 
poses  resulted  in  weather  data/infor¬ 


mation  becoming  “public  domain,” 
and  readily  accessible  to  individuals 
desiring  to  make  weather  forecasting 
a  profitable  venture.  These  same  indi¬ 
viduals  now  wish  to  capitalize  finan¬ 
cially  on  the  loss  of  the  NPSU. 

If  you  as  a  media  user  wish  to  con¬ 
tinue  receiving  high-quality,  no-cost 
NPSU  products,  it  is  imperative  you 
write  your  congressmen  and  sena¬ 
tors.  Let  them  know  how  important 
this  free  service  is  to  your  operations. 

WILLI.4M  R.  SAMMLER 


(Sammler  is  steward,  National 
Weather  Service  Employees  Organiza¬ 
tion,  National  Severe  Storms  Forecast 
Center,  Kansas  City,  Mo.) 


1 1  unions  ratify  contracts  with  Philly  dailies 


All  1 1  unions  have  ratified  new  con¬ 
tracts  with  Philadelphia  Newspapers 
Inc.,  publisher  of  the  Philadelphia 
Inquirer  and  Daily  News. 

The  Philadelphia  Newspaper  Guild 
voted  to  approve  the  four-year  pact 
on  April  26.  The  mailers  ratified  the 
agreement  on  May  7. 

The  new  pacts,  which  were 
approved  about  four  months  before 


the  Sept.  1  expiration  of  the  existing 
four-year  agreements,  give  unionized 
employees  an  average  wage  increase 
of  $175  a  week  over  the  four-year  life 
of  the  contracts. 

Negotiations  were  initiated  early  in 
order  to  avoid  the  confrontational 
situation  that  resulted  in  a  strike  in 
1985  that  shut  down  the  dailies  for  46 
days. 


THE  NEW  WORD 
IN  GRAPHICS 

It's  the  new,  daily  graphics  package  for 
clients  of  The  New  York  Times  News 
Service.  These  Macintosh-to-Macintosh 
computer  graphics  from  the  Times  cover 
everything  from  weather,  business  and 
news  to  science,  features  and  sports. 

For  a  free  trial  and  our  handbook, 
call  John  Brewer  at  (212)  556- 1927. 
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ANRA  Technical  Exposition  and  Conference 
^  New  Orleans,  LA  June  10-14 


New  Orleans,  the  city  of  celebration  is  the  site  for  this  year's  annual  ANPA/TEC  Exposition  and 
Conference.  Come  celebrate  with  E&P  by  placing  your  advertising  message  in  our  three  key 
issues  tied  to  this  great  industry  event!  ^ 


I  EStF  Planning  Issue  —  May  13, 1989  This  issue,  published  a  month  before 

the  main  event,  is  a  favorite  among  conference  attendees.  is  tn  the  format  of  a  pullout  section 
within  the  regular  E6fP  issue  and  is  used  by  our  readers  to  plan  ^^r  convention  time.  It  lists  the  exhibi¬ 
tors  and  what  they  will  be  featurigiilit  their  bo^|s  with  spiSciaLdttyasis  on  "what's  new"  in  the  industry. 
Your  ad  here  will  reach  h^ST^ality  ^pbsp^ts^^^)I^PRj4^1|Piwmyefully  and  will  therefore  ensure  high- 
ty  traffic  atyourgwibit.  Additio^llvjWwr  aB^er^^^moM|L«iSKoroductsand  services  to  the  entire  list 
wspaper  produc^Vand  servic*  buy^pwW  s^^«ib^SH8BP^cei\^%8fPi«gularly. 

;CIAL  OFFEg  :  —  Find  out  ‘ab^tt^l0r'T^nibitor's  Personal  Memo"  offer  for  the  Planning  Issue!  It's  a 


quality  traffic  at  your  i 
of  newspaper  produc| 
SPECIAL  OFFeI 
new  feature  designed^ 
the  details! 


^bit.  Additiohal 
Fand  servic*  buy| 
—  Find  out  a  box- 


t  their  bw 
isp^ts^ 


p  bring  nt^fiufaaurers  and  buyers  closer  together.  Call  your  local  E&Pad  rep  and  get  all 

Closings:  Space  —  May  1.  Ad  Material  —  May  3 


E8fP's  Conference  Issue  ^  June  lO,  1989  This  "at  the  show"  issue 

will  be  distributed  at  the  conference  (in  both  exhibit  halls)  and  of  course,  it  will  go  to  the  complete 
list  of  E&P  subscribers.  This  issue  gives  your  ad  message  added  exposure  because  it  will  have  an 
impact  on  quality  buyers  at  the  show  as  well  as  those  who  couldn't  make  it  to  the  show  —  our  regular 
^  subscribers.  The  NEWS/TEC  environment  of  this  issue  provides  the  ideal  showcase  for  your  products 
and  enhances  your  ad  message  both  with  conference  attendees  and  at  newspaper  plants  around  the 
country.  ^  Closings:  Space  —  May  30,  Ad  Material  —  June  1 

♦  1  •  ,  • 

E8?P's  Post  Conference  Issue  --  June  17,  1989  Your  ad  in 

this  issue  serves  to  welcome  your  prospects  home  and  immediately  reminds  them  of  what 
they  saw  at  your  booth.  Your  ad  here  utilizes  the  techniques  of  a  sales-call  follow-up  leaving  a 
strong  impression  on  the  minds  of  the  returning  attendees.  The  editorial  focus  is  on  the  high- 
lights  of  the  conference,  giving  your  ad  the  right  setting  to  impress  those  prospects  who  did 
%  X  not  attend  the  conference.  Closings:  Space  —  June  7,  Ad  Material  —  June  9 


NEW  YORK 
212  *675 -4380 


Ensure  greater  impact  on  buyers  and  prospects 
with  a  strong  and  focused  advertising  campaign 
in  all  three  ESeP  "TEC"  issues! 
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Telling  the  world  about  the  U.S.  from  the  Midwest 

Most  foreign  correspondents  are  based  in  New  York  City  and 
Washington,  D.C.,  but  a  handfui  are  stationed  in  Middie  America 


By  Mark  Fitzgerald 

Every  day,  hundreds  of  foreign  cor¬ 
respondents  file  millions  of  words 
from  New  York  City  and  Washington 
to  tell  the  world  about  the  United 
States. 

Only  a  handful  of  foreign  corre¬ 
spondents  report  on  America  from 
postings  in  the  Midwest. 

This  is  the  story  of  two  of  them: 
Kubilay  Celik,  a  reporter  for  the 
Istanbul,  Turkey,  daily  Milliyet;  and 
Lee  Wanali,  reporter  for  Taiwan’s 
Central  News  Agency  wire  service. 

Notwithstanding  his  upbringing  in 
Istanbul  and  his  fierce  pride  in 
Turkey,  Kubilay  Celik  appears  a  man 
at  home  in  the  city  of  Chicago. 

He  is  a  man  who  visibly  delights  in 
covering  the  politics  and  business  of 
the  city  as  much  as  any  South  Side- 
born  reporter  who  pronounces  its 
name  “Chicawahgo”  and  couldn’t 
imagine  reporting  anywhere  else. 

When  he  discovered,  for  example, 
that  a  World  War  Il-vintage  Chicago 
ordinance  permitted  only  U.S. -bom 
citizens  to  receive  police  press  cards, 
he  set  about  to  change  the  law. 

He  did  it  Chicago-style:  he  pulled 
some  strings. 

“I  knew  somebody,  I  had  the  right 
connections,”  he  said.  (They 
included  a  Voice  of  America  bureau 
chief  and  the  public  relations  firm  Hill 
and  Knowlton.) 

About  the  only  thing  that  separates 
him  from  his  Chicago  colleagues  is 
that  he  ignored  the  recent  mayoral 
race. 

“People  in  Turkey,  let’s  face  it, 
they  don’t  care  who  wins,  [Richard 
M.]  Daley  or  [Timothy  C.]  Evans,” 
he  said. 

Still,  in  an  interview  at  a  Thai 
restaurant  some  weeks  ago,  Celik 
sounded  a  note  of  boosterism  when 
talking  about  his  Chicago  posting. 

“Chicago  is  past  New  York  as  the 
most  important  city  to  report  from,” 


Kubilay  Celik 


he  said.  “Now  it  is  fighting  with 
Washington,  D.C.,  as  the  most  impor¬ 
tant.” 

One  thing  Celik  says  he  likes  about 
Chicago  is  the  easy  accessibility  to 
newsmakers. 


“When  I  go  back  to 
Turkey,  my  friends  say, 
‘Oh,  you  are  a  gangster, 
too,  eh?’  ”  Celik  said. 


“In  Washington  there  is  heavy 
security  everywhere.  You  cannot  just 
walk  down,  you  know,  the  Pentagon 
or  an  office  building.  You  cannot  talk 
to  [sources]  comfortably,”  he  said. 

The  accessibility  may  be  as  much 
due  to  Celik’ s  own  reporting  style  as 
any  Midwestern  openness. 

There  was,  for  instance,  the  time  in 
1983  when  he  had  his  first  interview 
with  Jesse  Jackson. 

“  ‘What  do  they  think  of  me  in 
Turkey?’  ”  Celik  recalled  Jackson  as 
asking. 


“I  told  him,  ‘We  think  you  are  sec¬ 
ond  only  to  Martin  Luther  King  in 
civil  rights.’  And  he,  you  know, 
hmmm,  he  liked  that.” 

So  much  so,  Celik  says,  that  the 
next  year  he  found  himself  pushed  to 
the  front  of  a  line  of  interviewers 
waiting  for  private  sessions  after 
Jackson’s  declaration  that  he  would 
run  for  president. 

“He  said,  you  know,  ‘Hey, 
brother,’  ”  Celik  said.  “And  I  asked 
him  why  did  he  want  to  talk  to  me 
first. 

“Jackson  said,  ‘Look,  anytime  I 
want  to  speak  to  the  American 
[media],  I  just  snap  my  fingers,  but 
with  you  I  get  to  talk  to  the  whole 
nation  of  Turkey!’  ” 

Just  about.  Milliyet’s  circulation 
ranges  between  350,0(X)  to  4(X),000, 
making  it  at  any  one  time  the  third-  or 
fourth-largest  paper  in  the  nation. 

Celik  began  as  a  reporter  in  Istan¬ 
bul  15  years  ago,  working  on  a  series 
of  newspapers  including  the  nation’s 
largest,  Hurriyet. 

He  covered  the  same  wide  range  of 
areas  that  he  does  as  a  foreign  corre¬ 
spondent:  politics,  economics,  cele¬ 
brity  interviews,  crime  and  more. 

“We  had  a  saying  in  Istanbul  — 
‘There  are  no  one-legged  soccer  play¬ 
ers.’  It’s  not  like  the  United  States, 
you  had  to  do  everything,  even  take 
the  pictures  for  your  own  article,” 
Celik  said. 

In  1977,  Celik  left  the  paper  to 
assist  the  American  movie  team  film¬ 
ing  a  documentary  on  the  search  for 
remains  of  Noah’s  Ark  on  Mount 
Ararat. 

He  flew  to  Los  Angeles  to  help  with 
post-production,  and  decided  to  stay. 

Celik  went  to  Chicago,  where  he 
had  family,  and  began  working  on  a 
master’s  degree  in  filmmaking  and  tv. 
He  also  began  to  resume  as  corre¬ 
spondent  for  Milliyet. 

(Continued  on  page  8) 
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Besides  accessibility,  Celik  says, 
Chicago  offers  a  number  of  advan¬ 
tages  to  a  foreign  correspondent. 

For  one  thing,  there  are  numerous 
ethnic  groups  in  the  city. 

One  irony,  however,  is  that  the 
5,000  Turks  who  live  in  Chicago  are 
far  outnumbered  by  their  traditional 
antagonists,  the  Greeks,  who  have 
some  500,000  living  in  a  thriving 
Greektown  and  elsewhere  in  the  Chi¬ 
cago  area.  Celik  notes  that  the  situa¬ 
tion  is  reversed  at  home:  Turkey  has  a 
population  of  55  million  compared 
with  11  million  for  Greece. 

Another  advantage  is  O’Hare  Inter¬ 
national  Airport,  where  Celik  often 
finds  himself  interviewing  visiting 
politicians,  sports  figures  and  celebri¬ 
ties. 

A  disadvantage  is  Chicago’s  image 
outside  the  United  States. 

“When  I  go  back  to  Turkey,  my 
friends  say,  ‘Oh,  you  are  a  gangster, 
too,  eh?’  ’’  Celik  said. 

It  didn’t  help  matters  when  he  was 
called  upon  to  report  Geraldo  Rive¬ 
ra’s  televised  opening  of  A1  Capone’s 
empty  “vault.” 

“We  are  trying  to  change  the  image 
of  Chicago,”  he  said. 

Lee  Wanali  freely  acknowledges  he 
had  practically  no  image  of  Chicago 
when  he  was  posted  there  two  years 
ago  after  a  three-year  stretch  in  Paris. 

“I  think  my  perspective  is  that  it’s 
quite  a  change  for  me,”  Lee  said  in  an 
interview  from  his  home  in  suburban 
Wilmette. 

“But  Chicago  is  also  a  big  city,”  he 
allowed. 


In  his  years  at  Central  News 
Agency,  Lee  has  covered  quite  a  few 
big  cities.  Before  Paris,  he  was  based 
in  Manila,  Sydney,  and  Johannes¬ 
burg. 

In  those  cities,  his  specialty  was 
foreign  affairs.  In  Chicago  it  is  largely 
economics  and  trade. 

In  writing  for  Central  News 
Agency,  Lee  is  aiming  his  copy  not 
only  at  the  people  in  the  Republic  of 
China,  but  in  the  Chinese  communi¬ 
ties  throughout  South  Asia. 

“I  concentrate  on  the  kind  of  news 
that  has  a  Chinese  or  Asian  angle,”  he 
said.  “The  people  in  Taiwan  or  Asia 
are  not  so  much  interested  in  the  elec¬ 
tion  of  a  Chicago  mayor  [earlier  last 
month],  but  they  are  very  interested 
in  the  trade  ties  between  companies 
based  in  Chicago  [and  the  Far  East].” 

However,  even  Lee  could  not  com¬ 
pletely  ignore  politics  while  living  in 
Chicago.  “I  did  do  two  short  articles 
focusing  on  [Mayor]  Richard 
Daley’s  relations  with  the  Chinese 
community  here.  He  assured  the 
Chinese  community  he  would  keep 
appointments  made  by  [acting] 
Mayor  Gene  Sawyer,  and  this  was 
very  important.” 

International  politics  also  occa¬ 
sionally  arise,  as  they  did  a  few  weeks 
ago  when  mainland  Chinese  students 
demanding  greater  human  rights 
demonstrated  in  front  of  iheir  coun¬ 
try’s  downtown  consulate. 

While  the  Central  News  Agency 
made  this  highly  unusual  event  a  news 
item  carried  around  the  world,  it  was 
not,  apparently,  picked  up  by  any 
Chicago  news  organization. 

Despite  the  historic  enmity 
between  his  nation  and  the  People’s 
Republic  of  China,  Lee  says  he  rarely 
writes  about  the  mainland. 


“Generally  speaking,  we  don’t 
cover  their  affairs,”  he  said.  “We 
think  the  PRC’s  affairs  with  America 
is  their  own  affair.  The  Republic  of 
China  on  Taiwan,  our  relation  with 
America  is  our  own  affair.  We  are  not 
trying  to  interfere  with  their  af¬ 
fairs.” 

Technically,  the  United  States  and 
Taiwan  do  not  have  formal  diplomatic 
relations.  A  series  of  “Coordinating 
Councils  of  North  American  Affairs” 
act  as  a  sort  of  consulate  in  several 
American  cities. 

Lee  says  this  diplomatic  Twilight 
Zone  has  not  interfered  with  his 
reporting. 

“Not  in  any  way.  The  Republic  of 
China  on  Tawian  and  the  U.S.,  in 
spite  of  the  lack  of  so-called  formal, 
diplomatic  relationship,  [have]  ties 
that  are  very  warm,”  he  said. 

Those  warm  ties  and  something 
else  have  impressed  Lee,  he  says. 

“The  press  freedom,  particularly 
the  press  freedom,”  he  said,  “I  like 
that  very  much.” 

Oregonian  opens 
Tokyo  bureau 

The  Oregonian  in  Portland  opened 
its  first  overseas  bureau  in  late  April, 
assigning  Richard  Read  to  Tokyo. 

Read,  31,  whose  assignment  is  to 
cover  Japan  and  East  Asia,  has  the 
title  of  Asian  bureau  chief. 

The  Oregonian,  the  largest  daily  in 
the  Pacific  Northwest,  has  joined 
other  West  Coast  newspapers  in 
establishing  Asian  bureaus  or  assign¬ 
ing  reporters  to  cover  the  region  by 
occasional  trips  there.  Read,  an 
Amherst  College  graduate,  joined  the 
Oregonian  staff  in  1981. 


New  ‘mission  statement’  issued  by  Newspaper  Ad  Bureau 


The  board  of  directors  of  the  News¬ 
paper  Advertising  Bureau,  at  a  recent 
meeting  in  Chicago,  adopted  a  revised 
statement  of  the  Ad  Bureau  “mis¬ 
sion.” 

NAB  chairman  Robert  G.  Marbut, 
president  of  Harte-Hanks  Communi¬ 
cations,  read  the  new  mission  state¬ 
ment  to  the  American  Newspaper 
Publishers  Association  convention. 

“The  mission  of  the  Newspaper 
Advertising  Bureau  is  to  increase  the 
revenues  and  market  share  of  the 
daily  newspaper  business  and  to 
serve  the  advertising-related  needs  of 
its  members.  To  accomplish  that  mis¬ 
sion,  the  bureau  undertakes  three 
broad  responsibilities: 


“First,  to  sell  and  promote  the  daily 
newspaper  to  top-level  marketing  and 
media  decision-makers  responsbile 
for  national  or  regional  businesses, 
and  develop  marketing  and  media  ser¬ 
vices  that  support  the  sales  effort. 

“Second,  to  support  and  improve 
the  sales  efforts  of  individual  newspa¬ 
pers  by  providing  members  with 
intelligence  and  information,  profes¬ 
sional  training  programs,  creative 
selling  aids,  consulting  services,  and 
support  for  local  marketing  and  sales 
programs. 

“Third,  to  assume  a  leadership  role 
and  to  undertake  special  projects  that 
will  improve  the  long-term  revenue 
potential  for  newspapers.  These  proj¬ 


ects  fall  into  three  broad  classifica¬ 
tions:  Improving  the  competitive 
position  of  the  daily  newspaper; 
developing  new  sources  of  revenue 
for  the  daily  newspaper  and  its  allied 
products;  developing  strategic 
actions  for  newspapers  to  adopt  in 
dealing  with  emerging  media  and  new 
communications  technologies.” 

Marbut  told  ANPA  that  the  Ad 
Bureau  had  adopted  the  new  mission 
statement  following  an  intensive 
review  last  October  and  January  by 
the  board  of  all  aspects  of  its  opera¬ 
tions. 

“In  my  opionion,”  he  said,  “the 
bureau  has  an  outstanding  staff  and  is 
in  excellent  financial  shape  despite 
the  slow  growth  in  its  revenues.” 
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Skinheads  berate  Seattle  Times  photographer 


Richard  Butler  (center),  head  of  the  Church  of  Aryan  Nations,  flanked  by  his 
supporters,  demands  to  know  the  identity  of  a  Seattle  Times  photographer. 


A  Seattle  Times  photographer  was 
spat  upon,  kicked  at,  and  subjected  to 
an  anti-Semitic  tirade  while  covering  a 
white-supremacist  meeting  at  Hay¬ 
den  Lake,  Idaho,  recently. 

The  Rev.  Richard  Butler,  head  of 
the  Aryan  Nations  church,  called 
Harley  Soltes,  the  cameraman,  a 
“Jew  rat”  and  demanded  that  he 
identify  himself,  according  to  a  Times 
story.  When  he  refused,  Butler 
ordered  other  newspeople  at  the 
scene  to  identify  Soltes.  They  also 
refused  and  were  termed  “anti-white 
scum”  by  the  enraged  Butler.  Skin¬ 
heads  accompanying  him  shouted 
racial  slurs  at  Soltes,  Times  staff 
reporter  Carol  M.  Ostrom  wrote. 

A  few  minutes  earlier,  Wyatt  James 
Brooks,  19,  a  skinhead,  had  been 
arrested  for  driving  without  a  license 
outside  Butler’s  compound  after  his 
car  had  spun  into  a  ditch. 

As  Brooks  was  led  to  a  police  car, 
he  spat  at  Soltes  and  tried  to  kick  him. 

Butler  accused  Soltes  of  causing 
the  accident,  calling  him  a  “lying, 
rotten,  filthy  Communist  snake.” 

Butler  also  accused  the  photogra¬ 
pher  of  working  for  the  Jerusalem 
Post  and  being  a  member  of  the  ADL, 
the  Anti-Defamation  League  of  the 
B’nai  B’rith,  a  Jewish  organization 
that  collects  information  on  incidents 
involving  racial  or  religious  bigotry. 

The  Times  story  said  that  Soltes, 
who  is  Jewish,  had  not  identified  him¬ 
self  as  being  Jewish  to  Butler’s  group. 
The  photographer  stated  he  is  not  a 
member  of  ADL  or  any  other  Jewish 
political  group  and  has  never  worked 
for  the  Jerusalem  Post. 

Aryan  Nations  members,  Ostrom 
reported,  took  pictures  of  Soltes  and 
other  media  members  outside  the 
compound. 

Soltes,  who  had  been  covering  the 
Aryan  Nations  conference  for  three 
days,  continued  to  shoot  pictures 
during  the  confrontations  with 
Brooks  and  Butler. 

“I  was  there  as  a  Journalist  and 
tried  to  stay  in  that  role,”  he  said. 

Times  photo  director  Cole  Porter 
said  Soltes  was  assigned  to  the  story 
because  he  is  a  good  photographer 
and  an  objective  journalist  who  is 
“good  in  tough  situations.” 

The  Times’  story  and  photos  drew 
phone  calls  to  the  paper  from  persons 
asking  for  Soltes’  phone  number  and 
address,  according  to  photo  editor 
Fred  Smith. 

“We  don’t  know  who  the  callers 
were  and  why  they  wanted  the  infor¬ 


mation,  which  was  not  given  out,”  he 
continued. 

Nelson  described  Soltes  as  a 
“gutsy”  photographer  whose  assign¬ 
ments  included  coverage  of  the  revo- 


By  M.L.  Stein 

The  posssiblity  of  a  management- 
employee  buyout  of  the  Los  Anfteles 
Herald  Examiner  from  the  Hearst 
Corp.  was  discussed  recently  with  top 
editors  by  John  J.  McCabe,  the 
paper’s  chief  operating  executive. 

McCabe  posted  a  notice  May  5  at 
the  Herald  Examiner  office,  indicat¬ 
ing  he  had  brought  up  the  buyout  mat¬ 
ter  in  a  meeting  to  update  the  editors 
on  negotiations  involving  Hearst  and 
the  Toronto  Sun  Co.  and  later  oil 
tycoon  Marvin  Davis.  Both  have 
demonstrated  an  interest  in  buying 
the  paper  but  have  backed  out. 

Sun  chief  financial  officer  Bruce 
Jackson  told  E&P  the  company 
decided  that  it  already  had  enough  on 
its  hands  with  its  recent  start-up  of 
two  newspapers  in  Canada. 

In  the  memo,  McCabe  stressed  that 
talks  about  a  management-employee 
buyout  were  “very  preliminary.” 

The  Hearst  Corp.  has  made  no 
announcement  of  such  a  develop- 


lution  that  deposed  the  Philippine 
president,  Ferdinand  Marcos. 

“He  [Soltes]  was  there  when  the 
revolutionaries  stormed  the  presiden¬ 
tial  palace,”  Nelson  recalled. 


ment. 

James  O’Donnell,  Hearst’s  direc¬ 
tor  of  corporate  communications, 
said  management  is  “reviewing  a 
number  of  options”  regarding  the 
Herald  Examiner,  but  will  not  com¬ 
ment  on  them  until  a  decision  is  made. 

McCabe  was  on  vacation  and 
unavailable  for  comment. 

Judge  says  ad  rule 
doesn’t  limit  speech 

A  Hartford  Superior  Court  judge 
has  ruled  that  a  new  Connecticut  reg¬ 
ulation  limiting  rebate  advertising 
does  not  violate  federal  regulations  or 
the  right  to  free  speech. 

The  regulation,  barring  retailers 
from  advertising  items  at  net  prices, 
available  only  if  the  consumer  sends  a 
rebate  request  to  the  manufacturer, 
had  been  challenged  by  the  Caldor 
department  store  chain,  which  is 
owned  by  the  May  Department  Store 
Co.  of  St.  Louis. 


Possibility  of  employees  buying  the 
Los  Angeles  Herald  Examiner  is  discussed 
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Earnings  up 

A  majority  of  the  publicly  held  newspaper  groups 
report  net  earnings  increases  for  the  first  quarter 


The  majority  of  the  publicly  held  newspaper  companies 
reported  increases  in  net  earnings  for  the  first  quarter, 
with  cost  containment  programs,  lowered  interest 
expenses,  extraordinary  gains,  and  increases  in  advertis¬ 
ing  revenues  among  the  variety  of  reasons  cited  for  the 
improvement. 

Affiliated  Publications,  the  New  York  Times  Co., 
Knight-Ridder  Inc.,  Park  Communications  and  Media 
General  were  among  the  companies  reporting  earnings 
declines. 

Affiliated  Publications 

Affiliated  Publications,  publisher  of  the  Boston  Globe, 
reported  its  1989  first-quarter  net  income  from  consoli¬ 
dated  operations  was  $9.05  million,  or  130  per  share,  vs. 
$10.9  million,  or  160  per  share,  a  year  earlier.  Revenues  for 
the  period  grew  to  $130.4  million  from  $126.7  million. 

The  results  do  not  include  Affiliated's  share  of  losses 
from  McCaw  Cellular  Communications,  which  led  to  a  net 
loss  in  the  first  quarter  of  $9.9  million. 

The  company  said  the  Boston  Globe  experienced  “soft¬ 
ness”  in  advertising  volume  in  the  first  quarter,  particu¬ 
larly  in  classified. 

A.H.  Belo  Corp. 

A.H.  Belo  Corp.,  publisher  of  the  Dallas  Morning 
News,  said  signs  of  recovery  in  the  Texas  economy  helped 
produce  an  increase  in  first-quarter  net  income  to  $2.4 
million,  or  120  a  share,  in  1989  from  $8%,000,  or  40  a 
share,  in  1988. 

Revenues  in  the  quarter  rose  to  $91 . 1  million  from  $87.3 
million. 

Publishing  revenues,  including  the  Morning  News, 
increased  5.3%  to  $53.6  million  from  $50.7  million  a  year 
earlier.  The  increase  reflected  higher  advertising  rates, 
since  volume  remained  essentially  unchanged,  Belo  said. 

Capital  Cities/ABC 

Capital  Cities/ABC  Inc.  reported  its  consolidated  net 
income  for  the  first  quarter  rose  to  $82.8  million  in  1989 
from  $70.3  million  a  year  earlier. 

Earnings  per  share  increased  10%  in  the  quarter  to  $4.59 
from  $4.16  in  1988.  The  company  had  18  million  shares 
outstanding  in  1989,  as  a  result  of  the  exercise  of  warrants 
related  to  the  ABC  acquisition,  compared  with  16.9  mil¬ 
lion  shares  outstanding  in  1988. 

Revenues  for  the  quarter  were  down  13%  to  $1.12 
billion,  from  $1.3  billion  in  1988,  with  broadcast  opera¬ 
tions  declining  17%  to  $865.6  million  this  year  from  $1.04 
billion  a  year  ago.  Broadcast  operating  income  dropped  to 
$148.7  million  from  $152.9  million. 

Results  for  1989  and  1988  reflect  reductions  in  entertain¬ 
ment  programming  and  sports  rights  at  the  ABC  Televi¬ 
sion  Network  from  historic  costs  to  fair  market  values. 

On  the  strength  of  gains  at  its  newspapers.  Cap  Cities’ 
publishing  revenues  increased  in  the  first  quarter  to  $254.9 
million  from  $246.2  million,  but  publishing  operating 
income  improved  only  slightly  to  $24.8  million  from  $24.2 
million. 


Dow  Jones  &  Co. 

Dow  Jones  &  Co.  reported  net  income  for  the  first 
quarter  of  $200  million,  or  $1.99  per  share,  vs.  $103.6 
million,  or  $I  .08  a  share  in  1988.  Revenues  for  the  quarter 
increased  3.6%  to  $406.8  million  from  $392.5  million. 

First-quarter  earnings  included  an  after-tax  gain  of 
$164.1  million,  or  $1.63  a  share,  from  the  sale  of  the 
company’s  17%  stake  in  Continental  Cablevision.  The 
1988  first-quarter  results  included  an  after-tax  gain  of 
$64.5  million,  or  670  a  share,  from  the  sale  of  Richard  D. 
Irwin  book  publishing. 

Excluding  the  one-time  gains,  earnings  for  the  quarter 
declined  8.4%  to  $35.9  million,  or  360  a  share,  from  $39.2 
million,  or  410  a  share. 

Operating  income  in  the  first  quarter  declined  12.5%  to 
$79.8  million  from  $91.1  million.  The  decline  in  operating 
income  was  due  primarily  to  continuing  weakness  in  finan¬ 
cial  advertising  at  the  Wall  Street  Journal. 

Journal  advertising  linage  was  down  1 1%  in  the  quarter, 
and  overall  revenues  at  its  business  publications  segment 
were  down  4.8%.  Operating  income  of  the  segment 
decreased  33.1%  to  $21.8  million  from  $32.6  million. 

The  Ottaway  Community  Newspapers  division  saw 
first-quarter  revenues  improve  3.9%  to  $54.8  million  from 
$52.7  million,  but  operating  income  fell  13.6%  to  $7.4 
million  from  $8.5  million.  Advertising  volume  at  the  Otta¬ 
way  group  declined  1 .6%  during  the  quarter. 

Gannett  Co. 

Gannett  Co.  reported  its  net  income  for  the  first  quarter 
increased  to  $74.9  million,  or  470  a  share,  from  $73.97 
million,  or  460  a  share. 

Revenues  for  the  quarter  jumped  to  $817,6  million  from 
$757.9  million. 

First-quarter  results  included  a  $9-million  one-time  gain 
on  the  sale  of  two  newspapers  in  1989  and  a  $45-million 
gain  in  1988  from  the  sale  of  the  company’s  interest  in 
Cowles  Media,  before  certain  non-operating  expenses. 

Operating  income  at  Gannett  increased  24%  in  the  quar¬ 
ter  to  $145.0  million  from  $1 17  million  a  year  earlier. 

Gannett  cited  “stronger  local  advertising  demand  and 
effective  expense  controls”  as  reasons  for  the  improve¬ 
ment  in  operating  income.  Newspaper  ad  revenues 
increased  7%  in  the  quarter  to  $468. 1  million  from  $439.2 
million,  while  circulation  revenues  increased  4%,  $176.1 
million  from  $169  million. 

Newspaper  ad  linage  gained  2%  in  the  quarter,  with 
gains  coining  in  classified  and  retail. 

Knight-Ridder  Inc. 

Knight-Ridder  Inc.’s  first-quarter  net  income  fell  to 
$20.7  million  in  1989  from  $33  million  a  year  earlier. 
Earnings  per  share  were  390  in  the  1989  quarter,  vs.  570  a 
year  ago. 

Operating  revenues  rose  to  $540.7  million  from  $489.7 
million. 

The  newspaper  division  reported  a  slight  drop  in  oper¬ 
ating  profits  to  $64.6  million  in  1989  from  $66.2  million  in 
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1988. 

The  company  experienced  softness  in  retail  and  general 
advertising  in  its  larger  metro  markets.  Classified  tailed  off 
in  March  after  a  strong  January  and  February. 

Much  of  Knight-Ridder’s  decline  in  net  income  was  due 
to  a  sharp  rise  in  interest  costs  resulting  from  the  com¬ 
pany’s  acquisition  of  Dialog  Information  Services  last 
year,  its  investment  this  year  in  Storer  Cable,  its  stock 
buy-back  program,  and  higher  interest  rates. 

The  business  information  services  division  recorded  an 
operating  profit  in  this  year’s  first  quarter  of  $3.45  million, 
compared  with  a  loss  of  $234,000  a  year  earlier. 

Lee  Enterprises 

Lee  Enterprises  reported  a  10.6%  gain  in  net  income  for 
its  second  fiscal  quarter,  ended  March  31 ,  to  $6.3  million, 
or  260  a  share,  from  $5.7  million,  or  230  per  share,  a  year 
earlier. 

Revenues  for  the  quarter  increased  6.8%  to  $62.45  mil¬ 
lion  from  $58.45  million  in  1988. 

For  the  fiscal  six  months,  Lee’s  net  income  rose  to  $17.4 
million,  or  700  a  share,  from  $16.2  million,  or  650  a  share. 
Revenues  for  the  six  months  rose  to  $132.6  million  from 
$123.98  million. 

McClatchy  Newspapers 

McClatchy  Newspapers  said  its  first-quarter  net  income 
in  1989  rose  9.3%  to  $4.85  million  from  $4.44  million. 
Earnings  per  share,  on  a  base  of  28.5  million  shares,  was 
170,  compared  with  160  in  1988  on  a  base  of  27.6  million 
shares. 

Revenues  increased  to  $86.9  million  from  $82.8  million 
in  1988.  Advertising  revenues  rose  4.1%  to  $68.4  million, 
and  circulation  revenues  increased  9.5%  to  $15.3  million. 

Operating  income  grew'  2.9%  to  $8.1  million  from  $7.9 
million. 

McClatchy  focused  on  its  cost-control  program  to  offset 
lower  advertising  volume. 

Lower  interest  costs  and  a  drop  in  its  effective  tax  rate 
also  helped  boost  net  income. 

Media  General  Inc. 

Media  General  Inc.  reported  its  first-quarter  net  income 
in  1989  was  $1 1 .9  million,  or  460  per  share,  compared  with 
$11.5  million,  or  400  per  share,  in  1988.  The  1989  first- 
quarter  results  include  a  one-time,  after-tax  gain  of  $5.7 
million,  or  220  per  share,  resulting  from  federal  income  tax 
accounting  treatment  of  the  sale  of  the  company’s 
Pomona,  Calif.,  newsprint  mill. 

Revenues  for  the  first  quarter  declined  to  $149.3  million 
in  1989  from  $186  million  in  1988. 

Newspaper  profits  declined  3 1 .6%  in  the  quarter,  to  $4. 1 
million  from  $6  million,  reflecting  softness  in  national  and 
retail  advertising  and  the  Tampa  Tribune's  costs  of  com¬ 
peting  in  the  St.  Petersburg-Tampa  market  with  the  St. 
Petersburg  Times. 

Newspaper  revenues  dropped  slightly  to  $72.6  million 
from  $73  million. 

Newsprint  profits  fell  nearly  41%  in  the  quarter,  reflect¬ 
ing  heavy  discounting,  the  absence  of  income  from  the 
Pomona  mill,  and  the  lack  of  a  price  increase  in  1989. 

Broadcast  and  cable  profits  more  than  doubled,  reflect¬ 
ing  the  continued  profit  at  the  Fairfax,  Va.,  cable  system 
and  absence  of  the  Broadcast  Services  Unit  which  was 
sold  late  last  year. 

Multimedia  Inc. 

Multimedia  Inc.  had  net  earnings  in  the  first  quarter, 

1989,  of  $4.6  million,  or  370  per  share,  vs.  $1.1  million,  or 
90  per  share,  in  1988.  Revenues  for  the  quarter  increased 
to  $106.3  million  from  $100  million. 

Operating  profits  increased  to  $33.8  million  from  $29.4 
million. 


Multimedia  reduced  its  bank  debt  by  an  additional  $27 
million  in  the  first  quarter,  and  interest  expenses  in  the 
quarter  declined  to  $25.9  million  from  $27.4  million  in 
1988. 

The  company  has  reduced  its  long-term  debt  resulting 
from  its  1985  restructuring  by  a  total  of  $274  million  to  $376 
million. 

New  York  Times  Co. 

The  New  York  Times  Co.  reported  first-quarter  net 
income  of  $33.5  million,  or  420  per  share,  compared  with 
$45.5  million,  or  560  per  share,  in  1988. 

Consolidated  revenues  for  the  quarter  were  $423.1  mil¬ 
lion,  compared  with  $416.9  million  in  1988. 

Income  from  continuing  operations  declined  to  $31.5 
million,  or  400  per  share,  from  $43.9  million,  or  540  per 
share. 

The  company  is  selling  its  cable  television  operations 
and  intends  to  close  on  the  deal  in  the  second  quarter.  The 
sale  will  result  in  an  after-tax  gain  of  about  $183  million,  or 
$2.34  per  share. 

The  operating  profit  for  the  company’s  newspapers 
declined  1 5%  in  the  first  quarter  to  $55.9  million  from  $65.5 
million,  although  revenues  improved  a  bit  to  $343.1  million 
from  $341.7  million. 

Lower  advertising  volume  at  the  New  York  Times,  due 
in  part  to  softness  in  retail  and  classified  in  the  New  York 
market  and  in  part  to  Easter  Sunday  coming  in  the  first 
quarter  this  year,  was  a  primary  reason  for  the  operating 
income  decline,  the  company  stated.  Ad  volume  at  the 
Times  was  down  7.2%  from  a  year  ago,  but,  when  adjusted 
for  calendar  variations,  the  Times’  volume  decline  was 
4.6%,  the  company  said. 

Advertising  volume  for  the  company’s  35  regional 
newspapers  increased  by  0.3%  in  the  quarter  to  8.4  million 
inches. 

Park  Communications 

Park  Communications  announced  its  first-quarter  net 
income  was  $2.8  million,  down  6%  from  the  $3.0  million 
recorded  in  the  year-earlier  quarter.  Earnings  per  share 
dropped  5%  to  210  from  220. 

Revenues  for  the  quarter  improved  to  $36.6  million  from 
$36  million  in  1988. 

Operating  cash  flow  was  slightly  ahead  in  the  quarter  at 
$6.25  million,  compared  with  $6.24  million  a  year  earlier. 

The  first-quarter  results  “reflect  the  softness  in  newspa¬ 
per  and  broadcast  advertising  felt  by  most  companies  in 
the  industry,”  Park  said. 

Pulitzer  Publishing 

Pulitzer  Publishing  Co.  reported  its  first-quarter  net 
income  increased  23.2%  in  1989  to  $3.05  million,  or  290  per 
share,  from  $2.47  million,  or  240  per  share,  in  the  first 
quarter  of  1988. 

The  gain  was  attributed  to  better  cost  controls  and  a 
$631,000  decrease  in  net  interest  expense. 

Revenues  for  the  quarter  increased  3.9%  to  $94.1  mil¬ 
lion  from  $90.5  million  for  the  first  quarter  of  1988. 

Excluding  the  increase  in  revenues,  which  were  offset 
by  a  corresponding  increase  in  expenses,  from  the  conver¬ 
sion  of  independent  carriers  to  contract  delivery  service  in 
St. Louis  and  Tucson,  consolidated  revenues  were  up 
1.8%. 

Publishing  revenues,  which  were  adversely  affected  by 
softness  in  retail  volume,  increased  1.6%  in  the  quarter  to 
$46.4  million  from  $45.6  million,  excluding  the  effect  of  the 
carrier  conversion.  Broadcasting  revenues  were  up  2.6%. 

Publishing’s  operating  cash  flow  of  $6.2  million  for  the 
quarter  was  essentially  unchanged  from  a  year  ago. 

(Continued  on  page  12) 
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Financial 

(Continued  from  page  II) 

E.W.  Scripps  Co. 

The  E.W.  Scripps  Co.  reported  a  36%  increase  in  its 
first-quarter  net  income  to  $15.1  million  from  $11.1  mil¬ 
lion.  Earnings  per  share  increased  27%  in  the  quarter, 
when  there  were  6.3  million  more  shares  outstanding,  to 
190  from  150  a  year  earlier. 

Revenues  increased  to  $294.9  million  from  $280. 1  mil¬ 
lion. 

The  improvement  in  net  income  was  attributed  to  higher 
operating  income  from  cable  television  and  decreased 
interest  expenses. 

Consolidated  operating  income  increased  10.3%  to 
$40.5  million. 

Weak  advertising  continued  “to  restrict”  its  newspa¬ 
pers,  the  company  said. 

Publishing  revenues  in  the  quarter  rose  to  $  198.6  million 
from  $195.5  million,  while  the  division’s  operating  income 
increased  to  $29.3  million  from  $28.9  million. 

Southam  Inc. 

Citing  a  strong  performance  by  its  newspapers,  Cana¬ 
da’s  Southam  Inc.  said  its  net  income  increased  24%, 
before  a  one-time  gain  in  the  quarter  of  $2.2  million,  from 
the  sale  of  a  preprint  business,  to  $2 1 .5  million  (Canadian) 
from  $17.2  million  a  year  ago. 

Earnings  per  share,  before  the  one-time  gain,  improved 
to  360  from  290. 

Revenue  was  up  3.3%  to  $41 1  million. 

In  newspapers,  revenues  were  essentially  flat  at  about 
$182.5  million,  but  a  cost-containment  program  produced 
a  22%  gain  in  the  group’s  operating  income  to  $22.5  million 
from  $18.4  million. 

Times  Mirror  Co. 

Times  Mirror  Co.  said  its  net  income  for  the  first  quarter 
of  1989  was  $68.8  million,  or  530  per  share,  vs.  $75.1 
million,  or  580  per  share,  a  year  earlier. 

The  1988  quarter  included  an  after-tax  gain  from  the 
sales  of  assets  of  $  1 5 . 3  million ,  or  1 20  per  share .  Excluding 
the  gain,  the  1989  earnings  per  share  in  the  first  quarter 
represented  a  15%  improvement  over  1988. 

Revenues  rose  9%  to  $846.9  million  from  $774.6  million. 

Operating  profits  increased  9%  to  $129.6  million  in  the 
quarter,  with  “substantially  improved  results”  in  newspa¬ 
pers  and  cable  tv  fueling  the  jump. 

Times  Mirror’s  newspapers  benefited  from  increases  in 
advertising  volume,  lower  costs  and  five  additional  days, 
including  an  extra  Sunday,  in  the  accounting  period. 

The  Los  Angeles  Times  and  Baltimore  Sun  led  the 
newspapers  in  advertising  gains,  but  Newsday  saw  a 
volume  decline  as  a  result  of  a  softening  of  the  New  York 
economy. 

Newspaper  operating  profits  in  the  quarter  improved  to 
$90. 1  million  from  $75.2  million  a  year  earlier.  Newspaper 
revenues  in  the  period  rose  to  $521.9  million  from  $471.1 
million 

Toronto  Sun  Publishing 

Toronto  Sun  Publishing  reported  first-quarter  net  earn¬ 
ings  of  $3.2  million  (Canadian),  or  140  a  share,  compared 
with  earnings  of  $4.9  million,  or  220  a  share,  a  year  earlier. 

Revenues  for  the  quarter  were  $70.4  million,  up  from 
$55.6  million  in  the  1988  period. 

Operating  expenses  for  the  quarter  rose  to  $68.2  million 
from  $50.9  million. 

The  first-quarter  results  reflect  start-up  costs  for  the 
Ottawa  Sun  and  continuing  losses  at  the  Financial  Post 
Daily. 


Tribune  Co. 

The  Tribune  Co.  of  Chicago  reported  its  net  income 
grew  14%  in  the  first  quarter  to  $36.8  million,  or  490  per 
share,  from  $32.2  million,  or  420  a  share,  a  year  earlier. 

Revenues  increased  6%  to  $552.9  million  from  $522 
million. 

Operating  profits  at  the  company’s  newspapers 
increased  19%  to  $61.6  million  from  $51.8.  million,  while 
newspaper  revenues  rose  5%  to  $393.9  million  from  $375.4 
million. 

Improved  results  at  the  Chicago  Tribune  and  continuing 
strength  at  the  company’s  Florida  newspapers  were  pri¬ 
marily  responsible  Tiir  the  increase  in  newspapers’  operat¬ 
ing  profits. 

Newsprint  operating  profits  declined  27%  in  the  quarter 
to  $16.7  million  from  $23  million. 

Washington  Post  Co. 

The  Washington  Post  Co.  reported  net  income  of  $41.5 
million,  or  $3.22  per  share,  in  the  first  quarter  of  1989, 
compared  with  $144.8  million,  or  $1 1 .25  per  share,  in  1988. 
The  1 988  period  included  a  one-time  gain  of  $  1 1 5 .7  million, 
or  $8.99  per  share,  from  the  sale  of  cellular  telephone 
interests.  Excluding  that  gain,  1989  first-quarter  net 
income  and  earnings  per  share  rose  42%  over  the  first 
quarter  of  1988. 

Revenue  for  the  first  quarter  of  1989  was‘$341 .9  million, 
an  increase  of  6%  over  I988’s  $321.2  million. 

Newspaper  division  revenue  rose  7%  in  the  quarter, 
with  advertising  inches  at  the  Washington  Post  up  3%  to 
1.41  million  from  1.37  million. 

New  York  Daily  News 
issues  statement  to 
explain  circulation  losses 

The  New  York  Daily  News  issued  a  statement  explain¬ 
ing  why  the  newspaper  was  down  more  than  53,000  copies 
in  weekday  circulation  and  more  than  97,000  copies  in 
Sunday  circulation. 

The  tabloid’s  circulation  in  its  Newspaper  Designated 
Market  had  actually  shown  improvement,  the  statement 
said,  and  the  losses  were  coming  primarily  in  fringe  areas 
in  the  Long  Island  and  New  Jersey  suburbs. 

The  FAS-FAX  report  by  the  Audit  Bureau  of  Circula¬ 
tions  for  the  six  months  ended  March  31,1 989,  showed  the 
Daily  News  down  53,116  in  weekday  sales  to  1,230,186 
and  down  97,232  in  Sunday  sales  to  1,526,413. 

The  newspaper’s  statement  said  its  daily  circulation  in 
its  Newspaper  Designated  Market  was  1,167.141.  Sunday 
net  sales  in  the  NDM  were  1,406,790  for  the  period,  the 
Daily  News  said. 

“The  reported  overall  losses  are  mainly  the  result  of  the 
News’  efforts  to  reallocate  resources  to  its  primary  mar¬ 
kets  and  related  programs  to  the  lower  service  cost  of 
papers  sold  outside  the  city  and  close-in  suburbs,"  the 
statement  said. 

The  newspaper  said  print  orders  were  “cut  and  man¬ 
aged  more  tightly  to  lessen  the  impact  of  escalating  news¬ 
print  prices,”  and  the  cover  price  of  its  National  edition 
was  raised  to  500  from  350  daily  and  by  a  quarter  on 
Sunday  to  750  as  another  part  of  its  effort  “to  reverse 
declining  profitability  of  circulation  outside"  its  NDM. 

The  News  said  its  “estimated  daily  sales”  in  New  York 
City  were  up  0.4%  against  1988  and  even  with  1987,  while 
its  estimated  Sunday  sales  in  the  city  are  up  1.2%  against 
1988  but  down  1%  against  1987. 

“City  sales  are  highlighted  by  strong  Queens,  Brooklyn 
and  Manhattan  home-delivery  gains.”  the  News  said. 
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Ingersoll  puts  St.  Louis  editing  team  together 

Peter  O’Sullivan  named  managing  editor  of  the  St.  Louis  Sun;  rejoins 
Sun  president  Robert  Jeienic  with  whom  he  worked  in  Toronto,  Houston 


By  Staci  Kramer 

Peter  O’Sullivan,  most  recently 
editor  in  chief  of  the  Houston  Post, 
has  been  appointed  managing  editor 
of  the  St.  Louis  Sun,  the  Ingersoll 
Publications  daily  tabloid  scheduled 
for  a  September  launch. 

Born  in  England,  O’Sullivan,  40, 
held  a  variety  of  posts  at  the  Toronto 
Sun  from  1977-1983.  He  was  entering 
his  third  year  as  managing  editor  in 
late  1983  when  the  Canadian-based 
publishing  company  purchased  the 
Post  and  he  was  sent  to  the  U.S.  as 
editor  in  chief  of  the  Texas  daily. 

O’Sullivan  stayed  on  at  the  Post 
when  it  was  sold  to  William  Dean 
Singleton  in  1987  but  left  last  fall, 
working  since  then  as  a  free-lance 
consultant  and  special  assistant  to  the 
publisher  of  the  Toronto  Sun. 

He  joins  Robert  M.  Jeienic,  another 
veteran  of  the  Toronto  Sun  Publishing 
Corp.,  at  the  Sun.  Jeienic,  who  was 
recently  named  president  of  St.  Louis 
Sun  Publishing  Co.,  was  with  the 
Canadian  company  in  various  senior 
positions  until  1988,  when  he  joined 
Ingersoll  Publications  as  executive 
vice  president  for  operations.  He  and 


Peter  O'Sullivan 

As  editor  in  chief,  Ingersoll  will  be 
between  O’Sullivan  and  publisher 
Thomas  Tallarico,  who  joined  the 
new  paper  late  last  March  as 
publisher,  just  hours  after  resigning 
his  post  as  general  manager  of  the  St. 
Louis  Post  Dispatch. 

Ingersoll  said  it  was  a  coincidence 
that  Jeienic  and  O’Sullivan  both 
worked  in  Toronto  and  said  it  would 
be  incorrect  to  assume  the  St.  Louis 
Sun  would  bear  a  strong  resemblence 


“If  I  read  your  question  right,  you’re  asking  me  ‘Am 
I  working  for  Ralph  Ingersoll?’  and  the  answer  is  yes. 
Is  he  going  to  be  a  hands-on  editor  in  chief?  The 
answer  is  definitely  yes.  I  acknowledge  that  and 
accept  it  going  in  and  I  don’t  have  any  problem  with 


O’Sullivan  worked  together  when 
Jeienic  was  general  manager  at  the 
Houston  Post. 

The  St.  Louis  Sun  is  the  brainchild 
of  Ralph  Ingersoll  II,  who  says  he  will 
be  actively  involved  in  the  daily  oper¬ 
ations  of  the  new  newspaper. 

Ingersoll,  chairman  and  chief 
executive  officer  of  Ingersoll  Publica¬ 
tions,  also  holds  the  title  of  chairman 
and  editor  in  chief  of  the  St.  Louis  Sun 
Publishing  Co. 

(Kramer  is  a  contributing  writer  for 
the  St.  Louis  Journalism  Review.) 


to  its  Northern  namesake  simply 
because  the  two  are  involved. 

In  an  interview  in  the  -  iin’s  tempo¬ 
rary  offices  in  downtown  St.  Louis, 
Ingersoll  described  O’Sullivan  as  “an 
experienced  editor  who  we  believe 
can  produce  the  quality  we  wish  and 
need  for  the  staff  we  can  afford. 

“He  was  a  popular  and  effective 
editor  in  Houston,  where  he  had  a 
larger  staff,  but  also  worked  in  the 
early  days  of  the  Sun  and  he  knows 
firsthand  what  is  possible  with  a 
smaller  staff,”  Ingersoll  said. 

However,  Ingersoll  cautioned. 


“Don’t  drop  the  ‘managing’  [from 
O’Sullivan’s  title].  With  all  that’s  on 
my  mind,  1  intend  to  function  quite 
actively  as  editor  of  the  Sun  until  such 
a  time  as  Tom  [Tallarico]  feels  that  it’s 
up  and  on  plane  and  either  the  man¬ 
aging  editor  will  have  other  responsi¬ 
bilities  or  he  will  replace  me.” 

Ingersoll  said  that  until  that  day 
comes,  “I’m  not  window  dressing.” 

O’Sullivan  is  under  few  illusions. 
When  asked  about  his  job  descrip¬ 
tion,  he  replied,  “If  I  read  your  ques¬ 
tion  right,  you’re  asking  me  ‘Am  1 
working  for  Ralph  Ingersoll?'  and  the 
answer  is  yes.  Is  he  going  to  be  a 
hands-on  editor  in  chief?  The  answer 
is  definitely  yes.  I  acknowledge  that 
and  accept  it  going  in  and  I  don't  have 
any  problem  with  it.” 

Former  co-workers  say  O'Sullivan 
is  suited  to  the  task  of  building  a  new 
tabloid  in  an  unfamiliar  market. 

“He’s  a  damn  good  editor,”  said 
Les  Pyette,  executive  editor  of  the 
Toronto  Sun.  “He  will  certainly  give 
the  paper  a  lot  of  bounce  and  a  lot  of 
imagination.” 

Ernie  Williamson,  executive  editor 
of  the  Houston  Post,  who  was  news 
editor  when  O’Sullivan  joined  that 
paper,  said,  “Peter  is  first  and  fore¬ 
most  a  great  newsman.  I  think  our 
first-day  coverage  of  the  Challenger 
explosion  was  a  classic  example  —  it 
was  a  team  effort  that  he  led  [resulting 
in]  a  16-page  layout  with  some  great 
graphics.” 

“1  think  that  Peter  —  in  his  time  at 
the  Post  —  did  a  good  deal  to 
improve  the  newspaper  .  .  .  under 
Sun  ownership  and  later  under  Single- 
ton,”  Roy  Bode,  editor  of  the  Dallas 
Times  Herald  told  the  St.  Louis  Jour¬ 
nalism  Review. 

Ingersoll  said  O’Sullivan  will  man¬ 
age  a  newsroom  staff  of  80.  The  news¬ 
room  personnel  structure  is  still  under 
discussion. 

O’Sullivan  does  promise  “tight 
writing  and  fast-paced  pages.” 

The  Sun  is  also  expected  to  depend 
heavily  on  graphics.  Ingersoll  envi¬ 
sions  a  staff  of  at  least  six  full-time 
artists  on  the  news  side. 

“We’re  thinking  about  editing  a 
newspaper  in  which  you  will  see  sto¬ 
ries  and  ideas  as  opposed  to  reading 
them,”  he  said. 
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How  ombudsmen  perceive  themselves 

Those  polled  say:  ‘We’re  not  pariahs  in  the  newsroom’ 


By  M.L.  Stein 

Hartford  (Conn.)  Courant  staffers 
used  a  photo  of  ombudsman  Henry 
McNulty  as  a  dart  board  but  generally 
newspaper  ombudsmen  are  not 
pariahs  in  the  newsroom,  according 
to  an  informal  E&P  survey.  Neither 
are  they  likely  to  head  an  office  popu¬ 
larity  poll. 

“I  think  they  meant  it  as  a  joke  — at 
least  I  hope  they  did,”  said  McNulty 
of  the  dart  board.  He  was  among  the 
29  U.S.  and  Canadian  members 
attending  the  Organization  of  News 
Ombudsmen  (ONO)  convention  in 
Newport  Beach,  Calif. 

“Nobody  likes  to  be  criticized,” 
McNulty  remarked,  “but  I  have 
found  that  older  employees  are  more 
sympathetic  to  my  f^unction.” 

Like  McNulty,  most  of  the 
ombudsmen  interviewed  were  former 
editors  on  their  newspapers  and  thus 
already  somewhat  distanced  from 
reporters  when  they  assumed  their 
new  roles. 

In  some  cases,  however,  the  editor 
who  became  an  ombudsman  achieved 
greater  rapport  with  staff  members,  it 
was  revealed. 

Mike  Clark,  who  was  assistant 
managing  editor  before  becoming  the 
reader’s  advocate  for  the  Florida 
Times-Union  in  Jacksonville  six 
months  ago,  said  it  is  not  uncommon 
for  reporters  and  editors  to  stop  him 
in  the  hall  and  ask  for  reader  reaction 
on  a  particular  story. 

“I  don’t  fraternize  with  them,  but  I 
have  no  perception  of  a  chill,”  Clark 
continued.  “They  are  professional 
enough  to  accept  me  as  a  professional 
who  is  doing  a  professional  job. 

Sue  Ann  Wood,  who  has  been  read¬ 
er’s  advocate  of  the  St.  Louis  Post- 
Dispatch  since  1974,  noted  that  “A 
lot  of  people  flinch  when  they  see  me 
coming  but  they  pretty  much  take  my 
job  for  granted.  I’m  not  a  pariah.” 

Pat  O.  Riley  of  the  Orange  County 
Register  doesn’t  think  he  is  either, 
although  he  admits  to  being  the 
source  of  some  “bad  feelings  from 
time  to  time.  Some  think  I’m  unfair.” 

He  said  he  is  often  able  to  defuse 
such  reactions  by  letting  a  reporter 
read  his  column  before  publication. 

He  explained  that  he  will  change 
only  factual  errors  —  never  his  inter¬ 
pretations.  Still,  he  went  on,  the 


staffer  appreciates  the  access. 

To  allay  writers’  fears,  the  Sac¬ 
ramento  Bee's  Art  Nauman  said  he 
goes  out  of  his  way  to  be  “non-threat¬ 
ening.  I  don’t  want  to  be  a  constant 
complainer.  This  does  not  enhance 
my  credibility.” 

Nauman,  who  minces  no  words  in 
his  columns,  noted  that  “Certain  staff 
members  disagree  with  me  on  the  effi¬ 
cacy  of  the  ombudsman,  but  I  believe 
they  are  saying,  ‘At  least  he  is  fair.’  ” 

Perhaps  feeling  most  comfortable 
in  his  role  is  John  V.R.  Bull  of  the 
Philadelphia  Inquirer. 

That,  he  explained,  is  because  he  is 
not  a  full-fledged  ombudsman  but  has 
the  title  of  assistant  to  the  editor. 

“I  am  neither  a  critic  nor  a  judge,” 
Bull  continued.  He  sees  himself  as 
providing  “helpful  support”  to  the 
newspaper  by  way  of  an  in-house  col¬ 
umn  on  what  readers  are  saying. 


“I  leave  it  to  the  editors  to  decide 
what  to  do  about  it,”  Bull  remarked. 
“My  personal  feeling  is  that  you  don’t 
have  to  beat  your  professional  staff 
over  the  head.  Stories  bringing  com¬ 
plaints  are  frequently  matters  of  judg¬ 
ment.” 

The  staff  “blows  hot  and  cold”  on 
his  work,  stated  Dave  Bishop  of  the 
Ann  Arbor  News. 

“Most  newspapers  like  the  idea  of 
an  ombudsman  in  the  abstract,”  he 
observed,  “but  when  they  get  nailed 
on  something,  they’re  not  so  sure.” 

A  former  editor.  Bishop  recalled 
that  a  senior  reporter  accused  him  of 
“cannibalizing  the  colleagues  he  once 
led.” 

Another  reporter,  he  said,  vowed 
never  to  speak  to  him  again  after  he 
had  written  a  column  critical  of  her 
story. 

“But  she  has  spoken  to  me  since,” 
Bishop  added. 

One  of  the  few  ombudsman  who 
comes  from  the  reporters’  ranks  is 
Stephanie  Whittaker  of  the  Montreal 


Gazette,  who  doesn’t  believe  it  has 
made  a  difference  in  staff  attitudes 
about  her  position. 

“Actually,  I’m  getting  more  coop¬ 
eration  than  I  expected,”  she  com¬ 
mented.  “There  are  even  reporters 
who  come  to  me  with  ideas  on 
improving  the  paper.” 

Whittaker  divided  the  Gazette  staff 
into  those  who  cooperate  with  her  and 
those  “who  feel  defensive  about  what 
I  do.” 

Among  the  latter,  she  said,  were 
two  reporters  who  asked  if  she  kept 
files  on  them. 

“I  don’t  have  such  a  file  but  only  a 
minority  have  this  paranoia,”  she 
stated. 

Whittaker,  a  former  bureau  chief 
for  a  zoned  edition,  said  she  was 
asked  to  become  an  ombudsman 
because  she  had  written  an  action  line 
column  10  years  ago. 


“They  felt  I  had  good  diplomatic 
skills,”  she  commented. 

Bill  Stothers  of  the  San  Diego 
Union  feels  his  job  is  made  easier  by 
the  fact  that  he  had  “good  relations” 
with  newsroom  people  in  his  previous 
job  as  financial  editor. 

Even  so,  he  recollected,  his  fellow 
workers  were  “somewhat  wary” 
when  he  was  named  ombudsman  last 
December. 

“How  1  was  perceived  before  was 
helpful,”  Stothers  said,  “but  I  try  to 
be  open  and  invite  them  to  come  to  me 
with  complaints  on  issues  involving 
the  paper.” 

Openness  also  is  practiced  by 
Charles  Bond  of  the  Palm  Beach 
Post,  who  believes  he  has  built  up  a 
reputation  for  fairness. 

“I  send  them  [staffers]  messages  to 
come  in  and  just  talk,”  Bond  related. 

Jeff  Langley  seemingly  has  over¬ 
come  two  obstacles  in  connection 
with  his  ombudsmanship  at  the 
Amarillo  Globe  News:  he  was  an  out¬ 
sider  and  he  talked  management  into 


“I  leave  it  to  the  editors  to  decide  what  to  do  about 
it,”  Buii  remarked.  “My  personai  feeiing  is  that  you 
don’t  have  to  beat  your  professionai  staff  over  the 
head.  Stories  bringing  compiaints  are  frequentiy 
matters  of  Judgment.” 
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creating  the  position. 

He  was  managing  editor  of  the 
Pampa  (Texas)  News  when  he 
thought  the  Globe  News  needed  an 
ombudsman  because  of  a  local  cam¬ 
paign  against  the  paper. 

“There  was  resentment  when  I  first 
came  to  the  Globe  News  a  year-and-a- 
half  ago,  but  I  had  a  great  deal  of 
support  from  the  top  and  that  has 
to  filter  down  to  the  staff,”  he 
said. 

In  some  ways,  Langley  added,  it 
was  a  plus  to  come  in  from  outside. 
“I  had  no  ties  to  the  newspaper  or  the 
staff,”  he  explained. 

Another  newcomer  was  Frank 
Wetzel  when  he  became  the  reader 
link  for  the  Seattle  Times  after  a  long 
career  as  editor  of  the  nearby  Belle¬ 
vue  (Wash.)  Journal-American. 

“It’s  a  love-hate  relationship,”  was 
his  assessment  of  his  current  post. 

“With  a  few  exceptions,  people  are 
civil  to  me.  They  don’t  invite  me  to 
lunch  but  we  manage  to  have  a  rea¬ 
sonable  exchange  of  views.” 

Besides  writing  a  weekly  ombuds¬ 
man  column,  Wetzel  turns  out  a 
weekly  memo,  which  is  posted  in  the 
newsroom. 

He  described  most  staff  members 
as  being  “philosophical”  about  his 
role,  although  some  feel  it  should  not 
exist. 

“I  tell  them  that  the  newspaper  will 
have  better  credibility  if  we  can 
explain  ourselves  to  readers,”  Wetzel 
declared. 

Outgoing  ONO  president  Bob  Kier- 
stead  of  the  Boston  Globe,  who  has 
held  his  job  for  over  seven  years, 
recalled  that  only  twice  in  that  time 


did  staff  members  refuse  to  discuss  a 
“problem”  with  him  —  one  a  colum¬ 
nist  and  the  other  a  political  cartoon¬ 
ist. 

“I  wrote  about  them  anyway,” 
Kierstead  said.  “Nobody  gets  a  thrill 
out  of  talking  to  me,  but  I  think  I’ve 
developed  a  sense  of  fairness  even 
with  people  who  disagree  with  me. 
However,  if  the  ombudsman  should 
disappear  from  the  Globe  there 
wouldn’t  be  a  wet  eye  in  the  house.” 

Frank  Ritter,  who  has  the  dual  task 
of  reader's  advocate  and  editorial 
writer  at  the  Nashville  Tennessean, 
said  there  is  a  “body  of  opinion  at  the 
paper  that  I  should  be  some  kind  of 
PR  man  or  cheerleader. 

“That  can  be  part  of  my  function 
when  the  paper  does  good  but  I  also 
have  a  critical  function  and  this  is 
sometimes  challenged,”  he  con¬ 
tinued. 

Like  many  of  his  ONO  colleagues, 
Ritter  feels  his  job  is  facilitated  by 
strong  support  from  management. 
The  idea  of  an  ombudsman  is  dear  to 
publisher  John  Seigenthaler’s  heart, 
Ritter  observed. 

Jack  Briglia,  ombudsman  for  the 
London  (Ont.)  Free  Press  and  its  for¬ 
mer  managing  editor,  spoke  of  staff¬ 
ers  getting  nervous  when  he  walks 
into  the  newsroom. 

“I  tell  them  I  just  came  in  to  say 
good  morning,”  he  said,  with  a  laugh. 
“The  summer  interns  are  the  most 
nervous  of  all.” 

Still,  Briglia  surmised,  “1  have 
encountered  very  little  hostility  about 
my  column.  Of  course.  I’m  the  white 
knight  when  I’m  defending  the  paper 
and  something  else  when  I’m  not.” 


The  situation  may  be  a  little  tougher 
for  Lou  Gelfand  of  the  Star  and  Tri¬ 
bune  of  Minneapolis,  who  disclosed 
that  some  employees  whom  he  has 
criticized  won’t  speak  to  him. 

Next  door,  Wayne  Hassell  of  the 
St.  Paul  Pioneer  Press  Dispatch 
said  that  getting  along  with  the  staff  is 
no  problem. 

“I  control  the  purse  strings,”  he 
smilingly  elaborated. 

Hassell  also  is  assistant  to  the  edi¬ 
tor  and,  as  such,  handles  the  editorial 
budget. 

He  noted,  however,  that  he  had 
clashed  with  some  reporters  when  he 
was  news  editor  and  some  of  that  is 
still  there. 

Hassell  does  not  write  a  column, 
producing  instead  an  internal  memo 
on  reader  complaints. 

“It’s  up  to  the  individual’s  supervi¬ 
sor  to  deal  with  the  complaint,”  he 
went  on. 

Hassell  feels  he  gains  some  favor 
with  another  piece,  a  “Winners  and 
Sinners”  bulletin  in  which  he  doesn’t 
mention  names  in  connection  with  the 
“bad  stuff,”  but  does  identify  some¬ 
one  who  has  done  a  particularly  good 
job  on  a  story. 

The  Washington  Post's  Dick  Har¬ 
wood,  a  former  deputy  managing  edi¬ 
tor,  said  he  rarely  encounters  overt 
criticism  or  hostility  in  the  newsroom, 
adding  that  this  was  not  his  primary 
concern. 

“If  I  were  disliked  for  doing  poor 
work  it  would  bother  me,”  he  stated. 
“If  I’m  doing  good  work  I’m  not 
bothered  in  the  slightest.  It  is  not  my 
perception  that  I  am  operating  in  a 
hostile  environment.” 


How  editors  view  ombudsmen 

Most  feel  they  can  enhance  a  newspaper's  credibility, 
yet  only  29  U.S.  newspapers  employ  someone  in  that  post 


By  MX.  Stein 

Editors  believe  an  ombudsman  can 
enhance  a  newspaper’s  credibility  but 
that  does  not  necessarily  mean  they 
want  one  around  the  newsroom,  a 
recent  survey  disclosed. 

In  fact,  58%  of  the  editors  polled 
said  they  should  act  as  readers’  rep¬ 
resentatives,  and  64.6%  agreed  an 
ombudsman’s  salary  could  be  better 
spent  elsewhere  in  the  news  opera¬ 
tion. 

The  figures  were  revealed  at  the 
annual  conference  April  16-19  of  the 
Organization  of  News  Ombudsmen 


(ONO)  by  the  pollster,  Kent  Lauer, 
an  Oklahoma  State  University  part- 
time  journalism  instructor  and  gradu¬ 
ate  student. 

Lauer,  a  former  Las  Vegas  Review- 
Journal  reporter,  submitted  question¬ 
naires  to  68  top  editors  of  large  news¬ 
papers  that  do  not  have  ombudsmen. 
Fifty-one  responded,  making  for  a 
75%  return  rate. 

Only  29  U.S.  papers  employ 
ombudsmen,  most  of  whom  attended 
the  ONO  meeting  in  Newport  Beach, 
Calif.  There  also  were  four  of  the  six 
Canadian  reader  advocates  present 
and  one  each  from  Sweden  and  Japan. 


Lauer  reported  that  68.7%  said 
their  newspapers  have  considered 
appointing  an  ombudsman;  8.3% 
“strongly  agreed”  the  position  could 
improve  the  paper’s  credibility,  and 
47.9%  agreed  that  it  could. 

However,  only  14.6%  thought  an 
ombudsman  could  handle  readers’ 
complaints  more  effectively  than  an 
editor.  Moreover,  over  50%  of  the 
respondents  felt  that  the  ombudsman, 
by  criticizing  editors  and  reporters, 
could  lower  staff  morale. 

In  other  apparent  contradictions, 
most  of  the  editors  —  70.8%  — 
(Continued  on  page  16) 


EDITOR  &  PUBLISHER  for  May  13,  1989 


15 


TPW 


Ombudsman 

(Continued  from  page  15) 


agreed  an  ombudsman  provides  a 
public  relations  benefit  for  the  paper 
and  52%  thought  he  improves  its 
accuracy. 

In  their  comments,  editors  dis¬ 
played  a  strong  belief  that  they  are 
better  equipped  to  speak  for  their 
newspapers. 


“I  do  not  believe  that  an  ombuds¬ 
man  is  necessary  or  even  desirable  at 
a  well-edited,  well-managed  newspa¬ 
per,”  wrote  Dallas  Morning  News 
executive  editor  Ralph  Langer.  “I 
believe  the  top  editors  are  the  read¬ 
ers’  representatives.  These  same  edi¬ 
tors  can  ensure  that  every  staff  mem¬ 
ber  takes  every  reader  complaint  seri¬ 
ously  and  that  every  inquiry  or 
complaint  ...  is  investigated  and  a 
response  is  forthcoming  .  .  .  ,”  he 
continued. 

USA  Today  editor  Peter  S.  Pritch¬ 
ard  remarked:  “We  feel  the  editor,  if 
he  or  she  is  doing  the  job  properly, 
should  have  the  responsibilities  of  an 
ombudsman.” 

In  the  same  vein,  Lionel  Linder, 
editor  of  the  Memphis  Commercial 
Appeal,  said,  “I  believe  I  perform 
that  function.” 

To  C.  David  Burgin,  editor  in  chief 
of  the  Houston  Post,  ombudsmen  are 
“At  best  .  .  .  self-conscious  luxu¬ 
ries.  Editors  are  ombudsmen.  It  gets 
redundant.” 

Orlando  Sentinel  editor  John  Haile 
conceded  that  an  ombudsman  would 
be  “nice  to  have”  but  with  a  limited 
budget  and  “plenty  of  turf  to  cover, 
the  money  is  needed  elsewhere.” 

A  similar  view  was  expressed  by 
David  Westphal,  managing  editor  of 
the  Des  Moines  Register,  who  cited 
“too  many  other  pressing  needs.” 

New  York  Times  assistant  manag¬ 
ing  editor  Allan  M.  Siegal  replied, 
“We  do  not  believe  the  editors  of  this 
newspaper  can  or  should  abrogate 
their  responsibility  to  deal  with  com¬ 
plaints  or  readers.” 

The  Chicago  Tribune  believes  the 
ombudsman  provides  a  needed  ser¬ 
vice  but  it  deals  with  that  need 
through  a  Staff  Review  Group  (SRG), 
which  reviews  ethical  and  profes¬ 
sional  conduct,  according  to  editor 


James  D.  Squires. 

He  added  that  the  reader  advocate 
function  is  a  “critical  part”  of  the  job 
description  of  the  Tribune’s  senior 
editors.  “Ombudsmen  tend  to 
become  dumping  grounds  for  prob¬ 
lems  editors  in  the  chain  of  command 
should  deal  with  as  a  regular  part  of 
their  daily  duties,”  Squires  con¬ 
tended. 

The  major  factor  in  the  Los  Angeles 
Times  not  having  an  ombudsman  was 
the  establishment  of  a  media  criticism 
beat  in  the  1970s,  said  assistant  man¬ 


aging  editor  John  Brownell. 

“In  addition,”  he  continued,  “we 
have  general  reservations  about 
ombudsmen,  including  a  suspicion 
that  readers  do  not  view  them  as  a 
truly  independent  voice  ...” 

An  editor,  who  asked  to  remain 
anonymous,  commented  that  “All 
too  often,  the  ombudsman  is  someone 
who  has  been  shoved  aside  or 
demoted  because  he  or  she  cannot 
successfully  do  other  tasks  at  a  news¬ 
paper.  Further,  the  role  of  dealing 
with  readers  and  explaining  to 
them  .  .  .  what  the  newspaper  does 
and  why  is  part  of  the  editor’s 
responsibility  ...  I  do  not  know  of 
any  ombudsman  situation  that  has 
truly  successfully  helped  a  newspaper 
beyond  the  help  that  an  editor  can  and 
should  give.” 

Lauer  noted  that  he  was  frequently 
unable  to  reach  by  phone  the  editors 
who  did  not  respond  to  his  initial 
mailing.  “They  were  usually  in  a 
meeting  or  simply  not  available,”  he 
said. 

“So  much  for  readers  who  want  to 
talk  to  editors,”  observed  Sue  Ann 
Wood,  readers’  advocate  for  the  St. 
Louis  Post-Dispatch. 

“I  think  there  should  be  a  follow-up 
survey,”  said  Washington  Post 
ombudsman  Dick  Harwood.  “I’d  like 
to  find  out  how  accessible  editors 
are.” 

Despite  the  generally  negative  tone 
of  the  survey  responses,  Harwood 
was  optimistic  that  the  ombudsmen 
idea  will  grow  among  newspapers. 

In  a  later  speech  to  the  group,  he 
declared  that  his  job  is  “part  of  the 
consumer  movement  in  this  country 
and  is  here  to  stay.” 

He  pointed  out  that  newspapers  are 
increasingly  being  headed  by  a  youn¬ 
ger  generation  of  editors  who  “are 
more  or  less  accustomed  to  ombuds¬ 


men  and  to  criticism  and  critics.  I 
expect  there  will  be  more,  not  fewer, 
ombudsmen  in  the  future.” 

Asserting  that  the  consumer  move¬ 
ment  is  irreversible,  Harwood  said, 
“Some  editors  may  not  like  it,  but  the 
corporations  that  now  control  our 
media  are  likely  to  insist  on  it 
[ombudsmen]  as  part  of  their  strategy 
for  survival.” 

Nevertheless,  Harwood  went  on, 
ombudsmen  should  put  pressure  on 
top  management  through  their  col¬ 
umns  and  other  activities  “to  invest 
some  of  their  millions  or  billions  in  the 
improvement  of  their  newspapers 
through  the  employment,  care  and 
feeding  of  ombudsmen.” 

Pat  O.  Riley  of  the  Orange  County 
Register  became  the  new  ONO  presi¬ 
dent,  succeeding  Bob  Kierstead  of 
the  Boston  Globe. 

Knight-Ridder  acts 
to  prevent 
hostile  takeover 

Shareholders  of  Knight-Ridder  Inc. 
approved  amendments  to  the  com¬ 
pany’s  charter  that  will  strengthen  its 
defenses  against  hostile  takeovers. 

The  shareholders  also  agreed  to 
reserve  an  additional  3.5  million 
shares  of  common  stock  for  the  com¬ 
pany’s  employee  stock  ownership 
plan. 

The  amendments  include  a  provi¬ 
sion  to  stagger  the  terms  of  the  direc¬ 
tors  on  the  board;  and  requiring  an 
80%  supermajority  of  the  stock  be 
voted  to  approve  any  merger,  not 
including  shares  held  by  the  other 
party  to  the  transaction. 

The  same  supermajority  would  be 
required  if  a  foreign  company  wanted 
to  acquire  more  than  20%  ownership 
of  Knight-Rider. 

The  supermajority  vote  would  not 
be  required  if  the  company’s  board, 
after  receiving  a  recommendation 
from  a  panel  of  independent  journal¬ 
ism  experts,  determined  Knight-Rid¬ 
der’ s  newspapers  would  be  able  to 
continue  “with  the  same  excellence, 
integrity  and  independence  as  before 
the  transaction.” 

Burlington  paper 
has  new  section 

The  Burlington  (Vt.)  Free  Press  has 
introduced  a  new  monthly  section 
called  Vermont  Auto  Monthly.  In 
addition  to  features  on  cars  and 
trucks,  a  continuing  feature  of  the 
section  is  Salesperson  of  the  Month. 


To  C.  David  Burgin,  editor  in  chief  of  the  Houston 
Post,  ombudsmen  are  “At  best . . .  seif-conscious 
iuxuries.  Editors  are  ombudsmen,  it  gets  redundant.” 
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Naming  names 

ASNE  members  debate  publicly  identifying 
papers  with  poor  minority-hiring  records 


By  George  Garneau 

George  Blake  wondered  whether  it 
were  time  to  “name  names.” 

Troubled  by  the  54%  of  all  daily 
newspapers  —  overwhelmingly 
under-50,000  circulation  —  that 
employ  no  minority  journalists,  the 
Cincinnati  Enquirer  editor  suggested 
the  American  Society  of  Newspaper 
Editors  publicly  name  the  papers  to 
persuade  them  to  integrate. 

John  Seigenthaler,  outgoing  ASNE 
president,  suggesting  a  “plantation” 
mentality  was  partly  responsible  for 
the  lingering  high  number  of  segre¬ 
gated  newsrooms,  said  he  knew  a 
paper  whose  editor  was  forbidden 
from  publishing  pictures  of  black  people. 

ASNE’s  latest  survey  said  a  major¬ 
ity  of  papers  employed  no  minority  jour¬ 
nalists,  and,  of  dailies  circulating  under 
10,000  copies,  only  20%  employed  any. 

But  participants  at  a  gripe  session 
at  the  ASNE  convention  in  Washing¬ 


ton,  D.C.,  were  reminded  that  the 
survey  used  to  track  minority 
employment  is  obtained  through  a 
pledge  of  anonymity. 

Editors  also  questioned  the  fairness 
of  naming  the  papers  with  no  blacks, 
Hispanics,  Asians  or  Native  Ameri¬ 
cans  on  editorial  staffs.  Some  papers 
have  tried  but  failed  to  attract  minori¬ 
ties,  sometimes  because  of  low  pay, 
sometimes  because  minorities  shun 
small  papers  in  less-integrated  com¬ 
munities  for  larger  papers  where  pay 
and  integration  are  more  generous, 
editors  said. 

Seymour  Topping,  editorial  direc¬ 
tor  of  New  York  Times  Co.  regional 
newspapers,  conceded  some  Times 
papers  had  no  minority  journalists 
despite  “a  good  will  effort.”  He 
called  it  a  complex  question,  involv¬ 
ing  questions  of  bias  and  atmosphere 
in  individual  communities  and  said  it 
cannot  be  solved  by  dictating  employ¬ 
ment  by  race. 


He  said,  because  of  bias  in  some 
communities,  minorities  would  have 
to  be  “heroic”  to  take  jobs  there  and 
minority  journalism  organizations 
steer  people  away  from  them. 

Mireille  Grangenois  Gates,  ASNE 
minority  affairs  director,  reminded 
ASNE  members  and  officers  that  edi¬ 
tors  who  run  segregated  newsrooms 
are  colleagues,  golf  partners  and 
“members  of  this  society.” 

David  Lawrence  Jr.,  publisher  of  the 
Detroit  Free  Press,  said  he  believed 
“we  need  to  turn  up  the  pressure.” 

Burl  Osborne,  Dallas  Morning 
News  president  and  editor,  suggested 
encouragement  rather  than  embar¬ 
rassment.  Laying  some  responsibility 
on  publishers,  he  said,  “Perhaps 
ASNE  could  use  its  influence  to  cause 
publishers  to  be  as  concerned  as  we 
are.”  He  called  the  American  News¬ 
paper  Publishers  Association 
“almost  dormant”  in  the  minority¬ 
hiring  area  until  recent  years. 


TMFOMAei^ 


Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non-insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system, 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese” 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 
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Public  Relations  Department 
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(309)  766-2521  or  766-2625 


EDITOR  &  PUBLISHER  for  May  13,  1989 


17 


The.waytoget  '' 

'$2  billion 'in  revenue 
_  is  to  never  forget  that  every 
’  little  ad  adds  up. 


KNIGHT 


Knight  Ridder,  which  recorded  its  thirteenth  year  of  earnings  per  share  growth  in  1988,  is  a  worldwide 


Pressroom  Foreman  Hayvard  Brantley 
wanted  readers  of  The  Bradenton  (Fla.)  Herald 
to  see  red.  But  a  local  car  dealer  had  ordered 
yellow  ink  for  the  prices  in  his  ad.  Brantley  saw 
that  the  ad  was  impossible  to  read,  and  changed 
the  color.  Two  other  area  papers,  never 
questioning  the  dealer’s  instructions,  ran  the 
ad  in  illegiUe  yellow  The  car  dealer  called 
Knight-Ridder’s  Bradenton  Herald  to  say 
“Thanks  for  thinking  of  me.” 

In  St.  Paul  a  businessman  howled.  His 
small  ad  for  copier  machines  appeared  right 
next  to  a  much  larger  ad  for  another  copier 
company  in  the  Business/Twin  Cities  section  of 
the  St.  Paul  Roneer  Press  Dispatch.  When  Vice 
Resident  and  Advertising  Director  Tom  Golden 
heard  about  the  mix-up,  he  offered  to  run  the  ad 
again  free  in  the  next  Sundj^r  edition.  The 
Roneer  Ress  Dispatch  gained  a  satisfied- and 
now  frequent-  advertiser. 

Night  Composing  Supervisor  Tammy 
Register  called  the  publisher  of  The  (Milledgeville, 
Ga.)  Union-Recorder  at  home  late  one  night.  She 
wanted  to  stop  the  presses.  No  exclusive  story  or 
cataclysmic  news  event:  An  ad  was  incorrect. 

Not  only  did  Publisher  Roger  Coover  say,  “Stop  the 
presses,”  but  he  immediately  drove  to  the  paper 
to  thank  Tammy  for  watching  out  for  a  customer. 

These  examples  might  appear  small,  but 
they  underscore  Knight-Ridder’s  unending  quest 
to  satisfy  our  customers  at  our  daily  newspapers 
and  our  worldwide  business  information  services. 

The  message  is  not  new  We’ve  always  believed 
in  outstanding  service  and  editorial  excellence. 

But  the  world  is  changing.  It’s  becoming 
increasingly  competitive.  To  meet  this  challenge, 
we  are  determined  to  be  even  more  fiercely 
attentive  to  the  needs  of  our  customers. 

Knight-Ridder.  Vhth  over  $2  billion  in 
total  revenue.  Reaching  more  than  100  million 
people  every  day  in  89  countries.  Never 
forgetting  that  every  reader,  every 
advertiser  and  every  subscriber 
counts.  And  every  little  ad  adds  up. 


®1989  Knight-Ridder  Inc. 
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communications  company  with  business  information  services,  cable  systems  and  30  daily  newspapers. 


Jazz  nut 

Buffalo  News  publisher  is  no  ordinary  jazz  fan 


By  Howard  Shatz 

The  Count  Basie-Oscar  Peterson 
duet  ended  and  the  disc  jockey’s 
voice  took  over:  “That  was  Oscar  on 
electric  keyboard,  something  you 
don’t  often  hear.” 

The  disc  jockey  also  was  someone 
you  do  not  often  hear  on  radio,  Buf¬ 
falo  (N.Y.)  News  publisher  and  presi¬ 
dent  Stanford  Lipsey. 

The  program.  Jazz  Favorites  on 
WBFO-FM,  features  weekly  appear¬ 
ances  by  prominent  Buffalonians  who 
are  also  jazz  fans.  There  is  no  doubt 
Lipsey  is  no  ordinary  jazz  fan. 

Working  on  the  project  almost  a 
year-and-a-half,  he  has  spearheaded 
the  recent  reopening  of  a  nationally 
known  Buffalo  jazz  club,  the  Tralfa- 
madore  Jazz  Institute. 

As  part  of  this  revival,  he  has 
helped  change  it  into  a  cultural  institu¬ 
tion  organized  like  the  orchestras  and 
art  museums  big-city  publishers  usu¬ 
ally  support.  It  is  possibly  the  only 
jazz  club  in  the  country  organized  this 
way. 

“I’m  a  jazz  nut,”  Lipsey  said.  “I 
appreciate  the  music.  It  makes  me 
feel  good.” 

Lipsey  started  listening  to  jazz  in 
high  school  in  Omaha,  Neb.  After 
graduating  from  the  University  of 
Michigan  in  1948  and  working  in  Los 
Angeles  two  years,  he  returned  to 
his  native  Omaha.  There,  he  and  a 
few  friends  formed  Jazz  Associates 
Ltd. 

Their  purpose  was  to  get  some 
exposure  for  a  friend  who  played 
tenor  saxaphone  and  had  a  big  band. 
After  lobbying  long  and  hard,  they 
won  the  chance  to  produce  a  concert 
in  the  1,100-seat  auditorium  of  Oma¬ 
ha’s  Joslyn  Art  Museum.  Success 
brought  more  shows,  all  sellouts. 

“We  were  bringing  in  really  good 
people  [like]  Lurleen  Hunter,”  Lip¬ 
sey  said. 

The  party  ended  when  Lipsey  and 
friends  booked  the  Four  Freshmen  at 
the  city  auditorium,  seating  a  capacity 
2,400  to  2,800.  They  sold  1 ,300  tickets 
and  took  a  beating. 

The  debacle  provided  a  lesson  Lip- 
sey  later  applied  to  the 
Tralfamadore  —  live  jazz  needs  help 
to  survive. 

While  Lipsey  was  arranging  jazz 
concerts  in  Omaha,  he  was  al¬ 
so  working  with  Sun  Newspapers, 


Buffalo  News  publisher  Stan  Lipsey 
with  jazz  great  Ramsey  Lewis  at  the 
Tralfamadore  Jazz  Institute. 

Photo  by  Dennis  Enser,  Buffalo  News 


which  owned  two  free  weeklies  when 
he  joined  the  company  in  the  early 
1950s. 

He  worked  as  an  advertising  rep¬ 
resentative,  reporter,  advertising 
manager,  editor,  marketing  strategy 
and  circulation  chief,  publisher  and, 
finally,  80%  owner.  When  he  sold  the 
chain  to  Warren  Buffett’s  Berkshire 
Hathaway  in  1969,  it  had  seven  paid 
and  five  free  weeklies. 

After  the  sale,  he  stayed  on  as 
publisher.  Under  him  the  company 
garnered  major  national  awards. 

The  American  Association  for  the 
Advancement  of  Science  awarded 
Sun  Newspapers  the  most  distin¬ 
guished  science  writing  award  of  1971 
for  a  series  on  the  environment. 

The  next  year,  Buffett,  Lipsey,  and 
editor  Paul  Williams  captained  a  proj¬ 
ect  that  won  a  1973  Pulitzer.  They 
exposed  the  revered  Boys  Town  as  a 
giant  money  machine,  bringing  in 
donations  of  $25  million  a  year  while 
serving  a  shrinking  population. 

Lipsey  first  came  to  Buffalo  in  1978 
as  a  consultant  to  what  was  then  the 
Buffalo  Evening  News,  a  year  after 
Buffett  and  others  had  bought  it  from 
its  local  owners. 

During  his  monthly  trips,  he  soon 
found  the  local  jazz  scene,  including  a 
little  basement  club  called  the  Tralfa¬ 
madore  Cafe,  or  just  plain  Tralf. 

His  involvement  with  Buffalo’s 


jazz  community  grew  after  he  came  to 
the  city  for  good  in  1980.  In  1983,  he 
started  an  annual  series  of  free  sum¬ 
mer  jazz  concerts  at  the  Albright- 
Knox  Art  Gallery  under  Buffalo 
News  sponsorship.’ 

He  also  heard  talk  of  opening  an 
international-class  jazz  club  at  a  new 
downtown  development. 

As  part  of  the  city’s  downtown 
redevelopment  program,  developer 
Alan  Dewart  and  lawyer  James  E. 
Rolls  were  moving  the  Tralf  down¬ 
town  to  a  new  project  called  Theater 
Place. 

Lipsey  invested  in  Theater  Place. 
From  its  start  in  1982,  the  Tralf 
brought  80,000  people  downtown 
each  year,  but  it  also  lost  about 
$125,000  each  year. 

In  an  effort  to  save  it,  the  club’s 
owners.  Dewart  and  Rolls,  reincor¬ 
porated  as  a  not-for-profit  and  sought 
an  Erie  County  grant.  The  county 
turned  them  down  out  of  fear  they 
would  just  later  reincorporate  as  a  for- 
profit  club. 

Enter  Lipsey  in  September  1987. 
Putting  together  an  extensive  back¬ 
ground  notebook,  he  organized  a 
large  board  and  was  named  interim 
chairman.  Despite  his  work,  lack  of 
money  forced  the  club  to  close  in 
October. 

So  now  he  faced  the  task  of  not  just 
taking  over  an  existing  club  and 
improving  its  operations,  but  creating 
a  whole  new  organization,  a  cultural 
organization.  As  part  of  this,  he  raised 
about  $100,000  in  private  donations. 

Though  he  eventually  gave  up  his 
chairmanship  to  avoid,  conflict  with 
his  position  as  publisher,  he  remained 
a  guiding  force  behind  the  club’s 
revival  and  chaired  its  recent  reopen¬ 
ing  benefit  concert  in  February  this 
year. 

When  jazz  legend  Ramsey  Lewis 
took  the  stage  at  that  concert,  the 
Tralf  had  an  18-person  board  of  top 
area  businesspeople,  bookings  of 
international-class  and  local  musi¬ 
cians,  and  significant  corporate  spon¬ 
sorship. 

Lipsey  does  not  play  an  instrument 
himself  but,  as  a  listener,  he  has 
proved  invaluable  to  the  music. 

“Jazz  is  truly  America’s  only  origi¬ 
nal  art  form,”  he  said.  Having  a  club 
of  the  Tralf  s  quality  in  Buffalo,  “it 
ought  not  to  go  down  the  tubes.” 
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Media  chaplain 

Chicago  Archdiocese  media  chapiain,  Rev.  John  J.  Waii,  says  he’s  seen 
many  simiiarities  between  journaiists  and  the  work  he  does  as  a  priest 


By  Mark  Fitzgerald 

Firefighters,  police  and,  of  course, 
the  military  have  long  had  their  own 
chaplains. 

Now  Chicago’s  Roman  Catholic 
Archdiocese  has  named  the  first-ever 
chaplain  for  journalists  and  other 
communicators. 

The  chaplaincy  is  aimed  at  all  peo¬ 
ple  in  the  communications  industry, 
and  is  not  limited  to  Catholics. 

In  the  year  that  he  has  been  the 
“media  chaplain,”  the  Rev.  John  J. 
Wall  said  he  has  seen  many  similari¬ 
ties  between  journalists  and  the  work 
he  does  as  a  priest. 

“We’re  telling  a  story,  too.  We’re 
telling  the  deeper  story  —  the  divine 
inside  the  human  .  .  .  People  in  the 
media  are  telling  the  human  story.  At 
times  you  tell  the  bad  parts  of  the 
world  .  .  .  and,  at  other  times,  you 
are  announcing  great  victories,”  he 
said  in  an  interview  at  Old  St.  Pat¬ 
rick’s  Church  on  the  western  edge  of 
downtown,  where  Father  Wall  is  the 
pastor. 

“Both  [the  religious  and 
journalists]  take  similar  approaches 
to  these  stories,”  he  continued. 
“They  realize  evil  is  part  of  life,  and 
they’re  not  surprised  when  they  see 
it.  They  are  sometimes  cynical,  too, 
but  generally  they’ve  got  a  healthy 
realism  about  it.” 

Chicago  news  organizations  and  ad 
agencies  have  something  else  in  com¬ 
mon  with  the  priesthood:  Roman 
Catholicism.  Not  surprisingly  for  an 
area  that  boasts  the  nation’s  largest 
Catholic  population,  large  numbers  of 
communicators  are  Catholic. 

“And  Jewish,”  added  Father  Wall. 
“That  sense  that  you  can  change  life 
and  make  it  from  bad  to  good  is  an 
important  part  of  the  Catholic  or  Jew¬ 
ish  traditions.” 

Old  St.  Patrick’s  is  also  located  in  a 
way  that  ends  up  attracting  many  in 
media.  Where  once  the  parish  was 
slowly  losing  its  churchgoers,  it  now 
finds  itself  in  the  center  of  a  building 
boom,  its  hot  neighborhood  home  to  a 
huge  influx  of  mostly  young  profes¬ 
sionals. 

Father  Wall’s  part-time  chaplaincy 


is  intentionally  loosely  structured,  he 
said. 

There  have  been  some  formal 
events.  For  instance,  during  last 


critic  Gene  Siskel  and  Leo  Burnett 
International  chairman  emeritus  John 
Kinsella. 

Recently,  the  church  also  spon¬ 


“One  of  the  great  abilities  in  the  priesthood  is  the 
ability  to  intrude  and  what  I  do,  really,  is  to  interview 
them.  Maybe  it’s  turning  the  tables  on  [media] 
people,”  he  said. 


year’s  Lenten  season.  Old  St.  Pat¬ 
rick’s  was  the  site  of  a  series  of  semi¬ 
nars  with  media  personalities  ranging 
from  the  Rev.  Andrew  Greeley,  the 
sometimes  controversial  priest- 
sociologist,  to  Chicago  Tribune  film 


sored  an  “Art  of  the  Madonna”  com¬ 
petition  for  local  professional  artists. 

This  June  I,  the  church  also  plans 
to  mark  a  “Communications  Day” 
with  a  series  of  events. 

(Continued  on  page  35) 
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California  media  oppose  biii  that  wiii  make 
it  easier  for  public  officiais  to  sue  for  iibei 


By  M.L.  Stein 


Both  the  press  and  the  broadcasting 
industry  have  mounted  fierce  opposi¬ 
tion  to  a  California  bill  that  would 
make  it  easier  for  public  officials  to 
sue  for  libel. 

The  measure,  SB  1393,  is  currently 
being  considered  by  the  state 
Senate’s  judiciary  committee.  It 
would  allow  public  officials  and  pub¬ 
lic  figures  to  file  a  new  form  of  libel 
suit  that  would  eliminate  money  dam¬ 
ages.  Instead,  the  plaintiff  would  seek 
a  judgment  that  would  find  a  story 
false  and  defamatory,  having  only  to 
provide  “clear  and  convincing  evi¬ 
dence”  that  the  report  was  libelous. 

The  bill’s  author.  Sen.  Barry  Keene 
(D-Benicia)  claims  that  it  would  cut 
down  on  costly  damage  awards 
against  the  media  and  lead  to  a 
“higher  quality  of  information.” 

However,  Michael  B.  Dorais,  gen¬ 
eral  manager  and  general  counsel  of 
the  California  Newspaper  Publishers 
Association,  predicted  the  bill  would 
increase  the  number  of  libel  suits 
since  the  plaintiff  would  not  be 
required  to  show  malice  as  required 
currently. 

“Although  there  would  be  no  dam¬ 
age  awards  under  this  new  libel  plan, 
newspapers  would  still  have  to  pay 
substantial  legal  fees  fighting  these 
actions,”  Dorais  told  E&P.  “We 
believe  it  will  encourage  litigation 
because  we  would  not  have  the  con¬ 
stitutional  protection  we  have  now.” 


In  a  commentary  in  its  April  12 
issue,  the  San  Francisco  Bay  Guar¬ 
dian  said  that  Keene’s  bill  “could 
threaten  the  survival  of  small,  inde¬ 
pendent  newspapers  throughout  the 
state.” 

Under  present  state  law,  a  public 
figure  must  not  only  prove  that  a  pub¬ 
lished  or  broadcast  report  was  false 
and  defamatory  but  that  it  was  pre¬ 


Vic  Biondi,  executive  director  of 
the  California  Broadcasters  Associa¬ 
tion,  was  quoted  in  the  Sacramento 
Bee  as  saying  Keene’s  bill  was 
“totally  unacceptable,”  arguing  that 
it  would  create  “a  new  and  special 
class  of  plaintiff.” 

Donald  Zachary,  d  legal  vice  presi¬ 
dent  for  NBC  in  Burbank,  opined  that 
the  new  bill  is  probably  unconstitu¬ 


“Sma//  papers  have  been  known  to  win  libel  suits, 
only  to  lose  their  libel  insurance  and  face  serious 
threats  to  their  survival  because  of  the  high  cost  of 
defending  themselves.” 


pared  with  “actual  malice”  as  inter¬ 
preted  in  the  Supreme  Court’s  land¬ 
mark  New  York  Times  v.  Sullivan  rul¬ 
ing.  However,  a  plaintiff  in  California 
could  still  choose  to  sue  under  current 
libel  law. 

The  Guardian  piece  by  Craig 
McLaughlin  contended  that  the  bill 
“would  make  it  much  easier  for  pub¬ 
lic  figures  to  win  this  type  of  libel  suit 
than  a  conventional  suit  for  monetary 
damages. 

He  continued,  “Small  papers  have 
been  known  to  win  libel  suits,  only  to 
lose  their  libel  insurance  and  face  seri¬ 
ous  threats  to  their  survival  because 
of  the  high  cost  of  defending  them¬ 
selves.  SB  1393  could  increase  those 
costs  dramatically.” 


tional  and  would  create  loophole?  a 
long-standing  court  decisions 
designed  to  protect  the  media’s  right 
to  comment  and  cover  public  officials 
and  issues. 

SB  1393  is  similar  to  a  1986  bill 
introduced  by  Sen.  William  Lockyear 
(D-Hayward).  That  measure  died  in 
the  face  of  strong  opposition  by 
CNPA  and  other  media  groups. 

Dorais,  however,  warned  against 
optimism  that  Keene’s  bill  will  suffer 
the  same  fate.  He  noted  that  Keene  is 
a  powerful  figure  in  the  Senate  and 
that  his  proposed  libel  legislation  has 
drawn  considerable  support  among 
his  colleagues. 

A  judiciary  committee  hearing  on 
the  bill  was  set  for  May  16. 


California  court  makes  it  easier  for 
private  individuals  to  sue  for  defamation 


By  M.L.  Stein 

The  California  Supreme  Court  has 
dealt  a  stinging  blow  to  the  media  in  a 
unanimous  ruling  that  makes  it  much 
easier  for  private  individuals  to  sue 
for  defamation. 

The  decision  allows  such  persons 
to  sue  even  if  a  false  story  were  pub¬ 
lished  without  malice  and  were  in  the 
public  interest.  The  court  rejected  the 
main  media  argument  that  news 
accounts  are  protected  by  state  law  if 
they  concern  public  interest  and  no 
malice  or  ill  will  is  involved. 

“If  the  Legislature  had  intended  to 
create  a  broad  public-interest  privi¬ 


lege  for  the  news  media,  the  Legisla¬ 
ture  could  easily  have  done  so  in  rea¬ 
sonably  clear  language,”  Justice 
David  Eagleson  wrote  in  the  opinion. 

Media  attorneys  throughout  the 
state  reacted  with  dismay,  some  pre¬ 
dicting  a  jump  in  libel  actions. 

The  case  arose  when  KCRA-TV  in 
Sacramento  petitioned  the  Supreme 
Court  to  declare  that  public-interest 
news  stories  about  private  persons  be 
given  the  same  legal  protection  as 
reports  on  public  figures. 

In  1984,  the  station  broadcast  a 
report  on  poor  workmanship  on  a 
home-remodelingjob  financed  by  fed¬ 


eral  loans,  singling  out  a  particular 
contractor,  Shirley  Brown. 

Brown  sued  for  defamation, 
asserting  that  another  contractor  had 
done  most  of  the  work  on  the  house. 
She  also  claimed  her  work  was  not 
shoddy  and  that  the  broadcast  ruined 
her  business. 

KCRA  argued  that  it  should  be 
immune  from  liability  in  the  suit 
because  its  story  was  a  consumer- 
interest  investigation  of  the  use  of 
public  funds. 

The  high  court’s  opinion  refuted 
this  position,  saying,  “Presumably 
the  news  media  generally  publish  and 
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broadcast  only  matters  that  the  media 
believe  are  of  public  interest,  and  the 
media  defendant  in  every  defamation 
action  would  therefore  argue  that  the 
communication  was  a  matter  of  public 
interest.” 

Eagleson  also  stated  that  since 
news  organizations  have  “enormous 
financial  resources,  it  is  not  unfair  for 
them  to  pay  for  the  injury”  when  they 
negligently  libel  a  private  citizen. 

KCRA-TV  was  supported  by  more 
than  a  dozen  print  and  broadcast  com¬ 
panies,  including  Times  Mirror  Co., 
the  New  York  Times,  McClatchy 
Newspapers,  Hearst  Corp.,  NBC, 
ABC  and  CBS.  They  filed  a  friend-of- 
the-court  brief,  which  argued  that  a 
victory  for  the  plaintiff  would  hamper 
investigative  and  consumer-focused 
reporting  involving  private  firms  and 
individuals. 

Attorney  Rex  S.  Heinke  of  the  law 
firm  of  Gibson,  Dunn  &  Crutcher, 
which  filed  the  media  brief,  predicted 
that  the  effect  of  the  Supreme  Court 
ruling  will  make  the  press  much  more 
reluctant  to  write  stories  about  dis¬ 
putes  involving  private  figures.  Other 
media  lawyers  were  equally  gloomy 
about  the  decision. 

“This  is  a  very  disturbing  ruling  for 
the  press,”  said  Los  Angeles  Times 
general  counsel  William  A.  Niese.  “It 
will  make  it  easier  for  plaintiffs  to 
prove  their  case.  The  function  of  the 
news  media  is  to  report  public  issues 
of  controversy  and  the  subjects  very 
often  involve  private  persons.” 

The  high  court’s  ruling,  Niese  con¬ 
tended,  means  the  plaintiff  must  meet 
“a  very  low  burden  of  proof  and  this 
is  going  to  cause  a  newspaper  to  think 
twice  about  publishing  the  story,  par¬ 
ticularly  a  smaller  paper”  with  limited 
resources. 

Gary  B.  Pruitt,  general  counsel  for 
McClatchy  Newspapers,  called  the 
decision  “a  step  backward.” 

“It  will  make  libel  suits  more 
expensive  and  more  difficult  to 
defend,”  he  continued.  “It  also 
leaves  California  with  a  libel  law 
structure  which,  in  many  cases,  pro¬ 
tects  private  communication  to  a 
greater  extent  than  articles  of  public 
concern.  It  turns  constitutional  libel 
analysis  on  its  head.” 

Dean  S.  Lesher,  president  of 
Lesher  Newspapers  and  an  attorney, 
noted  that  the  ruling  “pulls  the  props 
out  from  our  previous  exemptions,” 
but  he  termed  the  Supreme  Court’s 
opinion  “sound”  if  it  were  applied 
only  to  stories  which  the  news  organi¬ 
zation  knew  to  be  false  and  published 
or  broadcast  them  anyway. 

“We  have  a  duty  to  check  whether 
a  story  is  true  or  false,”  he  explained. 
“A  reputation  is  a  fragile  thing.  Once 


it  is  shattered,  it’s  impossible  to  rein¬ 
state  it.” 

Thomas  Wagner,  a  Sacramento 
lawyer  for  KCRA-TV,  told  the  San 
Francisco  Chronicle  more  libel  suits 
can  now  be  expected,  along  with 
increased  insurance  costs  for  news 
organizations.  He  also  predicted 
more  settlements  “because  of  the 
cost  of  preparing  for  trial  and  the 
uncertainty  when  a  jury  makes  a  deci¬ 
sion.” 


Hamill  leaves  Post 
for  job  at  Esquire 

New  York  Post  thrice-weekly  col¬ 
umnist  Pete  Hamill  will  be  leaving  the 
newspaper  for  a  job  at  Esquire  maga¬ 
zine.  He  will  be  replacing  Bob 
Greene,  whose  contract  was  not 
renewed  by  the  magazine. 

Donated  dictionary 

Editorial  staffers  of  the  Orlando 
(Fla.)  Sentinel  are  donating  their  old 
dictionaries  to  Orlando’s  Adult  Liter¬ 
acy  League. 


Union/Tribune  joins 
ZIP  Code  program 

The  San  Diego  (Calif.)  UnionlTri- 
bune  has  become  the  600th  newspa¬ 
per  to  participate  in  the  Audit  Bureau 
of  Circulations’  Audited  ZIP/Postal 
Code  Circulation  Program. 

Parrott  elected  prez 
of  Iowa  association 

Bob  Parrott,  publisher  of  the 
DeWitt  Observer,  has  been  elected 
president  of  the  Iowa  Newspaper 
Association.  He  succeeds  Gerald 
Bloom,  publisher  of  the  Logan  Her¬ 
ald  Observer. 

Gary  Spurgeon,  publisher  of  the 
Bloomfield  Democrat,  was  named 
vice  president  of  the  newspaper  asso¬ 
ciation,  and  Darwin  K.  Sherman, 
publisher  of  the  Washington  Evening 
Journal,  was  elected  secretary-trea¬ 
surer. 

Edward  “Mike”  Lyon,  publisher 
of  the  Mapleton  Press,  and  James 
Wilson,  publisher  of  the  Carroll 
Times  Herald,  were  named  to  the 
association’s  board  of  directors. 


Jerry  Barnett 


Pat  McCarthy 


EDITORIAL  CARTOONS 

From  Heritage  Features 

Heritage  Features’  two  award-winning  political  cartoonists  poke 
fun  at  the  pompous  and  boost  the  hard-pressed. 

From  the  Indianapolis  News  we  offer  Jerry  Barnett  three-times-a- 
week  and  from  the  Amarillo  Globe-News  we  have  Pat  McCarthy 
twice-a-week. 

For  more  information  or  a  free  trial  of  Barnett  or  McCarthy  — 
or  both,  just  write  Andy  Seamans  at  Heritage  Features  Syndicate, 
214  Massachusetts  Ave.,  N.E.,  Washington,  D.C.  20002, 
or  call  direct  at  (202)  543-0440. 
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Federal  court  prevents  media  from  viewing  FBI  documents 


The  U.S.  Court  of  Appeals  in  San 
Francisco  rebuffed  the  media  in  their 
effort  to  examine  sealed  documents 
from  an  FBI  investigation  of  alleged 
fraud  in  Pentagon  procurement. 

The  First  Amendment  does  not 
give  the  press  and  public  the  right  to 
see  search  warrants  and  other  papers 
before  indictments  are  handed  down 
in  connection  with  an  investigation, 
the  court  ruled. 

The  Los  Angeles  Times,  San  Diego 
Union,  San  Diego  Tribune  and 
KCST-TV  in  San  Diego  had  sued  to 
look  at  documents  filed  during  the 
FBI’s  nationwide  probe  of  military 
contract  fraud. 

Writing  for  the  three-member 
panel,  Judge  William  Norris  said,  “In 
our  view,  public  access  would  hinder, 
rather  than  facilitate,  the  warrant  pro¬ 
cess  and  the  government’s  ability  to 
conduct  criminal  investigations.’’ 

Norris  conceded  the  press  and 
public  have  legitimate  interests  in  the 


matter  but  observed  that  “We  believe 
they  are  more  than  outweighed  by  the 
damage  to  the  criminal  investigatory 
process  that  could  result  from  open 
warrant  proceedings.” 

The  court  did  not  rule  on  the  ques¬ 
tion  of  whether  the  public  is  entitled 
to  see  material  upon  completion  of  an 
investigation  or  after  indictments 
have  been  filed,  saying  the  issue  was 
not  germane  to  the  case.  Its  decision 
upholds  rulings  by  two  federal  district 
judges  and  overrules  a  U.S.  magis¬ 
trate  who  ordered  the  documents 
unsealed. 

The  Justice  Department  has 
obtained  about  40  warrants  in  the 
investigation.  Two  corporations  and 
15  suspects  have  pleaded  guilty  in 
cases  which  involve  allegations  that 
defense  contractors  and  consultants 
bribed  Pentagon  officials  for  inside 
information  that  helped  them  win 
multimillion-dollar  defense  contracts. 

In  Washington,  D.C.,  recently,  two 


Teledyne  Electronics  Inc.  executives 
were  convicted  of  criminal  conspir¬ 
acy  and  wire  fraud. 

Rex  Heinke,  a  Los  Angeles  attor¬ 
ney  who  represented  the  three  news¬ 
papers,  said,  “It  is  troubling  that  the 
government  can  go  to  ajudge  in  secret 
on  an  ex-parte  basis  and  not  give 
notice  to  anybody,  get  a  warrant,  exe¬ 
cute  it,  and  seize  whatever  docu¬ 
ments  they  can  —  by  force  if  they 
have  to  —  and  none  of  that  is  subject 
to  any  kind  of  scrutiny  by  the  pub¬ 
lic.” 

Judge  Norris  said  that  if  warrants 
were  available  to  the  press  and  public 
“there  would  be  an  obvious  risk  that 
the  subject  of  the  search  warrant 
would  learn  of  its  existence  and 
destroy  evidence  of  criminal  activity 
before  the  warrant  could  be  exe¬ 
cuted.” 

Heinke  said  he  will  file  a  petition  for 
a  rehearing  on  the  issue  before  the  full 
appeals  court. 


Politician  defends  secret  sessions 


By  M.L.  Stein 

The  California  Assembly  speaker 
figuratively  thumbed  his  nose  at  Sac¬ 
ramento  correspondents  who  had  for¬ 
mally  objected  to  the  body’s  secret 
sessions. 

Speaking  at  a  news  conference. 
Speaker  Willie  Brown  claimed  a  leg¬ 
islative  counsel’s  opinion  permits  the 
state  Legislature  to  hold  closed-door 
meetings  any  time  it  wants  to,  despite 
a  5-year-old  initiative  that  sharply 
limited  such  sessions. 


Legislature’s  current  open-meetings 
policy  and  “specific  justification”  for 
closing  them. 

Brown  cited  the  no-longer  secret 
opinion,  saying,  “You  can  expect  us 
to  comply  with  the  legislative 
counsel’s  opinion.” 

He  added  that  he  saw  “no  need  to 
change  the  rules  at  all”  in  reference  to 
a  1984  ballot  measure,  which  states 
the  Legislature  can  meet  privately 
only  to  discuss  the  “safety  and  secu¬ 
rity  of  its  members  and  staff”  and  the 
“appointment,  employment  or  dis¬ 


“Courts  generally  don’t  like  a  repeal  by  Implication, 
which  is  what  this  is,”  he  added.  “It’s  government  by 
surprise,  but  I  guess  the  gauntlet  is  down.” 


His  statement,  which  drew  a  swift 
rebuke  from  the  media,  was  in 
response  to  a  letter  from  the  Capitol 
Correspondents  Association  to  the 
chairman  of  the  Legislature’s  joint 
rules  committee  (E&P,  April  15). 

Prompted  by  a  San  Jose  Mercury 
News  exposure  of  an  allegedly  secret 
opinion  permitting  closed  sessions, 
the  letter  requested  a  copy  of  the 


missal  of  a  public  officer.” 

Brown  said  he  personally  opposes 
closed  meetings,  except  for  those 
involving  the  personal  security  of 
elected  officials,  but  defended  the 
Legislature’s  right  to  gather  in  pri¬ 
vate. 

The  Legislature  is  exempt  from  the 
state  open-meetings  law,  but  a  section 
of  the  state  constitution  bars  closed 


sessions  unless  specifically  allowed 
by  law  or  permitted  by  a  two-thirds 
vote  of  both  houses. 

The  Mercury  News  reported  the 
Assembly  held  a  secret  meeting  to 
discuss  purchase  of  a  $250,000  dou¬ 
ble-indemnity  life  insurance  policy 
for  each  member. 

Mel  Opotowsky,  senior  managing 
editor  of  the  Riverside  Press-Enter¬ 
prise  and  president  of  the  California 
First  Amendment  Coalition,  termed 
Brown’s  reply  “an  outrageous  digital 
salute  to  the  people  of  California  from 
arrogant  legislative  bosses.” 

Opotowsky  said  the  Coalition, 
which  is  made  up  of  press,  broadcast 
and  professional  journalism  organiza¬ 
tions,  would  examine  the  secret-ses¬ 
sion  issue  to  determine  if  it  warrants  a 
legal  challenge. 

Los  Angeles  Times  reporter  Terry 
Gilliam,  president  of  the  correspon¬ 
dents  association,  said  he  will  meet 
with  its  members  to  determine  the 
organization’s  next  step. 

Expressing  disappointment  to 
Brown’s  reaction,  Gilliam  said  the 
association  holds  the  view  that  the 
opinion  by  legislative  counsel  Chris¬ 
topher  J.  Zirkle  “violates  the  intent 
of  the  law  as  we  understand  it.” 

(Continued  on  page  50) 
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Students  to  appeal 
lawsuit’s  dismissal 

Three  Dartmouth  students  have 
appealed  the  dismissal  of  their  lawsuit 
against  the  college,  which  they  claim 
discriminated  against  them  because 
of  their  race  and  conservative  beliefs. 

U.S.  District  Judge  Shane  Devine 
last  month  dismissed  a  lawsuit  filed 
by  the  three  white  students,  who  were 
suspended  after  a  February  1988 
classroom  confrontation  with  William 
Cole,  a  black  music  professor. 

Christopher  Baldwin  of  Hinsdale, 
Ill.,  John  Sutter  of  St.  Louis  and  John 
Quilhot  of  Fort  Wayne,  Ind.,  worked 
for  the  Dartmouth  Review,  a  conserv¬ 
ative  off-campus  weekly  newspaper 
that  had  described  Cole  as  part  of 
“Dartmouth’s  Dynamic  Duo  of 
Mediocrity.” 

They  accused  Cole  of  grabbing 
Quilhot  by  the  arm  and  breaking  the 
flash  on  his  camera  during  the 
encounter,  but  a  campus  disciplinary 
board  found  them  guilty  of  harassing 
Cole,  and  they  were  suspended  in 
March  1988. 

The  students’  lawyer,  Francis  Mur¬ 
phy  Jr.,  said  the  three  disagreed  with 
Devine’s  ruling,  that  even  if  the  stu¬ 
dents  demonstrated,  they  were 
treated  unfairly.  Because  of  their  con¬ 
servative  politics  and  affiliation  with 
the  Review,  they  would  not  have  a 
case  under  the  racial  discrimination 
statues  they  cited. 

Sutter  and  Baldwin  successfully 
sued  the  school  in  state  court  to  have 
their  suspensions  lifted  in  December, 
but  Sutter  dropped  out  last  month, 
four  months  before  he  was  to  gradu¬ 
ate. 

State  Superior  Court  Judge  Bruce 
Mohl  ordered  Baldwin  and  Sutter 
reinstated  on  the  ground  that  one 
member  of  the  panel  that  disciplined 
them  had  been  biased  against  the 
Review. 

—  AP 

Ala.  House  nixes 
bid  to  take  action 
against  coiumnist 

The  Alabama  House  refused  April 
20  to  call  for  punitive  action  against 
the  Jacksonville  State  University 
newspaper  editor  for  a  column  he 
wrote  about  residents  of  the  northeast 
Alabama  town  of  Fyffe. 

A  resolution  sponsored  by  Rep. 
Ralph  Burke  called  for  university 
president  Harold  McGee  either  to 


suspend  columnist  Matt  Brooks  or 
relieve  the  writer  from  his  duties  with 
the  newspaper.  The  Chanticleer. 

Burke  said  his  constituents  in  Fyffe 
were  offended  by  the  column  in  the 
newspaper’s  March  2.t  edition. 

Fyffe  has  attracted  wide  attention 
for  reported  sightings  of  unidentified 
flying  objects,  including  reports  from 
law  officers.  The  Legislature  passed  a 
resolution  designating  Fyffe  as  a 
“UFO  Capital.” 

Burke  said  residents  of  the  rural 
DeKalb  County  community  took 
exception  to  the  columnist’s  writing 
that  the  “only  unidentified  thing 
around  Fyffe  is  a  brain.”  He  also 
noted  Brooks’  refusal  to  apologize  for 
the  article. 

“I  will  never  apologize  for  what  I 
write,”  Brooks  said  when  state  Sen. 
Lowell  Barron,  Fyffe’s  former 
mayor,  wrote  a  letter  to  McGee 
demanding  an  apology. 

Brooks,  a  20-year-old  sophomore 
who  is  features  editor,  referred  in  the 
column  to  Fyffe  residents  as  “ugly 
with  a  capital  U.” 

On  a  13-4  vote  the  House  refused  to 
consider  the  resolution. 

Brooks  was  not  available  for  com¬ 
ment  because  he  was  taking  exams, 
but  the  newspaper’s  faculty  adviser, 
P.J.  Hemlinger,  said  the  proposed 
resolution  was  unconstitutional. 

He  said  the  newspaper  printed 
nearly  an  entire  page  of  letters  from 
Fyffe  residents  and  others  protesting 
the  column  in  its  April  6  edition.  Also 
published  in  that  edition  was  a  column 


by  Chanticleer  editor  Cindy  Owens 
apologizing  for  not  toning  down 
Brooks’  column. 

—  AP 

Judge  rejects 
contempt  motion 
against  photogs 

A  judge  rejected  a  defense  lawyer’s 
move  to  have  two  Vermont  newspa¬ 
pers  found  in  contempt  of  court  for 
publishing  photographs  of  a  criminal 
defendant  in  a  courtroom. 

In  an  April  19  ruling.  District  Court 
Judge  Paul  Hudson  said  the  pool  pho¬ 
tographer  in  the  courtroom  had  misin¬ 
terpreted  the  rules  governing  when  he 
could  use  his  camera. 

Robert  Rand  took  the  pictures  for 
his  newspaper,  the  Brattleboro  Re¬ 
former,  and  for  the  Rutland  Herald, 
before  court  proceedings  had  begun, 
which  is  not  allowed  under  the  rules. 

Hudson  noted,  however,  that  there 
had  been  little  time  for  interpreting 
the  rules  governing  cameras  in  the 
courtrooms  because  those  rules  were 
only  2  days  old  when  the  incident 
occurred  early  this  year. 

“When  the  photograph  was  taken 
he  did  not  believe  he  was  doing  any¬ 
thing  wrong,”  Hudson  wrote. 

“Although  Rand  was  familiar  with 
Rule  53  [governing  cameras  in  the 
courts],  he  nevertheless  as  a  layman 
misinterpreted  the  term  ‘recess’. 
Obviously,  with  the  rule  in  place  for 
(Continued  on  page  50} 
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opportunity  to  discuss 
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NEWSPEOPLE  IN  THE  NEWS 


George  Martin,  a  newspaper  cir¬ 
culation  specialist  who  has  served  as 
an  executive  for  the  New  York  Times, 
the  Denver  Post  and  the  Detroit  Free 
Press,  has  the  newly  created  post  of 
consumer  marketing  director  for  the 
Albany  (N.Y.)  Times  Union  and  Sun¬ 
day  Times  Union. 

Martin,  most  recently  a  self- 
employed  consultant  based  in  Colo¬ 
rado,  was  senior  vice  president  for 
circulation  of  the  Denver  Post  four 
years.  Before  that,  he  was  vice  presi¬ 
dent  of  circulation  for  the  Detroit 
Free  Press  four  years  and  held  vari¬ 
ous  positions  in  circulation  manage¬ 
ment  at  the  New  York  Times  for  13 


Doug  Waggoner,  executive  editor 
of  the  Jefferson  City  News  Tribune, 
was  elected  president  of  the  Missouri 
Associated  Press  Managing  Editors 
association  for  1989-90  at  the  spring 
convention  of  the  group  in  Kansas 
City. 

Waggoner  took  over  from  Ken 
Newton,  editor  of  the  Southeast  Mis¬ 
sourian,  Cape  Giradeau.  Richard 
Stevens,  managing  editor  of  the  Ful¬ 
ton  Sun,  was  elected  vice  president. 


Answers. 

Contacts. 

Bad<grotfnd. 

Have  a  question  about  Phillips 
Petroleum?  Or  the  energy 
industry?  These  public  relations 
specialists  can  get  answers 
for  you: 

Dan  Harrison  (918)  661-5204 
George  Minter  (918)  661-4987 
Jere  Smith  (918)  661-4982 

Cedi  or  write:  Public  Relations 
Department,  16A-2  Phillips 
Building,  Bartlesville,  Oklahoma 
74004. 

The  Performance  Company 


George  Martin 


Kelly  Frankeny 


Ev  Landers 


Kelly  Frankeny  has  joined  the 
San  Francisco  Examiner  as  graphics 
editor  in  a  move  from  the  Dallas 
Times  Herald. 

She  was  assistant  art  director  in 
Dallas  with  responsibilities  for  news 
graphics,  overall  design  of  the  news 
sections,  and  research  and  develop¬ 
ment  of  Macintosh  applications  for 
the  newspaper. 

Earlier,  Frankeny  was  a  reporter 
and  designer  for  in-house  publica¬ 
tions  at  IBM  in  Austin  after  beginning 
her  newspaper  career  as  a  reporter 
and  photographer  with  Taylor  News¬ 
papers  Inc.  in  Texas  and  working  for 
the  Temple  (Texas)  Daily  Telegram. 
She  is  a  graduate  of  the  University  of 
Texas  at  Austin. 

♦  ♦  * 

Rob  Reuteman,  state-regional  edi¬ 
tor  at  the  Rocky  Mountain  News  in 
Denver  since  1984,  has  been  named 
city  editor.  He  replaces  Gale  Bald¬ 
win,  who  left  to  become  editor  of  The 
Trentonian,  Trenton,  N.J. 

Reuteman,  currently  a  vice  presi¬ 
dent  of  Colorado  Associated  Press 
Editors  and  Reporters  association 
and  a  former  president  of  the  group, 
was  with  the  Longmont  (Colo.)  Daily 
Times-Call  as  city  editor  and  manag¬ 
ing  editor  of  the  Golden  (Colo.)  Tran¬ 
script  before  joining  the  News  in  1983 
as  assistant  city  editor. 

He  is  a  graduate  of  the  University 
of  Wisconsin  at  Madison  and  holds  a 
master’s  degree  in  journalism  from 
the  University  of  Colorado  at  Boul¬ 
der. 

*  *  * 

R.R.  Rainey  Jr.  has  been  appointed 
assistant  director  of  personnel  for 
Richmond  (Va.)  Newspapers  Inc.  He 
is  a  graduate  of  the  University  of  Ten¬ 
nessee  and  has  more  than  10  years  of 
personnel  experience  in  data  pro¬ 
cessing,  banking  and  health  care. 


Ev  Landers,  former  executive  edi¬ 
tor  of  the  Reno  Gazette-Journal,  was 
named  associate  publisher  and  editor 
of  The  Olympian,  Olympia,  Wash. 

He  joined  the  Reno  paper  in  1978 
and  served  in  a  variety  of  editing 
posts.  The  Olympian  and  the  Gazette- 
Journal  are  owned  by  Gannett  Co. 

Prior  to  Reno,  Landers  was  editor 
and  publisher  of  a  weekly  suburban 
group  in  New  York  state  and  a 
reporter  for  the  Middletown  Times 
Herald-Record  and  the  Poughkeepsie 
Journal. 

*  ♦  * 

Curt  Brown  will  join  the  Minneap¬ 
olis  Star  Tribune  in  June  as  a  sports 
reporter  and  cover  college  football 
and  spring  sports  at  the  University  of 
Minnesota.  He  will  be  a  general 
assignment  sportswriter  the  rest  of 
the  year. 

Brown  covered  professional  foot¬ 
ball  at  the  St.  Paul  Pioneer  Press  Dis¬ 
patch  for  the  past  five  years  and  prior 
to  that  covered  the  Capitol  and  was 
sports  editor  for  the  Associated  Press 
in  Minneapolis. 

*  «  « 

Mindy  Cameron,  city  editor  of  the 
Seattle  Times  since  1983,  has  been 
named  deputy  editorial  page  editor. 
At  year’s  end,  she  will  become  edito¬ 
rial  page  editor,  succ'^eding  Herb  F. 
Robinson,  64,  who  remains  on  the 
editorial  department  staff  as  a  senior 
public  affairs  analyst  and  commenta¬ 
tor. 

Prior  to  joining  the  Times  as  associ¬ 
ate  city  editor  in  1981,  Cameron  was 
managing  editor  of  the  Lewiston 
(Idaho)  Tribune. 

Robinson  has  completed  more  than 
35  years  with  the  Times  as  a  reporter, 
associate  editor  and  since  1977,  edito¬ 
rial  page  editor.  His  only  break  in 
service  was  as  news  director  for 
KOMO-TV,  Seattle  in  1953-65. 
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JOHN  OPPEDAHL,  managing  editor 
for  news  at  the  Los  Angeles  Herald 
Examiner  since  1987,  is  moving  to 
Phoenix  effective  June  1  as  managing 
editor  of  the  Arizona  Republic.  He 
succeeds  Alan  Moyer,  who  retired. 

Oppedahl  began  his  career  in  1967 
as  a  reporter  at  the  San  Francisco  Ex¬ 
aminer  and  the  next  year  went  to  the 
Detroit  Free  Press  where  he  held  a 
series  of  editing  posts,  including  assis¬ 
tant  managing  editor,  by  1983.  Later 
that  year  he  joined  the  Dallas  Times 
Herald,  becoming  assistant  managing 
editor/news  in  1985. 

He  holds  an  undergraduate  degree 
in  political  science  from  the  University 
of  California  at  Berkeley  and  a  mas¬ 
ter's  degree  from  Columbia  Universi¬ 
ty's  Graduate  School  of  Journalism. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

William  M.  Epperheimer  has 
resigned  as  vice  president  and 
publisher  of  the  Kansas  City  Kansan, 
to  become  general  manager  of  the 
Delaware  State  News,  Dover. 

George  M.  Statham,  advertising 
director  and  associate  publisher,  was 
named  to  succeed  Epperheimer  at  the 
Kansan.  He  joined  the  advertising 
department  in  1987  as  sales  manager 
and  was  promoted  to  advertising 
director  in  July  1988.  Statham  previ¬ 
ously  was  vice  president  and  general 
manager  of  the  Van  Buren  (Ark.) 
Press  Argus-Courier. 

*  * 

Pat  Riley,  ombudsman  of  the 
Orange  County  Register,  Santa  Ana, 
Calif.,  was  elected  president  of  the 
Organization  of  News  Ombudsmen  at 
the  annual  meeting  last  month  in 
Newport  Beach,  Calif. 

Also,  Henry  McNulty,  reader’s 
representative  at  the  Hartford  Cou- 
rant,  became  vice  president,  and 
Arthur  C.  Nauman,  ombudsman  of 
the  Sacramento  Bee,  secretary-trea¬ 
surer. 

♦  *  ♦ 

Richard  P.  Barker,  vice  presi¬ 
dent/operations  of  Ottaway  Newspa¬ 
pers  Inc.,  has  been  elected  to  the 
board  of  directors,  succeeding  R. 
John  Van  Kleeck,  also  an  ONI  vice 
president,  who  completed  a  one-year 
term  on  the  board. 

With  the  Ottaway  organization  for 
27  years  since  beginning  as  a  display 
advertising  representative  with  the 
Plattsburgh  (N.Y.)  Press-Republican 
and  serving  as  circulation  director,  he 
moved  to  headquarters  in  Campbell 


Hall,  N.Y.,  and  then  held  executive 
positions  at  the  New  Bedford  (Mass.) 
Standard-Times  and  the  Joplin  (Mo.) 
Globe. 

*  *  * 

Eugenia  Fulkerson,  a  resident  of 
Warsaw,  Ind.,  has  been  named  to  the 
Nixon  Enterprises  Inc.  board  of 
directors  in  an  announcement  by 
board  president  John  R.  Nixon. 

She  is  the  daughter  of  the  late 
Joseph  H.  Nixon  and  has  been  on 
boards  of  the  Kokomo  (Ind.)  Tribune 
and  the  Wabash  (Ind.)  Plain  Dader 
and  is  a  former  reporter  for  the  Wa¬ 
bash  paper  and  the  Lafayette  (Ind.) 
Journal  and  Courier. 

A  graduate  of  Indiana  University 
where  her  major  study  was  journal¬ 
ism,  she  is  president  of  Champs  Silk- 
Screening  and  Sporting  Goods,  War¬ 
saw.  Her  husband  is  David  Fulker¬ 
son,  athletic  director  at  Warsaw  High 
School  and  also  an  NEI  board  mem¬ 
ber. 

Me  «  « 

Mike  Phillips  has  succeeded  Gene 
Gisley  as  editor  of  the  Bremerton 
(Wash.)  Sun.  Gisley  retired  on  May  1 
after  30  years  as  the  paper’s  editor. 

Phillips  has  held  editorial  positions 
with  Scripps  Howard  newspapers 
more  than  16  years  and  most  recently 
was  editor  of  the  Hollywood  (Fla.) 
Sun-Tattler.  Scripps  Howard  sold  the 
paper  earlier  this  year. 

Prior  to  the  Sun-Tattler,  Phillips 
spent  five  years  as  managing  editor  of 
The  Kentucky  Post,  Covington,  and 
seven  years  as  an  assistant  news  edi¬ 
tor  and  assistant  metro  editor  at  the 
Cincinnati  Post.  Early  in  his  career  he 
worked  in  reporting  and  editing  posts 
for  several  Texas  newspapers. 


Ronald  D.  Martin,  51,  executive 
editor  of  USA  Today  and  USA 
Weekend,  has  moved  to  the  Atlanta 
Journal  &  Constitution  as  editor. 

He  succeeds  Bill  Kovach,  who 
resigned  as  editor  six  months  ago  in  a 
dispute  with  publisher  Jay  Smith 
and  Cox  Newspapers  Inc.  The  com¬ 
pany  was  championing  a  move 
toward  more  reader-friendly  news 
and  format  changes  at  the  papers  and 
Kovach  was  of  the  opinion  such 
emphasis  would  hurt  hard  news  cov¬ 
erage. 

Arnold  Rosenfeld,  interim  editor 
in  the  search  for  Kovach’s  replace¬ 
ment,  now  becomes  editor  in  chief 
and  a  senior  vice  president  of  Cox 
Newspapers. 

Martin,  a  senior  planning  editor  of 
USA  Today  in  1980-82,  was  managing 
editor  of  Gannett’s  Cocoa  Today 
(now  Florida  Today)  in  Feb.  1966- 
Aug.  1977,  and  subsequently  held  the 
same  post  at  the  Rochester  Democrat 
and  Chronicle  prior  to  his  managing 
editor  post  at  the  Miami  Herald  dur¬ 
ing  Aug.  1970-March  1977. 

After  a  brief  stint  as  managing  edi¬ 
tor  of  the  New  York  Post,  he  was 
editor  of  US  magazine  and  then  the 
Baltimore  News-American  before 
joining  the  USA  Today  planning  staff. 


“MOHR  ON 

NATIONAL  DEFENSE  ” 

By  Major  General  Henry  Mohr 


Plain  talk  about  military  and  defense 
issues  from  one  who  has  been  there — 
Major  General  Henry  Mohr,  former 
director  of  Army  Reserve  Forces. 

General  Mohr’s  once-a-week  column  looks 
at  our  national  defense,  foreign  policy,  and 
the  uniformed  men  and  women  currently 
serving  their  country.  But.  equally 
important,  the  column  delves  into  issues  of 
deep  concern  to  veterans,  members  of  the 
Guard  and  Reserves,  and  their  families. 

“Mohr  on  National  Defense”  is  available  by 
mail  or  by  AP  DataFeature  wire. 

For  more  information  or  a  free  trial 
subscription  Just  write  Andy  Seamans, 
Heritage  Features  Syndicate,  214 
Massachusetts  Ave.,  N.E.,  Washington, 

D.C.  20002,  or  phone  (202)  543-0440. 
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OBITUARIES 


Albert  Bonnier,  Jr.,  81,  former 
chairman  of  a  family-owned  publish¬ 
ing  empire  that  included  Sweden’s 
two  largest  newspapers,  died  April  15 
at  his  home  in  Stockholm  after  a  short 
illness. 

He  established  AB  Bonnierforeta- 
gen,  a  diversified  international  com¬ 
pany,  and  was  managing  director  and 
chief  executive  in  1959-1981  and 
remained  chairman  until  early  this 
year. 

He  was  named  for  his  great-grand¬ 
father,  founder  of  the  Swedish  pub¬ 
lishing  house,  Albert  Bonnier’s  For- 
lag,  in  1837. 

He  took  over  the  family  holdings 
from  his  father,  Tur,  in  the  ’50s.  The 
company  has  interests  in  the  morning 
daily  Dagens  Nyheter  and  evening 
daily  Expressen  which  has  the  largest 
circulation  in  Scandinavia.  The  fam¬ 
ily  also  controlled  the  publishing 
house  Aheln  &  Akerlund,  where  Bon¬ 
nier  was  chairman  until  1982. 

>i<  «  * 

Joseph  Cerutti,  79,  who  was  with 
the  Chicago  Tribune's  London 
bureau  from  the  ’20s  to  the  ’70s,  died 
at  his  home  in  Barnehurst,  a  London 
suburb,  on  March  8  He  retired  in 
1974. 

Cerutti’s  byline  was  familiar  to 
readers  of  the  Tribune  for  decades  as 
he  covered  major  stories  including  the 
Nazi  blitz  on  London  and  the  political 
career  of  Winston  Churchill. 

London-born,  Cerutti  joined  the 
Tribune’s  bureau  on  Fleet  Street  as  a 
copy  boy  in  1924  at  the  age  of  14.  His 
job  included  distributing  copies  of  the 
paper  to  hotels,  collecting  for  the 
papers  and  picking  up  names  of  guests 
registered  from  Chicago.  He  became 
an  editorial  assistant  in  1927. 

Cerutti  once  said  of  his  work  during 
World  War  II,  “Many  a  night  I  spent 
on  the  roof  (of  the  Daily  Telegraph 
building)  from  dusk  to  dawn,  and 
many  a  subsequent  argument  we  had 
with  the  censors.”  He  covered  a  Ger¬ 
man  raid  on  Croydon  Airport  from  his 
own  back  yard. 

*  *  * 

Robin  Goldstein,  34,  who  estab¬ 
lished  the  Orange  County  Register's 
bureau  in  Washington  three  years  ago 
and  covered  Southern  California 
news  and  the  Orange  County  congres¬ 
sional  delegation,  died  of  cancer 
March  27  at  her  home  in  Washington. 

She  was  a  graduate  of  Boston  Uni¬ 
versity’s  School  of  Public  Communi¬ 
cations  and  started  her  journalism 
career  at  the  Red  Bank  (N.J.)  Regis¬ 
ter.  She  moved  to  reporting  for  the 
Asbury  Park  Press  and  went  to 


Washington  in  1983  to  open  that  pa 
per’s  Washington  bureau. 

Goldstein  was  a  key  figure  in  a  1980 
test  case  of  a  New  Jersey  law 
designed  to  protect  confidential  notes 
of  reporters.  She  was  held  in  con¬ 
tempt  of  court  for  refusing  to  produce 
letters  sent  to  her  by  an  accused  murder¬ 
er  turned  government  informer.  The 
case  went  to  the  New  Jersey  Supreme 
Court  twice,  ending  in  her  favor,  with 
the  strongest  ruling  then  on  record  for 
protecting  confidential  notes. 

*  ♦  ♦ 

Carl  Johnson,  64,  who  retired  as 
national  news  editor  of  the  Middle- 
town  (Conn.)  Press  in  1987,  died  April 
25.  He  joined  the  afternoon  daily  in 
1944  and  served  as  county  editor 
before  assuming  the  national  news 
title. 

*  ♦  * 

Mary  E.  Johnston,  71,  retired 
chief  of  reporters  for  Fortune  maga¬ 
zine,  died  March  24  at  her  home  in 
New  York  City  of  emphysema. 

She  had  been  with  Fortune  more 
than  30  years  when  she  retired  at  the 
end  of  1987.  Johnston,  a  graduate  of 
Rice  University,  was  a  reporter  for 
the  Houston  Post  and  The  Christian 
Science  Monitor  before  joining  Time 
magazine  in  1949  and  moving  to  For¬ 
tune  two  years  later. 

*  *  * 

Hattie  V.J.  McInnis,  86,  a  colum¬ 
nist  for  the  Laurel  (Miss.)  Leader 
Call,  died  April  3  at  her  home  in 
Terry,  Miss. 

A  music  teacher  at  Oak  Park  High 
School  in  Laurel  for  37  years,  she  also 
was  well-known  for  her  column, 
“Negro  News  of  Interest,”  which 
was  later  titled  “News  of  Interest.” 
She  stopped  writing  the  column  about 
three  years  ago  when  she  moved  to 
Terry. 

«  «  * 

Fern  K.  Morrison,  94,  widow  of 
Pittsburgh  Press  president  Frank  G. 
Morrison,  died  April  8  in  Hillsboro 
Beach,  Fla.  They  had  been  married  64 
years  when  he  died  in  1983. 

He  joined  the  Press  as  general  man¬ 
ager  and  served  in  the  post  about  15 
years  and  was  named  president  of  the 
Scripps  Howard  newspaper  before  he 
retired  in  1982. 

*  *  * 

James  E.  Orem,  66,  a  carrier  pro¬ 
motion  manager  with  the  old 
Washington  Star  when  the  paper 
ceased  publication  in  1981,  died  of 
cancer  March  23  at  his  home  in  Tur¬ 
ners  ville,  N.J.  He  had  been  with  the 
newspaper  20  years. 


Orem  was  promotion  manager  of 
the  Rocky  Mountain  News,  Denver, 
in  1981-84  after  leaving  the  Star  and 
subsequently  worked  for  the 
Gloucester  County  Times,  Wood¬ 
bury,  N.J.,  until  he  retired  in  1986  as 
circulation  director. 

>|c  !t< 

Donald  B.  Proctor,  78,  a  former 
reporter  for  the  late  Philadelphia 
Bulletin,  died  Aprjl  26  at  his  home  in 
Havertown,  Pa. 

He  retired  in  1975  after  42  years 
with  the  Bulletin,  covering  New 
Jersey  government,  politics,  and  civic 
affairs.  Trained  in  advertising,  he  also 
created  display  ads  for  the  newspaper 
and  area  corporations. 

*  *  * 

Marian  H.D.  Smyth,  64,  a  former 
reporter  at  the  late  Philadelphia  Bul¬ 
letin,  died  April  11  at  her  home  in 
Erma,  N.J. 

After  working  for  several  weekly 
publications,  she  joined  the  Doyle s- 
town  (Pa.)  Daily  Intelligencer  and 
then  moved  to  the  Bulletin  in  the  late 
’70s  as  a  police  reporter  covering 
Bucks  County. 

When  her  family  moved  to  Erma  in 
1985,  Smyth  joined  the  Cape  May 
County  Herald  as  head  of  classified 
advertising  until  1986,  and  was  a  free¬ 
lance  writer  at  the  time  of  her  death. 

*  *  * 

Katharine  E.  Zadravec,  56,  who 
wrote  the  Anne’s  Reader  Exchange 
column  in  the  Washington  Post  for  30 
years  and  was  a  poet  and  teacher, 
died  of  cancer  April  4  at  Georgetown 
University  Hospital.  Her  home  was  in 
Chevy  Chase,  Md. 

She  was  formerly  administrator  of 
the  PEN/Faulkner  Award  for  Fiction 
at  the  Folger  Shakespeare  Library  in 
Washington. 

In  the  early  ’50s,  Zadravec  began  as 
a  copy  aide  and  advanced  to  reporter 
on  the  Women’s  Section  of  the  Post. 
She  married  Martin  S.  Zadravec,  then 
a  Post  sports  reporter,  in  1956.  Her 
husband  and  six  children  are  immedi¬ 
ate  survivors. 

She  left  the  newspaper  in  1958  to 
rear  a  family  and  began  writing  the 
exchange  column  at  home. 

Zadravec  was  the  author  of  three 
poetry  books,  one  being  titled  “Imita¬ 
tions,”  published  last  December. 
Subjects  included  her  13-year 
struggle  with  cancer. 

A  graduate  of  Manhattanville  Col¬ 
lege,  she  received  a  master’s  degree 
in  poetry  at  American  University  and 
taught  creative  writing  courses  at 
Trinity  College  in  Washington. 
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Detroit  Free  Press  given  a  reprieve 

Knight-Ridder  says  it  will  continue  to  operate  the 
newspaper  pending  the  Supreme  Court  decision  on  the  JOA 


The  Detroit  Free  Press  lifestyle 
section  is  called  “The  Way  We 
Live.”  Last  week,  the  newspaper 
was  told  the  way  it  will  live  for  the 
next  months  is  under  a  cost-cutting 
regimen  that  will  stop  the  growth  of 
red  ink  — r  but  will  allow  the  first  con¬ 
tractual  employee  raises  in  three 
years. 

Knight-Ridder  reaffirmed  its  inten¬ 
tion  to  continue  to  operate  its  largest 
newspaper  property  until  the  U.S. 
Supreme  Court  decides  whether  it 
can  enter  into  a  joint  operating  agree¬ 
ment  with  Gannett’s  Detroit  News. 

Knight-Ridder  president  and  chief 
executive  officer  James  K.  Batten 
told  employees  May  4  that  the  option 
of  closing  the  158-year-old  Free  Press 
was  considered  only  briefly. 

In  1988,  after  a  setback  in  the  news¬ 
paper’s  three-year,  up-and-down 
quest  for  the  merger  approval,  chair¬ 
man  Alvah  Chapman  vowed  to  shut¬ 
ter  the  paper  if  the  JOA  were  not 
granted. 

Batten  also  declared  flatly,  “The 
Free  Press  is  not  for  sale.” 

However,  he  warned  the  employ¬ 
ees  that  this  latest  reprieve  will  be 
only  “another  long,  painful  and 
expensive  delay.” 

Knight-Ridder  is  determined  that 
this  year’s  delay  will  not  be  any  more 
expensive  than  last  year.  The  chain 
has  put  a  cap  of  $22.7  million  —  the 
amount  the  Free  Press  lost  last 
year  —  on  losses  for  1989. 

Losses  will  be  stemmed  by  some 
rigorous  cost-cutting.  Batten  indi¬ 
cated. 

Among  the  likely  cutbacks  are  a 
reduced  newshole,  fewer  color  photo¬ 
graphs  and  illustrations,  limited 
travel,  and  other  newsroom  cutbacks. 
Specific  plans  are  still  under  discus¬ 
sion,  the  executives  said. 

No  layoffs  are  planned,  however, 
and  publisher  David  Lawrence  said 
employee  “compensation”  would  be 
increased. 

“We  are  mindful  of  the  sacrifices, 
including  financial,  that  the  people 
here  have  made  in  the  past  few  years, 
and  we  want  to  arrive  at  an  early 
solution  that  provides  some  increase 
in  compensation  for  all  the  people  of 
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this  newspaper,”  he  told  Free  Press 
employees. 

Many  employees  at  both  papers 
have  worked  without  a  contractual 
pay  increase  for  three  years,  and  the 
unions  have  become  increasingly  res¬ 
tive. 

Negotiations  with  the  3,000  union 
employees  at  both  papers  will  begin 
May  15,  management  and  labor  rep¬ 
resentatives  have  indicated.  The 
papers  will  bargain  jointly,  and  will  be 
assisted  by  the  Detroit  Newspaper 
Agency,  the  organization  that  would 
manage  the  JOA  if  it  were  ever 
approved. 

Despite  the  austerity,  the  news¬ 
stand  price  of  Detroit  Free  Press  will 
remain  the  same.  Batten  said. 


With  the  Free  Press  priced  at  20^ 
and  the  News  at  only  150,  Detroit 
readers  enjoy  two  of  the  lowest- 
priced  metro  papers  in  the  country. 

Both  papers  have  cited  competitive 
pressures  as  the  reason  the  newsstand 
price  remains  so  low.  Last  August, 
when  the  papers  thought  a  JOA  had 
been  approved,  the  papers  an¬ 
nounced  price  increases  to  a  quarter. 

In  charge  of  this  financial  juggling 
act  will  be  Robert  Hall,  who  was  pro¬ 
moted  from  executive  vice  president 
and  general  manager  to  president.  He 
replaced  Jerome  Tillis,  who  for  two 
years  has  had  the  dual  jobs  of  Free 
Press  president  and  vice  president  of 
marketing  for  Knight-Ridder.  Hall, 
44,  is  a  certified  public  accountant. 


Henry  H.  Conland  and  Gunther  Hafner 
have  agreed  to  sell 


(SItttaktU  (^)  Satlg  iHatl 

(Daily  Circulation  4,%0) 

To  Johnson  Newspaper  Corporation 
of  Watertowru  New  York 

We  are  proud  to  have  served  as  the  broker  for  the 
sellers  in  this  transaction. 

Lee  Dirks  &  Associates 
313-646-4230 


Reaching  Hispanic  readers  in  Chicago 

Neighborhood  environment  spawns  growth  of  Hispanic  press;  Extra 
PubiicationSj  the  oniy  audited  Spanish-ianguage  paper  in  the  city,  expands 


By  Mark  Fitzgerald 

Chicago  may  look  like  a  big 
sprawling  city,  but  it  is  actually  a 
series  of  little  towns. 

Its  crazy  quilt  of  distinctive  —  and 
often  rapidly  changing  —  neighbor¬ 
hoods  pose  enormous  challenges  to 
community  publishers. 

Nowhere  is  that  more  true  than  in 
Chicago’s  Hispanic  neighborhoods. 

First,  it  does  no  good  to  speak  of  a 
single  “Hispanic  community.”  This 
is  a  city  with  a  huge  Mexican- Ameri¬ 
can  population,  significant  numbers 
of  Puerto  Ricans  and  enough  South 
Americans  that,  during  the  elections 
in  Colombia  a  few  years  ago,  the 
nation  set  up  five  voting  precincts  in 
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Chicago. 

Not  surprisingly,  each  community 
has  spawned  its  own  Spanish-lan- 
guage  newspapers. 

Complicating  even  this  is  another 
verity  of  Chicago  —  politics. 

More  often  than  not  Spanish-lan- 
guage  newspaper  publishers  in  Chi¬ 
cago  are  less  interested  in  journalism 
than  in  advancing  a  political  agenda. 

Often,  too,  the  issues  are  politics 
broadly  defined.  Almost  every  year, 
for  example,  Puerto  Rican  newspa¬ 
pers  quarrel  among  themselves  over 
who  should  be  marshal  of  the  Puerto 
Rican  Day  parade. 

Hispanics  share  many  of  their 
neighborhoods  with  the  ethnic  groups 
that  once  dominated. 

These  groups,  often  of  Eastern 
European  and  Irish  extraction,  do  not 
necessarily  simply  flee  their  old 
neighborhoods.  In  fact,  Poles  and 
Irish  especially  continue  to  stream 
into  the  communities  —  sometimes 
with  the  same  illegal  immigration  sta¬ 
tus  as  some  Hispanics. 

The  result  is  that  the  same  neigh¬ 
borhood  may  be  served  by  two  or 
more  community  newspapers. 


significant  Hispanic  populations. 

From  modest  beginnings  in  1980, 
the  Extra’s  growth  has  mirrored  both 
the  increasing  Hispanic  population  — 
and  its  geographic  movements. 

Extra  now  publishes  seven  flags 
with  a  total  circulation  of  54,600, 
nearly  two-thirds  of  that  home-deliv¬ 
ered.  It  is  the  only  Chicago  Spanish- 
language  group  of  newspapers  which 
are  audited. 

In  fact,  this  January  the  National 
Association  of  Hispanic  Publications 
declared  Extra  the  largest  Hispanic 
weekly  newspaper  in  the  United 
States. 

By  publishing  each  article,  picture 
caption  —  and  even  house  ad  —  in 
both  Spanish  and  English,  the  Extra 
newspapers  have  proven  attractive 
both  to  younger  and  older  generations 
of  Hispanic  readers,  as  well  as  the 
white  ethnic  groups. 

“Basically,  this  came  from  our  goal 
of  building  bridges,”  Mary  Montgom¬ 
ery,  marketing  and  public  relations 
director,  said  in  an  interview  ii)  the 
newspaper  group’s  offices  in  the 
North  Pulaski  neighborhood. 

“One  of  our  ideas  in  these  newspa¬ 


By  publishing  each  article,  picture  caption  —  and 
even  house  ad  —  in  both  Spanish  and  English,  the 
Extra  newspapers  have  proven  attractive  both  to 
younger  and  older  generations  of  Hispanic  readers, 
as  well  as  the  white  ethnic  groups. 


One  might  serve  English-speaking 
readers,  another  might  target  Span¬ 
ish-speaking  Puerto  Ricans  —  and 
yet  another  might  focus  on  Mexican- 
American  readers. 

However,  over  the  past  decade  two 
enterprising  newspaper  owners  may 
have  hit  on  the  perfect  solution  for 
serving  this  unique  mix:  totally  bilin¬ 
gual  free-distribution  weekly  papers. 

Extra  Publications  Group  newspa¬ 
pers  have  prospered  in  the  north  and 
northwestern  neighborhoods  and  are 
now  moving  with  some  success  into 
southside  neighborhoods  that  have 


pers  is  keeping  the  neighborhoods 
together,”  added  publisher  Mila  Tel¬ 
lez.  “If  you  segment  and  separate  the 
newspapers,  you  separate  the 
neighborhood  —  and  we  don’t 
believe  in  separation.” 

Theirs  are  not  the  only  bilingual 
newspapers  in  Chicago,  but  they  are 
the  only  ones  in  which  everything 
runs  in  Spanish  and  English,  and  the 
only  ones  which  always  translate  the 
same  articles. 

“They  [Extra’s  competitors]  are 
not  truly  bilingual.  Some  of  the  Span¬ 
ish  [articles]  are  not  the  same  story  as 
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Harris  presents  its 
cost-conscious 
pagination  system 

“With  the  installation  of  the  Harris  pagina¬ 
tion  ^tem,  our  company  has  saved  200 
production  hours  per  week.  Also,  we’ve 
had  substantial  savings  in  material  as  well.” 

CyrilJ.  Sabutsch,  Data  Systems  &  Production  Manager 
Windsor  (Ontario)  Star 

We  couldn’t  think  of  a  better  way  to  tell  you  about  the 
advantages  of  the  Harris  pagination  system  than  with 
our  customer’s  own  words.  Using  our  system,  the 
Windsor  Star  saved  time.  And  time-savings  translate 
into  cost-savings. 

From  the  moment  of  installation,  the  Harris  pagnation 
^em  begins  to  save  you  time  and  money  b^use  it 
has  cost-effective  capabilities  that  no  other  system 
offers. 


It’s  the  only  pagination  system  that  provides  the 
newsroom  with  a  personal  choice  of  operation  for  page 
makeup.  Pages  can  be  dummied  first  with  copy  flowing 
to  assi^ed  positions  from  our  own  or  other  front-end 
systems,  or  the  pages  can  be  made  up  interactively. 
It’s  the  only  pagination  system  with  the  power  to 
handle  and  store  multiple  formats  with  string  trans¬ 
lates,  graphic  modeling,  macros,  variables  and  com¬ 
mands,  thereby  significantly  reducing  operator  time. 
It’s  the  only  pagination  system  for  connectivity.  The 
Harris  ^tem  is  interfaced  with  more  front-end  sys¬ 
tems,  PCs,  typesetters  and  laser  imagesetters  than  any 
other  system  on  the  market 
What  do  these  capabilities  mean  to  you?  The  ability  to: 

□  Extend  newsroom  deadlines 

□  Capture  up-to-the-minute  news  copy 

□  Produce  a  better  looking  newspaper 

□  Present  a  more  readable  newspaper 

□  Eliminate  pasteup  of  individual  stories 

□  Provide  perfectly  aligned  columns  with  uniform 
vertical  emd  horizontal  spacing 

Find  out  why  more  newspapers  are  paginating  with 
Harris  than  with  any  other  system  on  the  market  Call 
today  for  more  information  about  our  cost-consdous 
pagination  system. 

Contact  Harris  Controls  and  Composition,  407  John 
Rodes  Blvd.,  Dept  EP,  Melbourne,  FL  32901,  TWX 
510-959-6418.  Or  call  1-800-4-HARRlS,  Ext  4100. 
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Planning  for  ANPA’S 
1989  Technical  Exposition 
and  Conference 
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TEC  show  returns  to  New  Orleans 

As  newspapers  prepare  to  do  business  in  the  90s,  their  suppliers 
prepare  to  move  equipment  and  expertise  to  ANPA/TEC  ’89.  The 
61st  annual  technical  conference  and  exposition  will  hold  forth  for  five 
days  at  the  mouth  of  the  Mississippi  River. 

If  it’s  new  and  improved,  it’s  probably  showing  in  New  Orleans 
June  10th  through  14th.  The  show  is  the  one  place  and  one  time  to  see 
it  all.  It’s  also  a  time  for  thrashing  out  industry  issues. 

In  addition  to  the  general  sessions  and  workshops,  pre-conference 
seminars  will  address  technology’s  impact  on  labor  relations  and, 
once  again,  various  aspects  and  issues  of  telecommunications  for 
newspapers.  This  year,  ANPA/TEC  will  also  coincide  with  the 
annual  meeting  of  the  International  Federation  of  Newspaper  Pub¬ 
lishers  (FIEJ),  bringing  visiting  executives  from  more  than  30  coun¬ 
tries. 

Heavy  iron  and  microchips,  software  and  services  will  show  off  and 
compete  for  attention  at  two  locations.  Visitors  from  more  than  a 
dozen  nearby  hotels  will  stream  into  the  Rivergate  and  the  New 
Orleans  Convention  Center,  which  will  be  joined  by  shuttle  bus 
service. 

Exhibits  represent  advances  for  every  part  of  newspapering,  from 
business  offices  to  waste  control.  In  all,  more  than  270  vendors  will  be 
represented,  including  some  new  to  newspapers  and  others  new  to 
the  show.  For  example,  Apple  Computer  at  last  makes  it  ANPA/ 
TEC  debut,  where  it  will  sponsor  a  booth  and  be  represented  by  its 
developers. 

While  most  exhibitors’  categories  remain  the  same,  their  capabili¬ 
ties  continue  to  expand.  Those  attending  can  get  out  on  the  show  floor 
or  second-floor  rooms  to  kick  the  tires  on  systems  talked  about  or  in 
testing  last  year,  test  drive  new  production  vehicles,  check  out  the 
promises  and  measure  the  improvements. 

Is  the  “Fourth  Wave”  taking  hold?  Turnkey  solutions  or  mix-and- 
match?  Vendor  integration  or  do-it-yourself?  Is  PostScript  faster  or 
better?  How  is  pagination  taking  shape?  What  progress  is  keyless 
offset  making?  Who’s  doing  what  in  the  electronic  darkroom? 

Look  for  answers  somewhere  on  the  show  floor  and  in  conference 
rooms.  It’s  a  chance  to  quiz  developers  and  vendors  and  pick  the 
brains  of  colleagues,  exploring  their  real-world,  day-to-day  deadline 
experiences  with  the  new  technology. 

One  thing  hasn’t  changed  since  Show  number  60;  Costs  and  profits, 
color  and  quality,  speed  and  efficiency  are  all  being  addressed  by 
technology,  which  is  changing  to  meet  the  changing  needs  of  news¬ 
papers.  More  computing  is  on  standard  platforms.  Systems,  the 
hardware  and  the  software,  are  only  getting  more  powerful. 

Since  last  year  there  have  been  more  big  sales  for  both  offset  and 
flexo,  inks  with  little  or  no  rub,  further  orders  for  systems  based  on 
standard  machines  and  operating  systems,  faster  photo  handling, 
continuing  attention  to  quality  reproduction,  further  health,  safety 
and  environmental  concern,  a  newsprint  shortage  that  never  hap¬ 
pened  and  blessed  relief  from  escalating  paper  costs. 

If  you’ve  read  about  it  or  heard  about  it,  now  you  can  ask  about  it 
and  often  see  the  systems  in  operation. 
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What’s  happening.  A  summary 
of  the  ANPA  TEC  ’89  conference 
program  and  show,  including  speak¬ 
ers  and  topics. 
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Where  it’s  at:  Three  floor  plans 
of  exhibitors’  booths  at  the  New 
Orleans  Convention  Center  and  The 
Rivergate  Exhibition  Center. 
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Who’s  showing  and  where.  A 
complete  listing  of  exhibitors  and 
their  booth  numbers. 
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A  map  of  downtown  New 
Orleans  showing  the  convention 
attendee  hotels  and  the  exhibition  hail 
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What’s  showing!  A  rundown  of 
who  will  be  showing  what  and  where 
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questionnaires.  Includes  product 
introductions,  descriptions  and  exhi¬ 
bit  information. 
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NEWS/TECH 


Agenda  for  AN  PA/TEC  89 

Equipment,  services  and  information  spread 
across  two  sites  on  the  Mississippi  waterfront 


By  Jim  Rosenberg 

In  less  than  a  month.  New  Orleans 
will  lay  claim  to  more  new  products 
and  know-how  for  the  newspaper 
industry  than  all  other  equipment 
shows  or  meetings  of  operations 
experts. 

The  1989  American  Newspaper 
Publishers  Association’s  Technical 
Exposition  and  Conference  will  try  to 
equal  last  year’s  feat  in  Atlanta,  put¬ 
ting  almost  300  exhibitors  on  320,000 
square  feet  of  combined  show  space 
in  the  New  Orleans  Convention  Cen¬ 
ter  and  the  Rivergate  Exhibition  Cen¬ 
ter. 

Beginning  Saturday,  June  10,  the 
newest  in  equipment,  supplies  and 
services  for  every  department  of 
newspaper  operations  will  be  on  hand 
or  in  operation  at  ANPA/TEC’s 
exposition.  For  an  introduction  to 
what  is  new  and  how  the  tech  side 
affects  the  human  side,  special  pre¬ 
show  seminars  will  explore  elements 
and  applications  of  telecommunica¬ 
tions  and  consider  technology’s  effect 
on  labor  relations  (separate  registra¬ 
tions  and  fees,  which  include  subse¬ 
quent  regular  ANPA/TEC  confer¬ 
ences  and  exhibitions). 

Sixty  dollars  ($75  at  the  door)  buys 
attendees  five  full  days  to  sit  in 
on  conferences,  talk  to  vendors,  and 
get  up  close  to  the  latest  newspaper 
technology.  Registrants  will  find 
managers  with  experience  and  ven¬ 
dors  with  solutions  for  everything 
from  creating  the  content  to  billing  the 
buyer,  from  plant  planning  to  printing 
the  paper. 

Networked  PCs  are  hooking  into 
mainframe  and  minicomputers;  a 
powerful  new  generation  of  worksta¬ 
tions  is  serving  individual  users  at  the 
deskside  and  work  groups  as  file 
servers.  There  are  more  options  than 
ever  before  in  the  area  of  graphics  and 
photo  processing,  ranging  from  high- 
end  systems  configured  with  PC- 
based  design  systems  to  low-end  solu¬ 
tions  comprising  personal  computers, 
smaller  input  devices,  and  commer¬ 
cially  available  applications  and  com¬ 
munications  software. 

For  image  capture,  the  numbers  of 


new  slide  scanners  and  flatbed  CCD 
scanners  have  multiplied,  while  high- 
end  drum  scanners  are  more  versatile 
than  ever. 

At  the  output  end,  vendors  are 
offering  products  in  a  wide  range  of 
sheet  sizes,  speeds  and  resolutions 
for  photopaper  and  plain  paper.  Most 
have  moved  to  support  Postcript  and 
are  making  progress  in  speeding 
throughput. 

Mailroom  technology  is  not  only 
addressing  the  need  to  handle  pre¬ 
printed  sections,  ad  inserts  and  multi¬ 
ple  zones,  it  is  also  being  exploited  as 
a  way  to  make  the  most  of  existing 
press  capacity. 

The  variety  and  sources  of  inks 
have  also  increased.  The  American 
Soybean  Association  is  back,  pro¬ 
moting  the  already  successful  adop¬ 
tion  of  soybean  oil-based  inks.  One 
exhibitor  will  specialize  in  flexo  inks. 


Several  vendors  will  show  low-rub 
inks  and  new  “no-rub”  products, 
most  of  which  came  to  market  after 
the  announcement  of  the  first  such  ink 
around  the  time  of  last  year’s  show. 

Under  the  theme  “Protocols  for 
Progress,”  conference  sessions  and 
panel  discussions  will  evaluate  oper¬ 
ating  requirements  for  the  decade 
ahead,  examining  how  technology 
can  serve  newspapers’  needs  for  com¬ 
petitiveness  and  commitment  to 
quality,  subjects  of  two  featured 
speakers  at  the  general  sessions. 

Exhibition  hours  are  11  a.m.  to  6 
p.m. ,  Saturday  and  Sunday,  noon  to  6 
p.m.,  Monday  and  Tuesday,  and  10 
a.m.  to  4  p.m.  on  Wednesday. 

General  sessions,  concentrating  on 
competition,  quality  and  circulation, 
will  be  held  in  the  New  Orleans  Hilton 
Riverside  and  Towers,  an  ANPA/ 
TEC  co-headquarters  with  the  New 


Orleans  Marriott. 

The  sessions  start  each  day,  Mon¬ 
day  through  Wednesday,  and  are  fol¬ 
lowed  by  three  concurrent  work¬ 
shops  on  Monday  and  Tuesday  and  a 
single  workshop  Wednesday. 

The  first  general  session  will  follow 
introductory  remarks  by  session 
chairman  Gene  Bell,  Tribune  Co. 
newspaper  operations  vice  president; 
a  welcoming  address  from  Ashton 
Phelps  Jr.,  publisher  and  president  of 
The  Times-Picayune  Publishing 
Corp.,  and  an  address  by  the  ANPA’s 
new  chairman,  William  Cowles  III. 

Much  like  last  year,  1989’s  opening 
session  will  focus  on  competition,  a 
subject  addressed  by  the  first  sched- 
uled  speaker,  Baltimore  Sun 
publisher  and  (I!EO  Reg  Murphy. 
Seattle  Times  publisher  and  CEO 
Frank  Blethen  is  slated  to  discuss 
future  business  opportunities,  fol¬ 


lowed  by  the  “Commit  to  Quality” 
presentation  given  by  McCormack  & 
Dodge  special  adviser  Patrick  L. 
Townsend. 

Subsequent  concurrent  workshops 
running  through  noon  will  consider 
“Press  Developments,”  in  which 
Edward  W.  Scripps  Trust  national 
director/production  Ralph  Eary  will 
moderate  a  panel  discussion  covering 
flexography,  hybrid  presses  and  press 
advancements,  Goss’  Colorliner  and 
Pressroom  automation. 

Alexandria  (La.)  Daily  Town  Talk 
general  manager  Larry  D.  Smith  will 
moderate  “PC  Systems  Update,”  in 
which  panelists  will  cover  desktop 
publishing,  classified  ad  systems, 
electronic  picture  desks  and  prepress 
color  systems. 

ANPA,  newspaper,  vendor  and 
academic  representatives  will  take  up 
(Continued  on  page  74E) 


The  1989  American  Newspaper  Publishers 
Association’s  Technical  Exposition  and  Conference 
will  try  to  equal  last  year’s  feat  in  Atlanta,  putting 
almost  300  exhibitors  on  320,000  square  feet  of 
combined  show  space  in  the  New  Orleans  Convention 
Center  and  the  Rivergate  Exhibition  Center. 
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FERA  G 


'  THE  INSERTING  DRUM 

For  30  years,  FERAG  has  been  the  innovator  in 
advanced  technology  production  and  support  for 
publishing’s  automated  processing  systems. 
Today  FERAG  stands  alone  for  maximum  longevity, 
minimum  maintenance,  and  optimum  profitability. 
The  Inserting  Drum  is  one  more  reason  why 
FERAG  is  the  proven  leader  worldwide  — 
FROM  FOLDER  TO  TRUCK. 

Puts  your  publication  on  the  cutting  edge  with 
a  bigger  and  better  revenue  potential.  Power 
inserting  of  preprinted  sections,  supplements, 
stitched  catalogs,  or  single  sheets  at 
maximum  press  speed  helps  you  win  in  a  tough. 

competitive  environment. 


Exclusive  on-line  and  off-line  inserting.  The 

only  integrated  system  on  the  market  capable  of 
on-line  and  off-line  inserting  at  full  press  speed! 

State-of-the-art  technology  meets  your  inserting 
needs  and  space  requirements  today;  expands  into 
your  ideal  mailroom  system  tomorrow. 

Increasing  press  capacity  isn’t  the  only  way 
to  maximize  your  product.  Automatic  feeding  of 
preprinted  sections  from  Rotadisc's  storage  system 
to  the  Inserting  Drum  minimizes  processing  as  it 
maximizes  advertising  profits  —  far  more  cost- 
efficient  than  a  new  press!  '  .  • 

FERAG.  The  Moving  Force  in  Automated 
Processing  Systems. 


Us  At  Booth  #1002' 


FERAG 

FERAG.  Inc.,  Conveying  and  Processing  Systems. ' 
Keystone  Industrial  Park.  190  Rittenhouse  Circle.  Bristol.  Pa.  19007 
Telephone  (215)  788-0892.  Telex  83  47  43^Fax  (215)  788-7597 

: 


IVfotta'.for  ovier  50 
years  w^ve  been 
Planing  the  fiiture 
(tfprintu^ 


Flexo^aphic  presses  aren’t  new 

anymore.  Their  advantages  areiH^well  known. 
And  so  are  the  few  companies  that  manufacture 
them.  But  that  wasn’t  tme  in  1982  when  Motter  alone 
began  to  gain  experience  with  flexo  installations  for 
the  newspaper  industry.  And  that’s  the  one  area  where 
Motter  will  always  have  the  advantage  over  the  rest 
of  our  industry:  experience.  Nobody  tops  Motter’s 
experience  in  flexo  press  technology. 

In  our  50  plus  years  of  experience  Motter 
has  become  recognized  for  its  leadership  in  design, 
development,  manufacture,  installation  and  servic¬ 
ing  of  printing  equipment.  But  it’s  in  flexographic 
printing  equipment  for  newspapers  that  we’ve  really 
surged  ahead. 


\ 


Some  high-powered 
Motter  firsts... 

For  years,  Motter  has  been 
known  as  an  industry  pioneer.  Look  at 
our  record  in  flexo: 

1982  First  newspaper  flexo  unit  in 
daily  production 

6/83  First  live  flexo  press  demonstration 
at  ANPAAEC 

1983  First  four  color  printing 

1984  Printed  with  optimized  flexo 
gradation  curves 

6/84  Still  only  press  manufacturer  to 
print  live  at  ANPA/TEC 
7/84  Longest  continuous  use  of  flexo 
printing  units-Still  in  use 
7/84  First  newspaper  flexo  half  deck 
in  daily  pi^uction 
7/84  First  commercially  acceptable 
flexo  unit 

12/84  First  use  of  trolleys  on  the  impres¬ 
sion  cylinder 

1/85  Fu^t  use  of  .058"  cushions 
6/85  Still  only  press  manufacturer 
to  print  live  at  ANPA/TEC 
6/85  First  public  demo  of  a  split  fountain 
5/86  Fust  integrated  wash-up  system 
5/86  Fust  3-color  unit 
6/86  Tested  first  plastic  doctor  blades 
6/86  Fust  (and  only)  testing  of  a 
ceramic  test  band  anilox 
6/86  Fust  5-couple  stack  for  4/1  color 
from  one  unit  position 
6/86  Fust  unit  with  a  fixed  impression 
cylinder  for  tension  and 
registration  control 

7/86  Fust  production  use  of  ceramic 
anilox  cylinders-Original  cylinder 
still  in  use 

5/87  Fust  use  of  a  double  truck 
flexo  plate 

6/87  Still  only  press  manufacturer 
to  print  live  at  ANPA/TEC 
7/87  First  toolless  universal  (steel  and 
mylar)  plate  lock-up 
The  experience  and  expertise  that 
were  behind  these  developments  have 
been  carried  into  our  line  of  flexo  equipn 
ment.  There’s  none  better. 

Why?  Eight  years  of  manufacture 
and  installation  of  flexo  press  equipment. 
Two  and  a  half  years  of  intensive  research 
and  testing  of  every  phase  of  the  flexo 
process  culminating  in  our  publishing 
“NEWSPAPER  FLEXCXjRAPHY,  A 
repwrt  on  Current  Technology.”  That’s 
why  Motter  is  the  recogniz^  authority 
in  newspaper  flexography.  That’s  why 


Motter  can  guarantee  the  performance  A  Motter  designed  and 

of  every  newspaper  flexo  press  we  put  built  3:2  folder  that  can  [xoduce 
into  operation.  160  page  products.  Rates  are  up  to 

But  experience  alone  isn't  what’s  70,CiD0  jxoducts  per  hour, 
brought  us  to  where  we  are  today. 

Engineeriiig.  One  of  our 
strongest  points. 

Since  we  delivered  our  first  press¬ 
line  in  the  1930’s,  Motter  engineering  has 
steadily  worked  toward  the  next  level  of 
achievement  in  wide  web  equipment 
technology.  Not  just  in  research  and 
development,  but  through  on-line  testing 
and  fine  tuning  of  products  designed  to 
deliver  the  higt^st  quality  and  maximum 
productivity. 

Here  are  just  a  few  of  the  accom¬ 
plishments  our  engineers  can  take  justifi¬ 
able  pride  in; 


The  ultimate  in  flexo  newspaper 
printing:  the  Motterflex  F^-4,  featuring 
a  sophisticated  Programmable  Logic 
Controller,  minimal  operator  running  ad¬ 
justments,  anilox  cylinder  change  in 
under  30  minutes  without  removal  of  the 
ink  fountain,  60  inch  web  width  and  the 
capability  of  delivering  70,000  newspap¬ 
ers  per  hour. 

Fully  automated  ink  and  pess 
control  systems.  We’re  the  nation’s  only 
manufacturer  to  insist  upon  designing 
and  building  our  own  iiik  management 
system. 

State-of-the-art  three  arm  elec¬ 
tronic  reelstands.  All  fiilly  automatic 
and  designed  with  mnning  belt  tension 
to  eliminate  web  breaks... keep  presses 
mnning  at  top  efficiency. 


When  you  decide  to 
switch  to  flexo,  you 
want  to  talk  to  Motter.  * 

You  don’t  have  to  be  a 
giant  newspaper  to  enjoy  the 
advantages  of  working  with 
Motter.  From  the  moment  you 
tell  us  your  needs  to  the  time 
you’re  ready  to  start  up  and 
run,  we’re  your  partner  in  every 
sense  of  the  word.  Our  engi¬ 
neering  and  design  st^  will 
work  with  you.  Our  print 
support  people  will  thoroughly 
train  your  f)ersonnel  in  proper 
operation  and  maintenance  to 
make  your  start-up  fast  and 
efficient.  And  when  you  need 
parts  and  service,  we’re  just 
a  phone  call  away,  24  hours  a 
day.  365  days  a  year. 


A  growing  number  of  news¬ 
papers  are  already  enjoying  the  ad¬ 
vantages  of  having  Motter  on  their 
team.  We’d  like  to  be  part  of  yours. 
Just  call  or  write  Jim  Leatham, 
Director  of  Marketing  and  Sales. 


□MOTTER 

PRINTING  PRESS  CO. 

Designers  and  Manufacturers  of 
Wteb-Fed  Printing  Equipment 

RO.  Box  1562  ■  York,  PA  17405  ■  717-755-1071 

“Visit  us  at  ANPA.  Booth  1218.” 


Floor  plan  for  ANPA  Technical  Exhibition 
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Exhibitor  Booth  Directory 

Production  Management  Conference 

EXHIBITOR . . . 

...  BOOTH  NO. 

EXHIBITOR . 

...  BOOTH  NO. 

. 4534 

MR16 

. MR20 

....1362 

Advanc^  Technical  Solutions . 

. 201 

....4434 

. 713 

. 301 

Agfa  Corp . 

. 1230 

Dynalith . 

....3492 

. MR20 

....5008 

. . . 2858 

....3582 

AMDOCS  Inc . 

. 4035 

....4340 

American  Newspaper  Publishers  Association .... 

....; . 2762 

....2736 

American  Printer . 

. 1047 

. 527 

. 1161 

F.CRM . 

1330 

American  Telephone  and  Telegraph  Co . 

. 5128 

Editor  &  Publisher  Co.,  The . 

. 716,  4610 

. MR20 

....1208 

Anitec  Image  Corp . 

. 4226 

....1476 

Apple  Computer  Inc . 

. MR20 

....4202 

ARC  Group,  The . 

. 3344 

Eklund  Manufacturing  Corp . 

....1035 

Arco  Engineering  Inc . 

. 499 

Electra  Products . 

. 707 

Artech . 

. 3486 

Electronic  Publisher  Inc.,  The . 

....5134 

Associated  Press,  The . 

. 4822 

. 710 

Atex . 

. 2736 

Enkel  Corp . 

....3562 

Austin  Company,  The . . . 

. 1926 

E.P.P.S.,  Atex  Div . 

....2736 

Auto-Grafica  Export  Corp . 

. 4028 

Excelan . 

.MR20 

.  4002,  MR20 

....1002 

. 1  MR20 

....1602 

Baldwin  Technology  Corp . 

. 3570 

....1930 

Barco . 

. MR20 

FMC  Corp . 

....2470 

Bameyscan . 

. MR20 

. 428 

BASF  Corp . 

. 2118 

Gaemmerler  (US)  Corp . 

. 308 

Beckart  Environmental . 

. 3259 

....5240 

Bell  Camp  Inc . 

. 1057 

....1562 

Belt  Corp.  of  America . . . 

. 105 

....3048 

Bidco  Manufacturing  Corp . 

. 4716 

Graphic  Arts  Monthly . 

....4001 

Birmy  Graphics . 

. 5140 

. 206 

Brainworks  Inc . 

. 4019 

....1071 

Brite  Voice  Systems  Inc . 

. 123 

....5334 

BT  Systems . 

. 1538 

....2436 

Busch  Inc . 

. 511 

....1702 

Camex  Inc . 

. 1030 

Graph-X  News  Systems . 

....4034 

Canadian  Paciflc  Forest  Products . 

. 1508 

....2662 

. 1065 

....3036 

Canon  U.S.A,  Inc . 

. 1033 

....1019 

Cannon-Cross  Inc . 

. 1622 

....2126 

Capital  Track  Co . 

. 115 

....2170 

Carlson  Associates . 

. 1073 

Harris  Graphics  Corp . 

....1074 

Cerutti . 

. 1818 

....5230 

. 736 

....1836 

Chas.  T.  Main  Inc . . . 

. 1214 

Hoechst  Celanese,  Printing  Products  Div . 

....1636 

. 2146 

.  .  .  S120 

Chemetron  Fire  Systems . 

. 6712 

Howtek  Inc . 

.  4722,  MR20 

Cheshire/A  Videojet  Co . . 

. 418 

Hyphen  Inc . 

....1570 

. 2938 

....1608 

. 1670 

IDAB  Inc . 

....1338 

. 4540 

....2964 

Computerease  Software  Inc . 

. 201 

....1670 

. 1762 

....1039 

. MR8 

. 701 

Concept  Publishing  Systems . 

. 4516 

Industrial  Noise  Control  Inc . 

....3344 

CPS . 

. 412 

Information  Engineering  Associates  Inc . 

....1346 

Crabtree  Vickers  Inc . 

. 518 

....5016 

Craig  Cold  Type  Supply . 

. 1630 

Infosel . 

....4027 

Creative  Specialty  Products  Inc . 

. 1067 

....1382 

Crosfield  Ebway  Inc . 

. 1546 

Ink  Company,  The . 

....3598 

Crosfield  Electronics  Inc . 

. 1546 

....1918 

CText  Inc . 

. 4302 

Integrated  Newspaper  Systems  International.... 

....3386 

Cybergraphic  Systems . 

. 1308 

IPEC  Inc . 

....1062 

Data  Sciences  Inc . 

. 4934 

....3682 

DataTimes  Corp . 

. 1670 

Jervis  B.  Webb  Co . 

....3148 

DataWindows  Software . 

. 4036 

J.M.  Huber  Co . 

....1502 

DEV  Industries  Inc . 

. 2136 

....1056 

Dewar  Information  Systems  Corp . 

. 4702 

. 117 

Dialcorn  Inc . . . 

. 4346 

Kansa  Corp . 

....3570 

Diamond  Roller  Corp . 

. 1376 

....4640 

Digicolour  Technologies . 

. 1049 

....1018 

Digital  Equipment  Corp . 

. 1670 

Kirk-Rudy  Inc . 

. 514 
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BOOTH  NO.  EXHIBITOR, 


BOOTH  NO. 


EXHIBITOR, 


...4316 

...2962 

...4022 

...1270 

...1271 

....725 

...3380 

...4039 

MR20 

....712 


Kreonite . 

Lamb-Grays  Harbor  Co . 

LAN  Systems  Inc . 

Levien  Instrument  Co . 

Locker  Typesetting  Equipment .. 
Lockwood  Greene  Engineers  Inc. 
LogEtronics  Inc . . . 


Loren  McCausIand  Associates 


Macintosh  Newspaper  Group . 

Mqjor  Controls  Inc . 

Mi^-Roland  Inc . 

Martin  Automatic  Inc . 

Masthead  International  Inc . 

McCain  Manufacturing  Corp . 

McClier  Newspaper  Facility  Services 

Meadows  Co . 

M.E.G.  (U.S.)  Inc . 

MGI  International  Inc . 

Microcrafts  Inc . 

Mid-South  Chemical  Co . 

Midwest  Publishers  Supply  Co . 

Mirachem  Corp.  Ltd . 

Miracle  Industries  Inc . 

Mitsubishi  Heavy  Industries . 

Monotype  Inc . 

Motter  Printing  Press  Co . 

MSSI . 

Muller-Martini  Corp . 

Multi-Ad  Services  Inc . 

Mycro-Tek  Inc . 

NAPP  Systems  Inc . 

National  Machine  Co . 

National  Utility  Service  Inc . 

Neasi-Weber  International . 

NENSCO . 

Newspapers  &  Technology . 

Nikka  Corp . 

Nikon  Inc . 

Nolan  Products  Inc . 

Nomads  Inc . 

NuArc  Co.  Inc . 

Nu-Graphics  Equipment  Inc . 

Odesta  Corp . 

Offset  Technology . 

Olin  Hunt  Specialty  Products . 

ONE  Corp . 

One-For-One . 

Ovalstrapping  Inc . 

Oxy-Dry  Corp . 

Pacific  Press  Services  Inc . 

Pako  Graphic  Products  Inc . 

Pamarco  Inc . 

Pellegren  Corp.,  The . 

Penril  Datacomm . 

Perretta  Graphics  Corp . 

Photech  Imaging  Systems  Inc . 

Pitman  Co . 

Plumtree  Co . 

Power  Strap  Inc . 

Pre-Engineered  Components  Inc . 

Press  Products  Inc . 

Press  Quote  International  Inc . 

Printers  Hot  Line . 


.1015  Smith  R.P.M.  Co^ . 

.2994  Software  Consulting  Services . 

..  101  Solna  Web . 

.4602  Sony  Corp.  of  America . 

.2758  Southern  Cross  of  Delaware  Corp 

..  728  Spegram  Inc . 

.4037  S  R  A  Inc . 

..  512  Stacker  Machine  Co . 

.4116  Star  International  Corp . 

.3498  StarSignal  Inc . 

..  722  Stauffer  Media  Systems . 

.2974  Stepper  Associates  Inc . 

.1318  Stoesser  Register  Systems . 

.1218  Sun  Chemical  Corp.  (GPI) . 

.4440  SuperMac  Technology . 

.34^  Support  Products . 


4134,  MR20 


tasope . 

Tech-Energy  Co . 

Tecnavia  S.A . 

Tecnigraph  T.G.I.  International  Inc. 


....318 

...2056 

...1242 

MR22 


Tribune  Media  Services 


Truvel  Corp . 

TV  Data . 

TV  Listing  Inc. 
Ultre*  Corp . 


.2862  Union  Carbide  Coatings  Service 

.1352  United  Press  International . 

.4416  United  States  Petrolon  Industrit 

.2962  U.S.  Postal  Service . 

.3^  Valley  Forge  Engineering  Inc. .. 

.1662  Varityper  Inc . 

.1024  Vam  Products  Co.  Inc . 

.1248  Villarello  Graphis . 

..732  Vision  Data  Equipment  Inc . 

.4015  VU/Text  Information  Services... 

.3350  Warner  MDS  Color  Corp . 


WeatherData  Inc. 


Weatherline  Inc. 


.2044 

..  706  Web  Press  Coip . 

.1%2  Web  Printing  Controls 

.1157  Webquip . 

.1282  Welch  Brothers  Inc . 

.4128  Western  Lithotech . 

.4017  W.R.  Grace  &  Co . 

.4033  Xerox  Corp . 


Printing  Impressions. 
Printware  Inc . 


Provan  Marketing  Inc. 


P.S.C.  Floturn . 

Publishers  Auxiliary/NNA.... 
Publishers  Equipment  Corp. 
Publishing  Technologies  Inc. 
Pulse  Research . 


QUAD/TECH  Inc. 


MR20 

...4234 

...1069 

...4216 

...2656 

...1730 

...7103 


Quipp  Inc. 
Rapidtec .. 


EDITOR'S  NOTE:  Information  in  this  special  section  on 
ANPA/TEC  89  is  as  current  as  production  schedules  allowed. 
Listings  incorporate  several  late  revisions  and  additions.  Last- 
minute  changes  affecting  booth  numbers  and  locations,  however, 
may  have  occurred  since  we  went  to  press. 

The  Rivergate  (designated  the  Red  Hall  at  the  show)  will  house 
exhibits  numbered  in  the  4000-5000  range  on  the  maps  and  in  these 
listings.  Other  exhibits  are  in  the  Convention  Center  (Blue  Hall), 
including  its  second-floor  meeting  rooms. 


Reuters  Information  ^rvices  Inc. 


Ricoh  Corp . 

RIT  —  School  of  Printing  Management  and  lienees 
Rockwell  Computer  Solutions . 


Rockwell  International  (Graphic  Systems  Div.) 

Routing  Technology  Software  Inc . 

Royal  Zenith  Corp . 

R.T.P.  Technical  Specialists . 

Ryco  Graphic  Manufacturing  Inc . 


Rycoline/Sun  Graphics  Inc. 


SailRail  Enterprises. 


EDITOR  &  PUBLISHER  for  May  13,  1989 


Santa  Fe  Machine  Works  Inc . 

Scan  Drive  AB . 

. 121 

Schaefer  Machine  Co . 

. KMU 

Scitex  America  Corp . 

SeeColor  Corp . 

. 26,  731 

. 4940 

. 1276 

Separation  Technologies  Inc . 

. 1042 

Seybold  Publications  Inc . 

.  4916 

Shuttleworth  Inc . 

. 1056 

Signode  Corp . 

. 1«26 

Sinclair  Communications  Inc . 

. 104 

Star  International  Corp . 

. 3036 

StarSignal  Inc . 

Stauffer  Media  Systems . 

. 4034 

. 2958 

.  <>,326 

Stoesser  Register  Systems . 

. 408 

Sun  Chemical  Corp.  (GPI) . 

. 1562 

SuperMac  Technology . 

Support  Products . 

Synaptic  Micro  Solutions . 

. MR20 

. 127 

. 112 

System  Integrators  Inc . 

. 2770 

Downtown  New  Orleans 


Key  to  Hotels 

O  New  Orleans  HWon  Riverside  and 
Towers  -  ANPA^C  CoHeadquarters 
O  New  Orleans  Marriott  -  ANPA/TEC  Cofleadquarters 
e  Sheraton  New  Orleans  -  FEJ  Headquarters 
O  Doubletree  Hotel 
0  Fairmont 

O  Holiday  Irm  Crowne  Plaza 
O  Hotel  Inter-Continental  New  Orleans 
O  IHotel  Meridian  New  Orleans 
O  Hyatt  Regency  New  Orleans 
®  The  Omni  Royal  Orleans 
0  Radisson  Suite  Hotel  New  Orleans 
®  Royal  Sonesla 
©  The  Westin  Canal  Place 
0  Windsor  Court  Hotel 


□□□r 


NEW  ORLEANS 
/  CONVENTION  y 


NOTE 

New  Orleans  lias  a 
number  ot  one-way 
streets  Be  sure 
to  watcti  lor 
roaO  signs 


MISSISSIPPI  RIVER 
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Miami  Heralit 
Wichita  Eagle  Beacon 
Fort  Wavne  Newspauers 
Charlotte  Observer 
Lancaster  Newspapers 
San  Francisco  Newspaper  Agency 
El  MunPo-Caracas 
Brochton  Enterprise 
IMncouver  Sun  &  The  Province 
Denver  Itocky  Mountain  News 
Akron  Beacon  Journal 
El  Munilo-Puerlo  Bico 

Fresno  Bee 


Some  More  GoofI  News 
ForFlexo 
Am 

More  Bail  News  For 
Our  Competitors 


Not  only  can  more  raisins  be  found  in  Fresno, 
California,  but  come  Fall  of  1990,  the  largest  new 
Flexo  press  installation  in  North  America  will 
also  be  found  in  Fresno.  The  Fresno  Bee,  a  McClatchy 
Newspaper,  joins  the  growing  list  of  FLEXOMAN 
believers  now  13  newspapers  strong,  and  totaling 
more  than  430  FLEXOMAN  printing  couples— 
significantly  more  than  any  other  newspaper  press 
manufacturer. 

Nearly  3  years  in  the  planning  stage,  the  Fresno 
Bee  decision,  based  on  the  pioneering  work  done 
in  Flexo  by  their  sister  newspaper  —  the  Modesto 
Bee,  is  a  strong  reaffirmation  of  the  Flexo  process. 

The  all  new  Fresno  Bee  18  unit  FLEXOMAN  press 
will  consist  of; 

66  FLEXOMAN  Printing  Couples 
(12)  Black  arch  units; 

(12)  Color  half  decks;  .  ' 

(6)  Five  color  towers; 

(18)  50"  RTF’s; 

(3)  3:2 160  page  folders; 

(l)INFOFLEX  Flexo  Press  . 

Management  System 
(1 )  MAN/FLEXSYS  Ink  Handling  System 

For  a  free  video  on  the  state-of-the-art  in  news¬ 
paper  Flexo  technology,  call  Andrew  J.  Schipke 
Director  of  Flexo  Operations  at  (201 )  469-6600. 
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The  WorlOwide  Leader  in  Flexo  And  Offset  Newspaper  Press  Technology 


MAN 

ROLAND 
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NOW..RUN 
WITH  THE  SYSTEMS 

WHO  OUTRUN 

We  say  there's  been  an  awful  lot  of  We’ re  INSI— as  in  "I  ”  for  integrated— and 

confusion  out  there.  People  stumbling  all  that's  exactly  what  we’ re  all  about.  We  say 

over  themselves  trying  to  make  advertising,  you  can  operate  everything  from  one. 

circulation,  financial  and  composition  single,  solitary,  all-encompassing  data  base, 

systems  work.  Not  endless  interfaces.  But  a  true 

We  say  all  that  by-guess  and  by-gosh  can  integration— so  that  the  left  hand  not  only 

cease— right  now.  All  that  programing  and  always  knows  what  the  right  one  is  doing, 

reprograming.  Up-loading  and  down-  it's  all  in  one  brain— so  that  everybody 

loading.  Forever  translating  this  language  knows, 

into  that  language. 


THEBffiER 
SQFTTORE  PEOPLE 
THEM  ALL. 

WMSI 

integrated  Newspaper  Systems  International 
Real  Solutions  for  Revenue 
Development  and  Management 

THAT’S  OUE  BUSINESS. 

12  Corporate  Woods  •  K)975  Benson  Driw  •  Overland  Park  KS  66210  •  913/45h46l8 

VISIT  US  AT  ANPA  BOOTH  3386. 


This  is  a  bold,  front-running  idea— not 
what  you  generally  see  in  newspapering 
today.  It’s  well  worth  your  investigation  now, 
regardless  of  where  you  stand  with  your 
present  operations,  or  think  you  stand. 

Call  us  today.  And  see  if  we  don’t  clearly 
out-distance  every  other  system  runner 
in  the  race. 


NEWS/TECH 


WHO’S  SHOWING  WHAT  WHERE  . . . 


Booth:  4534 

ACCU-WEATHER  INC. 

Staffed  by:  Joel  Myers,  president; 
James  Burke,  Josie  Franzetta,  Shel¬ 
don  Levine,  regional  sales  managers. 
Introducing:  Dial  Up,  Then  Paste  Up, 
a  one-call,  photo-ready  complete 
weather  section  delivered  to  a  Macin¬ 
tosh;  color  separations  sent  by 
Macintosh  for  full-color  maps,  as  well 
as  color  for  Supermap  and  regional 
maps;  custom  state  and  local  maps  in 
any  style  with  selectable  details; 
AccuFacts  photo-ready  graphics  for 
seasonal,  historical  and  educational 
weather  topics. 

Exhibiting:  Five-day  local  and  three- 
day  foreign  forecasts,  forecasts  for 
farming,  gardening,  air  quality, 
skiing,  and  vacationing,  tanning  in¬ 
dex,  flight  delays,  local/regional  sta¬ 
tistics  and  Canadian  and  Mexican 
forecasts. 


Booth:  1011 

ADVANCE  MACHINE  CO. 

Staffed  by:  James  Anzelmo,  sales 
representative. 

Introducing;  Flexographic  printing 
presses,  letterpress-to-flexo  press 
conversions  and  flexographic  flying 
imprinters. 


Booth:  201 

ADVANCED  TECHNICAL 
SOLUTIONS  INC. 

Staffed  by:  Raymod  Toothaker,  pres¬ 
ident;  Mark  Moffitt,  engineering;  Wil¬ 
liam  Page,  executive  vice  president. 
Introducing;  Workstation  III  interac¬ 
tive  PC-based  workstation  for  Atex 
system  users  connects  through  an 
SPC  slot  directly  to  the  DEC  Unibus, 
allowing  addition  of  PCs  with  com¬ 
plete  host  functionality  and  without 
coaxial  cable  or  software/hardware 
upgrades.  Workstation  II  offers  both 
PC  and  Atex  functionality  at  a  single 
workstation.  Sender  Plus,  which 
works  with  Workstation  II  and  Com- 
puterease  Wordmover,  provides  PC- 
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to-Atex  header  field  transfers,  select¬ 
able  queue  and  group  for  each  file  and 
directory  sends,  as  well  as  the  above 
functions  with  header  field  valida¬ 
tions  on  the  PC  in  a  second  version. 
System  Wire  Input  Multiplexer  takes 
up  to  seven  wires  into  a  PC,  with  only 
one  port  directed  to  the  front-end  sys¬ 
tem.  Ports,  configurable  for  input  or 
output,  handling  from  20  baud  to 
19.2Kbaud. 

Booth:  713 

AGENCE  FRANCE-PRESSE 

Staffed  by:  Philippe  Silvy,  interna¬ 
tional  sales  manager;  L.J.  Lancer, 
sales  manager,  USA;  Martha  Cavin, 
Eugenio  Gutierres,  sales  representa¬ 
tives. 

Introducing:  Image  Terminal,  a  per¬ 
sonal  computer  designed  by  AFP  to 
receive  any  telephoto  service,  stores 
130  pictures  with  an  option  of  up  to 
300  photos  with  four  simultaneous  in¬ 
put/output  ports.  Images  can  be 
viewed  on  a  standard  color  monitor. 
The  Impact  is  for  newspapers  or  agen¬ 
cies  that  need  storage  for  600  photos 
with  up  to  24  simultaneous  input/ 
output  ports.  Impact  is  also  available 
in  color,  based  on  the  Macintosh  II 
with  a  high-resolution  graphics  board. 


Booth:  1230 

AGFA  COMPUGRAPHIC  DIV., 
Agfa  Corp. 


Staffed  by:  Mont  Phelps,  national 
sales  manger,  Christian  Aumond, 
director  of  marketing. 

Introducing:  RPS6100S  horizontal 
daylight  camera  with  computer- 
controlled  reproduction  system  and 
1:1  image  size  of  12"  x  18"  with  25- 


100%  enlargement.  Agfastar  A615pm 
newspaper  paging  film,  compatible 
with  economical  processors.  Post¬ 
Script-based  input  and  output  sys¬ 
tems,  including  the  Focus  S800  GS 
scanner,  P3400  PS  desktop  laser  prin¬ 
ter  and  CG  9400-PS  laser  imagesetter. 
Demonstrations  of  new  DAWN  386- 
based  display  ad  workstation  with 
page-layout  software,  plain-paper 
output  and  scanner  options.  Agfa 
Quartz  Light  Systems,  including 
Agfastar  QC515p  contact  film, 
QC525RC  resin-coated  contact  pap¬ 
er,  Printon  QLIOO,  Printon  3545, 
Printon  DESC  MC  and  Printon 
CQL531  quartz  light  sources. 

Booth;  2858 

ALLEN-BRADLEY  CO. 

Staffed  by:  Don  Schroeder,  GSD 
marketing  manager;  Randy  Nesbit, 
systems  and  DC  products  marketing 
manager;  Mike  Faase,  sr.  marketing 
communications  specialist. 
Introducing:  Pyramid  Integrator,  a 
modular  system  that  integrates  the 
plant  floor  to  the  rest  of  an  enterprise, 
tightly  coupling  Allen-Bradley  con¬ 
trol  products  with  computer  systems 
used  in  offices  and  engineering. 
Exhibiting:  Communication  and  auto¬ 
mation  products  for  the  printing  in¬ 
dustry,  including  AC  and  DC  indust¬ 
rial  drives.  Featured  will  be  the  Bulle¬ 
tin  1395  fully  digital  DC  drive. 

Booth:  4035 

AMDOCS  INC. 

Staffed  by:  Norman  Rafalowitz,  in¬ 
ternational  marketing  vice  president. 
Exhibiting:  Three  prepress  systems 
for  telephone  directory  publishers 
will  be  demonstrated,  showing  their 
integration.  ADS/Display  Ads  pro¬ 
duces,  stores  and  retrieves  digitized 
artwork;  includes  use  of  automated 
art  catalog.  ADS/Page  automatically 
paginates  directory  using  artificial  in¬ 
telligence  algorithms  based  on  pub¬ 
lisher’s  paging  rules  to  produce 
optimal  page  layouts  with  minimal  fil¬ 
ler.  ADS/Book  Production  automati- 
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newspaper  processing  and  dis- 
tribution.  maUroom  layouts 
and  revisions  to  existing  faciNties 
are  atw^  designed  with  maximum 
production  h  mind.  For  comprehensive 
project  management  and  installation 
services,  Hal  is  the  best  choice  for 
singifr-source  responsibility. 

Only  Hal  Proc^ng  Sy^ems  can 
provide  the  total  capability  required  to 
meet  every  newspaper’s  processing 
and  dstrlMition  equipment  needs,  and 
back  it  up  with  an  experienced  profes¬ 
sional  sales  and  service  staff.  Counter 
stackers.  Belt  Conveyors,  Tray  Systems, 
and  more. .  .AH  are  designed  and  built 
by  Hall  for  performance,  durability, 
reliability,  ^  operating  economy. 

Hall  (Messing  Systems— from  the 
press  deliv^  to  the  loading  dock.  Hall 
can  handle  it  all. 


1.  Monitor  KT  5.  Stackpack  Stacker  H 

2.  Ranger  Non<;ontacting  Count  Sensor  6.  Bottom  Wrap  — 440  « 

3.  Magnum  Wire  Lapped  Stream  Conveyor  7.  Belt  Conveyor 

4.  Bottom  Wrap  —  Monarch  8.  Belted  Lap^  Stream  Conveyor 

_ _  9.  Tnick  Loaders  IBI 

to.  Tray-Matic  Bundle  Distribution  Systems 
11.  Roller  Top  Conveyors 

f / Manufacturing  Facility 

U 1  ProcBSsing  Systems 

f  24400  Sperry  Drive  ^ 

V  /l  Westlake, OH 44145 


Westlake  (216)  835-0700 
Fax  (216)  8354754 
Telex  98-5258 


OKiality  *  Integrity  *  Service 


SEE  US  AT  ANPA  BOOTH  #3036 


caily  produces  final  directory  pages, 
interfacing  to  ADS/Display  Ads  to 
place  digitized  artwork  and  to  ADS/ 
Page  for  page  layout;  also  performs 
page  completion  functions,  including 
paged  index  generation,  filler  inser¬ 
tion  and  page  squaring. 


Booth:  1047 
AMERICAN  PRINTER 

Staffed  by:  Jill  Roth,  editor;  Jim  Ful¬ 
cher,  assistant  editor;  Leonard  Kas- 
tell,  associate  publisher;  Seth  Dorf- 
ler,  northeast  district  manager. 
Exhibiting:  Current  issues  of  Amer¬ 
ican  Printer  and  Graphic  Arts  Pro¬ 
duct  News  will  be  available. 


Booth:  1161 

AMERICAN  SOYBEAN 
ASSOCIATION 

Staffed  by:  Gunnar  Lynum,  domestic 
marketing  vice  president;  Stu  Ellis, 
state  services  manager;  state  affiliates 
personnel. 

Exhibiting:  Promotion  of  soybean  oil- 
based  ink,  colors  and  black.  Informa¬ 
tion  and  brochures  on  environmental 
aspects,  competitive  pricing  and 
availability. 


Booth:  4226 

ANITEC  IMAGE  CORP. 

Staffed  by:  Doris  Brown,  product 
manager. 

Exhibiting:  Not  available. 


Room  20 

APPLE  COMPUTER  INC. 
DEVELOPERS 

See  Macintosh  Newspaper  Group. 
Rnnth*  4QQ 

ARCb  ENGINEERING  INC., 
Newspaper  Div. 

Staffed  by:  Steve  Watson,  president. 
Introducing:  The  split  slip  ring  re¬ 
places  the  amplidyne  slip  ring  that 
contains  brushes  with  a  two-piece 
ring  that  has  circuit  board  segments, 
wipers  micro  switches.  The  shaft 
does  not  have  to  be  removed  to  con¬ 
vert  to  the  split  slip  ring. 

Exhibiting:  Hall  effect,  roll  position, 
RTP  components. 

Booth:  3486 

ARTECH  (Alternative  Resource 
Technologies  Inc.) 

Staffed  by:  Jim  Wooley,  president; 
Mike  Jones,  vice  president;  Romaine 
Smith,  field  service  manager. 
Introducing:  A  new  ink  reclamation 
system  for  low-volume  waste  ink 
generators  utilizes  nondisposable  fil¬ 
ters  to  attain  virgin  ink  specifications. 
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System  is  sized  to  achieve  short-term 
ROI.  Also  showing  solvent  reclama¬ 
tion  system  in  one  of  various  capaci¬ 
ties  available.  Systems  restore  sol¬ 
vent  to  100%  purity  for  reduced  sol¬ 
vent  purchasing  and  disposal  costs. 
Exhibiting:  Automated  ink  reclama¬ 
tion  system  for  generators  with  four 
or  more  drums  per  month.  System  ex¬ 
tracts  all  liquid  and  solid  contami¬ 
nants,  returning  ink  to  virgin  speci¬ 
fications.  Skid-mounted  unit  features 
push-button  operation  and  nondis¬ 
posable  stainless  steel  filtration. 

Booth:  4822 

ASSOCIATED  PRESS,  THE 

Staffed  by:  James  C.  Lagier,  sr.  depu¬ 
ty  marketing  director;  Hal  Buell, 
NewsPhotos  director;  Don  DeMaio, 
graphics  director;  Dennis  Coston, 
satellite  technology  director;  Larry 
Heinzerling,  world  services  deputy 
director;  John  Reid,  vice  president 
and  director  of  communications  and 
technology;  Roland  Rochet,  com¬ 
munications  technical  service  man¬ 
ager;  Dave  Tomlin,  deputy  director  of 
newspaper  membership;  Wendell 
Wood,  corporate  communications 
director. 

Introducing:  PhotoStream  picture-a- 
minute,  computer-based  news  photo 
service,  including  PC-based  and 
mainframe  electronic  darkrooms  and 
new  Leafax  35  negative  transmitter 
and  Leafax  spooler.  Also  digital 
photo  technology.  SelectStocks 
financial  market  table  system  for  cus¬ 
tomizing  stock  and  mutual  fund  lists. 
New  text  editing  system  and  Nokia 
terminals  for  newsgathering  at  domes¬ 
tic  bureaus.  Delivery  of  DataStream 
and  DataFeature  at  9600  baud  — 
eight  times  faster  than  current  news 
delivery.  DataFeature  Graphics  for 
syndicated  graphics  delivery.  Prime 
Time,  a  biweekly  news  and  columns 
package  for  the  over-50  population. 
Exhibiting:  DataStream  full-service 
news  and  sports;  LaserPhoto  II  satel- 
lite-deli vered  photography; 
GraphicsNet  satellite-delivered 
graphics;  audiotex  services  (Stock- 
Quote  Hotline,  Scoresline,  Weather 
Auto  Relay  Network);  SATNET  and 
SatPac  commercial  satellite  data  net¬ 
work. 


Booth:  2736 

ATEX  INC. 

See  E.P.P.S.,  Atex  Div. 


Booth:  1926 

AUSTIN  COMPANY,  THE 

Staffed  by:  Len  Elliott,  planning 
director;  Bill  Blister,  C.B.  Whitmore, 
Nate  Hemenway,  associate  planning 
directors.  Curt  Miller,  Steve  Barber, 
associate  design  directors. 
Introducing:  Photographic  display  of 
current  and  recent  newspaper  facility 
projects  in  North  America,  including 
plants  in  Columbus,  Ohio,  Ft. 
Lauderdale,  Fla.,  Minneapolis, 
Minn.,  Winnipeg,  Man.,  and  Long  Is¬ 
land,  N.Y. 

Exhibiting:  CAD  display  of  active 
projects  on-line  with  operations  for 
demonstration  and  explanation. 

Booth:  4028 

AUTO-GRAFICA  EXPORT  CORP. 

Staffed  by:  George  Hall,  president; 
James  Bunilla,  Russ  Bachman,  vice 
presidents;  Juan  Torres,  Brazil  gener¬ 
al  manager;  Roberto  Haymes,  Argen¬ 
tina  manager. 

Introducing:  Compugraphic  9400PS, 
9600PS  PostScript-compatible  im¬ 
agesetters;  Scitex  Smart  Scanner, 
Right  Touch,  Assembler  and  Raystar 
on-line  color  separation  and  page 
assembly  system;  Auto-Data  890 
pagination  workstation  with  network. 
Exhibiting:  Various  phototypeset¬ 
ters,  imagesetters  and  laser  printers; 
PC-based  editorial  and  wire  service 
workstations. 


Booth:  4002 

AUTOLOGIC  INC. 


Staffed  by:  Paul  H.  McGarrell,  pres¬ 
ident;  Dennis  E.  Nierman,  sales  and 
marketing  vice  president;  James  C. 
Hanger,  international  sales  and 
marketing. 

Introducing:  Autologic  Graphics  In- 
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These  people  have  nothing  in  cornmon 
except  their  value  to  The  Associatad 
Press,  i  '  'i  . 

They  do  different  jobs,  at  ditTejjpnt  ^ 
levels,  with  different  skills.  ‘p^eV  are 
women  and  men.  young  arid  old.  blacks, 
•whites.  Asians.  Indianaand  ethers.  Some 
perform  despite  handj^sf!  T^ey  don’t 
dress,  act  and  think  tl^  same.  They  don’t 
fit  into  any  mold. 

'  They  represent  AP  itself,  which  reacrii(i»' 
all  kinds  of  people  everywhere.  Thei^f  “ 


diversity  strengthens  AP,  serving  diverse 
readers  and  listeners. 

For  more  information  on  opportunities  in 
The  New  World  of  News,  write  to  Jack  C. 
Stokes,  Director  of  Recruiting,  The  "  •  . 
Associated  Press,  50  Rockefeller  Plaza. 
New  York-,  N.Y  10020-]666, 

AP  Striving  for  diversity. 

Associated  Press 

The  New  World  of  News. 
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JUST  ASK  THE  GROWING  I 


Allentown  (PA)  National  Inserting  Systems 

Ann  Art>or  (Ml)  News 

Ashland  (KY)  Daily  Independent 

Baltimore  (MO)  Sun 

Boston  (MA)  Globe 

Bristol  (VA)  Newspapers 

Brockton  (MA)  Enterprise 

Canton  (OH)  Repository 

Chicago  (IL)  Daily  Southtown  Economist 

Concord  (NH)  Monitor 

Corpus  Christi  (TX)  Caller-Times 

Covina  (CA)  San  Gabriel  Valley  Daily  Tribune 

Erie  (PA)  Times 

Escondi^  (CA)  Times  Advocate 
Flint  (Ml)  Journal 

Ft.  Lauderdale  (FL)  News  and  Sun-Sentinel 

Framingham  (MA)  Middlesex  News 

Halifax  (Nova  Scotia)  Herald 

Hamilton  (Ontario)  Spectator 

Harte-Hanks  Direct  Marketing  (CA)  Northern/Southern 

Hyannis  (MA)  Cape  Cod  Times 

Jacksonville  (FL)  Times  Union  &  Journal 

Kitchener-Waterloo  (Ontario)  Record 


Lansdale  (PA)  Reporter 
London  (Ontario)  Free  Press 
Long  Beach  (CA)  Press-Telegram 
Long  Island  (NY)  Newsday 
Longmont  (CO)  Daily  Times-Call 
Mesa(AZ)  Tribune 

Middletown  (NY)  Times  Herald-Record 
Muskegon  (Ml)  Chronicle 
New  Bedford  (MA)  Standard-Times 
New  Haven  (CT)  Register 

Newspaper  Division  -  The  Chronicle  Publishing  Company 
Bloomington  (IL)  The  Pantagraph 
Worcester  (MA)  Telegram  &  Ga2ette 
San  Francisco  (CA)  Chronicle 
Pittsburgh  (PA)  Press 
Plattsburgh  (NY)  Press-Republican 
Providence  (Rl)  Journal  Bulletin 
Ouincy  (MA)  Patriot  Ledger 
Riverhead  (NY)  Suffolk  Life 
San  Jose  (CA)  Mercury/News 
Scranton  (PA)  Times 
St.  Paul  (MN)  Pioneer  Press  and  Dispatch 
Stuart  (FL)  News 


Sun  City  (AZ)  Daily  News-Sun 

Tampa  (FL)  Tribune 

Tucson  (AZ)  Newspapers 

Vancouver  (British  Columbia)  Pacific  Press  Ltd. 

Vero  Beach  (FL)  Press  Journal 

Watertown  (NY)  Daily  Times 

West  Chester  (PA)  Daily  Local  News 

West  Palm  Beach  (FL)  Post  &  Evening  Times 

Winston-Salem  (NC)  Piedmont  Publishing 

INTERNATIONAL  USERS: 

Cardiff  (Wales)  Western  Mail 
Cardiff  (Wales)  South  Wales  Ecno 
Chelmsford  (England)  Essex  Chronicle 
Cheltenham  (Englan.f)  Gloucestershire  Echo 
Eskilstuna  (Sweden)  Eskilstuna  Kuriren  Med 
Falun  (Sweden)  Dalarnas  TC 
Gavie  (Sweden)  Gefle  Dagblad 
Gloucester  (England)  The  Citizen 
Hull  (England)  Northcliffe 
Kristianstad  (Sweden)  Krislianstadsbiadet 
New-lsenburg  (W.  Germany)  Ter&  Faz  GMBH 
Norrtalje  (Sweden)  Tidning 


Package  Monitoiing  System"  including  Zone  Control. 


PMENT  nUT  out  CROIIK. 


■UMILY  OF  SLS-1000^  USERS! 


Oslo  (Norway)  Aeker  &  Baerum 

San  ^bastlan  (Spain)  El  DIario  Vasco 

Santander  (Spain)  El  Diario  Montanes 

Ski  (Norway)  Ostlandets  Blad 

Southampton  (England)  Southern  Evening  Echo 

Swansea  (Wales)  South  Wales  Evening  Post 

Teesside  (England)  Evening  Gazette 

Vaxjo  (Sweden)  Smalandsposten 

Vienna  (Austria)  Neue  Kronen- Zeitung 

Ystad  (Sweden)  Allehanda 

The  high  speed  SLS-1000e  offers  the  newest  technology 
for  the  mailroom  including  a  microprocessor  based 
PACKAGE  MONITORING  SYSTEM  (PMS)  (TM)  and 
ZONE  CONTROL. 

So,  as  your  insert  market  grows,  expanding  the  SLS- 
1000*  will  be  inexpensive  and  easy.  Because  of  modular 
expandability  from  two  to  over  thirty  insert  hoppers,  you 
can  implement  your  future  system  NOW...! 

For  more  information  on  increasing  your  inserting 
capacity,  call  GMA.  We  respond  to  the  needs  of  the 
newspaper  industry! 


Corporate  Headquarters 
and  Sales 
11  Main  Street 
Southborough,  MA  01772 
Tel.  508-481-8562 
FAX  508-485-2060 


Graphic 
Management 
Associales,  Inc. 

The  Inserter  Company 


Manufacturing 
and  Ertgineering 
934  Marcon  Blvd. 
Allentown.  PA  18103 
Tel.  215-264-2460 
FAX  215-264-3325 


*2436  at 
ANPa/tec 
•'“ne  10.14, 19%, 


Btees  -  Graphic  Management  Associates.  Ir<c. 


tegrator  will  connct  a  laser  imager  and 
page  image  processor.  It  accepts  and 
stores  graphics  from  third-party  sys¬ 
tems.  Files  can  be  processed  dynami¬ 
cally  or  stored  for  subsequent  retriev¬ 
al  and  merging,  then  imaging  on  an 
APS-6.  It  will  integrate  front-end  text, 
Macintosh  or  IBM  PC-AT  PostScript 
graphics  and  scanned  halftones.  APS- 
PS  PostScript  Page  Image  Processor 
accepts  and  converts  PostScript  lan¬ 
guage  files  for  high-speed  imaging  on 
all  APS-6  laser  devices.  Also  latest  5.0 
software  for  Microcomposer  II  Com¬ 
position  and  Pagination  System. 
Exhibiting:  Various  Page  Image  Pro¬ 
cessors  will  be  shown  driving  a  varie¬ 
ty  of  output  devices.  Other  PIPs  and 
imagers  will  be  driven  by  front  ends 
from  vendors  at  other  booths.  The 
APS-800,  800S  and  800SX  PIPs  store 
the  fonts  and  software  required  for  full- 
page  raster  imaging  of  text  and 
graphics.  They  will  output  to  300  and 
600  dpi  laser  printers  and  1000  dpi 
laser  imagers.  The  1000  dpi  APS-6/80 
laser  imager  produces  full  pages  to  80 
picas  wide  at  up  to  17"  per  minute; 
the  APS-6/ 108S  generates  text  and 
graphics  up  to  108  picas  wide  at 
speeds  up  to  24"  per  minute.  Double¬ 
truck  pages  with  halftones  will  be  fea¬ 
tured.  An  APS-6  will  be  on  line  to  an 
APS-36  processor.  Line  art  and  half¬ 
tones  will  come  from  an  AGS- 1800 
scanner. 


Booth:  3570 

BALDWIN  TECHNOLOGY  CORP. 


Staffed  by:  Robert  Doudican.  nation¬ 
al  sales  manager;  Shaun  Kilfoyle, 
marketing  manager. 

Introducing:  Accu  Spray  Dampener, 
with  spray  guard  and  eight-nozzle 
configuration;  pneumatically  oper¬ 
ated  brush  and  vacuum  Newspaper 
Blanket  Cleaner;  Press  Protection 
System,  an  auto-arming  electronic 
package  for  detectors,  severers  and 
trolleys. 

Exhibiting:  Model  109  Count-0- 
Veyor  with  laser  counter;  Model  166 
compensating  overstacker;  central 
circulators;  gluing  systems. 

Booth:  1057 
BELL  CAMP  INC. 

Staffed  by:  Gustavo  Izurieta,  pres¬ 
ident;  Frank  Marquez,  sales  repre¬ 
sentative. 


Exhibiting:  Pre-owned  web  offset 
presses,  add-on  components  and 
Nolan  mailroom  conveyors,  stackers 
and  other  systems  for  the  Latin 
American  market. 


Booth:  105 

BELT  CORP.  OF  AMERICA 

Staffed  by:  William  C.  Levensalor, 
president;  Carrie  Matthews,  system 
specialist. 

Introducing:  BCA  Speed  Bonder  is  a 
high-speed  vulcanization  system  for 
belts  on  Quipp  and  Idab  newspaper 
conveying  systems.  BCA  Limited 
Stretch  Belt  is  a  new  low-friction  and 
high-friction  belt  for  newspaper  strap¬ 
ping  systems. 

Exhibiting:  LogEtronics  replacement 
belts;  insert  and  conveying  belts. 


Booth:  4716 

BIDCO  MANUFACTURING  CO. 

Staffed  by:  Harvey  Bidner,  president; 
June  Smith,  vice  president  and  gener¬ 
al  manager;  Richard  A.  Dannenberg, 
sales  and  marketing  director. 
Introducing:  FP80C  color-capable 
imager  in  operation;  Howtek  inter¬ 
face  driving  FP80C  to  show  color 
capabilities;  Chelgraph  interface  for 
high-performance  monochrome  ras¬ 
ter  image  processor. 

Exhibiting:  FP80  black-and-white  im¬ 
ager;  FPIOO/U,  an  upgradable  108- 
pica  monochrome  imager. 

Booth:  5140 
BIRMY  GRAPHICS 

Staffed  by:  Joe  Birmingham,  pres¬ 
ident;  Ted  Birmingham,  vice  pres¬ 
ident;  Judy  Nolan,  marketing  coordi¬ 
nator. 

Introducing:  PageScan  2  large-format 
800-dpi  proof  printer  for  plain  paper 
and  acetate  sheets  up  toV/2'  x  2'.  Bir- 
my  Setters  feature  fast  raster  image 
processing  by  combining  a  32-bit,  10 
MIPS  RISC  processor  with  ample 
SCSI  capacity.  Stop  and  go  imaging  is 
eliminated  by  sending  processed  im¬ 
age  to  bufffer  instead  of  directly  to 
output  device.  Interfaces  for  Apple- 
Talk,  VAX,  Ethernet,  RS-232,  Token 
Ring,  and  Centronics  parallel  ports. 
Exhibiting:  Birmy  Setter  300  (72-pica 
output)  and  400  (94-pica  output) 
series  PostScript  language  compati¬ 
ble  laser  imagesetters.  The  former 
can  attain  3000dpi  resoution,  the  lat¬ 
ter  2400  dpi.  300HS  and  400HS  high¬ 
speed  options  available  for  news¬ 
papers. 

Booth:  4019 
BRAINWORKS  INC. 

Staffed  by:  Fred  Turner,  president; 
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Les  Kraft  I 

Vice  President  &  j 

General  Manager  i 

Goss  Newspaper  Products 

I  extend  a  personal  invitation  to 
everyone  attending  ANPA/TEC  '89  to 
visit  the  Graphic  Systems  Division 
exhibit.  The  broad  range  of  double-  | 

width,  single-vvidth  and  commercial 
presses  on  display  will  providesa 
wealth  of  information  for  anyone  I 

planning  a  new  pressroom  or  con¬ 
sidering  additional  equipment. 

The  double  width  presses  you 
will  see  in  our  exhibit  incorporate 
leading  edge  technology  for  what  we 
believe  is  the  most  important  issue  in 
newspaper  production  today  — 
quality  color  printing. 

For  the  first  time  we  will  be 
showing  our  new  Goss  Flexoliner 
press  along  with  our  Goss  Colofliner, 
the  most  successful  new  product  in 
our  company's  history  with  more 
than  700  units  in  operation  or  on 
order.  Both  Flexoliner  and  Colorliner 
presses  are  now  on-edition  in  news¬ 
paper  pressrooms,  earning  advertising 
revenue  for  their  owners. 

These  two  Goss  presses,  their 
control  systems,  the  Cr45  reel- 
tension-paster,  and  the  Sovereign 
160-page  folder  will  give  ANPA/TEC 
visitors  a  first-hand  look  at  state-of- 
the-art  newspaper  production  sys¬ 
tems. 

Our  single-width  equipment  on 
display  will  include  a  new  keyless 
inking  unit,  a  Hantscho  Mark  10 
unit,  a  C500  insert  press  unit,  and  a 
C700  insert  press  unit  with  folder. 

Visit  us  at  booth  3262  and  let  us 
show  you  the  presses  that  can  help 
you  meet  the  needs  of  your  readers, 
advertisers  and  potential  advertisers 
with  a  colorful,  high-quality  product. 

Sincerely, 
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Goss: 

FLEXOLINER 

PRESS 


PERFORMING  DAILY  IN  MODESTO 


The  Modesto  Bee  has  raised  the 
curtain  on  a  new  world-class  per¬ 
former,  the  Goss  Flexoliner  press. 

Serving  an  affluent  and  quality¬ 
conscious  market  of  readers  and 
advertisers,  The  Bee  needed  a 
press  that  would  deliver  vibrant 
flexographic  color  and  consis¬ 
tent  print  quality.  The  Flexoliner 
press  is  meeting  these  demands, 
without  compromising  produc¬ 
tivity  or  ease  of  operation.  Its 


stacked-couple  configuration  lets 
you  put  color  where  you  want  it 
without  sacrificing  paging.  Its 
modular  design  lets  you  expand 
to  increase  color  and  paging. 
And  its  advanced  automation 
simplifies  setup,  provides  unit 
protection  and  delivers  cost  effi¬ 
cient  operation. 

We  worked  closely  with  The 
Bee,  coordinating  all  training  and 
installation,  to  bring  the  Goss 


Flexoliner  press  on  edition.  We 
can  do  the  same  for  you.  For  infor¬ 
mation,  contact  Goss  Newspaper 
Products,  3100  South  Central 
Avenue,  Chicago,  Illinois  60650 
312/656-8600. 


Rockwell  International 


..wtiere  scieiwe  gets  down  to  business 


Aerospaca/Electronics/ Automotive 
General  Industries/A-B  Industrial  Automation 


Marvin  Koch,  exec,  vice  president. 
Introducing:  Advertising,  circulation 
and  graphic  layout  software  for  IBM 
36  and  AS  400  computers. 


Booth:  123 

BRITE  VOICE  SYSTEMS  INC. 

Staffed  by:  R.D.  Calvert,  Cityline 
national  director;  Dan  Weatherford, 
product  manager;  Tad  Snarenberger, 
sales  representative. 

Introducing:  Cityline,  a  24-hour  in¬ 
teractive  voice  information  system 
that  supports  advertising  sales,  edito¬ 
rial  functions  and  promotion  depart¬ 
ments  with  interactive  polling,  re¬ 
venue  increases,  building  reader 
loyalty  and  establishing  local  identity. 


Booth:  1538 

BT  SYSTEMS 

Staffed  by:  John  Maicki,  marketing 
manager;  Howard  Hammer,  paper 
account  manager. 

Introducing:  UHC- 1 000/2000  back- 
load  forklift  AGVs  are  wire-guided, 
computer-controlled  vehicles  that 
travel  a  a  floor-embedded  guidepath. 


Booth;  5327 

BURKEL  INC. 

Staffed  by:  Bob  Kelly,  Don  Burks. 
Introducing:  Photograph  transmitters 
and  electronic  picture  desks. 


Booth:  51 1 

BUSCH  INC. 


Staffed  by:  Paul  G.  Swank,  president; 
Dave  Brittain,  print  pump  manager; 
John  Kohiman,  regional  manager. 
Exhibiting:  Busch  R5  series  quiet 
vacuum  pumps  for  the  printing  indus¬ 
try,  designed  for  installation  without 
costly  modifications.  The  single- 
stage,  air-cooled,  direct-drive  units 
are  available  in  select  capacity  and 
pressure  requirements  (end  vacuum 
29.3"  mercury). 

Booth:  1030 
CAMEX  INC. 

Staffed  by:  Not  available. 
Introducing:  Classified  pagination, 
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with  classified  display  ads  in  place. 
Display  ad  stacking  accepts  an  elec¬ 
tronic  dummy  from  any  of  several  ad 
layout  systems.  It  extracts  ads  from 
the  Camex  database  and  prepares 
complete  ad  stacks  with  scanned  im¬ 
ages  for  the  SuperSetter  output  sys¬ 
tem.  Classified  pagination  takes  liner 
output  from  SII,  Atex,  DEC,  CSI, 
Camex  and  other  front  ends  and  out¬ 
puts  full  pages  with  graphics  to  the 
SuperSetter.  Breeze  composition  and 
make-up  will  be  shown  on  the  Sun 
3/60  platform,  including  system-wide 
database  management  umbrella  with 
electronic  job  jacket  tracking.  Post¬ 
Script  input  compatibility  for  the 
Breeze  and  SuperSetter  will  be 
shown.  The  SuperSetter’s  BitCaster 
RIP  will  have  its  new  Accelerator  op¬ 
tion  driving  high-resolution  recorders 
at  full  speed.  Alternatives  for  the 
DEC  CMS/TMS  customer  base  to  ex¬ 
pand  systems.  A  view  of  the  environ¬ 
ment  under  development  for  the 
Houston  Chronicle. 

Exhibiting:  PC-based  classified  and 
editorial  front  ends  for  small  newspa¬ 
pers  will  run  on  Compaq  and  IBM 
PS/2  computers  on  Ethernet.  Also, 
plain-paper  proofing  and  film  proces¬ 
sor  on  line  to  image  recorder. 


Booth:  1508 

CANADIAN  PACIFIC  FOREST 
PRODUCTS 

Staffed  by:  Technical  services  repre¬ 
sentatives;  account  representatives. 
Exhibiting:  Update  on  newsprint  and 
new  capacity. 


Booth:  1065 

CANADIAN  WEB  CONSULTANTS 
LTD. 

Staffed  by:  Stephen  A.  Tweddle, 
president;  Michele  R.  Belanger,  vice 
president;  Bruce  Rezka,  service  en¬ 
gineer;  Linda  Solsky,  administration 
officer. 

Exhibiting:  Services  and  programs 
and  evaluations  for  production  man¬ 
agement,  with  specialties  in  camera, 
stripping,  pressroom  skills  and 
mechanical  abilities  for  web  offset 
printing.  Also  waste  control,  contract 
negotiations,  plant  layout  and  plan¬ 
ning. 


Booth:  1662 

CANNON-CROSS  INC. 

Staffed  by:  Boyd  Hammond  and  Ger¬ 
ry  Critchfield,  vice  presidents; 
Charles  Knudson,  president,  Karl 
Christopher,  project  manager. 
Introducing:  Design  and  installation 
of  computerized  preventive  and 
routine  maintenance  for  all  produc¬ 
tion  areas,  fleet  distribution  equip- 
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Al  Edwards 

President/CEO 
System  Integrators,  Inc. 


You  face  real  issues  each  day- 
...Sll  has  solid  answers.  PC  integra¬ 
tion.  Pagination.  Dependability. 
Comprehensive  editorial  and  adver¬ 
tising  systems.  As  the  leader  in  world 
class  newspaper  systems,  we  feel  the 
responsibility  to  pull  together  the 
technology  and  make  it  work  for 
you.  We’ve  been  doing  it  for  years 
.  .  .  and  we're  doing  it  again.  So  if 
SII  isn't  in  your  exhibit  plans,  you 
will  miss  more  history  in  the  making. 

Now  with  our  new  Coyote/PC 
you  can  have  Coyote/editorial  furK- 
tionality  inside  an  IBM  PS/2  compu¬ 
ter.  In  fact,  you  can  have  the  best  of 
both  worlds  —  Coyote  and  DOS  — 
and  flip  back  and  forth  between  both 
sides  with  a  single  key!  Come  see 
how  it  works. 

And  pagination.  Interactive 
News  Layout  (INL).  Interactive  Classi¬ 
fied  Pagination  (ICP).  Interactive  Ad 
Layout  (lAL).  See  how  SII  makes  it 
work  for  your  piaper  today. 

It's  a  whole  new  ballgame  at  SII. 
New  company,  new  management, 
new  PC  and  pagination  products.  It's 
all  at  the  New  Orleans  Convention 
Center.  Booth  #2770 — one  of  AN  PA/ 
TEC's  biggest  spaces,  right  down  the 
main  aisle  as  you  enter  the  hall. 

With  our  exciting  new  Coyote/ 
PC  workstations  and  pagination  pro¬ 
ducts,  we  are  getting  many  requests 
for  pre-show  demo  reservations.  Call 
us  today  at  800-445-4744  or  916- 
929-9481  to  schedule  a  demo.  Ask 
for  Barbara  or  Sue.  Or  call  your  SII 
sales  rep.  And  when  you  come  to 
visit  our  booth  in  New  Orieans,  ask 
for  me.  Let's  talk  about  your  paper's 
real  issues  .  .  .  and  the  solid  answers 
SII  can  provide, 
ti 

Sincerely, 
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¥)u  Face  Real  Issues. 
SII  Has  Sdid  Answers. 


You^^  saying  I  can  have  (hefauU  tolerance 
of  a  Tandem''  system  and  still  use  PCs? 


l4>F  isHfrarn,  Mt! 
Hihttri  CMri  Frttt  Ssllii 
hi  View  MMO  CMWMlf 
^»ss  Hritcrl 

j  t»wjw«Ja  (ftP) 

IJJacistpi*  and  «r#fd  13  twhe 
jberdar  aitb  Coloabia  t 
P  laaytr  for  th«  faaHie 
j  Tha  Ocl  23  ^taytngs  had 

Wiich  nets  reporls  said  at - - 

groups  and  biMn  rights  erganirili 


Q5!o  when  does  aU  this 
•happen? 

A  It’s  all  hai^ni^  now!  See 
x\«our  PC  integration  products 
at  ANPA/roC  *89  in  New  (Means. 

Or  call  Sn  rij^t  now  to  schedule  your 
own  demonstration. 


jk  Xl^t  Sn  now 

l»  offers  you  choice 

PC  int^ration 

ii|wMitf^”^oducts  that  give  ycHi 
*  access  to  Taitdem* 

&ult  tolerance  and  the  deadline- 
proven  q)eed  our  {euthmis  Coyote* 
Editor  -  aU  without  giving  iq) 
standard  PC  platforms. 


fht  court  prtsidenl.  Gao.  Oamal 
to  Overturn  a  loter  oiiilary  court's 
Kltlarg-poliee  border  last  f»ct  I 
The  18  poticeeon  ar.d  setdiirs  had 
southomt  of  Caracas-I 

Uie  loeer  ii I i larg  court  had  crdl 

The  tea  survieors,  kbtaer  Ptnina 


I  How  can  I  get 
[•answers  Ineg0^ 


QYou  mean  I  really  have 
•a  choice? 

A  See  for  yourself. 
l\»  You  can  choose  M 
from  three  C(q«te*/PC  m 
add-in  boards  (for  m 
IBM*  XT”,  Ar  and  new  1 
Micro  Channel” 

?  bus  computers). 

^  Or  you  can  order  IBM*^S|| 

tr-  P^*  computers  directly 
from  sn  with  Coyote* 
Ihm  productivity  biult-in. 

Sll’sfemilyofPC 
n  IhA  solutions  includes 

our  full  line  (EXPORT' 
products  for  remote  PC 
access.  Not  to  mention  PCU,  a  new 
product  that  allows  interactive 
two-way  communication  between 
your  PC  local  area  netwoilc  and  a 
Tandem*  based  SII  editorial  :^ystem. 


Mail  the  coiqron  below  or 
call  today  fw  a  free  c(^  (rf 
Solid  Answers  on  PC  IntegnUion. 


I  Yes,  I  want  stdid  answers  frnnSIL 

I  □  Send  me  the  new  SII  white  paper  on  PC 
Int^ration. 


□  I’m  also  interested  in  SII’s  new  generation  (tf 
interactive  pagination  products. 

□  nease  phone  me  to  schedule  a  demonstratkm. 


Publication 


I  Address 


Telephone 


tpj  Integrators,  Inc. 

P.O.  Box  13626,  Sacramento,  CA  95853 


Real  Issues.  Solid  Answers.' 


Integntors,  Inc.  Coyote  and  SystenvSS  are  registered  trademarks  of  System  inlegrators,  Inc.  "Real  Issues.  Solid  .Vnnrets."  te  a  trademark  ofSyatem  Inle^ators,  Inc. 
IBM,  AT  and  PS/2  are  registered  with  and  XT  and  Micro  Channel  are  trademarked  by  International  Business  Machines  Corpo^ion. 

Tandem  is  a  registered  trademark  ofTandem  Computers,  Inc.  0 1989  System  Integrators,  Inc. 


ment  and  facilities  management; 
newsprint  and  waste  management 
systems;  work  measurement  and 
operating  control  installations  for  all 
departments;  historical  database  to 
forecast  maintenance  cost  of  all  pro¬ 
duction  equipment;  manpower  and 
scheduling  guides. 


cess  engineering  manager;  Patricia 
Caldwell,  printing  process  engineer; 
Nicholas  Mariani,  project  manager; 
Kirk  Mulbach,  senior  architect. 
Introducing:  Live  demonstrations  of 
production  system  design  and  layout 
using  a  PC-based  CAD  system.  Fea¬ 
tured  projects  will  include  New  York 
Times  Edison,  N.J.,  production  facil¬ 
ity,  Baltimore  Sun  Port  Covington 
satellite  production  facility,  Rich¬ 
mond  Newspapers  Inc.  (Virgina), 
Guy  Gannett  Publishing  Co.  (Maine), 
The  Record's  Rockaway  Township, 
N.J.,  satellite  production  plant, 
Gwinnett  Daily  News  (Georgia)  and 
The  Toronto  (Ont.)  Star.  Will  high¬ 
light  newsprint  roll  handling,  mail- 
room  and  press  ancillary  systems. 
Renderings,  color  photographs  and 
production  system  drawings  of  recent 
projects  illustrate  Main’s  architec¬ 
tural/engineering  and  printing  process 
engineering  services  for  North 
American  newspapers.  Newspaper 
facility  assignments  ranged  from 
13,000  to  1.2  million  square  feet. 


Booth:  115 

CAPITAL  TRACK  CO. 

Staffed  by:  Richard  D.  Vrenna,  presi¬ 
dent. 

Exhibiting:  Cast  iron  roll  handling 
equipment  and  low-profile  below-the- 
floor  roll  handling  track  for  moving 
newsprint. 


Booth:  1073 

CARLSON  ASSOCIATES  INC. 

Staffed  by:  George  Garfmkle,  vice 
president;  Bart  West,  Wade  Herzig, 
Steve  Edelstein,  business  develop¬ 
ment  executives. 

Exhibiting:  Multidisciplinary  plan¬ 
ning,  architectural  design,  engineer¬ 
ing  and  project  management  capabili¬ 
ties  for  the  newspaper  industry, 
featuring  recent  projects  for  the 
Wilmington  Del.  News  Journal  and 
the  Manchester,  N.H.  Union  Leader. 


Paul  Steinie 

President 

United  Press  International 


The  new  management  is  back 
this  year  with  three  new  or  improved 
services  for  your  readers:  stocks  of 
your  choice,  Regional  Business 
News,  and  analog/digital  photos. 

This  is  the  second  year  of  our 
turnaround,  and  I  am  pleased  to  say 
we're  on  target  with  products  that 
you  told  us  you  want  and  need.  This 
is  state-of-the-art  equipment  that  sets 
up  your  editors  for  tomorrow. 

At  our  booth  #2582  you  can  see, 
not  a  prototype  or  a  promise,  but  real 
time  selectable  stocks,  or  regional 
business  news,  or  an  analog/digital 
satellite  photo  system  designed  to  de¬ 
liver  either  way. 

Consider  UPI  CustomStocks 
2000:  select  individual  stocks  listed 
your  way;  be  as  sophisticated  as  the 
best  financial  newspaper  in  the  U.S. 
or  as  "local"  as  you  desire  —  at  half 
the  price. 

Or  UPl's  new  analog/digital 
news  photos,  beaming  our  award¬ 
winning  photos  to  you  by  satellite. 
That  means  less  static  blurring  and 
land  line  down  time. 

You  could  pair  up  CustomStocks 
with  our  Regional  Business  News  — 
the  financial  world  tailored  to  your 
state  and  region.  RBN  is  full  of  eco¬ 
nomic  news  about  your  state  with 
briefs  and  regular  features. 

It's  all  at  Booth  #2582. 


Booth:  1818 

CERUTTI 

Staffed  by:  Paul  Cappa,  exec,  vice 
president;  Bob  Mrak,  vice  president. 
Exhibiting:  Flexo  newspaper  and 
commercial  printing  equipment,  in¬ 
cluding  printing  units,  reels  and  fol¬ 
ders. 


Booth:  2146 

CHEMCO  TECHNOLOGIES  INC. 

Staffed  by:  Not  available. 
Exhibiting:  Lightning  Proof  high¬ 
speed  color  proofing  system;  ECRM 
Autokon  1000/digital  enhancement 
electronic  camera  with  new  SCSI  op¬ 
tion  (and  Reuters  Picture  Disc  system 
for  the  SCSI  interface)  and  optional 
transparency  scanner;  new  and  im¬ 
proved  paper  and  film  products  for 
newspaper  reproduction;  technical 
service  inforrhation. 


Booth:  736 

CHARLES  W.  PICKENS  CO. 

Staffed  by:  Dick  Pickens,  president; 
Bob  Gum,  sales  executive. 
Exhibiting:  Light-weight  Palcon  fold¬ 
ing,  wheeled  cart  for  moving  30  to  36 
bundles;  section  of  PALCON  track 
system  used  in  truck  floors  for  ease  in 
loading  and  unloading,  as  well  as  pro¬ 
viding  horizontal  load  stability  while 
truck  is  in  motion.  PALCON  pro¬ 
vides  a  bulk  newspaper  storage/ 
transport  module  designed  for  one- 
person  operation  without  pallet  mov¬ 
ers,  forklifts,  stretch  wrap,  banding  or 
inserts  between  bundles.  Also  trans¬ 
port  and  distribution  consultancy  ser¬ 
vices,  including,  studies,  planning, 
locating  and  development. 


Booth:  6712 

CHEMETRON  FIRE  SYSTEMS 

Staffed  by:  Bernhard  B.  Bischoff, 
business  development  manager;  Nor- 
bert  W.  Makowka,  product  manager; 
Bill  Dill,  regional  manager. 
Introducing:  Latest  technical  data  re¬ 
lating  to  fire  protection  for  printing 
presses.  Working  model  of  Micro  I- 
EV  Control  Panel  will  be  shown.  Inci¬ 
pient  Fire  Detector  early  warning  de¬ 
tection  system  will  also  be  available 
for  demonstration. 


Sincerely, 


Booth:  1214 
CHAS.  T.  MAIN  INC. 

Staffed  by:  George  F.  Grogan,  vice 
president,  industrial  division  man¬ 
ager;  Richard  S.  Rowse,  printing  pro- 
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Booth:  418 

CHESHIRE/A  VIDEOJET  CO. 

Staffed  by:  Harold  Mayer,  Cullen 
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You’re  always  on  target  with 
UPl  Regional  Business  News. 


UPl  Regional  Business  News  is  the  most 
cost-effective  business  news  service  you 
can  buy. 

Because  it  delivers  relevant,  regional 
business  news  that  keeps  you  on  target. 

Stay  on  target  with  your  readers. 

And  your  advertisers. 

Contact  UPl  today  for  a  free,  no-obliga¬ 
tion  demonstration  and  see  how  we 
give  you  exactly  the  business 
news  you  want.  From  hourly 
financial  reports  on  your 
state’s  most  important 
companies  to  signifi- 
cant  employment 
actions  affecting  your  ■■ 
readers.  From  govern- 
ment  and  regulatory 
developments  to  profiles 
of  influential  business  per- 
sonalities  in  your  region. 

UPl  gives  your  readers  the  kind  of^^" 
targeted  business  news  that  keeps  them 
coming  back  to  you.  Again  and  again. 

And  that  kind  of  reader  loyalty  keeps 
your  advertisers  coming  back,  too.  Again 
and  again. 

Stay  on  target  with  your  budget 

Contact  us  today  and  see  how  getting 
only  the  business  news  relevant  to  your 
region  keeps  you  from  wasting  money  on 
services  that  aren’t  as  cost-effective. 

We’ll  show  you  how  predictable  UPl 


prices  are:  guaranteed  for  the  term  of  your 
contract,  with  no  surprise  annual  rate 
assessments. 

Stay  on  target  Automatically. 

Get  on  target  and  stay  ontarget  with  the 
one  business  news  ser 


«ews  ser- 
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need 
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day 
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duiutiidiiu  wiui  un  ndyionai 
Business  News. 

UMTCO  PRCSS  mT(RNATK>NAl 

UPl  News  Services 

1-800-824-7221,  ext.  4 
In  Canada,  1-416-340-7276 


□  Yes.  I  want  to  know  more  about  how  UPl  can  keep  me  on  target 
with  my  readers,  my  advertisers  and  my  bottom  line.  Please  contact 
me  to  schedule  a  no-obligation  demonstration. 


Title _ Newspaper _ 

Address - Phone - 

City _ State _ Zip - 

United  Press  bitenntional  *1400  Eye  Street.  N.W.*  WasMnglon,  O.C.  20005 
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tionship  between  plate  image  and 
bend  is  maintained  by  alignment  of 
holes  puched  in  plate  over  retractable 
pins.  Even  pressure  is  held  along  the 
entire  bend.  Wings  are  each  control¬ 
led  by  one  hand.  Almost  all  steps  can 
be  completed  from  the  front-end  load¬ 
ing  position.  Support  and  high- wear 
areas  are  all  steel;  oilite  bearings  need 
little  or  no  maintenance. 

Exhibiting:  Fully  integrated  Carlson 
Web  Newspaper  System  and  illumin¬ 
ated  Film  Punch,  Plate  Punch  and 
Register  Control  Board. 


Barry,  David  Hawkins,  system  spe¬ 
cialists;  Norm  Stern,  graphic  systems 
sales  manager;  Mike  White,  program 
manager;  Bill  Heideman,  in-line  sys¬ 
tems  product  manager;  sales  staff. 
Introducing:  Videojet  VMS  addres¬ 
ses  and  personalizes  at  over  40,000 
per  hour  with  a  flexible  print  head  to 
address  and  number  products  in  line 
on  inserters  and  foiders;  Jetstream  II 
stand-alone  inkjet  system  addresses, 
personalizes,  numbers  and  prints 
Postnet  bar  codes  in  one  pass  at 
30,000  pieces  per  hour  on  coated  and 
uncoated  stock,  Tyvek  and  polywrap. 
Exhibiting:  Cheshire  552  Quarter  Fol¬ 
der  is  designed  to  run  in  line  with  a 
Cheshire  Base  and  can  quarter  fold  up 
to  128  tab  pages  at  variable  speeds  up 
to  30,000  pieces  per  hour.  The  596 
System  uses  the  539  precision  label¬ 
ing  head  mounted  on  the  596  base, 
which  has  a  production  monitor  that 
reads  out  piece  counts,  running  speed 
and  average  throughput  and  run  time. 
It  records  total  number  of  pieces  run 
through  the  system. 


Booth:  1670 

COLLIER-JACKSON  INC.,  A 
CompuServe  Company 

Staffed  by:  Gary  Vigneau,  sales  direc¬ 
tor;  Jim  Douglas,  marketing  director. 
Introducing:  General  Ledger  system 
integration  with  Access  Technology’s 
20/20  spreadsheet  for  fast  data  extrac¬ 
tion  and  analysis  in  20/20,  which 
offers  high-quality  presentation 
graphics,  financial  modeling,  decision 
support  and  goal-seeking  capabilities 
accessed  through  a  single  menu  selec¬ 
tion. 

Exhibiting:  Demonstrations  of  a  full 
line  of  newspaper  software  for  mini¬ 
computers,  ranging  from  advertising, 
circulation  and  newsprint  to  financial 
accounting,  purchasing  and  human 
resource  management  systems. 


Richard  E.  Mayle 

Vice  President/National  Sales 
McCain  Manufacturing  Corp. 


In  any  creative  business  (like 
yours  or  ours)  the  real  trick  is  to  be  a 
jump  ahead.  Nothing  works  as  well 
as  a  new  idea,  or  a  new  method. 

That's  why  we  are  now  working 
with  FMC  to  put  a  film  wrapper  on 
the  end  of  our  collator-inserter  for 
safer  delivery  of  your  pre-print  pack¬ 
age  to  the  dealer  or  subscriber. 

Also,  with  increasing  labor  costs, 
we've  adapted  our  MUSL  automatic 
loaders  for  stitching  lines  to  feed 
newspaper  inserts  into  flat  pile  hop- 
piers  —  at  very  high  spieeds.  The  Un¬ 
ion  Tribune,  San  Diego,  CA.,  is  test¬ 
ing  how  fast  our  MUSL  can  load  a 
Ferag  inserter. 

For  new  smaller  and  lighter  in¬ 
serts  (down  to  3  X  5  cards  or  a  single 
sheet  of  20-lb.  bond  8V2  x  1 1)  we've 
adapted  our  magazine-line  insert 
feeder  to  our  newspaper  inserter  — 
with  both  typies  of  insert  feeders  on 
the  same  gathering  line. 

And  for  feed-on-command  news- 
papier  inserting,  our  feeder  latches 
(used  for  many  years  on  our  maga¬ 
zine  lines  making  demographic  edi¬ 
tions)  now  offer  you  a  proven  way 
for  zone-matic  inserting. 

We  take  pride  in  the  reliability 
of  our  machines.  Please  stop  by 
Booth  2994  at  the  ANPA  to  see  if  our 
new  ideas  can  help  you  too.  We 
would  welcome  your  visit. 


Booth:  201 

COMPUTEREASE  SOFTWARE 
INC. 

Staffed  by:  Carl  Berg,  president; 
Carol  Berg,  vice  president,  George 
Pereira,  programmer. 

Introducing:  Wordmover  publishing 
style  editor  configured  to  transfer 
header  and  text  data  from  PCs  to  Atex 
systems  using  Advanced  Technical 
Solutions'  Workstation  II  emulation 
board.  Also  the  first  showing  of  Auto¬ 
fetch  program  for  backing  up  entire 
Atex  queues  to  PC  disks.  Wordmover 
has  custom  header  capability, inte¬ 
grated  communications,  powerful 
function  programming  language  for 
connection  to  various  publishing  sys¬ 
tems  for  reporters’  laptops  and  news¬ 
room  copy  prepration.  Can  be  confi¬ 
gured  for  library  access  using  terminal 
emulation.  Also  for  remote  entry  ap¬ 
plications. 

Exhibiting:  SFNET  network  editor 
and  background  communications 
program  for  connecting  PC  networks 
to  Atex  systems;  latest  implementa¬ 
tion  of  other  communication  products 
for  Atex  systems,  including 
PCMPLUS;  latest  release  of  PAGE- 
CONTROL/AL  ad  layout  program. 


Booth:  2938 

CHESLEY  F.  CARLSON  CO, 


Staffed  by:  Chesley  F.  Carlson,  pres¬ 
ident;  Dick  Anderson,  customer  ser¬ 
vice  manager;  Mike  Bixby,  register 
control  div.  vice  president;  David 
Caughman,  south  div.  territory  man¬ 
ager. 

Introducing:  The  Semi-Automated 
Plate  Bender  features  two  manually 
operated  bending  wings  and  a 
pneumatic/airlogic  system  that  con¬ 
trols  a  retractable  pin  register  system, 
surface  hold-down  vacuum  and  press¬ 
ure  pads.  Each  bending  wing  main¬ 
tains  straightness  to  within  0.002", 
with  steady  fit  to  press  cylinder.  Rela- 
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C^^flcCAIN 

NEWSmPER  STUFFER 


rriNlflcCAIN 

ncr.B.r„TnrTurnnrcT.n.n..c^  ^McCAIN  MANUFACTURING  CORR 
RECIPIENT  OF  THE  PRESTIGIOUS  6200  W  60tti  St.,  Chicago,  III.  60638 

N,A.P.L.  INDUSTRY  AWARD  FOR  1987  (312)  586-6200  •  Telex  25-3772 

Cable:  McCainco,  Chicago 


DEPENDABIUTY 

PRODUCTIVITY 

PROFITABILITY 


Start  with  a  new  and  innovative  concept*- 
execute  it  with  the  know-how  only  76  years  of 
experience  in  the  industry  con  give,  then  build 
it  with  oil  the  precision  and  quality  for  which 
your  company  is  already  world  famous,  and 
you  should  have  an  exceptional  piece  of 
equipment  How  good?  Only  time  will  tell! 

Ten  years  ago  we  sold  our  first  660  Newspaper 
Stutters.  Now,  after  ten  years  of  continuous, 
trouble-free  operation,  they've  proven  them¬ 
selves  to  be  everything  we  had  hoped  for, 
and  morel 

*The  McCain  660  Stuffing  Concept  gathers 
all  insertions  in  a  single  pile  and  inserts  the 
complete  package  in  one  smooth  operation. 
It  eliminates  the  problems  of  multiple  sepa¬ 
rate  insertions.  There  is  less  jamming,  less 
waste,  less  downtime  and  less  short  counts- 
more  production  and  more  profit  year  after 
year,  after  year. 

Today  the  660  system  is  better  than  ever-rt 
consists  of  options  and  configurations  that 
enable  us  to  fit  it  to  your  particular  stuffing 
needs.  So,  if  you're  thinking  of  automating  your 
hand  stuffing  procedure,  or  are  just  tired  of  all 
the  problems  your  present  system  is  giving 
you,  write  or  coil  for  the  complete  660  story 


Booth:  1762 

COMPUTER  PERIPHERAL 
SCIENCES  INC. 

Staffed  by:  John  Attas  Jr.,  co- 
chairman;  Thomas  Spooner  III,  co- 
chairman;  Joseph  Muldowney,  pres¬ 
ident;  Thomas  Imperato,  national 
sales  manager;  Walter  Tertan, 
marketing  ma  .ger;  Hervey  Dean, 
Jack  Crush,  regional  sales  managers; 
Edward  Reilly,  software  develop¬ 
ment  director;  Gwyn  Jones,  Mary- 
Kaye  Zambon,  representatives;  Wil¬ 
liam  Chmielorz,  international  sys¬ 
tems  manager. 

Introducing:  CPS  Astrocolor  color 
separation  and  composing  system  us¬ 
ing  standard  typesetters  for  output. 
Rapid  access  separations.  CPS 
Astrotek  3000  Application  Server, 
running  mainframe  hardware  in  a  PC 
co-processing  environment  with  up  to 
24  terminals  (PCs  per  computer)  link¬ 
ed  by  system  interfaces  and  LANs. 
Exhibiting:  Pagination  workstations; 
Chelgraph  RIPs;  imagesetters;  laser 
proofers;  display  ad  workstations 
running  custom  software  on  standard 
platform. 


Room:  8 

COMPUTEXT  INC. 


Staffed  by:  Jimmy  Connell,  pres¬ 
ident;  Suzette  Connell,  marketing  and 
business  development  director; 
Sohail  Parekh,  systems  manager;  Jer¬ 
ry  Stretch,  sales;  support  staff. 
Introducing:  Compu(I!Iass  PC-based 
classified  ad  entry  system  uses  Ether¬ 
net  connection  to  Unix-based  file  ser¬ 
vers.  Supports  pricing,  prompting, 
rate  tables,  credit  checking  and  ter¬ 
minal  emulation  to  other  file  servers 
on  the  network.  Text-editing  package 
includes  90,000-word  expandable  dic¬ 
tionary.  The  CAT  Macintosh-based 
display  ad  system  supports  a  range  of 
text  and  graphics  applications  and  in¬ 
corporates  TIFF  graphics  into  ads. 
Text  processing  includes  kerning 
pairs,  model  composition,  macros, 
screened  type  and  border,  rule,  box 
generation.  Native  mode  output  and 
PostScript  available.  A  prototype 
pagination  system  designed  to  inte¬ 
grate  with  the  other  two  systems  for 
production  of  camera-ready  pages 
will  also  be  demonstrated. 
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Booth:  4516 

CONCEPT  PUBLISHING 
SYSTEMS 

Staffed  by:  Jim  Conley,  president; 
Kendra  Archbold,  general  manager; 
Mike  Crowns,  engineering  vice  pres¬ 
ident;  Tim  Gorski,  Mark  Schoepp, 
sales;  Don  Kitchin,  national 
accounts. 

Introducing:  AdWorks  Release  2.0 
display  ad  and  composition  software 
for  the  Apple  Macintosh  includes 
gray  scale,  color,  cropping  and  scal¬ 
ing,  and  new  hyphenation  dictionary 
and  embedded  commands. 
Exhibiting:  NewsSet  II  for  the  Apple 
IIGS  has  easy-to-use  commands, 
optional  on-screen  H&J,  wire  service 
capture  and  sorting,  networking  for 
63  terminals  and  communication  with 
TRS-80s  and  100s.  NewSet  II  for  the 
Macintosh  has  pull-down  menus  and 
WYSIWYG  display.  Class  Works  in¬ 
tegrated  ad  management  for  the  Mac 
II  enters,  prices,  schedules,  tracks, 
sorts  and  bills  classified  ads  for  one  or 
more  publications.  Features  include 
account  ID,  credit  check,  complex  ad 
runs,  simplified  scheduling,  billing, 
rate  calculations,  modifications  and 
sales  reports  with  optional  accounts 
receivable  program.  AdNet  II  com¬ 
prehensive  ad  order  entry  and  man¬ 
agement  system  for  the  Mac  II  offers 
sheduling,  tracking,  automatic  pric¬ 
ing  and  invoicing,  sales  analysis, 
account  history  and  control,  dispatch/ 
tear  sheets,  mail  lists  and  labels,  ad 
sorting  by  catalogs  and  sales  database 
with  accounts  receivable  and  page 
dummy  programs. 

Booth:  412 

CPS 

Staffed  by:  Tommy  Asher  Jr.,  Pres¬ 
ident;  Paul  Barnstorf,  merchant 
marketing  director;  Tom  Luck,  cus¬ 
tomer  service  manager;  Philip  Petra- 
kos,  sales  engineering  manager; 
Richard  Pincoski,  handling  systems 
business  manager;  David  Pearlberg, 
factory  support/waste  systems;  Jim 
Reimer,  factory  support/coating  ser¬ 
vices. 

Introducing:  Flexographic  news  inks 
evolved  from  inks  developed  over  last 
seven  years  for  Greater  Buffalo 
Press.  Bulk  storage  tank  retrofit  ser¬ 
vice  is  an  alternative  for  those  facing 
replacement  of  mild  steel  letterpress 
storage  tanks  with  tanks  capable  of 
holding  water-based  inks.  If  offers 
flamecoating  of  existing  tanks.  Also  a 
system  for  both  flexo  and  offset 
wastes  is  available  that  can  be  tailored 
to  customers’  needs. 

Exhibiting:  Flexographic  ink  manage¬ 
ment  systems,  offset  ink  handling  sys¬ 
tems,  waste  systems  and  other  mate¬ 
rials  handling  systems.  Design,  in¬ 
stallation  and  consultancy. 
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L.J.  Lancer 

Sales  Manager 
AFP 


I  would  hope  everyone  will  give  us 
just  a  few  moments  of  their  time  to 
see  the  new  small  electronic  picture 
desk,  IMAGE  TERMINAL  at  our 
booth  #713. 

The  IT  is  a  personal  computer  de¬ 
signed  by  AFP  to  receive  any  tele¬ 
photo  service.  It  has  storage  of  1 30 
pictures  with  an  option  of  up  to  300 
photos  with  four  simultaneous  input/ 
output  ports.  The  images  may  be 
viewed  on  a  standard  color  monitor. 

For  newspapers  or  agencies  that 
need  storage  of  600  photos  with  up 
to  24  simultaneous  input/output 
ports,  IMPACT  may  be  the  answer. 
IMPACT  is  also  available  in  color, 
based  on  MAC  II  with  a  high  resolu¬ 
tion  graphics  board. 

For  over  150  years  AFP  has  served 
the  news  industry.  Color  coverage 
from  the  world's  major  news  events 
reaches  you  with  startling  speed  via 
state-of-the-art,  direct  satellite  trans¬ 
mission. 

AFP's  prize-winning  staff  photo¬ 
graphers  shooting  in  negative  color, 
are  available  to  you  from  bureaus  in 
more  than  50  countries. 

See  AFP's  service  and  equipment 
in  booth  #713  and  receive  special 
convention  pricing. 

See  you  in  New  Orleans! 
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WiththelmageTerminalHec* 
tnxik  Picture  I)esk.  Ad  vanced 
scrftware  lets  you  receive,  stwe 
and  transmit  wireidiotos  elec¬ 
tronically...  compare,  crop, 
enlarge,  enhance  or  recapti(Hi 
in  moments.  G)mpatible  with 
all  major  wire  services. 


Get  Your  Photo 
Editing  Out  of 
the  Darkroom 
Age 


Add  extra  drama,  excitement  and  interest  to  your  mouseK»ntrolled  operation  a 
pages  with  the  linage  Terminal  electrcxiicpHCtiiie  desk.  make  it  easy  to  learn,  fai 

With  it,  you  can  instantly  compare  up  to  nine  photos  and  it’s  available  in 

and  pick  one  that’s  most  powerful  to  illumi-  ^rnmmmmmm^  Add  the  Image ' 

nate  your  story  and  attract  new  readership.  rooms  and  add 

And  that’s  just  for  openers!  Image  economy  and  ne 

Terminal  lets  you  recrop  photos  for  even  ^  MW  CallLJ.Lancer 

more  impact . . .  zoom  them  up  or  down  '•nrnmmmmmm  a  noobligation  i 

for  easy  makeup. .  .enhance  contrast  . . .  ,  Zr*""' 

for  sharp  repnxluction...  And  be-  ^  ii-enn^Nnispk^  See  Image! 
cause  Image  Frmt  page  pictures  frmnanmnd  the  world. 

Termi^  I612  K  street,  N.W.,  Washington,  D.C.  20006  •  (202)  223-2363  •  Fax  (202)  65&0216 

transmits  Photo  Bureaus:  New  York  •  Chicago  •  Los  Angeles  •  Miami  •  Washington  •  Paris  •  Tokyo  •  And  SO  Countries  Worldwide 


r  ^IIQTQ  as  well  as  receives,  you  can  send 
your  pictures  to  printii^  plants 
and  sister  publications  via  wire  or 
satellite,  even  feed  original  mate¬ 
rial  to  wire  services. 

Ima^  Terminal  saves  you  val- 
UUlli  uable  time,  strengthens  your  pub¬ 
lication  with  eyegrabbing  visuals. 
I A  Has  more  storage  than  ever  before. 

It’s  compatible  with  digital  and 
analog  systems.  It’s  user-friendly, 
mouse^ontrolled  operation  and  captioning  keyboard 
make  it  easy  to  learn,  fast  and  economical  to  use, 
and  it’s  available  in  color. 

rmmmmrn^  Add  the  Image  Terminal  to  your  news- 
rooms  and  add  new  convenience,  new 
'rnmrnmmmmm  economy  and  new  power  to  your  pages. 

Call  LJ.  Lancer  at  (202) 223-2^  now  fw 
fmmmmJrn  a  noobUgation  demonstration. 


See  Image  Terminal  in  c^ratkm! 

ANPA-TEC  Conventiwi 
02)65&fl2i6  AFP  Booth  713 

so  Countries  Worldwide  June  10  thru  14 


Booth:  518 

CRABTREE  VICKERS  INC. 

Staffed  by:  David  Murley,  president; 
Alan  Oppenheim,  national  sales  man¬ 
ager. 

Exhibiting:  Retrofit  anilox  keyless 
inking  systems  for  double-width 
newspaper  presses. 


Booth:  1630 

CRAIG  COLD  TYPE  SUPPLY 

Staffed  by:  Harold  Craig,  president; 
John  and  Joe  Craig,  vice  presidents; 
Michael  Durbin,  salesman. 
Exhibiting:  Supplies  for  composing 
and  camera  rooms,  including  border 
and  other  tapes,  adhesive  wax  and 
waxers,  screens,  line  gauges,  amber, 
ruby,  clear  polyesters,  Scotch  tapes, 
light  tables,  sprays  and  knives. 


Booth:  1067 

CREATIVE  SPECIALTY 
PRODUCTS  INC. 

Staffed  by:  Steve  Raymond,  national 
sales  manager;  Donna  Raymond, 
marketing  manager. 

Introducing:  Parts  for  Unifax  photo 
facsimile  machine. 

Exhibiting:  Chemicals  and  paper  for 
Unifax  and  Reuters  photo  facsimile 
machines. 

Booth:  1546 

CROSFIELD  ELECTRONICS 

Staffed  by:  Leonard  Bacharach, 
marketing  services  manager;  Andy 
Keith,  marketing  communications 
manager. 

Introducing:  Studio  9500  for  stringent 
stripping  requirements  operates  with 
the  Studio  800  pagination  system  or  as 
a  stand-alone  electronic  stripping 
workstation.  ImageEdit  off-line  scan¬ 
ner  previewing  station  give  high- 
resolution  image  editing,  retouching 
and  color  corrections.  A 
monochrome  graphic  subsystem  will 
run  under  Unix  on  the  same  platform 
as  the  Studio  9500.  The  PC-based 
2700  logo  scanner  workstation  scans 
and  edits  logos  and  line  art  for  use 
with  the  AdWizard  and  can  use  the 
9500  as  an  image  database. 
Exhibiting:  The  complete  line  of  sys¬ 
tems  for  news  publishing,  color 
graphics,  design  workstations,  com¬ 
munications  and  transmission,  press 
controls  and  presentation/slide 
graphics  with  emphasis  on  “Design 
To  Print”  production  solutions  for 
color  news  make-up. 

Booth:  4302 

CTEXT  INC. 

Staffed  by:  Bob  Friend,  marketing 
director;  Louisa  Papalas,  marketing 
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communications  coordinator;  Marcia 
Higgins,  sales  administrator. 
Introducing:  ADept  2. 1  PC -based  dis¬ 
play  ad  make-up  workstation,  as  well 
as  latest  versions  of  classified  and 
editorial  software. 

Exhibiting:  System/10  Tandem-based 
editorial  product  using  the  Presenta¬ 
tion  Manager  graphics-based  user  in¬ 
terface  for  the  OS/2  operating  system, 
with  its  multitasking  capabilities. 
Also  shown  will  be  a  Unix-based  pub¬ 
lishing  system  on  Sun  Microsystems 
computers  and  CText’s  MS-DOS- 
based  file  servers  and  PCs  networked 
under  Novell  Advanced  Netware. 

Booth:  1308 

CYBERGRAPHIC  SYSTEMS  INC. 

Staffed  by:  Les  Thomas,  president; 
Kathy  Schaefer,  Jack  Manly,  Marty 
Mohl,  Eileen  Trainor,  sales. 
Introducing:  DEC  VAX,  286  and  386- 
based  fileservers.  Pagination  solu¬ 
tions  on  Macintosh,  286  and  386  PC 
workstations  running  under  DOS  or 
Unix.  Full  integration  to  Layout  8000 
for  display  ad  requirements. 

Booth:  4934 

DATA  SCIENCES  INC. 

Staffed  by:  Mark  Ganslaw,  president; 
Sally  Shahbazian,  vice  president; 
David  Lipsey,  sales  manager. 
Exhibiting:  Demonstrations  of  the 
Papertrak  family  of  business  soft¬ 
ware  for  newspapers  include  the  sys¬ 
tems  for  circulation  management,  tot¬ 
al  market  coverage,  accounts  receiv¬ 
able  for  display  advertising,  classi¬ 
fied/transient  management,  general 
ledger,  accounts  payable  and  payroll. 

Booth:  1670 
DATATIMES  CORP. 

Staffed  by:  Allen  Paschal,  vice  pres¬ 
ident;  Ed  Roach,  marketing  manager; 
Brad  Watson,  sales  manager;  Tom 
Davies. 

Exhibiting:  FLASH  in-house  news¬ 
paper  archival  system  replaces  clip 
files  and  provides  full-text  search  and 
retrieval  using  BASIS  software  from 
Battelle’s  Information  Dimensions 
Inc.,  FLASH  processing  software 
and  NewsSearch  menus  from  Data- 
Times.  Single-user  entry-level 
FLASH  library  is  on  the  DEC  VAX- 
Station  3100.  The  MicroVAX  3300/ 
3400  and  3500/3600  provide  midrange 
systems  for  papers  of  various  sizes. 
The  VAX  6300  series  is  used  for  large 
systems.  Offsite  service  bureau  li¬ 
braries  are  available  with  the  same 
software  used  for  in-house  systems. 

Booth:  4036 

DATAWINDOW  NEWSPAPER 
SOFTWARE 

Staffed  by:  Rick  Vurst,  president; 


Exhibitor's 

Personal 
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Robert  H.  Brough 

Marketing  Manager 
Sun  Chemical  Corporation 

The  General  Printing  Ink  Division 
of  Sun  Chemical  Corporation  would 
like  to  extend  a  personal  invitation  to 
everyone  attending  the  1989  ANPA/ 
TEC  show.  At  our  new  exhibit  this 
year,  you  will  have  an  opportunity  to 
learn  about  the  exciting  new  de¬ 
velopments  in  the  field  of  news  inks. 
Printed  samples  and  product  literature 
describing  the  latest  developments  in 
the  areas  of  flexo,  keyless  inking,  low 
rub,  soy  oil,  and  emulsion  inks  will  be 
available. 

In  addition  to  the  product  exam¬ 
ples  and  information,  we  firmly  be¬ 
lieve  that  it  is  the  people  at  General 
Printing  Ink  that  have  made  us  a  part 
of  the  largest  printing  ink  company  in 
the  world.  Please  take  a  few  mo¬ 
ments  to  stop  by  and  meet  some  of 
these  people.  Our  booth  w'ill  be 
hosted  by  News  Ink  Regional  Mana¬ 
ges,  Technical  Services  Managers, 
Marketing  Managers,  as  well  as 
chemists  and  scientists  from  our 
Corporate  Research  and  Develop¬ 
ment  Center.  We  will  be  happy  to 
answer  any  and  all  questions  you 
may  have  about  the  exciting  new  de¬ 
velopments  in  the  field  of  news  inks 
and  how  they  can  help  fulfill  your 
particular  requirements.’ 

We  are  confident  that  the  few  mo¬ 
ments  you  spend  with  us  at  our 
booth  #1562  in  (he  New  Orleans 
Convention  Center  will  be  time  well 
spent.  We  look  forward  to  seeing  old 
friends  and  meeting  new  ones  as  we 
share  with  you  our  enthusiasm  about 
these  exciting  times  ahead  for  all  of 
us  in  the  newspaper  business. 

Enjoy  the  show! 
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Kim  Vurst,  sales;  Rick  Hawk,  tech¬ 
nical  support. 

Introducing:  CAMS  II  ad  manage¬ 
ment  for  the  Macintosh  offers  com¬ 
plete  double-entry  accounting  for 
sales  and  receivables  for  all  types  of 
ads.  It  features  WYSIWYG  entry  for 
classified  and  display  ads,  including 
complete  control  of  font  size,  type¬ 
face  style,  leading,  justification  and 
borders.  Entered  ads  are  automatical¬ 
ly  paginated  in  QuarkXPress.  Classi¬ 
fication  structure,  accounting  and 
billing  are  flexible.  Single  and  mul¬ 
tiuser  versions  are  available.  CAMS 
II  handles  up  to  1 4  editions  or  publica¬ 
tions  simultaneously,  as  well  as  all 
publishing  cycles  from  daily  through 
yearly.  Also  on-line  help. 


Booth:  2136 

DEV  INDUSTRIES  INC. 

Staffed  by:  Tosh  Yamagata,  pres¬ 
ident;  Mike  Schwartz,  vice  president; 
Doyle  Sutherland,  customer  service 
vice  president;  Randy  Coakley,  vice 
president;  Mike  Reid,  western  region¬ 
al  sales  manager. 

Introducing:  The  H-45  jaw  folder  is 
designed  for  operation  with  DEV’s 
2400,  single-width,  semi-cylindrical 
printing  units.  The  folder  gives  users 
of  this  sort  of  equipment,  including 
Goss  Urbanites,  the  benefits  of  a  jaw 
type  folder  for  commercial  products. 
Exhibiting:  Horizon  1400  four-high. 
Horizon  1400  floor  and  stacked  units, 
H-30  folder,  2400  floor  and  stacked 
units,  Ternes  platebender  and  punch. 
Offset  Technology  Count-o-veyor  and 
segmented  ink  fountain  blades. 


Booth:  4702 

DEWAR  INFORMATION 
SYSTEMS  CORP.  (DISC) 

Staffed  by:  Steuart  Dewar,  president; 
Ed  Houcek,  sales  and  marketing  vice 
president;  Richard  Secrest,  opera¬ 
tions  vice  president;  Steve  Samer, 
marketing  director. 

Introducing:  Several  enhancements 
to  DISC  pagination  products  and  de¬ 
velopments  in  news  and  classified  ad 
systems. 

Exhibiting:  PC-based  professional 
publishing  systems  for  all  tasks  from 
text  entry  and  classified  ad  taking, 
display  ad  makeup  and  graphics  hand¬ 
ling,  through  full-page  pagination  for 
news  and  classified  ad  pages. 


Booth;  4346 

DIALCOM  INC. 

Staffed  by:  David  Ris,  Mandy  Pritch¬ 
ett,  Valerie  Vinson,  Linda  Boracci, 
Jackie  Israel. 

Introducing:  The  Dialcom  Interna¬ 
tional  and  Domestic  Story  Filing  Net- 
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work  includes  electronic  messaging, 
with  direct  delivery  to  internal  com¬ 
posing  systems  and  two-way  com¬ 
munication  between  editors  and  cor¬ 
respondents  for  story  assignments 
and  copy  playback  without  time  zone 
constraints,  field  access  to  newswires 
from  anywhere  in  the  world  and  dis¬ 
tribution  of  electronic  versions  of  a 
publicaton  to  readers  and  syndicates 
worldwide. 


Booth:  1376 

DIAMOND  ROLLER  CORP. 

Staffed  by:  Charles  Stavola,  vice 
president;  Mike  Leach,  Peter  Mos- 
chinger.  Bill  Burke,  regional  sales 
managers. 

Introducing:  Newstech  covered  rol¬ 
lers  for  double-wide  web  newspaper 
installations  feature  a  dimensionally 
stable  rubber  formulation  compatible 
with  clean  inks  for  minimal  shrinkage 
and  hardening  under  severe,  high¬ 
speed  operating  conditions.  With  low 
heat  build-up  and  excellent  core  bind¬ 
ing,  Newstech  covers  optimize  print 
quality  and  maximize  roller  life. 
Exhibiting:  Redi-Max  one  way  rol¬ 
lers  are  complete  with  cores  made  to 
manufacturer’s  specifications;  bear¬ 
ings  are  also  avialable.  Covered  with 
Diamond’s  latest  improvements  in 
rubber  formulation ,  Redi-Max  rollers 
offer  a  convenient  and  affordable 
covering  alternative  for  single-width 
web  newspaper  presses. 


Booth:  1670 

DIGITAL  EQUIPMENT  CORP. 


Staffed  by:  Jim  Bovay,  newspaper  in¬ 
dustry  marketing  manager. 
Introducing:  VAX  6300  series  of  mid¬ 
range  computers,  including  servers 
and  networking  products;  desktop 
products,  including  DECstation  3100 
RISC/Unix  workstation,  VAXstation 
3100  workstation  for  high- 
performance  graphics  applications 
and  DECstation  320  personal  compu¬ 
ters  for  MS-DOS  applications.  An 
“integrated  newspaper  desktop  pub¬ 
lishing  laboratory  environment’’  of 
various  networked  systems  will  in¬ 
clude  Apple  and  Compaq  products 
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George  F.  Grogan 

Vice  President  &  Manager 
Industrial  Division 
Chas.  T.  Main,  Inc. 

Chas.  T.  Main,  Inc.  is  pleased  to 
continue  our  longstanding  rela¬ 
tionship  with  the  Newspaper  Industry 
by  having  a  booth  at  this  year's 
ANPAATEC  Show. 

Our  display  this  year  will  include 
drawings,  color  photographs,  and 
renderings  of  many  of  our  recent  pro¬ 
jects  covering  a  broad  range  of 
assignments  from  a  1 3,000  sq.  ft.  tot¬ 
al  newspaper  facility  to  a  1 ,200,000 
sq.  ft.  newspaper  production  facility. 

MAIN  is  a  full-service  architectural 
and  engineering  firm  with  over  35 
years  of  experience  supporting  the 
Newspaper  Industry.  We  can  provide 
you  with  a  single,  efficient  source  for 
all  facets  of  newspaper  facility  plan¬ 
ning  and  design.  This  enables  excel¬ 
lent  coordination  of  all  disciplines  of 
architecture  and  engineering.  Our 
Printing  Process  engineering  group 
interfaces  with  all  major  vendors, 
thereby  maintaining  an  up-to-date 
knowledge  of  state-of-the-art  produc¬ 
tion  systems  and  equipment. 

This  year,  in  addition  to  our  dis¬ 
play  of  photographs  and  engineering 
documents,  we  will  have  live  de¬ 
monstrations  of  production  system 
design  and  layout  using  a  PC-based 
CAD  system.  Featured  will  be  news¬ 
print  roll  handling,  mailroom,  and 
press  ancillary  systems. 

We  believe  our  knowledge  of  the 
Printing  Industry  will  enable  us  to  de¬ 
velop  with  you  the  most  effective 
plan  to  meet  your  needs. 

Please  take  a  few  minutes  to  stop 
by  our  Booth  #1214,  if  for  no  other 
reason  than  to  just  say  "hello". 


Sincerely, 
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■  architecture 


ENGINEERING 


■  PRINTING  PROCESS 


FEASIBILITY  STUDIES 


ACOUSTICAL  DESIGN 


INTERIOR  DESIGN 


■  CONSTRUCTION 


MANAGEMENT 


CAD  SERVICES 


TOTAL  NEWSPAPER 


FACILITIES 


SATELLITE  FACILITIES 


configured  with  Digital  workstations, 
PCs  and  servers.  Software  will  in¬ 
clude  Alisatalk,  Odesta’s  ODMS, 
DTI’s  display  ad  makeup.  Quark 
XPress,  Xywrite  and  the  Crosfield 
AdWizard.  Output  will  be  to  the 
Hyphen  RIP  running  on  a  DECstation 
3100. 

Exhibiting:  Collier-Jackson  Digital- 
based  solutions  for  finance,  circula¬ 
tion,  advertising  and  newsprint  inven¬ 
tory;  DataTimes  newspaper  library 
systems;  lEC  demonstration  of  VAX- 
station  3100-based  products  for  post¬ 
press  integration,  including  monitor¬ 
ing  and  control  of  mailroom  compo¬ 
nents. 


Booth:  16 

DIGITAL  TECHNOLOGY 
INTERNATIONAL 


general  manager;  Dan  Lorenz,  sales 
general  manager;  Ray  Mesh,  sales 
and  marketing  vice  president. 
Introducing:  The  SF  2211 
monochrome  flatbed  scanner  auto¬ 
matically  scans  as  many  as  25  origin¬ 
als  at  their  optimum  reproduction  set¬ 
tings.  Software  permits  automatic 
cropping  and  generation  of  borders. 
Preprogrammed,  but  adjustable, 
gradation  curve  facilitates  setup  for 
newspaper  printing  conditions.  Day¬ 
light  operation  is  much  like  an  office 
copier. 

Exhibiting:  Full  line  of  newspaper 
prepress  image-processing  equip¬ 
ment,  including  the  SG-608II  color 
laser  drum  scanner  featuring  1,200 
rpm  for  four-color,  150  Ipi  separations 
in  50  seconds,  the  CK-100  Image 
Checker  for  high-resolution  setting 
preview  and  revision  of  SG-608II  jobs 
before  film  output,  horizontal  and 
vertical  roll  film  cameras,  various 
digitally  controlled  lith  and  rapid  ac¬ 
cess  film  processors  and  the  modular 
Sigmagraph  3000  color  electronic 
page  makeup  system. 


Allen  W.  Paschal 

DataTimes 
Vice  President 


Welcome  to  New  Orleans  and 
ANPA/TEC.  DataTimes  is  located  in 
the  Digital  Equipment  Corporation 
(DEC)  booth  again  this  year  (#1670). 

DataTimes  provides  library  and 
electronic  marketing  services  for 
newspapers  of  all  sizes.  Library  sys¬ 
tems  range  in  size  from  PCs  to  main¬ 
frames. 

DataTimes  is  the  only  library  ven¬ 
dor  utilizing  optical  disk  technology 
to  store  daily  production  data,  reduc¬ 
ing  storage  and  maintenance  costs  in 
excess  of  60%!  We  will  be  demon¬ 
strating  why  such  publications  as  the 
San  Francisco  Chronicle,  Omaha 
World-Herald,  The  Seattle  Times  and 
others  have  installed  DataTimes' 
FLASH™  library  utilizing  optical  disk 
storage. 

The  past  year  has  been  extremely 
successful  for  DataTimes  —  and  for 
that  we  thank  our  customers  —  from 
newspapers  with  circulation  in  excess 
of  one  million,  to  circulation  less 
than  6,000.  We  have  increased  our 
support  staff  and  continue  our  valu¬ 
able  partnership  with  Information 
Dimensions  —  the  software  subsidi¬ 
ary  of  Battelle  Laboratories.  This  part¬ 
nership  guarantees  our  customers  the 
finest  in  library  systems  technology 
and  service. 

Take  a  few  minutes  to  drop  by  our 
booth  #1670.  We  look  forward  to 
your  visit. 


Staffed  by:  Don  Oldham,  president; 
JoAnn  Froelich,  executive  vice  pres¬ 
ident;  Levor  Oldham,  international 
marketing  vice  president;  Stephanie 
Piche,  Ed  Hubbard,  Ron  Norris,  Sid 
Harris,  Don  Eurich,  Richard  Wolf, 
regional  sales  managers. 
Introducing:  The  Color  AdSpeed 
adds  full  on-screen  color  to  the 
Macintosh-based  color  display  ad 
workstation.  It  offers  user-definable 
color  tables  for  matching  colors  on 
screen  to  inks,  papers  and  presses 
that  will  be  used.  Software  handles 
separating  combinations  of  screen 
tints  onto  separate  overlays,  angling 
to  avoid  moire  and  providing  registra¬ 
tion  marks.  Users  can  create  or  im¬ 
port  color-separated  artwork  and 
photographs  and  typeset  them  in 
place  on  preregistered  layers.  The 
Speed  Setters  are  fast  PostScript- 
compatible  phototypesetters  in  72-, 
94-  and  108-pica  models  designed  to 
meet  the  needs  of  newspapers  of  all 
sizes. 

Exhibiting:  The  Mac  Il-based 
AdSpeed  workstation  will  show  ad- 
building  capabilities  and  the  News- 
Speed  workstation  will  demonstrate 
traditional  editing  features  and  strong 
graphics  capabilities. 


Booth:  4434 

DUARTE  REGISTER  SYSTEMS 

Staffed  by:  Lawrence  M.  Duarte, 
owner;  Karilyn  R.  Duarte,  marketing 
manager. 

Exhibiting:  Complete  punch  and  pin 
registration  systems  for  newspaper  and 
commercial  web  markets.  Demon¬ 
stration  of  achieving  total  image  and 
color  register  control  from  paste-up  to 
press  for  single  and  double  plate 
presses.  Video  presentation  of  equip¬ 
ment  in  use  at  newspapers  and  sam¬ 
ples  pulled  from  press  runs. 


Enjoy  New  Orleans! 


Booth:  1362 

DS  AMERICA 

Staffed  by:  Ron  Boyum,  marketing 
38E 


Booth:  301 

DURBIN  ASSOCIATES 

Staffed  by:  Harold  C.  Durbin,  pres- 
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Newspaper  Library  Systems  •  International  Online  Network 

1/800/642-2525 
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ident;  Frances  Durbin. 

Introducing:  ComSult  personal  com¬ 
puter  program  for  use  with  the  Com¬ 
parison  Chart  books  for  equipment 
selection  to  answer  “what  if’  ques¬ 
tions.  The  books  contain  decision¬ 
making  data  on  color  scanners,  photo¬ 
typesetters,  cameras,  film  and  paper 
processors,  multi-terminal  publishing 
systems,  ad  and  page  layout  systems, 
small  offset  presses,  graphic  imaging 
devices,  desktop  publishing  systems, 
facsimile  systems  and  microcomputer 
word  processing  software.  Each  pub¬ 
lication  contains  selection  charts, 
prices,  addresses  and  a  tutorial. 
Exhibiting:  Five-volume  Durbin  Data 
Sheets  contain  more  than  5,000  pages 
with  complete  details  of  all  types  of 
prepress  equipment.  Material  is  up¬ 
dated  monthly.  Also  equipment  selec¬ 
tion  consulting  services. 


Booth:  3492 

DYNALITH 

Staffed  by:  Lila  Simmons,  sales  man¬ 
ager;  Connie  Coughenour,  Rick 
Wise,  sales. 

Introducing:  Graham  Terminator 
waste  water  sludge  removal  system 
for  plate  processor;  Dynamatic  addi¬ 
tive-working  plate  processor;  V-44 
exposure  system  to  speed  platemak¬ 
ing  with  faster  vacuum,  metal  halide 
dual  spectrum  lamp  with  light  integra¬ 
tor,  five-drawer  cabinet,  UV-safe  fire- 
pnx)f  curtain  and  s^e  li^ts. 
Exhibiting:  Offset  presensitized  and 
wipe-on  plates;  light  tables;  plate 
chemistry. 

Booth:  3582 

EAE  EWERT  AHRENSBURG 
ELECTRONIC  GmbH 

Staffed  by:  Richard  Ewert,  president; 
Heiko  Schroder,  managing  director; 
Oskar  Eberst,  industrial  management 
expert. 

Introducing:  New  version  of  a  moni¬ 
tor  control  system  for  newspaper 
printing  plants  uses  microprocessor 
for  flexibility  in  technology  and  de¬ 
sign.  Systems  installed  include  one  in 
use  with  anilox-offset  printing  equip¬ 
ment. 


Booth:  4340 
E.A.M.  INDUSTRIES 

Staffed  by:  Not  available. 

Exhibiting:  Fully  automatic  strapping 
machines,  both  single  and  cross¬ 
strapping  models,  and  offline  bundle 
tyers. 


Booth:  2736 

EASTMAN  KODAK  CO. 

Staffed  by:  Kodak  marketing  repre¬ 
sentatives. 


Introducing:  Kodak  Page-Tec  laser 
paper;  Pagi-Set  HN  laser  paper  for 
helium-neon  laser  exposure;  Page- 
Tec  film  line  for  newspapers,  utilizing 
Ultratec  chemicals  for  results  compa¬ 
rable  to  lith  with  rapid  access  speed; 
Ektapress  Gold  professional  color 
negative  films;  Polycontrast  III  RC 
paper  for  wide  contrast  range  in 
black-and-white;  T-Max  100,  400  and 
P3200  professional  films. 

Exhibiting:  Prepress  products,  in¬ 
cluding  equipment  and  presensitized 
graphic  arts  products  for  newspapers. 


Booth:  527 

ECLECTIC  CO.  INC. 


Staffed  by:  Ronald  M.  Wantz,  pres¬ 
ident;  Judd  McCreary,  sales  en¬ 
gineer;  Douglas  D.  Wantz,  project  en¬ 
gineer. 

Introducing:  New  Waste  Ink  Re¬ 
claimer  recovers  cold  web,  heatset 
and  letterpress  inks,  color  and  black, 
operating  on  compressed  air.  Sizes 
range  from  two-gallon  to  55-gallon 
capacities. 

Exhibiting:  Pressroom  paper  dust, 
ink  mist  and  noise  control  systems, 
especially  dust  control  at  the  folder 
and  slitter  group  and  noise  control  at 
the  folder  and  quiet  room.  Systems 
are  custom  designed.  Will  feature  Un¬ 
imaster  450  Dry  Dust  Collector. 

Booth:  716,  4610 
EDITOR  &  PUBLISHER  CO. 

Staffed  by:  Donald  Parvin,  ad  man¬ 
ager;  Bob  Glassman,  Robert  Mathes, 
Arthur  Irving,  Stephanie  Cooper, 
Richard  Heinrich,  advertising  repre¬ 
sentatives;  Gerianne  Smith,  promo¬ 
tion  manager. 

Exhibiting:  Current  issues  of  Editor  & 
Publisher,  the  weekly  news  magazine 
covering  the  newspaper  industry,  will 
be  distributed  along  with  promotional 
materials. 


Exhibitor's 

Personal 

MEMO 


lames  Young 

Printing  Industry  Product  Manager 
Fincor 


To  everyone  attending 
ANPAATEC: 

We'd  like  to  give  you  a  personal 
demonstration  of  the  Fincor  Digitrol 
Press  Drive  and  Drive  Information 
Systems.  Let  us  show  you  how  the 
drive  and  the  Interrogator,  as  we  call 
it,  work  together  to  give  you  peak 
performance  from  your  presses. 

With  the  Fincor  Interrogator  System 
you  get  instant,  on-line,  visual  status 
of  drive  pterformance,  plus  trouble 
shooting,  preventive  maintenance 
and  many  other  aids. 

So  come  see  us  at  Booth  #1602. 
We'll  not  only  give  you  a  compre¬ 
hensive  demonstration,  we'll  also  tell 
you  who's  using  our  system  so  that 
you  can  get  totally  objective  view¬ 
points  from  them.  Find  out  from  the 
users  how  the  system  has  helped 
them  reduce  costly  downtime. 

We  look  forward  to  seeing  you. 
Sincerely, 
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Fmcor  presents 
its  press  credentials. 


(20,000  of  them) 


Right  now,  as  you  read  this,  there  are  over 
20,000  Fincor  manufactured  drives  and  controllers 
at  work  in  the  printing  industry.  More  than  all  our 
competitors  ’  combined. 

So  when  the  time  arrives  to  set  up  a  new  press 
line  or  re-power  existing  presses,  it  should  be  an 
easy  decision  as  to  who  supplies  your  drives  and 
controllers. 

But  we’re  not  a  company  that  rests  on  its  cre¬ 
dentials.  Witness  our  latest  innovations:  Digitrol  and 
Interrogator. 

Digitrol.  Ideal  for  new  or  re-powered  applica¬ 
tions,  our  Digitrol  digital  unit  drives  will  bring  all  the 
advances  of  micro-processor  based  motor-controller 
technology  to  your  double  width 
press  lines. 

DIGITROL...  easily  duplicates  the 
capabilities  of  its  analog  counterparts. 

Plus  it  has  the  added  advantages  of 
digital  set-up,  trouble-shooting  and 
expanded  self-diagnostics  along  with 
serial  communications.  It  also  offers 
the  reliability  of  programmable  logic 

controllers,  the  flexibility  of  easy  - - - 

expansion,  the  low  start-up  costs  of  jiuM?,  :  - 
simple  installation,  the  certainty 
of  our  24-hour/365  day  service  fHii  jp 

commitment,  and  much  more. 

INTERROGATOR.  The  most  recent 
step  forward  in  monitoring  press 
motor  controllers,  our  Interrogator 
Information  System  provides  instant 
status  reports  on  every  aspect  of 
Digitrol’s  performance.  This  key 

monitoring,  trouble-shooting,  and  - 

preventive  maintenance  tool  in¬ 
cludes  a  PC,  color  monitor,  serial 
interface  boards,  software,  and  '  ■ 

a  printer. 

With  Fincor’s  Interrogator  I 
System  you  have  a  complete 


CONTROLLER 


INTERROGATOR 


-CONTROLLER 


_  DIGITROL  SY^EM 

FINCOR  INTERROGATOR  BLOCK  DIAGRAM 


overview  of  your  entire  drive  system  right  on  the 
color  monitor.  If  a  failure  occurs,  you  not  only  know 
it  instantly  but  the  Fault  screen  tells  you  where  the 
failure  occurred  and  how  to  correct  it.  Even  impend¬ 
ing  faults  and  scheduled  preventive  maintenance 
needs  are  signalled  to  avoid  shut  downs  and  to  help 
keep  your  drive  system  at  optimum  efBciency. 

And  the  menu-driven  Interrogator  System  is  com 
patible  with  any  existing  press  micro  processors. 

Jim  Young  wiU  show  yon  more  of 
Fincor’s  press  credentials. 

Don’t  take  our  word  for  all  this.  Talk  to  the 
people  who  know  Fincor’s  press  drives  and  service 
capabilities  first  hand:  our  customers. 

For  more  information,  as  well  as  a  list  of  cus¬ 
tomer  names  and  numbers,  just  call  Jim  Young,  our 
printing  industry  product  manager.  1-717-751-4249. 


Imo  Industries  Inc. 

Fincor  Electronics  Division 
3750  East  Market  Street 
York,  PA  17402 

Leadership  in  motion  control  starts  with  Fincor. 

SEE  US  AT  BOOTH  1602 


Booth:  1330 

ECRM  INC. 


Staffed  by:  Paul  Markham,  product 
promotion  vice  president;  Wyn 
Jones,  marketing  vice  pesident. 
Introducing:  SCSI  interface  from  the 
IBM  PC  platform  to  the  Autokon 
1000/DE. 

Exhibiting:  Autokon  1000/DE 
monochrome  scanner. 


Booth:  1208 

EGENOLF  CONTRACTING  &  RIG¬ 
GING  INC. 

Staffed  by:  Tom  Egenolf,  president. 
Exhibiting:  400-lb.  gantry. 


Booth:  4202 

E.l.  DU  PONT  DE  NEMOURS  & 
CO.  INC. 

Staffed  by:  Leon  Hart,  national 
accounts  manager;  Ed  Wong,  news¬ 
paper  segment  manager. 
Introducing:  Highlight  system 
monochrome  scanner/recorder  with 
18"  ouput  capability. 

Exhibiting:  Cromacheck,  Cromalin, 
Cyrel  photopolymer  printing  plates. 


Booth:  1035 

EKLUND  CORP. 

Staffed  by:  Richard  Spoor,  Bob  John¬ 
son,  vice  presidents;  Charles  Kins¬ 
ley,  technical  sales. 

Introducing:  The  Digital  Model  7920 
offers  the  advantages  of  full-color 
printing  shops  of  any  size  by  eliminat¬ 
ing  high  cost  and  complexity  of  color 
separation.  It  utilizes  a  9"  x  17"  nega¬ 
tive  that  is  electronically  sensitive 
rather  than  light  sensitive,  eliminating 
the  need  for  a  darkroom.  The  negative 
is  ready  for  stripping  in  about  eight 
minutes.  The  7920  DG’s  command 
module  enables  an  operator  to  com¬ 
pensate  for  a  poor  quality  original 
photograph,  using  16  dials  and  three 
meters  to  adjust  highlight,  mid-range 
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and  shadow  areas  of  individual 
photos.  Optional  interface  feeds  four 
colors  at  one  time  to  a  PC  for  altera¬ 
tion  or  addition  to  the  original,  then 
passes  image  data  to  the  scanner.  Cir¬ 
cuitry  allows  separation  of  preprinted 
picture  without  creating  a  Moire  pat¬ 
tern.  It  can  create  line  negatives  from 
type  and  line  art,  as  well  as  screen 
black-and-white  photographs. 


Booth:  707 

ELECTRA  PRODUCTS  INC. 

Staffed  by:  Not  available. 
Introducing:  Raster  image  processor 
with  a  PostScript  language  interpreter 
is  hardware  that  permits  new  and  ex¬ 
isting  IBX  users  to  run  PostScript- 
encoded  jobs  as  well  as  Chelgraph’s 
own  ACE  language.  The  new  RIP  re¬ 
places  the  existing  ACE  RIP.  It  is 
mounted  within  the  IBX2000  and 
functions  with  the  IBXIOOOW  as  a 
separate  tower  unit  (connectable  to 
both  A3  and  A4  proofers,  as  with  for¬ 
mer  RIP). 

Exhibiting:  Chelgraph  IBX2000  and 
IBXIOOOW  imagesetters.  The  former  is 
a  2000  dpi,  72-pica  model  running  at 
15"  per  minute.  The  lOOOW  outputs  at 
a  108-pica  width  with  better  than  1000 
dpi  resolution  and  24"  per  minute 
speed.  Also  showing  SV2"  x  1 1",  11"  x 
17"  and  broadsheet-size  plain-paper 
typesetters.  All  output  devices  accept 
a  range  of  input  that  includes  Post¬ 
Script,  GEM,  TROFF,  MS  Windows 
and  Ventura,  as  well  as  professional 
packages  such  as  Linotype’s  CORA, 
Agfa/Compugraphic  8600/8400  slave 
language.  Autologic  ICL,  Monotype 
Lasercomp  slave  language  and  ACE. 
Demonstrations  will  include  the  Chel¬ 
graph  Graphics  workstation  and  the 
logo  station  and  related  software. 


Booth  :51 34 

ELECTRONIC  PUBLISHER  INC., 
THE 

Staffed  by:  Pat  Morgan,  Mike  Phil¬ 
lips,  Jeff  Schuetz,  Molly  M.  Roberts. 
Introducing:  Picture  scanning  and 
editing  system  for  input  of  photo¬ 
graphs  and  digital  images  to  Electron¬ 
ic  Publisher  from  monochrome  and 
color  scanners,  video  cameras  and 
image  grabbers  includes  software  for 
image  adustment  and  “fine  tuning  col¬ 
or  separations”;  DataPage  workgroup 
software  for  page  layout  with  a  data¬ 
base  for  text,  numbers,  photos  and 
graphics  includes  tools  for  production 
tracking  and  routing,  revision  track¬ 
ing,  archiving,  editing  and  file  orga¬ 
nizing  for  multiple  applications;  Art 
Board  and  Multi-Ad  Creator  inte¬ 
grated  system  for  display  ad  creation. 
Exhibiting:  System  Valet  for  simpli¬ 
fied  system  operations;  The  Reporter 


editorial  front-end  system  for  direct 
text  input,  text  from  laptop  compu¬ 
ters  and  wire  service  copy  capture; 
The  Editor;  Macintosh-based 
WireCap;  The  Classifier  classified  ad 
system  in  new  version  1.1;  The  Pagi- 
nator  for  page  layout. 


Booth:  3562 

ENKEL  CORP. 

Staffed  by:  Raymond  Cornell,  sales 
vice  president;  Chester  Moore,  chief 
operating  officer;  Jeff  Wagner, 
marketing  manager;  Rick  Boate, 
Mike  Duffy,  regional  sales  managers; 
Charles  Kaiser,  double-wide  news¬ 
paper  sales;  John  Hayes, international 
sales  manager. 

Introducing:  Enkel  Automatic  Splicer 
is  a  zero-speed  style  splicer  designed 
for  low  speed  (to  1,500  fpm)  single¬ 
width  applications;  the  Autoweb  is  a 
high-speed  (to  2,000  fpm)  single¬ 
width  splicer  stackable  to  three  webs 
high;  the  BAT360  is  a  three-arm  RTP 
designed  for  double-width  newspaper 
applications  and  can  be  specified  for 
press-supporting  installations  or  slip¬ 
ped  in  between  existing  Y  columns. 
Exhibiting:  The  DR25  is  an  integral 
paster  designed  to  fit  underneath 
Goss  Community,  DEV  Horizon  or 
Solna  single-width  newspaper  print¬ 
ing  units. 


Booth:  2736 
E.P.P.S.,  Atex  Div. 

Staffed  by:  Paul  Woods,  North  Amer¬ 
ican  field  operations  vice  president; 
Max  Coebergh,  international  field  op¬ 
erations  vice  president;  Agnes  Im- 
regh,  marketing  and  business  de¬ 
velopment  vice  president;  Ben  Smy- 
lie, product  marketing  vice  president. 
Exhibiting;  Software  for  news  layout, 
publication  design  and  ad  placement, 
imaging  and  classified  pagination. 
Also  demonstrations  of  PC-based 
products  for  magazines  that  include 
Writer  Software,  PC  Page  Makeup 
Software  and  PC  Design  Software  for 
magazine  and  commercial  applica¬ 
tions. 

Booth:  1002 

FERAG  INC. 

Staffed  by;  Herman  Hazen,  senior 
vice  president  —  marketing;  Barry 
Evans,  project  manager. 

Introducing:  Variodisc  handling- 
storage  system  functions  as  a  buffer 
between  press  and  mailroom,  featur¬ 
ing  high-density  storage  and  self- 
contained  lightweight  cores  for  hous¬ 
ing  the  winding  tape  that  holds  the 
wound  product  in  place.  Horizontal 
or  vertical  storage  of  wound  cores 
allows  for  full  use  of  storage  space. 
The  wound  cores  are  easily  trans- 
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Have\bu  Read  The 
Latest  About  IDAB? 


IDAB  has  offer  the  most  complete  line  of  material  handling  equip- 
changed.  We’ve  ment  and  systems  tailored  for  the  newspaper  industry, 
quietly  become  the  latest  being  automatic  palletizers  and  automated 
one  of  the  guided  vehicles  (AGV ). 

world’s  leading  Our  customers  also  depend  on  our  experienced 

suppliers  of  ma-  professionals  to  assist  them  in  the  planning  stages  of 
^  ^  terial  handling  their  projects  where  our  proven  expertise  has  led  to  cost- 

equipment  and  savings  and  more  efficient 
systems  to  the  solutions  time  and  again, 
newspaper  industry.  If  you  have  material 

IDAB  developments  include  complete  newspaper  handling  needs,  call  or  write, 
mailroom  systems  and  automated  systems  for  handling  IDAB,  where  quality  and  ser-  InCOTPCX’CltCCl 
bundles,  rolls  of  paper  and  pallets.  In  fact,  today,  we  vice  makes  the  difference.  _ L_ - 

One  Enterprise  Parkway,  Suite  300,  Hampton,  Virginia  23666,  (804)  825-2260 


ported.  Variodisc  can  be  used  to 
“build”  papers  with  preprints,  there¬ 
by  eliminating  a  need  for  additional 
press  capacity. 

Exhibiting:  Single-copy  conveyor;  in¬ 
serting  drum;  Multi-Cell  stackers; 
complete  tylines. 


Booth:  1602 

FINCOR  ELECTRONICS  DIV./IMO 
INDUSTRIES  INC. 

Staffed  by:  Robert  Byloff,  vice  pres¬ 
ident,  general  manager;  Steve  Bar- 
kasgi,  drives  and  systems  vice  pres¬ 
ident;  Jim  Young,  sales  manager; 
Chet  Witt,  regional  sales  manager; 
Rodney  Heiner,  service  manager; 
Lee  Hankey,  project  engineer;  Hans 
Naumann,  exec,  vice  president. 
Introducing:  New  125-200  horsepow¬ 
er  Digital  Drive  System,  capable  of 
interfacing  with  all  press  communica¬ 
tion  systems.  New  SPC  5000  press 
unit. 

Exhibiting:  UL-listed  microcompu¬ 
ter-based  press  drive  system  with  in¬ 
ternal  digital  circuits  duplicates  capa¬ 
bilities  of  the  analog  counterpart,  but 
with  digital  set-up,  troubleshooting, 
expanded  self-diagnotics  and  serial 
communications. 


Booth:  1930 
FLINT  INK  CORP. 

Staffed  by:  D.B.  Flint,  exec,  vice 
president;  D.R.  Phillips,  corp.  news 
ink  manager;  R.J.  Miller,  vice  presi¬ 
dent  and  Oil  Ink  Div.  general  man¬ 
ager;  D.D.  Chan,  R.T.  Beagle,  L.A. 
Walle,  regional  managers. 

Exhibiting:  Information  on  Rub-Free 
Web  Offset  black  and  low-rub  letter- 
press  black;  four-color  printing  dis¬ 
play  of  offset,  letterpress,  flexo  and 
soybean  inks.  Promotion  of  Ann 
Arbor,  Mich.,  Research  Center  and 
how  its  technicians  serve  the  printing 
industry. 


Booth:  2470 

FMC  CORP. 


Staffed  by:  Henry  Strawn,  John  Har¬ 
per,  Gregory  Charffee,  area  sales  man¬ 
agers. 

Introducing:  “Fully  dynamic”  auto¬ 
matic  guid^  vehicle  roll  handling  sys¬ 
tem  will  feature  a  roll  handling  auto¬ 


matic  guided  vehicle  interfacing  with- 
an  automatic  press-loading  mechan¬ 
ism,  which  will  emulate  all  roll¬ 
loading  functions. 

Exhibiting:  Roll  management  and 
automatic  roll-handling  control  sys¬ 
tems. 


Booth:  428 

FRANK  DRAZAN  &  ASSOCIATES 

Staffed  by:  Frank  Drazan. 
Introducing:  Training  books  for  man¬ 
ager,  craftsmen  and  crews,  with  prac¬ 
tical  procedures  for  everyday  prob¬ 
lems.  Volumes  for  classroom  instruc¬ 
tion  and  teachers’  editions.  Pressman 
training  and  waste  reduction  guides 
available  in  Spanish.  Nineteen  les¬ 
sons  contained  in  100-page  press¬ 
man’s  training  guide,  which  serves  as 
textbook  and  pocket-sized  permanent 
reference  guide. 

Exhibiting:  Information  on  complete 
pressman  training  course,  trouble¬ 
shooting  and  operational  analysis. 
Consulting  service.  Demonstration  of 
-statistical  quality  control. 


Booth:  308 

GAEMMERLER  (US)  CORP. 

Staffed  by:  Walter  Oetiker,  president; 
Gunter  Gaemmerler,  vice  president; 
Hagen  Gaemmerler;  Ken  Kujawa, 
national  sales  manager. 
Introducing:  the  Rotartrimmer 
RS 143/530  with  new,  segmented, 
hard  metal  knife  will  be  shown  in  con- 
juction  with  the  transport  system. 
Modular  transport  system  holds  pro¬ 
ducts  gently  between  two  belts,  mov¬ 
ing  it  from  20  to  200  feet.  Curves  and 
turn  modules  prevent  scuffing  or 
marking.  Minimal  maintenance  and 
wear.  Product  delivered  to  rotary 
trimmer,  stacker  or  hand  pick-up. 
Product  line  has  three  new  stacker 
modules.  A  stacker-bundler  with  las¬ 
er  counter  will  be  shown. 


Booth:  5240 

GB  TECHNIQUES  LTD. 

Staffed  by:  Allen  Dodd,  managing 
director;  Trevor  Kibble,  sales  direc¬ 
tor;  Les  Goldfinch,  national  sales 
director. 

Exhibiting:  MENTOR  Newspaper 
System  will  be  shown  driving 
Monotype  phototypesetters,  the 
LaserComp  Express  and  512,  and 
Chelgraph’s  IBX.  Also:  Display  Star 
display  ad  production  software  for 
personal  computers;  Page  Layout 
electronic  page  planning  tool  for  sim¬ 
plifying  and  speeding  design  and  pro¬ 
duction  of  complete  newspaper 
pages;  MENTOR  Telead  system  for 
ad  taking  and  maintenance. 


Booth:  1562 

GENERAL  PRINTING  INK 

See  Sun  Chemical  Corp. 

Booth:  3048 

GEORGE  R.  HALL 
CONTRACTING 

Staffed  by:  Graham  Hall,  president; 
Rich  Taylor,  vice  president;  Pat  Jar¬ 
rell,  Don  Bush,  installation  services 
managers. 

Exhibiting:  Representations  of  press¬ 
room  and  mailroom  equipment  in¬ 
stallations. 

Booth:  5336 

GRAPHIC  ARTS  TECHNICAL 
FOUNDATION 

Staffed  by:  Kathleen  Stefani,  test  im¬ 
ages  technologist;  Donna  Mangold, 
program  marketing  manager. 
Introducing:  GATF  Newspaper  Test 
Form  for  evaluation  of  printing  condi¬ 
tions  and  determination  of  color  re¬ 
production  requirements;  Test  Form 
Print  Analysis  for  in-depth  analysis 
and  evaluation  of  press  performance 
and  print  quality;  85-line  Color  Con¬ 
trol  Bar,  a  press  bar  with  all  elements 
needed  to  measure  ink  densities,  dot 
gain,  trapping  and  print  contrast. 
Exhibiting:  GATF  Newsdot;  Coarse 
Screen  Dot  Gain  Scale-Il  for  midtone 
control;  textbooks  and  learning  mod¬ 
ules. 


Booth:  5334 

GRAPHIC  ENTERPRISES  OF 
OHIO  INC. 


Staffed  by:  Sam  LaBarba  Sr.,  adver¬ 
tising  manager;  Les  Beyeler,  national 
sales  manager;  Don  Frank,  marketing 
vice  president;  Dick  Rohr,  R&D  man¬ 
ager. 

Introducing:  Graphic  PageScan  2  is 
an  18"  X  24"  plain-paper  laser  printer 
with  preset  resolutions  from  300  to 
800  dpi,  providing  an  alternative  to 
high-resolution,  photo  paper  imaging 
of  paginated  output  or  low-resolution, 
small-format  plain-paper  imaging; 
also  can  serve  as  a  full-page  proofing 
device.  Offers  PC  and  Macintosh  in¬ 
terfaces,  PostScript  hardware  RIP 
and  emulation  of  Monotype,  Auto¬ 
logic,  triple-I,  and  Linotype  typeset- 
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The  Front-End  of  the  Future 


The  Value  of  Integration 

■  The  future  value  of  your  system  investment  depends 
on  what  you  do  today.  The  ability  to  integrate  new 
technology  is  a  critical  element  in  preserving  that  value. 
Look  to  Mycro-Tek,  a  pioneer  of  systems  integration,  to 
offer  the  practical  solutions  that  protect  your  system 
mvestment  now,  and  in  the  future. 

The  PC  Connection 

■  Mycro-Comp'"  Newsibuch  AT  PC  industry  standard 
workstations  add  flexibility  and  economy  to  Mycro-Tek 
front-end  systems.  Use  NewsTouch  AT's  to  write 

and  edit  text,  bill  accounts,  set  type,  and  sell  ads — the 
NewsTouch  PC  is  equally  adept  with  MS-DOS* 
application  software! 


Now  Serving  the  Future 

■  Fast,  flexible  and  secure,  our  Mycro-Comp  Series 
4000  System  Server  provides  every  user  in  your 
operation  full  publishing  functionality.  Plus,  upgrade 
and  add-on  as  you  grow,  the  migration  path  and  ability 
to  expand  already  exist  in  the  server— 32-bit  micro¬ 
processor  technology  and  industry  standard  data  base. 

Making  A(k  Easy 

■  Mycro-Comp  AdWriter,  Mycro-Tek%  production 
room  in  a  keyboard,  accepts  input  from  scanners,  CD- 
ROM  units.. .aixl  your  ad  staffs  imagination.  AdWriter 
runs  on  the  Apple*  Macintosh’”  and  drives  PostScript* 
output  devices.  It  takes  display  ads  from  concept  to 
camera-ready  in  minutes. 


Call  1-800-835-2055.  The  future^  at  Mycro-lek  now. 

ar«Mi»gaBr 


9229  East  37th  St  North  •  Wichita,  KS  67226  •  (800)  835-2055  •  (316)  636-5000  «  TLX  29801 1  /vlYCROTEK  WIC  •  FAX  (316)  636-5007 
O  1989  /v1ycro-1ek,  Inc.  •  Mycro-Comp  is  a  trademark  of  Mycro-iyt,  Inc.  •  Apple  and  Macintosh  are  trademarks  of  Apple  Compotei;  Inc. 
MS-DOS  is  a  registered  trademark  of  Microsoft  Corporation.  •  PostScript  is  a  registered  trademark  of  Adobe  Systems,  Inc. 


ters  through  composition  interfaces.  Booth:  3262 

Exhibiting:  Full  line  of  18"  x  24"  GRAPHIC  SYSTEMS  DIVISION 

plain-paper  copiers.  See  Rockwell  International. 


Booth:  1011 

GRAPHIC  INSTRUMENTS  INC. 

Staffed  by:  James  Anzelmo,  presi¬ 
dent. 

Exhibiting:  Press  accessories,  elec¬ 
tronic  press  counters  and  paper  roll 
waste  control  equipment  and  sup¬ 
plies. 


Booth:  2436 

GRAPHIC  MANAGEMENT 
ASSOCIATES  INC. 


Staffed  by:  John  F.  Connors  Jr.,  pres¬ 
ident;  Randy  R.  Seidel,  vice  presi¬ 
dent,  general  manager;  Richard  Con¬ 
nor,  sales  and  marketing  vice  presi¬ 
dent. 

Exhibiting:  Storage  system;  bundle 
stacker;  NewsGrip  single-gripper 
conveyor  system;  on-line  bundle 
addressing  system.  An  integrated 
high-speed  on-line  inserting  system 
will  feature  Press-to-Pocket,  News- 
Grip  conveyor  systems.  Large  Sun¬ 
day  inserting  up  to  40:1  and  a  new 
storage  system  for  preprinted  sec¬ 
tions  to  demonstrate  total  mailroom 
systems  with  stacking,  bundle 
addressing  and  tying  systems. 


Booth:  1702 

GRAPHICS  MICROSYSTEMS 
INC. 

Staffed  by:  Jim  Plugge,  marketing  and 
sales  vice  president;  Bill  Kelley, 
national  sales  manager;  Bob  McHen¬ 
ry,  international  sales  manager. 
Introducing:  The  Colornet  system 
networks  multiple  Microcolor  auto¬ 
mated  ink  key  control  systems.  It  dis¬ 
plays  all  current  activity  in  the 
pressroom.  Jobs  that  have  been  com¬ 
pleted  remain  displayed  on  the  screen 
for  up  to  four  hours. 

Exhibiting:  Microcolor  automated 
and  remote  ink  key  control  system 
can  be  retrofitted  to  virtually  any 
press  and  will  help  control  paper 
waste  and  makeready  time.  From  a 
push-button  console  a  pressman  uses 
prompts  to  preset  inkers,  eliminating 
walking  and  climbing  up  to  units. 
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Booth:  4034 

GRAPH-X  NEWS  SYSTEMS 

Staffed  by:  Douglas  Turner,  pres¬ 
ident;  Renee  Henthorn,  marketing 
and  sales;  Mack  Santone,  James 
Pfeiffer,  systems  engineering. 
Introducing:  AdTaker  classified  ad 
software  integrates  all  processes  in 
taking  classified  advertising  in  a  sim¬ 
plified  PC  workstation  environment, 
with  output  to  either  typesetter  or  las¬ 
er  printer.  It  supports  full  accounting 
elements  —  invoicing,  contract 
accounting,  trial  balance  and  state¬ 
ments.  Accounting  information  can 
be  structured  to  interface  with  ex¬ 
isting  accounting  systems. 
Exhibiting;  Newsmaker  PC-based 
text-management  system  features  on- 
the-fly  h&j,  windowing,  basketing, 
spell  checker  and  thesaurus.  Also 
wire-capture  option. 


Booth:  2662 

GULF  COAST  SYSTEM  DESIGN 
CO. 

Staffed  by:  David  G.B.  Lindsay, 
chairman;  Donald  B.  Downing  Jr., 
president;  James  F.  Simpson, 
marketing  vice  president;  Robert 
Cornell,  customer  coordinator;  Kan- 
delyn  Disdier,  system  coordinator; 
Debra  McAnnally,  marketing  rep¬ 
resentative. 

Exhibiting:  Total  Newspaper  Man¬ 
agement  System  (TNMS)  software  is 
designed  to  automate  a  newspaper’s 
circulation,  customer  services,  dis¬ 
tribution  and  billing  operations. 
Working  from  a  single,  integrated 
database,  it  provides  a  total  metropo¬ 
litan  profile  of  all  subscriber,  nonsub¬ 
scriber  and  single-copy  accounts  in  the 
newspaper’s  market  area.  The  in¬ 
formation  gives  circulation,  market¬ 
ing  and  operations  management  the 
tools  to  make  strategic  decisions 
more  easily  than  with  multiple  data¬ 
base  information  systems. 


Booth:  3036 

HALL  PROCESSING  SYSTEMS 

Staffed  by:  Graham  Hall,  president; 
Michael  Potempa,  vice  president/ 
general  manager;  Jim  McLear,  en¬ 
gineering  director;  Paul  Cook,  field 
service  manager;  Rich  Taylor,  vice 
president  and  general  manager, 
George  R.  Hall;  sales,  marketing  and 
engineering  personnel. 

Introducing:  Onserter  1  Collating  and 
Packaging  System  can  collate  up  to  40 
different  preprints  on  a  newspaper  or 
create  individual  preprint  packages 


by  plastic  wrapping  each  assembled 
package  at  speeds  up  to  14,000  papers 
per  hour.  Also  showing  the  Monarch 
3/4  Automated  Bottom  Wrap  with  ink 
jet  printing  of  the  kraft  paper. 
Exhibiting:  Complete  line  of  counter 
stackers,  roller  top  conveyors,  belt 
and  wire  lapped  stream  conveyors, 
AccuGrip  single  copy  conveying  sys¬ 
tem,  bottom  wraps,  bundle  distribu¬ 
tion  equipment  and  powered  truck 
loaders.  Also  a  Buschman  and 
Traymatic  11  bundle  distribution 
system. 

Booth:  1019 

HAMILTON  CIRCULATION 
SUPPLIES  CO. 

Staffed  by:  Michael  V.  Hamilton, 
Joseph  Beaudry,  sales  representa¬ 
tives. 

Exhibiting:  Rolls  of  polyethylene  film 
in  various  sizes,  gauges  and  finishes 
for  use  on  equipment  that  automati¬ 
cally  wraps  and  seals  newspaper  bun¬ 
dles  in  line  for  weather  protection; 
wing  mailer  to  apply  pregummed, 
pressure-sensitive  labels,  eliminating 
pasting  and  clean-up  and  suited  for  lists 
under  8,000;  fanfolded,  one-up-type 
labels  for  computer  print  made  for  the 
wing  mailer  but  usable  in  other  auto¬ 
mated  equipment.  Also  Jogger  tables 
and  stands;  Kraft  paper  in  jumbo  rolls 
for  insert  jackets  or  bottom  wrap; 
Kraft  sheets  with  color-coded  stripes 
for  bundle  zoning;  plastic  pallets; 
quadra  carts  for  newspaper/insert 
handling;  Pillomat  anti-fatigue  floor 
matting;  plastic  bundle  covers;  sup¬ 
plies  and  consumables. 

Booth:  2126 

HARRIS  CORP. 

Staffed  by:  Judith  A.  Hansen,  sales 
and  support  manager;  William  H. 
Coates,  North  American  sales  director. 
Introducing:  80386  PC-based  pro¬ 
ducts  for  graphics,  display  ad  and 
news  layout;  expanded  database  stor¬ 
age  with  memory  optimization;  new 
software,  release  5.5,  for  display  ad 
and  news  layout  and  release  2.0  for 
editorial  (PEN)  and  classified  ad  pro¬ 
ducts;  expanded  connectivity  for  va¬ 
rious  devices,  including  Macintoshes, 
PCs,  scanners  and  output  devices. 
Exhibiting:  Display  and  demonstra¬ 
tion  of  Harris  8300  product  line,  in¬ 
cluding  PC  Editing  Network  system, 
classified  ad  system  and  the  83()0/8900 
page  layout/display  ad  System  with 
graphics.  Various  output  devices  and 
scanner  will  be  on  line  to  the  8300. 


Booth:  2170 

HARRIS  GRAPHICS,  Bindery  & 
Forms  Div.  of  AM  International. 

Staffed  by:  Jeff  Elmore,  sales  and 
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four  c(^f  ad 
that’s  missing 
from  this 
was  caused 
by  \diafs 
missing  from 
the  plateroom. 


You  know  it  takes  tight  quality  control 
to  produce  process  color  that  attracts, 
and  keeps,  major  advertisers. 

So,  you  can’t  afford  to  risk  anything 
that  fails  to  perform  —  including  plate- 
room  products. 

The  Western  difference. 
Why  settle  for  less? 

Progressive  papers  rely  on  Western 
Lithotech  total  plate  systems  and  service 
—  nmy  more  than  ever. 

On  platemaking  equipment  that  holds 
tight  color  registration. 

Plates  that  run  true  to  your  film, 
producing  bright  highlights  and  rich 
color  in  fleshtones,  food,  fashion 
and  more. 

All  processed  with  a  wide  range  of 
environmental  developers  and  finishers. 

A  totally  integrated  system  of  equip¬ 
ment,  plates  and  chemistry,  all  proven  to 
work.  Deadline  after  deadline. 

Now,  check  your 
plateroom  again. 

Before  you  face  a  color  crisis  that  could 
cost  you  advertising  revenues,  double 
check  your  platemaking  equipment, 
plates  and  chemistry. 

Because  if  it  doesn’t  say  Western 
Liithotech...it’s  not  the  industry 
standard! 

Western  Lithotech:  3433  IVee  Court 
Industrial  Blvd.,  St.  Louis,  MO  63122. 
800-325-3310.  (In  Missouri, 

314-225-5031).  Fax:  314-825-4681 


PERFORMANCE.  NOT  JUST  PLATES. 


WESTERN 

UmOTECH 


A  Mitsubishi  Kasei  Company 


■  ! 
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marketing  vice  president;  Roger  Mil¬ 
ler,  director  of  newspaper  sales;  Rich 
Higgins,  eastern  regional  sales  man¬ 
ager;  Ray  Sullivan,  Ron  Sams,  John 
Conway,  Brad  Moseley,  Chuck  Norl- 
ing,  Dan  Schumacher,  sales  rep¬ 
resentatives. 

Introducing:  Demonstrations  of  the 
flexible  new  NP2299  inserter  for 
daily/Sunday  requirements. 

Booth:  1074 

HARRIS  GRAPHICS  CORP. 

Staffed  by:  Field  sales  personnel. 
Exhibiting:  The  N900III,  designed  to 
meet  the  needs  of  printers  of  maga¬ 
zine-quality  newspaper  inserts,  offers 
133-line  screen  printing  of  various 
folded  products  at  speed  of  up  to  2,500 
fpm.  It  is  available  in  widths  of  61"  and 
66"  with  a  21"  cutoff.  Among  the 
N90lirs  features  are  its  three  form 
roller  inker,  plate  cocking,  unit-to- 
unit  phasing,  and  remote  ink  key 
adjustment  with  Telecolor.  Standard 
folder  is  the  2FJ,  a  high-speed 
straight,  collect  and  split-collect  jaw 
folder.  Other  options  are  the  TCF-60 
and  Pinless  Double  Former  Folder. 

Booth;  5230 

HENZ  KELLY  &  ASSOCIATES 

Staffed  by:  John  Henz,  Ron  Kelly  or 
Bruce  Konikoff. 

Introducing:  WeatherNews,  full  text- 
and-graphics  weather  page  from  the 
Macintosh  II,  using  Quark  XPress 
and  Adobe  Illustrator  software,  in¬ 
cludes  weather  reports  and  fore¬ 
casts.  Also  services  distributed  by 
electronic  mail  offer  long-range  fore¬ 
casts,  features  and  weather  stories. 


Booth;  1836 

HERCULES  INC. 

Staffed  by:  C.F  Johnson,  worldwide 
business  manager;  D.K.  Becker, 
business  manager;  J.J.  Brooks, 
national  sales  manager;  P.I.  Janssen, 
district  sales  manager;  D.J.  Fry,  pro¬ 
duct/industry  supervisor;  D.A.  New¬ 
berry,  account  executive;  E.E.  Graff, 
account  manager;  S.K.  Stark,  W.B. 
Kee,  regional  product  supervisors. 
Introducing:  Information  on  the  SRY 
platemaking  system,  capable  of  pro¬ 
ducing  240  letterpress  or  200  flexo 
printing  plates  per  hour,  and  the 
SRIOO,  capable  of  producing  100  let¬ 
terpress  or  flexo  plates  per  hour. 
Exhibiting:  Also  information  on 
Newsflexo  underpacking,  mechanic¬ 
al  plate  lockups  and  printing  plate  reg¬ 
istration  equipment. 

Booth:  1636 

HOECHST  CELANESE,  Printing 
Products  Div. 

Staffed  by:  Michael  Haber,  News- 
48E 


plate  Systems  manager;  James 
Orcutt,  Richard  Livingston,  James 
McNeil,  James  Epperson,  senior 
account  executives. 

Exhibiting:  Elfasol  filmless  platemak¬ 
ing  system  with  complete  exposing¬ 
processing  line  and  four-color  pro¬ 
cess  registration  for  newspapers;  ZL 
240  Semi-Automatic  exposing  and 
processing  combination  registers 
four-color  work  in  any  newspaper, 
producing  up  to  240  press-ready 
plates  per  hour  with  easy  operation 
and  maintenance;  ZL  150  computer 
controlled,  fully  automatic  exposing 
unit  with  processor  with  nine  prog¬ 
rams  or  plate  exposures  is  capable  of 
delayed  double  burns  and  storing  75 
negatives  for  exposing  up  to  150 
plates;  matching  plate  bending  and 
puching  unit  maintains  registration  in¬ 
tegrity  of  Hoechst  newspaper  expos¬ 
ing  systems;  Newsplate  series 
aqueous-based,  presensitized  offset 
plates;  Newsproof  overlay  and  single¬ 
sheet  systems,for  realistic  represen¬ 
tation  of  printed  color,  are  aqueous 
based  and  include  laminator  for  single 
sheet  proofs  and  processor  for  single 
sheet  and  overlay. 

Booth;  5120 

HOWSON-ALGRAPHY  INC./ 
IMPERIAL  METALS 

Staffed  by:  Mike  Jeff,  technical  vice 
president;  Elliot  McKay,  marketing 
manager;  Phil  Kane,  sales  vice  pres¬ 
ident;  Peter  Grayer,  midwest  regional 
manager;  A1  Grieco,  national 
accounts  manager;  Dr.  John  Evans, 
R&D  director;  Vic  Phillips,  general 
manager,  Canada. 

Introducing:  Negative-working 
plates;  nontoxic,  odor-free  de¬ 
veloper;  Profit  Plus  fountain  solutions 
and  plate  care  chemicals. 

Exhibiting:  Imperial  Challenger  ano¬ 
dized  wipe-on  plate;  Imperial  PSA 
presensitized  additive  plate;  Imperial 
Paginator  projection  speed  presensi¬ 
tized  additive  plate;  presensitized 
negative-working  subtractive  plates 
for  short  to  mediums  runs  (AQl)  and 
medium  to  long  runs  (AQ3);  Howson 
HMR  negative-working  plate  for 
medium  runs  and  Super  Marathon  for 
extra-long  runs.  Also  chemicals  and 
supplies,  including  developers; 
finishers,  deletion  fluids,  storage 
inks,  fountain  solutions  and  a  full 
range  of  plate  processors. 


Booth:  1608 

IBM  CORP. 

Staffed  by;  Frank  Hagan,  media  mar¬ 
ket  development  manager;  Susan 
Clark,  media  industry  analyst. 
Exhibiting:  Systems  for  publishing 
productivity  using  standard,  off-the- 
shelf  hardware  and  software 


appropriate  for  newspaper  applica¬ 
tions.  Featured  are  PS/2  and  RT 
workstations  in  OS/2  and  AIX  envi¬ 
ronments.  IBM  business  partners 
with  software  on  IBM  workstations 
and  mid-range  processors  will  dem¬ 
onstrate  latest  newspaper  offerings. 


Booth:  1338 

IDAB  INC. 

Staffed  by:  Fred  Wolf,  marketing 
manager;  Pete  Medina,  John  Kline, 
Mark  Legas,  Jim  Anthony,  Mark 
Goss,  John  Deming,  Rich  Esposito, 
regional  salesmen. 

Introducing:  Newspaper  stacker  for 
medium  and  smaller  operations  is 
modestly  priced  and  not  designed  for 
70,000  cph  presses.  It  embodies  a 
number  of  the  better  attributes  of  the 
previous  five  Idab  models,  is  physi¬ 
cally  interchangeable  with  existing 
stackers,  utilizes  a  noncontact  sen¬ 
sor,  is  driven  by  a  processor  that  in 
turn  drives  a  servo-motor  and 
pneumatics,  and  interfaces  to  the 
user  through  touch  key  control  panel. 
Exhibiting:  Model  2000  stacker,  PC- 
based  Totalizer  and  stacker  program- 
ers  and  a  late  model  newsprint  roll 
handling  AGV. 

Booth  2946 

IDEAL  EQUIPMENT  (OF 
AMERICA)  INC. 

Staffed  by:  Alan  Pollack,  sales  vice 
president;  Guadalupe  Neaves,  en¬ 
gineering;  Barry  Winter,  sales. 
Introducing:  Automatic  newspaper 
bundle  wrapper.  Model  505-40N-SS, 
completely  wraps  bundles  in  water¬ 
proof  polyethylene  film  at  up  to  30 
bundles  per  minute  for  thicknesses 
ranging  from  one  paper  to  18".  Auto¬ 
matic  continuous  motion  bundle 
wrapper.  Model  Delta  1-5,  plastic 
wraps  papers  at  up  to  40  bundles  per 
minute. 

Exhibiting:  Model  505-30N  film 
wraps  bundles  at  30  per  minute. 

Booth:  1670 

lEC  SYSTEM  SOLUTIONS 

Staffed  by:  Philip  K.  Nolan,  Fred 
Fazzio,  vice  presidents;  Doug  Nolan, 
sr.  account  manager;  Gary  Hickey, 
engineer. 

Introducing:  Management  automa¬ 
tion  system  monitors  all  phases  of  the 
newspaper  operation  from  the  press 
to  the  truck,  providing  the  manager 
with  current  totals  on  press  produc¬ 
tion,  inserts,  waste  and  delivery 
routes.  Optional  zone  control  system 
allows  production  manager  to  precon¬ 
figure  a  production  run  and  monitor 
th’  insertion  of  flyers  based  on  zone, 
.;!*:iiitity  and  edition  for  an  individual 
customer’s  product.  It  also  provides 
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Newspapers  don’t  run  on  words 
alone.  To  put  out  a  pap)er  you  need 
quality  supplies,  and  a  dealer  you  cein 
rely  on  to  keep  you  on  the  fast  track. 

Our  newspaper  Pit  crew  has  one 
single  purpose:  To  get  you  what  you 
need  when  you  need  it-or  sooner. 
They  know  excuses  aren’t  worth  much 
in  this  business,  and  they  won’t  let  you 
down  in  a  crunch. 

These  two  specialists  lead  our  crew 
for  a  very  good  reason.  They  know  the 
newspaper  business  inside  and  out,  so 
they  can  hit  the  ground  running.  With 
Nick  and  Dick  to  back  you  you’ll  stay 
up  to  speed. 


pre-press  equipment  you  might  need-  To  find  out  for  yourself  what  our 

cameras,  scanners,  vacuum  frames,  newspaper  Pit  crew  can  do  for  your 
you  name  it.  Our  own  team  of  factory-  operation,  call  Nick  Minotti,  Dick 
trained  service  technicmns  will  keep  Simonkin,  or  your  local  Pitman  repre- 
all  of  it  running  at  peak  efficiency.  sentative.  Our  Pit  crew  is  standing  by. 


Meet  the  leaders 
of  our  Newspaper 
Pit  Crew. 


Our  network  of  thirteen  branches, 
linked  by  the  industry’s  most  advanced 
computer  network,  can  give  you  the 
winning  edge.  We  can  get  you  to  the 
finish  line  faster  than  any  other  aealer 
in  America.  At  Pitman,  we’ve  been 
helping  customers  meet  their  dead¬ 
lines  for  over  eighty  years,  with  a  selec¬ 
tion  of  products  and  a  level  of  service 
you  just  can’t  find  anywhere  else. 

Over  the  years,  we’ve  developed 
strong  relationships  with  all  the  major 
graphic  arts  suppliers.  So  we’re  in  a 
good  position  to  tell  you  about  new 
technologies  that  can  help  you  get 
your  job  done  better,  faster  and  more 
economicaUy. 

Our  own  fleet  of  trucks  is  ready  to 
rush  your  supplies  fi'om  any  of  our 
fuUy  stocked  branches -usually  in  24 
hours.  And,  we  offer  every  type  of 


•  Atlanta  (404)  428-8000 

•  Baltimore/ Washington  (301)  322-9200 

•  Boston  (617)  828-7420 

•  Charlotte  (704)  554-0643 
•Chicago  (312)  345-1400 

•  Kansas  City  (913)  888-2151 

•  Los  Angeles  (714)  595-4433 

•  Miami  (305)  594-2816 

•  Minneapolis/St.  Paul  (612)  781-8988 

•  New  York/New  Jersey  (201)  865-8300 

•  Philadelphia  (215)  524-0165 

•  Richmond  (804)  353-3924 

•  Tampa  (813)  886-2548. 


PiTMnN 

THE  GRAPHIC  ARTS  SUPPLIER 
THAT’S  YOUR  LINK  BETWEEN 
TECHNOLOGY  AND 
PRODUCTIVITY. 

See  us  at  the  ANPA  in 
New  Orleans — Booth  No.  2044. 


the  manager  with  the  appropriate 
hard-copy  print-out  of  daily  produc¬ 
tion  runs  and  raises  flags  when  errors 
occur.  All  mailroom  production  data 
is  displayed  on  a  1024  x  864  color 
graphics  VAXstation  3100  using 
fonts,  icons  and  X- windows  for  ease 
of  recognition. 


Booth:  1039 
IMAGE  DATA  CORP. 

Staffed  by:  Mark  Beatty,  trade  show 
manager;  Suzanne  Tylka,  product 
manager. 

Introducing:  Photophone  telephone¬ 
line  photograph  transmission  in  30 
seconds  without  image  degradation 
from  noisy  lines.  Color  photos  trans¬ 
mitted  with  almost  17  million  colors, 
black-and-white  sent  with  256  shades 
of  gray.  Photophone  can  also  be  used 
to  verify  changes  to  copy  or  layouts 
processed  at  remote  printing  plants. 


Booth:  701 

INDEPENDENT  NETWORK 
SYSTEMS 

Staffed  by:  David  Fisher,  general 
manager;  Jim  Jenkins,  vice  president 
and  director  of  operations;  Ken  Brad- 
dick,  sales  representative;  Susan 
Haberman,  marketing  services  man¬ 
ager;  Linda  Fischler,  customer  ser¬ 
vice  manager. 

Introducing:  The  INS  Electronic  Pic¬ 
ture  Desk  stores,  retrieves  and  pro¬ 
cesses  photos  on  a  68000-based  mul¬ 
titasking  computer.  The  system  is 
mouse  and  menu  driven  and  has  two 
input  and  two  output  ports.  Up  to  50 
pictures  can  be  stored  on  line.  Fea¬ 
tures  include  automatic  or  manual  de¬ 
letions, various  picture  editing  func¬ 
tions,  magnification  and  expandable 
receiving  channel. 

Exhibiting:  ArtExpress  point-to- 
multipoint,  Macintosh-to-Macintosh 
delivery  of  computer  graphics 
through  landline  and  satellite  com¬ 
munications;  PhotoLink  Network 
takes  by  telephone  images  captured 
and  scanned  in  the  field  into  the  INS 
Network  Control  Center  for  satellite 
distribution. 


Booth:  3344A 

INDUSTRIAL  NOISE  CONTROL 
INC. 

Staffed  by:  Steffen  Overgaard,  pres¬ 
ident;  Ole  Overgaard,  vice  president; 
Martha  E.  Young,  business  manager. 
Introducing:  New  dust  collection  sys¬ 
tem  designed  specifically  for  flexo 
presses  collects  dust  and  trim  at  the 
source  without  requiring  a  folder  en¬ 
closure.  Complete  line  of  paper  trim 
and  dust  collection  and  transport 
equipment.  Waste  system  includes 


Venturi  nozzles  for  maximum  effi¬ 
ciency  and  low  power  consumption 
and  folder  exhaust  hoods  with  air  noz¬ 
zles  that  reach  out  to  collect  both 
trim  and  dust. 

Exhibiting:  Line  of  quiet  rooms,  fol¬ 
der  enclosures,  soundproof  offices, 
removable  offices,  reel  room  acous¬ 
tical  applications. 


Booth:  1346 

INFORMATION  ENGINEERING 
ASSOCIATES  INC. 

Staffed  by:  Richard  McKenna,  pres¬ 
ident;  Charles  Fizer,  sales  vice  pres¬ 
ident;  Ignacio  Megias,  managing 
director,  DEI;  Tony  Pardo,  presi¬ 
dent,  Ultra  Corp.;  Donna  Zielinski, 
customer  support  director. 
Introducing:  News  Layout/PS,  an  ex¬ 
pert  system  optimized  for  deadline 
news  layout  and  production,  which 
produces  PostScript-compatible 
dummies  and  copyfitting  formats; 
Personal  Composition  Language,  an 
FDP-style  professional  composition 
markup  language  that  runs  on  any  PC 
and  generates  typesetter  binaries  for 
the  APS-5,  laser  printers  and  other 
typesetters,  can  be  made  compatible 
with  other  vendors’  systems;  Back- 
Talk,  a  background  communications 
program  that  automatically  estab¬ 
lishes  a  connection,  fetches  director¬ 
ies,  sends  and  calls  files  from  the 
host  system  (communication  scripts 
have  been  developed  and  integrated 
with  TBase  and  PC  News  Layout);  Soft- 
View,  previewing  with  drivers  for 
Autologic,  Monotype,  triple-I, 
Mergenthaler  and  other  typesetters. 
Exhibiting:  PC  News  Layout,  a  page 
layout  program  designed  from  the  edi- 
tor’s  point  of  view  with  open 
architecture  for  use  with  PC  and 
mainframe  systems;  WireBase,  a 
multi-line  wire-capture,  indexing  and 
retrieval  program  running  on  a  multi¬ 
tasking  PC  (on-line  demonstration); 
TBase,  a  Xy  Write  III  Plus-based  text¬ 
processing  package  coupled  with  a 
user-definable,  multiple-field  data¬ 
base  window  or  header,  includes 
several  extensions  for  interaction 
with  a  relational  database  and  custom 
programming  in  “C.” 


Booth:  5016 

INFORMATION  INTERNATIONAL 
INC. 

Staffed  by:  Steve  A’Hearn,  vice  pres¬ 
ident  of  sales;  Richard  Ritterbush, 
manager  of  newspaper  sales. 
Introducing:  Two-way  communication 
between  Editor’s  Page  Planner  PC- 
based  design  system  and  TECS/2 
editorial  system  via  Page  Design 
Node  for  precise  copyfitting;  page 
preview.  Sun-based  proof  of  fully- 


built  ad,  area-composed  galley  or  ful¬ 
ly  assembled  page;  Color  AMS/2, 
Sun-  based  display  ad  makeup  system 
featuring  color  user  interface  and  full 
mechanical  color  support;  Ad  Mana¬ 
ger,  Sun-based  display  ad  workflow 
control  system  (Ad-Stack  monitor. 
Ad  Reporter,  Ad  Auditor  and  Ad 
Tracker);  CCD  InfoScanner,  high- 
resolution  monochrome  flatbed  line 
art  scanner;  PostScript  interpreter. 
Sun-based  software  that  works  with 
the  3810  Laser  Pagesetter  to  support 
partial  or  full  broadsheet  PostScript 
pages  (size  and  resolution  inde¬ 
pendent);  TECS/2  Classified  Ar¬ 
chive,  an  on-line  PC-based  library 
system  for  TECS/2  classified. 
Exhibiting:  AMS/2  (grayscale)  for 
complete  display  ad  makeup;  3810 
Laser  Pagesetter  broadsheet  recorder 
with  built-in  RIP;  Image  Network 
Processor,  a  Unix-based  graphics 
database  manager;  TECS/2  by  Morris 
PC-based  classified  front-end  system 
with  Composition  Preview  and  Pub¬ 
lication  Archive;  Layout  ADvisor 
PC -based  display  ad  layout  system. 


Booth:  4027 

INFOSEL 

Staffed  by:  Arturo  Galvan,  David 
Maxwell,  Luis  Garibay. 

Introducing:  InfoDex  is  a  complete 
electronic  library  system  to  manage 
all  text,  reference  and  image  files  on 
PCs  and  local  area  networks.  InfoSel 
is  a  PC-based  communications  and 
search  software  for  local  and  remote 
access  to  databses. 


Booth:  1382 

INGENUITY  INC. 

Staffed  by:  Dale  Roush,  president; 
Bennie  R.  Garcia,  Curtis  Hall,  techni¬ 
cians. 

Introducing:  New  electronically  con¬ 
trolled  platemaking  system. 
Exhibiting:  Upgrade  kits,  parts  and 
supplies  for  the  3M  brand  Deadliner/ 
Pyrofax  platemaking  systems. 


Booth:  3598  ^ 

INK  COMPANY,  THE 

Staffed  by:  George  Tholke,  president; 
Paul  Bolnik,  vice  president;  Bob 
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Ryco  Proven  Products  Reduce  Waste,, 
Improve  Quality  and  Productiyity 

Worldwide 


■  Innovators  and  Leaders  in  Spray  Dampening  Systems 


Throckmorton,  marketing  manager. 
Introducing:  Advances  in  water- 
based  flexo,  water-emulsion  and  no 
rub  news  inks;  Mobile  Reclamation 
System  (MRS)  solution  to  ink  waste 
management,  including  tours  of  a 
locally  installed  system;  presenta¬ 
tions  on  flexographic  ink  manage¬ 
ment  problems  by  John  McKelvey, 
president  of  Flexsys  Engineering;  in¬ 
formation  on  state-of-the-art  flexo 
spot  color  blending  and  bulk  ink  hand¬ 
ling  systems;  discussion  of  fixed-site 
automated  ink  reclamation  systems. 

Booth:  1918 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

‘'taffed  by:  Beau  Campbell,  pres¬ 
ident;  Jim  Allison,  sales  manager; 
John  Velilla,  sales  representative. 
Introducing:  Current  list  of  pre¬ 
owned  single-  and  double-width 
newspaper  presses.  Information  on 
adding  “as  is”  or  rebuilt  units  to  ex¬ 
isting  presslines  for  increased  color 
capability. 

Booth:  3386 

INTEGRATED  NEWSPAPER 
SYSTEMS  INTERNATIONAL 

Staffed  by:  Chris  Salter,  president; 
Ed  Easley,  marketing  director. 
Introducing:  INSI’s  Production  Solu¬ 
tions  written  for  IBM  PS/2  personal 
computers  networked  to  a  host,  the 
IBM  AS4()0  mainframe.  Both  Produc¬ 
tion  and  Business  Solutions  share  a 
common  database  stored  on  the 
AS400,  eliminating  the  interface  be¬ 
tween  production  and  business  sys¬ 
tems. 

Exhibiting:  Circulation  management 
systems,  advertising  management 
systems  and  financial  management 
systems  written  for  the  IBM  AS4()0. 

Booth:  3682 

JARDIS  INDUSTRIES  INC. 

Staffed  by:  Alan  Jardis,  Michael 
Anderson,  Michael  Szczesniak, 
Robert  LaBarre. 

Introducing:  FP45  flying  paster,  oper¬ 
ating  at  2,000  fpm  and  stackable  to 
four  high,  has  built-in  infeed  tension 
control  and  holds  two  45"  rolls;  6/12 
Ribbon  Pak  increases  press  product 
capabilities  and  versatility. 
Exhibiting:  Jardis  has  acquired  the 
rights  to  the  Cary  product  line  and  will 
display  the  Cary  flying  paster,  de¬ 
signed  for  single-width  newspaper 
press  applications.  Also  showing 
flying  imprinters,  automatic  infeeds, 
web  guides  and  chill  stands. 

Booth;  3148 

JERVIS  B.  WEBB  CO. 

Staffed  by:  Robert  Pierson,  sales  vice 
52E 


president;  Carl  Kaltwasser,  systems 
sales  manager;  Stephen  D.  Revard, 
exhibit  manager. 

Introducing:  Four  alternate 
approaches  to  newsprint  roll  handling 
will  be  shown,  including  towline  con¬ 
veyors,  automatic  monorail  systems 
(AMS),  automatic  guided  vehicles 
(AG Vs)  and  automated  storage  and 
retrieval  systems  (AS/RS).  AMS, 
AGV  and  the  towline  conveyor  are 
used  to  tranport  newsprint  rolls  from 
storage  and  laydown  areas  to  presses 
and  reel  rooms.  The  AS/RS  stores 
paper  rolls  efficiently  and  safely, 
allowing  selective  retrieval  of  stored 
rolls  through  use  of  storage/retrieval 
machines. 

Exhibiting:  Full-scale  AMS  and  AGV 
demonstrations;  photographs  and 
conceptual  material  handling  alterna¬ 
tives,  such  as  AS/RS  for  warehousing 
mailroom  preprinted  inserts. 


Booth:  1502 
J.M.  HUBER  CO. 

Staffed  by:  Marketing  and  sales  per¬ 
sonnel. 

Introducing:  “Quality  through  SPC/ 
SQC”  techniques  used  to  control  the 
ink-making  process  and  to  control 
newspaper  pressroom  variables; 
latest  technology  in  “no-rub”  inks, 
soybean  oil  inks  and  water  flexo  inks. 


Booth:  1056 

K  &  F  MANUFACTURING  CO. 

Staffed  by:  Alex  Kocsis,  president; 
Joe  Bella,  marketing  vice  president; 
Art  Griffin,  Jim  Choyinski,  Bob  In- 
falt,  regional  sales  managers. 
Introducing;  Automatic  in-line  ben¬ 
ders  with  conveyor  systems;  video 
punch  bender  punches  and  bends  im¬ 
aged  color  plates  by  registering  to  the 
image  in  one  sequence ;  auto  punch  for 
presensitized  plates  with  1,000-plate 
capacity;  semi-automatic  plate  ben¬ 
der  with  rotary  leaf  bending  to  pre¬ 
vent  plate  cracking;  Flex-Lok  all- 
steel  inserts  for  flexo  presses  that 
accept  polyester-,  steel-  and  alumi¬ 
num-backed  flexo  plates,  features 
head  and  tail  on-press  register. 
Exhibiting:  Video  register  punches; 
lockup  register  systems  for  offset,  let¬ 
terpress,  flexo;  plate  and  negative 
punches;  plate  benders;  saddles. 


Booth:  117 

KALMAN  FLOOR  COMPANY  INC. 

Staffed  by:  Donald  Ytterberg,  vice 
president;  Dave  Townsend,  sales  en¬ 
gineer. 

Introducing:  Installation  of  durable 
concrete  floors  through  direct  speci¬ 
fication  from  owners  and  designers. 
Absorption  Process  Concrete  Floor 


Topping,  installed  over  a  shrinkage- 
compensating  concrete  base  slab  us¬ 
ing  Kalman  SC,  is  the  most  durable 
concrete  floor  systeni  available, 
according  to  Kalman.  For  light  to 
medium  duty  floors.  Monorock 
Monolithic  floor  provides  a  burnished 
finish  like  AP  Topping. 


Booth:  3570 

KANSA  CORP. 


Staffed  by:  Jerry  Waddell,  president; 
John  Mast,  Ron  Swint,  vice  pres¬ 
idents;  Dennis  Trotter,  national  sales 
manager;  Steve  Spencer,  Tom  Penny, 
Ed  James,  marketing  representatives; 
Ron  Boettcher,  marketing  coordi¬ 
nator. 

Introducing:  Kansa  650  Feeder  Base 
and  Cut  and  Glue  Labeler  assures 
consistent  feed  by  vacuum  sucker 
caps  and  positive  nip  rollers.  The 
Feeder  Base  feeds  preinserted  pack¬ 
ages  that  are  difficult  to  run  on  shut¬ 
tle-type  feeders. 

Demonstrations  of  new  Kansa  320  in¬ 
serting  machine.  Labeler  and  Quarter 
Folder,  Quadracart  and  new  650 
Feeder  Base. 


Booth:  4316 

KREONITE 

Staffed  by:  Dale  Ubelhoer,  graphic 
arts  product  manager;  Harvey  Hoop¬ 
er,  King  Chin,  regional  sales  mana¬ 
gers. 

Introducing:  Computerized  Proof 
Plus  System  for  color  position  proofs, 
with  exposure  light  source,  on-line 
densitometer,  combination  worksta¬ 
tion  and  vacuum  frame  and  proces¬ 
sor;  K-44C  rapid  access  processor  for 
films  up  to  44"  wide  with  90-second 
dry-to-dry  throughput;  mobile  wash 
water  recirculation  unit  for  tabletop 
and  floor-model  processors  has  10- 
gal.  capacity  and  full  filtration,  eli¬ 
minates  need  for  plumbing,  reduces 
water  use;  Pro  Mate  tabletop  Photo¬ 
typesetting  Processor  (PT17PM)  fea¬ 
tures  daylight  feed  compartment  for 
cassettes  and  sheet  material  up  to  17" 
wide,  with  deep-tank  design,  fast 
transport,  replenishment  metering 
pumps  and  tanks  stored  under  the 
processor. 

Exhibiting:  KMlIl  and  tabletop  pro¬ 
cessors  for  litho/rapid  access. 
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What  would  you  call 
anowspa|ier 
strapping  machino 


that^  officient 

productivo  and 
durable? 


WE  CALLED  IT 
THE  JP  400! 


We  could  have  called  it  the  perfect  newspaper  strapping 
machine,  because  it  is.  We  also  could  have  given  it  a  name 
that  implies  speed,  efficiency  or  productivity,  because  it  has 
all  of  these  qualities.  Instead,  we  chose  to  identify  it,  plainly 
and  simply,  as  the  JP40  B. 

As  a  result,  if  you  want  a  strapping  machine  with  all  of  the 
outstanding,  state-of-the-art  features  listed  to  the  right,  you 
have  no  choice  but  to  ask  for  a  JP40  B.  There’s  just  no 
other  name  for  what  probably  is  the  best  all-round 
jwspaper  strapping  machine  on  the  market  today! 


What  would  you  call  a  strapping  system  that  provides 
positive  control  of  insert  filled  newspaper  stacks  as  they 
are  being  strapped?  We  called  it  a  close  coupled  system. 
It’s  the  only  one  of  its  kind  and  well  worth  your 
investigation. 


FEATURES: 

•  Fully  automatic 

•  Straps  up  to  35  bundles  per 
minute 

•  Self  threading 

•  Programmable  control  system 

•  Pendant  mounted  controls 

•  Exact  tension  adjustment 

•  Soft  compactor 

•  Interfaces  with 
belt  conveyors, 
pacer  feeders 
or  stackers 


csvRLStRF^ppriG  nc. 


HOQUIAM, 

WASHINGTON 

PO  sox  704. 


FOUffTAM  VALLSV, 


11065  CONDON  AVE.  92706 


710  8TH  ST  98550  109  &E.  STH  ST  36067  (714)5406662 

(2061 532-9101  (205)845-1914 

PAX  (206)  532-1792  FAX:  (205)  e45-1< 


FAX:  (714)  5406069 


VISIT  BOOTH  2962  AT  THE  ANPA/TEC  CONFERENCE”. 


TELEX  71-6974629 


Booth:  2962 

LAMB-GRAYS  HARBOR  CO. 

Staffed  by:  Frank  H.  Lamb,  presi¬ 
dent,  CEO,  The  Lamb  Companies; 
George  Herigstad,  special  products 
vice  president;  J.B.  Humphries, 
North  American  sales  manager;  Ed 
Sumpter,  AGV  technology  manager; 
Jim  Staley,  Eastern  Region  sales 
manager;  Derrell  Daniels,  AGV  tech¬ 
nology  sales  manager;  Nick  .Walsh, 
John  Schurman,  sales  representa¬ 
tives;  Ray  Dietrich. 

Exhibiting:  Automatic  guided  vehicle 
systems  using  AG  Vs  no  larger  than  a 
newsprint  roll  automatically  unload 
newsprint  at  the  loading  dock,  track 
on-site  roll-storage  inventory  with  bar 
codes  and  automatically  transport 
rolls  from  warehouse  to  preparation 
area.  Includes  automatic  de-heading, 
de-sleeve  and  transport  of  rolls  to  the 
press  load  stand.  Lamb  vacuum  tech¬ 
nology  safely  lifts  costly  newsprint 
rolls,  reducing  paper  damage  by  as 
much  as  92%. 


Booth:  4022 

LAN  SYSTEMS  INC. 

Staffed  by:  Bob  Larson,  president; 
John  Lindemann,  regional  sales  man¬ 
ager;  Linda  Sheldon,  product  market¬ 
ing  vice  president;  Bill  Bech,  chief 
operating  officer. 

Introducing:  ProMACS,  a  display  aa 
management  system  developed  in  a 
fourth-generation  language.  In  addi¬ 
tion  to  basic  functions  of  ad  order  en¬ 
try,  scheduling,  billing  and  accounts 
receivable,  the  advanced  version  in¬ 
corporates  capabilities  such  as  com¬ 
plete  contract  management,  rate 
modeling,  extensive  query  library  and 
competitor  tracking.  Unix-based  sys¬ 
tem  runs  on  a  number  of  hardware 
platforms,  from  PCs  to  super¬ 
minicomputers. 

Exhibiting:  Circulation  management 
for  daily  or  weekly  publications  and 
general  accounting,  operating  on  va¬ 
rious  computer  platforms. 


Booth:  1270 

LEVIEN  INSTRUMENT 

Staffed  by:  Raphael  L.  Levien,  re¬ 
search  director,  partner;  Alexander 
Levien,  partner;  Jack  Levien,  Angeli¬ 
ka  Levien. 

Introducing:  BYSO  Screen  newspap¬ 
er  halftone  system  connecting  edito¬ 
rial  and  prepress  with  a  photo  editing 
network  that  captures  wire  photos, 
scans  35mm  negatives  and  receives 
long-distance  photos.  Proprietary  im¬ 
age  database  can  store  more  than 
1,000  photos.  Halftones  are  edited  on 
a  live  screen  and  three  or  four  sepaira- 
tions  can  be  made,  outputting  to  an 
Autokon  1000,  through  Scitex  Hand¬ 


shake  and  to  all  PostScript  imageset¬ 
ters. 

Exhibiting:  Nikon  35mm  transparen¬ 
cy  scanner. 

Booth:  6504 
LINOTYPE  CO. 

Staffed  by:  Not  available. 
Introducing:  Latest  developments  in 
imaging  technologies,  fonts  and  pub¬ 
lishing  software  on  the  Apple  Macin¬ 
tosh  platform.  Linotronic  imageset¬ 
ters,  using  R1P3,  Linotype’s  Post¬ 
Script  raster  image  processor,  in¬ 
cludes  the  Linotronic  300,  with  2,540 
dpi  resolution,  the  wide-measure 
Linotronic  500,  capable  of  18"  broad¬ 
sheet  output,  and  the  Linotronic 
200P,  using  laser-diode  technology. 
The  Linotype  Library  of  Postscript 
type  will  be  demonstrated  on  Concert 
Series,  a  hard  disk  configuration  cap¬ 
able  of  storing  the  entire  library  of 
fonts.  Macintosh-based  prepress 
solutions  include  workstations  for 
text  entry,  line  art,  halftones,  page 
layout  and  file  sharing.  Also  im¬ 
agesetters  configured  with  third-party 
standard-platform  newspaper  sys¬ 
tems,  demonstrating  Linotype’s 
cooperative  marketing  efforts  with 
front-end  system  vendors. 


Booth:  1271 

LOCKER  TYPESETTING 
EQUIPMENT 

Staffed  by:  Irving  Locker,  president; 
Bill  McHale,  marketing  and  product 
manager;  Betsy  Wright,  Alice  Ken¬ 
nedy,  sales  representatives;  Janice 
Rose,  trainer. 

Introducing:  Varityper  VT-600 
affordable  laser  imagesetters  with 
Adobe’s  PostScript  interpreter  that 
produce  600  x  600  dpi  plain-paper 
typesetting.  Wide  model  takes  paper 
upto  1  l"x  17" for  tabloid  newspapers. 
Exhibiting:  Factory  remanufactured 
Varityper  photomechanical  and  digi¬ 
tized  phototypesetting  machines. 


Booth:  725 

LOCKWOOD  GREENE 
ENGINEERS  INC. 

Staffed  by:  Firooz  Israel,  operations 
manger;  Bill  Leslie,  senior  vice  pres¬ 
ident;  Mike  Luciano,  Owen  Olson, 
business  development  directors; 
Steve  Parris,  marketing  communica¬ 
tions  manager;  Irwin  Schram,  project 
manager;  Jim  Swainson,  exhibits 
manager. 

Introducing:  Functional  and  express¬ 
ive  architecture  and  a  full  comple¬ 
ment  of  engineering  services  in  a  mul- 
tidisciplined  approach  to  newspaper 
needs.  Drawing  on  expertise  in  print 
technology,  company  offers  designs 


that  address  the  “complex  sequence 
of  activities”  from  production 
flow  to  materials  handling.  Will  illus¬ 
trate  services  with  examples  of  recent 
experience  serving  the  newspaper  in¬ 
dustry. 


Booth:  3380 
LOGETRONICS  INC. 

Staffed  by:  Leann  Sullivan,  Lou  Tor- 
tora. 

Exhibiting:  LC  processors.  Video 
Scaler  with  CompStat  System,  PC 
1800,  PC  13,  Excel  26  and  32,  LogE- 
line  ITA  and  25A. 

Room  20 

MACINTOSH  NEWSPAPER 
GROUP 

Staffed  by:  Alan  Hallberg,  Dave 
LaDuke,  Apple  Computer  Inc.;  Clin¬ 
ton  Nagy,  Chris  Liberman,  Adobe 
Systems;  Larry  Moss,  Aldus  Corp.; 
Dennis  Nierman,  Autologic  Inc.; 
Carol  McGarry,  Avalon  Develop¬ 
ment  Group;  Luc  Kindt,  Piet  Lesage, 
Barco;  Tom  Moore,  Barneyscan; 
Kim  Peyser,  Excelan;  Ed  Marino, 
Howtek  Inc.,  Bill  Davis,  Multi-Ad 
Services  Inc.,  Prem  Chawla,  Odesta 
Corp.,  Mike  Miller,  Quark  Inc.;  Bob 
Tellman,  SuperMac  Technology; 
Don  Heitt,  Telebit;  represenative  for 
Ampersand. 

Exhibiting:  Newspaper-oriented  ap¬ 
plications  and  peripherals  that  oper¬ 
ate  with  Macintosh  computers,  in¬ 
cluding  solutions  for  particular  news¬ 
paper  tasks,  such  as  word  processing, 
page  layout,  graphic  design,  image 
scanning,  typesetting  and  photo  im¬ 
agesetting.  Will  also  include  high¬ 
speed  network  capabilities  linking 
Macintosh  applications  and  peripher¬ 
als  into  system  solutions  for  the  news¬ 
paper  industry. 


Booth:  712 

MAJOR  CONTROLS  INC. 

Staffed  by:  Glenn  A.  Wright,  pres¬ 
ident;  William  H.  Humppi,  sales  vice 
president;  Elizabeth  A.  Wright,  sales. 
Introducing:  Series  685  Ink  Level  In¬ 
dicator/Controller  offers  easy  in¬ 
stallation  using  sturdy  two-inch  con¬ 
nection  to  mount  directly  to  the  tank. 
No  inside  tank  parts.  Large,  easy-to- 
read  gauge  with  either  single  or  dual 
calibration.  Other  options  can  pro¬ 
vide  adjustable  high-  and  low-level 
alarms  and/or  remote  as  well  as  on¬ 
site  read-out.  Works  with  vertical, 
horizontal  and  tote  tanks. 

Exhibiting:  Model  688  electronic 
high-  and/or  low-level  alarm  indica¬ 
tor,  with  solid-state,  self-sensing,  fail¬ 
safe  circuitry,  is  frequently  used  for 
imminent  overflow  (panic)  alarm. 
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Front  Page  News  in  Publishing  Systems 


Write  for  further  information  or  visit  our 
booth  (#1302)  at  the  ANPA  show. 


47  Constitution  Drive 
Bedford,  NH,  03102 
603-472-2523 


Booth:  3436 
MAN-ROLAND  INC. 

Staffed  by:  Edward  Padilla,  chief  ex¬ 
ecutive  officer;  Andrew  Schipke, 
director  of  flexo  operations  — 
worldwide;  Dick  Segel,  sr.  vice  pres¬ 
ident;  John  Pascarella,  sales  and 
marketing  director;  Doug  Lang,  Nan¬ 
cy  Franc,  sales  administration;  re¬ 
gional  sales  representatives  and  sales 
and  technical  personnel. 

Introducing:  Semioperational  HUR 
(High-speed  Unitized  Reel),  pro¬ 
totype  of  man’s  50"  RTP,  will  chuck 
and  unchuck  rolls  and  move  the  arms; 
static  displays  of  new  Colorman  “M” 
series  and  recent  developments  in 
keyless  offset;  full-scale  wooden 
mock-up  of  five-color  tower,  next- 
generation  Flexoman  shown  in  new 
“ALF”  design  —  preview  of  largest 
new  flexo  press  order  in  North  Amer¬ 
ica  (66  couples,  or  three  six-unit 
presses). 

Exhibiting:  Infoflex  Press  Manage¬ 
ment  System  console  and  screen 
showing  various  graphic  menus,  gold- 
painted  unit  and  deck  celebrate  deliv¬ 
ery  of  100th  Flexoman  unit  to  Miami 
Herald;  gold  “Y”  unit  celebrates 
100th  Uniman  unit  sold  in  North 
America,  with  full-scale  graphic  panel 
showing  potential  of  “Y-over-Y” 
stacked  unit  configuration. 


Booth:  218 

MARTIN  AUTOMATIC  INC. 

Staffed  by:  Not  available. 
Introducing:  Model  EC  Plus  Splicer  is 
a  heavy-duty  version  of  Martin’s  EC 
Splicer,  designed  for  splicing  speeds 
up  to  10  m/sec.  (2,000  fpm).  It  can  be 
supplied  with  a  wide  range  of  operator 
convenience  features. 

Exhibiting:  Information  on  all  Martin 
web  handling  equipment. 


Booth:  1015 

MASTHEAD  INTERNATIONAL 
INC. 

Staffed  by:  Harry  Andersen,  vice 
president;  Harry  Shawver,  John  Bak¬ 
er,  Frank  Casillas. 

Introducing:  Fincor  press  drives  and 
upgrades;  press  installation  updates. 
Exhibiting:  Urethane  paint 
brochures. 


Booth:  2994 

McCAIN  MANUFACTURING 
CORP. 

Staffed  by:  R.  Mayle,  sales  vice  pres¬ 
ident;  T.  Higgins,  newspaper  systems 
manager;  D.  Hledhill,  P.  Easley,  J. 
Reed,  sales  representatives. 
Introducing:  Model  660  newspaper 
stuffer  with  optional  new  insert  feeder 
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can  feed  smaller  sizes  than  normal  660 
insert  feeder  New  model  303  insert 
feeder  is  able  to  feed  3"  x  5"  cards,  as 
well  as  8’/2"  x  11"  inserts.  Complete 
machine  will  include  a  mail  system 
that  applies  labels  on  the  jackets  after 
insertion.  Also  2000PB,  which  feeds 
and  folds  tabloids,  stitching  them  and 
trimming  three  sides  into  television 
listings  products,  passing  them  into  a 
counter  stacker  at  speeds  up  to  1 1 ,000 
per  hour. 


Booth:  101 

McCLIER  NEWSPAPER  FACILI¬ 
TIES  GROUP 

Staffed  by:  Alan  F.  Stromberg,  presi¬ 
dent,  driector  of  operations;  Richard 
D.  Kang,  vice  president,  planning 
director;  Richard  E.  Cooney,  Ernest 
L.  Caplinger,  consultants;  Grant  G. 
McCullagh  McClier  Corp.  CEO; 
Frank  N.  Cavalier,  McClier  Corp. 
COO. 

Introducing:  Graphical  and  photo¬ 
graphic  displays  highlighting  the 
range  of  planning,  engineering  and 
construction  services  offered  to  the 
newspaper  industry  will  include  an 
illustration  of  the  steps  involved  in 
achieving  a  successful  newspaper 
facility  project.  Staff  and  consultants 
available  to  discuss  services  most 
appropriate  to  individual  strategic 
planning  and  project  planning  re¬ 
quirements. 


Booth:  728 

MGI  INTERNATIONAL  INC. 

Staffed  by:  Arthur  Hamlin,  president; 
John  Gramates,  sales  manager;  John 
Snapp  design  engineer. 

Introducing:  Noise-suppression  fol¬ 
der  enclosures;  E-VAC  folder- 
mounted,  air-operated  vacuum  clean¬ 
er  with  clog-preventing  4"  vacuum 
line,  for  post-run  clean-up;  Press  Art 
glass  engravings,  a  new  art  form  for 
the  printing  industry. 

Exhibiting:  A-PAR  Mark  I  Ink  Mist 
Air  Washer;  A-PAR  Mark  IV  paper 
dust  air  washer;  folder  enclosures  for 
paper  dust  and  folder  noise  suppres¬ 
sion;  cart-mounted  E-VAtT  air- 
operated  vacuums. 


Booth:  4037 
MICROCRAFTS  INC. 

Staffed  by:  Ron  Bettger,  president; 
Dan  Clemens,  product  development; 
Sam  Bratsanos,  software  engineer. 
Introducing:  Translator  II  for  replac¬ 
ing  older  Compugraphic  typesetters 
with  plain-paper  laser  printers. 
Videosetters  or  Unisetter  can  be  un¬ 
plugged  and  the  Translator  II  and  a 
laser  printer  plugged  into  their  cable. 


Front-end  operates  as  before.  New 
commands  can  be  used  to  generate 
PostScript  functions  such  as  screens, 
multiple  columns,  curved  text,  boxes, 
coupon  boxes  and  shadow  boxes. 
H&J  and  non-H&J  versions  are 
available. 

Exhibiting:  Representatives  of  RTR 
Computer  Consultants  will  explain 
support  and  service  programs  for  One 
systems  users. 


Booth:  512 

MID-SOUTH  CHEMICAL  CO. 

Staffed  by:  Todd  and  Bill  McElroy. 
Introducing:  Advanced  Press  Lube 
antifriction,  antiwear  formula  can  be 
used  in  all  types  of  petroleum  and 
synthetic  oils.  It  penetrates  the  micro¬ 
pores  of  metals,  allowing  lubrication 
from  within  the  metal  itself.  Product  is 
designed  to  increase  press  efficiency 
and  longevity  and  reduce  mainte¬ 
nance  and  energy  requirements.  Can 
be  used  at  oil  changes  or  added  to 
filtered  oils  to  enhance  lubrication. 
Demonstrations  of  lubrication  and 
wear  testing. 


Booth:  4116 

MIDWEST  PUBLISHERS  SUPPLY 
CO. 

Staffed  by:  Jim  Rezabek,  president; 
Mike  Carfagnini,  sales  manager;  Ray 
Lopez,  international  sales  manager; 
Jim  Floyd,  Carlos  Marcia,  sales  rep¬ 
resentatives. 

Introducing:  New  workstations  for 
advertising  typesetting  production 
and  for  desktop  publishing;  ergono¬ 
mic  chairs  for  newsrooms  and  pro¬ 
duction  areas. 

Exhibiting:  Mod  2  light  tables;  paste¬ 
up  tables;  storage  cabinets;  waxers 
and  trimmers;  ergonomic  chairs  for 
all  newspaper  departments;  other 
ergonomic  furniture. 


Booth:  3498 

MIRACHEM  CORP.  LTD. 

Staffed  by:  Garth  S.  Ryan,  exec,  vice 
president;  James  Leveille,  national 
sales  manager. 

Exhibiting:  Water  treatment  process 
for  stabilizing  press  chemistry  by  re¬ 
moving  water  variables;  automatic 
ink  leveler  to  accurately  control  ink 
level,  with  fail-safe  valve  actuation 
and  noncontact  ultrasonic  sensor; 
panel-mounted  ink  leveler  alarm  on 
press  console  to  identify  and  report 
ink  leveler  malfunctions,  improve  ink 
level  control  and  automaticallly  turn 
off  all  levelers  when  the  press  is  off 
impression;  P-IOOS  Proportioner 
gives  accurately  mixed  fountain  solu¬ 
tion  for  one  or  more  presses  at  360 
gph;  stainless  steel  Recirculator 
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86SPG  holds  60  gallons  and  is  equip¬ 
ped  with  dual  '/2-horsepower  circulat¬ 
ing  pumps  (one  as  a  backup),  built-in 
filtration  and  power  return  system  for 
recirculators  located  far  from 
presses. 


Booth:  722 

MIRACLE  INDUSTRIES  INC. 

Staffed  by:  John  Chabot,  salesman; 
Tarrie  Reid,  plant  manager;  Phyllis 
Fennelly,  office  manager. 

Exhibiting:  Harris,  Goss  and  Hant- 
scho  web  presses  remanufactured  to 
factory  specifications.  Also  modifica¬ 
tions  and  installations.  Complete 
cylinder  and  roller  exchange  program 
and  same-day  shipping.  Full  Harris 
web  press  parts  availability.  Also 
showing  gluing  system  and  rewinder. 


Booth:  2974 

MITSUBISHI  HEAVY  INDUSTRIES 

Staffed  by:  Y.  Sano,  exec,  vice  presi¬ 
dent  and  Paul  Dickinson,  newspaper 
press  sales  manager,  Mitsubishi 
Lithographic  Presses  North  America; 
H.  Engel  and  M.  Shafer,  Sumitomo 
Corp.  of  America. 

Introducing:  Six-cylinder  keyless 
offset  unit  will  be  equipped  with  con¬ 
ventional  inker  for  spot  color.  Inte¬ 
grated  Press  Mangement  System  cen¬ 
tralizes  control  to  improve  work  effi¬ 
ciency,  reduce  operator  skill  require¬ 
ments  and  cut  paper  waste  through 
press  presetting  and  quick,  on-the- 
run  adjustments.  IPMS  consists  of 
console  desk  for  each  press  and  a  sin¬ 
gle  pressroom  computer.  Demonstra¬ 
tions  will  include  job  control,  make- 
ready,  running  control  and  press  sta¬ 
tus  monitor.  Printing  Quality  Moni¬ 
toring  System  is  real-time,  in-line  sys¬ 
tem  to  check  print  quality  during 
press  run. 

Exhibiting:  Graphic  documentation 
of  robotic  press  system  now  in  opera¬ 
tion  (laser  video);  graphic  docu¬ 
mentation  of  keyless  offset  presses  in 
operation. 


Booth:  1318 
MONOTYPE  INC. 

Staffed  by:  John  R.  Hoffman  111,  pres¬ 
ident;  Jack  Hart,  sales  vice  president. 
Introducing:  Lasercomp  Express 
Series  3  has  new  raster  image  proces¬ 
sing  technology  and  30"  /minute  high- 
resolution  output  speed.  Series  2 
graphic  system  will  feature  integra¬ 
tion  of  PostScript  files. 

Booth:  1218 

MOTTER  PRINTING  PRESS  CO. 

Staffed  by:  James  Leatham,  market¬ 
ing  and  sales  director;  Leif  Reslow, 
engineering  director. 
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Introducing:  SA-20(Xi  Plus  three-arm 
newsprint  reel;  plastic  ink  fountain; 
newspaper  press  control  console;  ink 
management  system  and  related  tech¬ 
nologies. 

Exhibiting:  Motterflex  FX-4  flexo 
newspaper  press  unit.  Also  displays 
from  Motter  Printing  Equipment  Ltd. 
and  MotterStitch  Co. 


Booth:  4440 

MSSI 

Staffed  by:  Dawn  Roeller,  vice  pres¬ 
ident;  John  Spens,  application  spe¬ 
cialist. 

Introducing:  The  Newsprint  Manager 
tracks  newsprint  from  mill  shipment 
to  pressroom  usage,  with  analysis  of 
location,  value,  usage  by  mill  and 
spoilage.  Also  optional  automated 
shipping  manifest  entry  and  bar  code 
input. 

Exhibiting:  Circulation  Manager  for 
circulation  control,  including  TMC 
product;  Advertising  Manager  for  dis¬ 
play  ad  scheduling,  layout  and  billing; 
Classified  Manager  for  transient  and 
contract  billing;  Accounting  Manager 
for  payroll,  accounts  payable  and 
general  ledger. 


Booth:  3450 

MULLER  MARTINI  CORP. 

Staffed  by:  Robert  L.  Knott,  news¬ 
paper  equipment  and  commercial  sys¬ 
tems  division  manager. 

Introducing:  Roll-fed  high-speed  in¬ 
serting  system  will  demonstrate  mov¬ 
able  rolls  fed  by  overhead  Daverio 
conveyors  into  a  16-station  Model  375 
Inserting  Machine  with  stream  feed¬ 
ers  for  processing  of  logs  and/or 
stacks  of  preprinted  sections  and 
commercial  inserts.  The  Model  375, 
with  12  to  24  stations  for  direct  or 
preinserting,  has  two  main  jacket 
feeders  on  each  side  and  can  be  oper¬ 
ated  with  dual  (48,0(X)/hour)  or  single 
(24,000/hour)  delivery.  All  insert 
feeders  are  operable  in  regular,  alter¬ 
nate  feed  or  repair  mode.  PrintRoll 
enables  independent  operation  of 
press  and  mailroom  machinery  by 
winding  the  press-speed  shingle 


stream  into  compact  rolls  that  form  a 
buffer  between  the  press  and  inserter. 
Preprinted  sections  can  be  stored  and 
later  conveyed  to  the  inserter. 
Exhibiting:  Television  listings  stitch¬ 
er  with  automatic  signature  feeders 
for  commercial  work;  Model  227  In¬ 
serting  machine  with  tandem  feeders; 
CN-70  newspaper  stacker. 


Booth:  4134 

MULTI-AD  SERVICES  INC. 


Staffed  by:  Steve  Mylott,  product 
manager;  Perry  Rice,  sales  manager; 
George  Messen,  products  and  ser¬ 
vices  vice  president. 

Introducing:  MultiAd  Creator  full- 
featured  professional  ad  layout  prog¬ 
ram  allows  graphics  creation  and  text 
manipulation  within  one  environ¬ 
ment.  It  is  intended  for  fast  and  easy 
layout  of  single-page  art-intensive 
documents.  Text  features  include 
automatic  copyfitting,  rotation,  inner/ 
outer  text-wrapping,  kerning  to  0.001 
em,  horizontal  scaling,  text  flow  into 
blocks,  color  or  grayscale,  reverse 
text  and  advanced  styling.  Drawing 
includes  free  object  (or  group)  rota¬ 
tion,  drop  shadows,  custom  star- 
bursts,  freehand  drawing  of  irregular 
and  regular  polygons,  scaling  to  any 
size  without  loss  of  resolution,  46  bor¬ 
ders,  40  fill  patterns,  CYMK  or  RGB 
color  specification  and  creation  of 
four-color  and  spot  color  separations. 
Also  design  sheets,  automatic  alter¬ 
nate  suggestions,  eight-bit  color 
separation  of  scanned  images.  Im¬ 
ports  images  in  all  major  Macintosh 
text  and  graphic  formats;  exports 
PICT  files. 

Exhibiting:  Ad-Builder  Electronic 
subscription  art  service;  ProArt  Pro¬ 
fessional  Art  Library. 


Booth:  1844 

MYCRO-TEK 

Staffed  by:  Jake  Sorg,  president; 
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Steve  Gardner,  marketing  manager; 
Rich  Barnett,  group  sales  manager; 
Dick  Boldt,  Ed  Hale,  regional  sales 
managers. 

Introducing:  Series  4000  System  Ser¬ 
ver  now  incorporates  32-bit  micro¬ 
processor,  handles  up  to  641/0  devices 
and  has  redundant  file  server  system 
security  and  mirrored  disk  capabili¬ 
ties.  NewsTouch  AT  PC  industry- 
standard  workstation  can  use  stan¬ 
dard  MS-DOS  application  software  in 
addition  to  Mycro-Tek  publishing 
software,  line  printer  interface  and 
Spell  Check.  The  AdWriter  version 
2.0  display  ad  makeup  program  runs 
on  Apple  Computer  Inc.  Macintosh 
series  computers,  driving  PostScript 
output  devices  and  handling  input 
from  scanners  and  CD-ROM  units. 


Booth:  5034 
NAPP  SYSTEMS  INC. 

Staffed  by:  John  A.  Patterson,  pres¬ 
ident;  Jock  Palmer,  vice  president; 
Gary  Benshoof,  technical  marketing 
director;  Jack  Dvorak,  sales  mana¬ 
ger,  North  America;  Howie  Helm- 
brecht,  new  business  manager;  Vince 
Lapinski,  flexo  business  manager. 
Introducing:  FX-III  exposure  unit  for 
NAPPflex  newspaper  flexographic 
plates;  FP-I  processor  for  NAPMex 
plates. 

Exhibiting:  Starlite  exposure  unit; 
NP-40  processor  for  NAPPlate  news¬ 
paper  letterpress  plates;  NAPPlate  V 
letterpress  plate;  NAPPflex  newspap¬ 
er  flexographic  plate. 


Booth:  107 

NATIONAL  DIGITAL  CORP. 

Staffed  by:  Frank  J.  Roche  Jr.,  gener¬ 
al  manager;  Frank  A.  Ripa,  sales  man¬ 
ager;  Charlene  Toal,sales  consultant; 
Renee  Grossman,  marketing  man¬ 
ager. 

Introducing:  Full  line  of  photo  man¬ 
agement  software  that  scans,  com¬ 
presses,  stores  and  transmits  pre¬ 
view-  or  production-resolution  im¬ 
ages.  The  system  digitally  receives 
and  aligns  wirephotos  on  PC-based 
workstations.  Once  received,  images 
can  be  transferred  to  magnetic  tape  (in 
CYMK  separations)  using  Scitex 
Handshake,  CT2T,  Crosfield  Format 
1  or  DDES  for  input  to  prepress  sys¬ 
tems.  Images  can  also  be  transferred 
to  desktop  publishing  systems  using 
TIFF  format. 


Booth:  203 

NATIONAL  UTILITY  SERVICE 
INC. 

Staffed  by:  Douglas  Holt,  sales  ad- 


mimsttator;  Bruce  Bernstein,  divisional 
sales  manager. 

Introducing:  Analysis  and  audit  of 
utility  and  telecommunications  rates; 
cost-control  service  for  electricity, 
natural  gas,  water,  sewage,  steam, 
oil,  communications.  Analysis  of  in¬ 
voices  of  last  12  months  to  check  for 
variations  in  rate  schedules. 


Booth:  2462 

NEASI-WEBER  INTERNATIONAL 

Staffed  by:  John  G.  Peters,  sales  and 
marketing  sr.  vice  president;  Bill  Far¬ 
ley,  East  Region  sales  director;  Stuart 
Lee,  West  Region  sales  manager; 
Rusty  Nash,  sales  representative. 
Exhibiting:  ADMARC  advertising 
business  management  system  for  dis¬ 
play,  classified  and  other  types  of 
advertising  provides  operational 
functions  and  revenue  tracking  cap- 
bility.  DISCUS  total  market  circula¬ 
tion  management  system  for  large 
newspapers  provides  pay  advance 
distributor  tracking  and  distribution 
functions  (planned  for  integration 
with  ADMARC).  PRIZM  PC-based 
product  maps  life-style  demographics 
in  over  40  U.S.  markets  (planned  in¬ 
tegration  with  ADMARC  and 
DISCUS). 


Booth:  2456 

NENSCO 

Staffed  by:  Brad  Beaton,  president; 
Larry  Erwin,  exec,  vice  president; 
David  Vito,  prepress  products  busi¬ 
ness  manager. 

Introducing:  Polyflex  plate  cushion 
underpacking;  NENSCO  flexo  doc¬ 
tor  blades. 

Exhibiting:  Complete  line  of  press¬ 
room,  platemaking,  camera,  compos¬ 
ing  and  photosensitive  equipment, 
paste-up  supplies  and  services. 

Booth:  4007 

NEWSPAPERS  &  TECHNOLOGY 

Staffed  by:  David  Topus,  sales  and 
marketing  vice  president;  advertising 
sales  representatives. 

Introducing:  Monthly  publication  for 
managers  addressing  integration  and 
application  of  technology  and  equip¬ 
ment  in  newspaper  publishing. 


Booth:  5112 

NIKKA  CORP. 

Staffed  by:  H.  Hugh  Takase,  execu¬ 
tive  vice  president. 

Introducing:  Newspaper  web-offset 
Model  ABS-WF  blanket  washer  auto¬ 
matically  supplies  solvent  across  a 
non- woven  fabric,  which  is  rolled  up 
in  regular  succession,  wiping  the 
blanket  surface.  Designed  to  quickly 


and  sedely  remove  dirt,  excess  ink  and 
paper  fiber  for  high-quality  printing, 
improved  workshop  environment  and 
higher  productivity. 

Exhibiting:  Automatic  Guide  Roller 
Washing  System  is  a  compact,  ener¬ 
gy-saving  machine  that  uses  the  webs 
as  washing  paper.  Can  be  used  with 
blanket  washer  Model  ABS-A  for 
complete  clean-up  during  plate 
change  or  after  print  run. 

Booth:  5220 

NIKON  INC. 

Staffed  by:  Doug  Howe,  general  man¬ 
ager;  Victor  Golyszycsn,  sales  man¬ 
ager;  John  Harcourt,  technical  man¬ 
ager. 

Introducing:  high-resolution,  wide¬ 
band  monochrome  still-video  camera 
system  to  record  images  on  floppy 
disks;  NT-2000A  35mm  film  scanner/ 
transmitter  to  send  color  images  over 
telephone  lines;  LS-3500  35mm  film 
scanner  to  provide  high-resolution 
scanning  of  color  and  monochrome, 
positive  or  negative  film,  with  soft¬ 
ware  to  provide  color  separation  and 
image  manipulation  capability. 


Booth:  1148 

NOLAN  PRODUCTS  INC. 

Staffed  by:  Mark  S.  Nolan,  president; 
Harry  L.  Winberg,  Robert  S.  Hersh- 
man,  exec,  vice  presidents;  Robert  E. 
Desroches,  regional  sales  representa¬ 
tive;  Michael  Lopushinsky,  assistant 
to  president. 

Introducing:  Althread  track  installa¬ 
tion  system;  wire-to-belt  lapstream 
conveyor  upgrade  option. 

Exhibiting:  Range  of  roll  handling  and 
mailroom  products,  including  news¬ 
print  dollies  and  track  (featuring 
Althread  system),  EZ-1  fully  pneuma¬ 
tic  counter  stacker  with  la.ser  counter 
and  IBM  PC  compatible  remote  prog¬ 
ramming  option,  Channelbelt  Lap 
Stream  Conveyor  with  new  wire  to 
belt  option  and  converging/diverging 
switch  capability  and  an  elevating 
truck  loader. 
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tri-level  lamp  producing  6000,  3000 
and  1000  watts,  and  is  available  as  a 
self-contained  Flip/Top  unit  or  as  an 
overhead  system  for  fast,  precise  ex¬ 
posures  of  color  plates,  proofing  ma¬ 
terials  or  films.  Units  contain  nuLoc 
vacuum  frame  handle  for  easy  one- 
hand  operation. 

Exhibiting;  SSTE2024SB  horizontal 
camera  loads  at  waist-high  position 
and  shoots  20"  x  24"  image,  enlarging 
and  reducing  by  5X;  VVES2024M2 
vertical  camera  offers  easy-to-use 
computerized  sizing  and  focusing 
with  dual-turret  mechanism  for  quick 
lens  changes,  5X  enlargement  and  re¬ 
duction  and  eight-channel  integrated 
memory  programmable  to  lOths  of  a 
light  unit  or  second;  P2500  Diffusion 
Transfer  Processor  develops  material 
up  to  two  feet  wide  for  positive-to- 
positive  image  transfer;  Eteluxe  VLT 
light  tables  have  precision  edges  to 
0.001"  per  foot,  diffuse  lighting  to 
alleviate  eye  strain  and  four  chrome- 
finished,  machined  steel  straight 
edges  that  are  adjustable  for  re¬ 
squaring. 


Booth:  2362 

OFFSET  TECHNOLOGY 

Staffed  by:  Jack  Thomsen,  sales  man¬ 
ager. 

Exhibitng:  Stack-Rite  stacker.  Model 
5;  electronic  fountain  solution  mixer. 
Model  100. 


Booth:  4023 

NOMADS  INC. 

Staffed  by:  James  Catania,  president; 
Linda  Santi,  Susan  Tennigkeit,  sales. 
Introducing:  List  Master  circulation 
system  software  for  MS-DOS  and 
Macintosh  personal  computers  man¬ 
ages  carrier-delivered  and  mailed  cir¬ 
culation  for  small  and  medium  publi¬ 
cations.  Three  networkable  versions 
include  a  full-featured  system  for  dai¬ 
lies.  Modules  include  accounting, 
billing,  ad  scheduling,  payables,  clas¬ 
sifieds  and  circulation. 


Booth:  2862 

OLIN  HUNT  SPECIALTY 
PRODUCTS  INC. 

Staffed  by:  Ronald  J.  Rose,  national 
sales  manager,  graphic  arts  products. 
Introducing:  ChemPact  is  a  clean, 
easy-to-use  chemical  handling  system 
that  features  vacuum-sealed  rapid  ac¬ 
cess  developer  and  fixer  and  automa¬ 
tic  mixer/replenisher  equipment  de¬ 
signed  for  use  in  prepress  areas.  Star- 
Quick  developer  and  companion  fixer 
offer  lith-quality  rapid  access  chemis¬ 
tries. 


Booth:  4016 

NUARC  CO.  INC. 


Booth;  1352 

ONE  CORP. 

Staffed  by:  Durelle  Boles,  president; 
Van  Morgan,  vice  president;  A1  Ta¬ 
ber,  marketing  vice  president;  Angela 
Culpepper,  sales  associate. 
Exhibiting:  Used  and  remanufactured 
web  presses  and  accessories;  used 
and  reconditioned  mailroom 
equipment;  new  upper  formers  and 
SelectKey  ink  fountains.  Also  facili¬ 
ties  planning  and  consulting  services. 


Booth:  1578 
NU-GRAPHICS 
MANUFACTURING  INC. 

Staffed  by:  Ed  Barnett,  president; 
Alex  MacLennan,  vice  president. 
Exhibiting:  XPress  line  of  semiauto¬ 
matic  and  in-line  benders,  plate 
punch-coaters,  punches,  lighted  film 
punches,  punch  and  verifying 
machines,  various  registration  sys¬ 
tems  and  saddles/locks. 


Staffed  by:  Don  Cims,  exec,  vice 
president-sales;  James  Dowlen,  re¬ 
gional  sales  manager;  Kevin  Shannon, 
international  sales  manager. 
Introducing:  System  631  features  a 


Booth:  4416 

ONE-FOR-ONE 

Staffed  by:  James  T.  Ware  Ill,  pres¬ 
ident;  James  J.  Hutchison,  vice  pres¬ 
ident;  Zachary  Woodard,  Max  Can- 
giano,  John  Saunders,  sales. 
Introducing:  Plain-paper  typesetters 
and  page  proofers  using  the  One-For- 
One  raster  image  processor  driving 
both  a  600dpi  Printware  printer  and  a 
400dpi  broadsheet  proofer;  new  emu¬ 
lators  for  Monotype,  Compugraphic 
and  Camex;  IBM  mainframe-based 
VersaComp  document  composition 
program  designed  for  composition  of 
large  documents  now  available  in 
DEC  VAX  version  (interactive  and 
batch  applications  will  be  shown). 


The  Ink  Recycling  System 
That  Works! 


Booth:  2962 

OVALSTRAPPING  INC. 

Staffed  by:  Not  available. 

Introducing:  The  JP40  B  automatic 
strapping  machine  is  fast  and  versa¬ 
tile,  with  such  features  as  programm¬ 
able  control  system,  automatic  self¬ 
threader,  soft  compactor,  exact  ten¬ 
sion  bundling,  automatic  conveyor 
system  and  user-friendly  operation 
and  maintenance.  The  ultra  high¬ 
speed  JP80  NS  fully  automatic 
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machine  can  produce  40  bundles  per 
minute. 

Exhibiting:  The  425  A  fully  automatic 
model  features  powered  conveyor, 
automatic  threader  and  wide  choice 
of  yoke  sizes.  The  standard  415  per¬ 
mits  an  experienced  operator  to  pro¬ 
duce  up  to  20  bundles  per  minute. 
Also  a  conventional  bottom  wrap 
machine  and  a  close-coupled  system 
that  combines  a  bottom  wrapper  with 
a  JP40  B  strapper  and  a  newspaper 
stacker,  providing  positive  control  of 
insert-filled  stacks  as  they  are  being 
strapped.  All  machines  will  be  oper¬ 
ational. 

Booth  :3336 
OXY-DRY  CORP. 

Staffed  by:  Bill  Schevers,  Western 
regional  sales  vice  president;  Bruce 
Niedzwiedz,  Web  Division  sales 
director. 

Introducing:  Web  break  detector  with 
non-contact,  self-arming  optical 
infrared  and  ultrasonic  sensing;  web 
severer  works  with  web  break  detec¬ 
tors  to  minimize  cylinder  wrap-ups; 
nonspray,  automatic  blanket  washers 
using  rotating  and  oscillating  brush 
(solvent  recovery  system  also 
available);  computer  controlled, 
programmable  register  controls  for 
both  side  guide  and  print  to  cut  to 
reduce  start-up  waste  and  improve 
quality;  fail-safe,  normally  closed 
automatic  ink  leveling  system  in 
capacitive  or  ultrasonic  sensing  for 
highly  accurate  fountain  leveling  and 
labor  reduction;  full  line  of  durable, 
portable,  drum-type  stackers  for 
brick  piling  of  skidded  inserts  or  tab¬ 
loid  products. 


Booth:  1248 

PAMARCO  INC. 

Staffed  by:  Chuck  Heurich,  sr.  vice 
president;  Joseph  Trungale,  general 
manager  and  Batavia  plant  manager; 
John  Burgess,  Dallas  plant  manager; 
David  Burgess,  Atlanta  plant  man¬ 
ager. 

Introducing:  Laser-engraved  anilox 
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rolls;  mechanically  engraved  and 
chrome-plated  anilox  rolls;  mechani¬ 
cally  engraved  and  ceramic-coated 
rolls;  Micro  Fax  for  measuring  wear 
on  anilox  rolls. 

Exhibiting:  Handproofers  and  clean¬ 
ing  brushes. 


Booth:  732 

PELLEGREN  CORP.,  THE 

Staffed  by:  John  Pellegren,  president; 
Steve  Pellegren,  vice  president;  Cecil 
Flowers,  sales  representative. 
Exhibiting:  Collage  of  renderings  and 
color  photographs  of  current  news¬ 
paper  facilities,  including  entire  new 
plants,  remote  production  facilities 
and  expansion  projects. 

Booth:  4015 

PENRIL  DATACOMM 


Staffed  by:  Steve  Phillips,  marketing 
manager;  Rick  Bums,  regional  sales 
manager. 

Introducing:  Alliance  V.32  modem 
with  full-duplex  communications  on 
dial  (PSTN)  circuits  as  well  as  two- 
wire  and  four-wire  leased  lines.  Uni¬ 
versal  modem  provides  operating 
modes  of  V.32  (  9600,  7200  and  4800 
bps)  and  V.22  bis  (2400, 1200, 600  and 
300  bps).  Incorporates  single-call  dial 
back-up  in  the  event  of  leased-line  fai¬ 
lure  and  supports  CCITT  V.54  di¬ 
agnostics.  Compact,  three-pound 
VCX-100  is  versatile  8-  or  16-port 
switching  statistical  multiplexer. 
Stand-alone  unit  can  be  used  for  small 
data  PBX  or  as  a  simple  point-to-point 
multiplexer  when  connected  to 
another  VCX-!(X).  Can  also  become  a 
wide-area-network  extremity  con¬ 
necting  to  either  a  VCX-150  or 
VCX-1000  networking  multiplexer. 
Features  include  port  selection  and 
contention,  dual  sessions  with  hot¬ 
key  toggle,  inactivity  timer,  transpa¬ 
rent  operation,  system  logger,  chan¬ 
nel  priority,  speed  conversion,  flow 
control,  statistical  reporting,  automa¬ 
tic  connections,  access  control,  port 
and  trunk  diagnostics,  autobaud,  par¬ 
ity  conversion,  configurable  attach/ 
detach  strings  and  full  break  handling. 
Exhibiting:  Complete  line  of  data 
communication  products. 
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Booth:  3350 

PERRETTA  GRAPHICS  CORP. 

Staffed  by:  Bruce  Quilliam,  Drew 
Kosky,  Denise  Marck,  Beth  Strasber- 
ger,  Jessica  Ingram,  Kathy  Fitzpat¬ 
rick. 

Introducing:  Perretta  Zonal  Control 
Dampener;  self-arming  web  break  de¬ 
tector  system;  automatic  solvent  ap¬ 
plicator;  P/2100  Series  remote  ink 
control  system. 


Booth:  2044 
PITMAN  COMPANY 

Staffed  by:  Jack  A.  Maltby,  national 
marketing  manager;  Nick  Minotti, 
national  newspaper  manager;  Dick 
Simonian,  national  newspaper  sales 
manager. 

Introducing:  Films,  papers,  chemis¬ 
try  and  equipment  from  Kodak,  Du 
Pont,  Anitec,  3M,  Agfa  and  KAMI. 
Exhibiting:  Line  of  PitGo  products. 


Booth:  706 
PLUMTREE  CO. 

Staffed  by:  Tim  Cooper,  president. 
Introducing:  The  QTMS  Copy  Coun¬ 
ter  II  is  a  noncontact  infrared  sensor 
for  counting  overlapped  newspapers 
in  a  stream  delivery.  QTMS  Press 
Management  Systems  provide  data 
on  time  and  materials  waste  at  the 
press  for  management  reports. 


Booth:  1962 
POWER  STRAP  INC. 

Staffed  by:  Alan  Gerrard,  president; 
Carl  Hansen,  service  manager;  Wes 
Greavu,  national  sales  executive; 
Larry  Ryan,  regional  sales  manager; 
Joe  Lux,  sales  representative. 
Exhibiting:  PSN  range  of  high-speed 
strapping  machines,  cross-tie  sys¬ 
tems,  film-wrapping  machine,  under- 
wrapper  and  underwrapper  feeders. 


Booth:  1157 
PRE-ENGINEERED 
COMPONENTS  INC. 

Staffed  by:  Richard  Kelsey,  engineer¬ 
ing  vice  president;  Joe  Cox,  manufac¬ 
turing  vice  president. 

Introducing:  Angular  Transfer 
Machine  (A.T.M.)  is  a  high-speed 
single-belt  spur  for  merge  and  diverge 
applications. 

Exhibiting:  Flat  belt  curve  conveyors; 
high-speed  merge  and  diverge  con¬ 
veyors. 


Booth;  1282 

PRESS  PRODUCTS  INC. 

Staffed  by;  Gary  Langlois,  president; 
Ed  Novicki,  technical  supervisor;  Pe- 
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ter  Weeland,  supervisor;  Bob  Beck¬ 
er,  sales  manager. 

Introducing:  TKS  and  Goss  press 
parts. 

Exhibiting:  Replacement  press  parts 
for  single-  and  double-width  Goss 
presses. 


Booth:  4128 

PRESS  QUOTE  INTERNATIONAL 
INC. 

Staffed  by:  Brett  West,  sales  director; 
James  E.  West,  president;  John 
Matthews,  Tribune  Media  Services 
sales  vice  president;  Melissa  E. 
White,  research  and  development. 
Introducing:  Flexible,  affordable,  fast 
software  designed  to  create  complete 
customized  financial  listing.  Stocks 
encompass  47  individual  data  fields. 
Editors  can  choose  formats  that  best 
suit  their  readers’  needs.  Mutual  fund 
listings  hold  23  separate  data  fields, 
including  dividend  information, 
which  has  never  been  offered  before. 
PQl  delivers  customized  listings  mi¬ 
nutes  after  the  markets  close. 


E>ooth:  1268 

PRESSTIME 

Staffed  by:  Jon  Reed, 
advertising  manager. 

Exhibiting:  Copies  of  the  latest  issue 
of  presstime,  the  monthly  journal  of 
the  American  Newspaper  Publishers 
Association. 


Booth:  4017 
PRINTERS  HOT  LINE 

Staffed  by:  Danielle  Crandall,  Brooke 
Dencklau,  sales  representatives. 
Introducing:  Weekly  publication  de¬ 
signed  to  stimulate  business  between 
buyers  and  sellers  of  new  and  used 
equipment  and  providers  and  users  of 
related  services  and  supplies.  Targets 
manufacturers,  printers  and  service 
providers,  specializing  in  up-to-the- 
minute  supply/demand  and  price  in¬ 
formation  for  the  printing  industry. 

Booth;  4033 

PRINTING  IMPRESSIONS 

Staffed  by:  John  Connor,  publisher; 
Marie  Rosenthal,  associate  editor. 
Exhibiting:  Magazine  for  the  printing 
and  allied  industries  includes  a  news¬ 
paper  production  edition  highlighting 
news,  trends  and  technology  in  news¬ 
paper  printing. 

Booth:  5226 

PRINTWARE 

Staffed  by:  Gary  Wilson,  Eastern  Re¬ 


gion  sales  manager;  L.  Marc  Fiora- 
vanti,  sales  vice  president;  Basel 
Judeh,  sales  support. 

Introducing:  720  IQ  Professional  is 
Printware’s  top-of-the-line  1200  x  600 
dpi  plain-paper  laser  imager,  driven 
by  both  Macintosh  and  PC  hosts.  It 
images  up  to  20,000  camera-ready 
masters  and  originals  per  month 
(prints  in  black,  red,  blue  and  brown). 
The  1440  Platesetter  is  a  1200  dpi  com- 
puter-to-plate  system  imaging  direct¬ 
ly  onto  premium  electrostatic  plates, 
accommodating  text,  line  art  and  half¬ 
tones  on  a  single  plate  up  to  15"  wide 
and  54"  in  length.  It  produces  a  dry 
plate,  cut  to  size  and  ready  to  hang  on 
a  press. 


Booth:  1053 

PROVAN  MARKETING  INC. 

Staffed  by:  Norm  Provan,  president; 
LaVeme  Provan,  secret^/treasurer; 
Jerry  Goggins,  sales  manager.  Blower 
Application  Co.  Inc.;  John  Jacobs,  re¬ 
gional  manager,  Icore  Products; 
Norm  Provan  Jr.,  president.  Pro 
Mark  Technologies  Inc. 

Introducing:  Quality  Components 
Corp..  Bensenville,  Ill.,  has  joined 
Provan  Marketing  to  provide  select, 
high-quality  double-width  press 
parts.  Double-width  press  parts  on 
display.  Brochures  and  information 
available. 

Exhibiting:  Will  demonstrate  Icore 
Mark  III  Newspaper  Counter.  Coun¬ 
ter  assures  correct  bundle  count  and 
verifies  count,  stacker  and  inserter 
performance  by  reporting  total  papers 
and  bundles,  papers  per  bundle,  total 
bundles  off  count,  papers  short  or 
long  and  bundles  short  or  long.  Blow¬ 
er  Application  will  feature  a  video, 
brochures  and  information  on  effi¬ 
cient  disposal  of  pallets  and  trash. 
BloApCo  pallet  shredder  reduces 
bulk  of  waste  pallets  by  as  much  as 
eight  times.  Also  information  on 
newsprint  shredding,  compacting  and 
baling  systems. 

Booth:  2012 

PSC  — FLOTURN  INC. 

Staffed  by:  Rod  Chrysler,  general 
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manager;  Dan  Otero,  plant  manager. 
Introducing:  Conveyor  with  powered 
belt  turning  with  pivoting  feeder  sec¬ 
tions.  Mailroom  conveyors  for  stack¬ 
ers  and  trimmers. 


Booth:  726 

PUBLISHERS’  AUXILIARY/NNA 

Staffed  by:  Corynne  Nathan,  trade 
show  manager;  Chuck  Holahan,  edi¬ 
tor;  Sharon  McFarland,  advertising 
representative;  Albert  “Bo”  Smith, 
general  manager. 

Introducing:  New,  limited-edition 
color  print  of  Norman  Rockwell’s 
“Hometown  News”  will  be  exhibited, 
as  well  as  examples  of  the  National 
Newspaper  Association’s  member 
benefits.  Also  books  and  brochures. 


Booth:  3186 

PUBLISHERS  EQUIPMENT 
CORP. 

Staffed  by:  Evans  Kostas,  president, 
CEO;  George  Derby,  vice  president, 
general  manager;  John  Gardiner,  en¬ 
gineering  vice  president;  Rick  Atwa¬ 
ter,  controls  vice  president;  Bill  Solo¬ 
mon,  King  Press  vice  president, 
general  manager;  Ron  Welborn,  King 
Press  engineering  vice  president. 
Exhibiting:  Double-width  mono  flex¬ 
ographic  printing  unit  with  half  deck; 
complete  single-width  “Process 
King”  web  offset  press  with  “Process 
King”  printing  units  and  folder;  Con¬ 
trols  Group  products,  including  press 
drives,  press  master  operator  con¬ 
sole  and  a  range  of  RTP  enhancement 
packages  for  Goss,  Kline,  Wood  and 
Hoe  RTPs. 


Booth:  4918 

PUBLISHING  TECHNOLOGIES 
INC. 

Staffed  by:  Eli  D.  Rousso,  president; 
Leslie  F.  Bernard,  executive  vice 
president;  Jeffrey  Diamond,  software 
engineer. 

Exhibiting:  AD-STAR  system  for  re¬ 
mote  entry  of  classified  advertising, 
now  in  use  at  several  newspapers  with 
front-end  systems  from  various  ven¬ 
dors.  Ad  filings  are  made  with  linage 
and  price  quotes  returned  to  the  send¬ 
ing  PC.  System  conforms  to  recently 
adopted  ANPA/ANCAM  standards 
for  remote  entry  of  ads. 


Booth:  737 
PULSE  RESEARCH 

Staffed  by:  John  W.  Marling,  pres¬ 
ident;  Gretchen  Marling. 

Exhibiting:  In-paper  reader  surveys, 
up  to  100  questions  with  random- 
sample  tabulation  of  responses;  ran- 
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dom  sampling  telephone  surveys 
targeted  to  general  population,  read¬ 
ers  or  nonreaders;  key  advertiser  sur¬ 
veys  targeted  to  current,  past  or 
prospective  advertisers;  advertising 
sales  plans/marketing  recommenda¬ 
tions  to  use  research  to  sell  adverti¬ 
sing;  sales  promotion  materials  de¬ 
rived  from  survey  and  research  re¬ 
sults;  on-site  sales  training  programs. 


Booth:  4234 

QUIPP  SYSTEMS  INC. 

Staffed  by:  Lou  Kipp,  president; 
Bengt  Brunnberg,  marketing  vice 
president;  Jack  Pruitt,  president, 
Quipp  Inc. 

Introducing:  The  SJ300,  newest  of 
Quipp’s  newspaper  stackers,  will  be 
shown  in  two  models,  a  compensating 
stacker  for  ROP  and  a  noncompensat¬ 
ing  stacker  for  inserts .  The  Quipp  Sort 
Bundle  Distribution  System’s  design 
is  based  on  linear  electric  motors,  eli¬ 
minating  the  need  for  chains  and 
sprockets.  The  Quipp  1000  stacker  for 
the  newspaper  and  commercial  mar¬ 
kets  stacks  inserts,  signatures,  fliers 
and  small-count  newspapers.  The 
Production  Monitoring  System 
serves  as  a  tool  to  control  newsprint 
consumption  by  eliminating  over-  and 
under-production  runs. 


Booth:  1069 

RAPIDTEC 

Staffed  by:  David  C.  Bacon,  sales 
vice  president;  Cliff  Boivin,  Walter 
Sorrow,  regional  managers. 
Introducing:  News  Master  offset 
printing  blankets,  with  uniform 
gauge,  promote  quick  release  and  ex¬ 
cellent  feed  control.  Textured  surface 
is  formulated  for  the  proper  ink  and 
water  balance  that  reduces  linting 
while  reproducing  a  consistently 
sharp  dot.  Available  in  three-ply 
((0.066),  four-ply  (0.076),  No-Pack 
(0.083)  and  No-Pack  (0.086). 


Booth:  4216 

REUTERS  INFORMATION 
SERVICES  INC. 


Staffed  by:  L.  Brewster  Jackson, 
media  services  sr.  vice  president; 
James  Outman,  media  services  depu- 


What  systems  supplier 
spends  the  most 
proportionately  on 
R&D? 


63E 


StafTed  by:  W.  Frederick  Craig,  Dr. 
Robert  G.  Hacker,  John  C.  McCrack¬ 
en,  professors;  John  M.  Marciniak, 
technical  service  coordinator;  John 
Kulak,  technical  associate. 
Exhibiting:  Informational  materials 
about  BS  degree  program  in  News¬ 
paper  Operations  Management,  as 
well  as  materials  about  BS  degree  op¬ 
tions  in  Printing,  Printing  and  Applied 
Computer  Science  and  Printing  Sys¬ 
tems.  Graduate  program  information 
also  available.  School’s  representa¬ 
tives  will  answer  questions  and  advise 
students  interested  in  programs  and 
newspaper  careers. 

Booth:  7103 

ROCKWELL  COMPUTER  SOLU¬ 
TIONS 

Staffed  by:  J.V.  Rockwell,  president; 
Steve  Rockwell,  Mark  Rockwell,  vice 
presidents;  Bill  Cobb;  Rick  Lane. 
Exhibiting:  Demonstrations  of  Macin¬ 
tosh-based  classified  advertising  man¬ 
agement  and  WireCap  wire  service 
capture  and  management  system  for 
passing  wire  copy  into  desktop  edito¬ 
rial  and  pagination  systems.  Also,  off- 
the-shelf  software  running  on  color 
and  monochrome  Apple  Computer 
equipment  outputting  to  high-end 
typesetters. 


ty  director;  John  C.  DePrez,  national 
sales  manager;  Travis  Hughs,  South¬ 
west  sales  executive;  Clarence  Zaitz, 
West  Coast  sales  executive;  Mitchell 
Koppelman,  national  picture  sales. 
Introducing:  The  latest  upgrades  to 
the  Reuter  News  Pictures  Terminal 
include  high-speed  digital  output  to 
Harris  Micro  600,  Autokon  interface, 
color  display  and  an  interface  td  the 
Macintosh  II. 

Exhibiting:  Financial  information 
products,  including  Textline,  County 
reports  and  Reuter  Media  Research. 


Booth:  3262 

ROCKWELL  INTERNATIONAL, 
Graphic  Systems  Div. 

Staffed  by:  Les  Kraft,  vice  president, 
general  manager,  Goss  Newspaper 
Products;  W.A.  Boston,  vice  presi¬ 
dent,  general  manager,  Goss  Com¬ 
mercial  and  Hantscho  Products. 
Introducing:  Goss  Flexoliner,  a 
70,000  cph  double-width  flexographic 
newspaper  press  and  control  system 
incorporating  modular  design.  Also,  a 
keyless  offset  Community  Press  unit. 
Exhibiting:  Goss  Colorliner,  a  75,000 
cph  double-width  newspaper  press 
with  Advanced  Press  Control  System 
and  Production  Information  and  Con¬ 
trol  System,  for  optimal  paging  and 
color  flexibility.  Goss  3:2  double¬ 
width  Sovereign  folder  designed  for 
high-speed,  heavy-duty  operation 
with  maximum  paging,  accommodat¬ 
ing  up  to  10  webs  collect  for  160-page 
broadsheet  newspapers  or  12  webs 
straight  for  96-page  newspapers. 
CT45  box-frame,  running-belt  reel- 
tension-paster  capable  of  handling  45" 
paper  rolls  for  Colorliner,  Flexoliner 
and  Headliner  Offset  presses.  Also 
C700  high-volume  insert  press  unit 
and  folder,  C500  medium-run  press 
unit,  Hantscho  Mark  10  commercial 
press,  new  replacement  parts  for 
Community  single-width  presses  (in¬ 
cluding  stainless  steel-clad  cylinders 
and  swing-down  fountains)  and  demon¬ 
strations  of  Parts  Link  computerized 
parts  order  system. 


Booth:  2656 
RICOH  CORP. 

Staffed  by:  Not  available. 
Exhibiting:  Demonstration  of  the 
Telepress  facsimile  communication 
systems,  which  interface  with  a  varie¬ 
ty  of  page  scanning  and  recording  de¬ 
vices,  providing  variable  data  com¬ 
pression  rates  up  to  60:1,  high-speed 
data  transmission  up  to  T1  rate, 
broadcast  transmission  to  up  to  64  re¬ 
ceive  sites  and  an  information  man¬ 
agement  and  network  control  system 
for  remote  newspaper  publishing. 

Booth:  1730 

RIT  — SCHOOL  OF  PRINTING 
MANAGEMENT  AND  SCIENCES 


Non-Stop  Two-Sided 

FLIP/TOP 


NEWI 

Rotary 

Shutter 


Booth:  6707 

ROUTING  TECHNOLOGY 
SOFTWARE  INC. 


•  New  FAST  Vacuum  System 
at  no  extra  cost 

•  Integrated  Exposure  Control 
with  8  memory  channels 

•  Motorized  Kokomo  and 
Clearing  Filter  optional  $1295. 


•  6000-3000-1CXX)  watts 
of  Multi-Spectrum 
(high  UV)  Light  for 
platemaking,  proofing 
and  films. 

•  New  Rotary  Shutter 


Model  mOAPRNS 
Two  33"  X  41 V:"  Blankets 

$8995. 

Sizes  to  43"  x  52"  ^ 

Crafted  in  the  US.  A 

nuArc  company,  inc. 

6200  W.  Howard  St. ,  NILES  (Chicago),  IL  60648-3404  " 
FAX  312/967-9664  312-967-4400 


Staffed  by:  Ed  McNamara,  vice  pres¬ 
ident;  Bob  OHerman,  Southeast  re¬ 
gional  manager. 
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Introducing:  Roadshow,  Version  3.0, 
featuring  territory  module  for  defin¬ 
ing  and  balancing  territories  by  order 
volume  and  geographic  location  and 
improved  handling  of  multi-day  rout¬ 
ing.  The  PC-based  routing  and  sche¬ 
duling  system,  in  use  by  several  major 
metropolitan  dailies,  helps  reduce 
distribution  costs  and  improve  pro¬ 
ductivity  and  customer  service. 

Booth:  428 

R.T.P.  TECHNICAL  SPECIALISTS 

Staffed  by:  William  C.  Spells,  owner; 
Steve  Watson,  Frank  Drazan. 
Exhibiting:  Books,  brochures,  in¬ 
formation  sheets,  photographs  of  in¬ 
stallations,  infrared  roil  position  and 
surface  sensing  kits.  Hall  effect  com¬ 
mutator  conversion  kits  and  split  slip 
ring  assemblies  for  RTP  conversions. 


Booth:  4322 

RZ  COLOR 
SYSTEMS  INC. 

Staffed  by:  Michael 
C.  Berkowitz,  president;  Fred 
Jenkin,  sales  vice  president. 
Introducing:  RZ  Carat  500  newspaper 
color  page  assembly  system  allows 
newspaper  pages  to  be  electronically 
put  together.  RZ  410LR  is  a  28"  x  42" 
laser  output  recorder.  RZ  ScanTint  is 
a  tint-generation  system  for  the  crea¬ 
tion  of  fake  color. 

Exhibiting:  RZ  210L  laser  color  scan¬ 
ner;  RZ  210CM  color  monitor  pre¬ 
viewing  terminal;  RZ  220  CAD  mask¬ 
cutting  system. 

Booth:  1068 
RYCO  GRAPHIC 
MANUFACTURING  INC. 

Staffed  by:  Ross  Hart,  sales  and 
marketing  exec,  vice  president;  A.J. 
Magro,  chairman;  Thomas  Switall, 
president;  Jerry  Howell,  Paul 
Geralds,  regional  sales  managers; 
Frank  Simonetti,  sales  engineer;  Tom 
Carbery,  field  service  manager. 
Introducing:  New  RycoVac  rotary  dry 
blanket  cleaning  system;  also  Digital 
Pulse  Dampening  System  enhanced 
with  unitized  controls.  Dampening 
Unit  Console  and  Dampening  Press 
Control  System  for  the  entire  press, 
featuring  enunciator  panel  to  monitor 
the  complete  dampening  system. 
Exhibiting:  Rycomix  mixing  systems, 
automatic  blanket  washing  system, 
batch  counting  system,  gluing  sys¬ 
tem,  bad  copy  marking  system,  sili¬ 
cone  applicators.  Digital  Pulse 
Dampening  System. 

Booth:  1862 

RYCOLINE  PRODUCTS  INC./SUN 
GRAPHIC  INC. 

Staffed  by:  Norman  J.  Nichol,  pres- 
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ident;  Donald  D.  Geralds,  exec,  vice 
president;  Joseph  Cuzner,  technical 
services  vice  president;  Daniel 
McGuire,  James  Peifer,  Frank  Krep- 
pel,  Kenneth  Cesario,  Gene  La 
Chance,  David  Wilkinson,  district 
managers;  sales  representatives. 

Introducing:  Nova  25  low  V.O.C.  rol¬ 
ler  and  blanket  wash  for  fast,  effective 
ink  and  paper  lint  removal;  Ryco  Zing 
all-purpose  cleaner  for  dilution  in 
water;  Flexo  Pak  plate  cushion  for 
long  life  and  clean  printing. 
Exhibiting:  Sun  blankets,  Rycoline 
fountain  solutions,  plate  cleaners, 
offset  plate  and  press  chemicals. 

Booth:  6701 

SAKATA  INX  USA  CORP. 

Staffed  by:  Not  available. 
Introducing:  The  Multi  Image  Color 
Separation  System  makes  halftone 
images  for  newspaper  printing  by 
directly  capturing  original  images 
from  television,  still  video  cameras, 
VCRs  and  35mm  film  scanners.  The 
system  consists  of  the  input  device(s), 
analog-to-digital  converter,  a  work¬ 
station  and  a  laser  flatbed  scanner. 
Tone  correction,  color  change  and 
sharpness  enhancement.  Processing 
time  from  RGB  input  to  YMCK  half¬ 
tone  image  is  under  20  minutes. 
Exhibiting:  Print  Analysis  Standard 
System  (PASS),  a  PC-based  color 


print  quality  and  plate  analysis  sys¬ 
tem  for  newspapers,  will  be  demons¬ 
trated. 

Booth:  121 

SCANDRIVE  IN  HALLSTAHAM- 
MAR  AB 

Staffed  by:  Rolf  Torwald,  managing 
director;  Gustav  Rennerfelt,  techni¬ 
cal  manager;  Greger  Fransson,  project 
manager. 

Introducing:  Differential  gearbox 
gives  dynamic  control  of  the  rotating 
speed  of  axis  with  0.1%  accuracy. 
Can  be  used  in  the  infeed,  cooling  sec¬ 
tion  and  folding  section  of  newspaper 
printing  presses.  Register  unit  allows 
positioning  of  the  printing  cylinder 
with  an  accuracy  of  0.01  mm. 

Booth:  1063 

SCHAEFER  MACHINE  CO.  INC. 

Staffed  by:  Bob  Gammons,  president; 
John  V.  Ketcham,  vice  president. 
Introducing:  “Composition  Room” 
adhesive  paste-'ip  wax  is  formulated 
for  use  in  newspaper  composition 
rooms.  Product  is  a  high-tack  wax 
preblended  with  the  correct  tackifiers 
to  provide  quick  hold  on  layout 
sheets,  eliminating  the  need  for  addi¬ 
tives  and  suitable  for  all  brands  of 
waxers. 

Exhibiting:  Twelve-inch  STW  waxer 
and  9",  14"  and  20"  waxers. 


What  systems 
supplier  has 
grown  the  most 
in  the  last 
5  years? 
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Booth:  26,  731 

SCITEX  AMERICA  CORP. 

Staffed  by:  Ken  Hurtubise,  industry 
marketing  director;  Jack  McPhee, 
national  accounts  manager;  Paul 
Thiel,  corporate  communications 
vice  president. 

Exhibiting:  Smart  Scanner  CCD 
flatbed  color  input  unit;  Assembler 
page  assembly  workstation;  Vision¬ 
ary  PC-based  design/layout  system. 


Booth:  4940 
SEECOLOR  CORP. 

Staffed  by:  Paul  Snypp,  CEO;  Louis 
M.  Surbrook,  president;  Nancy 
E.Layboume,  office  manager;  Craig 
L.  Surbrook,  R&D  vice  president; 
Ron  LaForge,  sales  vice  president; 
Steven  R.  Surbrook,  systems/ 
technical  support  vice  president. 
Introducing:  The  SeeColor  CS2000 
digital  scanner/separator  provides  a 
method  for  combining  text  from  other 
microcomputer  systems  with 
graphics  to  produce  films  with  high- 
qusility  separations.  It  scans  images 
using  high-resolution  CCD  tabletop 
scanners  and  offers  retouching  and 
color-correction  capabilities.  As  a 
stand-alone  scanner,  throughput  is 
20-30  minutes  from  start  of  scan  to 
output  of  negatives  (with  no  set-up 
time  required).  Also  demonstrations 
of  Color  Architect  prototype  of  scan¬ 
enhancing  software,  which  eliminates 
prescanning  calibration  and  rescan¬ 
ning.  It  adjusts  and  modifies  images  to 
correct  for  drawbacks  of  CCD  de¬ 
vices. 


Booth:  1276 

SEMLER  INDUSTRIES  INC. 


Staffed  by:  Paul  B.  Englram,  Harold 
Snyder,  product  specialists;  Edward 
Lafferty,  Western  Region  manager; 
Geri  Massoth,  marketing  analyst; 
Robert  S.  Rhine,  marketing  director; 
William  E.  Schultz,  sales  director; 
Loren  H.  Semler,  president. 
Exhibiting:  Offset  and  letterpress  ink 


recovery  systems;  solvent  recovery 
systems;  ink  transfer  vacuums  and 
pumping  systems;  gloves  and  other 
supplies. 


Booth:  1042 

SEPARATION  TECHNOLOGIES 
INC. 

Staffed  by:  Hank  Leonard,  president; 
Dan  King,  marketing. 

Introducing:  Ink  reclamation  and  re¬ 
cycling  system  removes  solvents  and 
water  and  features  self-cleaning  filtra¬ 
tion  for  injector  offset  printing  ink. 
Low-maintenance  system  is  not  labor 
intensive.  Complete  package  includes 
heating  and  cooling  source  as  well  as 
detailed  control  panel  and  level  con¬ 
trol  system.  Explosion-proof,  low- 
temperature,  low-pressure  operation. 


Booth:  4916 

SEYBOLD  PUBLICATIONS  INC. 

Staffed  by:  Stephen  Edwards,  editor; 
Bill  Solimeno,  Andy  Tribute,  associ¬ 
ate  editors;  Kevin  Howard,  market¬ 
ing  director;  Malinda  Dalton,  Lillian 
Matthews,  Martha  Morrison,  circula¬ 
tion. 

Exhibiting:  Copies  of  Seybold  Report 
on  Publishing  Systems,  will  be  distri¬ 
buted,  as  well  as  a  sample  of  the 
Seybold  Report  on  Desktop  Pub¬ 
lishing.  Also  showing  copies  of  the 
books.  The  World  of  Digital  Typeset¬ 
ting  and  Publishingfrom  the  Desktop. 


Booth:  1826 
SIGNODE  CORP. 

Staffed  by:  Bill  Markowski,  ad  man¬ 
ager;  Chris  Larsen,  graphic  arts  in¬ 
dustry  manager;  various  graphic  arts 
staff  specialists. 

Introducing:  News  90  plastic  strap¬ 
ping  system  is  a  new,  high-speed 
newspaper  bundling  machine  for 
strapping  rounded  insert  bundles  or 
flat  main  sheets  with  throughput  of  45 
bundles  per  minute,  integral  side 
compression  and  wide  conveyor 
belts. 

Exhibiting:  MLN-2A  plastic  strap¬ 
ping  system  for  up  to  40  bundles  per 
minute  (with  optional  insert  bundle 
conveyor  and  side  clamps);  Spirit 
automatic  strapping  system,  a  light¬ 
weight  and  portable  plastic  strapping 
machine  often  used  with  other  strap¬ 
ping  systems  to  cross-tie  newspaper 
bundles  in  line,  straps  random  or  uni- 
form-size  bundles  in  various  strap 
patterns  with  a  cycle  rate  up  to  32 
bundles  per  minute;  SpiraGrip  MLS- 
SS  stretch  wrap  system,  a  semiauto¬ 
matic  machine  for  loads  up  to  4,000 
lbs.,  is  used  off  line  to  wrap  pallet 
loads  of  printed  materials  with  pre¬ 
stretched  film. 


Booth:  104 

SINCLAIR  COMMUNICATIONS 
INC. 

Staffed  by:  George  Sinclair,  president 
and  chief  executive,  Sinclair  Group; 
Rod  Regan,  sales  and  marketing  vice 
president;  Lou  Westendorf,  prepress 
systems  sales  manager;  Iain  Camer¬ 
on,  prepress  systems  technical  direc¬ 
tor;  Lennart  Stalfors,  Hasselblad 
Electronic  Imaging  AB  president; 
Leif  Askerlund,  Hasselblad  market¬ 
ing  and  sales  manager;  Huw  Tiisley, 
Hasselblad  prepress  systems  techni¬ 
cal  support  (Sinclair  Imaging  Systems 
Ltd.,  UK);  Bibbs  Sinclair,  Sinclair 
Communications  vice  president. 
Introducing:  PIPS  electronic  picture 
desk  by  Monotype  with  new  Macin¬ 
tosh  II  interface  demonstrated  with 
input  devices  (negative  scanners)  and 
output  devices  (e.g.,  Autokon  1000); 
high-speed  K970  digital  recorder  for 
receiving  high-resolution  digital  imag¬ 
ery  in  hard-copy  form;  proofing  prin¬ 
ter  used  to  proof  pictures  in  the  news¬ 
room. 

Exhibiting:  Hasselblad  Dixel  2000 
negative  scanner  and  transmitter;  im¬ 
age  converters;  One  K570;  One  K590; 
DPCM  4014;  AM/FM  converters;  fax 
test  generator;  WeatherTrac. 


Booth:  1302 
SMITH  R.P.M.  CORP. 

Staffed  by:  Victoria  Smith,  president; 
Jim  Amer,  service  manager;  Ron 
Fricks,  plant  manager;  Jessica  Brunk, 
assist,  engineering  manager. 
Introducing:  PDS,  Pulsating  Spray 
Dampener,  is  an  airless  dampener 
that  follows  press  speed  and  allows 
complete  page  control,  using  two  noz¬ 
zles  per  page  for  even  water  control. 
System  will  also  show  the  new  “Quick 
Change”  nozzle.  The  PDS  II  Spray 
Dampener,  an  update  of  the  original 
dampener,  allows  column  control 
across  the  plate  using  32-36  air- 
atomized  spray  nozzles.  Solution  out¬ 
put  of  the  solenoid  pumping  station  is 
digitally  controlled.  Press-  or  folder- 
mounted  airless  silicone  spray  system 
applies  silicone  without  using  rollers. 


Booth:  4522 

SOFTWARE  CONSULTING 
SERVICES 

Staffed  by:  Richard  J.  Cichelli,  pres¬ 
ident;  Daniel  D.  Zito,  vice  president, 
general  manager. 

Introducing:  SCS/LinX,  a  Layout- 
8000  interface  to  QuarkXPress, 
assists  pagination  by  passing  to 
QuarkX^ess  the  Layout-8000  page 
geometries,  DTI’s  AdSpeed  (former¬ 
ly  Display AdBuilder)  display  ads, 
and  text  from  either  the  SCS-8000 
editorial  system  or  other  text  sources. 
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Who  else? 

CText 

No  matter  how  you  look  at  it,  CText  leads  the  way  in  publishing  systems. 
Publishers  all  across  the  United  States  and  around  the  world  are  selecting  CText 
systems  because  CText  meets  their  needs  for  today  and  tomorrow.  CText^ 
open-systems  architecture  and  standard  hardware  and  software  allow  you  to 
expand  as  needed  and  provide  easy  access  to  future  technology.  And  CText  offers 
you  the  flexibility  of  choosing  a  full  turnkey  system,  a  core  system  where  you 
provide  the  workstations,  or  a  software  system  where  you  provide  all  the 
hardware.  Any  way  you  choose,  CText  provides  complete  support,  and  only 
CText  provides  systems  for  publications  of  all  sizes,  from  small  dailies  to  major 
metropolitan  newspapers.  CText  serves  all  your  editorial,  classified  and  display 
advertising  needs,  and  we  do  it  with  a  deep  commitment  to  the  future. 


Standard  platforms  supported:  MS®-DOS  ■  MS®-OS/2®  ■  Microsoft®  Windows  ■  Presentation  Manager® 
Novell  NetWare®  ■  Tandy®  Personal  Computers  ■  Tandem  Computers  ■  Sun  Microsystems 


rText 

Corporate  Headquarters  1286  Eisenhower  Place  Ann  Arbor,  Ml  48108 
(313)971-1011  Telex;  5106002208  FAX;  (313)  971-1 105 

TtadMMrh  artuwwtatffHMdts:  AM  pfodmt  mwt  cited  ere  miif  led  tradtuilu  mi  their  respective  heMsrs.  Cspyrtfht.  I9P9  Citat 


See  CText  at  ANPA/TEC  in  New  Orleans — Booth  4302. 


The  Macintosh-based  QuarkXPress 
can  then  be  used  to  produce  paginated 
pages.  Also  demonstrations  of  new 
classified  pagination  system  running 
on  Macintosh  computers. 

Exhibiting:  Demonstrations  of  adver¬ 
tising,  production  and  business  soft¬ 
ware  running  on  a  Unix/386  network 
with  multiple  PC  and  Macintosh 
workstations.  The  advertising  sys¬ 
tems  consist  of  Layout-8000  page 
dummying  software  and  programs  for 
order  entry,  copy  entry,  reservations, 
credit  checking,  sales  analysis,  press 
webbing  and  ad  tracking.  Production 
software  includes  editorial  and  classi¬ 
fied  systems,  as  well  as  library,  ad 
makeup  and  pagination  products. 
Business  systems  include  accounts 
receivable,  transient  billing,  general 
ledger,  accounts  payable,  payroll  and 
circulation. 


Booth:  3054 
SOLNA  WEB  INC. 

Staffed  by:  Ulf  Aggeryd,  executive 
vice  president;  Paul  Gordon,  sales 
vice  president;  Rich  Kerns,  opera¬ 
tions  vice  president. 

Introducing:  Two-unit  Distributor  30 
web  offset  newspaper  press,  featuring 
2+  1  units,  will  be  printing  four-color 
product.  Solna  AB  will  introduce  and 
demonstrate  the  Circulator  web  offset 
press  designed  for  various  inter¬ 
national  markets. 

Booth:  2036 

SPEGRAM  INC. 

Staffed  by:  Jens  Ljungberg,  Maurice 
Blanchet,  Tom  Northup. 

Introducing:  Barstrom  in-line  labeling 
machine  for  address  or  promotional 
labels;  Barstrom  zip  code  sorting  and 
addressing;  Barstrom  off-line  mobile 
addressing  machine;  Barstrom  label¬ 
ing  machine  for  printed  paper  webs 
prior  to  folding. 

Exhibiting:  Tolerans  in-line  stitching 
equipment;  crown  stitching  wire;  pre¬ 
cision  blanket  washer. 


WILLIAM  C.  SPELLS 

“Technical  Specialist” 

1210  PINAR  DRIVE  ORLANDO,  FLORIDA  32825 

_ 407/273-9379 _ 

ROCKWELUGOSS  SERViCE~ 

Troubleshooting 

Installations/Supervision 

Training 

Checkouts 

on 

Reels  &  Pasters 
Tension  Systems 
Dampening  Systems 
Web  Break  Systems 
Electrical  Systems 
Booth  No.  428 
WORLDWIDE  SERVICE 


Booth:  3356 

STACKER  MACHINE  CO. 

Staffed  by:  Peter  van  Vlaanderen, 
president;  Tim  Goszka,  engineering 
sales  cordinator. 

Introducing:  LCSS  Laser  Count  Sign¬ 
ature  Shift  does  a  stream  count  and  a 
side  shift  to  ope  signature  for  count 
recognition  on  the  stacking  table. 
Exhibiting:  V-650  stacker;  V-800  ro¬ 
tary  trimmer;  V-31  crusher  module; 
V-14  90°  bumpturn. 


Booth:  3036 

STAR  INTERNATIONAL  CORP. 

Staffed  by:  A1  Hospel,  president; 
Sonja  Hospel,  vice  president; 
Gerhard  Latime,  regional  manager- 
Latin  America;  Diane  Zimmer,  ex¬ 
port  coordination;  Dana  Becter, 
marketing  representative. 

Exhibiting:  Hall  Processing  Inc.  n.ail- 
room  equipment  marketed  overseas 
by  Star,  which  also  markets  offset 
plates  and  chemistry,  press  parts, 
strapping  machines  and  newspaper 
supplies. 


Booth:  4034 
STARSIGNAL  INC. 

Staffed  by:  Robert  D.  Widergren, 
president;  Michael  C.  Widergren, 
assistant  marketing  manager;  John  P. 
McCracken,  George  Hall,  marketing 
and  sales;  Jim  Bradfield,  executive 
vice  president. 

Introducing;  The  ColorFax  full-color 
facsimile  system  is  the  first  such  sys¬ 
tem  capable  of  transmitting  any  color 
documents  and/or  pictures  over  dial¬ 
up  phone  lines  in  under  four  minutes 
per  page.  It  reproduces  up  to  256,000 
color  combinations  and  scans  in  and 
prints  out  at  300  dpi.  It  can  also  print 
out  transparencies.  The  time-saving 
unit  can  be  used  to  transmit  color  pic¬ 
tures,  graphs  or  color  documents 
from  remote  locations  for  prepress  or 
press  proofing. 


Booth:  2958 

STAUFFER  MEDIA  SYSTEMS 

Staffed  by:  Rockford  E.  Smith,  gener¬ 
al  manager;  Herbert  B.  Medlin,  sys¬ 
tems  consultant;  Kim  Sexton,  sales 
manager;  Mike  Forman,  coordinator. 
Exhibiting:  Macintosh  and  IBM  ver¬ 
sions  of  Stauffer  Gold  computerized 
newspaper  library  systems  with  auto¬ 
matic  filing  and  retrieval  of  news  stor¬ 
ies  on  optical  disks.  SMS  provides 
interfacing  with  most  popular  front- 
end  systems.  Enhanced  AT&T  Unix- 
based  Stauffer  Gold  business  systems 
for  advertising,  circulation  and 
accounting.  The  updated  software 
now  runs  on  AT&T  6386  WGS  com¬ 
puter  systems. 


Booth:  5326 

STEPPER  ASSOCIATES  INC. 

Staffed  by:  Scott  Hannon. 
Introducing;  On-location  videotapes 
of  the  full  line  of  Stepper  equipment  in 
use  at  several  major  newspapers.  Will 
include  Solo  Inserters,  which  can 
assemble  heavy  (up  to  9  lbs.)  Sunday 
completes  in  one  pass.  Also,  the  all- 
new  automatic  loader  for  the  com¬ 
pany’s  exclusive  Drop  Hopper. 
Exhibiting:  Model  1630  plastic  bag¬ 
ger;  Model  1600  labeler;  complete  line 
of  Fold  n’  Tie  machines. 


Booth:  408 

STOESSER  REGISTER 
SYSTEMS 

Staffed  by:  Bill  J.  Stoesser,  vice  pres¬ 
ident;  Ron  Johnson,  manufacturer’s 
representative. 

Introducing:  Demonstration  of  Stoes- 
ser-engineered  register  systems  for 
the  commercial  and  newspaper  web 
markets,  designed  to  fully  integrate 
prepress  and  pressroom.  Precision 
punches,  stripping  supplies  and  regis¬ 
ter  control  boards  to  deliver  reg¬ 
istered  work  to  the  pressroom,  and  a 
new,  fully  automatic  plate  bender  to 
ensure  every  plate  is  bent  in  register 
for  total  image  control  on  press. 


Booth;  1562 

SUN  CHEMICAL  CORP.,  General 
Printing  Ink  Div. 

Staffed  by:  Robert  Brough,  news  inks 
marketing  manager;  Artimus  Hamil¬ 
ton,  publication  flexo  inks  marketing 
manager;  James  Synott,  technical 
services  manager;  Mike  Tucker,  Tom 
Boyle,  Ed  Behringer,  Rich  Johnson, 
John  Corcoran,  regional  managers. 
Introducing:  Cleanset  line  of  low-rub 
black  inks. 

Exhibiting:  Improved  rub-off  charac¬ 
teristics  of  low-rub  news  inks,  letter- 
press  emulsion  inks,  soy  oil  inks  and 
NewsAq  flexo  inks  for  newspaper 
printing  in  a  new  exhibit  for  ’89. 


Booth;  127 

SUPPORT  PRODUCTS  INC. 


Staffed  by:  Jim  Calhoon,  president; 
Todd  Kingery,  marketing  manager. 
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In*  jHucing:  Remote  pasting  and 
sf  ■  ..'.ing  system  pastes  backbone  of 
product  on  press,  eliminating  binding 
operations.  Can  be  used  in-line  with  a 
trimmer  to  produce  a  finished  pro¬ 
duct. 

Exhibiting:  Ink  levellers,  counting 
systems,  packing  gauge,  QTMS 
Copycounter. 

Booth:  112 
SYNAPTIC  MICRO 
SOLUTIONS  COOPERATIVE 

Staffed  by:  Tom  Davis,  CEO;  Dave 
Arndt,  vice  president,  director  of  sup¬ 
port;  Steve  McMahon,  Suntype  Pub¬ 
lishing  CEO;  sales  staff. 
Introducing:  362,  the  Computer 
Aided  Publisher,  “is  a  high-end  elec¬ 
tronic  (desktop)  publishing  package” 
allowing  interactive  work  with  text, 
object  graphics,  raster  (bitmapped) 
graphics  and  scanned  images.  It 
allows  import  of  text  from  word- 
processors  into  predesigned  style 
sheets  or  page  layout  designs.  Over 
900  fonts  available,  with  extensive 
range  of  pi  and  math  characters.  Ras¬ 
ter  graphics  can  be  manipulated  abso¬ 
lutely,  fit  to  frame  or  scaled  in  various 
ways.  362  allows  pagination  up  to 
broadsheet  size  with  no  limitations 
(except  disk  space)  on  number  of 
pages  or  formats  saved.  Works  with 
Synaptic’s  Advanced  Scheduling  and 
Accounts  Receivable. 

Exhibiting:  Synaptic  Ad  Scheduling; 
accounts  receivable/billing;  Subscrip¬ 
tion  and  Circulation  Manager;  Sun- 
type  classified  advertising.  Editorial 
Manager;  Cyma  Professional 
Account  series,  network  hardware, 
system  designs. 


Booth:  2770 

SYSTEM  INTEGRATORS  INC. 


Staffed  by:  A1  Edwards,  president; 
Stephen  Nilan,  marketing  director; 
Bill  Aaronson,  sales  vice  president; 
Bob  Strack  product  operations  vice 


EWERTAHRENSBURG  ELECTRONIC  GmbH 


Our  control  systems 
for  printing  presses 

offer  a  high  standard  of  performance 
and  operating  ease  and  are  designed 
to  meet  the  printing  process  and  operating 
requirements  in  an  optimal  manner. 


We  offer  flexibility  in  technology  and  design  for 
the  printer  —  machine  —  printing  process. 

Your  first  contact  with  us  will: 

•  demonstrate  our  cooperative  attitude 

•  reveal  that  our  longstanding  experience 
guarantees  ultimate  satisfaction 

•  leave  you  with  the  power  of  the  last  decision 

Our  equipment  is  in  successful  and  reliable  operation  at  many  printing 
plants  in  Europe  and  the  USA. 

A  variety  of  new  printing  presses,  including  an  aniloxoffset  unit,  will  shortly 
go  into  production  using  our  control  and  master  system. 

We  provide  24-hour  service! 

Service  with  our  permanent  presence  in  the  USA. 

When  planning  your  projects,  be  sure  to  contact  us  to  benefit  from  our 
professional  know-how. 


EAE  Ewert  Ahrensburg  Electronic  GmbH 

D-2070  Ahrensburg,  Kornkamp  8 
Tel.  0  41  02/49  00-0,  Tlx./Ttx.  410  218 
Telefax  0  41  02/49  00  50 
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president;  Roger  Peterson,  marketing 
communications  vice  president; 
Mark  Forbes,  manager/product  line 
management;  Tony  Yung,  sales  sup¬ 
port  manager;  Rick  Sanders,  software 
development  director;  Ken  Schurr, 
John  Perchulyn,  Paul  Gillogaley, 
Bryan  Kelley,  Stacie  Donnelly,  Ron 
Stephens,  Frank  Scholes,  SII  sale, 
representatives. 

Introducing:  Coyote/PC  worksta¬ 
tions,  consisting  of  the  Coyote  pro¬ 
duct  in  an  IBM  PS/2  computer  and 
able  to  move  between  Coyote  and 
DOS;  Interactive  News  Layout,  SII’s 
premier  pagination  solution  for  edito¬ 
rial  space  allocation  and  page  layout, 
newspaper  production  and  status  re¬ 
porting;  Interactive  Classified 
Pagination,  for  automatic  placement 
of  display  and  liner  ads  to  produce 
full-page  typeset  output;  Interactive 
Ad  Layout  for  full-page  dummies  of 
ROP  and  nonclassified  display  ads, 
including  coupons  and  space  reserva- 
tions;  PC  Access  products  — 
XPORT,  two-way  interactive  com- 
municatir*n  between  SII  systems  and 
remote  PCs  for  editorial,  advertising 
and  library  applications;  PC  LAN  in¬ 
terface  to  create  local  area  networks 
for  PCs  running  third-party  software 
and  requiring  access  to  an  SII  system; 
Echo  720  pagination/graphics  work¬ 
station  housed  in  a  PS/2;  Coyote  15 
terminal,  the  newest  publishing- 
specific  SII  terminal  with  new  LSI 
design,  '/2MB  RAM  and  split-screen 
capability;  Coyote  22  terminal,  with 
new  LSI  design,  2MB  RAM,  split¬ 
screen  and  soft-typesetting  capabili¬ 
ties. 

Exhibiting:  Comprehensive,  Tan¬ 
dem-based  fault-tolerant  systems  to 
create,  edit,  manage  and  typeset 
copy,  and  to  sell  and  service  advertis¬ 
ers,  from  ad  entry  to  billing;  Library 
Archive  Search  &  Retrieval  (LASR) 
maintains  full-text  index  of  all  stories, 
with  easy  search  and  display  for  split¬ 
screen  needs,  with  multiple-user 
access;  Tahoe  ''••aphics  workstation 
with  powerful  Is  for  AdMaker  and 
SII  pagination  products;  AdMaker 
display  aJ  makeup  system  with 
WYSIWYG  display  and  support  for 
PostScript  output. 


Booth:  318 

TASOPE 

Staffed  by:  Charles  Hillhouse,  pres¬ 
ident;  Donna  Hillhouse,  secretary 
tr-^asurer;  Kelly  McMasters,  projects 
engineer;  Bradley  Ward,  service  en¬ 
gineer;  David  Cross,  service  man¬ 
ager;  Renee  Hillhouse,  marketing 
director. 

Exhibiting:  Complete  automatic 
platemaking  system  comprising 
Auto-Printer  1000  exposure  unit,; 


Participator  II  plate  processor.  Air- 
form  automatic  plate  bender  and  In¬ 
stigator  punch/coater. 


Booth:  2056 
TECH-ENERGY  CO. 

Staffed  by:  John  E.  Pickard,  pres¬ 
ident;  Phyllis  J.  Pickard,  vice  pres¬ 
ident;  David  N.  Moeller,  sales  and 
service;  Rachel  A.  Bell,  Bubba  S. 
Moeller,  sales; 

Introducing:  Exchange  rebuilt  quar¬ 
ter-folder;  complete  drop  down  ink 
fountains  with  ink  leveler  system;  in¬ 
formation  on  exchange  rebuilt  Goss 
Community  folder  and  unit  and  on 
new  plate  bender. 

Exhibiting:  Hydraulic  roll  lifter  for 
Community  units;  replacement  press 
parts  for  Goss,  Harris,  Hoe  and  TKS 
equipment;  rebuilt  cylinders  and  rol¬ 
lers;  tools  to  make  the  pressman’s  job 
easier  and  more  efficient. 


Booth:  1242 

TECNAViA  S.A. 

Staffed  by:  Bruno  Rimoldi,  vice 
director;  Giancarlo  Vanoni,  systems 
engineer. 

Introducing:  Picture  Store  &  For¬ 
ward/Modular  (PSF/Modular)  handles 
up  to  1,000  wirephotos.  It  receives, 
stores,  edits  and  transmits/prints  in¬ 
teractively  from  up  to  12  ports  and 
four  different  workstations.  Enhanced 
to  provide  complete  handling  ot 
wirephoto  color  separations  directly 
on  the  monitor  and  now  integrated  to 
full  pagination  production. 


Room:  22 

TECNIGRAPH  T.G.I. 
INTERNATIONAL  INC. 

Staffed  by:  Michel  Begin,  president; 
Yves  Mathieu,  research  manager. 
Introducing:  Offset  spot  color  print¬ 
ing  unit  to  fit  most  existing  presses, 
whether  horizontal  or  vertical  web 
lead,  providing  color  and  black  from 
existing  units  with  maximum  number 
of  pages  to  be  printed  from  press 
while  using  color. 


Booth:  529,  530 

TERNES  REGISTER  SYSTEM 

Staffed  by:  Peter  Mann,  sales  and 
marketing  director. 

Exhibiting:  Prepress  and  press  regis¬ 
ter-related  products  to  achieve  tight 
register  for  four-color  process  print¬ 
ing.  Film  and  plate  punches  (pneuma¬ 
tic  and  manual)  and  Automatic  Web 
Press  Plate  Benders.  Products  also 
shown  at  DEV  Industries,  booth 
2136. 


Booth:  1618 

3M  PRINTING  &  PUBLISHING 
SYSTEMS  DIV. 

Staffed  by:  Steven  T..  Fullerton, 
marketing  communications  manager; 
Douglas  A.  Park,  national  accounts 
manager. 

Exhibiting:  Broad  line  of  graphic  arts 
products  and  services,  including 
graphic  arts  films  and  chemicals,  col¬ 
or  proofing  systems  and  related  hard¬ 
ware,  presensitized  offset  plates  and 
processing  equipment,  pressroom 
chemicals  and  Watchprint  color  man¬ 
agement  system. 


Booth:  1870 

TKS/USA  INC. 

Staffed  by:  Y.  Okamura,  president;  J. 
Hall,  vice  president,  COO;  C.  Taylor, 
general  manager  of  operations;  G. 
James,  general  manager  of  service 
and  administration. 

Introducing:  Model  C-21  keyless  ani- 
lox  offset  press  in  operation,  with  dis¬ 
play  of  the  new  C-21  tower  unit; 
working  model  of  B.H.K.-30  single¬ 
width  offset  press;  operating  mail- 
room  and  line-bundler  labeler  Model 
A.P.T.  200  and  a  totalizer  equipped 
with  the  latest  scanning  technology. 


Booth:  4021 

TOTAL  IMAGE  CORP, 

Staffed  by:  Philip  To,  president; 
Harold  To,  sr.  engineer;  Judy  Chan, 
marketing. 

Introducing:  TIC  machine  is  a  multi¬ 
standard  picture  receiving  and  trans¬ 
mission  system.  Full  graphic/photo 
editing  station  creates  graphics  and 
captions  with  full-color  picture  dis¬ 
play.  Easily  interfaced  with  prepress 
equipment  and  commercial  scanners. 
Interface  for  Macintosh  and  Leafax 
negative  scanner.  Converts  wirepho¬ 
to  pictures  into  TIFF  format. 


Booth:  5002 

TV  DATA 


Staffed  by:  Robert  R.  Newell,  TV 
Data  vice  president,  marketing  direc¬ 
tor;  Brad  Bushell,  United  Media  vice 


70E  EDITOR  &  PUBLISHER  for  May  13,  1989 


president,  sales  manager;  Terry 
Lieving,  Linda  Hay,  Jackie  Vaughn, 
John  Dodds,  regional  marketing  man¬ 
agers;  Kathleen  Wern,  TV  Data 
general  manager;  Roger  K.  Moore, 
TV  Data  executive  editor;  Andrea 
LaPlante,  TV  Data  customer  services 
manager. 

Introducing:  Demonstrations  of  new 
PC  TransEdit  and  TransEdit  II IBM- 
and  Apple-based  systems  for  editing, 
previewing  and  laying  out  television 
listing  pages  electronically  and  inde¬ 
pendently  of  the  main  computer  sys¬ 
tem.  Information  on  color  separations, 
multi-line  grids,  rolling  logs,  break¬ 
outs  and  feature  packages. 


With  Every  Other 
Proofer  In  The  World 
You  Only  Get 
Half  The  Story. 


Daily  Times 


Daily  Times 


PRESIDENT 
BUSH  DEADo 
SET  AGAINST 
F-16  PLAN 


PRESIDENT 
BUSH  DEAD 


Booth:  4334 
TV  LISTING  INC. 

Staffed  by:  Christopher  S.  Stark, 
president;  Dana  Wilson,  marketing 
director;  Nathaniel  E.  Mansell,  sales 
manager;  Don  Johnson,  Richard 
Ramfield,  account  executives. 
Exhibiting:  Camera-ready  television 
listings  and  weekly  television  supple¬ 
ments.  Full  product  line  includes  the 
latest  in  television  grids,  rolling  logs, 
breakouts,  editorial  features  and  col¬ 
or  separations.  Stylebook  shows  all 
television  listing  options  and  features. 


•  Outputs  Q  full  newspaper 

broadsheet  at  800  dpi  on 
plain  paper 

•  100%  PostScript  language 

compatible 

•  Twice  the  area  of  other 

plain  paper  laser  proofers 

•  No  more  cut-and-paste 

•  No  pollution  from  film 

developers 

•  Just  pennies  a  sheet 


Booth:  324 

UNION  CARBIDE  COATINGS 
SERVICE 

Staffed  by:  Not  available. 
Exhibiting:  UCARLOX  laser- 
engraved  ceramic  anilox  rolls  are  de¬ 
signed  for  increased  operating  life, 
reduced  downtime  and  better  ink- 
release  control  for  better  flexographic 
and  keyless  offset  print  quality.  Va¬ 
rious  screens  and  ink  volumes  offered 
with  precise  duplication  owing  to 
programmed  laser  engraving.  In¬ 
formation  on  ceramic  rolls  and  roll¬ 
coating  service. 


Booth:  2582 

UNITED  PRESS  INTERNATIONAL 

Staffed  by:  Jack  Graehme,  national 
newspaper  sales  director;  John  Kady, 
David  Hay  more. 

Introducing:  UPI  CustomStocks  2000 
allows  a  user-specified  selection  of  in¬ 
dividual  stocks,  ranging  from  soph¬ 
isticated,  comprehensive  listings  to 
the  very  local.  The  new  analog/digital 
news  photos  are  delivered  by  satellite 
transmission  with  less  blurring  and 
land-line  downtime.  Regional  Busi¬ 
ness  News  offers  financial  and  econo¬ 
mic  reports  tailored  to  a  state  or  re¬ 
gion,  including  briefs  and  regular  fea¬ 
tures.  Localized  or  regionalized  Cus¬ 
tomStocks  can  be  paired  with  similar¬ 
ly  tailored  Regional  Business  News. 
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See  us  at  ANPA/TEC  Booths  #5140  and  #5334 


The  Only  Story  Is  The  Whole  Story 

I  was  set  in  Adob^  Stone  Informal  Birmy  Graphics  Corporation 

luarkXPress™2.1  and  imaged  on  2244  N.W.  21  Terrace,  Miami,  FL  33142 

■nySetter  300  at  2400  dpi  (305)  633-3321  Fax  (305)  635-2030 


Booth:  102 

UNITED  STATES  PETROLON 
INDUSTRIAL 

Staffed  by:  A1  Harrell,  Alton  Harrell 
Sr.,  regional  sales  directors. 
Exhibiting:  Oil  filtration  equipment  to 
clean  dirty  press  oil  cleaner  than  new 
oil  and  reduce  cost  of  purchasing 
fresh  oil.  Also  removes  moisture  and 
ink  from  the  oil.  System  is  designed  to 
clean  oil  while  still  on  the  press,  even 
while  the  press  is  in  operation. 
Hourly  demonstrations. 


Booth:  1570 

ULTRE*  CORP. 

Staffed  by:  Richard  Boggess,  OEM- 
sales  director;  Walter  Hansen,  vice 
president. 

Introducing:  The  Ultre*Setter  is  a  94- 
pica  variable-resolution  (480-3000 
dpi)  laser  diode  imaging  engine  that 
can  perform  at  high  throughput 
speeds  for  newspaper  applications  or 
at  high  quality  for  magazine  applica¬ 
tions,  including  color  separations.  A 
new  SCSI  model  will  be  shown  being 
driven  by  RIPs  in  new  high-MlPS 
computers  such  as  the  DECstation 
3100  or  the  NeXT  computer. 
Exhibiting:  The  Ultre*Setter  72-pica 
model  will  be  shown  driven  by  the 
Macintosh  ll-based  Hyphen  RIP, 
which  processes  PostScript-language 
files. 


Booth:  7101 

VILLARELLO  GRAPHIS 

Staffed  by:  Alberto  Villarello  Jr., 
Everardo  Villarello,  sales;  Ramon 


Munguia,  exhibit  manager;  Marta 
Salcedo,  public  relations. 
Introducing;  Electronic  ink  suppliers 
that  can  be  fitted  to  any  rotary  press; 
scanner  for  color  control;  controls  for 
web  offset  rotary  presses  to  save  on 
paper  and  ink  waste;  plate  scanner  to 
be  fitted  into  any  ink  control  system. 


Booth:  2326 

VISION  DATA  EQUIPMENT 
CORP. 

Staffed  by:  Not  available. 
Introducing:  Latest  versions  of  soft¬ 
ware  for  circulation,  ad  billing,  classi¬ 
fied  transient  and  accounting.  Many 
new  features  have  been  added  to  the 
applications,  which  run  on  many 
Unix  computers,  as  well  as  Digital 
Equipment  Corp.  VAX  computers. 


Booth:  212 

VU/TEXT  INFORMATION 
SERVICES 

Staffed  by:  Joseph  DiMarino,  sales 
director;  Hal  Cohen,  technical  ser¬ 
vices  director;  Ian  Kravitz,  product 
development  manager;  John  Wool- 
ley,  president,  general  manager. 
Introducing:  New  release  of  SAVE 
electronic  library  system,  on  both 
DEC  (VMS)  and  AT&T  (Unix)  hard¬ 
ware,  provides  better  tools  that  sim¬ 
plify  the  processing  of  information  for 
the  library  and  new  features  for  re¬ 
trieval  of  the  information.  Made  more 
flexible  and  more  affordable  to  news¬ 
papers  of  every  size. 


sWIN! 


md 


sWIN! 


TWO  WAYS  TO  WIN  AT  ANPA-TEC  '89, 

IF  YOU  VISIT  US  AT  BOOTH  2954 

You  could  win  a  free  copy  of  the  Stauffer  Gold  electronic  library 
system.  Even  if  you  don't  win,  you  will  still  have  the  opportunity 
to  see  the  most  economic  and  efficient  solution  to  filing  and  retri¬ 
eving  your  newspaper  information.  Or  you  could  win  one  of  14 
Media  Additions  promotion  packages  that  are  guaranteed  to  inc¬ 
rease  your  revenue. 

STAUFFER 

*MEDIA  SYSTFMsAX 

3316  E.  32nd  St.  Call  (417)  782-0280  JOPLIN,  MO  64802 


Booth:  4003 
WEATHERDATA  INC. 

Staffed  by:  Mike  Smith,  president; 
Patricia  Cooper,  graphic  services 
manager. 

Introducing:  Latest  in  all-Macintosh 
weather  packages  for  newspapers, 
new  weather  features  will  include  ex¬ 
tended  forecasts  for  the  top  vacation 
and  business  destinations  and  an  ex¬ 
panded  U.S.  city-by-city  forecast 
table.  New  national  weather  sum¬ 
mary  contains  the  latest  weather  in¬ 
formation  from  across  the  country. 
Will  show  examples  of  black-and- 
white  and  color  Macintosh  graphics, 
including  national  and  regional  maps, 
extended  outlooks,  special  informa¬ 
tional  graphics,  and  a  variety  of  fore¬ 
cast  text  and  climate  data.  Also 
“client-friendly”  24-hour  consulting 
services. 


Booth:  6710 
WEATHERLINE  INC. 

Staffed  by:  Richard  Friedman,  pres¬ 
ident;  Nancy  Friedman,  Joan  Man- 
iscalco,  vice  presidents. 

Exhibiting:  Demonstrations  of 
Weatherline  weather  by  phone  and 
Sportsline  sports  information  by 
phone  (provided  as  free  local  services 
by  25  newspapers).  Functions  as  a 
strong  ad  medium;  promotes  sub¬ 
scriptions;  maintains  newspaper  as 
community  information  center,  com¬ 
peting  with  broadcast  as  timely  in¬ 
formation  supplier.  One-year  trials 
available.  Telephone  “Doctor,”  a 
subsidiary,  produces  humorous  video 
series  on  customer  service  and  tele¬ 
phone  skills;  Enter-Training  videos 
for  newspaper  circulation,  advertis¬ 
ing  and  newsroom  use. 

Booth:  2162 
WEB  PRESS  CORP. 

Staffed  by:  Charles  Gath,  sales  vice 
president;  Ron  Ehrhardt  Sr.,  presi¬ 
dent,  Web  Leader  International  Inc. 
Introducing:  Atlas  Color  Deck  as  part 
of  the  modular  press  configuration 
concept  for  the  newspaper  industry. 

It  comprises  a  half  unit  and  impress¬ 
ion  cylinder  used  in  conjunction  with- 
the  Atlas  perfecting  unit,  and  is  avail¬ 
able  in  both  22y4"  and21'/2"  cutoffs, 
offering  printers  flexible  alternatives 
for  color  printing  and  placement. 
Exhibits:  Exhibit  will  feature  a  full 
pressline,  including  two-position  roll- 
stand,  Atlas  Quadra-Color  unit, 
stacked  perfecting  units.  Atlas  Color 
Deck,  angle  bar  arrangement  and 
30,000  iph  Atlas  '/2-'/4  folder. 

Booth:  1262 

WEB  PRINTING  CONTROLS 

Staffed  by:  Gerry  Ferron,  national 
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sales  manager;  Jim  Tasch,  district 
sales  manager;  Herman  Gnuechtel, 
president;  Jack  Jorik,  service  man¬ 
ager. 

Introducing;  CRC  color  register  con¬ 
trol. 

Exhibiting:  Register  control  systems; 
web  guidance  systems;  silicone  appli¬ 
cators;  web  break  detectors. 

Booth:  3280 
WEBQUIP  CORP. 

Staffed  by:  Jerome  Kosoglad,  pres¬ 
ident;  Art  Cox,  Terry  Hamilton, 
salesmen. 

Exhibiting:  Webquip  Flying  Splicer, 
with  40"  ( 101 .6cm)  web  width  capabil¬ 
ity  and  1,800  fpm  (9m/sec.)  rating,  is 
stackable  four  high  and  includes  an 
automatic  infeed,  web  break  detector 
and  web  centering  device.  Siemens 
programmable  controller  with  self¬ 
diagnostics  capabilities  is  standard. 


Booth:  4602 

WELCH  BROTHERS  INC. 

Staffed  by;  Robert  Welch,  president; 
E.L.  (Jerry)  Blacksher,  sales 
manager;  Richard  Noppe,  head  of 
manufacturing. 

Introducing:  Portable  ink  tanks  for 
color  inks  and  waste  inks  for  all  types 
of  presses. 


Booth:  3586 

WESTERN  LITHOTECH 


Staffed  by:  Dan  Sells,  newspaper  pro¬ 
ducts  sales  vice  president. 
Introducing:  Acculite  Plate  Register 
Checking  System;  Accucolor  Sub¬ 
tractive  Plate. 

Exhibiting:  Plate  exposers:  Lith-X- 
Pozer  10,  Lith-X-Pozer  5,  Lith-X- 
Pozer  3;  Lithoplater  plate  processor; 
Eliminator  waste  water  management 
system;  Lithobender;  light  table;  film 
punch;  auto  punch  coater;  semiauto¬ 
matic  bender;  range  of  plates  and 
chemistry. 


Booth:  4734 

W.R.  GRACE  &  CO., 

LETTERFLEX  SYSTEMS 

Staffed  by:  Kevin  Roberts,  national 
sales  manager;  Gerald  Teplitzky, 
general  manager;  Ted  Miller,  opera- 
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tions  manager. 

Introducing:  LF-100  fully  automatic 
platemaking  system  produces  photo¬ 
polymer  plates  for  letterpress,  flexo, 
Civilox  or  Aquaflex  printing.  Easy- 
to-use  system  produces  plates  with 
tolerance  within  0.0005".  Features  ex¬ 
pandable  diagnostic  feedback  capabi¬ 
lities  for  in-line  quality  control  checks 
of  in-process  plates.  Produces  flexo 
plates  capable  of  holding  1.5-mil  to 
2.0-mil  dots  on  press.  Also  newly  de¬ 
veloped  photopolymers  and  plate 
backings. 

Booth:  4344 
XEROX  CORP. 

Staffed  by;  Steve  Myles,  marketing 
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manager. 

Introducing:  Xerox  7650  Pro  Imager 
advanced  image  digitizer  attaches  to  a 
host  processor  (IBM  XT/ AT,  Macin¬ 
tosh,  Sun)  as  a  peripheral  device  as  a 
cost-effective  solution  for  electronic 
publishing  systems  requiring  high- 
quality  image  digitizing.  Designed  as 
an  alternative  to  high-end  centralized 
scanners  traditionally  used  in  pub¬ 
lishing  and  graphic  arts  applications. 


Booth:  4122 

XETA  INC. 

Staffed  by:  William  West,  president; 
Catherine  West,  international 
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Audiotex?  VIS? 

It’s  Been  Our  Business 
For  21  Years! 


Weatherline,  Inc. 


The  largest  private  provider  of 
weather  information  by  phone 
in  the  U.S. 

In  1988  alone,  newspaper  sponsored  Whalherline* 
and  Sportsline”  Services  generated  more  than 
25  million  calls.  We’re  the  best— because  we 
deliver — for  newspapers  and  their  readers. 

Here’s  How: 

•  No  major  capital  outlay 

•  Ona-year  trial  periods  available 

•  One-to-a-market  exclusivity 

•  No  updating  responsibility  for  your  staff 

•  Complete  service  and  support 

•  90%  sponsor  continuation  rate 

For  more  information,  newspaper  references  and  a 
noobligation  quote,  please  call  or  write: 


Richard  Friedman,  President 

Weatherline,  Inc. 

Weatherline  Building 
12119  St.  Charles  Rock  Road 
St.  Louis,  MO  63044 
(314)  291-1000 
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Arizona  Daily  Star/Tucson  Citizen  •  Tulsa  World/Tulsa  Tribune  •  Wichita  Eagle-Beacon  •  Yc 
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marketing  and  sales;  Barbara  West, 
vice  president;  Chuck  Lawley,  tech¬ 
nical  operations;  Chip  Gore,  applica¬ 
tions  engineering;  Vern  Heinz, 
marketing. 

Introducing:  Xeta-Data  PC  Plus  is  a 
single-system  version  of  the  Xeta- 
Data  Plus  stock  wire  system  running 
on  the  AT&T  80386  PC.  It  receives 
the  AP  9600  baud  stock  wire  service, 
AP  1050  baud  DataSpeed  service  and 
UPI  1200  baud  stock  wire  service, 
with  many  of  the  same  features  of  the 
larger  dual  system  (sold  with  or  with¬ 
out  hardware).  Offered  as  a  solution 
to  cumbersome  agate  information. 
Off-loads  the  task  from  the  front  end, 
composing  agate  information  and 
allowing  stock  table  customization. 
Exhibiting:  Printers  Devil  is  a  Unix- 
based  fileserver  supporting  up  to  15 
PCs  and  currently  connected  to  Atex 
systems  via  an  HDLC  protocol 
through  the  PCI.  Appears  to  the  host 
as  a  host-mounted  volume.  All  16-bit 
header  information  is  transferred  and 
the  Xeta  Editor  emulates  a  host  ter¬ 
minal.  Allows  integration  of  PCs  to 
host.  Octoport  multiplexer  supports 
up  to  eight  PCs  and  is  designed  to 
work  on  the  Unibus,  supporting  X- 
on,  X-off,  a  wide  range  of  data  for¬ 
mats  and  full  modem  control.  Printers 
Devil  Publishing  System  integrates 
graphics,  text  and  line  art,  using  ob¬ 
ject-oriented  relational  database  man¬ 
agement  software.  Also  Xeta  134 
keyboard. 


Booth:  5214 

XITRON  INC. 


Staffed  by:  Thomas  Hamilton,  pres¬ 
ident;  Bruce  Davidson,  vice  presi¬ 
dent. 

Introducing:  Xitron  Image  Processor 
in  an  1 1"  x  17",  400  dpi  format  emulat¬ 
ing  the  CG  videosetter,  unisetter, 
8400  and  8600.  Also  showing  a  full  line 
of  interfaces  and  protocol  converters. 


Booth:  1530 

X-RITE  INC. 

Staffed  by:  John  Sweeney,  Peder  Nel- 


.PROBUEMS  ?????? 


Call  JVMi 
PRESSROOM 
pollution  SObUTIONS 


son,  product  sales  managers;  Tom 
Nyenhuis,  national  sales  manager. 
Introducing:  New  918  Graphic  Arts 
Colorimeter  is  a  tristimulus  reflection 
colorimeter  for  measuring  and  color 
matching  of  inks,  paper  and  other 
printed  materials. 

Exhibiting:  X-Rite  428  and  414  color 
reflection  densitometers  for  monitor¬ 
ing  the  color  reproduction  process  in 
newspaper  printing;  CBS6  comput¬ 
erized  batching  silver  recovery  sys¬ 
tem. 


Booth:  1670 

XYQUEST  INC. 


Staffed  by;  John  Hild,  president; 
Judith  Mintz,  marketing  communica¬ 
tions  manager;  Harry  Dahl,  vice  pres¬ 
ident. 

Introducing:  Latest  enhancements  to 
XyWrite  III  Plus  word  processing. 
See  Digital  Equipment  Corp. 


Hell  Graphic 
announces  new 
installations 


PApih  di4iST;j#>' 


^ 


Ur  -op  uamumom,  n-  ■ 

1800  CHAPMAN 

ROCKVILLE  MD’208SS<}?^  ^"  - 


,'e^COMTACT:  JOHN  GRAMATES<  ^ 


The  Star  Tribune  of  Minneapolis- 
St.  Paul  ordered  a  third  Pressfax  sys¬ 
tem  from  Hell  Graphic  Systems.  Two 
facsimile  systems  went  in  after  the 
403,0(X)-circulation  paper  moved  pro¬ 
duction  from  its  downtown  offices. 
Greater  volume  and  close  deadlines 
required  added  equipment. 

In  Florida,  the  39,()()0-circulation 
Bradenton  Herald  purchased  a  DC 
380  digital  scanner  for  producing  col¬ 
or  photos  in  its  front  section. 

An  order  valued  at  more  than  $2 
million  was  received  from  Veb  Hold¬ 
ing  A.S.,  of  Istanbul,  Turkey,  pub¬ 
lisher  of  two  dailies  and  a  financial 
weekly.  The  order  for  14  Hell  Press- 
fax  systems  calls  for  two  P  100  K 
scanners,  12  P  210  K  recorders  and  a 
ChromaGraph  DC  3000  scanner. 

According  to  Hell,  Veb  will  trans¬ 
mit  full  pages  of  text  and  images  to 
eight  production  sites  throughout 
Turkey,  on  the  island  of  Cypress  and 
in  West  Germany.  It  will  use  seven 
64Kb/sec.  transmission  lines  and  one 
2Mb  government  post  office  line. 

Data  compression  for  the  facsimile 
network  will  be  supplied  by  a  Tele¬ 
press  35  from  Ricoh  Corp.,  which  will 
also  supply  switching  technology. 

Hell  also  donated  a  DC  370  digital/ 
analog  laser  color  separation  scanner 
to  California  Polytechnic  State  Uni¬ 
versity’s  Graphic  Communication 
Dept,  for  its  Electronic  Imaging 
Laboratory,  simulated  printing  and 
publishing  company  and  continuing- 
education  professional  workshops. 
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the  “Quest  for  Quality”  a  third  work¬ 
shop,  under  moderator  Frederick  K. 
McCann,  engineering  and  plans  direc¬ 
tor  for  Copley  Newspapers. 

Following  announcement  of  the 
Editor  &  Publisher  exhibition  awards 
by  publisher  Ferdinand  C.  Teubner, 
Tuesday’s  session  on  circulation  will 
be  chaired  by  Norman  P.  Dusseault, 
Times  Publishing  Co.  vice  president 
in  St.  Petersburg,  Fla. 

James  K.  Batten,  Knight-Ridder 

lnc.  president  and  CEO,  will  present 
“Getting  Right  With  Our  Custom¬ 
ers,”  followed  by  talks  on  “Newspa¬ 
per  Regionalization,”  by  James  D. 
Squires,  Chicago  Tribune  executive 
vice  president  and  editor;  “The  Busi¬ 
ness  Approach,”  by  Times-Picayune 
publisher  Ashton  Phelps;  “Zoning  of 
Medium  Circulation  Newspapers,” 
by  John  J.  McGann,  publisher  and 
editor  of  The  Tribune  of  South  Bend, 

lnd. ,  and  “Challenges  Confronting 
Smaller  Circulation  Newspapers,” 
by  Wayne  T.  Patrick,  publisher  of  the 
Rock  Hill,  S.C.  Herald. 

Workshops  that  follow  the  session 
begin  with  “Packaging  and  Distribu¬ 
tion,”  moderated  by  Mark  New- 
house,  vice  president  of  The  Star- 
Ledger,  Newark,  N.J.  The  workshop 
will  include  six  panelists  from  five 
newspaper  companies. 

Under  moderator  Bruce  Adomeit, 
news  technology  coordinator  at  the 
Star  Tribune,  Minneapolis-St.  Paul, 
representatives  of  newspaper  compa¬ 
nies  will  discuss  their  own  experi¬ 
ences  in  “PC’s  —  Potentials  and 
Complexities.” 

ANPA  technical  research  director 
George  R.  Cashau  will  moderate 
“Environmental  Issues  and  Regula¬ 
tions  Affecting  Newspapers.”  Attor¬ 
neys  and  newspaper  managers  from 
personnel,  editorial  and  production 
areas  will  discuss  health  surveys, 
VDT  use,  regulatory  targets  and  solid 
waste  concerns. 

After  the  Kodak  Awards  are 
announced  on  Wednesday,  the  gen¬ 
eral  session  chaired  by  Gannett  pro¬ 
duction  systems  manager  Eric  Wol- 
ferman  will  look  to  “ROI  and 
Beyond,”  presented  by  Gannett  tech¬ 
nical  support  director  William  Toner. 

Wolferman  will  moderate  the  last 
workshop,  “Electronic  Graphics,” 
which  will  cover  picture  desks, 
graphics  databases,  color  scanner 
separations  and  page  assembly. 

A  spouse-and-guest  program 
includes  an  introduction  to  New 
Orleans  and  visits  to  cultural,  culin¬ 
ary,  and  natural  attractions. 
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EASTMAN  KODAK  CO.  (Copy  Products  Div.),  Dayton, 
Ohio,  brought  out  two  new  Admark  ink-jet  imaging  sys¬ 
tems  for  binding  lines.  The  120-dpi  systems  print  com¬ 
puterized  variable  information  at  12,000  to  60,000  docu¬ 
ments  per  hour,  integrating  high-speed  direct  addressing 
and  personalization  into  the  gathering  and  binding  pro¬ 
cess. 

The  systems  are  designed  for  in-line  installation  after 
trimming  in  place  of  a  pocket  or  over  a  mailing  table. 
Inside  printing  during  signature  gathering  and  cover  print¬ 
ing  can  include  special  offers,  customer  numbers,  forms 
coding  and  route  or  resident  cover  addressing. 

Kodak  also  announced  the  Postal  Koder  font  cartridge 
option  for  the  Admark  III.  It  prints  Zip  -l-  4  information  as  a 
POSTNET  barcode  on  pieces  of  mail  as  they  are  being 
addressed. 

According  to  Kodak,  barcoding  may  qualify  a  mailer  for 
a  '/20-per-piece  discount  on  first-  and  third-class  mail  if 
other  volume  and  preparation  requirements  are  met.  Cur¬ 
rent  Admark  III  owners  require  a  software  upgrade  to  use 
the  cartridge;  future  systems  will  include  the  upgrade. 

*  *  * 

LEVIN  CO.,  Chestnut  Hill,  Mass.,  has  developed  the 
ComputerScript  writing  system  and  software  for  high¬ 
speed  note  taking  or  transcription.  It  uses  simple  rules  for 
all  words  and  reduces  average  character  count  to  3()%  of 
full  text. 


Instructions  are  contained  on  one  index  card,  and 
learning  is  reduced  from  weeks  to  hours,  according  to 
Levin.  Unlike  shorthand,  CS  offers  the  same  system  for 
writing  and  typing.  The  user-modifiable  software  expands 
CS  copy  to  full-word  text. 

Built  on  a  dictionary  database,  CS  contains  its  own 
spelling  checker.  It  is  reportedly  compatible  with  most 
most  word  procesors.  ComputerScript  can  be  used  on  a 
portable  computer  with  the  program  installed  or  on  a  note 
pad  supplied  by  Levin,  which  contains  the  rules  and  brief 
prefix  and  suffix  tables,  with  examples,  for  Computer- 
Script. 

Users  can  adopt  rules  and  codes  one  at  a  time  until  the 
whole  system  is  learned.  Once  familiar  with  the  system, 
users  can  read  from  abbreviated  notes  or  transcriptions. 
The  software  restores  the  full  text  for  editing  and  publica¬ 
tion. 

System  features  include  custom  rule-making,  one/two- 
stroke  keying  of  often-repeated  words  or  phrases,  select¬ 
able  word  counts  and  management  of  restoration  conflicts 
from  one  abbreviation.  System  requirements  are  256K 
minimum  memory,  MS-DOS  2.0  or  higher.  Priced  at  $199, 
program  is  available  on  SV*  or  iVi"  diskettes. 

A  planned  third  product  would  bring  together  pad  and 
software  on  a  laptop  computer  designed  for  note  taking. 
Versions  for  several  languages  are  under  consideration. 
Levin  reportedly  has  a  marketing  agreement  with  Bothell, 
Wash. -based  Traveling  Software  Inc. 


VISIONARY  MARKETING 
IS  A  MATTER  OF 
REVENUE  PERCEPTION. 

Not  all  publishers  are  expanding  their 
perception  of  revenue.  Only  the  vision¬ 
aries.  Because  they  know  that  multi¬ 
dimensional  views  of  revenue  lead  to 
market  driven  strategic  plans.  The  kind  of 
plans  that  attract  the  real  revenue  source: 
discerning  advertisers. 

Neasi-Weber  is  visionary  too.  We  build 
systems  like  ADMARC  that  go  beyond 
operational  support.  With  ADMARC’s 
flexible  reporting,  data  becomes  docu¬ 
mentation  for  ad  revenue,  lineage  source 
and  performance. 

If  you  need  revenue  tracking  that  can 
be  seen  as  accurate  market  intelligence, 
call  us.  Because,  not  everyone  is  recog¬ 
nizing  publishers  as  the  visionaries  they 
are.  Only  Neasi-Weber. 

(818)  895-6900  /  CA 
(212)  627-9020  /  NY 
(703)  478-2235  /  VA 
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ALDUS  CORP.,  Seattle,  Wash.,  has  introduced  Free- 
Hand  release  2.0.  The  upgrade  adds  color  support,  has 
more  special  effects  and  offers  greater  text-handling  con¬ 
trol.  The  graphic  user  interface  has  been  made  more  like 
Aldus  PageMaker. 

Other  new  features  include  automatic  tracing  and 
“Undo”  and  “Redo”  options  for  up  to  100  actions.  The 
built-in  color  separator  produces  process  color  separa¬ 
tions  for  PostScript-language  imagesetters.  Users  can 
chose  from  a  palette  of  Pantone  colors  or  create  and  store 
custom  colors. 

Release  2.0  includes  manual,  interactive  introductory 
disk,  tutorial,  reference  card  and,  for  color  work, 
advanced  technique  cards,  premixed  colors  and  basic 
shapes  on  a  disk,  color  chart  and  a  portfolio  disk  of  printed 
samples.  It  is  priced  at  $495. 

KORNYLAK  CORP.,  Hamilton,  Ohio,  has  brought  out 
the  Macrobelt  chainless  metal  belt  conveyor.  It  features  a 
smooth  flat  surface  with  close-fitting  stepless  joint,  corro¬ 
sion  resistance,  high  load  capacity,  low  power  consump¬ 
tion,  rapid  heat  transfer  and  self-tracking. 

The  Macrobelt  has  a  fixture-mounting  capability  and 
offers  accurate  indexing  or  continuous  motion.  The  belt’s 
12"  pitch  interlocking  sections  overlap,  eliminating  joint 
gap.  Modular  sections  are  10'  long  for  belts  up  to  seven 
feet  wide  (up  to  25 '-wide  shorter  sections). 

Uniform  load  capacity  is  700  Ibs./sq.  ft.  Modular  design 
changes  allow  greater  loads.  Standard  drives  include  fixed 
speeds  to  200'/min.,  variable  speeds  or  indexing  drives. 

*  *  ♦ 

DS  AMERICA,  Rolling  Meadows,  Ill.,  has  brought  out 
the  SG-747  automatic  digital  color  scanner  with  modular 
architecture  for  varying  input  and  output  requirements. 

The  SG-747  can  be  configured  with  one  or  two  pick-up 
units.  The  helium-neon  laser  scanner  can  function  as  a 
stand-alone  unit  or  with  DS  America  page  make-up  sys¬ 
tems.  It  offers  daylight  operations  and  preprogrammable, 
unassisted  consecutive  scanning  of  as  many  as  16  origi¬ 
nals.  Two  images  with  different  set-up  values  can  be 
simultaneously  scanned.  (Specifications  for  up  to  64  origi¬ 
nals  can  be  stored  on  a  floppy  disk.)  A  short-run  program 
allows  interruption  of  a  continuous-scan  cycle  in  order  to 
process  rush  jobs.  A  CRT  display  guides  data  input  and 
signals  errors. 

Other  features  include  enclosed  automatic  film  loader, 
optional  automatic  film  conveyor  and  processor  and  mid- 
tone-only  color  control,  selective  contrast  and  sharpness 
enhancement  and  integrated  color  removal.  Multicolor 
recording  allows  production  of  one-color,  simultaneous 
two-color  and  simultaneous  four-color  separations  to  the 
size  required. 

The  new  scanner  accepts  originals  up  to  21 . 1"  x  24"  and 
will  output  an  image  as  large  as  30.8"  x  23.3"  on  32"  x  24" 
film.  Reproduction  scale  is  20%  to  3,000%,  with  0.1% 
incremental  vertical  and  horizontal  adjustments. 

Options  include  the  DS-700  Data  Setter  for  offline  pre¬ 
setting  of  upcoming  jobs  and  the  AV-200  Autovignetter. 

MONITERM  CORP.,  Minnetonka,  Minn.,  offers  the 
Viking  Tabloid  24"  monochrome  portrait  monitor.  The 
new  monitor,  targeted  for  newspaper  editors,  gives  960  x 


1280  pixel  resolution  refreshed  at  63  Hz  for  clear  imaging 
of  graphics  and  text  in  tabloid  size  (display  page  is  13"  x 
17'/2"). 

The  Viking  Tabloid  is  available  for  IBM  PC  and  PS/2 
products.  Suggested  retail  price  is  $3,195. 

MICROSOFT  CORP.,  Redmond,  Wash.,  announced 
delivery  of  OS/2  version  1 . 1  with  Presentation  Manager, 
the  graphical  user  interface  for  the  operating  system  used 
in  the  new  line  of  IBM  Personal  System/2  computers. 

OS/2  with  Presentation  manager  fully  supports  pro- 
tected-mode  operation  of  286-  and  386-based  machines, 
“allowing  users  to  tap  up  to  16MB  of  real  memory  or  1 
gigabyte  of  virtual  memory”  through  an  interface  that 
makes  “key  features,  such  as  multitasking,  simple  and 
intuitive  to  use,”  said  Microsoft. 

Among  products  for  OS/2  with  Presentation  Manager 
due  for  release  early  this  year  are  two  additions  to  Santa 
Clara,  Calif.-based  3Com  Corp.’s  3-1- Open  network 
management  product  line,  which  incorporates  the  OS/2  LAN 
Manager  (jointly  developed  by  3Com  and  Microsoft)  that 
features  named  pipes  interface  for  application-to-applica- 
tion  communications. 

3 -I- Open  LAN  View  gives  a  graphical  view  of  perfor¬ 
mance,  utilization,  security  and  network  error  server  sta¬ 
tistics  as  they  occur  or  from  a  file.  It  also  converts  statis¬ 
tics  into  a  data  interchange  format  readable  by  database 
and  analytical  applications  such  as  Lotus  1-2-3,  Ashton¬ 
Tate’s  dBase  III  or  Microsoft  Excel.  Price  is  $495  per 
server. 

3 -I- Open  LAN  Secure  increases  network  security 
through  customized  password  control,  tracking  and  logging  of 
network  resource  access  and  use  and  conversion  of  LAN 
Manager  audit  trail  data  into  alternative  formats  for  analy¬ 
sis,  accounting  or  storage.  Price  is  $995  per  network. 

Richardson,  Texas-based  Micrografx  Inc.  announced  it 
would  offer  OS/2  Presentation  Manger  versions  of  its 
Windows-compatible  graphics  applications  during  the 
first  quarter  of  this  year.  The  company  said  OS/2  PM 
versions  of  its  Designer,  Graph  Plus  and  Draw  Plus  would 
be  provided  to  current  customers  as  $99  upgrades.  Its 
collection  of  object-oriented  clip  art  will  also  be 
available  for  0/2  PM. 

Users  will  be  able  to  use  OS/2  multitasking  to  run 
multiple  Micrografx  programs  simultaneously,  will  be  able 
to  exceed  former  size  limitations  on  graphic  images  and 
run  other  non-Micrografx  applications  concurrently. 

Designer,  Graph  Plus  and  Draw  Plus  will  support  all 
Presentation  Manger  capabilities,  according  to  Micro¬ 
grafx,  including  the  interface,  PM  Clipboard,  Dynamic 
Data  Exchange  and  all  screen  and  device  drivers. 

«  >i< 

ECLECTIC  CO.  INC.,  Dayton,  Ohio,  has  introduced 
the  Eclectic  Waste  Ink  Reclaimer,  which  accepts  color 
and  black  waste  ink,  along  with  a  certain  amount  of  virgin 
ink.  The  system  blends  and  filters  offset,  heatset  and 
letterpress  waste  ink  to  produce  usable  black  ink. 

The  reclaimer  operates  on  compressed  air.  It  is  avail¬ 
able  in  sizes  from  seven  to  55  gallons.  Prices  start  at 
$6,995. 
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JERVIS  B.  WEBB  CO.  (Control 
Engineering  Co.),  Harbor  Springs, 
Mich.,  has  brought  out  the  HV-3 
automatic  guided  vehicle,  designed 
for  selective  transport  of  newsprint 
rolls  in  any  size  or  paper  type,  from 
warehouse  to  laydown  and  prep  areas 
or  to  reel  room. 

Vehicles  operate  as  stand-alone 
units  with  on-board  microcomputers 
or  in  larger  systems  under  direction  of 
the  CEC  Vehicle  System  Manager, 
which  flexibly  routes  AG  Vs,  allows 
for  guidepath  changes  and  provides 
real-time  status  reports  and  mainte¬ 
nance-diagnostic  feedback. 

Forks  adapt  from  50"  rolls  to  butt 
rolls,  with  an  adjustable  wheel  base. 
Wire  or  FM  communications  are 
available.  Visual  and  audible  warn¬ 
ings  are  provided.  Vehicle  is  designed 
to  stop  within  front  and  rear  bumpers’ 
collapsing  distance.  Lift  height  is 
adjustable  for  rolls  in  stacked  storage. 

RYCO  GRAPHIC  MANUFAC¬ 
TURING  INC.,  Wheeling,  Ill.,  offers 
the  compact  RycoVac  offset  blanket 
cleaning  system,  providing  solvent¬ 
less,  positive  cleaning  by  driven  rot¬ 
ary  brush. 

RycoVac  eliminates  press  stops  for 
blanket  wash,  as  well  as  use  of  chemi¬ 
cals  and  wasted  paper  and  ink,  repor¬ 
tedly  improving  print  quality  and 
extending  blanket  life.  Cleaning  in 
seconds  is  accomplished  on  demand 
or  in  programmable  sequences.  The 
brush  is  driven  contrary  to  blanket 
motion  and  paper  lint  is  removed. 

*  *  * 

COLLIER-JACKSON,  Tampa, 
Fla.,  will  soon  offer  integration  of  its 
general  ledger  system  with  Access 
Technology’s  20/20  spreadsheet  sys¬ 
tem.  Both  are  products  of  Com¬ 
puServe’s  Software  Products  Div. 
Their  integration  is  the  first  among  the 
division’s  products. 

Spreadsheet  integration  on  Digital 
Equipment  Corp.  VAX  and  Hewlett- 
Packard  HP  30(10  minicomputers  per¬ 
mits  interaction  with  the  general  led¬ 
ger  “in  a  manner  consistent  with  PC 
spreadsheet  operations,”  according 
to  Collier-Jackson. 

The  20/20  spreadsheet  is  accessed 
by  a  single  menu  selection,  and  users 
can  return  to  the  same  screen  when 
finished  with  20/20  functions.  The 
integration  allows  users  to  create  and 
readily  interpret  “what-if’  scenarios, 
as  well  as  analyze  budgetary  and  sum¬ 
mary  information  with  precision. 
Included  are  20/20’s  sophisticated 
presentation  graphics. 

:|c  4e 

HOWSON-ALGRAPHY  INC., 
Wayne,  N.J.,  offers  the  AQ3  nega¬ 
tive-working,  aqueous-based  plate 


designed  for  medium  to  long  runs. 

The  AQ3’s  electrochemical  grain 
eliminates  directional  graining,  metal 
irregularities  and  uneven  grain  for 
minimal  dot  gain  and  better  reproduc¬ 
tion.  The  hard  anodic  layer  resists 
physical  and  chemical  abrasion. 
Strong  color  change  after  exposure 
and  high  image  contrast  after  devel¬ 
opment  allow  easy  inspection  before 
make-ready.  The  water  reservoir  in 
the  non  image  area  allows  use  of  less 
water. 

I|C  *  * 

HALL  PROCESSING  SYSTEMS, 
Westlake,  Ohio,  has  introduced  the 


Onserter  I  collating  and  packaging 
system,  which  can  collate  up  to  40 
different  preprints,  placing  them  on  a 
paper  or  creating  individual  preprint 
packages.  The  system  then  wraps 
each  assembly  in  plastic.  It  operates 
at  speeds  up  to  14,000  papers  per 
hour. 

The  Onserter  I  collates  products 
ranging  from  3"  x  5"  to  12"  x  14",  and 
will  handle  material  consisting  of 
single  sheets  to  128  broadsheet  pages. 
Product  formats  can  be  broadsheet, 
stitched  or  unstitched  tabloid  or  per¬ 
fect-bound  publications.  Packages  of 
up  too  350  broadsheet  pages  (a  maxi¬ 
mum  of  2"  loose  bulk)  can  be  collated. 


The  Electronic  Publisher 

handles  all  your 
publishing  tasks 
from  Start  to  Finish.,. 


^  EPI  Publishing  Modules  for  the  Macintosh™... 

Page  Production  Manangement,  Display  Ads,  Classified  Ads,  Pagination, 
System  Management,  Editorial,  Wire  Capture,  News  Graphics,  Picture 
Editing,  Networking  and  complete  Macintosh™  hardware  solutions. 

DataPag*  will  b*  shown  at  Tho  Grand  Hyatt  Hotol  In  Now  York  CKy  on  May  23,  24 
and  25.  Call  (800)  33»3305  or  (816)  637-7233  for  rooorvatlons.  This  will  bo  a 
pfhrato  showing  limitod  to  rogistrants  only.  Soo  Eloctronic  Publishar  Intomational 
also  at  ANM/TEC  booth  5134  in  Now  Orioans,  Juno  10-14, 1989. 


Authorized 
Wlue  Added  Reseller 


215  South  Streot 

Excobior  Springs,  Missouri  64024 
800-333-3305  or  816-637-7233 
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MULTI-AD  SERVICES  INC., 
Peoria,  Ill.,  has  brought  out  Multi- Ad 
Creator,  an  ad  layout  program  devel¬ 
oped  by  Foundation  Publishing  for 
creation  and  manipulation  of  graphics 
and  text.  It  is  designed  for  layout  of 
single-page,  art-intensive  documents 
in  a  “drawing  table”  environment  for 
easy  use. 

Text  features  include  automatic 
copyfitting,  rotation,  inside  and  out¬ 
side  text  wrapping,  kerning  to  0.001 
em,  horizontal  scaling,  flowing  into 
blocks,  color  or  gray  scale  and 
reverse. 

Drawing  capabilities  allow  object 
or  group  rotation,  drop  shadows,  cus¬ 
tomized  starbursts,  freehand  drawing 
of  irregular  and  regular  polygons  and 
other  shapes,  scaling  to  any  size  with¬ 
out  loss  of  resolution,  46  borders  and 
40  fill  patterns. 

Design  sheets  store  ad  size,  type 
attributes,  custom  palette  colors,  pat¬ 
terns  and  gray  tones.  A  “suggest” 
feature  automatically  generates  alter¬ 
nate  layout  ideas  based  on  the  initial 
layout. 


FLEXO  RESULTS 
ARE  IN! 

PRINT  QUALITY 

excellent 

PRINT  DENSITY 

excellent 

INK  DISTRIBUTION 

excellent 

COST  EFFECTIVENESS 
excellent 

Laser  engraved  ceramic 
Anilox  Rolls  are  the  reason. 

Call  us  at: 

1-800-53-FLEXO  nationwide. 
PAMARCO 

PLANT 
LOCATIONS 

ROSELLE,  NJ 
ORANGE,  CA 
BATAVIA,  IL 
ATLANTA,  GA 
DALLAS,  TX 

World's  largest  producer  of  Anilox  Rolls. 


Color  can  be  specified  in  CYMK 
and  RGB  formats.  Spot  and  four- 
color  separations  can  be  created. 
Eight-bit  color  separation  of  full-color 
scanned  images  is  possible.  Creator 
imports  text  and  graphics  in  major 
Macintosh  formats.  It  exports  PICT 
files  for  use  in  other  page  layout 
programs  without  loss  of  resolution. 

Diskette  and  CD-ROM  versions  are 
available  (the  latter  with  sample  ads 
and  files  of  over  300  EPSF  theme 
illustrations  from  Multi-Ad’s  April 
Ad-Builder  Electronic);  a  HyperCard 
tutorial  is  included.  The  package  is 
priced  at  $995. 

*  *  * 

NETWORKED  PICTURE  SYS¬ 
TEMS  INC.,  Santa  Clara,  Calif.,  has 
added  the  ability  to  import  and  com¬ 
bine  PostScript  files  with  true-color, 
high-resolution  images  to  its  Page 
Express  color  electronic  prepress 
system. 

PostScript  files  created  on  Macin¬ 
tosh  software  can  be  imported  via 
disk  into  the  386-based  Page  Express 
system  and  converted  to  raster 
images  in  user-definable  resolutions 
of  300  to  2,540  dpi.  Bitmapped  Post¬ 
Script  files  loaded  into  Page  Express 
are  treated  as  an  overlay  or  back¬ 
ground  for  positioning,  cropping,  col¬ 
orizing  or  other  alteration  indepen¬ 
dent  of  the  PostScript  file.  Other  text 
and  line  art  can  be  added  using  the 
system’s  standard  typography  and 
line  work  functions. 

Page  Express  also  offers  user- 
definable  trapping  for  precisely 
defining  the  amount  of  trapping  for 
any  combination  of  line  work  and 
continuous  tone  in  a  Page  Express 
document. 

*  *  * 

INOVATIC,  Arlington,  Va.,  has 
introduced  ReadStar  Ex-Press  optical 
character  recognition  software  that 
couples  proprietary  recognition  tech¬ 
nology  with  a  capability  to  intelli¬ 
gently  analyze  complex  pages  of  text. 
It  combines  a  self-training  mode  with 
a  user-training  option. 

The  semiautomatic  mode  allows 
the  system  to  recognize  characters  of 
which  the  automatic  expert  system  is 
unsure,  overcoming  recognition  lim¬ 
itations  of  a  few  type  styles  and  fonts. 
The  product  differentiates  between 
text,  graphics,  headlines  and  multiple 
columns  in  a  single  pass,  according  to 
Inovatic.  Portrait  and  landscape 
document  formats  are  recognized, 
tables  are  recognized  with  format 


intact  and  logos  and  images  are 
suppressed  without  user  interven¬ 
tion. 

ReadStar  Ex-P.ess  operates  on  an 
IBM  PS/2,  PC-AT  or  compatible  and 
functions  with  most  desktop  scan¬ 
ners  .  It  retails  for  $995  ($250  for  Read- 
Star  II  users). 

DIGITAL  VISION  INC.,  Dedham, 
Mass.,  announced  the  release  of  an 
upgrade  to  its  ComputerEyes  mono¬ 
chrome  video  digitizer  system  soft¬ 
ware  for  the  IBM  PC,  as  well  as  a  new 
device  driver  package.  Images  are 
captured  from  video  camera,  VCR  or 
video  disk. 

Version  3.1  includes  640  x  480 
image  capture,  support  for  extended 
VGA  modes,  additional  file  formats 
with  more  paint-type  and  desktop 
publishing  formats  and  image 
enhancement  routines  for  smoothing, 
sharpening  or  halftoning.  Captured 
images  can  be  saved  to  disk  in 
formats  compatible  with  most  popu¬ 
lar  software  programs.  Release  3.1 
retails  for  $249.95  ($15  as  an  upgrade). 
The  company  recently  added  a  full 
color  model  digitizer  for  under  $400. 

Device  driver  software  is  for  users 
who  wish  to  write  the  ability  to  scan 
images  directly  into  their  software 
application  and  is  priced  at  $100. 

LEEDAL  INC.*,  Chicago,  Ill.,  has 
introduced  a  new  line  of  water  flow 
meters,  models  WFM  305,  310,  405 
and  410,  with  a  spring/weight  unit  that 
accurately  measures  water  flow 
regardless  of  position  and  without 
special  plumbing. 

Fitted  in  brass  and  available  in  Vi 
female  or  Y/  male,  they  are  rated  for 
225  psi  and  180  ®F,  come  in  two  flow 
ranges,  and  are  calibrated  in  gallons 
and  liters  per  minute.  The  models  are 
designed  for  use  with  film/print 
washers,  automatic  processors  and 
coolers.  Polysulfone  body  resists 
heat,  chemicals  and  pressure. 

New  Leedal  vacuum-formed 
seamless  polycarbon  developing 
trays  resist  chemicals  and  have  a 
pouring  lip  for  easy  solution  transfer. 
Trays  are  available  flat  bottomed  or 
with  dimples  for  improved  circulation 
and  easier  grasping  of  prints.  Sizes 
are  8"  x  10",  11"  x  14"  and  16"  x  20", 
available  in  sets  of  three. 

Leedal  also  offers  tray  ladders  to 
maximize  darkroom  space  by  storing 
three  developing  trays  of  any  type  in 
the  space  of  one.  Both  sizes  (11"  x  14" 
and  16"  x  20")  break  down  and  store 
flat. 
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COMPUTEXT  INC.,  Houston, 
Texas,  has  introduced  the  Macintosh- 
based  CAT  (CompuText  Ad  Termi¬ 
nal)  system  for  display  ad  layout, 
which  interfaces  with  its  CAPS  pagi¬ 
nation  system. 

The  mouse-driven  CAT  “does  not 
demand  the  frequent  use  of  pull-down 
menus”  and  optional  keyboard  use 
“is  discouraged,”  according  to  Com¬ 
puText.  It  supports  networked 
Macintosh  IIx  computers,  drives 
PostScript  output  devices,  can  output 
native  typesetter  code.  It  integrates 
with  existing  systems  on  an  Ethernet 
or  AppleTalk  interface. 

The  CAT  text-processing  kernal 
supports  about  80  styling  commands, 
user-definable  registers,  symbols, 
dynamic  font  detection  and  caching, 
nested  macros/formats  and  event  pro¬ 
cessing.  Graphic  and  halftone  place¬ 
ment  is  accomplished  through 
importing  TIFF  files.  Though  entire 
images  can  be  displayed  (and  rotated 
or  scaled),  the  imported  images  are 
displayed  in  outline  by  default. 

Copy  is  entered  on  the  WYSIWYG 
CAT  or  passed  from  another  terminal 
and  stored  in  a  folder.  CAT  offers 
conventional  text  processing,  verti- 
cal/horizontal  object  alignment,  color 
layers  and  rotation.  Tint  screen  mesh 
and  density  are  user  definable. 
Reverse  type  on  all  fonts  is  available. 
Outline  type,  area  fill,  radius  conver¬ 
sion  on  boxes,  tint  type,  circles,  ovals 
and  polygons  are  also  offered.  Solid 
graphics  are  convertible  to  tint 
graphics. 


STEEL  CITY  CORP.,  Youngs¬ 
town,  Ohio,  offers  biodegradable 
plastic  polybags  as  a  wrap  for  news¬ 
paper  bundles.  The  use  of  cornstarch 
in  the  polyethylene  speeds  the  bags’ 
decomposition  when  exposed  to 
microorganisms  in  soil  or  water. 

The  company  estimates  that  use  of 
the  biodegradable  product  by  news¬ 
papers  will  increase  their  cost  for 
plastic  bagging  by  20%  to  40%,  with 
costs  expected  to  fall  to  the  the  lower 
figure  as  demand  and  competition 
increase  volume  of  production. 


VARITYPER  INC.,  East  Hanover, 
N.J.,  has  released  its  4200B-P  Post¬ 
Script  imagesetter,  which  outputs 
1,800  dpi  resolution  at  an  imaging 
speed  of  13.3"  per  minute. 

The  4200B-P  uses  the  Adobe  Sys¬ 
tems  Inc.  Atlas-Plus  RIP  and  the 
Varityper  page-buffering  and  conti¬ 
nuous  paper  feed  system  used  in  its 
4300P  high-end  PostScript  system- 
The  91MB  disk  holds  more  than  500 


fonts  and  the  8MB  RIP  memory 
enhances  system  performance  for 
complex  pages.  The  new  model  can 
run  in  a  900dpi  proof  mode  at  more 
than  26"  per  minute.  The  model  elimi¬ 
nates  start-stop  operation  that  can 
lead  to  quality  loss  most  noticeable  in 
tints  and  halftones. 

The  base  price  of  the  4200B-P  is 
$34,995.  Users  of  the  4200B-P  will  be 
able  to  purchase  a  field  upgrade  to  the 
4300  ( 1 ,200  and  2,400  dpi  resolutions). 
Varityper  also  offers  upgraded  stor¬ 
age  for  the  4300P  from  40MB  to  91MB 
and  increased  RIP  memory  from  8MB 
to  12MB. 


AGFA  Corp.,  Compugraphic  Div., 
announced  second-quarter  availabil¬ 
ity  of  three  new  products.  Its  DAWN 
display  ad  workstation  will  be  avail¬ 
able  on  a  386-based  platform  for  more 
speed  and  power.  It  is  now  available 
as  a  286-based  workstation. 

Compugraphic  will  add  a  graphics 
system  to  its  Integrator  Series  com¬ 
position  system.  It  consists  of  a  line 
art  scanner  and  Integrator  Paint  soft¬ 
ware  for  modifying  scanned  images. 

The  flatbed  scanner’s  resolutions 
range  from  100  to  600  dpi  with  a  scan¬ 
ning  area  of  8.5"  x  1 1 .7".  Image-edit¬ 


ing  software  allows  16X  magnifica¬ 
tion  for  individual  pixel  editing. 
Images  can  be  flopped,  cropped, 
scaled,  rotated  360®,  reversed,  cop¬ 
ied,  erased  or  overlapped. 

The  third  product  is  the  420XL  1 1" 
X  17",  400dpi  plain-paper  laser  printer. 
It  can  be  connected  through  Compu- 
graphic’s  external  Genies  image  con¬ 
trol  system  to  print  proofs  for  the 
company’s  high-resolution  imageset¬ 
ters. 

PITMAN  CO.,*Secaucus,  N.J.,  has 
brought  out  Pit-go  Impress  spray  for 
the  elimination  of  static  and  friction 
prepress  problems. 

Impress  chemicals  “build  up  a 
microscopic  slickness  on  glass  and 
other  nonconductors,”  according  to 
Pitman,  neutralizing  any  electrical 
charge  and  reducing  surface  resis¬ 
tance  that  generate  more  static  during 
cleaning.  After  spraying,  dust  is 
attracted  to  the  wiping  cloth  rather 
than  to  the  object  being  cleaned. 

By  eliminating  friction,  the  product 
helps  eliminate  vacuum  frame  distor¬ 
tions  caused  when  static  makes  film 
cling  to  the  inside  of  the  glass  before  it 
can  flatten.  With  antistatic  equipment 
it  can  relieve  problem  friction  caused 
only  by  the  cycle  draw  down  of  the 
vacuum. 


cur  IT  OUT. 

Cut  this  ad  out. 

And  whatever  you  do,  don’t  file  it  with  your 
newspaper’s  clippings,  because  you  know  what 
will  happen;  it’ll  get  tom,  dirty,  and  eventually  lost. 

But  if  you  had  the  VU/TEXT  SAVE  System 
you  wouldn’t  have  to  worry  about  oi^ganizing 
your  paper’s  clippings.  SAVE  stores  back  issues  in 
the  most  advanced  state-of-the-art  databank 
available. 

SAVE  is  compact  and  saves  you  time,  space 
and  money.  And  best  of  all,  you  can  find  your  arti¬ 
cles  quickly  and  easily. 

So  cut  it  out.  Call  Joe  DiMarino  at  VU/'TEXT, 
so  you  can  stop  clipping  now. 

l-80(F323-2940.  \/|  I  /  I  I- VT 

In  PA.  (215)  574-4404.  M  KJl  1  tyV  1. 

A  Knight-ftjdd«r  Company 

325  Chestnut  Street, 

Suite  1300, 

Philadelphia,  PA  19106 
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COMPUTER  PERIPHERAL  SCIENCES,  Denville, 
N.J. /Hudson,  N.H.,  has  introduced  the  Astrotek  3000 
compact  mainframe  file  server  configurable  with  3-24 
directly  connected  PCs  or  10-40  standard-platform  termi¬ 
nals  on  a  local  area  network.  It  supports  editorial,  classi¬ 
fied,  display,  graphics  and  pagination  applications. 

It  was  designed  to  combine  dedicated  mainframe  sys¬ 
tem  power  (11  MIPS  bit  slice  CPU)  with  the  software 
versatility  and  other  benefits  of  standard  microcomputers 
through  use  of  SCSI  buss  technology,  which  also  connects 
scanners,  network  boards,  disk  drives  and  optical  disk 
systems.  It  evolved  from  the  Copy  Processing  System 
introduced  in  1972. 

Off-the-shelf  publishing  software  will  run  on  the  80X86 
PC  processor;  CPS  Advanced  Technology  Processor  runs 
proprietary  Enhanced  Composition  System  (ECS)  soft¬ 
ware.  The  system  shares  a  common  database  or  can  func¬ 
tion  as  a  dual  application  server  with  two  separate  data¬ 
bases  on  the  one  SCSI  buss. 

ECS  capabilties  include  direct  handling  of  24  terminals, 
four  typesetters,  four  graphics  terminals,  four  printers 
(including  PostScript  devices)  six  wire  service  lines,  two 
remote  dial-ups  and  24  remote  PCs,  hot  back-up  mirror 
imaging,  simultaneous  read  and  write,  built-in  display  ad 
formats,  ad  selling/billing  features,  Scitex  interface  and  up 
to  1.2-gigabyte  storage. 

The  entry-level  configuration  includes  three  PCs  and  a 
serial  output  for  PostScript  “or  any  major  typesetter  lan¬ 
guage.”  It  includes  the  Astro,  a  dedicated  PC  terminal. 

*  *  * 

TOSHIBA  AMERICA  INC.,  Information  Systems  Div., 
Irvine,  Calif.,  unveiled  three  models  of  the  ToshibaLAN 
card  for  Ethernet,  a  local  area  network  card  for  its  own  line 
of  portable  computers.  The  cards  fit  internal  slots,  elimi¬ 
nating  a  need  for  external  expansion  chassis. 

Compatible  with  the  IEEE  802.3  standard,  the  cards  use 
the  DP83910  Serial  Network  Interface  IC  for  low  power 
consumption  and  the  complete  National  Semiconductor 
DP8390  chip  set.  It  has  a  64kB  buffer  and  runs  on  thick  or 
thin  Ethernet  coaxial  cable. 

The  models  are  an  8/ 16-bit  card  with  external  power 
supply  for  the  T1200  series,  T1600,  T3100,  T3100/20  and 
T5100  portables;  16-bit  card  that  uses  host  power  on  the 
AC-powered  T3100e  and  T5200  systems;  8-bit  card  for 
half-size  IBM  expansion  slot  in  the  T3200  and  T5200  units. 

The  cards  feature  a  driver  for  Novell’s  Netware  operat¬ 
ing  system.  Toshiba  says  it  will  develop  other  network  OS 
drivers.  The  cards  will  be  available  in  summer  and  sell  for 
$699. 

ELECTRONIC  PUBLISHER  INTERNATIONAL, 
Excelsior  Springs,  Mo.,  released  its  Macintosh-based 
DataPage  software  for  page  layout  production  in  work¬ 
groups. 

DataPage  functions  are  accessed  through  menu  com¬ 
mands  added  to  Quark  XPress  publishing  software.  The 
product  combines  Quark’s  page  composition  capabilities 
with  control  for  managing  workgroup  production  by 
tracking  text,  numbers,  photographs  and  graphics  on  the 
DataPage  database. 

In  addition  to  page  composition,  typographic  controls, 
word  processing  and  timely  reporting,  the  product  allows 
“editing  and  organizing  of  files  from  multiple  applica¬ 
tions.” 


CROSFIELD,  Press  Controls  Systems  Div.,  has 
announced  its  Retro-Pro  Series  9000  automatic  register 
control  systems  designed  to  retrofit  to  existing  press  lines. 
A  wide  range  of  register  control  capabilities  includes 
color-to-color,  top-to-bottom,  print-to-print  and  print-to- 
finish  control.  The  systems  enable  multiple  operations  to 
be  performed  on  a  single  pass  of  the  web. 

The  systems  are  available  in  component  form  or  as 
complete  turnkey  packages.  Three  models  are  offered  in 
each  of  three  categories,  the  principal  difference  being  in 
color-to-color  registration  functions  (one  side,  two  sides 
or  with  top-to-bottom  register).  Each  category  offers  a 
print-to-finish  register  control  model  and  a  model  combin¬ 
ing  features.  Custom  designs  can  also  be  requested. 

SIGNODE,  Glenview,  Ill.,  has  introduced  the  MAG  90 
automatic  system  for  tying  up  to  60  bundles  of  magazines 
per  minute.  It  can  strap  a  variety  of  product  sizes,  from  5" 
X  7"  digests  to  10"  x  12"  catalogs,  and  handles  stack  heights 
from  Va"  to  10". 

The  MAG  90  compresses  each  bundle,  keeping  it 
straight  and  square.  A  sensor  reads  the  stack  height  and 
automatically  adjusts  strap  tension  to  prevent  curling  and 
buckling.  The  6mm  polypropylene  strapping  is  secured 
with  a  heat-sealed  joint.  Each  coil  straps  thousands  of 
bundles  and  can  be  changed  in  less  than  a  minute  owing  to 
a  self-threading  head. 

The  MAG  90’s  microprocessor  control  system  features 
built-in  diagnostics.  Top-mounted  indicator  lights  signal  a 
low  strap  supply.  The  unit  can  be  close-coupled  to  various 
compensating  counter  stackers  without  major  modifica¬ 
tion. 

*  *  * 

AGFA  CORP.,  Agfa  Compugraphic  Div,,  Wilmington, 
Mass.,  will  bring  out  a  high-resolution  color  graphics 
scanner.  The  ACS  100  is  a  flatbed  CCD  scanner  with 
variable  resolution  from  300  to  2,400  dpi.  The  company 
says  it  plans  to  integrate  the  scanner  with  its  other  prod¬ 
ucts. 

The  ACS  100  has  RGB  output  at  10  bits  per  pixel  per 
color  for  production  of  24-bit  true  color  and  can  scan 
transparencies  and  reflective  originals,  both  continuous- 
tone  and  line  art,  in  black-and-white  and  color.  Its  1:8 
zoom  lens  creates  the  variable  scanning  resolutions. 

Transparencies  can  range  from  35mm  to  8"  x  II",  which 
sizes  can  be  scanned,  respectively,  at  2,4(K)  and  400  dpi. 
Line  art  can  be  scanned  at  the  highest  resolution  at  sizes 
up  to  12"  X  16".  Resolutions  for  reflective  art  range  from 
300  dpi  for  12.3"-wide  originals  to  1,200  dpi  for  3"-wide 
originals.  Scanning  takes  from  one  to  five  minutes, 
depending  on  size  and  resolution. 

The  scanner  also  features  removable  copyplates  for  off- 
scanner  set-up  and  postioning  of  original  artwork.  A  SCSI 
bus  interface  or  optional  Ethernet  interface  provides  con¬ 
nectivity  with  most  industry-standard  prepress  systems. 
The  manufacturer  expects  the  ACS  100  to  sell  for  less  than 
$50,000. 

*  *  * 

BINGHAM,  Mt.  Prospect,  Ill.,  now  offers  custom-made 
grooved  rolls  up  to  140"  in  overall  length,  up  to  24"  in 
diameter  and  with  an  overall  weight  of  up  to  2,500  lbs. 

A  brochure  outlining  products  from  the  company’s 
expanded  and  computerized  manufacturing  facility  is  also 
available. 
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EASTMAN  KODAK  CO.,  Roches¬ 
ter,  N.Y.,  has  enhanced  its  battery- 
powered,  ink-jet,  portable  (3  lbs.) 
printer. 

The  Diconix  150,  measuring  2"  x 
6'/2"  X  lOy/,  now  offers  better  text  and 
graphics  quality,  20%  faster  output 
and  plain-paper  printing.  Models  for 
serial  and  parallel  interfaces  are  avail¬ 
able.  The  Diconix  150  prints  up  to  192 
dpi  in  two  type  sizes.  Draft,  near-let- 
ter  quality,  condensed  and  super¬ 
script/subscript  modes  are 
offered,  yielding  more  than  100  font 
variations.  Print  modes  can  now  be 
selected  from  the  operator  panel  or 
under  software  control. 

A  wider  paper  slot  allows  9'/2"-wide 
continuolis-form  paper  to  be  fed  with 
the  cover  closed.  International  char¬ 
acter  sets  have  been  expanded  from 
eight  to  14.  The  ink  was  also  reformu¬ 
lated  and  the  printer  can  now  charge 
while  in  use. 

Suggested  retail  prices  are  $499  for 
the  parallel  interface  model  and  $519 
for  the  serial  interface  model. 

*  *  * 

LEEDAL  INC.,  Chicago,  Ill.,  has 
introduced  the  Model  4629  thermos¬ 
tatic  water  control  for  maintaining 
water  temperature  within  -l-/-'/2°F  by 
automatic  blending  from  hot  and  cold 
water  supplies. 

The  unit  compensates  for  fluctuat¬ 
ing  pressure  and  temperature.  It  pro¬ 
tects  against  film  damage  by  auto¬ 
matically  shutting  off  supply  when 
cold  water  fails.  An  oversize  5"  recali- 
bratable  dial  allows  precise  setting. 
Needle  gauge  and  important  tempera¬ 
tures  are  fluorecsently  highlighted  for 
darkroom  reading. 

Other  features  include  built-in 
strainers,  checks  against  hot  and  cold 
mixing  and  servicing  shutoffs. 
Capacity  at  45  psi  is  two  to  seven 
gallons  per  minute.  The  4629  is 
shipped  ready  for  installation  to 
minimize  plumbing. 

Leedal  is  also  offering  the  SSO-1 
professional-sized  slide  page  in  extra¬ 
strength  PVC  sheet  for  storage  of 
large  quantities  of  slides.  Capacity  is 
90  2"  X  2"  slides.  It  has  a  full-length 
plastic  hand  grip  and  a  reinforced 
steel  bar  for  positioning  on  Matrix 
viewing  tables.  Extra-wide  pockets 
hold  thicker  glass  mounts. 

*  *  * 

ADOBE  SYSTEMS  INC.,  Moun¬ 
tain  View,  Calif.,  offers  the  Adobe 
Font  Folio  hard  disk,  containing  the 
full  Adobe  type  library  of  more  than 
300  typefaces.  The  product  offers 
access  to  the  largest  library  of  Post¬ 
Script  language  typefaces  for  the 
Macintosh. 

The  45MB  disk  and  complete  set  of 
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back-up  disks  for  screen  and  printer 
fonts  is  recommended  to  retail  for 
$9,600.  It  works  with  all  Macintosh 
models  and  Apple’s  LaserWriter 
NTX. 


ARCHETYPE  INC.,  Waltham, 
Mass. ,  has  begun  shipping  version  2. 1 
of  its  Designer  software,  a  PC-based 
WYSIWYG  publishing  program  for 
ad  and  page  makeup  applications. 

The  new  version,  30%  faster  than 
the  previous  version,  includes  an 
enhanced  user  interface,  model 
building  for  automated  formatting  of 
repetitive  elements  in  display  ads  and 
support  of  output  of  spot  and  process 
color  separations.  The  software. 


including  PostScript  output  capabil¬ 
ity,  is  priced  at  $3,500;  optional 
typesetter  interface  and  driver  soft¬ 
ware  is  $2,000.  Upgrade  for  current 
Designer  users  is  $100. 


Crosfield  booklet 

“Tension  Control  and  the  Non- 
Heatset  Printer,”  a  16-page  booklet 
offered  by  Crosfield  Ebway  Inc.,  dis¬ 
cusses  tension  control  in  detail  and 
covers  such  subjects  as  the  relation  of 
paper  characteristics  to  web  tension, 
the  importance  of  accurate  tension 
control  and  why  tension  disturbance 
can  change  color-to-color  register. 
For  free  copies,  call  (312)  526-7757. 
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Since  1972 


Data  Sciences,  Inc. 

2150  Industrial  Pkwy,  Silver  Spring,  Maryland  20904 


Proven  Software 

In  Circulation,  TMC, 

Display  Advertising  and 
General  Accounting.  Easy 
to  learn,  easy  to  use,  and 
easy  to  customize. 

Large  Installed 
User  Base 

Over  1 00  newspapers 
throughout  the  United 
States.  Dailies  and 
Weeklies.  Both  independ¬ 
ents  and  groups.  With 
household  sizes  from  5,000 
to  500,000. 

UNIX  based 

Allows  you  to  choose  from 
a  variety  of  hardware  plat¬ 
forms.  Leave  the  world 
of  proprietary  software 
systems  behind. 

Dependable  Support 

Data  Sciences  has  been 
providing  Business 
Systems  to  the  Newspaper 
Industry  since  1972.  Con¬ 
stantly  updating  software 
to  reflect  changes  in  tax 
law,  postal  regulations, 
ABC,  and  other  newspaper 
business  practices. 


Call 

800/826-7245 

to  schedule  a  hands-on 
demonstration. 

See  us  at  ANPA  Booth  4934 
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DATARADIO  CORP.,  Atlanta,  Ga.,  offers  the  Vehicu¬ 
lar  Information  System  for  converting  a  two-way  radio 
system  into  a  mobile  data  transmission  system.  Standard¬ 
ized  design  reduces  system  cost  to  \0%-25%  that  of  cus¬ 
tom-designed  mobile  data  systems,  according  to  Datara- 
dio. 

The  system  uses  a  smart  modem  data  link  controller, 
laptop  terminal  (80-column  x  25-row  backlit  display)  and 
communications  software.  Data  is  converted  from  main¬ 
frame,  mini-  or  microcomputers  to  a  CARMA  radio  proto¬ 
col  for  network  transmissions  shared  by  voice  and  data. 

The  system  includes  automatic  error  detection  and  cor¬ 
rection.  The  terminal  can  be  used  for  word  processing  in  or 
out  of  the  vehicle.  VIS  was  designed  to  function  “with 
virtually  any  base  station  or  mobile  radio  network,”  and 
can  incorporate  repeaters  or  trunked  channels. 

Models  include  nondisk  with  internal  VTIOO  terminal 
emulator,  single  V/i'  720K  floppy  diskette,  dual  floppy 
disk  drives  and  hard  disk  drive  (10  or  20MB  with  single 
floppy  disk).  There  is  also  a  Centronics  printer  interface 
and  portable  power  pack. 

s|!  :|c  :|e 

KOLLMORGEN  INSTRUMENTS  CORP.,  Macbeth 
Div.,  offers  a  guide  for  matching  process  measurement 
needs  to  appropriate  Macbeth  densitometer  models. 

A  flow  chart  shows  two  applications  categories:  press¬ 
room  and  proofing  (bench-top  and  portable  densitome¬ 
ters)  and  prepress  (various  transmission  and  reflection 
instruments  for  color  or  black-and-white).  New  product 
bulletins  are  also  available. 


FLIPTRACK  LEARNING  SYSTEMS,  Glen  Ellyn,  III., 
has  introduced  an  audio  self-study  course  for  step-by-step 
instruction  in  mastery  of  sophisticated  functions  of  the 
Macintosh  II. 

Four  interactive  cassettes  move  from  keyboard,  win¬ 
dow  and  mouse  functions  to  such  things  as  hierarchical 
filing,  MultiFinder  and  Font/DA  Mover.  Also  covered  are 
desk  accessories.  Easy  Access  and  HyperCard.  The 
course  includes  an  indexed  “Quick  Reference  Guide”  and 
a  training  disk  with  sample  files  and  graphics. 

n.  If.  if 

NEWSPAPER  ADVERTISING  BUREAU,  New  York, 
N.Y.,  offers  the  Audimate  program  for  automatic  calcula¬ 
tion  of  the  estimated  number  of  adults  in  the  average  issue 
audience  by  sex,  age,  education,  occupation  and  house¬ 
hold  income.  The  information  is  derived  after  entry  of 
weekday/Sunday  circulation. 

Audimate  comes  on  a  5 'A"  diskette  for  use  on  an  IBM  PC 
or  compatible  in  conjunction  with  any  spreadsheet  capa¬ 
ble  of  importing  a  Lotus  1-2-3  worksheet.  An  accompany¬ 
ing  research  note  explains  how  readers-per-copy  factors 
are  obtained  from  national  data  and  specifies  RPC  values 
used  on  the  diskette. 

Audimate  is  available  for  $10  per  copy  to  NAB  mem¬ 
bers,  who  can  request  one  free  copy  of  the  research  note 
(#22).  Multiplying  weekday  or  Sunday  circulation  figures 
by  the  RPC  factors  shown  in  the  note  yields  the  same 
results  as  the  diskette. 

%  Id 

DS  AMERICA,  Roiling  Meadows,  III.,  has  introduced 
three  new  vacuum  contact  printers  with  electrodeless 


illumination,  a  light  source  with  a  service  life  more  than  10 
times  that  of  conventional  electrode  lamps,  according  to 
the  manufacturer.  The  printers  work  with  all  types  of 
roomlight-handling  films  and  most  color  proofing  materi¬ 
als. 

In  addition  to  the  three  new  P-637  Series  models,  the 
company  offers  two  models  with  variable-intensity  quartz 
halogen  lamps.  All  light  sources  are  internal,  eliminating 
overhead  exposure  lamps  and  lift-up  glass  frames.  Besides 
speeding  cleaning,  the  design  makes  lint  and  smudges 
stand  out  on  a  dark  background. 

Because  light  comes  from  within,  set-up  is  the  reverse  of 
conventional  vacuum  frames.  Layouts  are  placed  upside 
down  on  the  glass  top  and  film  is  placed  on  top  of  lamina¬ 
tions.  When  started  the  printer  automatically  covers  the 
top.  Computerization  facilitates  operation  and  allows 
storage  of  up  to  10  sets  of  exposure  data. 

Electrodeless  and  quartz  halogen  models  have  effective 
print  sizes  of  38"  x  29"  and  40"  x  3 1 an  electrodeless  model 
is  also  available  with  38"  x  48"  print  size. 

VARITYPER  INC.,  East  Hanover,  N.J.,  has  brought 
out  the  8400/SDLC  Option  to  drive  a  Varityper/Tegra  laser 
imagesetter  from  any  Compugraphic  MCS  system.  It 
translates  MCS  data  into  a  form  compatible  with  the  Tegra 
image  controller  while  MCS  systems  users  continue  to  use 
their  front  ends  as  before.  It  offers  fast,  high-resolution 
output  from  imagesetters  on  plain  or  photosensitive  paper 
with  graphics  or  advanced  type  effects. 

Users  also  gain  the  advantages  of  the  expandable  Var- 
ityper  system,  which  can  run  multiple  input  languages. 
Varityper  says  the  image  controller  is  three  to  four  times 
faster  than  the  8400  typesetter. 

INTERTHOR  INC.,  Wo*adview,  Ill.,  offers  the  high- 
lifting  Thorklift  pallet  truck,  which  lifts  skids  or  open 
pallets  with  loads  up  to  2,200  lbs.  The  Thorklift  can  be 
rolled  to  a  site  and  pumped  as  high  as  3 1  'A". 

While  raised,  automatic  stabilizers  lift  all  four  wheels  off 
the  ground  for  safety.  Manual  operation  has  two  speeds 
that  lift  light  loads  faster  and  heavier  loads  more  easily.  It 
is  also  available  with  an  electric  lift.  Fork  width  is  20'/2"  or 
27";  fork  length  is  45". 

♦  *  * 

BATSCH CO.  INC.,  Mechanicsburg,  Pa.,  introduced  its 
Spectracomp  high-resolution  color  electronic  prepress 
system  for  integration  of  text,  photographs  and  line  art,  in 
black-and-white,  spot  color  and  full  process  color.  It 
accepts  word  processing  files  from  Apple  and  DOS  envi¬ 
ronments.  Listed  applications  include  newspaper  inserts, 
magazines,  catalogs,  and  brochures. 

The  system  handles  up  to  125  pages  on  line.  More  than 
200  typefaces  are  available,  in  one  to  186  point  sizes.  Line 
art  can  be  created,  as  well  as  structured  graphics  and 
freehand  color  illustrations.  All  elements  are  manipulated 
using  standard  desktop  publishing  software.  Spectracomp 
accepts  the  scanned  images  in  monochrome  or  color, 
generates  a  press  proof  and  produces  color-separated 
negative  or  positive  film.  Resolution  is  put  at  2,540  dpi. 

The  system  includes  text-entry  workstations,  a  color 
scanner,  color  video  camera,  page  layout  and  assembly 
workstations,  file  server,  monochrome  and  color  proofing 
devices  and  laser  imagesetter  or  film  recorder  for  separa¬ 
tions. 
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LINOTYPE  CO.,  Hauppauge,  N.Y.,  is  introducing  the 
Saturn  RIP3  for  PostScript  document  processing.  The 
RIP3,  tested  and  approved  by  Adobe  Systems  Inc.,  con¬ 
verts  PostScript  data  from  a  workstation  into  an  electronic 
bit  map  for  output  on  a  high-resolution  Linotype  laser 
imager. 

The  new  RIP  operates  at  speeds  up  to  three  times  faster 
than  the  RIP2  and  averages  about  twice  as  fast.  It  is 
reported  to  show  greatest  improvement  in  its  handling  of 
continuous-tone  images. 

“Text  and  computer-generated  line  art  are  up  to  30% 
faster  than  before,”  according  to  Linotype. 

The  RIP3,  running  with  a  25MHz  Motorola  68020  pro¬ 
cessor,  is  available  as  a  stand-alone  unit  for  the  Linotronic 
300  and  500  (SMB  RAM,  135MB  hard  disk)  and  as  a 
processor  board  built  into  the  Linotronic  200P  (4MB 
RAM,  40  or  80MB  hard  disk). 

The  stand-alone  RIP  connects  to  PCs  and  Unix  worksta¬ 
tions.  An  optional  I/O  processor  enables  connections  to 
Ethertalk  or  TCP/IP  networks. 

:(c  9(c  j|c 

DURBIN  ASSOCIATES,  Easton,  Pa.,  has  released  the 
1989  revision  of  Film  &  Paper  Processor  Comparison 
Charts,  one  of  1 1  chart  books  for  the  graphic  arts.  The 
sprial-bound  volume  includes  an  overview  of  the  145 
processors  sold  in  the  U.S. 

Sections  include  a  tutorial,  vendor  names  and  addresses 
and  equipment  comparisons.  The  15  large-format  fold-out 
charts  showing  30  significant  characteristics  include  mod¬ 
els,  prices,  photo  material  types  and  dimensions,  proces¬ 
sor  path  lengths,  dry-to-dry  times,  speed,  develop  times, 
bath  capacities,  replenishment  features,  daylight  cassette 
adaptors,  intended  uses,  special  features  and  options, 
power  requirements,  size  and  weight. 

INFORMATION  INTERNATIONAL  INC.,  Culver 
City,  Calif.,  is  bringing  out  its  Ad  Manager  integrated 
production  management  system  for  display  ads,  designed 
for  efficient  electronic  workflow  control. 

Its  Unix-based  ad  production  support  modules  share  a 
window-driven  user  interface  and  operate  in  systems  built 
around  triple-Ts  Sun-based  AMS/2  display  Ad  Makeup 
Station.  Modules  include  Ad-Stack  Monitor,  Ad  Auditor, 
Ad  Reporter  and  Ad  Tracker,  which  can  be  individually 
selected  according  to  a  newspaper’s  needs. 

Ad-Stack  Monitor  reads  the  status  of  all  ads  for  a  given 
product  (entire  paper,  section,  zone  edition)  up  to  the 
layout  system’s  capacity,  and  can  monitor  several  prod¬ 
ucts  at  once.  It  functions  with  manual  layouts  or  layout 
systems  from  SCS,  SII,  Atex  or  triple-I’s  own  Layout 
ADvisor.  It  generates  screen  or  hard-copy  reports  by 
page,  section  or  complete  product. 

Ad  Auditor  assists  operator  training,  workflow  analy¬ 
sis,  staff  scheduling  and  proof  correction  cycle.  Its  conti¬ 
nuous  process  analysis  of  workstation  data  is  transparent 
to  operators.  Reports  can  be  called  or  automatically  time- 
activated. 

Ad  Reporter,  scheduled  for  release  by  mid-year,  func¬ 
tions  as  a  window  to  the  active  ad  production  database. 
Users  can  select  ads  according  to  any  combination  of 
conditional  entries  within  an  ad  order  entry  form.  For 
reporting,  any  data  in  the  order  form  can  be  extracted, 
sorted  or  listed. 


Ad  Tracker,  still  in  development,  locates  ads  anywhere 
in  the  production  cycle,  obtaining  data  from  strategically 
placed  bar  code  or  badge  reader  stations.  Used  with  infor¬ 
mation  from  the  AMS/2  database.  Ad  Tracker  data  allows 
monitoring  of  ad  processing  from  inception  to  purge. 

♦  ♦  ♦ 

AUTOLOGIC  INC.,  Newbury  Park,  Calif.,  has 
announced  development  of  the  APS-PS  Page  Image  Pro¬ 
cessor,  interfacing  Autologic  systems  and  the  Atlas  Plus 
interpreter  for  Adobe’s  PostScript  page  description  lan¬ 
guage. 

The  new  Page  Image  Processor  can  process  both  tradi¬ 
tional  front-end  and  PostScript  languages.  It  retains  the 
entire  page,  and  when  connected  to  the  multiplexer  can 
ouput  to  up  to  eight  different  imagers  of  various  resolu¬ 
tions. 

Bit-mapped  PostScript  files  from  the  APS-PS  PIP  can  be 
stored  on  the  new  Autologic  Graphics  Integrator  and 
merged  with  other  graphics  files  from  scanners  or  net¬ 
works  and  with  text  from  a  front-end  system.  Integration 
and  handling  of  files  on  the  AGI  relieves  the  front  end  and 
imager  of  conversion  and  graphics  file  management.  The 
AGI  drives  the  PIP  by  high-speed  interface  for  fast  trans¬ 
fer,  build  and  imaging. 

*  *  « 

DIGITAL  TECHNOLOGY  INTERNATIONAL,  Orem, 
Utah,  has  announced  its  SpeedSetter  line  of  high-speed 
phototypesetters  with  full  PostScript  compatibility. 

The  72-  and  94-pica-width  models  utilize  an  Apple  Com¬ 
puter  Inc.  Macintosh  II  as  the  raster  image  processor 
instead  of  a  proprietary  RIP.  Basic  resolution  is  put  at 
1 ,200  dpi,  with  throughput  of  up  to  15"  per  minute.  Resolu¬ 
tions  of  600  and  2400  dpi  effect  a  corresponding  change  in 
throughput  speed.  DTI  pointed  out  that  the  models  will 
benefit  from  speed-ups  brought  to  the  Mac  as  well  as  from 
Mac  accelerator  cards.  The  units  handle  type,  graphics 
and  tints  and  halftones. 

The  108-pica  model  uses  a  bit-slice  processor  to  achieve 
very  high  speed  for  complex  pages  at  the  larger  format. 

The  three  models  come  with  “LaserWriter  Basic  35” 
fonts.  All  PostScript-compatible  fonts  except  Adobe’s 
encrypted  fonts  can  be  loaded  into  the  models’  RIPs.  (DTI 
offers  the  Bitstream  and  Monotype  libraries  of  PostScript- 
compatible  fonts.) 

♦  ♦  ♦ 

CROSFIELD  EBWAY  INC.,  Wauconda,  III., 
announced  the  availability  of  its  Quantum  Automatic  Web 
Guide  System,  which  features  the  “C“ALL  Scanner  Bar. 
The  system’s  automatic  make-ready  features  provide  the 
capability  to  guide  either  edge  or  centerline  without  opera- 
tor-assisted  set-up. 

Remote  set-up  is  accomplished  with  a  full-width 
“C“ALL  eye  that  is  electronically  controlable  for  accom¬ 
modating  changes  to  web  width  or  guiding  mode.  Outputs 
are  provided  to  drive  a  web  break  detection  system  and  to 
drive  roll  sidelay  devices  if  the  guide  is  required  to  steer 
beyond  current  limits. 

The  system  is  available  in  a  stand-alone  version  or  with 
an  optional  remote  operator  panel  that  can  communicate 
on  noise-immune  fiber  optic  cable. 
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ESECO  SPEEDMASTER,  Cushing,  Okla.,  has 
announced  the  Compucolor  AF  45  enlarging  system.  It 
permits  enlargements  up  to  30"  x  40"  on  the  baseboard  or 
greater  by  horizontal  projection,  and  easy  printing  and 
reprinting  in  mixed  sizes.  It  accepts  negatives  up  to  4"  x  5" 
and  has  a  tilting  lens  stage  for  distortion  correction. 

Built-in  prompts  guide  users  through  printmaking.  The 
enlarger  has  48  memory  channels  and  nine  subchannels 
per  program.  A  built-in  printer  records  filtration  and  expo¬ 
sure  data  on  a  paper  tape. 

The  AF  67  enlarger  prints  up  to  12"  x  16"  in  autofocus 
mode.  Larger  prints  can  be  made  in  manual  mode.  Mixed 
print  sizes  and  reprints  can  be  made  from  negatives  up  to 
6cm  X  7cm  (2.4"  x  2.8"). 

*  *  4= 

HOWTEK  INC.,  Hudson,  N.H.,  has  added  the  Scan- 
master  II  SVi  X  11"  digital  color  flatbed  scanner  to  its  line 
of  11"  X  17"  and  35mm  scanners. 

The  CCD  device  scans  at  various  fixed  resolutions  from 
75  to  300  dpi  or  at  a  continuous  resolution  of  30-300  dpi, 
digitizes  the  data  through  all-electronic  RGB  color  separa¬ 
tion  and  transmits  it  for  display  or  storage  over  a  GPIB 
interface.  Compatible  platforms  include  IBM  PCs  and 
Apple  Macintosh  II. 

The  scanner’s  platen  is  stationary;  the  single  CCD  sen¬ 
sor  and  strobing  fluorescent  lamp  move  over  the  image  in 
steps  corresponding  to  scanned  lines.  The  scanner  sells 
separately  for  $4,995  or  bundled  with  the  interface  and 
recently  upgraded  Scan-It  software  for  $6,195. 

Upgraded  Scan-it  applications  software  for  PCs  and 
Macs  supports  all  Scanmaster  products  and  gives  users 
immediate  access  to  all  Scanmaster  functions  using  a 
pointing  device  on  an  icon  menu.  On-line  help  explains 
each  menu  function  or  icon. 

Previewing  allows  prescanning  for  selection  of  a  spe¬ 
cific  area,  zoom,  and  crop  before  rescanning.  Once 
selected,  modification  can  be  made  using  color  enhance¬ 
ment,  contrast  and  correction  menus.  Images  can  be  saved 
in  various  formats  and  can  later  be  merged  with  color 
applications  software  products.  Once  saved,  Scan-It  3.0 
shows  the  amount  of  remaining  disk  space,  computer 
memory  and  extended  memory. 

MacScan-It  supports  8-bit  and  24-bit  Mac  color  display, 
supports  all  Scanmaster  units  and  offers  similar  function¬ 
ality  to  Scan-It  3.0.  With  pull-down  menus,  users  can 
choose  to  zoom,  crop  or  size  an  image,  then  color  correct 
and  alter  contrast  from  a  menu.  Images  can  be  output  in 
one  of  four  file  formats. 

MICROCRAFTS  INC.,  Colorado  Springs,  Colo.,  has 
released  an  H&J  version  of  its  Translator  II.  The  new 
version  allows  publications  with  justifying  or  nonjustify¬ 
ing  front  ends  driving  Compugraphic  typesetters  to  switch 
to  plain  paper  PostScript  output  devices  without  replacing 
the  input  devices,  even  Compugraphic  MDTs. 

Some  font  layouts  come  standard,  others  are  available 
for  a  charge.  Where  PostScript  fonts  lack  specific  charac¬ 
ters  (fractions,  top-align  rules,  ballot  boxes,  superior  num¬ 
bers),  Microcrafts  designs  them. 

Translator  II  commands  allow  users  to  exploit  such 
PostScript  capabilities  as  shaded  or  black-and-white  rules 
and  boxes,  shaded  text,  black  or  white  text  inside  shaded 
boxes  and  curved  text.  It  can  create  shadow  boxes  and 
coupon  boxes  with  square  or  variously  rounded  corners. 


Special  editorial  and  classified  mode  options  allow 
placement  of  copy  within  a  designated  box  and  setting  of 
as  many  columns  as  will  fit  on  a  piece  of  paper,  with 
assigned  space  between  columns,  each  of  which  ends  with 
a  complete  ad. 

Because  laser  printers  do  not  use  continuous  paper  rolls 
that  feed  typesetters.  Translator  II  breaks  input  data  into 
pages,  which  can  be  numbered  or  given  a  slug  line.  The 
commands  for  this  can  be  entered  and  stored  in  front-end 
formats. 

XITRON,  Ann  Arbor,  Mich.,  now  offers  the  4()0W/CG 
Xitron  Image  Processor,  designed  to  completely  emulate 
the  Compugraphic  Videosetter.  Earlier  XIP  emulations 
are  available  for  other  Compugraphic  and  Linotype 
typesetters. 

The  XIP  4()0W/CG,  available  in  8'/2"  x  14"  and  11"  x  17" 
output  formats,  is  a  4()0dpi,  plain-paper  laser  printer  that 
fully  supports  all  Videos  -^tter  codes  and  formats  designed 
for  an  existing  front-end  stem,  eliminating  input  changes 
and  retraining.  It  is  reported  to  operate  five  times  faster 
than  the  Videosetter  (up  to  1 1  pages  per  minute). 

The  400W/CG  uses  a  Chelgraph  Ltd.  raster  image  pro¬ 
cessor  and  a  Qume  Corp.  print  engine,  and  features 
Linotype  fonts.  The  larger  version  is  priced  at  $24,900;  the 
smaller  is  $14,900.  An  optional  PostScript  interpreter  is  an 
extra  $1,000. 

*  *  * 

ALDUS  CORP.,  Seattle,  Wash.,  introduced  PageMaker 
Color  Extension  for  the  Macintosh,  a  program  adding 
more  capability  to  PageMaker  desktop  publishing  soft¬ 
ware,  “from  on-screen  display  and  adjustment  to  multiple 
output  options,”  according  to  Aldus. 

Users  can  color  text  and  PageMaker  graphics  or  import 
color  illustrations  saved  as  EPS  files.  Color  Extension 
supports  all  Pantone  Inc.  colors  and  the  HLS,  RGB  and 
CYMK  color  models  in  PageMaker  3.0.  TIFF  images  can 
also  be  imported  and  displayed  in  eight-  or  24-bit  color, 
depending  on  monitor.  (Full  display  of  24-bit  TIFF  images 
requires  Apple’s  32-bit  color  system.) 

Output  options  include:  PostScript  and  QuickDraw 
color  and  black-and-white  laser  printers,  the  latter  printing 
color  converted  to  gray  scale;  PostScript  imagesetters  for 
four-color  separations  of  documents  without  TIFF  images 
using  a  utility  packaged  with  Color  Extensions;  high-end 
prepress  systems  for  four-color  separations  of  documents 
with  TIFF  images  through  desktop  separation  software 
and  an  Aldus  prepress  interface. 

Color  Extension  is  available  direct  from  Aldus  or 
through  retailers  to  registered  PageMaker  3.0  users  for  a 
suggested  price  of  $195. 

*  *  * 

IMAGITEX,  Nashua,  N.H.,  announced  the  availability 
of  its  write-once,  read-many  Optical  Disk  Archiving  Sys¬ 
tem.  It  can  be  configured  as  a  dedicated  80386-based 
archiving  solution  or  can  be  coupled  with  the  ImagiTex 
3815  workstation  as  a  means  of  adding  both  archiving  and 
a  second  workstation  to  a  system. 

The  compact  unit  will  store  images  created  on  ImagiTex 
2000  and  3000  series  systems.  Optical  WORM  cartridges 
offer  800MB  capacity  for  storage  of  hundreds  of  photos. 
Images  and  layouts  can  be  saved  and  retrieved  and  sum¬ 
mary  information  is  available  from  each  cartridge.  Batch 
processing  is  also  possible. 
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Here’s  what  newspaper  people  are  saying  about  CITYLINE,  the  new  customer  service  designed  to 
compliment  your  news  product  24  hours  a  day. 


“JIk  Seattle  Times  htfoUne  (A  Member  of  the  National  CTTYUNE 
‘NetwoHc’)  has  touched  a  responsive  chord  in  our  comnumdy.  By 
providing  updated  irformation  on  topics,  such  as  stock  prices,  business 
news,  weat^,  mortgage  rates,  etc.,  we  have  extended  the  Hmdiness  and 
immediacy  of  our  product  into  the  community.  ... we  beUeve  strong  that 
this  service  isfulfiUing  a  community  need.  ” 

Carolyn  Kelly,  oofficros or  MAUcEriNG/TtEw  business,  TheSeattle  Times 


“CITYLINE  reinforces  our  position  in  the  market  as  the  source  of 
information  in  the  community.  It  enables  us  to  do  a  better  job  as  the 
preeminent  source  of  irformation. " 

Bob  Haring,  executive  dkector,  Tulsa  World 


“CITYLINE  has  given  The  Gasxtte  a  new  way  to  serve  the  public,  i4  hours  a 
day,  providing  irformation  on  demand,  free  to  the  caller.  It  permits  us  to 
updatereportsasoftenasnecessary. .  .tocomfdementtNwdappearsinour 
editions.  .  .to  promote  the  newspaper.  .  .and  to  serve  as  a  community 
bulletin  board.  CITYLINE  reinforces  The  Gazette’s  position  as  Eastern 
Iowa ’s  number  one  irformation  source.  ” 

Dale  Larson,  assisianttothe  pubushb.  The  Gazette,  Cedar  Rapids,  Iowa 


“We’re  in  the  irformation  business.  CITYLINE  is  another  faca  of  infor¬ 
mation  that  people  are  looking  for.  CITYLINE  creates  a  new  dimension  in 
information  services  by  providing  more  timely,  helpful  reports.  There  is 
nothing  like  U.  ’’ 

Emery  Hirschler,  vKXPREsiDeNT  of  sales  and  marketing.  Tribune 


BendCribune 


Cowboys 

Colo  Music 


Landry  gets  ax 

want;  to  scHl  wirx' 


“The  Daily  Camera  decided  to  offer  a  variety  qf  jiformatUm-on-demand 
programs  to  soUdfy  our  rote  as  the  dominant  irformation  provider  m 
Boulder  County.  This  innovative  approach  for  information  has  proven 
verypopular.  Our  requestsforirformation  continue  to  grow  eachmonth." 

Craig  D.  W^,  production  director.  Daily  Camera,  Boulder,  Colorado 


Newspapos  are  constantly  seeking  ways  to  better  serve  their  customers. 
CITYLINE  helps  than  do  just  that.  CITYLINE  is  the  new  interactive  voice 
information  custona  service  from  Brite  Voice  Systems.  With  CITYLINE  your 
newspapa  provides  up-to-the-minute  news,  weather,  ^rts  and  financial 
information,  through  the  use  of  a  touch-tone  phone,  at  no  cost  to  the  calla. 
Your  readers  have  access  to  stock  quotes  and  financial  news  updated  every 
half  hour  ftom  Associated  Press  and  Dow  Jones.  Weatha  and  sports  updated 
anytime.  Instant,  accurate  reader  surveys,  polling  capabilities  and  more. 
About  as  many  customa  services  as  you  can  dream  up.  All  available  24  hours 
a  day,  from  your  newspaper. 

Isn’t  it  time  you  got  the  whole  story  on  CITYLINE?  To  find  out  how,  useyour 
touch-tone  phone  and  call  us  at  3l6*6S7-4444. 


BRITE  VOICE  SYSTEMS  •  555  N.  WOODLAWN  •  BLDG  #1  •  SUITE  209  •  WICHITA,  KS  67208 


Meet  our  Tech  Editor 
Jim  Rosenberg 


** Anyone  in  the  newspaper  business  concerned  with  or  affected  by 
technological  change  needs  to  be  aware  of  new  developments  and  what 
colleagues  are  doing  at  other  newspapers.  It  is  this  kind  of  information 
that  /  try  to  provide  for  my  readers  in  a  timely  fashion  —  no  matter 
what  their  department.  You  see,  to  me  serving  the  reader  means  doing 
some  of  their  leg  work  —  talking  to  people,  visiting  facilities,  attend¬ 
ing  conferences  and  sifting  through  literature  —  leaving  the  readers 
time  to  do  their  job  —  making  newspapers.** 

Every  week,  Jim  Rosenberg  delivers  top  notch  articles  on  anything  from  ink  and  paper  to 
plant  safety  and  economy.  So,  when  you  want  to  stay  on  top  of  newspaper  production  and 
operation  development,  turn  to  the  “tech”  pages  of  E&P  and  see  what  Jim’s  been  up  to. 

If  you  have  news  or  questions,  stop  by  booths  #716  in  the  Rivergate  Exhibition  Center  or 
#4610  in  the  New  Orleans  Convention  Center  at  the  ANPA/TEC  Conference. 


To  receive  your  own  copy  of  E«&;P,  fill  out  and  mail  the  convenient 
bind-in  card  in  this  issue. 


ESii  EdHor&PubSsher 


1 1  West  19th  Street  •  New  Vbrk.  N  Y.  1001 1  •  212  675  4380 
FAX#  212  929  1259 
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the  English  articles  .  .  .  When  you 
have  two  different  versions,  people 
wonder,  ‘What’s  going  on  over 
there?’  ”  said  Montgomery. 

Further,  English  has  proven  to  be  a 
way  to  win  acceptance  from  the  older, 
English-speaking  residents,  the  own¬ 
ers  say. 

“It  is  well  worth  the  effort  for  the 
support  you  get  from  the  community, 
and  the  backlash  doesn’t  appear  as 
much  when  [new  readers]  see  every¬ 
thing  is  in  Spanish  and  English,’’  Tel¬ 
lez  said. 

Tellez,  who  has  no  formal  journal¬ 
ism  training,  began  the  Extras  in  1980 
when  she  was  approached  by  the 
executive  director  of  the  Greater 
North  Pulaski  Development  Corpora¬ 
tion,  which  wanted  someone  to  start  a 
paper  as  a  replacement  for  a  weekly 
that  had  just  folded. 

Tellez  met  Montgomery,  who  had 
edited  a  college  newspaper  and 
worked  as  free-lance  writer,  while 
serving  on  the  same  jury. 

Their  first  edition,  the  Northwest 
Extra,  was  published  Jan.  13,  1980 
from  a  charred  storefront  in  what  had 
become  a  very  declined  neighbor¬ 
hood. 

In  the  years  since,  the  papers  have 
moved  both  north  and  south,  and  they 
have  been  able  to  prosper  no  matter 
what  changes  occur  in  the  neighbor¬ 
hoods. 

For  instance,  Logan  Square  is  a 
largely  Hispanic  neighborhood  that 
has  recently  begun  to  attract  numbers 
of  yuppie  gentrifiers. 

A  community  hospital  used  the 
Logan  Square  Extra  to  advertise  its 
mammography  service,  and  told 
publisher  Tellez  that  more  than  a  fifth 
of  the  people  who  responded  to  the  ad 
were  young  professionals. 

“If  you  take  a  look  at  the  urban 
pioneers,  the  gentrifiers,  they  came 
from  the  sixties  movement,  and  one 
of  the  things  they  like  is  going  into  a 
neighborhood  with  a  Hispanic  popu¬ 
lation,”  Tellez  said.  “They  are 
becoming  loyal  readers  of  the  paper, 
and  it’s  probably  a  case  where  we  are 
one  of  the  throwbacks  to  that  sixties 
thing  —  you  know,  we’re  something 
different.” 

Extra  newspapers  are  also  different 
from  Spanish-language  papers 
because  they  do  not  advocate  any 
particular  political  viewpoint. 

“We  sort  of  have  an  image  that  we 
are  progressive,”  Tellez  said,  “but 
our  aim  is  to  stay  politically  indepen¬ 
dent.  We  deliver  the  news,  and  I  think 
as  a  result  we’re  basically  treated  on 
both  sides  as  independent.” 

It  has  proven  one  way  to  break  out 
of  the  Spanish  newspaper  clutter. 

“You  do  have  so  many  Spanish 
weeklies  here,”  Tellez  said.  “It’s 


Extra  Publications'  marketing  direc¬ 
tor  AAary  Montgomery  (left)  and  pub¬ 
lisher  Mila  Tellez. 

Photo  by  Michael  Kardas 


crazy  —  everyone  is  a  publisher.” 

Political  independence  has  its  own 
burdens,  however.  The  owners,  for 
instance,  had  to  look  for  a  long  time  to 
find  a  credible  political  columnist  who 
was  not  associated  with  one  faction  or 
another. 

Just  as  in  politics.  Extra  Publica¬ 
tions  Group  is  “neutral”  on  advertis¬ 
ing,  its  co-owners  say. 

“One  of  the  things  we  emphasize  is 
that  if  you  are  an  advertiser  in  a  biling¬ 
ual  paper,  you  are  not  segmenting 
the  Hispanic  market.  We  don’t  feel 
there  should  be  a  separate  slice  of  the 
pie  for  Hispanic  advertising,”  mar¬ 
keting  director  Montgomery  said. 

Some  advertisers  run  ads  only  in 
Spanish,  some  only  in  English,  and 
some  alternate  them  weekly.  Johnnie 
Walker  scotch  regularly  runs  two  ver¬ 
sions  on  the  same  page. 

Mom-and-pop  stores  have  been  the 
traditional  ad  targets,  but  some 
national  advertisers  such  as  Miller 
Beer,  Coca-Cola  and  RJR  tobacco 
have  been  regular  buyers. 

Classified  has  been  especially  suc¬ 
cessful  for  the  the  newspapers,  with 
the  real  estate  section  of  the  tabloids 
regularly  running  four  pages. 

Last  December,  a  company  which 
sells  rehabbed  HUD  properties  said 
its  Extra  ads  in  English  and  Spanish 
one  week  generated  97  calls,  while 
similar  ads  in  the  Chicago  Tribune 
generated  none  over  two-and-a-half 
months. 

About  a  dozen  public  library 
branches  use  Extra  newspapers  in 
their  English-language  instruction 
classes  and  citizenship  classes,  Mont¬ 
gomery  said. 

“People  can  also  use  the  newspa¬ 


per  to  learn  Spanish,”  she  said. 

Even  though  the  strict  English- 
Spanish  policy  is  constantly  a  night¬ 
mare  to  lay  out  —  the  paper  is  in  the 
midst  of  a  redesign  made  even  more 
complex  because  of  those  de¬ 
mands  —  the  co-owners  say  they  do 
not  see  themselves  changing  the  bi¬ 
lingual  policy  any  time  soon. 

“If  these  communities  turn  totally 
English-speaking  after  two  or  three 
generations,  then  1  guess  our  papers 
will  too,”  Tellez  said. 

Ohio  appeals  court 
clears  Post  of  libel 

An  Ohio  appeals  court  has  cleared 
the  Cincinnati  Post  in  a  lawsuit  in 
which  the  owner  of  an  ambulance  ser¬ 
vice  accused  the  Post  of  libeling  his 
business  in  connection  with  a  1979 
rock  concert  stampede  which  killed 
11  people. 

The  1st  Ohio  District  Court  of 
Appeals  on  April  12  upheld  a  lower 
court’s  ruling  that  the  newspaper  did 
not  libel  National  Medic  Services 
Corp.  and  its  owner,  Victor  Guy 
Ninio.  They  sued  in  June  1980  to 
allege  that  they  were  libeled  by  a 
series  of  stories  in  the  Post  which 
reported  that  the  ambulance  company 
was  ill-equipped  to  handle  injuries  at  a 
Dec.  3, 1979,  rock  concert  by  The  Who 
at  which  1 1  people  died  in  a  stampede 
of  the  group’s  fans  at  Cincinnati’s 
Riverfront  Coliseum. 

The  appeals  court  upheld  a  previ¬ 
ous  ruling  in  the  Post’s  favor  by 
Hamilton  County  Common  Pleas 
Judge  Thomas  Nurre.  He  had  con¬ 
cluded  last  year  that  there  was  no 
basis  in  Ninio’s  lawsuit  for  libel 
because  the  stories  were  true. 

—  AP 

N.Y.  Newsday  offers 
Lena  Horne  awards 

New  York  Newsday  is  looking  for 
talented  jazz  or  popular  music  vocal¬ 
ists  who  are  seniors  in  public  high 
school  in  Brooklyn,  Queens  or  Man¬ 
hattan  for  the  first  annual  Lena  Home 
Scholarship  competition,  established 
by  the  newspaper  and  given  in  associ¬ 
ation  with  Lincoln  Center  for  the  Per¬ 
forming  Arts. 

In  addition  to  earning  cash  awards 
of  $2,500  for  first  place  and  $1,000  for 
second  place,  to  be  applied  toward  a 
college  tuition,  the  winning  students 
will  have  the  opportunity  to  sing  at 
Lincoln  Center’s  Bmno  Walter  Audi¬ 
torium  at  the  Library  and  Museum  for 
the  Performing  Arts  at  an  awards 
ceremony  slated  for  June  29,  where 
Home  is  scheduled  to  appear. 


EDITOR  &  PUBLISHER  for  May  13,  1989 


31 


TECHNICAL  BRIEFS 


Crosfield 
consolidates 
its  activities 

Crosfield  Electronics  Inc. 
announced  consolidation  of  its  News 
Publishing  Systems’  North  American 
development  and  manufacturing 
activities. 

The  West  Nyack,  N.Y.,  develop¬ 
ment  center  will  close,  with  work 
moving  to  the  Manchester,  N.H., 
facility.  The  move  includes  develop¬ 
ment  and  support  staff  for  2400  Series 
products. 

A  company  spokesman  said  the 
decision  was  made  for  reasons  of 
operational  efficiency  and  involves 
no  cutback  in  technical  services.  The 
majority  of  the  West  Nyack  staff  was 
expected  to  relocate.  Manchester 
was  the  headquarters  of  Hastech  Inc . , 
which  Crosfield  acquired  in  1986. 
Customer  service  personnel  for  the 
2400  Series  will  transfer  to  Crosfield’s 
Glen  Rock,  N.J.,  headquarters. 

Crosfield  president  Mel  Ettinger 
noted  the  difficulty  of  managing  engi¬ 
neering  programs  from  two  locations 
and  said  putting  software  develop¬ 
ment  in  Manchester  would  speed  final 
systems  testing  and  subsequent 
installations. 

The  operation  is  headed  by  R. 
lanetta,  recently  appointed  engineer¬ 
ing  vice  president  for  News  Publish¬ 
ing  Systems.  He  reports  to  G.  Sylves- 
tor,  president  of  Crosfield  Technical 
Operations. 

Sll  sells  $6  million 
in  new  business 

System  Integrators  Inc.  announced 
that  it  has  signed  contracts  for  news 
publishing  and  pagination  systems 
valued  at  more  than  $6  million. 

The  sales,  to  five  U.S.  newspapers 
and  one  European  publisher,  include 
three  new  SII  pagination  products 
and  recently  adopted  PC-based  termi¬ 
nals. 

The  Aurora,  Ill.,  Beacon-News 
purchased  a  54-terminal  advanced 
System/25  for  editorial  and  classified 
applications.  With  the  system  are  the 
Interactive  News  Layout  (INL), 
Interactive  Classified  Pagination 
(ICP)  and  Interactive  Ad  Layout 
(lAL)  pagination  products,  as  well  as 
the  AdMaker  display  ad  system,  all  of 
which  will  run  on  19  Tahoe  pagination 
workstations. 

The  Nashville  Banner  and  Tennes¬ 


sean  joint  operation  and  the  Charlotte 
(N.C.)  Observer  have  ordered  the 
Tandem-based  System/55.  Both  will 
use  the  systems  for  advertising.  The 
Nashville  order  consists  of  eight  Echo 
and  Tahoe  pagination  workstations 
and  47  new  Coyote  PC  terminals,  as 
well  as  ICP,  lAL  and  AdMaker.  The 
Observer’s  system  uses  63  terminals, 
including  13  Coyote  PCs,  as  well  as 
ICP. 

The  Indiana  (Pa.)  Gazette  pur¬ 
chased  the  new  System/25  CLX  (Tan¬ 
dem)  with  25  Dakota  terminals  for 
editorial  and  classified  applications. 
The  order  includes  INL,  ICP,  lAL 
and  AdMaker.  In  Los  Angeles,  La 
Opinion  ordered  a  System/25  bundled 
with  35  Dakota  terminals  and  ICP. 

Uitgeversmij  Bonaventurea,  in 
Amsterdam,  ordered  a  58-terminal 
(Coyote)  System/55E,  developed  for 
medium-sized  European  newspapers. 

College  paper 
switches  systems 

Eastern  Illinois  University’s  Daily 
Eastern  News  announced  that  it  had 
integrated  IBM  and  Macintosh  equip¬ 
ment  in  a  complete  pagination  sys¬ 
tem. 

It  replaces  the  student  newspaper’s 
older  Micro-Tek  system  outputting  to 
Compugraphic  Unisetters. 

The  system  consists  of  17  IBM  PS/2 
model  25s,  seven  Macintosh  SEs,  a 
Mac  II,  two  40MB  hard  drives,  a  Dest 
scanner,  an  Apple  NTX  LaserWriter 
and  a  Linotype  Linotronic  100 
typesetter.  Equipment  is  linked  on  an 
AppleTalk  network  running  RAM- 
resident  Xywrite  III  network  word 
processing  software  on  the  IBM 
model  25s. 

QuarkXPress  is  run  on  the  Mac 
SEs.  The  Mac  II  functions  as  the 
CPU,  running  Appleshare.  Pages  are 
run  out  directly  to  page  negatives  for 
the  18-page  daily  and  for  a  368-page 
yearbook.  The  student  operation  also 
prints  on  its  own  three-unit  Goss 
Community  press. 

Micrografx  adds 
religious  art 

Micrografx  Inc.  announced  the 
addition  of  Religious  ClipArt  to  its 
graphics  libraries. 

It  contains  more  than  200  images 
representing  Christianity,  Judaism 
and  Eastern  religions.  The  resolution- 
independent  images  available  in  25 
different  libraries  now  number  more 


than  12,000. 

The  company  also  announced  that 
IBM  Publishing  Systems,  Boulder, 
Colo.,  will  distribute  its  line  of  graph¬ 
ics  software  to  complement  its 
Desktop  Publishing  SolutionPac, 
which  includes  IBM  PS/2  computers, 
its  4216  PostScript-cornpatible  laser 
printer,  Microsoft  Windows  and 
Aldus  PageMaker. 

California  daily 
uses  Mapinfo 

The  Daily  Republic  of  Fairfield, 
Calif.,  has  begun  using  Mapinfo 
desktop  mapping  software  from  Map- 
Media  International  Inc.  to  analyze 
subscription  penetration,  plot  routes 
for  bundle  spotters  and  update  carrier 
coverage  areas. 

The  21,0(X)-circulation  paper  has  re¬ 
portedly  experienced  14%  annual  cir¬ 
culation  growth. 

The  Mapinfo  package  draws  infor¬ 
mation  from  a  database  and  automati¬ 
cally  plots  it  on  a  city  street  map  dis¬ 
played  on  a  computer  screen.  Circula¬ 
tion  director  Neil  Hall  said  the  pro¬ 
gram  accomplishes  in  minutes  what 
before  required  the  time  and  cost  of 
putting  a  staffer  on  the  road  to  cover 
new  routes. 

In  addition  to  redrawing  or  redivid¬ 
ing  delivery  areas,  the  paper  uses  the 
software  for  thematic  mapping,  using 
its  coloring  and  shading  functions  to 
analyze  and  show  market  penetra¬ 
tion. 

Mapinfo  runs  on  an  IBM  PC  or 
compatible,  working  directly  with 
dBase  files,  requiring  no  conversion. 
Data  can  be  directly  entered  from  a 
keyboard  and  imported  in  existing 
ASCII  files. 

Autologic  reports 
on  its 

processor  sales 

Autologic  Inc.  reported  numerous 
recent  sales  of  its  Page  Image  Proces¬ 
sors,  including  orders  from  New- 
house,  Cox,  Southam  and  a  Gannett 
order  for  the  processors  and  APS-6/ 
108S  laser  imagers  for  seven  of  its 
newspapers. 

Gannett  publications  in  New  York, 
Louisiana,  Tennessee,  California  and 
Mississippi,  as  well  as  two  in  Florida, 
will  each  use  two  image  processors 
and  one  imager.  The  News-Star 
World,  Monroe,  La.,  will  use  APS- 
500  PIPs;  all  others  will  use  APS-800 
PIPs. 
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Rierson  named 
v.p.  production 

P.  Clinton  Rierson  has  been  named 
production  vice  president  at  The  Rec¬ 
ord  in  Bergen  County,  N.J. 

He  joined  the  northern  New  Jersey 
daily,  headquartered  in  Hackensack, 
as  production  director  in  1987,  bring¬ 
ing  more  than  30  years’  printing  and 
newspaper  experience. 

He  had  previously  been  operations 
coordinator  for  the  Denver  Post  for 
five  years  and  had  also  held  produc¬ 
tion  positions  with  the  Detroit  Free 
Press  and  Dow  Jones  Co.  Inc. 

Rierson  assumes  the  executive  post 
held  by  Richard  Lewis,  who  died  Feb. 
16.  He  takes  over  as  production  chief 
as  the  Bergen  Record  Corp.  takes 
ownership  of  a  46-acre  site  in  nearby 
Morris  County  for  construction  of  a 
150,000-square-foot  satellite  produc¬ 
tion  facility  expected  to  be  operating 
late  next  year. 

The  facility  will  be  expandable  to 
three  times  its  original  size  and  will 
house  what  will  be  among  the  first 
Mitsubishi  offset  presses  at  a  North 
American  newspaper. 

Milan  returns 
to  Sll  post 

Stephen  E.  Nilan  has  returned  to 
System  Integrators  Inc.  as  marketing 
director. 

Nilan  moved  from  Western 
accounts  manager  to  marketing  direc¬ 
tor  in  1984,  then  left  SII  three  years 
later  to  become  marketing  communi¬ 
cations  manager  for  a  developer  of 
Unix  programming  tools. 

Crosfield  signs 
scanner  deal 
with  Techtron 

Crosfield  Electronics  Inc.  signed  a 
“multimillion-dollar  master  purchase 
agreement”  with  Techtron  Imaging 
Network,  the  largest  prepress  service 
company  in  the  U.S. 

The  order  calls  for  installation  of  a 
minimum  of  12  scanners  and  scanner 
systems  through  next  spring. 

Techtron’s  Carlstadt,  N.J.,  loca¬ 
tion  will  get  a  Magnascan  6461M  and 
Scanview  MKII;  its  Chicago,  111.,  site 
will  install  a  Scantex  315  system  with 
Scanview  MKII.  Other  sites  have  yet 
to  be  announced.  In  all,  Techtron  has 
12  plants  in  the  U.S. 

The  Magnascan  is  one  of  Cros- 
field’s  full-format  electronic  dot¬ 


generating  models.  The  Scanview 
workstation  allows  operators  to  view 
scanned  work  on  a  high-resolution 
monitor  and  input  job  setup  and  edi¬ 
torial  changes  prior  to  film  exposure. 

The  order  follows  closely  a  large 
purchase  from  Scitex  Corp.  that  will 
provide  nine  Techtron  plants  with 
other  electronic  color  prepress  equip¬ 
ment. 

New  company 

E.J.  Rachwal  announced  formation 
of  Graphics  LX  Corp.  of  Sarasota, 
Fla.,  in  order  to  exploit  commercially 
image-transfer  technology  developed 
by  Imagin  Imagination  Inc.  under 
contracts  with  Graphics  LX  Ltd. 

According  to  the  company,  its  first 
product,  designed  for  newspapers, 
reduces  platemaking  time  and  cost. 
Plates  are  reportedly  produced  in  one 
minute  from  a  page  pasteup. 

Graphics  LX  Corp.  chairman 
Rachwal  (founder  of  Rachwal  Sys¬ 
tems  Inc.,  a  projection  platemaking 
firm  since  sold  to  Polychrome  Corp.) 
also  announced  the  appointment  of 
Charles  Margetta  as  president  and 
Frederick  Elia  as  engineering  vice 
president.  Margetta  was  involved  in 
high-tech  horticulture  and  has  a  back¬ 
ground  in  communications  and  con¬ 
sulting.  Elia  worked  for  IBM,  Harris, 
Rockwell  and  PEC. 

Enco  announces 
appointments 

Hoechst  Celanese  Corp.’s  Printing 
Products  Division  (Enco)  announced 
several  appointments,  among  them 
David  Beresford  as  its  new  vice  presi¬ 
dent  and  general  manager. 

With  Hoechst  for  20  years,  Beres¬ 
ford  has  held  technical  and  produc¬ 
tion  positions  and  served  at  Hoechst 
AG  in  Frankfort,  Germany. 

Several  new  senior  account  manag¬ 
ers  were  named,  Nicholas  Aversa 
became  the  new  Eastern  regional  sales 
manager,  Alan  P.  Smith  is  now 
national  account  executive  and 
Deborah  Loetzer  moved  from  man¬ 
aging  the  Colorlink  product  line  to 
national  technical  sales  manager  for 
Enco  plate  and  proofing  products. 

Bellatrix  expands 

Bellatrix  Systems  Inc,  announced 
that  Single-Trak  data  acquisition  and 
management  systems  have  been 
expanded  to  cover  the  entire  single¬ 
copy  newsrack  operations  at  the 
Eugene  (Ore.)  Register-Guard, 
Columbus  (Ga.)  Ledger-Enquirer  and 


Charleston  (W.  Va.)  Newspapers. 

Other  expansions  under  way 
include  the  Charlotte  (N.C.) 
Observer  and  the  San  Francisco 
Newspaper  Agency. 

New  Single-Trak  orders  were 
placed  by  The  State,  Columbia,  S.C., 
the  Norfolk,  Va.  Ledger-Star  Sind  Vir¬ 
ginian-Pilot,  Knoxville  (Tenn.)  News- 
Sentinel,  Chicago  Tribune  and  Seat¬ 
tle  Times  and  Post-Intelligencer. 

Inoue  to  head 
Fuji  Photo  U.S.A. 

Osamu  Inoue  was  named  the  new 
head  of  Fuji  Photo  Film  U.S.A.  Inc., 
replacing  Koichi  Yasunaga,  who 
returns  to  Tokyo  to  become  general 
manager  of  the  international  market¬ 
ing  division. 

Inoue  became  executive  vice  presi¬ 
dent  in  January.  He  had  earlier 
worked  for  Fuji’s  U.S.  operations 
until  1971. 

Fuji  also  added  three  field  staffers. 
J.  Corey  Stable,  earlier  with  Linotype 
Co.,  is  account  representative  for  PS- 
Plates  in  Colorado,  Utah  and 
Arizona.  Ronald  Gilson  holds  the 
same  position  in  central  Ohio. 
Richard  Edlund,  formerly  with  Koll- 
morgen’s  Macbeth  Div.,  is  Midwest 
regional  Scanart  specialist. 

INS  changes  its 
name;  plans  to 
go  worldwide 

Integrated  Newspaper  Systems, 
Overland  Park,  Kan.,  has  changed 
its  name  to  Integrated  Newspaper 
Systems  International  as  an  indica¬ 
tion  that  it  plans  worldwide  marketing 
of  the  products  it  designs. 

Its  integrated  software  systems  for 
newspapers  are  currently  sold  in 
North  America  and  Great  Britain. 
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TECHNICAL  BRIEFS 


Xitron  completes 
beta  test  at 
Michigan  daily 

Xitron  and  the  Oakland  Press,  Pon¬ 
tiac,  Mich.,  reported  the  successful 
conclusion  of  beta  testing  of  the  Xi¬ 
tron  Image  Processor  400W/CG. 

The  400dpi,  11"  x  17",  plain-paper 
laser  printer  emulates  the  Compu- 
graphic  VideoSetter. 

The  new  model  supports  codes  and 
formats  of  the  existing  front  end, 
requiring  no  retraining.  According  to 
the  Press,  the  unit  operates  at  up  to 
five  times  the  speed  of  the  VideoSet¬ 
ter.  It  reported  even  faster  turn¬ 
around  because  time  spent  running 
the  processor  was  eliminated. 

Among  other  advantages  listed  by 
the  Press  were  the  greater  kerning 
ability  and  number  of  typefaces  avail¬ 
able  and  the  ability  to  connect  a  low- 
end  scanner  to  the  400W/CG  to  add 
logos  and  advertising  graphics  to 
pages.  A  PostScript  interpreter  is  also 
available. 

Howe  named  to 
Nikon  post 

Douglas  Howe  has  been  named 
general  manager  of  the  Electronic 
Imaging  Department  at  Nikon  Inc. 

In  the  newly  created  position, 
Howe  will  be  responsible  for  sales, 
marketing  and  administrative  man¬ 
agement.  Among  other  products,  the 
department  markets  and  distributes 
still  video  equipment  and  color  scan¬ 
ners. 

Howe  had  previously  been  national 
sales  manager  for  a  General  Electric 
Co.  system  for  compressed-band¬ 
width  transmission  of  cable  and  com¬ 
mercial  tv. 

Axel  Springer 
buys  Crosfield 
ad  makeup  system 

Axel  Springer  Group  has  pur¬ 
chased  a  Crosfield  AdWizard  system 
for  its  Berlin-based  newspapers,  BZ 
and  Berliner  Morgenpost. 

A  display  ad  makeup  system  with 
two  file  servers  and  10  workstations 
will  go  in  by  April;  a  monochrome  line 
art  graphics  substation  will  be  added 
later. 

File  servers  will  link  the  database  to 


Atex  and  System  Integrators  front- 
end  systems  for  simultaneous  access. 
The  installation  will  initially  offer  1.2 
gigabytes  storage,  which  will  be 
expanded  to  five  gigabytes. 

Two  logo  and  line  art  workstations 
will  pass  information  back  to  the  front- 
end  systems  to  update  header  fields 
and  monitor  ad  status.  The  system 
will  be  on  DECnet/Ethemet,  feature 
data  storage  backup  and  output  on 
Xenotron  UX90  typesetters. 

Delashmet  joins 
Southeast  Paper 

G.B.  (Bart)  DeLashmet  has  joined 
Southeast  Paper  Manufacturing  Co. 
as  assistant  to  president  Ron  Wilson. 

He  brings  more  than  30  years  of 
newsprint  industry  experience  to 
Southeast  after  13  years  with  what  is 
now  Canadian  Pacific  Forest  Prod¬ 
ucts  and  20  years  with  Abitibi-Price 
Sales,  where  he  most  recently  was 
executive  vice  president  in  the  North 
American  Publishers  Division. 

DeLashmet  is  based  in  the  Atlanta 
offices  of  the  sales  division  of  South¬ 
east  (a  partnership  of  Cox  Enterprises 
Inc.,  Knight-Ridder  Inc.  and  Media 
General  Inc.)  which  owns  a  newsprint 
mill  in  Dublin,  Ga.  Currently  under¬ 
going  a  doubling  of  capacity,  the 
mill’s  second  machine  will  start  up  in 
the  fall. 

SCS  sells  seven 
more  layout  systems 

Software  Consulting  Services 
closed  1988  with  the  sale  of  Layout- 
8{X)0  to  seven  more  newspapers  in  the 
U.S.  and  Canada,  ranging  in  size  from 
the  Clarksburg  (W.Va.)  Exponent 
and  Telegram  (23,500  combined  cir¬ 
culation)  to  the  1,281,000-circulation 
New  York  Daily  News. 

Some  of  the  orders  included  SCS 
advertising  modules  with  credit 
checking,  report  writer,  WebPresser 
and  sales  analysis.  With  the  fourth- 
quarter  purchases,  Layout-8000  sales 
increased  30%  over  the  previous 
year. 

SCS  also  reported  upcoming 
installations  of  its  circulation  system 
at  the  Livonia  (Mich.)  Observer  & 
Eccentric  and  the  Track-8000  ad 
tracking  system  at  Westchester 
Rockland  Newspapers.  Both  custom¬ 
ers  are  Layout-80()0  users.  New  soft¬ 
ware  will  run  on  Dell  System  310s  at 
both  sites. 


Newsprint  price 
hikes  on  hold 

Price  hikes  for  newsprint  in  the 
Western  states,  scheduled  to  have 
taken  effect  last  month,  will  likely 
stay  on  hold  until  summer. 

The  April  Pulp  &  Paper  reported 
that  Fletcher  Challenge  Canada  Ltd. 
had  decided  to  hold  off  on  its  $31.50 
increase  until  July  1 . 

Two  other  companies  already  had 
postponed  increases.  Remaining  pro¬ 
ducers  were  thought  likely  to  do  the 
same,  keeping  the  price  per  metric  ton 
no  higher  than  $600. 

Newsroom 
miscarriage  cluster 
on  TEC  agenda 

USA  Today  senior  editor  Wanda 
Lloyd  will  discuss  the  apparent  clus¬ 
ter  of  miscarriages  at  her  newspaper 
during  ANPA/TEC  89  in  New 
Orleans. 

According  to  preliminary  schedul¬ 
ing,  Lloyd  will  be  among  panelists  in 
the  third  workshop  on  Tuesday,  June 
13,  “Environmental  Issues  and  Reg¬ 
ulations  Affecting  Newspapers.” 

U.K.  papers  create 

communications 

network 

Mail  Newspapers  of  the  U.K.  has 
created  its  own  communications  net¬ 
work  to  link  far-flung  employees, 
offices  and  printing  and  distribution 
plants. 

The  network  uses  multiplexers 
from  the  Timeplex  subsidiary  of 
Unisys,  which  route  and  compress 
information  for  optimum  use  of  high¬ 
speed  transmission  lines. 

Timeplex  network  management 
software  is  used  to  monitor  and  man¬ 
age  the  network.  The  software  auto¬ 
matically  detects  line  failures  and 
reroutes  communications. 


Mycro-Tek  change 

Mycro-Tek  Inc.  reassigned  Fred 
Mallon  in  its  Mycro-Comp  Newspa¬ 
per  Division  as  senior  sales  consul¬ 
tant  for  New  York  and  New  England. 

Mallon  had  earlier  worked  for  Mer- 
ganthaler  Linotype. 
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Shop  talk 

(Continued  from  page  60) 

is  likely  to  feel  very  strongly 
about. 

All  of  you  in  single-daily  markets 
are  keenly  conscious  of  the  special 
responsibilities  you  bear;  you  bend 
over  backward  to  be  fair  and 
balanced;  you  are  printing  more  edi¬ 
torial  matter  than  ever  before.  But 
what  are  the  effects  of  having  just  one 
reporter  in  town  who  is  covering  each 
beat,  just  one  reviewer  for  each  cul¬ 
tural  event?  Well,  what  about  tv,  you 
may  ask.  Don’t  make  me  laugh! 

At  the  ASNE  [American  Society  of 
Newspaper  Editors]  meeting,  Yuri 
Dubinin,  the  Soviet  ambassador,  was 
asked  about  media  freedom  in  the  era 
of  glasnost.  He  said,  no  doubt  more 
diplomatically  than  accurately,  that 
the  press  is  now  free  to  write  anything 
it  wishes.  He  added  that,  as  a  result, 
“Every  family  that  used  to  read  one 
newspaper  now  buys  at  least  two.” 

Newspapers  aren’t  just  a  public 
utility,  like  the  gas  company,  because 
they  deal  in  ideas  that  emerge  from 
the  clash  of  ideas.  The  attrition  in  the 
number  of  papers  with  political  party 
orientations  and  in  the  number  which 
endorse  presidential  candidates  may 
not  be  unrelated  to  the  decline  in  the 
number  of  Americans  who  have  no 
party  affiliation  and  in  the  number 
who  vote.  Presenting  liberal  and  con¬ 
servative  columnists  side  by  side  on 
an  Op-Ed  page  may  give  readers  a 
choice  of  ideas,  but  it  does  not  give 
them  a  choice  of  identities  —  which 
they  had  when  there  were  local 
papers  with  sharply  distinctive  per¬ 
sonalities.  What  community  newspa¬ 
per  would  today  dare  to  call  itself,  as 
one  in  Lynn,  Mo.,  once  did.  The 
Unterrified  Democrat') 

While  the  hard  realities  of  business 
life  bring  about  daily  newspaper 
deaths  and  mergers,  the  circulation  of 
shoppers  increased  by  65%  between 
1977  and  1988.  We  see  shoppers  and 
alternative  weeklies  reaching  the  very 
kinds  of  people  whose  readership  of 
dailies  is  most  irregular. 

Shoppers,  even  our  own  TMC 
products,  can  deliver  advertising  just 
as  daily  newspapers  can.  They  cannot 
replace  newspapers’  editorial  func¬ 
tions.  For  a  handful  of  alternative 
weeklies  catering  to  the  entertain¬ 
ment  interests  of  young  adults,  the 
non-daily  press  exists  only  to  serve 
the  interests  of  advertisers,  not  of 
readers. 

The  emergence  of  desktop  publish¬ 
ing  technology  has  drastically 
reduced  the  cost  of  entry  into  the 


newspaper  market.  Anyone  can  now 
compose  and  make  up  a  newspaper 
on  a  shoestring  and  have  it  printed  by 
a  job  press  —  or  by  a  number  of 
them,  the  way  it  is  going  to  go. 

But  how  do  you  get  it  out  and  sold? 
The  publisher  of  a  small  shopper  who 
wants  to  go  daily  in  a  metropolitan 
center  is  not  easily  going  to  develop 
technical  solutions  to  the  problems  of 
mass  distribution.  It  is  certainly  not  in 
the  interest  of  any  established  paper 
to  make  life  easy  for  new  competitors 
who  want  to  enter  the  market.  Yet  1 
would  argue  that  it  is  in  the  collective 
interest  of  the  newspaper  business  to 
develop  and  disseminate  the  technol¬ 
ogy  that  facilitates  such  market  en¬ 
try. 

I  have  no  illusion  that  this  is  about 
to  happen.  If  competition  revives,  it 
may  be  less  because  new  players  will 
enter  the  field  than  because  all  of  you 
may  become  more  aggressive  toward 
each  other  —  in  a  nice  way,  of 
course. 

In  packaged  goods  marketing,  we 
see  fewer  companies  doing  a  bigger 
share  of  the  business  but,  paradoxi¬ 
cally.  more  brands  on  the  shelf  each 
year.  That  is  because  existing  compa¬ 
nies,  as  they  expand,  get  into  other 
people’s  territories  with  new  prod¬ 
ucts  of  their  own.  We  are  seeing  glim¬ 
merings  of  this  in  business  —  in  St. 
Louis,  Tampa  Bay,  the  Twin  Cities, 
New  York,  maybe  in  Washington.  If 
this  trend  continues,  it  will  give  many 
of  you  headaches,  but  it  will  also  spur 
the  readership  of  newspapers  and, 
therefore,  spur  the  interest  of  adver¬ 
tisers  in  the  press. 

The  question  remains:  Is  the  adver¬ 
tising  marketplace  large  enough  to 
support  more  daily  newspapers  in  the 
metropolitan  areas  that  have  most  of 
our  people  and  most  of  our  circula¬ 
tion?  With  $126  billion  being  spent  on 
advertising  each  year,  there  should  be 
enough  to  go  around,  even  if  it  means 
crowding  our  friends  in  the  other 
media  a  bit.  A  medium  that  is  grow¬ 
ing,  that  is  feisty,  that  gets  people 
excited,  is  going  to  get  a  bigger  piece 
of  the  pie. 

A  century  ago,  a  publisher  pro¬ 
claimed  that  he  was  “almost  dis¬ 
appointed”  when  his  newspaper  in¬ 
vestment  yielded  a  profit.  He  said, 
“I  went  to  the  Daily  News  not  to 
make  money,  but  to  advocate  princi¬ 
ples.” 

In  today’s  hard,  cruel  marketing 
world,  newspapers  that  cannot  make 
money  won’t  be  advocating  princi¬ 
ples  for  long.  More  than  ever,  1 
believe,  making  money  depends  on 
having  principles  to  advocate  and  on 
facing  off  with  local  competitors  who 
have  principles  too. 


Chaplain 

(Continued  from  page  21) 

More  frequently,  however,  the 
ministry  involves  meeting  with  jour¬ 
nalists  and  others  in  informal  settings. 

At  these  dinners.  Father  Wall 
exploits  another  similarity  between 
the  religious  and  journalistic  callings. 

“One  of  the  great  abilities  in  the 
priesthood  is  the  ability  to  intrude  and 
what  I  do,  really,  is  to  interview  them. 
Maybe  it’s  turning  the  tables  on 
[media]  people,”  he  said. 

“I’m  very  much  in  a  listening  mode 
at  this  point,”  he  added. 

Though  the  ministry  is  directed  to 
all  communicators  —  defined 
broadly  — journalists  make  up  about 
half  of  the  people  he  has  been 
involved  with.  Father  Wall  said. 

The  chaplaincy,  he  adds,  reflects 
two  trends  in  the  church:  First,  a  rec¬ 
ognition  that  “this  is  an  information 
era.” 

Those  concerns  in  some  ways  mir¬ 
ror  the  concerns  about  credibility 
found  in  the  news  media. 

“The  Church  across  the  board,  not 
just  the  archdiocese  of  Chicago,  has 
been  slow  to  understand  both  the 
opportunities  afforded  by  the  media 
and  the  responsibility  ...  to  commu¬ 
nicate  well.  It’s  almost  ironic  because 
that  is  at  the  heart  of  [the  church’s] 
purpose  —  to  announce  the  Good 
News,”  he  said. 

Second,  Wall  said,  the  Church  is 
making  an  effort  to  focus  on  minister¬ 
ing  to  people  according  to  their  work 
and  not  simply  their  residence. 

“One  of  the  services  a  church  can 
offer  to  a  professional,  any  profes¬ 
sional,  is  the  opportunity  to  be  reflec¬ 
tive  about  their  life,  with  the  convic¬ 
tion  that  you  can  kind  of  trust  the 
professional  to  be  able  to  seek  out  the 
wiser  path,”  he  said. 

Similarly,  the  Church  could  serve 
as  a  “bridge”  of  understanding 
between  communicators  and  the 
public,  he  said. 

Wall  also  performs  the  more  tradi¬ 
tional  work  of  chaplains. 

The  chaplaincy,  however,  con¬ 
tinues  to  evolve  in  such  an  unconven¬ 
tional  way  that  at  times  it  defies  even 
Father  Wall’s  attempts  to  articulate 
it. 

Its  unusual  mission  has  also  led  the 
priest  to  echo  a  familiar  sentiment 
about  being  the  subject  of  a  news 
story:  “I  have  yet  to  see,  in  all  the 
coverage,  a  clear  story  about  this 
[chaplaincy],”  Father  Wall  said. 

“Because  beneath  all  this  is  the 
struggle  of  the  modern  Church  to 
relate  to  a  modern  world  —  it’s  not 
the  media’s  fault.” 
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Advertising  Data 

Data  on  the  following  newspapers  are  pro¬ 
vided  by  MEDIA  RECORDS. 

To  maintain  uniformity  and  standardized 
records  for  their  subscribing  newspapers, 
media  records  utilizes  a  system  of  classifica¬ 
tion  whereby  all  display  advertising  naturally 
falls  into  one  of  four  major  classifications, 
“Retail,”  “General,”  “Automotive,”  or  “Finan¬ 
cial”. 

Media  records  defines  “National”  advertis¬ 
ing  as  a  combination  of  the  “General”  and 
“Automotive”  classifications.  For  those  news¬ 
papers  subscribing  to  media  records  service 
levels  that  do  not  include  “Retail”  or  “Finan¬ 
cial”  classifications,  data  shown  is  for  “nation¬ 
al”  (“General”  and  “Automotive”.) 

Data  is  shown  in  MRCS/SAU  inches. 
(MRCS)  media  records  conversion  system  is 
a  methodology  based  upon  the  printed  page 
area  of  each  product  of  the  newspaper. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ALLENTOWN,  PA. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Press-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  National.. 

Finonciol.. 

Clossified. 

Total . 


Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Finonciol.. 

Classified. 

17,841 

6,536 

303 

4,316 

56,549 

30,118 

271 

19,523 

8,030 

987 

3,695 

54,308 

32,967 

83 

742 

Totol . 

154,125 

32,810 

165,105 

34,844 

Call-S 

ROP  Local . 

33,112 

33,054 

Preprint  Local . 

21,216 

29,996 

20,085 

38,975 

ROP  Notional . 

7,751 

6,646 

Preprint  Notional . 

9,155 

11,645 

87 

Finonciol 

3,073 

2,534 

Clossified . 

19,761 

18,443 

Totol 

94,068 

29,996 

92,407 

39,062 

GRAND  TOTAL.. 

.  248,193 

62,806 

257,512 

73,906 

YEAR  TO  DATE... 

...  677,099 

143,877 

694,436 

147,943 

ANNAPOLIS,  MD. 

Copital-e 

ROP  Locol . 

33,186 

39,564 

Preprint  Local . 

29,110 

26,907 

ROP  National . 

7,525 

14,419 

Preprint  Notionol . 

615 

423 

Finonciol. 

4,389 

3,513 

Clossified 

47,818 

47,768 

Total . 

122,633 

132,594 

Capital-S 

ROP  Local . 

12,232 

13,247 

Preprint  Locol . 

17,255 

33,734 

ROP  Notionol . 

5,511 

6,370 

Preprint  Notional . 

105 

Finonciol. 

1,110 

873 

Classified 

10,059 

9,608 

Totol . 

46,167 

63,937 

GRAND  TOTAL.  .. 

...  168,810 

196,531 

YEAR  TO  DATE... 

...  465,608 

490,697 

ASBURY  PARK,  NJ. 

Press-e 

ROP  Local . 

72,653 

9,444 

74,374 

12,200 

Preprint  local . 

14,856 

12,024 

7,085 

28,845 

ROP  Notional . 

10,789 

199 

11,230 

1,014 

Preprint  Notional . 

502 

Finonciol 

7,840 

767 

5,941 

3,252 

Clossified 

84,282 

310 

96,435 

84 

Total . 

190,420 

22,744 

195,567 

45,395 

‘Indicates  newspopers  reporting  figures  in 

lines. 

Constitution-m 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol . 

Finonciol.. 

Classified. 

Total . 

Joumol-e 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  National . 

Financial . 

Classified . 

Total 

Journal  &  Constitution-S 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  National . 

Finonciol . 

Classified . 

Totol 


Sun-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Financial.. 

Classified. 

Totol . 

Sun-e 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  National . 

Finonciol.. 

Classified. 

Total . 

Sun-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Financial. 

Clossified 
Total . 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


36,791 

592 

46,621 

944 

40,656 

21,563 

35,624 

30,234 

8,724 

108 

9,272 

17 

9,415 

11,061 

5,606 

92 

6,661 

73 

32,007 

42,094 

133,199 

22,355 

151,333 

31,268 

323,619 

45,099 

346,900 

76,663 

891,175 

109,901 

914,227 

158,577 

ATLANTA 

,  OA. 

80,158 

21,931 

83,263 

24,285 

44,590 

45,458 

13,483 

2,108 

14,266 

2,895 

1,020 

6.980 

460 

4,192 

246 

67,323 

31,067 

73,826 

9,191 

167,944 

100,156 

175,547 

83,095 

81,578 

21,931 

83,111 

24,285 

42,269 

44,967 

14,028 

2,108 

14,448 

2,895 

225 

1,020 

7,025 

460 

4,185 

246 

66,343 

31,067 

72,159 

9,191 

168,974 

98,060 

173,903 

82,604 

S 

39,859 

9,514 

45,996 

17,568 

341 

47,609 

749 

59,383 

14,776 

403 

13,589 

713 

10,691 

4,451 

336 

13,628 

2,595 

2,277 

29 

40,914 

45,226 

109,176 

61,977 

108,173 

91,321 

tot 

20,488 

1,606 

19,555 

2,239 

4 

1,874 

320 

22,989 

2.241 

24,934 

46,036 

3,851 

46,363 

492,130 

264,044 

503,986 

257,020 

1,314,995 

669,141 

1,342,955 

600,272 

BALTIMORE,  MD. 

74,249 

4,727 

65,619 

3,930 

4,838 

32,378 

7,939 

14,180 

20,485 

1,702 

19,425 

1,895 

502 

405 

6,686 

120 

5,917 

254 

37,546 

1,895 

39,177 

1,468 

143,804 

40,822 

138,579 

22,132 

70,645 

4,725 

63,827 

3,939 

4,838 

32,364 

7,842 

14,106 

16,242 

1,702 

14,831 

1,894 

502 

405 

6,629 

120 

6,076 

252 

31,451 

1,868 

28,722 

1,469 

129,805 

40,779 

121,800 

22,065 

38,901 

8,492 

45,147 

12,784 

33,009 

16,288 

27,312 

23,793 

15,764 

2,127 

15,218 

3,712 

10,782 

12,221 

3,412 

1,304 

3,338 

837 

40,383 

2,175 

43,614 

1,694 

142,251 

30,386 

146,850 

42,820 

415,860 

111,987 

407,229 

87,017 

1,125,521 

272,090 

1,080,756 

213,245 

BIROIN  COUNTY,  NJ. 


Record-e 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional.. 
Finonciol. 

Clossified 
Total . 


70,711 

9,828 

75,035 

2,850 

6,589 

5,649 

14,449 

297 

9,805 

256 

781 

6,986 

1,604 

5,971 

53,030 

67 

63,793 

148,026 

18,641 

161,034 

ROP  Locol . 

35,831 

8,829 

48,502 

7,640 

Preprint  Locol . 

15,532 

38,091 

23,103 

45,621 

ROP  Notional . 

8,673 

187 

8,644 

70 

Preprint  Notionol . 

9,929 

114 

11,800 

2,461 

Finonciol . 

4,361 

761 

6,335 

455 

Clossified 

38,983 

33 

54,260 

Totol 

113,309 

48,015 

152,644 

56,247 

GRAND  TOTAL... 

261,335 

66,656 

313,678 

78,634 

YEAR  TO  DATE.. 

755,178 

173,778 

872,805 

182,777 

BOSTON. 

MASS. 

Herald-m 

ROP  Locol . 

26,143 

21,689 

Preprint  Local . 

472 

1,361 

ROP  National . 

6.393 

15,182 

Preprint  Notionol . 

507 

Finonciol... 

3,106 

3,823 

Classified.. 

67,251 

48,245 

Total . 

102,893 

472 

89,446 

1,361 

Herold-S 

ROP  Locol . 

5,105 

1,323 

5,739 

2,403 

Preprint  Local . 

1,174 

27,986 

1,178 

33,660 

ROP  Notional . 

5,035 

491 

4,708 

165 

Preprint  Notional . 

9,333 

2,415 

Financial... 

602 

39 

212 

Clossified.. 

12,262 

11,589 

Totol . 

24,178 

39,172 

23,426 

38,643 

GRAND  TOTAL... 

...  127,071 

39,644 

112,872 

40,004 

YEAR  TO  DATE . 

...  349,658 

98,991 

318,317 

96,486 

Giobe-m 

ROP  local . 

58,967 

1,054 

54,426 

1,119 

Preprint  Locol . 

5,680 

6,446 

ROP  Notionol . 

17,118 

15,033 

3 

Preprint  Notional . 

693 

Financial . 

7,217 

109 

6,898 

Clossifitd . 

63,112 

70,001 

Total . 

146,414 

7,536 

146,358 

7,568 

Globe-S 

ROP  Local . 

37,848 

4.765 

38,837 

4,961 

Preprint  Local . 

18,899 

27,923 

22,769 

33,205 

ROP  Notional . 

15,180 

1,688 

16,981 

3,979 

Preprint  Notional . 

11,359 

54 

13,492 

152 

Finonciol.. 

4,085 

1,255 

2,131 

878 

Classified. 

71,511 

380 

94,036 

216 

Totol . . . 

..  158,882 

36,065 

188,246 

43,391 

GRAND  TOTAL 

....  305,296 

43,601 

334,604 

50,959 

YEAR  TO  DATE 

....  863,693 

114,325 

957,541 

128,607 

CAMDEN 

,  NJ. 

Courier  Post-e 

ROP  Local . 

38,573 

8,867 

40,178 

8,838 

Preprint  Local . 

19,643 

7,518 

28,387 

8,869 

ROP  National . 

5,888 

268 

7.372 

230 

Preprint  Notional . 

1,484 

1,158 

109 

Finonciol... 

5,875 

4 

4,678 

100 

Classified.. 

56,018 

1,550 

59,298 

1,872 

Total . 

125,997 

19,691 

141,071 

20,018 

Courier  Post*S 

ROP  Local . 

17,549 

17,368 

Preprint  Local . 

7,494 

31,629 

12,728 

27,163 

ROP  Notional . 

8,290 

8,892 

Preprint  National . 

9,651 

11,535 

Financial... 

998 

1,585 

Clossified.. 

15,506 

16,893 

Total . 

59,488 

31,629 

69,001 

27,163 

GRAND  TOTAL- 

...  185,485 

51,320 

210,072 

47,181 

YEAR  TO  DATE . 

...  508,030 

118,491 

538,880 

93,090 

CINCINNATI,  OHIO. 

Enquirer-m 

ROP  Local 

68,697 

64,077 

Preprint  Locol . 

7,888 

13,760 

12,151 

9,691 

ROP  National . 

8,940 

10,991 

Preprint  Notionol . 

523 

157 

Finonciol... 

5,980 

4,731 

185 

Classified.. 

61,393 

60,287 

Totoi . 

153,421 

13,760 

152,237 

10,033 

36 


EDITOR  &  PUBLISHER  for  May  13,  1989 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Post-e 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Finonciol . 

Classified . 

Total . 

Enqvirer-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol.. 

Finonciol . 

Clossified.... 

Total . 


Plain  Deoler-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional 
Preprint  Notionol ... 

Financial . 

Clossified . 

Total . 

Plain  Dealer-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol.. 

Financial . 

Clossified . 

Total . 


39,182 

15,036 

5,741 

2,165 

21,743 

14,385 

37,838 

16,619 

8,462 

1,961 

20,420 

18,454 

83,867 

14,385 

85,300 

18,454 

33,523 

34,499 

37,503 

12,201 

44,265 

11,751 

7,289 

9,888 

11,128 

1,078 

11,788 

1,858 

1,374 

2,141 

27,085 

30,602 

117,902 

13,279 

133,183 

13,609 

355,190 

41,424 

370,720 

42,096 

969,304 

85,076 

983,475 

89,026 

CIEVILAND,  OHIO. 


63,852 

6,740 

12,645 

735 

5,896 

50,042 

139,910 


11,608 

19,855 

3,057 


2,899 

37,974 


1,075 

4,164 


65,431 

13,506 

13,125 

992 

4,579 

49,244 

146,879 


23,736 

36,351 

7,263 

12,210 

1,475 


12,635 

15,226 

2,529 

1,277 

226 

3,194 

35,067 


1,135 

9,658 


7,647  109,923  13,534 


News-m 

ROP  L«oi . 

Preprint  Local 
ROP  Notionol 

Preprint  Notional . 

Financial . 

Clossified . 

Totol . 

News-S 
ROP  Local ... 

Preprint  Local 

ROP  Notional . 

Preprint  National . 

Financial . 

Classified . 

Total . 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


Times  Herald-o/d 

ROP  Local . 

Preprint  Local 
ROP  Notionol 

Preprint  Notional . 

Finonciol 

Clossified 

Total 

Times  Herald-S 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Finonciol . 

Clossified . 

Total 

GRAND  TOTAL- 
YEAR  TO  DATE.. 


244,091 

45,621 

256,802 

48,621 

656,816 

117,641 

683,076 

118,165 

DALLAS. 

TEXAS. 

109,256 

7,687 

96,946 

8,656 

27,659 

18,591 

33,206 

14,184 

12,972 

636 

11,411 

408 

88 

507 

4,939 

5,718 

346 

114,716 

588 

109,081 

1,427 

269,542 

27,590 

256,869 

25,021 

43,633 

1,614 

36,857 

967 

36,502 

9,389 

38,300 

10,590 

8,915 

1,313 

9,267 

675 

10,605 

2,277 

13,613 

6,574 

34 

5,655 

53,692 

3,584 

58,709 

278 

159,921 

18,211 

162,401 

12,510 

429,463 

45,801 

419,270 

37,531 

1,170,599 

101,995 

1,165,180 

99,646 

72,543 

7,905 

64,467 

13,768 

15,287 

4,044 

29,435 

169 

7,963 

613 

7,454 

1,605 

127 

507 

2,822 

295 

2,773 

152 

85,964 

10,900 

81,339 

7,255 

184,679 

23,757 

185,975 

22,949 

31,239 

23,649 

2,119 

34,182 

9,164 

39,883 

9,753 

6,378 

7,311 

252 

10,600 

866 

11,856 

5,243 

3,708 

19,296 

22,889 

2,088 

106,938 

10,030 

109,296 

14,212 

291,617 

33,787 

295,271 

37,161 

778,892 

76,347 

797,196 

114,250 

*lnclicates  newspapers  reporting  figures  in 
lines. 


Post-m 

ROP  Local . 

Preprint  Locol . 

ROP  National 
Preprint  Notionol.. 

Finonciol . 

Clossified . 

Total . 

Post-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol.. 

Financial . 

Clossified . 

Total . 


Rocky  Mountain  News-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notional 

Preprint  Notional . 

Finoncioi . 

Clossified . 

Totol . 

Rocky  AAountoin  News-S 

ROP  Local . 

Preprint  locol . 

ROP  Notional . 

Preprint  Notional . 

Finonciol . 

Clossified . 

Total . 


Fairfax  Joumal-m 

ROP  Locol . 

Preprint  Locol 
ROP  Notional 

Preprint  Notionol . 

Finonciol . 

Classified . 

GRAND  TOTAL... 


1989 

IS 

FULL  RUN 

PART  RUN 

FULL  RUN 

DENVER, 

COLO. 

52,915 

291 

63,697 

24,144 

20,088 

20,154 

16,744 

15,266 

767 

86 

507 

3,732 

4.798 

83,040 

70,099 

161,342 

20,465 

174,521 

26,187 

25,719 

9,287 

20,730 

11,326 

13,559 

1,267 

9,184 

4,101 

7,110 

5,932 

1,224 

1,600 

35,006 

35,558 

89,364 

29,107 

89,319 

270,706 

49,572 

263,840 

734,650 

149,564 

735,697 

83,080 

4,843 

89,462 

21,576 

31,137 

24,568 

11,812 

105 

15,107 

758 

U50 

3,560 

4,594 

120,626 

118,241 

241,412 

36,085 

253,222 

18,105 

17,093 

15,357 

19,673 

16,688 

7,458 

6,607 

11,262 

14,261 

1,063 

1,282 

21,174 

19,336 

74,419 

19,673 

75,267 

315,831 

55,758 

328,489 

865,718 

126,770 

906.058 

FAIRFAX,  VA. 

X,515 

22,617 

5,553 

7,921 

13J39 

9,336 

8,371 

537 

401 

3,615 

2,909 

26,648 

28,409 

76.204 

7,921 

76,046 

193,652 

14,077 

193,648 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


POftT  LAUDIRDALI,  fUL 

Sun  Sentinel-m 

ROP  Local .  N/A 

ROP  Notional  13,878 

Preprint  Notionol . 

Finonciol .  9,750 

Clossified .  N/A  _ 

Total .  23,628 


News  &  Sun  Sentinel-S 

ROP  Local . 

ROP  Notional 

Preprint  Notionol . 

Finonciol . 

Classified . 

Total . 


GRAND  TOTAL... 
YEAR  TO  DATE  .. 


7,847 

9,768 

1,984 


43,227 

135,148 


News-e 

ROP  Locol . 

Preprint  Local 

ROP  Notional . 

Preprint  Notionol.. 
Finonciol . 

Totol . 


FRAMINGHAM,  MASS. 

29,428 

6,310 

6,034 


News-S 

ROP  Local . 

Preprint  Local 

ROP  Notionol . 

Preprint  Notional.. 
Finonciol . 

Totol . 


GRAND  TOTAL .. 
YEAR  TO  DATE.. 


11,627 

11,412 

3,975 

5,659 

1,658 

34,331 

80,474 

243,311 


GRIINWICH,  CONN. 

Time-e 

ROP  Locol .  22,862 

45,897  Preprint  Locol — .  13,550  5,654 

ROP  Notionol _  4,559 

829  Preprint  Notional _  353  319 

Finonciol . . . 3,631 

_  Clossified . . .  27,956  _ 

46,726  Totol .  72,911  5,973 


Time-S 

ROP  Local . 

26,529  Preprint  Locol . 

679  ROP  Notional . 

6,286  Preprint  Notionol.. 

Financial . 

_  Clossified . 

33,494  Totol 


7,711 

21,397 

5,907 

10,240 

1,533 

10,574 

57,362 


80,220 

187,644 


GRAND  TOTAL .  130,273 

YEAR  TO  DATE...-  349,990 


13,206 

55,829 


25,531 

8,088 

3,203 

408 

2,475 

32,953 

72,658 


8,079 

23,084 

4332 

12,085 

1,893 

16315 

65,988 

138,646 

381,786 


23362 

54,740 


4,890 

36,331 

47 

446  Couront-m 

10  ROP  Locol . 

_  Preprint  Locol . 

41  724  Non®*’®* 

Preprint  Notional.. 

Finonciol . 

Clossified . 

17,707  Totol 

286  Couront-S 

ROP  Locol . 

_  Preprint  Locol . 

ROP  Notional . 

Preprint  Notional... 

Finonciol . 

— ^ —  Clossified . 


HARTFORD,  CONN. 


17,993 


125,344 


Totol.. 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


60,031 

12,788 

59,492 

10325 

1J67 

22,164 

6379 

18372 

11,376 

732 

13,630 

892 

713 

507 

36 

6,386 

1,705 

4,398 

1,118 

56,570 

4,469 

63.978 

4,491 

135,730 

42,571 

148,884 

35,134 

24,429 

4,562 

28,336 

3W 

2,617 

139,442 

4,601 

125,131 

8,592 

268 

8321 

795 

11,444 

304 

12,740 

128 

2,302 

1,109 

2,934 

686 

24,330 

31,075 

73.714 

145,685 

ud,007 

1»316 

209,444 

188,256 

236391 

165,750 

590,786 

506,768 

665,559 

426378 

HONOLULU,  HI. 


11,593 

507 

6,898 


7,953 

12,143 

1,977 


41,071 

119,465 


Advertiser-m 

ROP  Local . 

50,590 

Preprint  Local . 

11,512 

ROP  Notionol . 

4.912 

C1os»fied 

48,611 

Stor  Bulletin-e 

ROP  Local 

47,736 

Preprint  Local . 

10,143 

ROP  Notional . 

4,900 

4394 

Clossified . 

40,701 

1QB074 

Stor  Bulletin  &  Adveniser-S 

Preprint  Locol . 

10,056 

9,715 

Preprint  Notionol . 

6,679 

3,301 

Ckissifiid. . 

20,042 

48,645 

17,404 

6,619 

4,644 

46,013 

123325 


YEAR  TO  DATE _  887,117 


27332 

13,752 

8,877 

5340 

3,064 

18,600 

76,765 

317,537 

904,647 


HOUSTON,  TIXAS 


ChrooitleHi/d 

ROP  Local . 

91,660 

14,290 

91,588 

11,1X 

Preprint  Locol . 

7,667 

»,051 

6,778 

40,506 

ROP  Notionol . 

12,698 

1,033 

11382 

2,061 

Preprint  Notional . 

127 

225 

453 

Finonciol . 

3.979 

569 

2,539 

70 

Clossifted . 

...  115,771 

5,042 

111,888 

951 

Total . 

...  231,902 

51310 

224.828 

54,738 

(Continued  on  page  38) 
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1989 


1989 


1989 

1988 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

Chronicle-S 

ROP  Local . 

36,877 

3,722 

38,132 

1,169 

Preprint  Locol . 

15,752 

22,406 

18,150 

26,428 

ROP  Notional . 

9,700 

21 

8.855 

Preprint  Notionol . 

10,263 

395 

12,667 

1,096 

Finonciol 

5,768 

2,234 

Clossified 

46,784 

48,546 

Totol... 

125,144 

26,546 

128,584 

28,693 

GRAND  TOTAL. 

....  357,046 

77,756 

353,412 

83,431 

YEAR  TO  DATE 

....  995,181 

199,014 

1,001,431 

200,526 

HOUSTON 

,  TEXAS 

Post-m 

ROP  Local . 

74,902 

68,933 

Preprint  Locol . 

4,115 

26,624 

7,963 

20,032 

ROP  Notionol . 

7,758 

8,921 

Preprint  Notional . 

167 

171 

Financial . 

3,073 

1,737 

Clossified 

68,920 

9,917 

57,207 

5,318 

Totol... 

158,935 

36,541 

144,932 

25,350 

Po$t-S 

ROP  Locol . 

24,379 

21,488 

Preprint  Locol . 

5,653 

30,288 

21,286 

24,366 

ROP  Notional . 

6,715 

1,288 

7,377 

679 

Preprint  Notional . 

2,049 

9,946 

4,509 

7,603 

Finonckl 

4,472 

3,267 

Clossififd 

20,484 

2,385 

20,969 

Total.... 

63,752 

43,907 

78,896 

32,648 

GRAND  TOTAL.. 

....  222,687 

80,448 

223,828 

57,998 

YEAR  TO  DATE. 

....  616,650 

210,165 

610,789 

148,420 

LAWKENCEVILLE,  OA. 

N«ws-m 

ROP  Local . 

38,117 

377 

N/A 

N/A 

Preprint  Local . 

6,614 

N/A 

N/A 

ROP  Notional 

6,829 

N/A 

N/A 

Finonciol 

2,007 

N/A 

N/A 

CkssiFM 

51,414 

N/A 

N/A 

Total . 

104,981 

377 

N/A 

N/A 

News-S 

ROPLocol . 

10,518 

N/A 

Preprint  Local . 

31,165 

N/A 

ROP  Notional . 

3,848 

N/A 

Preprint  Notionol . 

1,413 

N/A 

Financiol . 

706 

N/A 

Clossified . 

8,781 

N/A 

Totol . 

56,431 

N/A 

GRAND  TOTAL.. 

...  161,412 

377 

N/A 

N/A 

YEAR  TO  DATE.. 

...  429,792 

377 

N/A 

N/A 

LONG  BEACH,  CALIF. 

Press  Telegrom-fn 

ROP  Locol . 

N/A 

N/A 

ROP  Notionol . 

6,519 

8,492 

Reprint  Notional . 

248 

2,394 

Finonciol 

4,030 

2,843 

Clossified 

N/A 

N/A 

Totol . 

10,797 

13,729 

Press  Telegrom-S 

ROP  Local . 

N/A 

N/A 

ROP  Notionol . 

5,229 

4,633 

Preprint  Notionol . 

9,324 

11,828 

Financial 

181 

227 

Classified 

N/A 

N/A 

Total . 

14,734 

16,688 

GRAND  TOTAL.. 

25,531 

30,417 

YEAR  TO  DATE.. 

74,677 

122,539 

LONO  ISUND.  N.Y. 

Newsdoy-e 

ROPLocol . 

47,450 

59,327 

47,153 

55,589 

Preprint  Local . 

2,169 

9,147 

2,686 

9,613 

ROP  Notional . 

17,555 

10,719 

15,386 

13,133 

Preprint  Notionol . 

267 

797 

Financiol 

9,504 

6,415 

9,935 

5.407 

Clossified 

41,965 

46,767 

35,312 

45,447 

Totol . 

118,643 

132,642 

110,472 

129,986 

*lnclicates  newspapers 

reporting  figures  in 

lines. 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Ncwsday-S 

ROP  Local 

17,104 

21,190 

22,113 

25,760 

Preprint  Locol . 

19,057 

48,653 

14,294 

58,837 

ROP  Notional . 

9,285 

1,678 

11,260 

3,854 

Preprint  Notional . 

5,777 

4,106 

12,163 

3,555 

Finonciol . 

461 

508 

972 

432 

Classified . 

16,404 

8,179 

18,186 

8,758 

Totol . 

68.088 

84,314 

78,988 

101,196 

GRAND  TOTAL.., 

.  186,731 

216,956 

189,460 

231,182 

YEAR  TO  DATE.. 

.  527,129 

622,552 

516,868 

620,092 

LOS  ANGELES,  CALIF. 

Herald  Exominer-nt 

ROP  Local 

31,417 

22,690 

Preprint  Locol . 

3,469 

9,041 

1,913 

9,035 

ROP  Notional . 

10,851 

9,445 

Preprint  Notionol . 

472 

Finonciol 

1,657 

820 

Clossified . 

32,629 

27,011 

Total . 

80,495 

9,041 

61,879 

9,035 

Herald  Examiner-S 

ROP  Local 

4,349 

3,722 

Preprint  Local . 

2,260 

1,358 

4,957 

ROP  Notional . 

5,900 

4,715 

693 

Preprint  Notional . 

97 

Finonciol 

22 

52 

Classified . 

8,053 

6,487 

Total . 

20,562 

16,401 

5,702 

GRAND  TOTAL.. 

.  101,057 

9,041 

78,280 

14,737 

YEAR  TO  DATE., 

.  270,490 

22,495 

235,516 

42,804 

LOS  ANGELES,  CALIF. 

News-m 

ROP  Locol . 

68,662 

1,543 

64,025 

9,200 

Preprint  Local . 

28,005 

15,882 

28,496 

32,611 

ROP  Notional . 

9,653 

104 

9,201 

556 

Preprint  Notional . 

615 

197 

78 

Finonciol . 

5,175 

3,862 

173 

Clossified 

84,761 

74,820 

Total . 

196,256 

18,144 

180,601 

42,618 

News-S 

ROP  Local . 

16,497 

15,925 

Preprint  Local . 

23,315 

6,384 

16,409 

12,385 

ROP  Notional . 

5,798 

6,061 

Preprint  Notionol . 

10,382 

1,579 

10,572 

1,879 

Finonciol . 

526 

292 

33 

Clossified . 

32,764 

32,593 

Total 

89,282 

7,963 

81,852 

14W 

GRAND  TOTAL... 

....  285,538 

26,107 

262,453 

56,915 

YEAR  TO  DATE.. 

....  822,915 

69,907 

757,993 

119,296 

LOS  ANGELES,  CALIF. 

Times-m 

ROP  Local . 

....  163,632 

77,446 

159,499 

77,192 

Preprint  Local . 

15,700 

96,134 

28,557 

107,052 

ROP  Notional . 

26,482 

9,330 

28,592 

9,041 

Preprint  Notional . 

1,964 

507 

5,493 

Finonciol 

12,797 

4,106 

10,658 

3,633 

Clossified 

82,097 

76,707 

79,315 

85,066 

Total . 

300,708 

265,687 

X7,128 

287,477 

Times-S 

ROP  Locol . 

51,915 

22,071 

55,335 

21,567 

Preprint  Local . 

18,408 

25,949 

21,443 

21,439 

ROP  Notional . 

22,995 

2,058 

25,227 

2,970 

Preprint  National . 

10,470 

439 

12,342 

908 

Financial 

2,189 

1,395 

3,068 

579 

Clossified 

50,389 

51,304 

53,811 

42,054 

Total . 

156,366 

103,216 

171,226 

89,517 

GRAND  TOTAL... 

....  457,074 

368,903 

478,354 

376,994 

YEAR  TO  DATE.. 

....  1,287,755 

1,011,918 

1,357,299 

1,030,426 

MILWAUKEE,  WIS. 

Sentinel-m 

ROP  Local . 

N/A 

N/A 

ROP  Notional . 

12,382 

11,750 

Preprint  Notionol . 

1,226 

Finonciol 

N/A 

N/A 

Classified 

N/A 

N/A 

Totol . 

12,382 

12,976 

Joumol-e 

ROP  Local . 

N/A 

N/A 

ROP  Notional . 

8,312 

8,457 

Preprint  Notional . 

1,271 

Finonciol 

N/A 

N/A 

Classified 

_ NM 

N/A 

Tofol .  8,312  9,728 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Joumol-S 

ROPLocol .  N/A  N/A 

ROP  Notionol  6,850  7,853 

Preprint  Notional .  9,794  1],664 

Finonciol  N/A  N/A 

Clossified  N/A  -  N/A  _ 

Total .  16,644  19,517 

GRAND  TOTAL .  37,338  42,221  _ 

YEAR  TO  DATE .  115,997  125,960 

MINNEAPOLIS,  MINN. 

Stor  Tribune-o/d 

ROPLocol .  41,664  18,408  43,826  20,268 

Preprint  Local .  11,781  10,286  13,086  9,118 

ROP  Notional .  11,740  5,101  12,614  6,655 

Preprint  Notional .  180  3,177  591 

Finonciol .  3,907  590  4,133  848 

Classified .  31,206  _  35,727  _ 

Total .  100,298  34,565  112,563  37,480 

Star  Tribone-S 

ROPLocol .  23,856  23,515 

Preprint  Local  42,839  9,003  51,277  2,663 

ROP  Notional  6,588  8,507 

Preprint  Notional .  11,819  2,563  13,392  370 

Financial  1,455  1,513 

Clossified  43,164  46,474  _ 

Total .  129,721  11,566  144,678  3,033 

Star  Tribune-s 

ROPLocol  9,815  11,416 

ROP  Notional .  1,509  1,614 

Financial  265  372 

Ctessified.  12,141  13,517 

Total .  23,730  26,921 

GRAND  TOTAL .  253,749  46,131  284,162  40,513 

YEAR  TO  DATE .  720,871  119,585  780,156  96,877 


NEW  BRUNSWICK,  NJ. 


Home  News-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Finonckii.. 

Classified 

38,937 

9,772 

6,260 

2,882 

33,308 

1,214 

33,299 

257 

5,584 

171 

3,216 

37,669 

4,511 

Totol . 

91,159 

1,214 

80,196 

4,511 

Home  News-S 

ROP  Locol . 

15,664 

17,345 

Preprint  Local . 

32,610 

8,992 

32,720 

7,908 

ROP  Notional . 

5,574 

5,854 

Preprint  Notional . 

117 

Finonciol. 

652 

1,605 

Classified 

13,404 

18,459 

Totol . 

68,021 

8,992 

75,983 

7,908 

GRAND  TOTAL . 

159,180 

10,206 

156,179 

12,419 

YEAR  TO  DATE . 

433,117 

17,986 

431,107 

28,969 

NEW  YORK,  N.Y. 


News-m 

ROPLocol .  39,444  64,939  42,827  57,993 

ROP  Notional .  14,659  15,943  15,274  20,225 

Financial .  3,968  3,915  2,687  3,437 

Classified .  14,107  12,936  17,613  14,231 

Total .  72,178  97,733  78,401  95,886 

News-S 

ROPLocol .  12,558  22,238  15,393  32,320 

Preprint  Locol  1,379  38,599  504  40,862 

ROP  Notionol  10,448  2,434  11,827  2,663 

Preprint  Notionol .  8,848  1,913  11,222  3,112 

Finonciol.  48  675  214  464 

Classified  4,649  3,382  6,209  4,832 

Total .  37,930  69,241  45,369  84,253 

GRAND  TOTAL .  110,108  166,974  123,770  180,139 

YEAR  TO  DATE .  314,172  472,387  343,465  472,468 

Post-o/d 

ROPLocol .  28,629  30,227  72 

ROP  Notional .  16,114  20,227 

Financiol.  3,358  502 

Classified  4,209  6,262  _ 

GRAND  TOTAL .  52,310  57,218  ^ 

YEAR  TO  DATE .  148,251  161,617  72 
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1989 


1989 


1988 


1989 


1 


FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


Post-S 


ROPLocol . 

10,183 

N/A 

Preprint  Locol . 

5.534 

N/A 

ROP  Nationol . 

9,486 

N/A 

Preprint  National . 

85 

N/A 

Finonciol... 

502 

N/A 

Classified.. 

1,067 

N/A 

GRAND  TOTAL . 

26,857 

N/A 

YEAR  TO  DATE . 

26,857 

N/A 

Times-m 

ROPLocol. 

82,731 

10.797 

88,094 

12,273 

ROP  Notional . 

36,440 

3,911 

31,409 

2,797 

Finonciol... 

14,465 

7,419 

18,751 

1,985 

Clossified.. 

40,710 

1,555 

46,115 

2,168 

Total . 

174,346 

23,682 

184,369 

19,223 

Times-S 

ROP  Locol . 

51,968 

38,445 

59,661 

53,891 

Preprint  Local . 

21,962 

27,043 

ROP  Nationol . 

46,732 

9,927 

45,989 

10,132 

Preprint  Nationol . 

10,765 

13,858 

Finonciol... 

5,041 

3,119 

7,680 

4,504 

Clossified... 

59,770 

7,270 

69,141 

10,520 

Total . 

163.51 1 

91,488 

182,471 

119,948 

GRAND  TOTAL . 

337,857 

115,170 

366,840 

139,171 

YEAR  TO  DATE . 

947,446 

350,058 

1,019,267 

376,831 

Star  Ledger-m 

ROP  Local . 

ROP  Notional . 

Finonciol . 

Clossified . 

NEWARK, 

....  101,084 

17,330 
7,055 
80,963 

,  NJ. 

4,237 

66 

1,474 

105 

105,058 

15,110 

5,525 

95,080 

4,787 

271 

1,163 

Total 

206,432 

5,902 

220,763 

6,221 

Star  Ledger-S 

ROP  Local . 

59,314 

73,095 

Preprint  Local . 

24,256 

36,417 

21,933 

41,201 

ROP  Notionol . 

11,027 

12,442 

Preprint  Notional . 

10,196 

879 

12,956 

1,068 

Finonciol . 

5,422 

6,862 

56 

Clossified . 

61,465 

81,805 

Total 

171,680 

37,296 

209,093 

42,325 

GRAND  TOTAL... 

....  378,112 

43,198 

429,856 

48,546 

YEAR  TO  DATE.. 

....  1,120,502 

129,603 

1,230,757 

119,728 

OAKLAND, 

CALIF. 

Tribune-m 

ROP  Local . 

28,548 

9,009 

28,627 

6,283 

Preprint  Local . 

14,003 

81,166 

16,000 

81,500 

ROP  Notional . 

4,537 

237 

3,849 

576 

Preprint  Notional . 

248 

3,661 

734 

2,7X 

Finonciol . 

4,040 

1,173 

2,036 

118 

Clossified . 

29,443 

32,785 

Total . 

80,819 

95,246 

84,031 

91,177 

Tribune-S 

ROP  Local . 

8,460 

7,736 

Preprint  Local . 

1,739 

51,249 

2,943 

52,582 

ROP  Nationol 

5,361 

1,289 

4,174 

734 

Preprint  Notional . 

11,425 

12,495 

728 

Finonciol . 

101 

177 

52 

Clossified . 

9,410 

13,175 

Total . 

36,496 

52,538 

40,700 

54,096 

GRAND  TOTAL.... 

...  117,315 

147,784 

124,731 

145,273 

YEAR  TO  DATE  ... 

...  325,926 

406,891 

361,129 

384,153 

OftANOC  COUNTY 


Register-aid 


ROP  Local . 

146,715 

31,650 

136,855 

34,129 

Preprint  Local . 

32,719 

29,114 

31,363 

40,994 

ROP  National . 

20,437 

18,252 

Preprint  National . 

1,263 

1,449 

569 

Financial... 

8,671 

6,723 

84 

Clossified . 

.  139,137 

142,340 

Total . 

..  348,942 

62,213 

335,533 

75.776 

*lndicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Register*S 

ROP  Local 

38,314 

36,870 

Preprint  LmoI 

29,260 

1,830 

31,689 

627 

ROP  Notionol . 

9,579 

10,349 

Preprint  Nationol . 

11,570 

12,918 

Finonciol . 

788 

1,385 

Clossified 

45,860 

49,147 

Total 

135,371 

1,830 

142,358 

627 

GRAND  TOTAL . 

484.313 

64.043 

477,891 

76,403 

YEAR  TO  DATE..... 

.  1,369,461 

147,710 

1,345,316 

186,640 

PHIUDELPHIA,  PA. 

Inquirer-n 


ROPLocol 

65,404 

73,431 

Preprint  Local 

5,795 

2,257 

ROP  Notionol 

14,024 

13,397 

Financial... 

9.772 

7,352 

Clossified.. 

54,244 

55,475 

Total . 

149,239 

151,912 

News-e 

ROP  Locol 

36,030 

35,970 

Preprint  Locol . 

5,787 

1,827 

ROP  Notionol . 

6,409 

7,768 

Finonciol . 

1,952 

1,621 

Classified . 

25,978 

26,830 

Total . 

76.156 

74,016 

lnquirer-$ 

ROP  Local . 

M,117 

37,355 

Preprint  Locol . 

10,578 

19,142 

ROP  Notional . 

9,252 

13,323 

Preprint  Notionol . 

10,608 

12,591 

Finonciol.... 

3,149 

2,144 

Clossified. . 

48,479 

48,388 

Total . 

112,183 

132,943 

GRAND  TOTAL . 

337,578 

358,871 

YEAR  TO  DATE . 

933,399 

965,246 

Post  Gozette-m 

ROP  Locol . 

ROP  Notionol . 

Finonciol . 

PITTSBURGH,  PA. 

N/A 

7,764 

3,086 

N/A 

N/A 

8,602 

5,157 

N/A 

Total . 

10,850 

13,759 

Press-e 

ROP  Locol . 

N/A 

N/A 

ROP  National . 

6,966 

7,977 

Financial... 

3,092 

4,918 

Classified.. 

N/A 

N/A 

Total . 

10,058 

12,895 

Press-S 

ROP  Local . 

N/A 

N/A 

ROP  Nationol . 

7,474 

6,573 

Preprint  Notional . 

9,783 

8,863 

Finonciol 

805 

1,809 

Clossified . 

N/A 

N/A 

Total 

18,062 

17,245 

GRAND  TOTAL . 

38,970 

43,899 

YEAR  TO  DATE..., 

...  107,203 

118,557 

Post  Dispatch-m 

ROP  Locol . 

ROP  Notional . 

Financial.... 

Classified... 

ST.  LOUIS,  MO. 

N/A 

7,638 

N/A 

N/A 

N/A 

7,035 

N/A 

N/A 

Total . 

7,638 

7,035 

Post  Dispotch-S 

ROP  Local . 

N/A 

N/A 

ROP  Notionol . 

16,907 

7,215 

Preprint  Notionol . 

77 

12,715 

Finonciol . 

N/A 

N/A 

Clossified 

N/A 

N/A 

Total 

16,984 

19,930 

GRAND  TOTAL . 

24,622 

26,965 

YEAR  TO  DATE..... 

76,716 

79,465 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SAN  PtANCISCO,  CALIP. 


Chronicle-m 

ROPLocol .  53,926  18,115  53,576  16,579 

Preprint  Locol .  52,757  40,781 

ROP  National  13,826  907  14,238  982 

Preprint  Notionai .  1,826 

Finonciol .  8,279  1,762  6,015  941 

Clossified .  60,614  _  56,784  _ 

Total .  136,645  75,367  130.613  59,283 

Exominer-e 

ROPLocol .  49,069  17,762  49.375  16,267 

Preprint  Local  51,215  41,287 

ROP  Notional  12,611  872  12,272  981 

Preprint  Nationol .  1,826 

Finonckii .  7,729  1,569  5,632  886 

Clossified .  61,422  _  58,490  _ 

Total .  1»,831  73,244  125,769  59,421 

Exominer  &  Chronicle-S 

ROPLocol .  21,225  3^10  22,606 

Preprint  Local  725  33,353  1,131  31,524 

ROP  Notional  10,823  246  13,200 

Preprint  Notional .  10,172  12,244 

Finonciol .  1,183  1,800 

Clossified .  27,348  _  27,575  _ 

Total .  71.476  37,409  78,556  31,524 

GRAND  TOTAL .  338,952  186,020  334,938  150,228 

YEAR  TO  DATE .  943,601  533,264  943,963  425,036 


Mercury  News-o/d 

ROP  Local . 

Preprint  Local . 

ROP  Nationol 

Preprint  National . 

Finonciol . 

SAN  JOSE,  CAIIE. 

88,887 

45,795 

15,937 

247 

10,222 

116,736 

91,612 

55,489 

19,626 

743 

6,848 

122,046 

Total . 

277,824 

296,364 

Mercury  News-S 

ROP  Local . 

25,158 

28,511 

Preprint  Locol 

51,825 

53,429 

ROP  Notionol . 

10.319 

10J75 

Preprint  Notional . 

10,167 

11,752 

Finonciol . 

750 

889 

40,446 

44,165 

Total . 

138,665 

149,021 

GRAND  TOTAL.  .. 

...  416.489 

445,385 

YEAR  TO  DATE... 

...  1,213,014 

1,261,399 

Advocote-m 

RW  Local . 

Preprint  Local . 

ROP  Notionol . . 

Preprint  Notional . 

Fmonciol 

Clossified . 

STAMFORD, 

32,759 

18,815 

4,810 

353 

4,822 

31,139 

CONN. 

13,838 

319 

35,370 

17,080 

3,147 

362 

3,309 

42,069 

20  567 

72 

Total 

92,698 

14,157 

101,337 

20,639 

Advocate-S 

ROP  Local . 

10,147 

10,939 

500 

Preprint  Locol . 

20,147 

9,288 

15,683 

12,237 

ROP  National 

5,990 

4,805 

Preprint  Notional... . 

10,240 

12,065 

Finonciol..- . 

1.829 

2,212 

Clossified. ... 

10,593 

16,333 

Total . 

58,946 

9,288 

62,057 

12,737 

GRAND  TOTAL... 

....  151,644 

23,445 

163,394 

33,376 

YEAR  TO  DATE... 

-  413,499 

64,621 

439,095 

86,131 

TOLSDO,  OHIO 

Btode-e 

ROP  Local . 

N/A 

N/A 

ROP  Notionol . 

4,351 

12,532 

Preprint  National . 

637 

Finonciol . 

N/A 

N/A 

Clossified . 

N/A 

N/A 

Total 

4,351 

13,169 

(Continued  on  page  40) 
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FULIRUN  PART  RUN  FULL  RUN  PART  RUN 


Blode-S 

ROP  Local . 

ROP  Notional . 

Preprint  NotKMtol . 

finonciol 

Ckssified 

Tolol . 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


Breeze-e 

ROP  Local . 

ROP  Notionol . 

Preprint  Notional . 

Financial . . 

Clossified  , 

Totol.... 

Breeze-S 

ROP  local . 

ROP  National 

Preprint  Notionol . 

Financiol 

Clossified 

Totol.... 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Times-m 

ROP  Locol . 

ROP  Notionol . 

Preprint  NotKMtol.. 
Financiol 

Clossifiea . 

Totol . 


Times-S 

ROP  Locol . 

ROP  Notional . 

Preprint  Notional . 

Ftnonciol . 

Clossified 

Totol.... 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


WAiNUT  CMIK,  CALIF. 

Contra  Costa  Times-m 

ROP  Local .  46,605 

Preprint  Locol .  44,222 

ROP  National  4,733 

Preprint  Notionol .  ],217 

Finonciol  5,219 

Clossified  43,460 

Total .  145.456 


Times-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional... 
Financial 
Clossified 
Totol . 


GRAND  TOTAL .  234,298 

YEAR  TO  DATE .  681,235 


WASHINGTON,  D.C. 


ROP  Locol . 

...  161,062 

10,585 

152,530 

13,641 

Preprint  Locol . 

6,611 

35,434 

6,930 

33,935 

ROP  Notional . 

23,697 

2,055 

21,274 

2,583 

Preprint  Notional . 

6,686 

2,769 

Financiol 

13,936 

1,673 

15,212 

1,497 

Clossified 

84,681 

517 

93,681 

838 

Totol . 

290,007 

56,950 

289,627 

55,263 

*lndicates  newspapers  reporting  figures  in 
lines. 


1989 

1988 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Posts 

ROP  Locol . 

31,957 

635 

34,607 

Preprint  Local . 

26,720 

34,494 

29,061 

40,104 

ROP  Notional . 

12,595 

13,815 

108 

Preprint  Notionol . 

10,780 

113 

12,194 

169 

Finonciol . 

3,527 

10 

2,896 

Clossified 

57,852 

58,333 

Totol.... 

143,431 

35.252 

150,906 

40,381 

GRAND  TOTAL.. 

.  433,438 

92,202 

440,533 

95,644 

YEAR  TO  DATE. 

.  1,227,325 

235,173 

1,233,171 

266,067 

WISTCHISTER/ROCKLAND, 

N.Y. 

Reporter  Dispotch-e 

ROP  Local . 

42,349 

82 

40,724 

537 

Preprint  Local . 

10,749 

14,610 

9,534 

4.978 

ROP  Notionol . 

17,617 

14,259 

Preprint  Notionol . 

87 

299 

Financial 

9,000 

85 

8,982 

272 

Clossified 

31,218 

26,778 

Total . 

110,933 

14,864 

100,576 

5,787 

Reporter  Dispotch-S 

ROP  Local 

19,222 

21,477 

Preprint  Locol . 

33,671 

13,124 

33,770 

21,774 

ROP  Notionol . 

5,144 

5,446 

Preprint  Notional _ 

8,815 

1,027 

11,827 

Finonciol . 

2,091 

2,784 

Clossified 

12,888 

15,011 

Totol . 

81,831 

14,151 

90,315 

21,774 

GRAND  TOTAL... 

.  .  192,764 

29,015 

190,891 

27,561 

YEAR  TO  DATE.. 

....  541,240 

70,957 

511,731 

63,934 

ADVERTISING  DATA 

SUPPLIED  BY 

PUBLISHER 

ALBANY, 

,  N.Y. 

Times  Union-m 

ROP  Local 

36,153 

39,213 

Preprint  Local . 

49,968 

40,743 

ROP  Notional . 

7,251 

6,531 

Preprint  Notional . 

772 

Clossified 

45,388 

44,080 

Total . 

.  138,760 

131,339 

Times  Union-S 

ROP  Locol . 

25,552 

26,005 

Preprint  Local . 

68,407 

72,040 

ROP  Notional . 

2,703 

3,458 

Preprint  Notional . 

16,310 

20,743 

Ckiuified 

27,692 

28,205 

Total.... 

140,664 

150,451 

GRAND  TOTAL.. 

.  279,424 

281.790 

YEAR  TO  DATE . 

.....  659,061 

636,945 

ANTIGO. 

WIS. 

Doily  Joumal-e 

ROP  Lwol 

14,076 

14,540 

Preprint  Locol . 

7,416 

10,586 

ROP  Notional . 

532 

313 

Classified 

2,021 

2,124 

GRAND  TOTAL... 

24,044 

27,563 

YEAR  TO  DATE.. 

64,601 

77,523 

ASHLAND, 

,  OHIO. 

Times-Gozette-e 

ROP  Local . 

13,723 

15,169 

Preprint  Local . 

6,546 

4,224 

ROP  Notional . 

•  405 

348 

Preprint  Notionol . 

318 

Clossified 

11,540 

11,038 

GRAND  TOTAL.. 

32,532 

30,779 

YEAR  TO  DATE. 

94,700 

90,954 

AUGUSTA, 

MAINE 

Kennebec  joumol-m 

ROP  Local . 

26,256 

23,325 

Preprint  Locol . 

27,764 

1,630 

37,003 

1,675 

ROP  Notional . 

485 

1,845 

Preprint  Notionol . 

401 

166 

Clossified 

23,914 

21,335 

FULL  RUN  PART  RON  FULL  RUN  PART  RUN 


BANGOR, 

MAINS 

Doily  News-m 

ROP  Local . 

25,248 

7,510 

22,138 

8,030 

Preprint  Local . 

15,307 

20,727 

17,288 

19,927 

ROP  Notional . 

1,520 

2,178 

Preprint  Notionol . 

810 

648 

Clossified 

16,898 

985 

17,757 

1,076 

Totol . 

59,783 

29,222 

59,827 

29,033 

Daily  News-S 

ROP  Local . 

7,374 

1,386 

7,138 

891 

Preprint  Locol . 

648 

3,392 

1,572 

3,159 

ROP  Notional . 

927 

642 

Preprint  Notional . 

8,992 

11,502 

Classified . 

11,811 

12,055 

Total . 

29,752 

4,778 

32,909 

4,050 

GRAND  TOTAL.... 

89,535 

34,000 

92,736 

33,083 

YEAR  TO  DATE... 

...  247,733 

8Z537 

251,107 

76,422 

BEATRICE,  NEB. 

Doily  Sun-e 

ROP  Local . 

13,349 

2,517 

15,428 

2,504 

Preprint  Locol . 

21,543 

7,869 

19,092 

12,513 

ROP  Notional . 

1,383 

1,287 

Preprint  Notional . !. 

129 

129 

Clossified 

4,781 

742 

4,229 

745 

GRAND  TOTAL.... 

41,185 

11,128 

40,165 

15,762 

YEAR  TO  DATE... 

...  103,978 

30,068 

107,369 

29,990 

BEDFORD,  IND. 

Time$-AAail-eS 

ROP  Local 

22,757 

22,757 

ROP  National . 

1,117 

1,516 

Clossified . 

15,665 

13,186 

GRAND  TOTAL.... 

39,539 

37,459 

YEAR  TO  DATE ... 

72,113 

72,247 

BEND, 

ORE. 

Bulletin-eS 

ROP  Local . 

50.393 

46,633 

ROP  Notional . 

1,042 

1,694 

Clossified . 

30,764 

27,733 

GRAND  TOTAL . 

82,199 

76,060 

YEAR  TO  DATE .... 

..  202,108 

191,350 

BENNINGTON,  VT. 

Banner-m 

ROP  Locol . 

12,667 

11,986 

Preprint  Local . 

1,503 

1,733 

ROP  Notional . 

597 

196 

Preprint  Notionol . 

204 

144 

Classified 

13,593 

11,576 

GRAND  TOTAL . 

28,564 

25,635 

YEAR  TO  DATE .... 

72,726 

66,407 

BINGHAMTON,  N.Y. 

Press  &  Sun-Bulletin-i 

m 

ROP  Local . 

32,581 

29,706 

Preprint  Locol . 

14,171 

3,965 

23,647 

5,656 

ROP  Notionol . 

2,194 

2,355 

Preprint  Notionol . . 

453 

Clossified . 

20,165 

23,828 

Total . 

69,111 

3,965 

79,989 

5,656 

Press  &  Sun  Bulletin-S 

ROP  Local . 

15,867 

15,140 

Preprint  Local . 

34,035 

11,903 

33,768 

15,527 

ROP  National . 

1,003 

542 

Preprint  Notionol . 

8,149 

10,854 

Clossified . 

..  7,179 

8,171 

GRAND  TOTAL .  135,344  15,868 

YEAR  TO  DATE: 395,817  33,178 


GR.*.ND  TOTAL... 
R  TO  DATE.. 


Post-Herold-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional.. 
Clossified 
Total . 

ROP  Local . 

Preprint  Local . 

ROP  National . 

-  Preprint  Notionol.. 

^67S  Classified 
4,276  Total . 


BIRMINGHAM,  ALA. 


51,016  18,591 

11.098 
3,132 
460 

55,529  _ 

121,235  18,591 
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1989 

I9E 

FULL  RUN  PART  RUN 

FULL  RUN 

News-S 

ROP  Local . 

34,273 

38,193 

Preprint  Locol . 

Y,270 

13,858 

ROP  Notional . 

5,106 

4,570 

Preprint  Notional . 

3,501 

4,250 

Clarified. 

28,130 

29,600 

Total . 

80,280 

90,471 

GRAND  TOTAL . 

287,349 

18,591 

289,861 

YEAR  TO  DATE.... 

741,530 

44,688 

749,951 

ftLUFHON, 

,  IND. 

News-Bonner-e 

ROP  Local . 

12,620 

14,507 

ROP  Notional . 

126 

154 

Clossified 

2,976 

2,842 

GRAND  TOTAL. 

15,722 

17,503 

YEAR  TO  DATE.... 

43,156 

44,186 

BUFFALO, 

N.Y. 

News-o/d 

ROP  Local . 

39,703 

36,874 

Preprint  Locol . 

3,461 

5,570 

2,500 

ROP  Nationol . 

9,019 

11,659 

Preprint  Notionol . 

318 

511 

Classified. 

38,643 

40,103 

Total . 

91,144 

5,570 

91,647 

News-S 

ROP  Local . 

23,659 

23,630 

Preprint  Local . 

2,467 

6,098 

4,128 

ROP  Notional . 

2,886 

3,345 

Preprint  Nationol . 

2,739 

Classified. 

12,166 

12,257 

Totol . 

41,178 

8,837 

43,360 

GRAND  TOTAL . 

132,322 

14,407 

135,007 

YEAR  TO  DATE:... 

351,973 

42,012 

368,485 

CHAMPAIGN,  ILL. 

News-Gozette-eS 

ROP  Local . 

49,542 

46,909 

Preprint  Locol . 

107,973 

103,329 

ROP  Notional . 

1,979 

1,822 

Preprint  Notionol . 

13,029 

17,673 

Ckmified. 

33,248 

31,322 

GRAND  TOTAL . 

205,771 

201,055 

YEAR  TO  DATE.... 

526,195 

497,971 

FULl  RUN  PART  RUN  FULL  RUN  PART  RUN 


Log  Cobin-DemocraT'a 

ROP  Local . 

Preprint  Locd . 

ROP  Nationol . 

Classified. 

GRAND  TOTAL . 

YEAR  TO  DATE _ 


NewS'Times-m 

ROP  Locol . 

Preprint  Local . 

ROP  Nationol . 

Preprint  Notionol . 

Clossified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

IL  OOttADO,  AtK. 


Free  Press-m 

ROP  Local . 

Preprint  locol . 

ROP  Notional 

Preprint  Nationol . 

Clossified. 

Total . 

Free  Press-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notionoi 

Preprint  Notional . 

Clossified 

Total . 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


8.724  News-o/d 

ROP  Local . 

3.675  Preprint  Local . 

ROP  Nationol . . . 

1 2  400  Preprint  Nationol . 

'  Ckissifiad 

18.255  Toiol . 

47.107 

News-S 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Nationol . 

Clouified 

Total . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


59,554 

17,070 

52,981 

23,025 

29,539 

40,876 

8,722 

44 

9,204 

352 

517 

41,274 

5,616 

47,804 

7,399 

109,550 

52,269 

109,989 

72,169 

19,925 

1,524 

18,852 

1,509 

438 

37,914 

438 

38,762 

2,464 

140 

4,706 

117 

11,621 

12,416 

26,338 

26,887 

49,165 

51,199 

50,883 

52,804 

158,715 

103,468 

160,872 

124,973 

443,416 

296,642 

443,346 

320,145 

ROP  Locol . 

ROP  Notional _ ...... 

Clossified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


PARMINOTON,  N.IKL 


66.838  16,642 

4.240  19.836 


53,381  _ 

133,646  37,616 


27,972  1,982 

16,991  18.401 

5.041  252 

9,621  1,476 

35,061  _ 

94,706  22,111 

..  228,352  59,727 

683,853  170,300 

OUSUQUE,  IOWA. 


Observer-mS 

ROP  Local . 

Preprint  Local . . 

ROP  Notional . 

Preprint  Nationol . 

Clossified . 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


CHARLOTTE 

,  N.C. 

Telegropgh  Herald-e 

ROP  Local . 

38,170 

38,528 

79,615 

100,031 

84,364 

78,608 

Preprint  Local . 

10,464 

12,618 

3,290 

58,089 

3,578 

64,477 

ROP  Notional . 

3,714 

2,638 

7,970 

562 

9,777 

807 

Preprim  Notionol . 

99 

162 

8,925 

123 

11,807 

Classified 

23,635 

23,180 

112,459 

52,440 

126,812 

31,307 

GRAND  TOTAL . 

76,082 

77,126 

212,259 

211,245 

236,338 

175,199 

598,016 

542,779 

643,967 

433,852 

Doily  Herold*m 

ROP  Local . 

Preprint  Local . . 

ROP  Notional . 

Clossified. 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


ROP  Locol . 

41,979 

40,887 

51,136 

45,529 

65,896 

22,437 

Preprint  Local . 

33,841 

24,827 

41,450 

373 

73,346 

4,436 

56,828 

ROP  Notionol . 

2,455 

2,656 

666 

593 

973 

331 

Preprint  Notional . 

8,932 

11,132 

48,130 

51,427 

Classified . 

26,354 

27,016 

100,305 

119,468 

122,732 

79,596 

GRAND  TOTAL.... 

...  113,561 

24,827 

123,141 

279,770 

284,578 

328,643 

192,783 

YEAR  TO  DATE... 

...  294,793 

76,801 

323,521 

Herald-Telegrom-eS 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Clossified.. 

GRAND  TOTAL.  .. 
YEAR  TO  DATE ... 


CHIPPEWA  PALLS,  WIS. 


12,162 

14,713 

28,026 

691 

7,212 

10,398 

22,716 

380 

8,721 

16,739 

48,091 

10,398 

46.530 

16,739 

86,418 

25,853 

N/A 

N/A 

EDMONTON,  ALTA. 

Joomol-mS* 

ROP  Local  1,035,084 

Preprint  Local .  1,048,234 

ROP  Notional  387,530 

Preprint  Notional .  22,415 

Classified  706,023 

GRAND  TOTAL .  3,201,286 

YEAR  TO  DATE _  8,449,792 

Note:  Figures  given  in  modular  ogote  lines 


Sun  Herald-e 

ROP  Local . 

Preprint  Local 

ROP  Nationol . 

Clossified.. 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


EDMONTON,  ALTA 


*lndicates  newspapers  reporting  figures  in 
lines. 


Son-mS* 

ROP  Local . 

Preprint  Local . 

ROP  Nationol . 

Preprint  Notionol . 

Classified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


ROP  Local . 

21,711 

20,102 

Preprint  Local . 

6,280 

7,444 

ROP  Notional . 

903 

1,112 

Classified... 

10,358 

12J22 

GRAND  TOTAL.. 

39,252 

40,880 

YEAR  TO  DATE. 

71,007 

76,378 

FORT  WORTH,  TEXAS. 

Star-Telegrom-m 

ROP  Local . 

78,362 

40,001 

73,436 

29,869 

ROP  National . 

5,656 

6,969 

Clossified . 

.  164,833 

155,146 

Totol . 

.  248,851 

40,001 

235,550 

29,869 

Stor-Telegrom-e 

ROP  Local . 

63,588 

40,001 

55,340 

29,869 

ROP  National . 

5,555 

6,892 

Classified... 

130,133 

118.697 

Total . 

199,276 

40,001 

180,929 

29,869 

Stor-Telegrom-S 

ROP  Local . 

33,618 

35,709 

30,463 

29,804 

ROP  Nationol . 

2,237 

2,906 

Clossified .... 

61,634 

62,194 

Total . 

97,489 

35,709 

95,563 

29,804 

GRAND  TOTAL  . 

..  545,616 

115,711 

512,042 

89,542 

YEAR  TO  DATE  .. 

....  1,390,891 

281,523 

1,410,669 

211,914 

Post-m 

ROP  Locol . 

Preprint  Local.. 
ROP  Notional... 
Clossified . 


26,580 

News-e 

ROP  Local . 

Preprint  Local.. 
“■  ^  ROP  Notional... 
Clossified . 

50,958 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


OtSENStUtO,  Pk, 


Tribune-Review-m 
ROP  Local ... 

Preprint  Locol . 

ROP  National 

Preprint  Notional . 

Classified.... 

Totol . 

Tribone-Review-S 
ROP  Locol .. 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

Classified . 

Total . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


25,776 
8,820  27,364 

1,800 
1,300 

_  31,758 

8,820  87,998 


25,869  25,648  39,460  17,128 

851  706 

14,929  18,200 

17,263  _  16,519  _ 

83,451  25,648  99,628  17,128i 

166,549  34,468  187,626  24,132 

425,359  92,120  464,131  56,176 


Note:  Figures  given  in  modular  ogote  lines 


(Continued  on  page  42) 
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(Continued  from  page  41) 


1989 


1989 


1989 

1988 

FULL  RUN 

l>ART  RUN 

FULL  RUN 

PART  RUN 

HOUSTON 

,  TEXAS. 

Chronicle<a/d 

ROPLocol . 

....  126,709 

14,682 

126,700 

8,791 

Preprint  Local . 

25,018 

56,686 

28,644 

61,943 

ROP  Notional . 

32.750 

3,876 

34,131 

3,705 

Preprint  Notional . 

15,439 

400 

13,944 

589 

ClossHM 

288,107 

8,798 

296,205 

5,157 

GRAND  TOTAL. 

....  488,023 

84,442 

499,624 

80,185 

YEAR  TO  DATE 

....  1,213,124 

198,612 

1,216,657 

190,090 

HUTCHINSON,  KAN. 

News-mS 

ROP  local . 

28,425 

14,837 

Preprint  Lwol . 

14,771 

51,629 

2,064 

9,546 

ROP  Notional . 

2,042 

343 

Preprint  Notional . 

187 

Ciossified . 

15,392 

11,271 

GRAND  TOTAL. 

60,816 

51,629 

28,515 

9,546 

YEAR  TO  DATE 

....  155,829 

110,222 

82,712 

25,099 

INDIANAPOLIS,  IND. 

Stor-m 

ROP  Local . 

70,236 

1,388 

65,652 

1,049 

Preprint  Locol . 

2,843 

2,059 

ROP  Notional . 

6,086 

5,743 

Preprint  Notional . 

559 

484 

Ckiuified . 

75,928 

79,429 

Totol . 

....  152,250 

4,790 

150,824 

3,592 

News*e 

ROP  local . 

52,803 

1,388 

44,947 

1,049 

Preprint  Local . 

2,843 

2,059 

ROP  Notional . 

5,411 

5,279 

Preprint  Notional . 

559 

484 

Ciossified . 

73,442 

77,039 

Total... 

131,656 

4,790 

127,265 

3,592 

Stor-S 

ROPLocol . 

29,726 

33,463 

Preprint  Locol . 

1,631 

11,954 

1,219 

8,686 

ROP  Notionol . 

2,727 

3,032 

Preprint  Notional . 

5,388 

5,173 

Classified . 

66,957 

64,169 

Totol... 

106,429 

11,954 

107.056 

8,686 

GRAND  TOTAL.. 

....  390,335 

21,534 

385,145 

15,870 

YEAR  TO  DATE. 

....  957,053 

47,026 

937,521 

36,845 

KLAMATH  FALLS,  ORE 

Herald  and  News-eS 

ROPLocol . 

28,875 

28,373 

Preprint  Local . 

45,676 

46,000 

ROP  Notional . 

962 

988 

Ciossified 

13,021 

15,542 

GRAND  TOTAL.. 

88,534 

90,903 

YEAR  TO  DATE. 

...  168,239 

174,356 

LA  GRANDE,  ORE. 

Observer-e 

ROP  Locol . 

14,352 

15,684 

ROP  Notional . 

77 

138 

5,418 

6,729 

GRAND  TOTAL.. 

19,847 

22,551 

YEAR  TO  DATE. 

49,953 

56,267 

LAKELAND,  FLA. 

Ledper-m 

ROP  Local . 

63,200 

16,100 

66,400 

13,100 

Preprint  Local . 

18,600 

20J00 

ROP  Notionol . 

1,700 

2,200 

Preprint  Notional . 

2,600 

2,200 

Ciossified 

40,800 

4,500 

32,000 

2,800 

GRAND  TOTAL.. 

126,900 

20,600 

123,100 

15,900 

YEAR  TO  DATE . 

...  334,200 

47,800 

329,200 

35,700 

LAMAR, 

COLO. 

Doily  News*e 

ROP  local . 

8,458 

9,064 

Preprint  Local . 

8,968 

15,158 

ROP  Notionol . 

442 

461 

Preprint  Notional . 

84 

Ciossified 

3,018 

3,165 

GRAND  TOTAL 

11,918 

9,052 

12,690 

15,158 

YEAR  TO  DATE 

32,298 

21,216 

34,699 

34,673 

‘Indicates  newspapers 

reporting  figures  in 

lines. 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1 

LINCOLN, 

NER. 

Joumol-Stor-meS  \ 

ROP  local . .1 

55,979 

51,870 

Preprint  Local . ]j 

i..  56,157 

63,221 

ROP  Notional . | 

i  1,907 

1,870 

Preprint  Notional.... 

1  10,058 

13,042 

Classified . 

35,186 

36,891 

GRAND  TOTAL 

I  159,287 

166,894 

YEAR  TO  DATE 

1  431,077 

434,321 

iV'INGSTON, 

MONT. 

Enterprise-e 

1 

ROP  Locol 

1  12,558 

7,679 

Preprint  Local . 

...  f  26,273 

28,252 

ROP  Notional . 

\  “ 

23 

Ciossified 

39,534 

39,053 

GRAND  TOTAL.... 

78,433 

75, M7 

YEAR  TO  DATE... 

...  126,905 

115,772 

LOS  ANGELES 

CALIF. 

La  Opinion-m 

ROP  local . 

56,115 

56,106 

ROP  Notionol . 

2,431 

2,318 

Ciossified . 

75,145 

73,351 

GRAND  TOTAL  ... 

...  133,691 

131,775 

YEAR  TO  DATE... 

...  338,947 

398,453 

LOUISVILLE 

!,  KY. 

Courier  Joumat-ald 

ROP  Local . 

53,722 

26,945 

62,402 

32,930 

Preprint  Local . 

37,716 

35,108 

ROP  Notionol . 

{  2,467 

129 

2,967 

56 

Cknsifiod. 

1  28,829 

4,181 

24,642 

3,287 

Total . 

I  85,018 

68,971 

90,011 

71,381 

Courier  Joumol-S 

1 

ROP  Locol 

1  39.196 

174 

38,302 

233 

Preprint  Local . 

52,981 

52,866 

ROP  Notional . 

’  836 

64 

1,099 

Preprint  Notional . 

9,936 

12,692 

Classified  .  ..  . 

’]  15,459 

13,638 

Total . 

1  55,491 

63,155 

53,039 

65,791 

GRAND  TOTAL . 

...  |l  40,509 

132,126 

143,050 

137,172 

YEAR  TO  DATE .... 

...  .504,346 

1 

418,195 

499,755 

413.847 

m|>ICHESTER,  N.H. 

Union  Leoder-m 

i 

ROP  Local . 

...  G44,618 

50,598 

ROP  Notional . 

{  2,325 

2,820 

Classified 

1  43,299 

51,074 

Totol.... 

:  90,242 

104,492 

N.H.  Sundoy  News-S 

i 

ROP  Local . 

...  I’2,770 

20,248 

ROP  Notionol . 

^  314 

606 

Classified . 

23,742 

28,623 

Total . 

46,826 

49,477 

GRAND  TOTAL.... 

...  137,068 

153,969 

YEAR  TO  DATE ... 

...  383,110 

425,367 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-mS 

ROP  local . 

....  108,965 

112,269 

Preprint  Local . 

48,576 

74,190 

52,059 

68,460 

ROP  Nat  onol 

1,726 

1,426 

Preprint  Notional . 

16.180 

23,580 

Ciossified 

91,945 

103,934 

GRAND  TOTAL... 

...  269,392 

74,190 

293,268 

68,460 

YEAR  TO  DATE:. 

....  747036 

179,216 

789,468 

162,564 

MONTEREY, 

CALIF. 

Peninsula  Herold-m 

ROPLocol . 

36,493 

34,038 

Preprint  Local . 

52,494 

2,975 

59,776 

8,372 

ROP  Notional . 

2,630 

3,056 

Preprint  Notional . 

260 

32 

504 

Ciossified 

29,604 

32,593 

Total... 

121,481 

3,X7 

129,967 

8,372 

Sunday  Herald-S 

ROP  Locol . 

8,392 

9,998 

Preprint  Locol . 

33,736 

29,186 

ROP  Notional . 

249 

399 

Classified 

8,990 

9,676 

Total . 

51,367 

49,199 

GRAND  TOTAL... 

....  172,848 

3,007 

179,166 

8,372 

YEAR  TO  DATE.. 

....  492,243 

17,993 

487,432 

22,180 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


MONTRUL,  QUI. 

Gazette-mS* 


ROP  local 

922,123 

1,076,307 

Preprint  Local . 

615,560 

808,930 

ROP  Notional . 

444.573 

482,605 

Preprint  Notionol . 

133,008 

209,040 

Classified 

934,865 

893,529 

GRAND  TOTAL . 

..  3,050,129 

3,470,411 

YEAR  TO  DATE  ... 

..  7,920,914 

8,848,576 

Note;  Figures  given  in  modular  agate  lines  . 

MUNCIE,  IND. 

Star-m 

ROPLocol . 

26,900 

25,239 

Preprint  Local . 

3,281 

2,702 

ROP  Notional . 

1,797 

2,188 

Preprint  Notionol . 

122 

50 

Ciossified 

14,116 

13,567 

Total . 

46,216 

43,746 

Press-e 

ROP  Local . 

35,437 

34,242 

Preprint  Local . 

8,076 

7,355 

ROP  National . 

1,802 

2,196 

Preprint  Notionol . 

122 

6 

Ciossified . 

16,878 

16,002 

Total . 

62,315 

59,801 

Star-S 

ROP  Local . 

9,028 

9,244 

Preprint  Local . 

6,800 

6,046 

ROP  Notional . 

560 

427 

Preprint  Notionol . 

765 

590 

Classified 

5,539 

5,204 

Totol . 

22,692 

21,511 

GRAND  TOTAL . 

131,223 

125,058 

YEAR  TO  DATE . 

317,245 

307,168 

NASHVILLE,  TENN. 


Tennessean-m 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National . 

Ciossified 

59,428 

17,279 

3.872 

181 

35,548 

64,022 

14,676 

4,559 

432 

35,955 

Total . 

116,308 

119,644 

8anner-e 

ROP  Local 

58,311 

65,153 

Preprint  Local . 

16,492 

14,676 

ROP  Notional . 

3,622 

4,344 

Preprint  Notionol . 

181 

432 

Ciossified 

34,823 

35,465 

Totol . 

113,429 

120,070 

Tennessean-S 

ROPLocgl . 

32,861 

33,830 

Preprint  Local . 

26,070 

33,007 

ROP  National 

1,504 

2,588 

Preprint  National . 

10,118 

11,178 

Classified . 

21,511 

23,832 

Total . 

90,064 

104,435 

GRAND  TOTAL . 

321,801 

344,149 

YEAR  TO  DATE . 

852,630 

887,837 

NEW  HAVEN,  CONN. 


Register-m 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  National . 

Classified 

56,265 

13,986 

6,589 

504 

36,660 

13,163 

21,483 

14 

53,058 

10,584 

6,760 

44,848 

15,804 

26,838 

252 

Totol . 

114,004 

34,660 

115,250 

42,894 

Register-S 

ROP  Local . 

34,436 

38,956 

Preprint  Local . 

42,210 

37,233 

40,698 

34,650 

ROP  Notional . 

1,616 

1,883 

Preprint  Notional . 

16,317 

18,396 

Ciossified 

19.981 

25,625 

Totol . 

1 14,560 

37,233 

125,558 

34,650 

GRAND  TOTAL . 

228,564 

71,893 

240,808 

77,544 

YEAR  TO  DATE . 

615,807 

198,484 

651,253 

173,991 

T 
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FUURUN  PART  RUN  FULL  RUN  PART  RUN 


NORTHAMPTON,  MASS. 

Doily  Hompshire  Gozette-e 

ROP  Local .  49,852 

Preprint  Local  19,737  28,380 

ROP  Notional  1,000 

Clossified .  21,617  _ 


Argos  Observer-eS 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Classified . 

GRAND  TOTAL  - 
YEAR  TO  DATE.. 


Daily  Times-e 

ROP  Local . 

Preprint  Local 

ROP  Notionol . 

Preprint  Notional . 

Clossified .. 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


49,852 

19,737  28,380 

1,000 

21,617  _ 

41,920 

23,994 

903 

21,736 

33,927 

92,206  28,380 

88,553 

33,926 

226,380  71,982 

218,573 

78,303 

ONTARIO,  ORE. 

14,284 

15,655 

48,311 

33,894 

449 

274 

8,198 

9,891 

71,242 

64,714 

170,693 

158,503 

OTTAWA,  ILL. 

19,530 

19,568 

31,613 

27,455 

766 

505 

162 

81 

6,363 

7,778 

58,904 

58,165 

156,093 

137,764 

PANAMA  CITY,  FLA. 


News-Herold-mS 

ROP  locol . 

64,019 

63,824 

Preprint  Local 

43,876 

55,343 

ROP  Notionol 

1,010 

2,019 

Preprint  Notional . 

838 

Classified.. 

45,155 

50,695 

GRAND  TOTAL.... 

...  154,060 

172,719 

YEAR  TO  DATE... 

...  396,158 

455,434 

PHOENIX, 

ARIZ. 

Arizona  Republic-m 

ROP  local . 

...  102,543 

4,662 

124,726 

Preprint  Locol . 

61,365 

16,172 

60,784 

ROP  Notionol . 

8,107 

8,984 

Preprint  Notional . 

788 

Classified...  . 

...  105,665 

2,154 

120,953 

Totol . 

277,680 

22,988 

316,235 

Gozette-e 

ROP  locol . 

96,301 

4,488 

110,041 

Preprint  Locol . 

61,365 

16,172 

60,784 

ROP  Notional . 

8,4444 

9,141 

Preprint  Notional . 

788 

Clossified... 

...  104,705 

2,134 

120,610 

Totol . 

270,815 

22,794 

301,364 

Republic-S 

ROP  local . 

55,391 

61,979 

Preprint  Local . 

45,484 

39,704 

ROP  Notionol . 

4,410 

5,547 

Preprint  Notional . 

14,311 

16,308 

Clossified... 

64,871 

72,043 

Total . 

184,467 

195,581 

GRAND  TOTAL... 

....  732,962 

45,782 

813,180 

YEAR  TO  DATE.. 

....  1,775,157 

118,952 

1,953,516 

PORTLAND. 

MAINE. 

Press-Herold-m 

ROP  local . 

33,048 

26,979 

Preprint  Locol . 

17,786 

18,520 

ROP  Notional . 

2,274 

2,931 

Preprint  Notional . 

260 

20,916 

23,692 

Totol . 

74,024 

72,382 

Express-e 

ROP  Local . 

27,370 

23,186 

Preprint  Local . 

16,700 

17,324 

ROP  Notional . 

2,274 

3,046 

Preprint  National . 

260 

19,729 

22,339 

Total . 

66,073 

66,155 

FUll  RUN 

PART  RUN 

Full  RUN 

Telegrom-S 

ROP  local . 

20,024 

20,566 

Preprint  Locol . 

22,480 

22,696 

ROP  Notional 

995 

1,137 

Preprint  Notionol . 

3,793 

4,480 

22,225 

28,589 

Total . 

69,517 

77,468 

GRAND  TOTAL. 

.  209,614 

216,005 

YEAR  TO  DATE ... 

...  598,100 

610,084 

PORTLAND,  ORE. 

Oregonion-o/d/S 

ROP  local . 

97,328 

11.852 

86,820 

Preprint  Local . 

111,448 

118,865 

ROP  Notional . 

14,603 

476 

17,100 

Preprint  Notional _ 

10,268 

12317 

146,346 

134,485 

GRAND  TOTAL . 

379,993 

12,328 

370,087 

YEAR  TO  DATE.... 

..  1,077,583 

31,537 

991,156 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Eagle-S 

ROP  Locol . 

Preprint  Locol . 

ROP  National . 

Preprint  Notionol.. 

CloUified . 

Total . 


GRAND  TOTAL- 
YEAR  TO  DATE.. 


27,721 

27,916 

10335 

14,890 

10,750 

10305 

1365 

1,090 

10360 

12300 

22354 

21362 

72,035 

14390 

61,318 

10,805 

187,717 

14390 

181 J61 

10305 

502,349 

42,035 

491,244 

25,9X 

Tribune-e 

ROP  Local . 

ROP  Notional . 

Clossified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Ga2«te-Jaumal-m 

ROP  Locol . 

65,557 

64,497 

Preprint  Locol . 

111354 

114,438 

ROP  Notionol . 

2,504 

2397 

Preprint  Notionol . 

10,014 

12.966 

60,459 

62,422 

GRAND  TOTAL . 

250,088 

256,720 

YEAR  TO  DATE  ..... 

750,377 

734,123 

RICHMOND,  VA. 

Times-Oispotch-m 

ROP  locol . 

51325  6,028 

48,739 

Preprint  Locol . 

16,729 

28321 

ROP  Notionol . 

5,143  97 

5362 

Preprint  National . 

5,130 

1354 

Ckmified . 

38,155 

38,047 

Joumol-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional 
Preprint  Notional.. 

Clossified . 

Total . 


Preprint  Local 
ROP  Notional 
Preprint  Notional... 

- ciossifW . 

18'^  Total . 


PROVIOENCI,  t.1. 

56,298  18,909 

15,202  71,691 

6,476  12 

14,934 
47,934  2,122 

125,910  107,644 


52,492  18,909 

15,244  71,691 


News  Leoder-e 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol.. 

Clossified . 

Totol . 


38,963  6,028  39,189 

15,655  28,331 

5,352  5,446 

4,659 

34,332  _  34,652 

94,302  10,687  107  620 


Times-Dispotth-S 

ROP  Locol . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notionol . 

CloUified . 

Totol . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Joumol-S 

...T;  RO*’  Local . 

'  Preprint  iMol 
ROP  Notionol 

Preprint  National . 

- Clossified... 

Totol . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


296,519  21,942  326,179 

807,193  40,896  839,930 


RIVflISlOf,  CALIF. 


39,215  43.372 

54,261  91,397  55,044 

3,834  3,574 

14.410  1,813  15,582 

27,219  _  29,188 

138,939  93,210  146,759 


News  &  Observer-mS 

37,690  ROP  Local . 

138912  Preprint  Local . 

ROP  Notional 

Preprint  Notional . 

Clossified... 


Times-e 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol. 

Classified . 

Totol . 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


379,508 

308.498 

361,884 

387.944 

949,956 

758,035 

855,701 

877,152 

RALEIGH, 

t  N.C. 

81,182 

3,798 

76,415 

7395 

1,670 

11,943 

967 

13,049 

8,696 

26 

10,234 

311 

15,925 

715 

19,536 

19 

141,451 

158,398 

248,924 

16,482 

265,550 

21,074 

39,407 

3,740 

39319 

7,695 

5,479 

1,868 

4,730 

1357 

5,071 

26 

5,446 

311 

260 

1,040 

72,239 

77,646 

122,196 

5,894 

128,681 

9,563 

371,120 

22,376 

394,231 

30,637 

1,013,421 

50,979 

1,088,478 

60390 

ROP  locol . 

69.606 

21320 

73390 

Preprint  Local . 

127,372 

123,044 

ROP  Notional . 

7,322 

6.596 

Preprint  Notional . 

13360 

19,092 

Clossified . 

86,348 

186 

83,799 

GRAND  TOTAL . 

304,508 

21,706 

306,121 

YEAR  TO  DATE..... 

820,620 

55,083 

848,531 

SACRAMENTO,  CALIF. 


ROP  local . 

95,451 

15,676 

102,153 

16,043 

Preprint  Locol . 

110,274 

21,168 

102350 

19340 

ROP  Notionol . 

19382 

20,111 

Preprint  Notional . 

15,860 

20380 

218,099 

2356 

202,241 

1,995 

GRAND  TOTAL . 

459,096 

39,500 

447,135 

37,678 

YEAR  TO  DATE..... 

..  1,283,656 

98,270 

1375357 

85,306 

ST.  JOHNStURY,  VT. 


Coledonion-Record-e 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Clossified . 

GRAND  TOTAL . 

YEAR  TO  DATE.... 


ROP"  locol . 

44,102 

43,609 

Prepr  nt  Locol . 

24.588 

30,770 

ROP  Notionol - 

1,940 

2,698 

45,152 

43,466 

Totol . 

.  115,682 

120,543 

Post  Dispotch-mS 
ROP  Locol  .. 

Preprint  Local . 

ROP  Notional 

Preprint  Notionol . 

Classified . 

Totol . 


53,813  28,960  49,446  25,085 

19,897  16,448 

6,411  852  5,750  349 

202 

64,812  _  60,046  _ 

145,135  29,812  131,690  25,434 


(Continued  on  page  44) 
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1989 


1989 


(Continued  from  page  43) 

1989  1988 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Time$-« 

ROPLocol .  29.261  31.009 

Preprint  Local  39,206  41,700 

ROP  Notional  3,132  4,012 

Preprint  Notional .  12,625  15,901 

Classified  39,608  _  45,567  _ 

Total...  123,832  138,189 

GRAND  TOTAL .  268,967  29,812  269,879  25,434 

YEAR  TO  DATE .  734,726  76,220  731,582  76,911 

SAN  DIIGO,  CALIF. 

Union-Tribune-meS 

ROPLocol .  206,276  24,029  205,777  21,355 

Preprint  Loco! .  59,242  47.966  85,950  24,948 

ROP  Notional  46,891  2,575  45,318  1,537 

Preprint  Notionol .  11,100  468  9,422  592 

Clossified .  221,171  ^  208,402  NM 

GRAND  TOTAL .  544,680  75,721  554,869  48.432 

YEAR  TO  DATE .  1,698,658  208,405  1,735,735  146,819 

SAN  FRANCISCO,  CALIF. 

Chronicle-m 

ROPLocol  34,201  15,984  36,466  13,177 

Preprint  Locol .  55,436  47,658 

ROP  Notionol  18,069  936  18,036  830 

Preprint  Notional .  3,380 

Clossified  50,715  49,396  _ 

Total .  161,801  16,920  151,556  14,007 

Exominer -e 

ROPLocol .  30,688  15,007  33,163  12,766 

Preprint  Locol .  55,436  47,658 

ROP  Notional .  16,577  1,007  16,421  780 

Preprint  Notional .  3,380 

Classified .  50,719  48793  _ 

Total .  156,800  16,084  146,035  13,546 

Exominer/Chronicle-S 

ROPLocol .  20,596  3,644  20,637  2,947 

Preprint  Locol .  57,918  44,118 

ROP  Notionol .  8,828  43  9,422  88 

Preprint  Notional .  18,915  21,970 

Classified  26,169  _  25,268  _ 

Totol .  132,426  3,687  121,415  3,035 

GRAND  TOTAL .  451,027  33,004  419,006  17,042 

YEAR  TO  DATE .  849,521  63,254  786,347  57,390 

SAN  MATEO,  CALIF. 

Times-e 

ROPLocol .  28,512  26,017 

Preprint  Local .  77,013  75,336 

ROP  Notionol  7,194  6,729 

Preprint  Notionol .  7,224  9,546 

Clossified  27,348  27,911 

GRAND  TOTAL .  147,291  145,539 

YEAR  TO  DATE _  410,829  404,345 

SANTA  ANA,  CALIF. 

Oronge  County  Register-o/d 

ROPLocol .  180,463  170,614 

Preprint  Locol .  76,380  90,393 

ROP  Notionol  25,932  25,191 

Preprint  Notional .  12,875  13,812 

Classified  278,722  285,433 

GRAND  TOTAL .  574,372  585,403 

YEAR  TO  DATE .  1,638,075  1,641,420 

SANTA  MONICA,  CALIF. 

Outlook-e 

ROP  Local .  30.969  29,248 

Preprint  Locol .  10,209  7,100 

ROP  Notional .  6,346  6,090 

Preprint  Notionol .  260 

Classified .  39,318  38,707 

GRAND  TOTAL .  87,102  81,145 

YEAR  TO  DATE .  237,096  232,320 


*lndicates  newspapers  reporting  figures  in 
lines. 
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SCOTTSBLUFF,  NEB. 

Stor-Herold-mS 


ROP  Local . 

28,317 

24,747 

Preprint  Locol . 

5,416 

22,446 

4,008 

34,018 

ROP  Notional . 

2,455 

3,036 

Preprint  Notionol . 

293 

131 

1,132 

Classified 

10,092 

10,713 

GRAND  TOTAL . 

46,573 

22,577 

42,504 

35,150 

YEAR  TO  DATE . 

121,553 

55,746 

118,091 

81,381 

SUTTLE, 

WASH. 

Post-Intelligencer-m 
ROP  Local . 

37,597 

37,529 

Preprint  Local . 

40,650 

43,260 

ROP  Notional . 

20,638 

13,649 

Preprint  Notionol . 

Clossified 

54,984 

1,058 

45,094 

1,427 

113,219 

41,708 

96,272 

44,687 

Times-e 

ROP  Local . 

54,183 

57,791 

Preprint  Local . 

47,743 

71,344 

ROP  Notionol . 

Preprint  Notional . 

20,729 

1,983 

15,076 

1,899 

Clossified . 

64,731 

198 

61,642 

Totol . 

139,643 

49,924 

134,509 

73,243 

Times/Post-Inteliigencer-S 

ROP  local . 

19,638 

20,131 

Preprint  Locol . 

46,318 

640 

21,752 

1,745 

ROP  Notionol . 

6,173 

6,730 

Preprint  Notional . 

10.107 

11,854 

Clossified 

37,312 

37,826 

Total . 

119,548 

640 

98,293 

1,745 

GRAND  TOTAL . 

372,410 

92,272 

329,074 

119,675 

YEAR  TO  DATE . 

..  1,002,863 

242,475 

907,851 

288,816 

Times-mS 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified 

SHREVEPORT,  lA. 

51,642 

..  .  19,165  15,454 

2,598 

8,804 

27,507 

52,596 

22,980 

1,834 

11,481 

32,580 

23,592 

Total.... 

109,716 

15,454 

121,471 

23,592 

Joumot-e 

ROP  local . 

34,958 

26,502 

Preprint  Local . 

5,280 

6,373 

10,839 

4,377 

ROP  Notional . . 

1,732 

858 

Preprint  Notionol . 

516 

Classified 

24,344 

28,164 

Totol... 

66,314 

6,373 

66,879 

4,377 

GRAND  TOTAL.  .. 

..  176,030 

21,827 

188,350 

27,869 

YEAR  TO  DATE... 

535,467 

63,496 

539,294 

75,067 

SOUTH  BEND,  IND. 

Tribune-e 

ROP  Locol . 

39,501 

3,082 

38,280 

3,686 

Preprint  Local . 

4,550 

18,850 

5,200 

27,560 

ROP  Notionol . 

3,459 

3,542 

Preprint  Notional . 

910 

520 

780 

390 

Clossified 

36,6"'’ 

33,492 

Total . 

85,102 

22,452 

81,294 

31,636 

Tribune-S 

ROP  local . 

15,066 

4,080 

15,054 

1,699 

Preprint  Local . 

21,840 

30,420 

12,350 

26,000 

ROP  Notional . 

1,145 

1,131 

Preprint  Notional . 

13,780 

16,250 

Classified . 

14,886 

12,456 

Total.,., 

66,717 

34,500 

57,241 

27,699 

GRAND  TOTAL..., 

....  151,819 

56,952 

138,535 

59,335 

YEAR  TO  DATE- 

....  413,366 

172,224 

380,400 

135,172 

SPOKANE,  WASH. 

Spokesmon-Review-m 


ROP  Local .  28,657  28,733 

Preprint  Local .  6,659  8,397 

ROP  Notionol .  3,656  3,763 

Preprint  Notionol .  73 

Classified .  25,346  24,154 

Total .  64,318  65,120 
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Chronicle-e 


ROP  local . 

28,638 

28,819 

Preprint  Locol . 

3,610 

5,218 

ROP  Notional . 

3,655 

3,763 

Preprint  Notionol . 

29 

Classified 

24,933 

23,786 

Totol . 

60,836 

61,615 

Spokesmon-Review-S 

ROP  local . 

10,328 

10,672 

Preprint  Local . 

4,920 

5,416 

ROP  Notional . 

1,244 

1,434 

Preprint  Notional . 

1,121 

1,589 

Clossified 

13,794 

10,511 

Total . 

31,407 

29,622 

GRAND  TOTAL . 

156,561 

156,357 

YEAR  TO  DATE . 

420,645 

418,720 

Post  Stondord-m 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

Classified 

SYRACUSE 

45,734 

53,701 

3,420 

358 

23,349 

,  N.Y. 

16,603 

45,421 

39,867 

3.142* 

21,287 

16,652 

Total . 

126,562 

16,603 

109,717 

16,652 

Herald  Journol-e 

ROP  Local 

44,218 

7,464 

47,029 

7,047 

Preprint  Locol . 

57,615 

49,498 

ROP  Notionol . 

3,521 

3,253 

Preprint  Notionol . 

312 

Classified . 

23,752 

22,302 

Total . 

129,418 

7,464 

122,082 

7,047 

Herald  Americon-S 

ROP  Local . 

20,925 

365 

20,111 

149 

Preprint  Locol . 

50,796 

42,851 

ROP  Notionol . 

1,117 

992 

Preprint  Notionol . 

10,995 

13,496 

Clossified . . 

19,740 

19,075 

Total . 

103,573 

365 

96,525 

149 

GRAND  TOTAL . 

359,553 

24,432 

328,324 

23,848 

YEAR  TO  DATE.... 

945,098 

54,582 

877,391 

53,972 

TITUSVILLE,  PA. 

Heroid-m 

ROP  Local . 

13,676 

14,269 

Preprint  Locol . 

19,701 

18,408 

ROP  Notionol . 

244 

373 

Classified 

6,603 

6,589 

Totol . 

40,224 

39,639 

YEAR  TO  DATE .... 

106,294 

103,695 

Blode-e 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol . 

Clossified 

TOLEDO,  OHIO 

48,349 

19,800 

2,640 

1,320 

20,883 

49,186 

18,480 

3,213 

792 

20,805 

Total . 

92,992 

92,476 

The  Blode-S 

ROP  Local . 

21,601 

20,672 

Preprint  local 

41,580 

48,576 

ROP  Notionol . 

1,471 

2,279 

Preprint  Notionol . 

15,576 

17,688 

Classified . 

.  14,825 

14,550 

Total . 

95,053 

103,765 

GRAND  TOTAL . 

188,045 

196,241 

YEAR  TO  DATE . 

522,764 

519,366 

TOPEKA, 

KAN. 

Copitol  Journol-m 

ROP  local . 

57,368 

61,680 

Preprint  Lxol . 

22,109 

58,688 

20,087 

55.595  1 

ROP  Notional . 

1,875 

2,470 

Preprint  Notional . 

573 

7,992 

176 

11,512 

Classified 

25,574 

24,583 

Total . 

107,499 

66,680 

108,996 

67,107 

YEAR  TO  DATE . 

285,826 

177,231 

272,31 1 

175,033 
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TORRANCE, 

CALIF. 

Doily  Breeze-e 

ROP  local . 

65,160 

61,600 

Preprint  Locol . 

65.822 

63,476 

ROP  Notionol . 

7,311 

6,039 

Preprint  Notional . 

14,820 

18,070 

ClossiFied.... 

92.136 

90,688 

Totol . 

245,249 

239,873 

YEAR  TO  DATE ... 

682,093 

673,824 

TULSA,  OKLA. 

Tulsa  World-m 

ROP  Locol . 

44,076 

3,013 

46,077 

3,412 

Preprint  Local . 

3,602 

1,439 

9,665 

952 

ROP  Notionol . 

2,493 

3,032 

Preprint  Notional . 

145 

426 

Clossified.... 

34,352 

32,061 

Total . 

84,523 

4,597 

91,261 

4,364 

Tribune-e 

ROP  Locol . 

46,552 

3,013 

46,839 

3,412 

Preprint  Local 

3,545 

1,439 

9,851 

952 

ROP  Notional . 

2,502 

2,986 

Preprint  Notionol . 

145 

426 

Clossified.... 

34,025 

31,616 

Totol . 

86,624 

4,597 

91,718 

4,364 

World-S 

ROP  Locol . 

23,218 

790 

20,015 

Preprint  Lxol 

5,577 

6,272 

ROP  Notional 

2,075 

1,795 

Preprint  Notional . 

2,834 

3.997 

CkmifM.... 

20,812 

20,935 

Total . 

54,516 

790 

53,014 

GRAND  TOTAL.  .. 

225,663 

9,984 

235,993 

8,728 

YEAR  TO  DATE- 

614,915 

26,460 

653,206 

18,074 

TWIN  FALLS 

IDAHO. 

Times  News-mS 

ROP  Lxol .. 

30,362 

34,935 

Preprint  Lxol . 

45,462 

19,484 

48,665 

20,856 

ROP  Notional . 

1,128 

1,188 

Preprint  Notionol . 

4,481 

Clossifiod.... 

18,022 

21,094 

GRAND  TOTAL... 

94,974 

19,484 

110,363 

20,856 

YEAR  TO  DATE.. 

176,442 

36,251 

189,840 

33,796 

WASHINGTON,  PA. 

Observer/Reporter-m 


ROPLocol . 

24,807 

23,115 

Preprint  Lxol . 

23,048 

34,658 

ROP  Notional . 

1,603 

2.175 

Preprint  Notional . 

516 

516 

Classified... 

30,199 

26,712 

Total . 

80,173 

87,176 

Observer-R^xwier-S 

ROP  Lxol . 

8,605 

8,003 

Preprint  Lcn  al 

23,478 

22,446 

ROP  Notional . 

218 

Preprint  National . 

129 

Clossified... 

5,513 

5,930 

Total . 

37,814 

36,508 

GRAND  TOTAL... 

....  117,987 

123,684 

YEAR  TO  DATE.. 

....  302,493 

295,812 

WEST  PLAINS,  MO. 

Doily  Quil|.e 

ROP  local . 

14,635 

12,429 

ROP  Notional . 

571 

841 

Clossified... 

2,591 

3,382 

Total . 

17,797 

16,652 

YEAR  TO  DATE .. 

45,429 

42,607 

WEST  WARWICK.  R.I. 

Kent  County  Daily  Times-e 

ROP  Lxal . 

11,497 

13,396 

ROP  Notional . 

463 

140 

Clossified... 

11,256 

10,984 

Total . 

23,216 

24,520 

YEAR  TO  DATE .. 

N/A 

N/A 

^Indicates  newspapers  reporting  figures  in 
lines. 
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WICHITA  FALLS,  TEXAS 


Times/Record  News-m 

ROP  Local .  35.428  39,818 

ROPNotionol .  1,304  1,578 

Clossifitd .  30,142  30,677 

Totol .  66,874  72,073 

YEAR  TO  DATE .  N/A  N/A 

WINDSOR,  ONT. 

Stor-e 

ROPLocol .  745.691  746,348 

Preprint  locol .  1.076,453  1,155,045 

ROPNotionol  209,110  175,359 

Preprint  Notional .  25,857  48,373 

Clossified...  379,424  371,554 

Total .  2,436,535  2,496,679 

YEAR  TO  DATE .  5,978,936  6,096,31 1 

WINSTON-SALEM,  N.C. 

Joomol*m 

ROPLocol .  53,369  18.075  52,266  12,670 

Preprint  Lotol  8,594  21,144  2,164  37,143 

ROP  Notional  3,136  3,993 

Preprint  Notionol .  1,335  900  3,375 

Clossifittl..,  50,631  _  47,737  _ 

Total .  117,065  40,119  109,535  49,813 

Joumol-S 

ROPLocol .  22,015  21,790 

Preprint  Local  6,891  14,474  4,338  19,942 

ROP  Notional  1,566  1,529 

Preprint  Notional .  10,572  11,880 

Clossified...  14,967  _  18,168  _ 

Total .  56,011  14,474  57,705  19,942 

GRAND  TOTAL .  173,076  54,593  167,240  69,755 

YEAR  TO  DATE .  461,963  137,655  453,741  158,381 


ABC  now  identifies 
papers  in  programs 
on  FAS-FAX  reports 

Newspapers  that  participate  in  the 
Audit  Bureau  of  Circulations’ 
Audited  ZIP/Postal  Code  and  Coupon 
Distribution  Verification  Service  pro¬ 
grams  are  now  identified  for  the  first 
time  in  a  column  that  appears  in  the 
Daily  Newspaper  FAS-FAX  report. 

Daily  newspapers  in  the  United 
States  that  participate  in  the  Audited 
ZIP/Postal  Code  Circulation  Program 
are  identified  with  a  “Z”  under  the 
column  titled  “Special  Services.” 
Participating  Canadian  members  are 
noted  with  a  “P.”  A  “C”  designates 
daily  newspapers  involved  in  the 
Coupon  Distribution  Verification 
Service.  Those  participating  in  both 
programs  carry  both  designations. 

Murdoch  to  sell 
travel  magazines 

News  Corporation  Ltd.,  controlled 
by  Rupert  Murdoch,  has  agreed  to  sell 
its  travel  magazines  to  Reed  Interna¬ 
tional  P.L.C.  of  Britain  for  $825  mil¬ 
lion. 

News  Corp.  will  have  a  pretax 
profit  of  about  $485  million  from  the 
sale  and  expects  to  use  the  funds  to 
reduce  its  long-term  debt. 


Alaskan  paper 
suspends  its 
Saturday  edition 

The  Fairbanks  (Alaska)  Daily 
News-Miner  has  dropped  its  Saturday 
edition  because  of  Alaska’s 
depressed  economic  condition,  presi¬ 
dent  and  general  manager  Charles 
Gray  announced. 

Gray  said  the  paper  expects  to 
resume  seven-day  publication  when 
conditions  improve. 

Publisher  C.W.  Snedden  said, 
“With  rising  operating  costs,  includ¬ 
ing  another  newsprint  price  increase 
announced  for  the  summer,  it  is  a 
matter  of  either  raising  the  cost  of  the 
newspaper  to  our  customers,  or  drop¬ 
ping  our  smallest  edition  of  the  week 
and  leaving  circulation  rates  where 
they  are.” 

Newsday  launches 
anti-drug  program 

Newsday  has  launched  a  multi¬ 
phase  drug  awareness  program  in 
New  York  City  and  Long  Island  pub¬ 
lic  and  parochial  schools.  The  pro¬ 
gram  includes  distribution  of  informa¬ 
tional  videotapes,  a  special  section, 
and  a  contest  for  essays  about  drug 
and  alcohol  addiction. 

Reuters  to  offer 
BNA  information 

Reuters  Information  Services  Inc. 
will  soon  be  marketing  and  distribut¬ 
ing  over  its  international  network 
information  compiled  by  the  Bureau 
of  National  Affairs  under  a  new  four- 
year  agreement. 

The  deal  calls  for  creating  a  joint 
service,  the  Reuter-BNA  Washington 
Report,  which  will  consist  of  both 
Reuter  and  BNA  information  and  be 
offered  to  clients  of  both  companies. 
The  target  audience  will  be  lobbyists 
and  embassy  officials  as  well  as  cor¬ 
porations,  trade  associations  and  law 
firms. 

The  Bureau  of  National  Affairs 
Inc.  is  a  private  company  which 
issues  extensive  daily  reports  on  the 
activities  of  Congress  and  the  admin¬ 
istration. 

The  agreement  is  exclusive  to  Reu¬ 
ters  Information  Services  in  North 
America  and  non-exclusive  else¬ 
where. 

BNA  information  is  currently  avail¬ 
able  over  the  LEXIS  and  Westlaw 
electronic  information  systems,  but 
the  new  service  with  Reuters,  which 
will  be  ready  in  about  six  months,  will 
offer  information  “in  real  time.” 
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Her  personal  focus  is  personal  finance 

Jane  Bryant  Quinn  discusses  ‘Staying  Ahead,’  the  column  she  has 
been  doing  for  the  Washington  Post  Writers  Group  since  1974 


By  Tricia  Drevets 

The  only  thing  Jane  Bryant  Quinn 
ever  wanted  to  be  was  a  newspaper 
reporter.  So  when,  in  1974,  the 
Washington  Post  Writers  Group  asked 
her  to  write  a  syndicated  personal 
finance  column,  Quinn  jumped  at  the 
chance. 

“I  was  happy  doing  what  I  was 
doing  at  the  time,”  recalled  Quinn, 
who  was  then  editor  and  general  man¬ 
ager  of  McGraw-Hill’s  Business 
Week  Letter.  “But  I  had  to  ask 
myself,  what  is  it  you’ve  always 
wanted  to  be?  Here  was  my  chance  to 
be  a  newspaper  reporter.  I  decided  to 
roll  the  dice  and  do  it.” 

Today,  Quinn’s  twice-weekly 
“Staying  Ahead”  column  runs  in 
about  220  papers,  and  she  has  built  a 
reputation  as  a  leading  personal 
finance  and  investment  adviser. 
Quinn’s  name  and  face  are  recogniz¬ 
able  to  many  Americans  not  only 
from  her  newspaper  column  but  from 
her  biweekly  Newsweek  column,  her 
monthly  Woman's  Day  column,  and 
her  television  appearances  —  includ¬ 
ing  her  1980-87  stint  as  business  cor¬ 
respondent  for  CBS  News. 

Tv  is  currently  taking  a  back  seat  in 
Quinn’s  busy  career  while  she  works 
on  her  second  personal  finance  book, 
which  was  planned  originally  as  an 


Jane  Bryant  Quinn 

update  of  her  Everyone’s  Money 
Book  published  in  1978. 

“Sometimes  I  wish  I  was  writing 
about  bats  or  geology,”  Quinn  said 
with  a  laugh.  “Everything  changes  so 
quickly  in  personal  finance  that 
you’re  lucky  if  what  you  write  is  still 
current  when  it’s  published. 

“It  turns  out  that  the  new  book  will 


be  totally  different  from  the  last 
one  ....  Things  exist  [in  money 
management]  today  that  didn’t  exist 
then.  Also,  I  looked  back  at  parts  of 
my  old  book  and  found  that  my  writ¬ 
ing  is  much  simpler  now,  much  less 
wordy.  I  was  mentally  blue  penciling 
half  of  it  out  as  1  was  reading.  So  I’m 
really  starting  from  scratch  with  the 
new  book.” 

Quinn  readily  admits  she  is  a  re¬ 
writer.  “You  have  to  tear  the  copy 
from  my  hands,”  the  columnist  com¬ 
mented.  “I’m  always  editing  and 
rewriting  down  to  the  last  minute.” 

The  greatest  compliment  Quinn 
receives  about  her  work  is  that  she 
makes  complicated  financial  informa¬ 
tion  easy  to  read  and  understand. 
“That’s  the  hardest  part  of  what  1 
do,”  said  the  writer.  “I  work  at  con¬ 
ciseness.  Every  time  you  rewrite 
something,  it  clarifies  your  language 
and  your  thinking.  I’m  always  asking 
myself,  ‘Will  the  reader  understand 
this  word,  this  phrase?”’ 

Quinn  added  that  it  is  important  to 
include  practical  information  in  her 
column  that  readers  can  use  and  act 
upon.  “I  think  that  helps  with  clarity, 
too,”  she  observed. 

Column  topics  come  easily  for 
Quinn.  “Ideas  just  rain  on  me,”  she 
said.  “I  hardly  even  know  where  they 
come  from.  The  column  business  is. 


Proxmire  is  writing  a  twice-weekly  column  for  UFS 


William  Proxmire,  who  served  in 
the  U.S.  Senate  from  1957  to  1988,  is 
writing  a  twice-weekly  column  for 
United  Feature  Syndicate  beginning 
May  15. 

The  twice-weekly  column  will 
debut  in  the  Cincinnati  Post,  Denver 
Rocky  Mountain  News,  Houston 
Chronicle,  and  a  number  of  papers  in 
Proxmire’s  home  state  of  Wisconsin. 

Proxmire  will  concentrate  on  cur¬ 
rent  national  and  international  issues, 
with  a  focus  on  economics.  Also,  the 
columnist  will  give  the  “Golden 
Fleece  Award”  at  least  once  a  month 
to  a  person  or  organization  that 
wastes  federal  funds.  Proxmire 


William  Proxmire  many  years  ago. 


created  the  award  during  his  Senate 
career,  when  he  was  “known  for  his 
emphasis  on  professional  ethics  and 
responsible  use  of  taxpayers’ 
money,”  said  United. 

The  Democrat  began  his  political 
career  in  1950  as  a  member  of  the 
Wisconsin  State  Assembly.  Prior  to 
that,  Proxmire  was  a  reporter  for  the 
Madison  (Wis.)  Capital  Times. 

“I  started  as  a  newspaper  reporter, 
and  after  31  years  in  the  U.S.  Senate, 
I’m  coming  home  to  my  first  love  at 
last,”  stated  Proxmire.  “There’s  so 
much  to  complain  about,  apologize 
for,  and  brag  about  in  this  country.  I 
can’t  wait  to  write  about  it.” 
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above  all,  an  idea  business.  If  you  run 
out  of  ideas,  you’ll  fall  flat.” 

Quinn  gets  ideas  from  news  events, 
conversations,  reading  material,  and 
press  releases.  She  keeps  wire 
baskets  in  her  office  for  each  of  her 
writing  projects  and  fills  them  with 
clippings  and  notes.  The  baskets  are 
continually  spilling  over,  she  said. 

The  columnist  kind  of  backed  into 
her  specialty  of  personal  finance  jour¬ 
nalism.  Although  her  first  job  out  of 
college  in  1961  was  at  Newsweek,  it 
was  a  time  when  hard  news  reporting 
jobs  for  women  were  scarce.  Not  con¬ 
tent  to  be  a  mail  assistant  or 
researcher,  Quinn  found  there  were 
writing  opportunities  for  women  in 
newsletters.  She  soon  found  work  on 
Insider’s  Newsletter,  a  consumer 
publication  published  by  Look  maga¬ 
zine. 

“It  was  a  time  when  people  were 
just  getting  interested  in  the  budding 
field  of  consumerism,”  said  Quinn. 
“One  of  our  free-lancers  was  Ralph 
Nader.  We  were  writing  about  truth  in 
labeling,  truth  in  advertising  —  all  the 
laws  we  take  for  granted  now  ....  1 
landed  right  in  the  middle  of  it.” 

The  future  columnist  tended  to 
write  stories  about  insurance,  credit, 
and  money.  “I  found  I  liked  those 
kinds  of  stories  and  had  a  knack  for 
them,”  said  Quinn,  who  next  worked 


She  writes  weekly  humor  column 


A  weekly  humor  column  called  “In 
a  Nutshell”  is  being  syndicated. 

Barbara  Naness  began  the  feature 
in  the  Staten  Island  (N.Y.)  Register 
five  years  ago,  and  it  now  also 
appears  in  California,  Illinois,  New 
Mexico,  and  Oregon  newspapers. 

“In  a  Nutshell”  covers  topics  such 


//m.. 

Barbara  Naness 

as  a  senior  editor  at  Look’s  Cowles 
Book  Company  before  moving  to  the 
Business  Week  Letter.  There,  Quinn 
noted,  she  became  “100%  submerged 
in  personal  finance.” 

Today,  Quinn  works  primarily  out 
of  her  home  office  in  North  Salem, 


as  dieting,  working  women,  birth¬ 
days,  Elvis  Presley,  the  geographic 
illiteracy  of  many  Americans,  and  the 
general  “mixed-up”  nature  of  the 
world. 

“A  world,”  wrote  Naness,  “where 
you  drive  on  a  parkway  and  park  on  a 
driveway  .  .  .  where  the  left  side  of 
the  brain  controls  the  right  side  of  the 
body  and  vice  versa  ...  a  world  in 
which  chili  is  hot.  Red  Hots  are  cold, 
and  God  only  knows  what  freezer 
bum  really  is.” 

The  700-word  column  recently  won 
a  second-place  prize  in  the  New  York 
Press  Association’s  1988  Better 
Newspaper  Contest.  Naness  —  who 
is  a  Register  reporter,  too  —  has  also 
received  other  awards  from  the 
NYPA,  New  York  State  Bar  Associa¬ 
tion,  etc. 

Naness  is  based  at  1 19  Washington 
Ave.,  Staten  Island,  N.Y.  10314. 

N.Y.  “I  go  into  my  office  at  News¬ 
week  about  eight  days  a  month,”  she 
estimated,  “to  pick  up  files,  research, 
and  do  interviews,  but  my  home  is  my 
office.  I  need  a  lot  of  concentration 
when  I  write  ....  And  nothing  beats 
(Continued  on  page  48) 


That's  a  fact.  It's  also  a  fact  that  bridal  business  is  big  busi¬ 
ness  these  days. 

Our  25-feature  BRIDES  AND  BOUQUETS  supplement  in¬ 
cludes  art  and  infographics,  to  help  you  court  those  readers. 
And  our  WEDDING  BELLS  MINI  has  13  features,  seven  with 
art,  to  give  your  nuptial  news  the  ring  of  truth. 

We've  wrapped  up  everything  you  need  from  trousseaus  to 


honeyiTKKin  travels,  from  etiquette  to  catering.  For  a  perfect 
union,  order  our  exclusive  bridal  ColorFoto,  toa 
Call  toll-free  800-445-4555*  for  free  sampl^  of  our  BRIDES 
AND  BOUQUETS  and  WEDDING  BELLS  MINI,  just  two  of  our 
25  Special  Feature  Packages. 

They  take  the  cake  when  it  comes  to  increasing  readership 
and  revenues. 


Post  Office  Box  190  •  San  Diego,  CA  92T12 

*Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
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(Continued  from  page  47) 
getting  my  cup  of  coffee  and  plugging 
into  my  word  processor  while  others 
are  starting  their  morning  commute  to 
work.” 

The  columnist’s  research  assistant 
since  1978  has  been  Virginia  Wilson, 
whom  Quinn  describes  as  an  excel¬ 
lent  reporter  in  her  own  right.  “I 
know  many  writers  have  researchers 
whose  names  never  see  the  light  of 
day,”  Quinn  said,  “but  Virginia  gets 
an  internal  byline  in  the  column.  It’s 
recognition  for  her  and  disclosure 
when  she  has  helped  me  with  a  col¬ 
umn.” 

Quinn  covers  and  reports  on  trends 
and  new  ideas  in  personal  finance,  but 
her  advice  to  readers  is  simple.  “My 
feeling  is  very  strong  that  you 
should  truly  understand  what  you  are 
investing  in,”  she  stated.  “I  think 
people  get  the  idea  that  more  compli¬ 
cated  investments  are  better,  and 
they  make  the  mistake  of  putting  it  all 
into  a  financial  planner’s  hands.  I  say 
you’ve  got  to  understand  it  yourself 
before  you  go  to  a  planner.” 

Tricia  Drevets  is  a  Chicago-based 
free-lancer  who  writes  periodically  for 
E&P. 


“ALL  IT  TAKES  IS 
GUTS!” 

And  Walter  Williams  has  plenty. 
He’s  provocative,  controversial, 
and  regularly  challenges 
conventional  thinking  in  his  weekly 
column  “A  Minority  View.” 

The  outspoken  Williams  is  an 
economist  by  training,  a  former  inner- 
city  street  kid  by  circumstance,  and  a 
columnist  by  choice. 

Find  out  why  his  readers  think  he  is  a 
breath  of  fresh  air  with  a  free  trial 
subscription.  By  mail  or  AP 
DataFeature  wire.  Write  Andy 
Seamans  at  Heritage  Features 
Syndicate,  214  Massachusetts  Ave., 
N.E.,  Washington,  D.C.  20002,  or 
phone  (202)  543-0440. 


The  financial  packages  that  work 
best  for  most  small  investors  are  the 
simple  ones,  according  to  Quinn, 
including  money  market  mutual 
funds,  treasuries,  and  “good  old- 
fashioned  growth  stock  mutual 
funds.”  She  added,  “If  you’re  a  long¬ 
term  investor  —  investing  for  your 
kids’  education  or  for  your  own  retire¬ 
ment  —  you  don’t  need  all  those  fancy 
packages.” 

Quinn  sees  a  reticence  on  the  part 
of  small  investors  to  get  back  into  the 
stock  market  after  the  October  1987 
crash.  “I’ve  never  covered  a  market 
like  that,  and  I  probably  never  will 
again,”  she  said  of  the  pre-crash  mar¬ 
ket.  “It  was  insane  that  people  stayed 
in  that  market.  I’ll  never  understand 
that.  I  didn’t  expect  a  crash,  but  I 
certainly  expected  a  decline. 

“I  suppose  people  felt  they  didn’t 
want  to  get  out  too  soon,  but  I  say 
nobody  ever  went  broke  selling  too 
soon.” 

Quinn  advises  today’s  beginning 
investors  to  first  build  up  a  cash  cush¬ 
ion.  “You  may  very  well  need  that 
cushion,”  she  pointed  out.  “These 
are  worrisome  times.  Also,  I’m 
always  preaching  about  not  neglect¬ 
ing  basic  needs  such  as  life  insurance, 
and  people  don’t  take  enough  advan¬ 
tage  of  tax-deferred  retirement 
accounts. 

“Baby  boomers  are  having  their 
children  later  in  life,  so  they  will  be 
paying  for  their  kids’  college  educa¬ 
tion  later  in  life,”  Quinn  continued. 
“People  used  to  have  10  to  15  years 
after  their  kids  were  grown  to  save  for 
their  retirement.  Today  it  is  critically 
important  for  parents  to  save  money 
while  raising  their  children.” 

The  mother  of  two  sons  and  three 
stepchildren,  the  youngest  of  whom  is 
a  college  freshman,  Quinn’s  personal 
interests  range  from  reading  and  gar¬ 
dening  to  the  study  of  pre-Columbian 
civilizations  in  Mexico.  The  traveling 
Quinn  and  her  husband  enjoy  is  on 
hold  while  she  is  writing  her  book. 

“I  have  all  these  frequent  flyer 
miles  built  up,  and  we’re  not  going 
anywhere,”  she  lamented.  “I’ve 
advised  readers  to  use  their  miles  up 
because  of  the  changing  airline  poli¬ 
cies,  but  I  can’t  take  my  own  advice.” 

The  Quinn  family  did  take  a  three- 
week  African  safari  after  she  finished 
her  first  book,  and  Quinn  noted  that 
“we’ll  all  have  to  take  another  big, 
marvelous  trip  after  this  book  is 
done.” 

New  books  released 

50  Great  Years  of  Hollywood 


TEEING  OFF _ 

Putting  on  a  slope 

When  putting  on  a  slope  most 
professionals  have  learned  to  assess 
the  green  to  see  if  it  is  "slow"  or  "fast." 
The  slope  can  usually  be  gauged  by 
viewing  the  green  about  10  feet  y 
behind  the  tHil  with  the  eye  as  / 

close  to  the  ground  as  possible.  / 

If  a  clear  picture  cannot  be  / 
obtained  from  there,  the  / 
putting  line  can  be  / 
checked  from  behind  / 
the  hole.  The  /  A 

green's  slope  can  /  X 

also  run  /  /, 

lengthways.  /  /V/ 


SOURCE:  'Golfing  School,'  Eddie  Bvehenough  Copley  News  Sefvice'Oan  Chftord 

A  graphic  that  offers  golf  tips  is  being 
distributed  by  Copley  News  Service  os 
port  of  its  Fillers  &  Graphics  and  Sports 
packages,  which  are  available 
weekly,  every  other  week,  or  monthly. 
'Teeing  Off'  is  illustrated  by  Dan  Clif¬ 
ford  of  the  Miami  Herald. 

Movies  has  been  published  by  USA 
Today  Books. 

The  paperback  includes  capsule 
criticism  from  Jack  Garner,  the 
Rochester  (N.Y.)  Democrat  and 
Chronicle  staffer  who  is  the  chief  film 
reviewer  for  Gannett  News  Service; 
and  Mike  Clark,  the  USA  Today 
movie  reviewer  whose  work  is  also 
carried  by  the  news  service.  GNS 
entertainment  editor  Hollis  Engley 
edited  the  book. 

The  news  service  sent  the  750 
reviews  (15  a  year)  in  the  paperback 
to  all  Gannett  papers,  said  GNS  man¬ 
aging  editor/features,  graphics  and 
photography  J.  Ford  Huffman.  The 
movie  book  has  also  been  made  avail¬ 
able  as  a  premium  to  video  rental 
chains  and  others. 

In  other  book  news,  Perigree  has 
released  The  All-New  Hints  from 
Heloise  by  King  Features  Syndicate 
columnist  Heloise. 

Longstreet  Press  has  published  two 
paperbacks  by  King  humor  columnist 
Lewis  Grizzard.  One  is  Lewis  Griz- 
zard  on  Fear  of  Flying  and  the  other  is 
called  Lewis  Grizzard’ s  Advice  to  the 
Newly  Wed  (if  you  start  from  the 
front)  and  Lewis  Grizzard’ s  Advice  to 
the  Newly  Divorced  (if  you  start  from 
the  back).  Mike  Lester  illustrated  the 
books. 

Also,  St.  Martin’s  this  month  is 
publishing  Single  File:  How  to  Live 
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Happily  Forever  After  With  or  With¬ 
out  Prince  Charming  by  Los  Angeles 
Times  Syndicate  columnist  Susan 
Deitz. 

And  May  17  is  William  Morrow’s 
publishing  date  for  Don’t  Worry,  He 
Won’t  Get  Far  on  Foot:  The  Autobio¬ 
graphy  of  a  Dangerous  Man  (see 
E&P,  February  6  and  November  26, 
1988).  In  the  book,  cartoonist  John 
Callahan  talks  about  the  auto  accident 
that  left  him  paralyzed,  his  recovery 
from  alcoholism,  and  his  magazine 
and  newspaper  drawing  career. 

The  autobiography  is  being  serial¬ 
ized  by  Mother  Jones  magazine. 

New  York  magazine  reported  that 
actor  William  Hurt  is  negotiating  the 
rights  to  turn  the  Callahan  book  into  a 
one-man  Broadway  show,  and 
Publisher’s  Weekly  wrote  that  a 
movie  may  be  in  the  works  as  well. 

Also,  Callahan  is  being  featured  in  a 
Disney  anti-drinking  video  aimed  at 
high  school  students. 

‘Garfield’  first  in  poll 

“Garfield”  by  Jim  Davis  of  United 
Feature  Syndicate  was  the  winner  of  a 
recent  Chicago  Sun-Times  comics 
survey,  with  81%  of  the  7,882  respon¬ 
dents  saying  they  always  read  it. 

The  next  four  finishers  were  “The 
Family  Circus”  by  Bil  Keane  of  King 
Features  Syndicate,  80%;  “Marma- 
duke”  by  Brad  Anderson  of  United, 
71%;  “Crankshaft”  by  Tom  Batiuk 
and  Chuck  Ayers  of  Creators  Syndi¬ 
cate,  70%;  and  “Marvin”  by  Tom 
Armstrong  of  North  America  Syndi¬ 
cate,  70%. 

Also,  “One  Big  Happy”  by  Rick 
Detorie  of  Creators  finished  first 
when  readers  were  asked  what  new 
comic  they  wanted  in  the  Sun-Times. 


Theft  charges  levied 

Former  Museum  of  Cartoon  Art 
curator  Sherman  Krisher  has  been 
arrested  for  stealing  an  estimated 
$100,000  to  $150,000  worth  of  original 
artwork  from  the  Rye  Brook,  N.Y.- 
based  museum. 

Twenty-nine  “Dick  Tracy”  strips 
by  the  late  Chester  Gould,  77  “Prince 
Valiant”  comics  by  the  late  Hal  Fos¬ 
ter,  and  10  Walt  Disney  animation 
cells  have  been  discovered  as  miss¬ 
ing,  said  museum  founder/chairman 
of  the  board  Mort  Walker. 

The  Westchester  County  (N.Y.) 
district  attorney’s  office  is  charging 
Krisher,  27,  with  grand  larceny  in  the 
second  degree.  The  Connecticut  resi¬ 
dent  was  released  without  bail. 

Krisher  had  been  with  the  museum 
for  seven  years  when  he  left  the  cura¬ 


tor  post  in  January,  immediately  after 
cartoon  art  dealers  tipped  the 
museum  off  to  the  stealing.  Walker 
said  the  museum  hadn’t  known  about 
the  thievery  before  because  the  miss¬ 
ing  comics  were  all  stored  in  the 
archives,  which  Krisher  was  in 
charge  of. 

Some  of  the  stolen  comics  have 
been  located  at  cartoon  art  dealers, 
noted  Walker,  but  none  have  been 
recovered  yet. 

Walker  —  creator  of  the  King  Fea¬ 
tures  Syndicate-distributed  “Beetle 
Bailey”  and  “Hi  and  Lois”  —  said 
the  theft  of  the  comics  was  a  “tremen- 
dous  loss”  to  the  15-year-old 
museum,  which  has  about  70,000 
items  in  its  collection. 

He  did  say  that  publicity  from 
the  theft  has  made  more  people  aware 
of  the  museum,  helping  to  increase 
attendance  60%  over  last  year.  The 
theft,  added  Walker,  has  also  made 
more  people  aware  of  just  how  valu¬ 
able  cartoon  art  has  become. 

“Dick  Tracy,”  created  by  Gould  in 
193 1 ,  is  now  done  by  Max  Collins  and 
Dick  Locher  of  Tribune  Media  Ser¬ 
vices.  “Prince  Valiant,”  started  by 
Foster  in  1937,  is  currently  handled 
by  John  Cullen  Murphy  and  Cullen 
Murphy  of  King. 

— David  Astor 


Competition  for  kids 

Entries  for  the  Museum  of  Cartoon 
Art’s  1989  Children’s  Cartoon  Con¬ 
test  are  due  by  May  3 1 . 

There  are  four  categories:  17  and 
under,  14  and  under,  1 1  and  under, 
and  8  and  under.  First  prize  in  each 
category  is  $100;  an  original  “Beetle 
Bailey,”  “Hi  and  Lois,”  or  “Hagar 
the  Horrible”  daily  strip  signed  by  the 
artist;  an  autographed  copy  of  Mort 
Walker’s  Lexicon  of  Comicana;  a 
museum  T-shirt;  and  publication  in 
Cartoonist  Profiles  magazine. 

All  winning  entries  will  be  ex¬ 
hibited  at  the  museum,  which  is  based 
at  Comly  Ave.,  Rye  Brook,  N.Y. 
10573. 

Rich  starts  a  hotline 

“Celebrity  Teen  Talk  Hotline,” 
which  offers  callers  celebrity  news 
and  interviews  of  interest  to  teens, 
has  been  introduced. 

It  is  a  spinoff  of  the  weekly  “Cele¬ 
brity  Teen  Talk”  column  self-syndi¬ 
cated  by  21-year-old  Jason  Rich,  who 
is  based  at  Riverview  Terrace,  Irving¬ 
ton,  N.Y.  10533. 

A  portion  of  the  hotline’s  proceeds 
are  being  donated  to  children’s  chari¬ 
ties. 


When  your  readers  make  something, 
you  make  money. 


U-BILD  is  easy  money.  A  sure 
thing  for  building  revenues, 
while  giving  do-it-yourselfers 
a  unique  reason  to  read  your 
paper  regularly. 

The  deal  couldn't  be  simpler: 
no  contracts  to  sign,  nothing  to 
buy,  not  even  any  bookkeeping, 
just  run  our  free,  Do-It-Yourself 
features  in  your  publication- 
selecting  the  format  best  suited 
to  your  pages. 

Every  time  a  reader  orders 
a  project  plan  through  your  pub¬ 
lication,  you  earn  a  25%  com¬ 
mission  on  the  sale.  That's  all 
there  is  to  it:  neat,  simple. 


effortless. .  .and  lucrative. 

For  40  years,  U-BILD  has  been 
the  leading  syndicator  of  wood¬ 
working  and  handicraft  columns. 
We  offer  over  1,000  project  ideas. 
Everything  from  home  improve¬ 
ment  to  toys. .  .with  new  projects 
being  added  all  the  time. 

Try  U-BILD.  See  how  it  boosts 
readership  and  revenues.  For 
more  Information  and  samples, 
call  l-800-82U'BILD.  In  California 
818-785-6368. 

U-MdM 
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Secret 

{Continued  from  page  24) 


The  opinion  contends  the  Legisla¬ 
ture  can,  through  its  own  rules  of 
conduct,  supersede  a  ballot  initiative 
and  hold  closed  meetings,  except  for 
votes  on  bills. 

Terry  Francke,  general  counsel  for 
the  California  Newspaper  Publishers 
Association,  told  the  Mercury  News 
he  believed  the  courts  would  take  a 
dim  view  of  such  reasoning. 

“Courts  generally  don’t  like  a 
repeal  by  implication,  which  is  what 
this  is,”  he  added.  “It’s  government 
by  surprise,  but  I  guess  the  gauntlet  is 
down.” 


$120,000  donation 
to  Hartford  Hospital 

The  Hartford  (Conn.)  Courant,  the 
Hartford  Courant  Foundation  and  the 
Times  Mirror  Company  of  Los 
Angeles  have  made  a  joint  contribu¬ 
tion  of  $120,000  to  Hartford  Hospital 
to  help  finance  installation  of  a 
nurses’  station  in  the  hospital’s  new 
Cardiovascular  Surgical  Intermediate 
Care  Unit. 


Former  Dow  Jones 
president  set  to 
acquire  biz  journals 

Shaw  Publishing,  a  Charlotte,  N.C.- 
based  joint  venture  involving  retired 
Dow  Jones  president  Ray  Shaw,  his 
two  sons  and  Oklahoma  Publishing 
Co.,  has  entered  deals  that  eventually 
could  give  it  a  controlling  interest  in 
American  City  Business  Journals,  a 
chain  based  in  Kansas  Citv 

The  agreements  also  call  for  Ray 
Shaw  to  become  chairman  and  chief 
executive  of  the  American  City. 

One  transaction,  valued  at  $22.25 
million,  involves  Shaw’s  acquiring  a 
30%  stake  in  ACBJ.  The  company’s 
two  founders,  Michael  K.  Russell  and 
William  Worley,  will  sell  their  42% 
interest  back  to  the  company  in 
exchange  for  notes.  Shaw  will  then 
purchase  one  million  newly  issued 
shares  for  $22.'  ’  each. 

The  second  transaction  involves 
Shaw  being  given  the  option  to 
acquire  the  21%  stake  in  American 
City  held  by  E.W.  Scripps  Co.  for 
$19.7  million,  or  $23.25  a  share.  The 
option  cannot  be  exercised  for  a  year. 

The  transactions  would  block 
an  attempt  by  TA  Associates  of  Bos¬ 
ton  to  take  over  American  City. 


Rejects 

(Continued  from  page  25) 


two  days  the  depth  of  interpretation 
of  such  an  important  phrase  was 
negligible.” 

In  January,  Vermont  began  a  two- 
year  experiment  allowing  cameras 
and  tape  recorders  in  all  state  court¬ 
rooms.  Still  or  video  photography  is 
not  allowed  during  recesses  or 
adjournments  unless  specifically  per¬ 
mitted  by  a  judge;  however,  Rand 
took  a  picture  of  1 5-year-old  Kevin 
Fletcher  before  Hudson  entered  the 
courtroom. 

Norman  Runnion,  managing  editor 
of  the  Reformer,  said  he  would  have 
been  surprised  if  Hudson  had  ruled 
differently. 

“This  whole  episode  was  a  stupid, 
and  in  my  opinion,  irresponsible 
waste  of  the  court’s  time  and  of  the 
public’s  money,”  Runnion  said. 

Public  Defender  David  Reid  filed 
the  contempt  motion  after  the  Refor¬ 
mer  and  Herald  published  Fletcher’s 
photograph  March  4.  Both  newspa¬ 
pers  withheld  publishing  the  photo¬ 
graphs  until  after  the  Vermont 
Supreme  Court  had  ruled  that  the 
case  against  Fletcher  should  be  open 
to  the  public.  _ AP 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classifieil  Advertising 

ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


_ HUMOR _ 

HILARIOUS  look  at  contemporary  life. 
IN  A  NUTSHELL  will  keep  your  readers 
laughing  every  week.  Award-winner, 
5-year  track  record.  700  words.  Free 
samples,  rates.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


MISCELLANEOUS 

FREE  FEATURES  -  Camera  ready  or 
MAC  Disk.  Health,  Consumer  Watch 
Columns  Iw  Esther  Peterson,  Editorial 
Cartoons,  Photos,  Food,  TV,  and  more. 
Free.  Contact:  NEWS  USA,  1199 
National  Press  Building,  Washington, 
DC  20045;  (202)  682-2400. 


_ REMODEUNG _ 

ON  THE  HOUSE,  popular  weekly  column 
on  remodeling  BY  TWO  EXPERTS.  For 
samples,  costs,  (415)  283-0350. 


Classified  Advertising 
Editor  &  Publisher 
11  West  19th  St. 
New  York,  NY  10011 
(212)  675-4380 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service.  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


NEWSPAPER  BROKERS 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
812  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  8937  Laguna  Place  Way 
Elk  (3rove,  CA  95758 
(916)  684-3987 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


NEWSPAPER  BROKERS 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend.  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86.  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

60-1-  -  year-old  military  publication  in 
high  growth  market  -  not  a  civilian 
enterprise.  Annual  gross  $500,000. 
Positive  cash  flow.  Asking  $600,000. 
Terms  possible  for  qualified  buyer. 
Reply  to  Box  3802,  Editor  &  Puulisher. 


DISNEY  WORLD  Area-Free  publication, 
strong  distribution  through  hotels, 
$157,500  gross.  $145,000  price. 
Excellent  terms  for  qualified  buyer. 
(407)  331-7149. 


FIFTEEN  TEXAS  WEEKLIES  for  sale, 
most  because  of  retirement  with  no 
children  to  carry  on.  $5,000  down  to 
$500,000  down,  send  for  list.  Many 
owner-financed.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc.,  1801  Exposi¬ 
tion  Blvd.,  Austin,  TX  78703.  (512) 
476-3950. 


High  growth  market.  CounN  seat.  Close 
to  metro  area.  $950,000  g^ross, 
$150,000  cash  flow.  Western  US. 

Jim  Webster  (214)  722-3030. 

MASSACHUSETTS  weekly  priced  at 
annual  sales  of  $250,000. 

Please  write: 

BARRY  FRENCH,  Broker-Appraiser 
Ashlawn  Road,  Assonet,  MA  02702. 


NEWSPAPERS  FOR  SALE 


MIDWESTERN  WEEKLY  GROUP, 
grossing  $960,000,  6-unit  press  centr¬ 
al  plant.  $1.1  million. 

NORTHEASTERN  SUBURBAN 
GROUP,  high  demo  neighborhoods, 
excellent  central  plant,  good  growth 
record,  grossing  $2.5  million.  $3.5 
million  includes  real  estate. 

TREMENDOUS  GROWTH  POTENTIAL 
for  Carolina-Virginia  specialty  publica¬ 
tion.  Grossed  $132,000  first  year. 
Market  barely  tapped. 

2  EXCLUSIVE  IOWA  county  seat  bi¬ 
weeklies  with  web  plant.  Grossing  $1 
million.  $1.4  million  with  terms. 

MIDWESTERN  LIFESTYLE  tabloid 
weekly,  43,000  free  newsstand  distri¬ 
bution.  Growing,  gross  up  $150,000  in 
19B7  to  $685,000.  Handsome,  well 
accepted  product.  $800,000  with 
$265,000  down,  terms. 

OHIO  SUBURBAN  in  high  demographic 
area.  Top  40  metro  market.  Excellent 
cash  flow  of  $320,000  gross.  With  real 
estate.  $400,000.  $150,000  down, 
terms. 

EXCLUSIVE  OZARKS  county  seat  week¬ 
ly,  good  cash  flow,  4,000  i^id  circula¬ 
tion,  well  equipped,  growing  area,  real 
estate  included  in  $340,000  price. 

MISSOURI  OZARKS  weekly  and  shop¬ 
per,  $232,000  gross,  building,  for 
$260,000.  Terms. 

For  details  on  any  of  these  newspapers, 
please  contact: 

JAMES  C.  STERLING 
Bolitho-Sterling 
Newspaper  Service 

PO  Bex  492,  Bolivar,  MO  65613 


MONTHLY  BINGO 
NEWSPAPER 
$1500-  $4000 

Opportunity  to  own  your  own  franchised 
newspaper  at  unusually  low  initial 
investment  compared  to  potential 
profit!  Call  us  re:  Cleveland,  Cincinnati, 
New  Orleans,  Dallas,  Atlanta,  Minnea¬ 
polis,  Norfolk,  Pittsburgh;  Chicago, 
Maine,  and  other  markets.  Call  collect 
(206)  527-4958  or  write  Bingo  Bugle 
Development,  7522  -  20th  NE.  Seattle, 
WA  98115. 


OPPORTUNITY  of  a  lifetime  for  Couple 
with  $50,000  Down.  Small  L.A.  Metro 
Paper  with  Tremendous  Growth  Poten¬ 
tial.  Box  3775,  Editor  &  Publisher. 


PROFITABLE  SMALL  TOWN  newspaper 
in  growing  coastal  northern  California 
community.  Comfortable  living  in  excel¬ 
lent  environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 


Classified  Advertisers:  If  you  don’t  see  a  category  that 
fits  your  needs,  piease  cali  us  at  (212)  675-4380. 
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NEWSPAPERS  FOR  SALE 


TWO  WEEKLY  newspapers  in  Gunnison 
and  Crested  Butte,  Colorado.  The 
Gunnison  Country  Times  and  the  Mt. 
Crested  Butte  Sun.  Price  -  1-1/2  x 
gross.  Combined  paid  circulation 
4,900.  Own  building,  four  (4)  unit  Goss 
Community  Press  and  equipment.  Prin¬ 
cipals  only  -  inquire  at  PO  Box  1933, 
Midland,  Texas  79702.  No  option  - 
some  terms. 


Two  weekly  newspapers  in  the  west. 
Both  in  growth  areas.  One  with  its  own 
press,  other  prints  out.  4,000  circula¬ 
tion  with  $4C0.000  gross,  3,000  circu¬ 
lation  with  $32b,000  gross.  Priced  at 
$1.3  million  including  accounts  receiv¬ 
able.  Write  Box  3817,  Editor  & 
Publisher. 


WEEKLY  FREE  circ.  Eastern  Long 
Island .  1 0  yrs.  old .,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 


WELL-ESTABLISHED,  20th  year,  east¬ 
ern  San  Diego  county  adjudicated  week¬ 
ly.  3.500  paid  subscribers  with  great 
potential.  $125,000.  Box  3791,  Editor 
&  Publisher. 


ZONE  2,  established  quality  shopper, 
limited  community  news,  excellent 
management  systems  and  financial 
data.  Excellent  cash  flow  on  gross  sales 
of  $750,000  plus.  $900,000  selling 
price  includes  news  building,  receiv¬ 
ables  and  state-of-the-art  equipment. 
Cash  buy-out  preferred.  Send  inquiries 
to  Box  3774,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


Am  interested  in  BUYING  a  small 
NEWSPAPER  or  an  equiW  interest  with 
active  participation.  (415)  435-3990. 


Community-minded  couple  with  many 
years  of  newspaper/business  experience 
f.aeks  weekly  newspaper  with  revenues 
of  up  to  $1  million.  Prefer  East  Coast 
location  but  will  consider  others.  We  are 
very  serious  and  ready  to  move.  Contact 
R.  Deissig,  242  Stanton  Mountain  Rd., 
Lebanon,  NJ  08833.  (201)  236-6172. 


Consider  selling  your  newspaper  and 
have  a  circulation  of  over  4,000.  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


PUBLICATIONS  FOR  SALE 


ESTABLISHED  ANNUAL  Connecticut 
relocation  magazine  grossing  170K. 
Options  for  sale.  Inquiries:  W. 
Donahue,  Creative  Publishing,  PO  Box 
6039,  Peabody,  MA  01961-6039. 


MISSISSIPPI  Magazine.  Profitable, 
statewide  bimonthly  lifestyles  magazine 
for  sale.  Needs  business  manager  with 
marketing  skills.  Contact  Richard  B. 
Roper,  264  Highland  Village,  Jackson, 
MS  39211.  (601)  982-2200. 


SCHOLARSHIPS 


JUNIOR/SENIOR  college  journalism/ 
English  majors  with  a  flair  for  humor 
writing  apply  for  $1,000  Joe  Aaron 
Memorial  Scholarship.  Compose  own 
application.  Accompany  it  with  work 
samples  and  send  to  Evansville  Courier, 
do  Scholarship,  201  NW  Second  St., 
Evansville,  IN  47708.  Deadline:  July 
1,  1989 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


America’s  leading  newspaper 
telemarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 


A  newspaper  deserves 
THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 


CIRCULATION  CONCEPTS 
Telemarketing  Specialist  in  the  news¬ 
paper  industry  with  computerized  dial¬ 
ing  systems,  watts  lii'es  and  national 
references.  Robert  Miller  or  Deborah 
Sullivan  l-(800)-S34-9640.  (303) 
795-7380. 

DAILY  &  WEEKLY  NEWSPAPERS. 


KEVIN  S.  PAPPERT 
(313)  683-2963 


J.  BLENKARN  HOLDINGS 
Inquire  about  our  fresh  approach.  Cana¬ 
da's  foremost  authority  in  circulation 
telemarketing  is  now  available  in  the 
U.S.A.  Jeff  Blenkarn  (514)  227-6478. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts” 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


SERVICE  &  REPAIR 


WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation,, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
26484,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


HORIZONTAL  DPS  Companica  camera 
model  C-650-D.  Good  condition. 
$3,000.  Contact  Edward  Faile,  The 
Ruston  Daily  Leader,  PO  Box  520, 
Ruston,  LA  71273-0520,  (318) 
255-4353. 


SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKOptical  213/372-0372. 


COMPUTERS 


Compugraphic  One  System.  LSI-40. 
Dual  system  22  terminals.  Editorial  & 
Classified.  Billing.  Printer.  Complete. 
To  Inspect  &  Bid  call  Bill  Cochrane 
(409)  744-3611. 

COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


Selling  Supplies? 
Buying  or  Selling 
Usra  Equipment? 


Whether  it’s  a  press,  phototypesetting  or 
mailroom  equipment,  camera  and  dark¬ 
room  equipment  and  supplies,  or  com¬ 
puters  and  computer  software,  you’ll  find 
better  prospects  and  better  buys  in  E&P 
Classified. 

Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to: 

Editor  &  Publisher 

11  West  19"’  St. 

New  York,  NY  10011 
(212)  675-4380 


When  you  need  Classified, 
we're  here — every  week! 
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Use  this  handy  order  form  to  order: 

1989  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Oct.,  i988) 

1989  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  May,  1989) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1989  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1989  Edition  $70  per  copy  □  Buik  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ _ _ 

Nature  of  Business _ 

Address _ _ Ste./Apt. _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


EQUIPMENT  &  SUPPLIES 
INK  TANKS 


EQUIPMENT  &  SUPPLIES 
PNC  rOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


Three  2500  gallon  Ink  Tanks  -  Best 
offer.  Contact  Klaus  Rombach, 
Purchasing  Mgr,  Press-Enterprise  Co. 
(714)  782-7627. 


_ MAILROOM _ 

108  Baldwin  CNTVR;  6/1  Muller  MLR 
227S  inserter  (818)  885-5995. 


For  sale  INSERTER 
NEWSPAPER  STUFFER 
KANSA  320 
No.  2  station 
best  offer 

Call  Doug/Lisa/Carol 
(201)  772-2121. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


MAILROOM  EQUIPMENT  FOR  SALE 

2  I  DAB  NS550  Counter  Stackers 
1  Nolan-Jampol  Bottom  Wrap 

All  in  good  working  condition.  Make  an 
offer.  (Contact  Mark  Jump,  The  Ledger, 
(813)  687-7000. 


Muller  227  inserter.  6  into  1  configura¬ 
tion  with  auto  reject.  Very  good  condi¬ 
tion.  Available  now,  in  Atlanta. 

ONE  Corporation 

(404)  458-9351  Telex  700563 


RECONDITIONED  or  remanufactured 
48-P  and  72-P  Harris  Graphics  insert¬ 
ing  machines.  Immediate  availability. 
Contact  Harris  Graphics  (513) 
278-2651  and  ask  for  Roger  Miller. 


NEWSPAPER  RACKS 


Have  new  or  used  Newspaper  Racks? 
Sell  them  HERE 

through  E&P  Classified  Advertising. 
Call  or  Write: 

Classified  Advertising  Dept. 
Editor  &  Publisher 
11  West  19th  St. 

New  York.  NY  10011 
(212)  675-4380 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St..  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

AUTOLOGIC  -  APS  5  and  Micro  5 
typesetters.  Certified  for  Autologic 
maintenance.  Also  available,  tape 
drives,  diskdrive  5,  10,  40  MBs.  Supp¬ 
ly  and  take  up  cassettes.  Complete 
darkroom  adaptors.  Online  transports 
with  PC  13  space  processor. 

Jerry  Fingerlos  (707)  586-0904. 


FOR  SALE:  8  compugraphic  MOT 
350s,  Advantage  II  and  840O  with  30 
fonts  and  H&J  controller,  Kodak  proces¬ 
sor.  Will  sell  as  one  or  separately.  Best 
offer.  Call  Jim  Webb,  (215)  367-6041. 

FOR  SALE: 

Compugraphic 
7500  EDITWRITER 
plus 

7200  Headliner  Unisetter,  Jr. 

Must  sell  -  best  offer. 

Call  Ooug/Lisa/Carol 
(201)  772-2121. 


LOG  E  PC  1800  PROCESSOR  with 
water  saver,  like  new,  $8,000; 

LOG  E  PC  13  RC  Processor,  good  condi¬ 
tion,  $4250. 

BOB  WEBER  (216)  831-0480. 

FAX  LINE  (216)  831-1628 


MCS  8400,  Typesetter  Only,  $8,500; 
MCS  100  Front  end,  1  terminal,  512K, 
2  Floppy  drives,  $4000; 

MCS  100  WORKSTATION,  Monitor  and 
Keyboard,  $1500. 

BOB  WEBER  (216)  831-0480. 

FAX  LINE  (216)  831-1628 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 


TO  DONATE:  Varitypers:  One  5900 
Comp/Edit,  One  4B00  Comp/Set,  Three 
5816  Terminals.  You  pick  up.  Call 
Lyssa  Clark  in  Fairfax,  VA  at  (703) 
323-2991. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


It’s  pretty  hard  to 
tell  what  does  bring 
happiness:  poverty  and 
wealth  have  both  failed. 

Kin  Hubbard 


PRESSES 


AVAILABLE  NOW 

-  GOSS  SUBURBAN  -  1500  series.  10 
units,  1  Suburban  folder,  1  Signature 
folder.  A-1  condition. 

-  HARRIS  V-25,  1982,  8  units,  2 
folders,  A-1  condition. 

BELL-CAMP  INCORPORATED 
(201)  492-8877 

See  us  at  the  ANPA  Booth  #1057 


FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4"  (converted  to  offset) 
Each  consisting  of  : 

5  -  Color  Cylinders 

1  160-page  double  3:2  folder 
12-Fully  automatic  45"  reels 
New  GE  drives  in  1984 
Excellent  folders,  for  flexo,  offset 
ONE  GOSS  MARK  V  8-UNIT  PRESSES 
8  -  Units,  digital  reels 
1  -  Half  deck 
8  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4” 

ONE  GOSS  MARK  V  6-UNIT  PRESS 

6  -  Units,  digital  reels 
1  -  Half  deck 

4  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  22-3/4” 

ONE  GOSS  MARK  II  PRESS  22-3/4” 

8  -  Units,  digital  reels 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  SCR  motor  and  drive  in  1986 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644  -  23-9/16” 

Each  consisting  of: 

7  -  Goss  Mark  II  units,  digital  reels 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION  (913)492-9050 
Tlx  4-2362  fax#  (913)  492-62 1 7 


CARY  PASTERS 
Six  used 

Priced  at  $10,000-$25,000 
I  PEC,  INCORPORATED 
97  Marquardt  Drive 
Wheeling  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Fax  (312)  459-9707 


Complete  printing  web  shop  in  Northern 
California.  Seven  unit  Community  with 
universal  unit.  SSC  and  SC  two  folders, 
custom  built  trimmer,  stobb  stacker, 
count-o-veyors,  36-inch  camera, 
typesetting,  etc.  All  or  part.  Call:  Bill 
(916)  362-2600. 


HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Super  Suburban  1500,  10  units,  2 
-  folders. 

-Urb  3-color  unit  (rebuilt  22.77) 

-Urb  3-color  unit  (rebuilt  22.80) 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


HARRIS  V-25 

Manufactured  1982,  8  printing  units, 
JF  25  folder,  JF  4  folder.  Upper  Former, 
100  HP  and  75  HP  motors  and  drives, 
and  rollstands  available  September  this 
year.  Can  be  seen  in  operation. 

ENKEL  AUTOWEB  PASTERS 
Stacked  pair  with  hoist,  rails,  etc.  Avail¬ 
able  June  this  year.  Also,  available 
single  floor  unit. 

Call  Harry  Barnett  at  (404)  552-7401 
or  Fax  (404)  993-0327. 

Argee  Machinery  Sales,  Inc. 

1010  Huntcliff 
Suite  1350 

Atlanta,  Georgia  30350 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4-Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

7-Unit  News  King  KJ6  with  upper 
former 

GOSS 

Add-on  oil  lub.  unit,  fully  reconditioned 
with  guarantee 

1  SC  1/2  &  1/4  page  folder  1975 

4- Unit  Community,  SC  folder  1968/74 

5- Unit  Community,  SSC  folder 
1978/80 

6- Unit  Community  (4-high,  2  floor  posi¬ 
tion  units),  SSC  folder  1982 

4-Llnit  Urbanite  U-528,  Urbanite  1/2  & 
1/4  page  folder 

10-Unit  Urbanite  U-664  with  upper 
former 

HARRIS  COTTRELL 

Add-on  V-15A  unit  1978  continuous 
ink 

3- Unit  V-15A,  JF7  folder  1975 

MISCELLANEOUS 

4- Unit  Web  Leader,  "as-is”  or 
reconditioned 

Misc  web  handling  devices  -  call  for 
more  details 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS.' 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  URBANITE 

22”  (560mm)  CUTOFF 
10  Units,  1978-83 

22-3/4"  (578mm)  CUTOFF 
13  Units,  1974-78 
10  Units,  1971 
6  Units,  1972,  U-921 
5  Units,  1976 
4  Units,  1978,  U-1245 
Add-on  units  and  folders 
Upper  formers 

Tabloid  bar  nests,  Hi-page  count 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


Goss  C-150,  1985,  4  high,  1  floor  unit, 
30,000  I.P.H.,  excellent  condition. 
With  or  without  Heat-Set  package.  Can 
be  viewed  in  operation  in  St.  Louis. 
BELL-CAMP  INCORPORATED 
(201)  492-8877 


LET  OUR  RECENT  NEW  SALES 
SUCCESS  SAVE  YOU  MONEY  ON 
TRADE-IN  PRESSES 

2- Unit  Color  King  w/KJ6  folder, 
autolube 

8-Unit  Color  King  w/KJ8,  upper  former, 
KJ6(1983),  25,000  IPH 

3- Unit  News  King  w/KJ6  folder  (1973), 
from  small  AR  weekly. 

4- Unit  Goss  Comm.  w/Comm.  folder 
from  wkly.  Wl  paper,  extra  clean 

6- Unit  Goss  Community  Press  (1977) 

7- unit  1987  Goss  Community  press 
with  2  SSC  folders;  can  be  seen  in 
operation. 

4-Unit  Web  Leader  press  w/8  web  folder 
(1976),  20,000  IPH 

1 -Quadra-Color  unit  (1981) 

Baldwin  count-o-veyor 

All  equipment  offered  "as-is”  or  recon¬ 
ditioned,  delivered  and  installed. 

WEB  PRESS  CORPORATION 
Midwest  Office 
(913)  236-4127 
5300  Foxridge  Drive 
Mission,  Kansas  66202 
Contact:  Terry  Morton 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSKING,  5  units,  2  stacked  sidelay, 
five  roll  stands,  KJ6  1/2  1/4  folder, 
complete  press.  Must  sell,  make  offer. 
(206)  387-0097. 


NINE-UNIT  GOSS  URBANITE 
WITH  2  COMBINATION  FOLDERS. 

EXCELLENT  CONDITION 
CAN  BE  SEEN  RUNNING. 

Complete  with  millstands  and  2  wood 
pasters,  extra  rollers,  parts  and  auxiliary 
equipment. 

IMMEDIATE  POSSESSION.  Call  (718) 
629-2900,  ask  for  Warren  Ford. 


URBANITE  REBUILT  COMPONENTS 
2  -  3  color  units,  22.77,  22.80 
2  -  units  (mono),  22.80 
2  -  Urbanite  folders,  1600,  1000  series 
2  -  Guilmont  1/4  and  1/8  folders 
BELL-CAMP  INCORPORATED 
(201)  492-8877 

See  us  at  the  ANPA  Booth  #1057 


We  have  the  most  experienced  and 
talented  printing  press  design  engineers 
in  the  industry.  NEW  UNITS  for  your 
COSMO  press.  NEW  HALF-DECKS  for 
your  Mark  I,  Mark  II,  Mark  V,  Metro. 
Call  Graphic  Arts  Machinery,  Inc.,  San 
Diego,  (lA  (619)  448-6469;  Chicago, 
IL  (800)  323-1357. 


HELP 

WANTED 


ACADEMIC 


FULL-TIME  FACULTY  POSITION 
Humanities  Division 

Faculty  position  in  journalism.  Join  a 


HELP  WANTED 


ACADEMIC 


KANSAS  STATE  UNIVERSITY  is  seek¬ 
ing  an  outstanding  individual  to  serve  as 
the  R.M.  Seaton  Visiting  Professional 
Journalist.  This  person  will  teach  three 
courses  a  semester  in  either  reporting, 
editing,  design,  opinion  writing,  or 
management,  based  on  the  person's 
stren^hs.  This  is  a  nine-month  appoint¬ 
ment  at  a  salary  of  $45,000,  with  the 
possibility  of  summer  teaching  and  with 
the  opportunity  for  reappointment  for 
up  to  five  years.  Minimum  qualifica¬ 
tions:  a  bachelor's  degree,  an  outstand¬ 
ing  record  as  a  professional  journalist, 
and  an  ability  to  be  an  excellent  teach¬ 
er.  Position  available  in  mid-August.  To 
apply,  send  a  letter  of  interest,  a  vita, 
and  a  list  of  references  by  June  1  to  Dr. 
Paul  Parsons,  Search  Coordinator,  A.Q. 
Miller  School  of  Journalism  and  Mass 
Communications,  104  Kedzie  Hall, 
Kansas  State  University,  Manhattan, 
KS  66506.  Women  and  minorities  are 
encouraged  to  apply  for  this  position. 
The  School  of  Journalism  has  a  close 
relationship  with  the  Collegian,  the 
daily  student  newspaper  which  was 
named  by  Columbia  Scholastic  Press 
Association  in  1989  as  one  of  the 
nation's  two  Gold  Crown  Award  winners 
among  four-year  collegiate  dailies.  In 
addition,  the  city  of  Manhattan,  nestled 
in  the  Flint  Hills  has  a  high  quality  of 
life  featuring  lakes,  parks,  cultural 
activities,  and  outstanding  public 
schools. 


ADMINISTRATIVE 

ADMINISTRATOR 

An  important  assignment  with  a  well 
known,  successful  community  news¬ 
paper  cluster  group  in  a  major  metropo¬ 
litan  area.  Growth  has  opened  up  this 
management  opportunity.  Primary  qual¬ 
ifications:  brains,  determination, 
people  skills  and  initiative.  Important: 
experience  in  one  or  more  of  these  areas 
-  ad  production,  printing,  job  sales, 
circulation,  finance.  Experience  essen¬ 
tial.  but  not  necessarily  in  newspapers. 
Opportunity  for  administrative  start  or 
for  seasoned  manager.  New  York  state. 
Apply  to  Box  3797,  Editor  &  Publisher. 


ART-PRODUCTION  DIRECTOR 


HELP  WANTED 


ADMINISTRATIVE 


CLASSIFIED  SYSTEMS/ 
DEVELOPMENT  MANAGER 

The  Providence  Journal-Bulletin  is 
seeking  a  people-oriented  manager  to 
join  its  highly  successful  classified 
advertising  team  in  one  of  Newsweek's 
"hottest”  American  cities. 

This  individual  will  be  responsible  for 
all  classified  systems  -  front-end,  PCs 
and  telephone  -  and  for  MIS  reports,  but 
will  not  be  a  frustrated  programmer. 
Other  major  responsibilities  include: 
supervising  a  support  staff  of  twelve; 
identifying  marketing  opportunities, 
assisting  in  the  development  of  market¬ 
ing  plans  and  monitoring  their  perfor¬ 
mance;  and  serving  as  the  department's 
liaison  with  our  mechanical,  systems 
and  research  departments. 

The  ideal  candidate  will  have  classified 
advertising  and  supervisory  experience 
and  an  understanding  of  computer 
systems  and  their  capabilities.  Excel¬ 
lent  interpersonal  and  communications 
skills  are  a  must. 

The  Journal-Bulletin  has  a  160-y«ar 
tradition  of  local,  independent  owner¬ 
ship,  technological  innovation  and  jour¬ 
nalistic  excellence  and  was  recently 
named  New  England's  “Newspaper  of 
the  Year". 

We  offer  an  excellent  starting  salary  and 
benefits  package  that  includes  a  401(k) 
savings  plan  and  educational  assis¬ 
tance.  Please  send  a  resume  and  a 
cover  letter  outlining  your  qualifications 
and  salary  history  in  confidence  tO: 

Don  Zimmerman 
Assistant  Personnel  Director 
The  Providence  Journal-Bulletin 
75  Fountain  Street 
Providence,  Rhode  Island  02902 


GENERAL  MANAGER 
SALES  MANAGER 

Weekly  newspaper  and  TMC  reaching 
over  80,000  homes  in  growing  central 
New  Jersey  area.  Ideal  candidate 
should  know  weekly  newspaper  busi¬ 
ness  and  have  proven  track  record 
displaying  administrative  and  advertis¬ 
ing  sales  abilities.  Competitive  salary 
and  benefits.  Call  Hal  Neitzel  collect, 
(215)  250-9644. 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER 

Enthusiastic,  experienced  GM  for  grow¬ 
ing  12,500  weekly  in  historic,  progres¬ 
sive  Boone,  lA.  Good  salary,  benefits, 
bonus  for  person  with  ad,  news  mix. 
Dynamic  parent  company  offers  great 
potential.  Resume,  references  to 
Dennis  Waller,  Daily  Tribune,  317 
Fifth,  Ames,  lA  50010. 


Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 


_ ADVERTISING _ 

ADVERTISING  MANAGER 
Fast-growing  suburban  New  York  weekly 
chain  seeks  sales  manager  to  lead  staff 
of  eight.  Newspaper  experience,  hunger 
a  must.  Great  growth  opportunity.  Send 
resume  to  Box  3771,  Editor  & 
Publisher. 


CAM  for  the  fastest  growing  weekly 
package  in  NYC.  We've  gone  from  1  to  7 
pages  (broadsheet)  in  2  years  --  and 
there’s  room  for  more.  Attractive  salary 
and  incentives.  Write;  Ed  Weintrob, 
Publisher,  Brooklyn  Paper  Publications, 
26  Court  Street,  Brooklyn,  NY  11242. 


CORPORATE 
CLASSIFIED  AD 
DIRECTOR 

We’re  looking  for  a  proven  classified 
manager  to  join  the  corporate  staff  and 
head  our  classified  sales  operations  in 
St.  Louis  for  43  newspapers.  If  you’re 
strong  in  sales,  training,  management, 
communications,  organization,  and  are 
creative,  we'd  like  to  review  your 
resume.  This  is  a  corporate  level  posi¬ 
tion  with  opportunity  for  advancement. 
Excellent  compensation  package  to 
include  company  car.  Send  resume  with 
cover  letter  tO: 

Gary  Cunningham 
Director  of  Marketirtg 
Suburban  Journals 
1714  Deer  Tracks  Trail 
St.  Louis,  MO  63131 


4-member  department  in  a  growing 
communications  major  with  journal¬ 
ism  and  corporate  communication 
concentration.  Teach  news  and  feature 
writing,  editing,  media  law  and  ethics, 
and  special  topics  seminar;  also  teach 
in  a  dynamic  General  Education  prog¬ 
ram.  Four  course  load  per  semester. 
Two-thousand-student  liberal  arts/ 
professional,  teaching-oriented  college. 
Mve  years  college  teaching  and/or 
professional  experience  desirable.  MS 
or  MA  in  journalism  or  communication 
required.  Salary:  $25,000-$36,000 
(depending  on  experience).  Excellent 
health,  dental,  and  retirement  (TIAA 
benefits).  Position  begins  September, 
1989.  Apply  by  June  9th,  1989  to 
Personnel  Office,  Roger  Williams 
College,  Old  Ferry  Road,  Bristol,  Rl 
02809.  An  Equal  Opportunity 
Employer. 


The  person  who  can  laugh 
with  life  has  developed 
deep  roots  with  confidence 
and  faith  -  faith  in  oneself, 
in  people  and  in  the  world, 
as  contrasted  to  negative 
ideas  with  distrust  and 
discouragement. 
Democritus 


Major  chain  of  weekly  newspapers  on 
L.l.  seeks  strong  leader  to  direct  art, 
production  and  typesetting  depart¬ 
ments.  If  you  have  superior  organiza¬ 
tional  and  leadership  skills,  thrive  on  a 
fast-paced  environment,  have  experi¬ 
ence  directing  a  large  staff  and  yearn  for 
a  company  that  rewards  results,  we 
offer  an  attractive  salary,  incentives, 
comprehensive  benefits  package  plus 
profit  sharing.  Rush  resume  to  Marks- 
Roiland  Communications,  Inc.,  26  Jeri- 
choTurnpike,  Jericho,  NY  11753,  Attn: 
Personnel. 


GENERAL  MANAGER 
Growing  Long  Island  publishing 
company  seeks  general  manager  to 
oversee  expansion  and  direct  all  areas 
of  operation.  Requirements  are  strong 
administration  skills,  sales  manage¬ 
ment  experience,  and  knowledge  of 
accounting,  editorial  and  production 
areas.  Candidates  must  have  had  at 
least  five  years  at  a  publishing  company 
or  ad  agency.  Send  salary  history  and 
resume  to  PO  Box  278,  Huntington,  NY 
11743. 


GENERAL  MANAGER 
29,000  weekly  in  zone  4  seeks  excep¬ 
tional  person  with  advertising,  market¬ 
ing  and  news  strengths.  Proven  record. 
Move  to  Publisher  within  5  years.  Send 
resume  and  salary  history  to  Box  3763, 
Editor  &  Publisher. 


irS  A  CLASSIFIED  SECRET! 

We^ll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  dis¬ 
card  your  reply. 


ism  EdHor&Pubisher 


11  West  19th  Street 'New  Vbrk.  NY  10011  *212675  4380 
PAX#  212  929  1259 
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HELP  WANTED 


ADVERTISING 


CORPORATE 
RETAIL  AD 
DIRECTOR 

We  budgeted  for  a  Retail  Ad  Director  to 
join  our  corporate  management  team. 
The  person  we're  looking  for  will  be  able 
to  audit  sales  territories,  design  creative 
rate  packages,  make  sales  presenta¬ 
tions  to  major  accounts,  conduct  train¬ 
ing  sessions,  review  budgets,  monitor 
sales  activity  and  work  with  our  General 
Managers  and  Ad  Directors.  We  publish 
43  newspapers  in  Missouri  and  Illinois. 
This  is  a  corporate  level  position,  with 
opportunity  for  advancement.  Excellent 
compensation  package  to  include 
company  car.  Send  resume  with  cover 
letter  to: 

Gary  Cunningham 
Director  of  Marketing 
Suburban  Journals 
1714  Deer  Tracks  Trail 
St.  Louis,  MO  63131 


DISPLAY  ADVERTISING 
ACCOUNT  EXECUTIVE 

Enjoy  the  sun  all  year  round.  Outstand¬ 
ing  opportunity  for  ambitious,  results- 
oriented  salesperson  at  growing  Califor¬ 
nia  weekly  newspaper.  Base  salary  plus 
commission,  excellent  benefits.  Send  a 
letter  of  qualifications  or  resume  and 
salary  history  to  J.  Knight,  PO  Box  26, 
Santa  Clara,  CA  95052  or  call  (408) 
984-7101  for  more  information. 


EARN  50%  OF  SALES 
County  seat  weekly  in  Arkar  sas  looking 
for  energetic  ad  director  to  drum  up  new 
business.  With  salary,  commission  and 
bonus,  you  can  earn  more  than  half  of 
what  you  sell.  We  draw  from  4-county 
area  and  are  planning  90th  anniversary 
issue  in  September  which  will  make 
selling  even  easier.  We  are  located  in  a 
friendly  town  where  people  still  leave 
their  doors  unlocked  and  where  a  nice 
3-bedroom  home  can  still  be  bought  for 
$30,000.  Send  resumes  to  Ovid  Good, 
Publisher,  South  Arkansas  Accent,  PO 
Box  766,  Hampton,  AR  71744. 


FAST  TRACK  to  publisher  in  American 
Publishing  Company’s  Management 
Training  Program.  Current  openings  in 
Conn.,  Pa.,  Fla.,  NY  for  ad  managers 
with  entrepreneurial  creativity.  Base 
$22,500  with  incentives.  Shirt-sleeve 
applicants  only.  Send  resume  to  George 
Sample,  201  N.  Lehigh  Ave.,  Sayre,  PA 
or  call  (717)  888-9643, 


GROWING  WEEKLY  chain  needs  top 
professional  to  head  up  advertising 
sales  expansion  into  major  market. 
Excellent  salary.  Zone  3.  Box  3795, 
Editor  &  Publisher. 


SALES  MANAGER 

Expanding  Long  Island  publishing 
company  seeks  sales  manager  to  over¬ 
see  sales  staff,  hire  and  train  new  sales 
people,  and  help  develop  new  territo¬ 
ries.  Candidates  must  have  at  least 
three  years  sales  management  experi¬ 
ence  in  publishing.  Send  salary  history 
and  resume  to:  PO  Box  278,  Hunting- 
ton,  NY  11743. 


SALES  PROFESSIONAL  NEEDED 

Come  sell  with  America’s  #1  advertis¬ 
ing  team.  The  Orange  County  Register. 
Call  Earl  Rush  (714)  953-4982. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E&P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


HELP  WANTED 


ADVERTISING 


Telemarketing  Sales  Supervisor 
The  Northwest  Herald  in  suburban 
Chicago  seeks  a  highly  motivated 
professional  telemarketing  sales  super¬ 
visor  to  oversee  our  telemarketing  sales 
staff.  The  successful  applicant  will  be 
responsible  for  organizing,  training  and 
motivating  a  staff  with  various  levels  of 
experience.  If  you  are  interested  in  a 
challenging  career  with  an  excellent 
newspaper  serving  Illinois’  fastest  grow¬ 
ing  market,  please  send  resume,  salary 
history  and  letter  of  application  to:  Clas¬ 
sified  Advertising  Manager,  The  North¬ 
west  Herald,  PO  Box  250,  Crystal  Lake, 
IL  60014. 


We  have  an  opening  for  an  Advertising 
Director  at  one  of  our  small  daily  news¬ 
papers  in  northern  California.  The 
successful  candidate  will  have  a  degree 
in  advertising  or  marketing  and  experi¬ 
ence  in  managing  a  newspaper  sales 
force.  Send  resumes  tO: 

Publisher 

Gavilan  Newspapers,  Inc. 

PO  Box  22365 
Gilroy,  CA  95021 

E.O.E. 

Gavilan  Newspapers.  Inc. 


_ ARTIGRAPHICS _ 

GRAPHIC  ARTIST 

The  Rocky  Mountain  News  -  350,000 
daily  and  growing  -  is  looking  for  an 
experienced  artist  who  can  create 
dynamic  Macintosh  graphics.  Lots  of 
opportunity  for  illustration,  design 
experience  a  plus.  We  want  to  test  the 
limits  of  the  Macintosh  to  produce  the 
best  infographics  in  the  country.  Earn 
excellent  pay.  Reply  in  writing  to  Paul 
Keebler,  Design  Director,  Rocky  Moun¬ 
tain  News,  400  W.  Colfax  Ave.,  Denver, 
CO  80204.  No  phone  calls,  please. 


NEWS  ARTIST 

Versatile  news  artist  and  illustrator 
needed  for  AM,  PM.  Sunday  operation 
in  Portland,  ME.  Circulation:  85,000 
daily,  140,000  Sunday.  Candidate 
must  be  adept  in  informational 
graphics,  color,  page  design  and 
illustration.  Macintosh  experience 
required.  Candidates  must  have  a  mini¬ 
mum  of  one  years’  experience  on  a  daily 
newspaper  and  a  college  degree.  Quali¬ 
fied  applicants  should  send  resume, 
and  non-returnable  clips  (copies  or  tear- 
sheets)  to:  GUY  GANNETT  PUBLISH¬ 
ING  CO.,  Attn:  Personnel  Department. 
PO  Box  1460,  Portland.  ME  04104. 

EOE 


CIRCULATION 


ASSISTANT  CIRCULATION  MANAGER 

The  Lawton  Constitution,  southwestern 
Oklahoma’s  newspaper,  29,000 
Combined  Daily  Circulation  seeking  a 
self-starter.  Motivator  with  experience 
in  home  delivery  Little  Merchant 
system,  sales  promotions,  computeriza¬ 
tion,  a  hands-on  manager  with  know¬ 
ledge  of  collections.  Mail,  and  ABC. 
Send  resume  and  salary  requirements 
to  Alfred  Wallace,  Lawton  Publishing 
Co.,  Inc.,  PO  Box  2069,  Lawton,  OK 
73502. 


CIRCULATION  DIRECTOR 
wanted  for  a  large  weekly  newspaper 
operation  northeast  of  Baltimore, 
including  THE  AEGIS  and  THE 
RECORD  (a  Times  Mirror-owned  proper¬ 
ty).  Should  be  an  experienced,  hands- 
on  manager  with  knowledge  of  sales 
development.  Postal  regulations.  ABC, 
collections  and  setting  up  routes.  Send 
resume  and  salary  requirements  tO: 
Human  Resources  Dept.,  THE  AEGIS, 
PO  Box  189,  Bel  Air,  Maryland  21014. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR 

Upstate  NY  6-day  daily  with  6  weekly 
papers  seeking  a  circulation  director 
with  experience.  Must  be  able  to  over¬ 
see  entire  circulation  operation  as  well 
as  to  develop  circulation  plans  and 
implement  them  for  new  publications. 
Also  will  need  to  oversee  new  circula¬ 
tion  computer  system  being  installed  in 
July.  Send  resume  with  salary  require¬ 
ments  to  Box  3818,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  3  local 
weeklies.  Previous  experience  required. 
Must  have  car.  Salary  commensurate 
with  experience.  Send  resume  in  confi¬ 
dence  to:  Circulation  Manager.  Orechio 
Publications,  800  Bloomfield  Ave., 
Nutley,  NJ  07110. 


CIRCULATION  MANAGER 
for  new,  successful  daily  racing  paper. 
New  York  based.  Circulation  expanding 
to  California.  Must  have  daily  newspap¬ 
er  experience.  Good  salary,  benefits. 
Respond:  Figs  Form,  PO  Box  274, 
Canal  St.  Station,  New  York.  NY 
10013. 


CIRCULATION  MANAGER 
Challenging  opportunity  at  a  7-day 
newspaper  with  a  70K  circulation  in 
central  New  Jersey.  Candidate  must 
have  at  least  5  years’  experience  as  a 
Zone  Manager  or  Circulation  Manager. 
We  are  a  dynamic,  growing  organization 
and  this  is  a  highly  visible  position  for 
future  growth.  Excellent  salary  and 
benefit  package.  Please  reply  to  Box 
3812,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Needed  for  aggressive,  award-winning 
7-day  newspaper  in  growing  market. 
Good  benefits  for  highly  motivated 
person.  Send  resume  to  Wayne  Lee, 
editor  and  publisher.  The  Enterprise, 
888  Easy  Street,  Simi  Valley.  CA 
93065.  (805)  526-6211. 


CIRCULATION  MANAGER  for  18,500 
twice  weekly  on  Guam.  Ideal  candidate 
will  have  experience  in  free  distribution 
conversion  to  voluntary  pay.  Great 
opportunity  for  aggressive  circulator  to 
grow  and  live  on  beautiful,  sunny  South 
West  Pacific  Island.  Salary  low  $20's. 
Send  resume  to  GM,  Box  Eg,  Agana, 
Guam  96910,  or  fax  to  671-646-6702. 


CIRCULATION  SALES  MANAGER 

Suburban  Boston  Newspaper  Group  of 
two  dailies,  8  weeklies  with  combined 
circulation  of  125,000  and  1  TMC,  is 
seeking  a  results-oriented  circulation 
sales  manager.  Team  spirit  and  good 
communications  skills  are  important.  If 
you  are  creative,  innovative  and  a  leader 
who  can  focus  on  achieving  objectives, 
this  may  be  the  challenge  for  you.  There 
is  an  synergism  of  attitude  and  spirit 
among  our  team  members  and  we  need 
another  key  player. 

Send  resume  to: 

Harte-Hanks  Communications.  Inc. 
33  New  York  Avenue 
Framingham,  MA  01701-9157 
or  call  for  more  info: 

(508)  626-3807 
EOE/F  M/V/H 


CIRCULATION  ZONE  MANAGER 
The  Daily  News  of  Los  Angeles  is  seek¬ 
ing  an  experienced  zone  manager  for  its 
single  copy  operation.  Must  have  1-3 
years  direct  sales  and  marketing  experi¬ 
ence,  preferably  in  newspaper  circula¬ 
tion.  The  Daily  News  offers  a  competi¬ 
tive  salary  and  excellent  benefits.  For 
consideration,  send  resume  and  salary 
history  to  Single  Copy  Sales  Manager, 
The  Daily  News,  PO  Box  4200.  Wood¬ 
land  Hills,  CA  91365-4200. 

Equal  Opportunity  Employer. 
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HELP  WANTED 


COMPUTER  TECHNOLOGY 


SYSTEM  ANALYST 

Major  zone  6  daily  is  seeking  an  assis¬ 
tant  system  analyst  to  work  in  Systems 
Department.  Experience  with  front  end 
systems,  typesetters  and  formatting 
required.  This  position  involves  a  great 
deal  of  interaction  with  system  users 
and  hardware  and  software  technical 
staff.  Submit  resume  with  salary  history 
to  Box  3766,  Editor  &  Publisher.  Equal 
opportunity  employer,  m/f. 


DATA  PROCESSING 

PROGRAMMER/ANALYST 

ALASKA!  Enjoy  one  of  the  most  beauti¬ 
ful  locations  in  the  world  while  working 
at  Alaska’s  Largest  Newspaper.  The 
Anchorage  Daily  News.  We  are  seeking 
a  professional  who  will  use  COBOL  to 
maintain  and  enhance  our  Collier- 
Jackson  software  on  an  HP  3000.  Qual¬ 
ified  candidates  should  have  3  years  of 
COBOL  experience  with  a  track  record 
of  outstanding  performance  and  conti¬ 
nually  increasing  responsibility.  For 
consideration,  please  send  resume  tO: 
Human  Resources  Department 
Anchorage  Daily  News 
PO  Box  149001 
Anchorage,  AK  99514-9001 

Equal  Opportunity  Employer 


PROGRAM  MER/ANALYST 

The  News  and  Observer  is  looking  for  a 
programmer/analyst  with  at  least  two 
(2)  years  newspaper  production  experi¬ 
ence  on  an  Sll  system;  advertising  or 
sales  system  experience  is  desired. 
Applicants  must  work  closely  with  users 
and  be  able  to  document  programs, 
procedures  and  sequences. 

We  offer  good  benefits,  salary  and 
growth  opportunity.  Applicant  should 
send  resume  including  salary  history  in 
confidence  to: 

Personnel  Department 
The  News  and  Observer 
The  Raleigh  Times 
PO  Box  191 

Raleigh,  NC  27602-9146 


_ EDITORIAL _ 

ADVERTISING  DIRECTOR 
Athens,  Georgia 

The  Athens  Banner-Herald  and  Daily 
News,  mid-size  Sunbelt  daily  combina¬ 
tion  newspapers  need  an  aggressive, 
outgoing  sales  leader  to  guide  sales 
staff  in  beautiful,  growing  area.  Good 
communicative  skills,  training  ability 
and  direct  mail,  printing,  creative  back¬ 
ground  helpful.  Morris  Communications 
Corporation  is  a  multi-facet  media 
company  offering  outstanding  benefits, 
salary/bonus  and  growth  potential. 
Reply  to:  A.  Mark  Smith,  PO  Box  912, 
Athens,  GA  30613. 

AGGRESSIVE  REPORTER 

THE  NEW  Haven  Register,  recently 
judged  the  best  small-metro  Sunday 
paper  in  New  England,  needs  a  few 
aggressive,  smart  and  seasoned  repor¬ 
ters  who  also  are  outstanding  writers. 
You  would  join  a  talented  staff,  poised 
to  make  The  Register  the  best  daily 
paper  in  the  region.  Our  reporters  cover 
a  dynamic-yet-troubled  urban  area,  in 
active  cultural  scene,  Yale  University, 
and  many  charming  suburban  towns. 
Vancancies  were  created  by  staffers 
lured  to  Boston,  San  Jose  and  St.  Peter, 
Send  resume,  clips  and  letter  selling 
yourself  to:  Dave  Butler.  Editor,  New 
Haven  Register,  40  Sargent  Drive.  New 
Haven,  CT  06511.  No  calls,  please. 
Minorities  encouraged  to  apply. 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


South  Carolina's  largest  daily  has  open¬ 
ings  for  reporters  with  strong  writing 
skills  and  a  knowledge  of  the  arts,  espe¬ 
cially  theater  and  the  visual  arts.  In 
addition  to  writing  reviews  and  opinion 
columns  in  our  Sunday  arts  section, 
reporters  will  cover  breaking  stories 
relating  to  the  arts.  The  State  is  a 
Knight-Ridder  paper  with  a  circulation 
of  135,000  daily  and  160,000 
Sunday.  Send  resume,  references  and 
work  samples  to  Bill  Starr,  Cultural 
Affairs  Editor,  The  State,  PO  Box  1333, 
Columbia,  SC  29202.  An  Equal  Oppor¬ 
tunity  Employer. 


ARTS  REPORTER 

We’re  looking  for  a  first-rate  arts  repor¬ 
ter  and  writer  capable  of  covering  the 
politics  and  finances  of  the  arts  in  New 
Mexico  as  well  as  writing  interviews, 
features  and  reviews.  Knowledge  of 
theater  and  dance  helpful.  Contact 
Frankie  McCarty,  Managing  Editor/ 
Features,  Albuquerque  Journal,  PO 
Draw  j,  Albuquerque,  NM  87103. 


ASSISTANT  NEWS  EDITOR 
ASSISTANT  FEATURES  EDITOR 

We  need  to  fill  the  number  two  positions 
on  our  copy  desk  and  features  depart¬ 
ment.  Both  jobs  involve  supervisory, 
slot,  final  edit,  headlines  and  page 
design  responsibilities.  New  computer 
system  being  installed  and  pagination  is 
right  around  the  corner.  Excellent 
growth  opportuntiy  on  a  vigorous, 
aggressive  Gannett  AM  daily.  Need  a 
couple  of  creative  people  with  at  least 
three  years  desk  experience.  Send 
resume  and  clips  to  Lee  Cearnal,  Editor, 
The  News-Star.  PO  Box  1502,  Monroe, 
LA  71210. 


Associate  editorial  page  editor  for 
52,000-plus  daily  in  California.  At  least 
six  years  experience  in  writing  and  edit¬ 
ing  desired.  Editorial  writing  back¬ 
ground  essential.  Will  be  writing  editor¬ 
ials  and  handling  daily  production  of 
editorial  and  op-ed  pages.  We're  looking 
for  creative  headlines  and  sharp  edit¬ 
ing,  not  to  mention  brilliant  editorials. 
Attractive  salary  and  benefits.  Send 
resume  to  Marcia  Meier,  editorial  page 
editor,  Santa  Barbara  News-Press,  PO 
Drawer  NN,  Santa  Barbara,  CA  93i02. 


BUSINESS  EDITOR 
California  daily  in  tough,  attractive 
market  seeks  veteran  with  proven  news 
judgement  and  leadership  for  staff  of  7. 
Must  be  aggressive,  team  player,  have 
imagination,  nose  for  news,  and  beat 
competition.  Graphics  skills,  will  to 
write  helpful.  Circulation  110,000. 
Resume,  salary,  samples  tO:  Box  3790, 
Editor  &  Publisher. 


BUSINESS  REPORTER  with  an  urge  to 
learn  a  fascinating  new  industry? 
Expanding  national  trade  monthly 
covering  the  recreational  boat  industry 
is  adding  staff.  Requires  solid  journalis¬ 
tic  skills.  Offers  competitive  salary, 
waterfront  village  office,  some  travel, 
chance  to  write  about  everything  from 
government  relations  to  corporate 
strategy.  For  sample  copy  send  resume 
and  three  clips  to  Christine  Born, 
Editorial  Director,  Soundings  Trade 
Only,  35  Pratt  St.,  Essex,  CT  06426. 


BUSINESS  REPORTER 
Enterprising  business  reporter  needed 
for  Zone  4  daily.  Minimum  three  years 
experience  as  business  writer  for  daily 
paper.  Send  clips  and  resume  to  Box 
3801,  Editor  &  Publisher. 


ART  EDITOR 

Requires  a  B.S.  in  Graphic  Arts,  Commercial  Art  or 
closely  related  subjects  and  two  (2)  years  experience  in 
graphic  arts  or  related  work.  Must  submit  samples  of 
work  with  application. 

Application  deadline:  May  26,  1989. 

MAGAZINE  MANAGING  EDITOR 

Requires  a  B.S.  in  English,  journalism.  Graphic  Arts  or 
closely  related  subjects  and  two  (2)  years  experience  in 
writing  and/or  editing  work. 

Application  deadine:  May  24,  1989. 


Salary  for  both  positions:  $22,848  annually. 
Location  of  both  positions:  Jefferson  City,  Missouri. 
An  excellent  fringe  benefit  package  includes  group 
health  and  life  insurance,  paid  vacation,  sick  leave, 
holidays  and  credit  union. 

For  application,  contact: 

Missouri  Department  of  Conservation 
Personnel  Section 
PO  Box  180 

Jefferson  City,  MO  65102-0180. 

(314)  751-4115 

Equal  Opportunity  Employer  MIF 


BUSINESS  REPORTER 

Business  reporter  wanted  for  metro 
daily  in  one  of  the  South's  most  inter¬ 
esting  cities.  Prima^  coverage  of  mari¬ 
time  industry  and  international  trade. 
Plenty  of  flexibility  to  cover  other  stories 
as  needed.  Must  be  a  terrific  writer  and 
have  three  to  five  years  experience  with 
two  years  of  business  reporting.  We 
offer  competitive  salary  and  excellent 
benefits.  Respond  with  resume,  clip¬ 
pings  and  salary  history  to  Box  3793, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer,  M/F. 


BEAT  REPORTER 

Mid-sized  daily  in  highly  competitive 
market  has  opening  tor  aggressive 
reporter  to  handle  a  major  beat.  Must  be 
accurate,  fair,  organized  and  able  to 
perform  under  deadline  pressure.  Prefer 
two  years  experience  on  a  daily.  Send 
resume,  clips  to  Russell  Scott,  Manag¬ 
ing  Editor,  The  Daily  Dispatch,  1720 
Fifth  Ave.,  Moline,  111  61265. 


BUSINESS  WRITER 
For  highly  competitive  afternoon  daily. 
Strong  commitment  to  excellence  and 
ability  to  interpret  financial  statements 
and  shareholder  reports  are  a  must. 
Stories  should  be  "easy  to  read"  with 
minimum  of  editing.  Start  June  1st  or 
sooner.  Send  letter  and  resume  to  Box 
3803,  Editor  &  Publisher. 


CHIEF  COPY  EDITOR 
Top-notch  editor  ready  to  take  on 
responsibility  of  pushing  a  good  news 
staff  to  excellence.  Must  get  some  fun 
out  of  achievement.  $30,000  plus. 
Southeastern  Pennsylvania,  45,000 
daily/Sunday.  Write  to  Joan  Bastel,  The 
Intelligencer,  333  N.  Broad  St.,  Doyles- 
town,  PA  18901.  No  calls. 


It  has  been  nearly  a  decade  since  our 
25,000  PM  won  a  Pulitzer  Prize,  so  our 
city  editor  is  changing  careers.  If  you 
have  what  it  takes  to  help  us  win 
another,  send  a  convincing  letter  and 
resume  to  Bob  Gaston,  Managing 
Editor,  The  Daily  News,  PO  Box  189, 
Longview,  WA  98632. 


COPY  EDITOR 

needed  at  41,000  PM  paper.  Strong 
layout  and  editing  skills  essential.  At 
least  five  years  of  daily  newspaper 
experience  required.  Salary  up  to  $572 
a  week.  Reply  to  Managing  Editor,  The 
Beacon-News,  101  S.  River  St.,  Aurora, 
IL  60506. 


COPYEDITOR  The  Las  Vegas  Review- 
Journal,  circulation  135,000,  is  look¬ 
ing  for  a  person  with  at  least  2  years  of 
copyediting  experience  on  a  daily  news¬ 
paper.  Send  resume  to  J.  Kirby,  News 
Editor,  PO  Box  70,  Las  Vegas,  NV 
89125-0070. 


COPY  EDITOR 

Education  Daily,  an  award-winning 
national  news  service,  needs  an  energe¬ 
tic  copy  editor  who  can  spot  holes  in 
stories  and  turn  limp  copy  desk  into 
sparkling  prose.  Our  newsletter  cuts 
through  the  bureau-speak  of  Congress 
and  the  U.S.  Education  Department,  so 
clear,  concise. editing  is  a  must.  Candi¬ 
dates  should  have  1-3  years  daily  news 
editing  experience,  an  eye  for  detail  and 
a  desire  to  advance.  Send  resume, 
clips,  salary  requirements  to:  Joe 
McGavin,  Executive  Editor,  Education 
Daily,  1101  King  St.,  Suite  444,  Alex¬ 
andria,  VA  22314.  No  phone  calls. 


COPY  EDITOR 

for  award-winning,  paginated 
13,000-plus  central  Illinois  daily.  Be  a 
part  of  our  management  team  and  make 
a  good  paper  better.  Must  be  a  word- 
smith  with  exellent  grammar,  AP  style 
and  page  design  capabilities.  Excellent 
quality  of  life  community.  Salary 
commensurate  with  abilities,  good 
benefits.  Resume  to  Tim  Zgonina, 
Editor,  Daily  News,  PO  Box  370,  Effing¬ 
ham,  IL  62401. 


EDITING,  WRITING,  PR  JOBS.  News¬ 
letter  lists  openings  in  Northeast.  Send 
SASE  for  free  sample  to  Communica¬ 
tions  Career  Bulletin,  PO  Box  71078, 
West  Hartford,  CT  06107. 


EDITOR  -  122-year-old  middle  Georgia 
weekly  seeks  experienced  newspaper 
writer  with  photography  experience. 
Salary  $18,000  plus.  Send  resume  to 
Hawkinsville  Dispatch  &  News,  PO  Box 
208,  Hawkinsville,  GA  31036. 


EDITOR  for  new  paper  being  launched 
by  established  weekly  group  in  NYC. 
Send  letter,  resume  and  clips  to  Ed 
Weintrob,  Publisher,  Brooklyn  Paper 
Publications,  26  Court  Street,  Brook¬ 
lyn,  NY  11242. 


EDITORIAL  CARTOONIST/ 
STAFF  ARTIST 

For  an  award-winning  daily  in  Zone  3 
university  community.  Some  graphics, 
page  layout  included.  Send  resume, 
samples  to  Box  3794,  Editor  & 
Publisher. 


FULL-TIME  FEATURE/NEWS  WRITER 
for  award-winning  small  daily  in  north¬ 
east  Indiana.  Good  pay  and  benefits. 
Send  resume  and  salary  requirements 
tO:  Terry  Housholder,  Managing  Editor, 
The  News-Sun,  PO  Box  39,  Kendall- 
ville,  IN  46755. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


HIGHER  EDUCATION  WRITER 

The  Roanoke  Tihnes  and  World-News, 
125,000  circulation  all  day  newspaper 
in  southwest  Virginia  seeks  higher 
education  writer  to  work  out  of  its  New 
River  Valley  bureau,  a  few  miles  from 
Virginia  Tech  and  Radford  University. 
Beat  focuses  first  on  Virginia  Tech/ 
Radford  and  statewide  higher  education 
issues,  with  minor  focus  on  other 
colleges  in  southwest  Virginia  and  the 
state.  Successful  applicant  should 
show  same  ease  at  interviewing  and 
writing  about  college  professors,  admi¬ 
nistrators  and  students.  We  want  people 
focused  in  reporting  of  crucial  higher 
education  issues.  Position  requires 
aggressive  self-starter  who  can  satisfy 
the  demands  of  varied  beat  that 
includes  feature  writing,  investigative 
reporting,  developing  sources  and  work¬ 
ing  with  other  reporters  in  major  bureau 
40  miles  from  the  central  newsroom. 
Applicants  should  have  several  years  of 
reporting  experience  and  a  great  deal  of 
interest  in  higher  education.  Send 
clips,  resume,  two  page  auto-biography 
to: 

Bill  Warren,  Managing  Editor 

Roanoke  Times  &  World-News 
PO  Box  2491 
Roanoke,  VA  24010 

Equal  Opportunity  Employer 

INTERESTED  in  marketing  and  adver¬ 
tising  a  beat?  Nation’s  leading  financial 
marketing  weekly  looking  for  hard-news 
reporter  for  entry-level  position  which 
covers  some  of  USA's  best  tv,  radio,  and 
newspaper  advertisers.  Salary  starts  in 
$19K  range  with  solid  opportunity  for 
advancement.  Located  in  Palm  Beach 
County,  FL.  Resume,  clips,  references 
to  Editor,  PO  Box  088888,  North  Palm 
Beach,  FL  33408-8888. 
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HELP  WANTED 


LOCAL  NEWS  EDITOR 

Aggressive,  well-organized  editor  to 
lead  staff  of  reporters,  photographers  in 
covering  multi-county  area  for  our  Zone 
2,  seven  day  newspaper.  The  editor  we 
seek  knows  how  to  motivate  reporters 
and  help  them  improve  reporting,  writ¬ 
ing  abilites.  4-6  years  experience  on  a 
daily  paper  a  must.  Send  resume, 
materials  to  Box  3821,  Editor  & 
Publisher. 


MUSIC,  TRAVEL  and  fine  arts  your  key? 
We're  looking  for  a  copy  editor  who  can 
write  and  do  layouts  for  entertainment, 
fine  arts  and  travel  sections.  Growing 
newspaper  on  Florida  East  Coast. 
Resume,  work  samples  to  Box  3820, 
Editor  &  Publisher. 


NIGHT  EDITOR  needed  for  12,000 
circulation,  progressive  AM  daily  in 
Zone  5  university  town.  We’re  looking 
for  a  veteran  copy  editor  to  ride  herd  on 
our  young,  aggressive  staff.  No.  2  posi¬ 
tion  in  newsroom,  with  opportunity  to 
become  No.  1.  Teaching  possibilities  at 
nearby  state  university.  Send  resume 
and  cover  letter  to  Box  3789,  Editor  & 
Publisher. 


NIGHT  SPORTS  EDITOR 

The  Lansing  State  Journal  is  seeking  an 
experienced  sports  slot  editor  to  join  a 
solid  and  experienced  sports  desk. 
We’re  looking  for  someone  who  wants  to 
work  hard  and  move  up  quickly  at  an 
award-winning  newspaper  in  a  Big  Ten 
town. 

Proven  production  skills  essential. 
Creative  design  skills  a  must,  although 
we  won’t  lower  our  high  standards  on 
word  editing.  Top  pay,  great  opportunity 
for  advancement  with  a  Gannett 
newspaper. 

Send  resume  and  clips  to  Tom  Callinan, 
Editor,  Lansing  State  Journal,  120  E. 
Lenawee,  Lansing,  Ml  48919. 


Person  who  likes  to  write  lots  of  local 
copy  and  take  photos  needed  by  small 
daily.  Apply  Allan  Evans,  Daily  News, 
Russell,  KS  67665,  (913)  483-2118. 


HELP  WANTED 


PICTURE  EDITOR.  Major  AM  West 
Coast  daily.  Edit  B&W  and  color, 
manage  flow  of  film,  finished  photos 
and  assignments.  Handle  logistics  of 
travel,  photo  credentialing,  etc.  for 
regular  sections  and  projects.  We’re 
looking  for  someone  who  knows  news 
and  how  to  get  the  most  out  of  a  page. 
Apply  to  Rick  Levinson,  AME/ 
Administration,  The  San  Diego  Union, 
PO  Box  191,  San  Diego,  C A  92112.  No 
phone  calls. 


Nothing  is  done.  Everything 
in  the  world  remains  to 
be  done  or  done  over. 

Lincoln  Steffens 


REPORTER  for  medium-sized,  award¬ 
winning,  daily  newspaper.  Some  formal 
training  in  journalism  or  experience  in 
reporting  on  a  smaller  newspaper. 
Would  be  responsible  for  covering 
police  and  emergency  services  locally 
and  in  the  region.  Use  of  personal  vehi¬ 
cle  essential;  would  need  to  furnish 
corticate  of  automobile  insurance.  Send 
resume  and  clips  to  Anna  Johnson, 
Texarkana  Gazette,  PO  Box  621, 
Texarkana,  TX  75504. 


REPORTERS,  COPY  EDITOR 

PA  daily  newspaper  seeks  reporters  and 
copy  editor  who  are  aggressive,  inquisi¬ 
tive,  energetic,  have  varied  interests 
and  broad  educational  backgrounds. 
Reporter  candidates  need  well-written 
clips  dealing  with  community  news. 
Copy  editor  candidates  must  be  exper¬ 
ienced  in  editing,  writing  headlines  and 
designing  pages;  must  have  excellent 
command  of  language,  grammar  and 
spelling  skills.  Familiarity  with  electron¬ 
ic  page  production  is  helpful.  Success 
ful  candidates  will  have  keen  concent¬ 
ration  and  be  flexible,  able  to  handle 
stress  and  do  excellent  work  under  pres¬ 
sure.  Three  to  five  years  experience  on  a 
daily  newspaper  is  a  must.  College 
degree  preferred  for  all  positions.  Appli¬ 
cations  from  PA,  NY,  NJ,  MD  and  OH 
will  be  considered  first.  Send  resumes, 
clips  to  John  Moore,  Managing  Editor, 
The  Daily  Item,  Sunbury,  PA  17801. 


JOURNALISTS 


Radio  Free  Europe/Radio  Liberty,  Inc.  seeks  experienced  profes¬ 
sionals  to  write,  re-write,  and  edit  news  copy  for  our  central  news¬ 
room  in  MUNICH,  WEST  GERMANY. 

Applicants  should  have  several  years  of  newswriting  and/or  editing 
experience,  preferably  including  wire-service  work.  A  good  knowl¬ 
edge  of  foreign  affairs  is  essential. 

We  offer  an  excellent  salary/benefits  package,  generally  including 
COMPANY-PAID  HOUSING,  and  the  opportunity  to  live  abroad 
and  grow  professionally  in  an  exciting  and  demanding  news  envi¬ 
ronment. 

To  apply,  please  send  a  detailed  resume,  including  salary  history, 
and  writing  samples  to: 


RFE/RL,  INC. 
Personnel  Division 
1201  Connecticut  Avenue,  NW 
Washington,  DC  20036 

EOEM/F 


HELP  WANTED 


REPORTER 

For  small  central  Idaho  weekly.  Photo 
skills  a  plus.  Send  resume,  clips  and 
salary  requirements  to  Challis  Messen¬ 
ger,  PO  Box  405,  Challis,  ID  83226. 


SENIOR  SCIENCE  WRITER 
Johns  Hopkins  Magazine 

Immediate  opening  available  for  exper¬ 
ienced  science  writer  to  assume  respon¬ 
sibility  for  writing  a  major  science 
feature  and  coordinating  a  section  of 
short  science  pieces  for  each  issue  of 
JOHNS  HOPKINS  MAGAZINE,  the 
University’s  nationally  acclaimed 
bimonthly  for  alumni  and  friends. 
Successful  candidate  will  research 
current  scientific  developments  at  the 
University  on  a  wide  range  of  subjects, 
at  all  divisions,  and  serve  as  science 
adviser  to  other  staff.  Requires  Bache¬ 
lors  degree  in  Physical  Sciences, 
Masters  preferred;  the  ability  to  under¬ 
stand  a  wide  range  of  scientific  mater¬ 
ial.  demonstrated  ability  to  write  in  a 
clear,  concise,  and  engaging  manner, 
and  a  minimum  2  years  related  experi¬ 
ence.  If  qualified,  please  send  cover 
letter,  resume,  writing  sample,  and 
salary  requirements,  indicating  Job  No. 
163  to: 

The  Johns  Hopkins  University 
34th  and  Charles  Sts. 
Baltimore,  MD  21218 
Attn:  Dorothy  P.  Boan 
146  Garland  Hall 
AA/EOE 

Excellent  benefits  including  life  and 
health  insurance,  and  dental  and 
tuition  plans  for  staff  member,  spouse 
and  dependent  children. 


SCIENCE  EDITOR/WRITER 

We  are  looking  for  a  superior  writer  and 
editor  to  oversee  a  weekly  science  page 
and  manage  reporters  covering  science, 
medicine,  environment  and  education. 
Creativity,  people  skills  and  broad 
science  knowledge  a  must.  Send 
resume  and  your  best  clips  to  Woodene 
Merriman,  assistant  managing  editor, 
Pittsburgh  Post-Gazette,  50  Blvd.  of 
Allies,  Pittsburgh,  PA  15230. 

SPORTS  WRITER  for  15,800  AM 
award-winning  western  Nebraska  daily. 
Great  opportunity  for  hard  working 
recent  grad.  Resume,  clips  to  Sports 
Editor,  Russ  Lemmon,  Star-Herald,  PO 
Box  1709,  Scottsbiuff,  NE  69361. 


HELP  WANTED 


SHOEBOX  GREETINGS  (a  tiny  little 
division  of  Hallmark)  is  looking  for 
humor  writers.  If  you  can  channel  your 
sense  of  humor  into  innovative  greeting 
cards  that  represent  a  fresh  alternative 
to  traditional  humor  cards,  then  we 
have  a  place  for  you. 

Shoebox  offers  a  competitive  salary,  a 
stimulating,  creative  environment  and 
one  of  the  finest  benefit  programs 
available. 

Just  write  10  humorous  card  ideas  on  a 
single  sheet  of  paper  and  send  them 
along  with  your  resume  and  SASE  tO; 
Department  B,  Shoebox  Greetings,  no. 
200,  Hallmark  Cards.  Inc.,  PO  Box 
419580.  Kansas  City,  MO  64141. 


SPECIAL  PROJECTS  REPORTER 

Talented,  experienced  journalist  sought 
for  in-depth  reporting  projects  by 
30,000  PM  Zone  2  national  award¬ 
winning  daily.  Position  requires 
comprehensive  research  and  documen¬ 
tation,  strong  interviewing  skills,  and 
the  ability  to  write  sharp,  clear  accurate 
and  detailed  stories.  If  that  describes 
you,  send  resume  with  cover  letter, 
references  and  writing  samples  to  Box 
3815,  Editor  &  Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


Small  Caribbean  weekly  needs  skilled, 
aggressive,  hard-working  reporter, 
immediately.  Position  ideal  for  recent 
J-grad.  Salary  $175, 'week.  Box  3798, 
Editor  &  Publisher. 


SPORTS  COPY  EDITOR 
(for  a  125,000  all  day  paper)  who  can 
evaluate  stories  for  proper  play,  edit  to 
meet  tough  standards  of  clarity, 
conciseness  and  completeness. 
Produce  lively  layouts  with  up-to-the- 
minute  updating.  College  degree 
preferred.  Two  years  sports  writing  and/ 
or  sports  desk  experience.  Send 
resume,  two-page  autobiography,  work 
samples  to  Bill  Bern,  Sports  Editor, 
Roanoke  Times  &  World-News,  PO  Box 
2491,  Roanoke,  VA  24010.  EOE. 


WANTED:  TWO  GREAT  EDITORS 

We're  looking  for  two  great  editors  to  help  lead  the  Metro  staff  of  The 
Orange  County  Register,  California’s  only  1989  Pulitzer  Prize-winning 
newspaper. 

For  one  of  the  positions,  we’re  looking  for  an  experienced,  creative  assistant 
metro  editor  to  develop  and  edit  our  high-profile  projects.  The  work  is  hard, 
the  hours  long,  but  the  rewards  are  high. 

The  second  position  is  for  assistant  metro  editor/nights.  This  person  must 
be  able  to  direct  the  coverage  of  breaking  news  under  tight  deadline 
conditions  and  edit  complicated  stories  under  pressure. 

Serious  candidates  should  have  at  least  five  years  experience  on  a 
metropolitan  newspaper,  with  three  years  of  supervisory  experience.  If  you 
are  interested,  send  a  resume  and  work  samples  tO: 

John  Hollon 

Assistant  Managing  Editor 
The  Orange  County  Register 
625  North  Grand  Avenue 
Santa  Ana,  CA  92701 
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HELP  WANTED 


SPORTS  COPY  EDITOR 
Looking  for  3-5  years  experience  for 
sports  desk.  Experience  and  expertise 
in  editing  copy,  writing  headlines  and 
laying  out  pages.  Paginating  experience 
helpful.  Would  be  responsible  for  some 
daily  editions.  Position  offers  unlimited 
ability  to  grow  and  advance  at  thriving, 
7-day  morning  newspaper.  Send 
resumes  to  Personnel  Director,  Pough¬ 
keepsie  Journal,  SCE,  PO  Box  1231, 
Poughkeepsie,  NY  12602.  Women  and 
minorities  encouraged  to  apply. 

EOE,  M/F 


SPORTS  SLOT  EDITOR/REPORTER 

The  Champaign-Urbana  News-Gazette, 
a  48,000  circulation  in  central  Illinois, 
has  an  opening  for  a  sports  slot  editor 
and  reporter.  We  seek  an  energetic 
person  who  can  produce  sharp  layouts 
and  closely  edited  copy  one  day  and  be 
an  aggressive  reporter  the  next.  Night 
and  weekend  work  required.  Two  years 
minimum  experience  pieferred.  Send 
resume  and  clips  to  Jean  McDonald, 
Sports  Editor,  The  News-Gazette,  PO 
Box  677,  Champaign,  IL  61824-0677. 
Application  deadline  June  2. 


SPORTS  WRITER  for  6-day  San 
Joaquin  Valley  daily.  Prep,  college 
coverage  and  layout.  California  and 
Nevada  applicants  preferred.  Entry 
level.  Send  resume,  clips  to  Don 
Hansen,  Turlock  Journal,  Box  800, 
Turlock,  CA  95381. 


SPORTS  WRITERS 

A  31,000-circulation  daily  in  Shenan¬ 
doah  Valley  university  city  needs  two 
entry-level  sports  writers.  One  job  is 
open  now  and  involves  mostly  college 
coverage,  including  l-AA  football  and 
Division  III  basketball.  The  other  job 
will  open  in  mid-August  and  involve 
mostly  high  school  coverage.  Both  also 
include  desk  work.  The  paper  is  a  six- 
day  AM.  Send  clips,  resume,  references 
to  Chris  Simmons,  sports  editor.  Daily 
News-Record,  Harrisonburg,  VA 
22801. 


SUNDAY  METRO  EDITOR  for  Observer- 
Dispatch,  a  56,000  A.M.  published  by 
Gannett  in  upstate  New  York.  Requires 
creativity  and  solid  news  judgement. 
Also,  experience  and  proven  ability  in 
editing,  layout,  planning  and  staff 
direction.  Competitive  salary;  excellent 
benefits.  Send  resume,  references  and 
samples  of  work  to;  Jack  Marsh,  Execu¬ 
tive  Editor,  221  Oriskany  Plaza,  Utica, 
NY  13501.  An  Equal  Opportunity 
Employer. 


THE  PALM  BEACH  POST  is  looking  for 
an  experienced  features  copy  editor 
with  three  to  five  years  experience.  The 
Post  is  also  looking  for  an  experienced 
page  designer.  Please  send  resume  and 
clips  to  Jan  Tuckwood,  Assistant 
Managing  Editor/Features,  The  Palm 
Beach  Post,  PO  Box  24700,  West  Palm 
Beach,  FL  33416. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
M^aUne.  M^aLine  is  the 
newspaper  industry’s  daily 
updated  job  listing  service. 
Get  the  best  leads  in  the 
business.  Get  MediaUne. 
For  more  information,  call: 

800-237-8073 

in  CA:  408-296-7353 


HELP  WANTED 


THE  MAUI  NEWS  has  openings  for  two 
reporters  -  one  to  cover  county  govern¬ 
ment  and  another  to  cover  police  and 
courts.  We  are  an  award-winning,  after¬ 
noon  daily  (17,000  circ.)  that  pays 
Guild  wages.  If  you  have  experience  in 
either  of  these  fields,  we’d  like  to  hear 
from  you.  Send  resume  and  clips  to 
David  Hoff,  Managing  Editor,  100 
Mahalani  St.,  Wailuku,  HI  96793.  No 
phone  calls,  please. 


You  are  a  business  writer  who  knows 
that  decisions  made  by  corporate 
America  affect  everyone.  You  can 
produce  on  deadline  and  fight  through 
the  roadblocks  thrown  up  by  corporate 
public  relations  officials.  You  can  take 
the  complicated  and  make  it  under¬ 
standable  and  interesting.  You  know 
how  today’s  business  community  works 
and  are  eager  to  tell  readers  not  only 
what  is  happening,  but  why.  If  you  are 
up  to  the  challenge  of  reporting  on  one 
of  the  country’s  most  dynamic  business 
climates  in  one  of  the  nation’s  most 
competitive  markets,  send  resume  and 
clips  to:  Business  Editor,  The  Tampa 
Tribune,  PO  Box  191,  Tampa.  FL 
33601. 


WEEKEND  EDITOR  sought  to  spear¬ 
head  an  exciting  new  publication  soon 
to  be  offered  in  West  Michigan.  The 
Holland  Sentinel  serves  the  fastest 
growing  area  of  Michigan.  The  Sentinel 
received  the  general  excellence  award 
last  year,  and  we  aim  to  improve.  We 
have  big-time  ambitions,  and  need  a 
dedicated,  industrious,  quality¬ 
conscious  journalist  who  can  help 
implement  our  plans.  Reporting  and 
editing  background  expected,  and 
supervisory  experience  preferred. 
Resumes  to  Jerry  Ford,  Managing 
Editor,  Holland  Sentinel,  54  West  8th 
Street.  Holland.  Ml  49423. 


Writer  for  national  communications 
organization,  based  in  New  York  City, 
representing  the  property/casualty 
insurance  industry.  Skilled  at  writing 
articles,  reports  and  speeches.  Salary 
$40,000  to  $45,000.  Send  resumes 
and  samples  to  Ed  O’Hare,  Insurance 
Information  Institute,  110  William 
Street,  New  York,  NY  10038. 


FREELANCE 


AWARD-WINNING  trade  magazine, 
serving  the  fresh  fruit,  vegetable  and 
floral  industries,  is  looking  for  an  exper¬ 
ienced  business  writer/reporter  to  work 
from  own  home.  Publication  focuses  on 
the  buying  end  of  the  floral  market: 
Supermarkets,  Restaurants,  Hotels, 
Institutions,  Wholesalers,  Brokers  and 
Exporters.  Writer  will  be  paid  on  a  free¬ 
lance  basis,  but  we  are  looking  for 
someone  willing  to  contribute  regularly. 
Candidate  must  be  available  to  work 
during  the  day,  and  experience  writing 
for  business-oriented  trade  publications 
is  preferred.  Candidate  will  also  be 
responsible  tor  soliciting  photos  and 
graphics.  Ability  to  transmit  copy  via  a 
modem  is  a  plus.  Good  opportunity  for 
growth  with  a  rapidly  expanding  organi¬ 
zation.  Send  resume  and  samples  of 
■work  to:  Ken  Whitacre,  Multipress  Inter¬ 
national  Inc.,  301  Yamato  Road,  Suite 
4110,  Boca  Raton,  FL  33431. 

WRITER/INTERVIEWER  to  write  biogra- 
phical  career  articles  for  educational 
guidance  periodical.  Please  send 
resume  and  samples  of  published  writ¬ 
ing  to:  Jone  Meyer,  Editor,  Vocational 
Biographies  Inc.,  PO  Box  31,  Sauk 
Centre,  MN  56378. 


CLASSinED  ADVERTISING 
Ordtr  Blank 


Company. 


Authorized  Signatura. 
Copy - 


No.  of  Insertions: 


Amount  Enclosed:  $ 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1, 1989 

LINE  ADS  POSITIONS  WANTED 

1  week  — $6.30  per  line  1  week  —  $3.70  per  line 

2  weeks  —  $5.50  per  line,  per  issue.  2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  — $4.60  per  Kne,  per  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  — $4.10  per  line,  per  issue.  4  weeks  — $2.40  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service  Add  $4.00  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  In  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  Inch  per  insertion:  1  time,  $80;  2  to  5 
times,  $75;  6  to  12  times,  $70;  13  to  25  times  $65;  26  to  51  times  $60;  52 
times,  $55. 

DEADLINE:  8  days  prior  to  publication  data. 

Contract  rates  avattsMs  upon  ragueat. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publishor 

11  West  19th  StTMt,  NY,  NY  10011.  (212)  675-4360. 
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HELP  WANTED 


PRODUCTION/TECH 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042, 


PRODUCTION  MANAGER 
for  computerized,  Mac,  Pagemaker 
desktop  publishing  department.  Must 
have  manager's  background  and  be 
familiar  with  Quark  Adobe.  Resumes: 
Figs  Form,  PO  Box  274,  Canal  St. 
Station,  New  York,  NY  10013. 


PRODUCTION  DIRECTOR 

Aggressive  Manhattan,  New  York-based 
publishing  company  seeks  qualified 
individual  to  manage  advertising 
production  and  typesetting 
departments. 

Working  knowledge  of  web  press  print¬ 
ing,  typesetting  and  pre-press  opera¬ 
tions  required.  Typing  press  operations 
required.  This  is  a  "hands-on"  manage¬ 
ment  position  requiring  prior  supervis¬ 
ory  experience. 

Excellent  benefits.  Salary  negotiable. 
Please  send  resume  to  Box  EP1313,  10 
West  20th  Street,  New  York,  NY 
10011.  EOE  M/F. 


PRESS  SUPERVISOR 

A  leader  in  the  communications  indus¬ 
try  IN  THE  CHICAGOLAND  AREA  is 
seeking  an  experienced  and  profession¬ 
al  Press  Room  Supervisor. 

The  ideal  candidate  will  possess: 

-  2-5  years  supervisory  experience  in  a 
press/printing  environment. 

-  At  least  5  years  printing  experience 
outside  of  supervision. 

-  Ability  to  work  1st,  2nd  or  3rd  shift 
and  weekends. 

In  return,  we  are  prepared  to  offer  an 
outstanding  benefits  and  compensation 
package.  Interested  candidates  should 
submit  their  resume/salary  history  tO: 

Box  3824,  Editor  &  Publisher. 


PRODUCTION  MANAGER  needed  for 
18,500  twice  weekly  slated  to  become 
daily  in  7  months.  Responsibilities 
include  camera,  plate,  job  printing,  web 
fed  press,  sheet  fed  press,  9  people. 
Goss  Community  experience  preferred. 
Come  live  and  work  on  beautiful  island 
of  Guam.  Fax  resume  and  salary 
requirements  to  GM  at  (671)  646-6702 
or  call  (671)  646-5871. 


HELP  WANTED 


SALES 


Join  our  team  today  for  a  challenging 
career  in  PRINT  SALES.  Excellent  earn¬ 
ings  opportunity,  benefits  and  training, 
protected  territories.  Experience 
preferred.  Send  resume:  Times  Print¬ 
ing,  18  Carlisle  St.,  Gettysburg,  PA 
17325. 


ROBERT  G.  COOK  INC.  is  seeking  an 
assertive  individual  to  teach  and 
conduct  no  money  down  real  estate 
seminars.  You  have  seen  them  on 
T.V....NOW,  do  them  in  person.  $5,000 
to  $10,000  a  month  possible  p/t, 
$10,000  to  $25,000  a  month  full  time 
possible.  Don't  delay,  call  today... 
(208)  342-3789. 


The  defeats  and  victories 
of  the  fellows  at  the  top 
aren’t  always  defeats  and 
victories  for  the  fellows 
at  the  bottom. 

Bertolt  Brecht 


POSITIONS 

WANTED 


ADMINISTRATIVE 

GM  available  immediately  due  to  sell 
out.  Daily,  weekly,  shopper  and 
commercial  printing  experience.  Excel¬ 
lent  references.  Phone  (601) 
256-3743. 


PROVEN  TURNAROUND  specialist  can 
be  your  proven  publisher/GM.  Strong 
marketing,  bottom-line,  people  skills. 
Dailies,  weeklies,  TMC.  Stable  non¬ 
drinker,  Confidence  assured.  Box 
3777,  Editor  &  Publisher. 


PUBLISHER  -  Experienced  in  convert¬ 
ing  losing  and  marginal  newspapers  into 
quality,  profitable  publications.  Strong 
in  financial  planning,  marketing  strate¬ 
gies,  fiscal  control  and  personnel  moti¬ 
vation.  Has  run  every  newspaper  depart¬ 
ment.  Weekly,  daily  and  group  manage¬ 
ment  experience.  MBA  degree.  Seeks 
responsible,  challenging  position.  Box 
3669,  Editor  &  Publisher, 


PUBLISHER/GENERAL  MANAGER 
Successful  owner-publisher  of  2  week¬ 
lies  seeks  new  challenge  in  zones  8  or 
9,  Community,  quality,  profit- 
motivated.  Box  3814,  Editor  & 
Publisher, 


POSITIONS  WANTED 


ADMINISTRATIVE 


Young,  experienced  General  Manager 
for  two  small  dailies  seeks  Publisher  or 
G.M.  position  with  larger  publication. 
I've  done  it  all  at  our  family-owned 
group  and  it's  time  to  further  my  career. 
Production,  circulation,  editorial,  heavy 
sales  experience,  people-oriented. 
Reply  to  Box  3810,  Editor  &  Publisher. 


_ CARTOONIST _ 

POLITICAL  CARTOONIST  available  full 
or  part  time.  Can  call  collect  (415) 
435-3990  or  write  PO  Box  586,  Tibu- 
ron,  CA  94920. 


_ CIRCULATION _ 

MOTIVATED  Circulation  Manager,  15 
years  experience  with  dailies,  weeklies 
and  shoppers.  Seeks  position  with 
growth  potential.  Circulation  and 
collection  growth  a  specialty.  Box 
3819,  Editor  &  Publisher. 


Need  motivated  leader?  Seasoned, 
employed,  forte-sales,  circulator,  seeks 
relocation  (714)  538-3053, 


_ EDITORIAL _ 

All  right,  you  didn't  buy  the  substance 
and  style  spiel  I  advertised  last  week. 
Let's  try  a  new  approach.  Hire  me!  I've 
won  honors,  I've  had  my  shots,  and  I’ll 
work  cheaply  (relatively  speaking). 
What  more  could  you  want  in  a  SPORTS 
WRITER?  Call  Dave  (216)  888-7376. 


AWARD-WINNING  NEWSPAPERMAN 
seeks  investigative,  special  projects  or 
editing  post  on  quality  metro  or  mid¬ 
size  daily.  Missouri  grad,  talented  and 
hard-working,  diverse  experience.  Box 
3808,  Editor  &  Publisher. 


AWARD-WINNING  Reporter/ 
Photographer/Editor  with  unlimited 
talent  and  ambition  wants  to  move  up  to 
daily.  Prefer  Pacific  Northwest;  will 
consider  Maine;  other  offers.  Reply  to 
Box  3811,  Editor  &  Publisher, 


EXPERIENCED  SPORTS  EDITOR. 
Excellent  writer.  Outstanding  know¬ 
ledge  of  sports  history,  statistics.  Seek¬ 
ing  move  to  larger  paper.  Box  3813, 
Editor  &  Publisher. 


FILM  CRITIC  Six  years  experience  with 
major  Zone  2  news  weekly.  Five  years 
experience  with  one  of  the  county’s 
largest-circulation  magazines.  I  deliver 
the  reviews  people  read  and  talk  about. 
Box  3767,'  Editor  &  Publisher. 


FORMER  EDITOR  national  public 
affairs  magazine  and  writer  for  national 
magazines.  Available  for  editorial  or 
editorial/business  responsibilities.  Part- 
time  or  staff,  newspapers  or  magazines, 
NYC  area.  Box  3809,  Editor  & 
Publisher, 


POSITIONS  WANTED 


EDITORIAL 


IVY  LEAGUE  communications  M.A., 
after  3  years  as  editor  of  an  ethnic  daily, 
wants  out.  A  language  and  layout  preci- 
sionist  with  European  professional 
experience,  flair  and  a  knack  for  both  a 
slice-of-life  story  and  a  broad  political 
synthesis,  I  can  do  reporting  and/or 
editing,  anywhere,  unless  it’s  really 
cold.  Box  3762,  Editor  &  Publisher. 


REPORTER  WITH  GUTS,  investigate 
instincts  and  4-1/2  years  of  experience 
seeks  hard  news  slot  on  daily  newspap¬ 
er.  Box  3786,  Editor  &  Publisher, 


Science/General  writer,  nine  years 
experience,  completing  course  work  on 
MS  in  communications  at  UT  Knoxville, 
desires  newspaper  work.  C.  Blake 
Powers,  3264  Lake  Brook  Blvd.,  Knox¬ 
ville  TN  37909. 


Skilled  reporter  and  meticulous  editor 
with  daily  reporting  and  desk  experi¬ 
ence  seeks  news  reporting/editing  posi¬ 
tion  at  zones  1-5  daily  with  a  commit¬ 
ment  to  excellence.  Andrew  L.  Simp>- 
son,  19  Coppertree  Lane,  Babylon,  NY 
11702,  (516)  321-1752, 


TALENTED  COPY  EDITOR/WRITER:  A 
college  grad  with  cerebral  palsy,  very 
capable  of  editing  via  computer.  Willing 
to  relocate;  West  Coast  preferred.  For 
resume  and  clips,  contact  Troy  Wittren, 
(503)  649-9037. 


TECHNICAL  MAGAZINE  EDITOR 
wants  to  make  an  independent  publica¬ 
tion  indispensable  for  professional 
readers  competing  in  the  marketplace 
for  sales  and  in  the  office  for  promo¬ 
tions.  Ten  years  experience  editing 
business  magazines  with  strong  techni¬ 
cal  content.  Box  3796,  Editor  & 
Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


_ FREELANCE _ 

EAST  COAST  FREELANCE 
Veteran  reporter/writer  will  cover 
events,  features,  all  sports,  geared  to 
your  paper.  Have  computer,  will  travel. 
Reasonable  rates. 

Call  Chuck  (914)  428-6111. 


ATTENTION  ADVERTISERS: 

E&P’s  offices  will  be  closed  on 

Monday,  May  29th,  Memorial  Day. 

Please  send  your  ad  copy  in  early  to  meet  the 
Tuesday,  May  30th,  12  noon  (EST)  deadline 
for  the  June  3rd  issue. 
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SHOP  TALK  AT  THIRTY - 


Can  newspaper  competition  be  revived? 


By  Leo  Bogart 

The  printed  word  has  a  unique 
power  to  evoke  reflection  and  to  reso¬ 
nate  in  the  imagination.  That  is  why 
other  media  simply  do  not  substitute 
for  daily  newspapers.  No  newspaper 
has  an  advertising  monopoly  in  its 
market  but  a  daily  newspaper  is  irre¬ 
placeable  and,  therefore,  non-com¬ 
petitive  when  it  is  the  only  daily  left  in 
town. 

Those  of  you  in  multimedia  compa¬ 
nies  must  balance  your  investment 
between  those  media  in  which  you 
think  the  payoff  will  be  greatest  and 
those  in  which  you  have  the  most 
stake  in  other  ways  that  cannot  be 
expressed  in  dollars  and  cents:  tradi¬ 
tion,  civic  responsibility.  It  is  your 
sensitivity  to  those  intangibles  that 
has  led  a  number  of  you  to  keep 
money-losing  papers  alive  in  defiance 
of  all  conventional  business  wisdom. 

All  of  you,  in  multimedia  compa¬ 
nies  or  not,  face  two  other  problems 
of  balance:  One  is  weighing  a  good 
showing  on  the  next  quarter’s  balance 
sheet  against  long-term  revenues. 
The  second  is  balancing  the  benefits 
you  get  immediately  and  directly,  and 
those  you  will  get  eventually  as  part  of 
an  industry  that  is  gaining  ground. 

(Bogart  is  executive  vice  president 
and  general  manager  of  the  Newspaper 
Advertising  Bureau.  The  above  is 
excerpted  from  a  speech  he  made  at  the 
American  Newspaper  Publishers  Asso¬ 
ciation  conference.) 


Get  your  copy  of 

MNtws 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business. 

- - 

To:  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  201 0,  Australia 
I  Please  send  me  AD  NEWS  for  one 
■  Cwa  year  -  26  issues  I  enclose  my 
bankdraft  in  Australian  currency  for  Aust.  $  128. 
Name; _ 


Nowhere  is  the  question  of  balance 
between  short-run  individual  interest 
and  long-term  collective  interest  bet¬ 
ter  illustrated  that  in  the  area  of  adver¬ 
tising.  Advertisers  make  judgments 
about  newspapers  as  a  medium  long 
before  they  make  decisions  about  put¬ 
ting  individual  newspapers  on  a 
schedule.  Over  half  the  revenues  for  a 
typical  newspaper  come  from  multi¬ 
market  advertisers,  generally  located 
outside  its  own  market.  Yet  our 
advertising  sales  function  is  struc¬ 
tured  and  budgeted  as  though  we 
were  still  picking  up  orders  from  Main 
Street  merchants  instead  of  getting 
them  faxed  from  Chicago  or  Dallas. 


In  today’s  hard,  cruel 
marketing  world, 
newspapers  that  cannot 
make  money  won’t  be 
advocating  principles  for 
long. 


On  what  basis  are  newspapers 
being  compared  with  other  media, 
and  why  have  we  lost  market  share? 
Above  all  else,  we  are  judged  by  our 
perceived  vitality  or  lack  of  it. 

On  the  subject  of  readership,  the 
question  of  what  we  can  do  individu¬ 
ally  and  what  we  must  do  collectively 
takes  on  a  different  focus  than  in  the 
case  of  advertising.  I  recently  asked  a 
Japanese  publishing  executive  to 
explain  why  their  daily  circulation  per 
capita  is  2.2  times  as  high  as  here.  The 
answer  was,  this  is  the  publisher’s 
number  one  concern;  this  is  what  he  is 
judged  by.  The  battle  for  circulation 
and  readership  will  be  won  or  lost  at 
the  local  level  through  your  own  indi¬ 
vidual  efforts,  but  it  must  be  ener¬ 
gized  by  an  adequately  financed  pro¬ 
gram  in  the  collective  interest  of  the 
whole  business. 

Second  and  third  papers  in  com¬ 
petitive  markets  have  died  because 
advertisers  use  the  dominant  papers 
out  of  all  proportion  to  its  percentage 
of  the  circulation.  In  single-owner- 
ship  combination  markets,  advertis¬ 
ers  have  exerted  pressures  to  elimi¬ 
nate  what  they  consider  wasteful 
duplication. 

We  all  understand  why  more  and 
more  publishers  have  discontinued  or 
merged  their  afternoon  papers,  and 


we  realize  that  in  most  cases  the  sur¬ 
viving  paper  has  been  stronger  eco¬ 
nomically  and  better  journalistically. 

The  decline  in  the  number  of  metro¬ 
politan  daily  newspaper  titles  pub¬ 
lished  is  a  major  cause  of  declining 
circulation.  It  is  also,  1  think,  the 
cause  of  declining  readership.  Nine 
years  ago.  a  57%  majority  of  the 
American  population  had  access  to 
two  or  more  locally  published  daily 
newspapers,  including  suburban 
papers.  Today  it  is  a  46%  minority. 

Why  do  fewer  newspaper  titles  lead 
to  a  drop  in  readership?  Primarily,  1 
think,  because  of  the  heterogeneity  of 
public  tastes.  In  most  major  Ameri¬ 
can  cities  a  generation  or  two  ago, 
different  papers  served  different 
social  class  constituencies.  When  1 
came  to  the  Ad  Bureau,  we  even  had 
in  the  afternoon  field  in  New  York 
City  a  Protestant  paper,  a  Catholic 
paper  and  a  Jewish  paper.  A  reader 
chose  a  paper.  It  reflected  and 
expressed  his  personal  identity  in  a 
way  that  a  surviving  single-ownership 
newspaper  cannot  do. 

The  people  who  are  most  likely  to 
feel  passed  by  are  those  at  the  bottom 
end  of  the  totem  pole  —  the  kind  who 
read  the  sensational  tabloids  of 
another  era,  the  readers  of  the 
National  Enquirer  and  The  Star,  the 
heaviest  viewers  of  television,  the  big 
fans  of  the  new  trash  television.  One 
hundred  and  sixty  years  ago,  a  Lon¬ 
don  paper  called  the  Twopenny  Dis¬ 
patch  specialized  in  “Murders,  rapes, 
suicides,  burnings,  maimings,  theatri¬ 
cals,  races,  pugilism  and  every  sort  of 
devilment  that  will  make  it  sell.’’  It  is 
no  wonder  that  Sir  Walter  Scott 
warned  his  son-in-law,  “Your  con¬ 
nection  with  any  newspaper  would  be 
a  disgrace  and  degradation.  1  would 
rather  sell  gin  to  poor  people  and  poi¬ 
son  them  in  that  way.’’ 

The  people  who  respond  to  this 
kind  of  journalism  are  not  the  ones 
whom  advertisers  generally  are  most 
interested  in.  Yet,  the  fact  that  they 
have  drifted  out  of  the  daily  newspa¬ 
per  audience  lowers  our  numbers  and 
weakens  our  very  special  claim  to  be 
the  universal  mass  medium.  When 
there  is  one  daily  left  in  town,  it  must 
necessarily  try  to  be  all  things  to  all 
men  and  women,  and  there  is  no  way 
that  can  be  in  a  complex  metropolitan 
region.  Everyone’s  paper  is  no  one’s 
paper,  or  at  least  not  one  that  anyone 
(Continued  on  pa^e  35) 
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j  [  ^  Timing  couldn’t  be  better  for  you  to  use  the  Classified  Ad  Pages  of 
1^^  Editor  &  Publisher! 

Searching  for  that  certain  someone  for  your  production  opening  or  your 
equipment  sales  or  service  job?  Then  place  your  offering  in  the  E&P 
y  Classified  Section  May  27th  and  June  3rd! 

/  Set  up  opportunities  to  meet  candidates  face-to-face  for  interviews  at  the  New 
Orleans  ANPA/TTC  Convention. 


MAY  27th  Issue  —  Classified  display  ads 
must  be  in  New  Y)rk  by  May  19th. 

Line  ads  close  May  23rd,  a.m. 


JUNE  3rd  Issue  — 

Classified  display  ads  and 
Line  ads  must  be  in  New  ^ 
York  by  May  26th.  (= 


AND  DON’T  FORGET  E&P’s  “AT  THE  SHOW”  ISSUE! 

E<ScP’s  June  10th  issue  will  be  distributed  at  the  ANPA/TEC  show.  Thousands  of 
production  personnel  will  turn  to  the  E&P  Classifieds  in  this  issue  to  see  what’s  “hot’ 
in  the  employment  arena.  Tell  them  what  openings  you  have  and  where  they  can 
meet  to  talk  to  you  about  them. 


JUNE  10th  Issue  —  Classified  display  ads  must  be  in  New  Tbrk  by  June  2nd. 
Line  ads  close  June  6th. 


Advertise  in  E&Ps  Classified  Section 
and  join  the  “E&P  Classified  Club”. 
the  meeting  place  for  newspaper 
personnel  in  transit. 


Call  E&iP’s  Classified  Dept,  at  (212)  675-4380  today! 


11  Wes!  19th  Street*  New  Vbrk.  N  Y  10011  *212  675  4380  ANRV 
FAX#  212  929  1259 


IXM3THEJC»RIGHT 


What’s  so  hard  about  delivering 
newspapers?  That’s  been  a  lament 
for  decades  and  a  target  for  wags  and 
cartoonists.  And  it’s  been  a  frustration 
for  nev\/spapers  that  found  such  prob¬ 
lems  insurmountable. 

But  the  Rocky  Mountain  News 
deliberately  sets  its  sights  high.  'The 
circulation  department  focuses  on 
starting  new  subscriptions  right 
away  and  delivering  the  newspapers 
on  time,  dry  and  on  the  porch. 

Learning  how  to  best  serve  the 
customer  starts  with  the  carriers. 
Everyone  with  a  route — and  70 
percent  are  youths — must  attend 
"Carrier  College.”  Training  continues 
to  the  top,  with  weekly  sessions  for 
managers.  Tb  show  their  commit¬ 
ment  and  support,  circulation  man¬ 
agers  also  join  the  carriers  each 
month  to  sell  subscriptions  and 
guarantee  the  best  possible  service. 

'The  results  are  clear — the  Rocky 
Mountain  News  holds  a  solid  daily 
and  Sunday  circulation  lead  in  the 
hotly  contested  Denver  market. 

For  excellence  in  service  to  its 
customers,  the  News  has  been  recog¬ 
nized  by  Scripps  Howard  for  the  best 
porch  delivery  the  best  service  to 
new  subscribers,  the  best  home  sales 
delivery  promotions,  and  the  best  on¬ 
going  st^  training  programs. 


‘"Ibtal  Quality  is  an  attitude  more  than  anything  else,”  said  circulation  director 


Ron  Myatt.  ‘It’s  doing  the  best  we  can  possibly  do  at  everything  we  do.” 


DELIVERING  TOTAL  QUALITY 

SCRIPPS  HOWARD 
■■i  NEWSPAPERS 


